VOLUME No. 4 (2013), | ssue No. 11 (NOVEMBER) | SSN 0976-2183

INTERNATIONAL JOURNAL OF RESEARCH IN
COMMERCE & MANAGEMENT

S

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories
Indexed & Listed at:
Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)],
Index Copernicus Publishers Panel, Poland [FililICIVAINEIGHSION &. number of libraries all around the world.
Circulated all over the world & Google has verified that scholars of more than 2980 Cities in 165 countries/territories are visiting our journal on regular basis.
Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI — 135 003, Yamunanagar, Haryana, INDIA

http://ijrcm.org.in/




VOLUME NO. 4 (2013), ISSUE NO. 11 (NOVEMBER)

| SSN 0976-2183

CONTENTS

N, TITLE & NAME OF THE AUTHOR (S) e

1. | CRITICAL EVALUATION OF THE FIVE PERFORMANCE OBJECTIVES: A STUDY OF SOUTH WEST AIRLINES, USA 1
DR. KAUP MOHAMED

2. |A STUDY ON THE REASONS FOR STUDENT’S MISBEHAVIOR IN CLASS AND ACADEMIC REMEDIAL MEASURES TO CURB STUDENT'S| 4
MISBEHAVIOURS IN CLASS AT HIGHER EDUCATIONAL INSTITUTIONS
NAZNEEN AHMED

3. | USE OF PROPERLY POSITIONED HEAD RESTRAINT 9
MURAT DARCIN

4. | THE FUTURE OF HERO MOTO CORP: A STUDY ON THE CUSTOMER PREFERENCE TOWARDS HERO TWO WHEELER AFTER THE TERMINATION OF | 12
HERO HONDA
V. DEVAKI & DR. H. BALAKRISHNAN

5. | ASTUDY ON CUSTOMER RELATIONSHIP MANAGEMENT IN HOTEL INDUSTRY: A CASE STUDY OF HOTEL SERVICES IN GUNTUR CITY, AP 20
T. SITA RAMAIAH

6. | READING THROUGH MOTIVATIONAL THEORIES 23
DR. CHRIS EHIOBUCHE

7. | ROLE OF GENDER DIFFERENCE IN FINANCIAL INVESTMENT DECISIONS: A QUANTITATIVE ANALYSIS WITH SPECIAL REFERENCE TO RISK AVERSION | 28
AND OVERCONFIDENCE APPROACH AMONGST MANAGEMENT GRADUATES IN LUCKNOW CITY OF UTTAR PRADESH
DR. VIVEKANAND PANDEY

8. | BUSINESS ETHICS: A STUDY OF TEN INDIAN BANKS 34
RAJESH PRABHAKAR KAILA

9. | MENTAL HEALTH IN REFERENCE TO LENGTH OF SERVICE AMONG MALES & FEMALES ACADEMICIANS 38
DR. RENUKA JOSHI & JUHI M GARG

10. | THE EFFECT OF WORK PRESSURE ON EMPLOYEES’ PERFORMANCE IN COMMERCIAL BANKS 41
DR. MARWAN M. SHAMMOT

11. | ATM SERVICES AND CUSTOMER’S SATISFACTION LEVEL: A CASE STUDY OF PUBLIC AND PRIVATE SECTOR BANKS IN HAMIRPUR DISTRICT (HP) 51
DR. SATINDER SINGH RANDHAWA

12. | TOWARDS A DEEPER UNDERSTANDING OF HUMAN EMOTIONS IN THE CONTEXT OF ADVERTISING SLOGANS 55
WAN-CHEN WANG

13. | SHOPPER'S PERCEPTION TOWARDS STORE BRANDS WITHIN RETAIL STORES: A CASE OF NELLORE CITY OF ANDHRA PRADESH 62
SANDEEP KUMAR MACHAVOLU

14. | IMPACT OF GOVERNMENT POLICIES ON DEVELOPMENT OF WOMEN ENTREPRENEURSHIP IN INDIA 66
SEEMA SHOKEEN & VIJETA BANWARI

15. | STUDY OF CONSUMPTION PATTERN AND HEALTH AWARENESS AS REGARD THE EFFECTS OF FAST FOOD AMONG UNIVERSITY HOSTELLERS 71
DR. 5. M. MEHDI & TARUN GUPTA

16. | WTO NEGOTIATIONS ON AGRICULTURE AND THE IMPLICATIONS FOR DEVELOPING COUNTRIES INCLUDING INDIA 76
DR. S. NAGABHUSHANA & DR. D. GOVINDAPPA

17. | KAIZEN COSTING TECHNIQUE — A LITERATURE REVIEW 84
MANMEET KAUR & RAVINDER KAUR

18. | FDI IN MULTI BRAND RETAIL: INDIA CALLING 88
SAUMYA JAIN

19. | INDIA AND CHINA: POST CRISIS REBALANCING STRATEGY 92
RINKU MAHINDRU

20. | EEWOM AND SIMILAR EMERGING TERMS: A LITERATURE REVIEW 99
DEEPTI GOEL

21. | CONSUMER PERCEPTIONS TOWARDS SMS MARKETING 104
SRI BGK MURTHY

22. | TRENDS OF NON-PERFORMING ASSET (NPA) IN PUBLIC SECTOR BANKS IN INDIA DURING 1993 TO 2012 111
AKSHAY KUMAR MISHRA

23. | UNFASTENING THE VITALITY TO PROMOTE GREEN GROWTH: LESSONS FROM INNOVATIVE STRATEGY OF INDIA 115
SHWETA SATIIA

24. | GOVERNMENT POLICY AND SMALL SECTORS IN INDIA 120
LIGI JOLLY

25. | AN IMPACT OF WORK FAMILY CONFLICT ON ORGANIZATIONAL COMMITMENT: A STUDY OF STAFF MEMBERS AT PEOPLE’S BANK IN| 122
TRINCOMALEE DISTRICT
J. N. JENITTA & P. ELANGKUMARAN

26. | ROLE OF SMALL SCALE INDUSTRIES FOR ERADICATE UNEMPLOYMENT IN YOUTH: A CASE STUDY OF AJMER DISTRICT 126
DEEPALI SHARMA & SHWETA SHARMA

27. | CO-OPERATIVES FOR DEVELOPMENT: A KERALA EXPERIENCE 131
SUDHEERAN T.S.

28. | ROLE OF MICROFINANCE IN THE PROMOTION OF RURAL WOMEN ENTREPRENEURSHIP: A CASE STUDY OF SHIMOGA CITY 134
VIMALA B.N

29. | REGULATORY CHANGES AND THEIR IMPACT ON LIFE INSURANCE BUSINESS: AN ANALYTICAL STUDY 138
KAVITA MAHAJAN

30. | EMPLOYEES PERCEPTION OF PERFORMANCE APPRAISAL SYSTEM: A STUDY ON HIGHER EDUCATION INSTITUTES IN JALANDHAR 144
SUPRIYA MAHAJAN

151

REQUEST FOR FEEDBACK & DISCLAIMER

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME NO. 4 (2013), ISSUE NO. 11 (NOVEMBER) | SSN 0976-2183

CHIEF PATRON

PROF. K. K. AGGARWAL
Chairman, Malaviya National Institute of Technology, Jaipur
(An institute of National Importance & fully funded by Ministry of Human Resource Development, Government of India)
Chancellor, K. R. Mangalam University, Gurgaon
Chancellor, Lingaya’s University, Faridabad
Founder Vice-Chancellor (1998-2008), Guru Gobind Singh Indraprastha University, Delhi
Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar

FOUNDER PATRON

LATE SH. RAM BHAJAN AGGARWAL
Former State Minister for Home & Tourism, Government of Haryana
FormerVice-President, Dadri Education Society, Charkhi Dadri
FormerPresident, Chinar Syntex Ltd. (Textile Mills), Bhiwani

CO-ORDINAIOR,

DR. SAMBHAV GARG
Faculty, Shree Ram Institute of Business & Management, Urjani

ADVISORS

DR. PRIYA RANJAN TRIVEDI
Chancellor, The Global Open University, Nagaland
PROF. M. S. SENAM RAJU
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi
PROF. M. N. SHARMA
Chairman, M.B.A., HaryanaCollege of Technology & Management, Kaithal
PROF. S. L. MAHANDRU
Principal (Retd.), MaharajaAgrasenCollege, Jagadhri

EDITOR,

PROF. R. K. SHARMA
Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi

CO-EDITOR.
DR. BHAVET
Faculty, Shree Ram Institute of Business & Management, Urjani

EDITORIAL ADVISORY BOARD

DR. RAJESH MODI
Faculty, YanbulndustrialCollege, Kingdom of Saudi Arabia
PROF. SANJIV MITTAL
UniversitySchool of Management Studies, GuruGobindSinghl. P. University, Delhi

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME NO. 4 (2013), ISSUE NO. 11 (NOVEMBER) | SSN 0976-2183

PROF. ANIL K. SAINI

Chairperson (CRC), GuruGobindSinghl. P. University, Delhi
DR. SAMBHAVNA
Faculty, I.I.T.M., Delhi
DR. MOHENDER KUMAR GUPTA
Associate Professor, P.J.L.N.GovernmentCollege, Faridabad
DR. SHIVAKUMAR DEENE
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga

ASSOCIATE EDITORS

PROF. NAWAB ALI KHAN
Department of Commerce, Aligarh Muslim University, Aligarh, U.P.
PROF. ABHAY BANSAL

Head, Department of Information Technology, Amity School of Engineering & Technology, Amity
University, Noida

PROF. V. SELVAM
SSL, VIT University, Vellore
PROF. N. SUNDARAM
VITUniversity, Vellore
DR. PARDEEP AHLAWAT
Associate Professor, Institute of Management Studies & Research, MaharshiDayanandUniversity, Rohtak
DR. S. TABASSUM SULTANA

Associate Professor, Department of Business Management, Matrusri Institute of P.G. Studies, Hyderabad

TECHNICAL ADVISOR.

AMITA
Faculty, Government M. S., Mohali

FINANCIAL ADVISORS

DICKIN GOYAL
Advocate & Tax Adviser, Panchkula
NEENA
Investment Consultant, Chambaghat, Solan, Himachal Pradesh

LEGAL ADVISORS

JITENDER S. CHAHAL
Advocate, Punjab & Haryana High Court, Chandigarh U.T.
CHANDER BHUSHAN SHARMA

Advocate & Consultant, District Courts, Yamunanagar at Jagadhri

SUPERINTENDENT

SURENDER KUMAR POONIA

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME NO. 4 (2013), ISSUE NO. 11 (NOVEMBER) | SSN 0976-2183

CALL FOR MANUSCRIPTS

We invite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the areas of
Computer Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking;
Economics; Tourism Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic
Science; Corporate Governance; Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information
Systems; Accounting Theory & Practice; Auditing; Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting;
Econometrics; Economic Development; Economic History; Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non
Profit Accounting; Industrial Organization; International Economics & Trade; International Finance; Macro Economics; Micro Economics; Rural
Economics; Co-operation; Demography: Development Planning; Development Studies; Applied Economics; Development Economics; Business
Economics; Monetary Policy; Public Policy Economics; Real Estate; Regional Economics; Political Science; Continuing Education; Labour
Welfare; Philosophy; Psychology; Sociology; Tax Accounting; Advertising & Promotion Management; Management Information Systems (MIS);
Business Law; Public Responsibility & Ethics; Communication; Direct Marketing; E-Commerce; Global Business; Health Care Administration;
Labour Relations & Human Resource Management; Marketing Research; Marketing Theory & Applications; Non-Profit Organizations; Office
Administration/Management; Operations Research/Statistics; Organizational Behavior & Theory; Organizational Development;
Production/Operations; International Relations; Human Rights & Duties; Public Administration; Population Studies; Purchasing/Materials
Management; Retailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic Management Policy; Technology/Innovation;
Tourism & Hospitality; Transportation Distribution; Algorithms; Artificial Intelligence; Compilers & Translation; Computer Aided Design (CAD);
Computer Aided Manufacturing; Computer Graphics; Computer Organization & Architecture; Database Structures & Systems; Discrete
Structures; Internet; Management Information Systems; Modeling & Simulation; Neural Systems/Neural Networks; Numerical
Analysis/Scientific Computing; Object Oriented Programming; Operating Systems; Programming Languages; Robotics; Symbolic & Formal Logic;
Web Design and emerging paradigms in allied subjects.

Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript anytime in M.S. Word
format after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking
the link online submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).

GUIDELINES ¥FOR SUBMISSION OF MANUSCRIPT

1 COVERING LETTER FOR SUBMISSION:

DATED:
THE EDITOR
IJRCM

Subject: ~ SUBMISSION OF MANUSCRIPT IN THE AREA OF

(e.g. Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/Engineering/Mathematics/other, please specify)
DEAR SIR/MADAM

Please find my submission of manuscript entitled * ' for possible publication in your journals.

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any language fully or partly, nor is it
under review for publication elsewhere.

| affirm that all the author (s) have seen and agreed to the submitted version of the manuscript and their inclusion of name (s) as co-author (s).

Also, if my/our manuscript is accepted, I/We agree to comply with the formalities as given on the website of the journal & you are free to publish our
contribution in any of your journals.

NAME OF CORRESPONDING AUTHOR:

Designation:

Affiliation with full address, contact numbers & Pin Code:
Residential address with Pin Code:

Mobile Number (s):

Landline Number (s):

E-mail Address:

Alternate E-mail Address:

NOTES:

a)  The whole manuscript is required to be in ONE MS WORD FILE only (pdf. version is liable to be rejected without any consideration), which will start from
the covering letter, inside the manuscript.

b)  The sender is required to mentionthe following in the SUBJECT COLUMN of the mail:
New Manuscript for Review in the area of (Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/
Engineering/Mathematics/other, please specify)

c)  Thereis no need to give any text in the body of mail, except the cases where the author wishes to give any specific message w.r.t. to the manuscript.

d)  The total size of the file containing the manuscript is required to be below 500 KB.

e)  Abstract alone will not be considered for review, and the author is required to submit the complete manuscript in the first instance.

f) The journal gives acknowledgement w.r.t. the receipt of every email and in case of non-receipt of acknowledgment from the journal, w.r.t. the submission
of manuscript, within two days of submission, the corresponding author is required to demand for the same by sending separate mail to the journal.

2. MANUSCRIPT TITLE: The title of the paper should be in a 12 point Calibri Font. It should be bold typed, centered and fully capitalised.

3. AUTHOR NAME (S) & AFFILIATIONS: The author (s) full name, designation, affiliation (s), address, mobile/landline numbers, and email/alternate email
address should be in italic & 11-point Calibri Font. It must be centered underneath the title.

4, ABSTRACT: Abstract should be in fully italicized text, not exceeding 250 words. The abstract must be informative and explain the background, aims, methods,
results & conclusion in a single para. Abbreviations must be mentioned in full.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME NO. 4 (2013), ISSUE NO. 11 (NOVEMBER) | SSN 0976-2183

5. _: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic order separated by
commas and full stops at the end.

6. _: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It must be prepared on a single space and
single column with 1” margin set for top, bottom, left and right. It should be typed in 8 point Calibri Font with page numbers at the bottom and centre of every
page. It should be free from grammatical, spelling and punctuation errors and must be thoroughly edited.

7. _: All the headings should be in a 10 point Calibri Font. These must be bold-faced, aligned left and fully capitalised. Leave a blank line before each
heading.

8. _: All the sub-headings should be in a 8 point Calibri Font. These must be bold-faced, aligned left and fully capitalised.

9. _: The main text should follow the following sequence:
INTRODUCTION

REVIEW OF LITERATURE
NEED/IMPORTANCE OF THE STUDY
STATEMENT OF THE PROBLEM
OBJECTIVES

HYPOTHESES

RESEARCH METHODOLOGY
RESULTS & DISCUSSION

FINDINGS
RECOMMENDATIONS/SUGGESTIONS
CONCLUSIONS

SCOPE FOR FURTHER RESEARCH
ACKNOWLEDGMENTS

REFERENCES
APPENDIX/ANNEXURE

It should be in a 8 point Calibri Font, single spaced and justified. The manuscript should preferably not exceed 5000 WORDS.

10. _: These should be simple, crystal clear, centered, separately numbered &self explained, and titles must be above the table/figure. Sources of
data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred to from the main text.

11. _:These should be consecutively numbered in parentheses, horizontally centered with equation number placed at the right.

12. _: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised references in the preparation

of manuscript and they are supposed to follow Harvard Style of Referencing. The author (s) are supposed to follow the references as per the following:

4 All works cited in the text (including sources for tables and figures) should be listed alphabetically.
4 Use (ed.) for one editor, and (ed.s) for multiple editors.
4 When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending order.
4 Indicate (opening and closing) page numbers for articles in journals and for chapters in books.
4 The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, dissertations, reports, working
papers, unpublished material, etc.
o For titles in a language other than English, provide an English translation in parentheses.
4 The location of endnotes within the text should be indicated by superscript numbers.
PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES:
BOOKS
4 Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.
i Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.
CONTRIBUTIONS TO BOOKS
4 Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited by David Crowther &

Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303.
JOURNAL AND OTHER ARTICLES

4 Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Journal of Urban Economics,
Vol. 21, No. 1, pp. 83-104.

CONFERENCE PAPERS

. Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Association, New Delhi, India,
19-22 June.

UNPUBLISHED DISSERTATIONS AND THESES

i Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra.

ONLINE RESOURCES

i Always indicate the date that the source was accessed, as online resources are frequently updated or removed.

WEBSITES

4 Garg, Bhavet (2011): Towards a New Natural Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

Vi




VOLUME NO. 4 (2013), ISSUE NO. 11 (NOVEMBER) | SSN 0976-2183
FDI IN MULTI BRAND RETAIL: INDIA CALLING

SAUMYA JAIN
ASST. PROFESSOR
SHRI RAM COLLEGE OF COMMERCE
UNIVERSITY OF DELHI
DELHI

ABSTRACT
Retailing is one of robust pillars of Indian economy and one amongst the fastest growing retail markets of the world. The government has opened up multi
brand retailing for foreign players. This will bring in the much needed investment to spur the growth of the country along with the technical know-how, global
best practices back end infrastructural support ,quality standards and cost competitiveness necessary to sustain growth. However, there are concerns about
competition to unorganised retailers and job displacement. The present paper analyses the pros and cons of this policy reform through review of select articles
and examines the major challenges faced by the foreign players in operating in India along with recommendations to harness this reform so that it provides a win
win situation for all the stakeholders

KEYWORDS

Boon, curse, FDI, Indian Retail Sector , Roadblocks, Road Ahead.

INTRODUCTION
he Indian retail industry is one of the most promising sectors of the economy hailed as being the 5 largest in the world. The size of the retail industry in
@India is around USD 590bn expected to grow at a pace of 20 to 30% annually based on the reports of Indian Council for Research & International
Economic Relations (ICRIER) . Given the tremendous growth potential of this sector along with an increase in disposable income of the middle class, it has
become an attractive destination for FDI. All this led to intense lobbying to open up this sector for foreign players.Until 2011, the government denied foreign
direct investment (FDI) in multi-brand retail. In November 2011, India's central government announced retail reforms for both multi-brand stores and single-
brand stores. These market reforms paved the way entry of global competitors like Walmart, Carrefour & Tesco. The announcement sparked intense debate on
the implications of these reforms on the unorganised retail which comprises 96% of the retail industry which led to the government putting these reforms on
hold.
In Sep 2012, Government allowed 51% FDI in multi-brand retail in India amidst heavy opposition with certain stipulations to act as control on the foreign players.

BACKGROUND TO THE PROBLEM AND NEED OF STUDY

India is a land of retail democracy, characterized by the dominance of highly fragmented unorganised sector. The unorganised retailers (street vendors, hawkers,
local kirana stores) are spread across the country.The share of organised retailing is only 4% as compared to 66% in Japan, 55% in Malaysia, 30% in Indonesia and
20% in China.

As an answer to the stalled growth rate of the Indian economy, dismal growth rate of agriculture and industrial sectors, downgrading of India’s rating by global
rating agencies and to tackle the policy paralysis arising due to coalition compulsion in Sep 2012, the government allowed 51% FDI in multi brand retail sector to
allure the global retailers who are very much interested in exploiting the untapped potential of Indian retail sector. This has infused a debate with one class
hailing the decision as FDI will provide the necessary impetus to the economic growth and other class debating that thousands of unorganised retailers will be
driven out of business.

In such a scenario, it becomes necessary to examine the structural changes resulting from such a move and analyse its impact on various stakeholders in the
supply chain- farmer, wholesaler, retailer and ultimately the consumer.

CONCEPTUAL FRAMEWORK

RETAILING: The word retail has been derived from the French word ‘tailler’ which means to ‘cut a piece of’. It means selling goods in small quantities to the
ultimate consumer for consumption and not for resale. The retail sector in India is categorized into organized and unorganized sector.

ORGANISED RETAILING: Organized retailing refers to trading activates undertaken by retailers who have obtained registration and operate under the license
granted by the state. For eg: retail chains, franchised shops, supermarkets etc

UNORGANISED RETAILING: Unorganized retailing refers to traditional form of retailing like local kirana stores, street vendors, haats, hawkers, handcart pullers,
sole proprietor stores etc not registered.

STRUCTURE OF INDIAN RETAIL SECTOR AND SEGMENTATION
The retail sector in India comprises of 2 parts: Organized retailing accounting for only 4% of total market share Unorganized Retailing accounting for 96%
Indian retail market is broadly divided into 6 major segments:

Share in Retail sector

B Food and Grocery

M Clothing and Fashion
M Beauty and wellness
M Electronics

M Furniture & Furnishing

W others

Source: Retailmarketsearch.wordpress.com
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FOREIGN DIRECT INVESTMENT: FDI refers to investment made by a resident of one country in a country other than its country of residence with the intention of
acquiring a controlling interest in the assets of the host country. It can take the form of green field investment (setting up an entirely new production facility in
the host country) or mergers and acquisition (amalgamation with an existing host company)

MULTI BRAND RETAIL: There is no definition of this term provided by the government. In common parlance it means offering products of multiple brands for
sale under one roof in the form of departmental stores, hypermarkets, supermarkets. Global giants like Walmart, Carrefour and Tesco are examples of multi
brand retailers.

LIBERALISATION IN RETAIL: WTQO’s General Agreement on Trade in Services mandates opening of wholesale and retail services. Consequentially, India had to
open up its retail sector to foreign competition.

The regulations currently prevalent in India allow 100% FDI in wholesale cash and carry trading, 51% FDI in single brand retail in 2006 which was increased to
100% in 2012 & now 51% in multi brand retail.

CURRENT SCENARIO OF FDI IN MULTI BRAND RETAIL

The Department of Industrial Policy & Promotion released a discussion paper in July 2010 wherein it was proposed to allow 51% FDI in multi brand retail subject

to the following conditions:

1)  Opening up of new stores is subject to the approval of the respective state government.

2)  Minimum limit of FDI to be $100 million

3)  Atleast 50 % of the total investment to be in back end infrastructure

4) 30 % of supplies to be procured from small and medium enterprises ( SMEs)

5)  The retail stores were earlier allowed in cities with a population of more than 10 lakh as per the latest census. As such, 53 cities qualified under this
condition. But this stipulation has now been done away with after lukewarm response from foreign players.

6) The government reserves the first right to procure agri products

7)  Fresh agricultural produce, poultry, fishery and meat products may be unbranded.

In Sep,2012 , Union Cabinet passed and enacted the new policy allowing 51% FDI in multi  brand retail with the following key changes:

. 5 year window was allowed to investors to achieve the 30% sourcing for the first time.

. Retail trading through e-commerce channel has been prohibited for companies with FDI

. In States/Union territories not having cities with population exceeding 1 million , retail stores are allowed in large cities of the states’ choice

INDIA: A PROMISING FDI DESTINATION

The 2012 A.T Kearney FDI Confidence Index which examines the country wise prospects for FDI flows ranks India as the 2" best country. The 2011 A.T Kearney
Global Retail Development Index puts India in the 4™ position among 30 developing countries in terms of retail opportunities.The reason for such positive
outlook towards India is rise in purchasing power, growth in the disposable incomes of the youth who have emerged as the primary buyer, preference for
branded products, awareness of product choices.

The consumer expenditure in 2012 was $1,176 bn which is an increase of 56% over the 2008 value. Annual disposable income, an important parameter of the
size of any market had been growing at average annual rate of 10% over the past 3 yrs and this trend is expected to continue. 57% of Indians are in the youth
segment which will surely encourage clothing, food and cosmetic products sectors. The Indian youth is becoming increasingly global with an intention to flaunt
the latest brands and capacity to afford them also only makes the Indian market more attractive to the global giants who are making a beeline for entry in this
sector.

LITERATURE REVIEW : FDI IN RETAIL : BOON OR CURSE?

A review of select articles analyzing the pros and cons of FDI in multi brand retail is provided below :

FDI IN MULTI-BRAND RETAIL: IS IT THE NEED OF THE HOUR?

Dr. Mamta Jain;Meenal Lodhane Sukhlecha 13

In this paper it is recommended that the opening up of FDI regime should be in a phased manner over 5 to 10 years time frame so as to give the domestic
retailers enough time to adjust to changes. It is also not desirable to increase FDI ceiling to more than 51% even for single premium brand stores to keep a check
on global retailers and to protect domestic players. The limit of equity participation can be increased in due course of time as was done telecom, banking and
insurance sector. They argue that the advantages of allowing unrestrained FDI in the retail sector evidently outweigh the disadvantages attached to it and the
cite the role of FDI in increasing the GDP of countries like China and Thailand where it was initially opposed.

Impact of Multi Brand Foreign Direct Investment in Retail Sector in India

Prof. (Dr.) G. S. Popli ; Prof. Sima Singh7

This paper conducts research with the purpose of understanding the changes in the perception of consumers, investors, industrialists, government with respect
to organised and unorganised retailers. The researchers have observed that there are tremendous changes in the demographic system of consumers in India.
The key observations of the researchers are

. FDI is preferable and inevitable resulting in low prices, more choices, effective back end infrastructure and learning for the domestic players

. Global retailers will not become monopolies

. Better deal for the farmers who get a very low margin presently due to surreptious middlemen who skim the cream

. New Source of income and investment for the govt

Impact of FDI on Retail Sector

Prof. Shivanand.Chandrakant. Kore15

This paper examines the changing habits of Indian consumers, impact on consumers, suppliers and present retailers. It raises the concern regarding the impact
of FDI on employment opportunities citing the example of Wal-Mart, the world’s largest retailer which has the capability of wiping out immediate competition
and sustaining losses for few years, an estimated eight million people in the unorganized sector will be displaced. This paper calls for taking a deep hard look into
this labour displacing phenomenon and calls for policymaking to ensure absorption of these people in alternate sectors rather than coming out with a policy
based on vested interests of few categories.

Corporate Hijack Of Retail - Retail Dictatorship vs Retail Democracy

A Report by Navdanya/ Research Foundation for Science, Technology and Ecology, New Delhi 4

This report analyses the impact of Giant corporations like Wal-Mart on the Indian retail sector. The entry of the giant corporate retail in India‘s food market will
have direct impact on India‘s 650 million farmers and 40 million people employed in tiny retail. More than 6600 mega Stores are planned with Rs. 40,000 crore
by 2011. Wal-Mart is the biggest player in retail. If Wal-Mart and other retail chains get a foothold in India; it will mean displacement of small retailers and
farmers

Multi-Brand Retailing in India: curse or boon?

Priyanka Das 5

This paper builds the case for FDI and states that it will create a stop shop opportunity to the newly sophisticated Indian middle class. Consumers will benefit in
the form of lower prices and tough competition to woo customers Another community that will benefit is the Indian farmer. Lack of adequate storage facilities
causes heavy losses to farmers, in terms. With liberalization, there could be a complete overhaul of the currently fragmented supply chain infrastructure and
removal of intermediaries giving an impetus to the food and packaging industry. Improved technology and real estate development are also expected to result
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from capital infows. In the end, this paper recommends opening up of this sector to enable the country to achieve its own objectives of technology sharing and
employment.

Issues with FDI in Multi-Brand Retail for Indian Agrarian Community

Organic Farming Association of India,Udyog Bhawan, Delhi

This paper examines the issues associated with allowing FDI in multi brand retail for the agrarian community especially organic farming and does not support the
proposed move believing it to be leading to more poverty, overall loss of nutrition and further environmental degradation, arguing that state should take up the
cause of infrastructure development in this sector. Some of the issues are based on relevant international experiences are:

. Farmers do not get promised price even if foreign players enter the market or for that matter large retailers

. Organic food sector is actually squeezed to extremes by modern retailers even today

. Nutritional value of food will dip with processed food replacing fresh produce

. Food waste is not really reduced by large retailers as USA claims

. Interim market loss to small farmers

FDI in Multi-Brand Retailing: Economic Compulsions or Political Gains?

Agricultural Market Intelligence Centre, Department of Agricultural Economics, Kerala Agricultural University, Thrissur8

This paper conducts a SWOT Analysis of the proposed move and argues that the concerns regarding displacement of small time retailers are misplaced and akin
to arguing that emergence of 5 star hotels would displace local dhabhas.

India is a large country, and there is enough space for each player to coexist. There will be mutual knowledge sharing and since foreign players don’t have
knowledge of local conditions, they would be dependent on domestic firms thereby resulting in partnership building and mutual learning. The same argument
was raised when retail chains like Reliance, Bazaar were launched but there was no impact on local kirana stores which kept business as usual. That is why
marketers believe that every market has a self corrective mechanism in the long run.

IMPACT OF FDI ON SME ( Small & Medium Enterprises)

A Survey Report, ClI3

The Confederation of Indian Industry (Cll) recently undertook a comprehensive survey on impact of Foreign Direct Investment (FDI) in retail on SME sector, in
particular to assess the impact of the government’s decision to allow 51% foreign direct investment (FDI) in multi-brand retail and 100% in single brand retail on
the Indian SME sector on different aspects of growth based on some.

India is a large country, and there is enough space for each player to coexist. There will be mutual knowledge sharing and since foreign players don’t have
knowledge of local conditions, they would be dependent on domestic firms thereby resulting in partnership building and mutual learning. The same argument
was raised when retail chains like Reliance, Bazaar were launched but there was no impact on local kirana stores which kept business as usual. That is why
marketers believe that every market has a self corrective mechanism in the long run.

INDIAN RETAIL INDUSTRY: An Update

Investment Information & Credit rating Agency of India Ltd.( ICRA) 9

Opening up of FDI in multi-brand retail in India could potentially be a mixed blessing for domestic players.

While this long awaited move is not expected to have an immediate impact on the Indian retail sector, it is expected to reap benefits in the medium to long-term
as it will help improve the

a) balance sheet and liquidity profile of cash-starved retailers with aggressive expansion plans

b) supply chain and back-end infrastructure while reducing margins for middlemen through direct sourcing from farmers and

c) arrest inflationary pressures through increased supplies facilitated by improved productivity of farmers and reduction of agri-waste.

This paper argues that the riders introduced to protect the interests of small unorganised retailers could prove to be potential hurdles in the investment decision
especially obtaining approval of the state governments. The move needs to be monitored in the wake of the current opposition by several political parties.

IMPACT ON VARIOUS STAKEHOLDERS

According to the report ‘Indian Retail Industry : Opening doors’ published by Deloitte (Jan, 2013) , the proposed move is likely to benefit the following
stakeholders :

FARMERS

Farmers in India get a very small proportion of price paid by customers. Higher penetration of organized retail would reduce the role of the middleman and
enable better realization of price to farmers. Farmers will get better rewards through long term contracts with retailers and better market access. Infrastructural
and technical support of seasoned players will enhance the productivity of farming activity. With improved supply chain, retailers will pick up the produce right
from the fields. This will save transport costs incurred to take the produce to the local mandis.

SME SEGMENT

The policy condition of 30 per cent sourcing from the small enterprises will enable the SME segment to work with the large retailers and have access to a much
larger region in India and potential access to world markets.

TRADITIONAL RETAIL

In the last three years, both, modern retail and unorganized retail, have continued to grow., Traditional trade will continue to be a convenience store next door,
whereas, organized retail is more likely to grow in the suburbs and outskirts of large cities. Both organized and unorganized retailers will coexist as both offer
different value propositions to customers.

The Indian Council for Research on International Economic Relations (ICRIER) study (M. Joseph and N. Soundararajan, 2009) has shown that hardly 1.7 per cent
of small shops have closed down due to competition from organized retail. They have competed successfully against organized retail through adoption of better
business practices and technology.

A study conducted by Mukherjee and Patel (2005) found that foreign retailers are working with small manufacturers for in-house labels and are providing them
technologies like packaging technologies and bar coding. Joint ventures with foreign retailers are helping domestic players to improve their competitiveness.
CONSUMERS

Food and Grocery, followed by Apparels, accounts for a significant proportion of the expenditure of Indian consumers. The consumer is more brand conscious in
Consumer Electronics, Footwear and to some extent in Apparels. For Food and Grocery, the expenditure is predominantly on non-branded products.

With the entry of foreign retailers in multi-brand retail, the consumer will have a wider choice and a better shopping experience. There might be a gradual shift
in consumption patterns such as non-food items gaining a larger share of the pocket and consumption of branded products in grocery items.

MACROECONOMIC IMPACT

FDI in multi-brand retail is likely to bolster capital investment by attracting foreign exchange inflow. Appropriate implementation of the policy is expected to
address a number of supply side constraints plaguing the Indian agricultural sector and help reduce inflationary pressures. Indian agriculture has been
traditionally plagued with low food-grains productivity and inefficient distribution. Increased scale of investments and better supply chain processes will help
increase productivity and distribution efficiency. The agricultural sector can see higher use of technology in farming, packaging and storing leading to reduction
in supply chain impediments, thereby, reducing supply side inflationary pressures.

Better retail access is also likely to provide consumers with wider product choice and rationalized prices.
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EXECUTION ROADBLOCKS

Retailers have a long way to go before they establish their feet in Indian market. There are challenges that are unique to the Indian landscape that have to be

considered for success in this industry :

o Restrictive policy stipulations: The mandate of sourcing a third of the supplies from the local players and investing necessarily half of the investment in
back end infratructure are two of the critical stumbling blocks according to representatives of foreign players. These reservations explain the fact that
despite over a year of opening its doors, none of these giants has set shop on the Indian soil

o Red tapism : Bureaucracy and numerous approvals are a characteristic of Indian administration

. Political Uncertainty : Walmart and other giants face opposition form a lot of states presently,with Tamil Nadu becoming the first state in the country to
stoutly resist MNC ‘invasion’ into the domestic retail sector. In Chennai, Tamil Nadu CMDA authorities placed a seal on the massive warehouse spreading
across 7 acres that had reportedly been built for one of the world’s leading multinational retail giants, Wal-mart. A change in political powerplay can put
millions of investment at risk

o Limited availability of land and High rental cost : Superstores like Walmart need a lot of space to set up which in metro cities is costly and available only in
outskirts.

CONCLUSION

FDI in multi brand retail is a topic of debate. There are concerns regarding job displacement, predatory pricing, political takeover, repatriation of earnings etc. To
each claim there is a counter claim. However , the reform has been passed and it is quite evident that in the current scenario India is poised on the global retail
landscape in a way which could not have been better. The opening of retail industry to global competition has the potential to transform not only the retailing
landscape but also the nation's ailing infrastructure. A Wall Street Journal article claims that fresh investments in Indian organized retail will generate 10 million
new jobs between 2012-2014, and about five to six million of them in logistics alone. KPMG - one of the world's largest audit companies - finds that in China, the
employment in both retail and wholesale trade increased from 4% in 1992 to about 7% in 2001, post China opening its retail to foreign and domestic innovation
and competition. In absolute terms, China experienced the creation of 26 million new jobs within 9 years, post FDI retail reforms.India needs capital to build its
infrastructure, hospitals, housing and schools for its growing population. The Indian economy is small, with limited capital. The government is already operating
on budget deficits. It is simply not possible for Indian investors or the government to fund this expansion, job creation and growth at the rate India needs. Global
investment capital through FDI is necessary. Beyond capital, the Indian retail industry needs knowledge and global integration. Global integration can potentially
open export markets for Indian farmers and producers. Walmart, for example, expects to source and export some $1 billion worth of goods from India every
year, since it came into Indian wholesale retail market.

ROAD AHEAD

MNCs in India need to do thorough homework for successful foray in the Indian market. The government also needs to assert its intention to make India an
attractive investment destination by adjusting policy stipulations to accommodate the concerns of the foreign brands so that all the stakeholders can gain
maximum out of the reforms.The entry of foreign retailers if managed properly has the potential to place India on a sustained growth trajectory. However, if left
unchecked , the proliferation of supermarkets may prove to be harmful. Thus their entry and operation needs to be managed by the government and regulatory
agencies in such a way that it proves to be a gamechanger for both the parties. A simple regulatory framework starting with internal code of conduct and then
followed by legislation can help keep these players in check. The Competition Commission should be given more authority to curb and penalise collusion by the
foreign brands. India may consider writing laws to prevent foreign retailers like Wal-Mart from having a high concentration of business in the country. Given the
global experience, it is important to keep the foreign food supermarket expansion slow by using mechanisms such as zoning, business licences, and trading
restrictions. India has opened its doors to the most lucrative sector of the market and through proper implementation it can change the retail landscape in the
long run interest of the country as a whole. India needs to change with the changing times and embrace the winds of change
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