
VOLUME NO. 6 (2015), ISSUE NO. 02 (FEBRUARY)   ISSN 0976-2183 

 A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

Indexed & Listed at:  
Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A., 

Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)],  
The American Economic Association's electronic bibliography, EconLit, U.S.A., 

Index Copernicus Publishers Panel, Poland with IC Value of 5.09 & number of libraries all around the world. 
Circulated all over the world & Google has verified that scholars of more than 3770 Cities in 175 countries/territories are visiting our journal on regular basis. 

Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI – 135 003, Yamunanagar, Haryana, INDIA 

http://ijrcm.org.in/ 

 



VOLUME NO. 6 (2015), ISSUE NO. 02 (FEBRUARY)   ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

ii

CONTENTS 
 

Sr. 
No. 

 

TITLE & NAME OF THE AUTHOR (S) 
Page 
No. 

1. IMPACT OF RETAIL ATMOSPHERICS IN ATTRACTING CUSTOMERS: A STUDY OF RETAIL OUTLETS 

OF LUCKNOW 

PARUL TOLANI & DR.KUSHENDRA MISHRA 

1 

2. REFLECTIVE PRACTICE AND PROFESSIONAL DEVELOPMENT AT ELEMENTARY TEACHER 

EDUCATION LEVEL 

DR. M.S.R. SARMA 

6 

3. CHALLENGES TO BIGGEST STEP IN FINANCIAL INCLUSION BY INDIA 

KIRANKUMAR R. BANNIGOL & DR. S.G.HUNDEKAR 
9 

4. COMMUNITY ORGANISATION PRACTICES FOR COMMUNITY DEVELOPMENT AT TVS SST: AN 

ANALYTICAL STUDY WITH REFERENCE TO ROTHMAN’S MODELS OF COMMUNITY 

ORGANISATION 

R. SANKARA NARAYANAN & DR. BABU THIAGARAJAN 

13 

5. FINANCIAL DISTRESS PREDICTION OF PHARMACEUTICAL INDUSTRY THROUGH Z-SCORE MODEL 

DR. JAY KRUSHNA PANDA & PRITISH BEHERA 
17 

6. ASSESSMENT OF SERVICE QUALITY IN PUBLIC AND PRIVATE SECTOR BANKS WITH SPECIAL 

REFERENCE TO BAREILLY CITY 

GULSHAN KUMAR & DR. MANOJ UPRETI 

23 

7. SPOUSAL ROLE AND DETERMINANTS OF THEIR INVOLVEMENT IN DECISION MAKING 

DR. ATUL DHYANI, ANANT AGARWAL & SHIVENDRA SINGH 
28 

8. STRESS MANAGEMENT: ITS CAUSE AND EFFECT 

TARIKA SETHI, RUCHIKA VERMANI & MONIKA VERMA 
35 

9. MANAGEMENT EDUCATION IN INDIA: ISSUES AND CONCERNS 

VIJETA BANWARI & SEEMA SHOKEEN 
38 

10. CORPORATE GOVERNANCE AND THE PERFORMANCE OF BANKING AND INSURANCE SECTOR IN 

INDIA: AN EMPIRICAL ANALYSIS 

DR. MANISH SOOD 

43 

11. ENTERPRISE SOCIAL VALUE CHAIN: AN INNOVATION LEADING TO POWERHOUSE ENTERPRISES 

SOMIYA MEHROTRA 
46 

12. BANKING PENETRATION IN RURAL AREAS AND VILLAGES: TRENDS AND CHALLENGES 

ANIL KUMAR AGARWAL 
50 

13. A STUDY OF CRITICAL FACTORS GOVERNING CORPORATE GOVERNANCE 

KOMAL CHAUDHARY 
55 

14. THE CONCEPT OF WASHBACK ON TEACHING AND LEARNING IN THE ENGLISH LANGUAGE 

CLASSROOM 

LISHANTHI WIJEWARDENE 

58 

15. A CRITICAL ANALYSIS OF SUSPENSE ACCOUNT: A CASE STUDY OF STATE INSURANCE AND 

GENERAL PROVIDENT FUND DEPARTMENT, RAJASTHAN 

DR. L. N. ARYA & SANJAY KUMAR SONI 

63 

16. GENDER INEQUALITIES IN EDUCATION IN INDIA: ISSUES AND CHALLENGES 

MOHD WASEEM 
68 

17. CORPORATE SOCIAL RESPONSIBILITY AND FISCAL INCENTIVES 

DR. ÖZGE UYSAL ŞAHİN 
77 

18. PERFORMANCE CONTRACTING IN THE PUBLIC SCHOOLS IN KENYA: GAINING THE TEACHERS’ 

ACCEPTANCE 

HARUN KAUMBUTHU MUTEA 

84 

19. VENTURE CAPITAL FINANCING IN INDIA: AN OVERVIEW 

SANJEEV KUMAR 
89 

20. STUDY SUCCESS OF PRIME MINISTER NARENDRA BHAI MODI IN FESTIVAL OF INDIAN 

DEMOCRACY: LOK SABHA ELECTION 2014 

JAY GANESH TRIPATHI 

92 

 REQUEST FOR FEEDBACK & DISCLAIMER 96 



VOLUME NO. 6 (2015), ISSUE NO. 02 (FEBRUARY)   ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iii

CHIEF PATRON 
PROF. K. K. AGGARWAL 

Chairman, Malaviya National Institute of Technology, Jaipur 
(An institute of National Importance & fully funded by Ministry of Human Resource Development, Government of India) 

Chancellor, K. R. Mangalam University, Gurgaon 

Chancellor, Lingaya’s University, Faridabad 

Founder Vice-Chancellor (1998-2008), Guru Gobind Singh Indraprastha University, Delhi 

Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar 

 

FOUNDER PATRON 
LATE SH. RAM BHAJAN AGGARWAL 

Former State Minister for Home & Tourism, Government of Haryana 

FormerVice-President, Dadri Education Society, Charkhi Dadri 

FormerPresident, Chinar Syntex Ltd. (Textile Mills), Bhiwani 

 

CO-ORDINATOR 
DR. SAMBHAV GARG 

Faculty, Shree Ram Institute of Business & Management, Urjani 
 

ADVISORS 
DR. PRIYA RANJAN TRIVEDI 

Chancellor, The Global Open University, Nagaland 

PROF. M. S. SENAM RAJU 
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi 

PROF. M. N. SHARMA 
Chairman, M.B.A., HaryanaCollege of Technology & Management, Kaithal 

PROF. S. L. MAHANDRU 
Principal (Retd.), MaharajaAgrasenCollege, Jagadhri 

 

EDITOR 
PROF. R. K. SHARMA 

Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi 

 

CO-EDITOR 
DR. BHAVET 

Faculty, Shree Ram Institute of Business & Management, Urjani 

 

EDITORIAL ADVISORY BOARD 
DR. RAJESH MODI 

Faculty, YanbuIndustrialCollege, Kingdom of Saudi Arabia 

PROF. SANJIV MITTAL 
UniversitySchool of Management Studies, GuruGobindSinghI. P. University, Delhi 

 



VOLUME NO. 6 (2015), ISSUE NO. 02 (FEBRUARY)   ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iv

PROF. ANIL K. SAINI 
Chairperson (CRC), GuruGobindSinghI. P. University, Delhi 

DR. SAMBHAVNA 
Faculty, I.I.T.M., Delhi 

DR. MOHENDER KUMAR GUPTA 
Associate Professor, P.J.L.N.GovernmentCollege, Faridabad 

DR. SHIVAKUMAR DEENE 
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga 

 

ASSOCIATE EDITORS 
PROF. NAWAB ALI KHAN 

Department of Commerce, Aligarh Muslim University, Aligarh, U.P. 

PROF. ABHAY BANSAL 
Head, Department of Information Technology, Amity School of Engineering & Technology, Amity 

University, Noida 

PROF. V. SELVAM 
SSL, VIT University, Vellore 

PROF. N. SUNDARAM      
VITUniversity, Vellore 

DR. PARDEEP AHLAWAT 
Associate Professor, Institute of Management Studies & Research, MaharshiDayanandUniversity, Rohtak 

DR. S. TABASSUM SULTANA 
Associate Professor, Department of Business Management, Matrusri Institute of P.G. Studies, Hyderabad 

DR. JASVEEN KAUR 
Asst. Professor, University Business School, Guru Nanak Dev University, Amritsar 

 

TECHNICAL ADVISOR 
AMITA 

Faculty, Government M. S., Mohali 

 

FINANCIAL ADVISORS 
DICKIN GOYAL 

Advocate & Tax Adviser, Panchkula 

NEENA 
Investment Consultant, Chambaghat, Solan, Himachal Pradesh 

 

LEGAL ADVISORS 
JITENDER S. CHAHAL 

Advocate, Punjab & Haryana High Court, Chandigarh U.T. 

CHANDER BHUSHAN SHARMA 
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri 

 

SUPERINTENDENT 
SURENDER KUMAR POONIA 



VOLUME NO. 6 (2015), ISSUE NO. 02 (FEBRUARY)   ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

v

CALL FOR MANUSCRIPTS 
We invite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the areas of 

Computer Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking; 

Economics; Tourism Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic 

Science; Corporate Governance; Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information 

Systems; Accounting Theory & Practice; Auditing; Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; 

Econometrics; Economic Development; Economic History; Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non 

Profit Accounting; Industrial Organization; International Economics & Trade; International Finance; Macro Economics; Micro Economics; Rural 

Economics; Co-operation; Demography: Development Planning; Development Studies; Applied Economics; Development Economics; Business 

Economics; Monetary Policy; Public Policy Economics; Real Estate; Regional Economics; Political Science; Continuing Education; Labour 

Welfare; Philosophy; Psychology; Sociology; Tax Accounting; Advertising & Promotion Management; Management Information Systems (MIS); 

Business Law; Public Responsibility & Ethics; Communication; Direct Marketing; E-Commerce; Global Business; Health Care Administration; 

Labour Relations & Human Resource Management; Marketing Research; Marketing Theory & Applications; Non-Profit Organizations; Office 

Administration/Management; Operations Research/Statistics; Organizational Behavior & Theory; Organizational Development; 

Production/Operations; International Relations; Human Rights & Duties; Public Administration; Population Studies; Purchasing/Materials 

Management; Retailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic Management Policy; Technology/Innovation; 

Tourism & Hospitality; Transportation Distribution; Algorithms; Artificial Intelligence; Compilers & Translation; Computer Aided Design (CAD); 

Computer Aided Manufacturing; Computer Graphics; Computer Organization & Architecture; Database Structures & Systems; Discrete 

Structures; Internet; Management Information Systems; Modeling & Simulation; Neural Systems/Neural Networks; Numerical 

Analysis/Scientific Computing; Object Oriented Programming; Operating Systems; Programming Languages; Robotics; Symbolic & Formal Logic; 

Web Design and emerging paradigms in allied subjects. 

Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript anytime in M.S. Word 

format after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking 

the link online submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).  

GUIDELINES FOR SUBMISSION OF MANUSCRIPT 

1. COVERING LETTER FOR SUBMISSION: 

DATED: _____________ 

THE EDITOR 

IJRCM 

Subject: SUBMISSION OF MANUSCRIPT IN THE AREA OF                                                                                                                . 

 (e.g. Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/Engineering/Mathematics/other, please specify) 

DEAR SIR/MADAM 

Please find my submission of manuscript entitled ‘___________________________________________’ for possible publication in your journals. 

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any language fully or partly, nor is it 

under review for publication elsewhere. 

I affirm that all the author (s) have seen and agreed to the submitted version of the manuscript and their inclusion of name (s) as co-author (s). 

Also, if my/our manuscript is accepted, I/We agree to comply with the formalities as given on the website of the journal & you are free to publish our 

contribution in any of your journals. 

NAME OF CORRESPONDING AUTHOR: 

Designation: 

Affiliation with full address, contact numbers & Pin Code: 

Residential address with Pin Code: 

Mobile Number (s): 

Landline Number (s):  

E-mail Address: 

Alternate E-mail Address: 

NOTES: 

a) The whole manuscript is required to be in ONE MS WORD FILE only (pdf. version is liable to be rejected without any consideration), which will start from 

the covering letter, inside the manuscript. 

b) The sender is required to mentionthe following in the SUBJECT COLUMN of the mail:  

New Manuscript for Review in the area of (Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/ 

Engineering/Mathematics/other, please specify) 

c) There is no need to give any text in the body of mail, except the cases where the author wishes to give any specific message w.r.t. to the manuscript. 

d) The total size of the file containing the manuscript is required to be below 500 KB. 

e) Abstract alone will not be considered for review, and the author is required to submit the complete manuscript in the first instance. 

f) The journal gives acknowledgement w.r.t. the receipt of every email and in case of non-receipt of acknowledgment from the journal, w.r.t. the submission 

of manuscript, within two days of submission, the corresponding author is required to demand for the same by sending separate mail to the journal. 

2. MANUSCRIPT TITLE: The title of the paper should be in a 12 point Calibri Font. It should be bold typed, centered and fully capitalised. 

3. AUTHOR NAME (S) & AFFILIATIONS: The author (s) full name, designation, affiliation (s), address, mobile/landline numbers, and email/alternate email 

address should be in italic & 11-point Calibri Font. It must be centered underneath the title. 

4. ABSTRACT: Abstract should be in fully italicized text, not exceeding 250 words. The abstract must be informative and explain the background, aims, methods, 

results & conclusion in a single para. Abbreviations must be mentioned in full. 



VOLUME NO. 6 (2015), ISSUE NO. 02 (FEBRUARY)   ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

vi

 

5. KEYWORDS: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic order separated by 

commas and full stops at the end. 

6. MANUSCRIPT: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It must be prepared on a single space and 

single column with 1” margin set for top, bottom, left and right. It should be typed in 8 point Calibri Font with page numbers at the bottom and centre of every 

page. It should be free from grammatical, spelling and punctuation errors and must be thoroughly edited. 

7. HEADINGS: All the headings should be in a 10 point Calibri Font. These must be bold-faced, aligned left and fully capitalised. Leave a blank line before each 

heading. 

8. SUB-HEADINGS: All the sub-headings should be in a 8 point Calibri Font. These must be bold-faced, aligned left and fully capitalised.  

9. MAIN TEXT: The main text should follow the following sequence: 

 INTRODUCTION 

 REVIEW OF LITERATURE 

 NEED/IMPORTANCE OF THE STUDY 

 STATEMENT OF THE PROBLEM 

 OBJECTIVES 

 HYPOTHESES 

 RESEARCH METHODOLOGY 

 RESULTS & DISCUSSION 

 FINDINGS 

 RECOMMENDATIONS/SUGGESTIONS 

 CONCLUSIONS 

 SCOPE FOR FURTHER RESEARCH 

 ACKNOWLEDGMENTS 

 REFERENCES 

 APPENDIX/ANNEXURE 

 It should be in a 8 point Calibri Font, single spaced and justified. The manuscript should preferably not exceed 5000 WORDS. 

10. FIGURES &TABLES: These should be simple, crystal clear, centered, separately numbered &self explained, and titles must be above the table/figure. Sources of 

data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred to from the main text. 

11. EQUATIONS:These should be consecutively numbered in parentheses, horizontally centered with equation number placed at the right. 

12. REFERENCES: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised references in the preparation 

of manuscript and they are supposed to follow Harvard Style of Referencing. The author (s) are supposed to follow the references as per the following: 

• All works cited in the text (including sources for tables and figures) should be listed alphabetically.  

• Use (ed.) for one editor, and (ed.s) for multiple editors.  

• When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending order. 

• Indicate (opening and closing) page numbers for articles in journals and for chapters in books.  

• The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, dissertations, reports, working 

papers, unpublished material, etc. 

• For titles in a language other than English, provide an English translation in parentheses.  

• The location of endnotes within the text should be indicated by superscript numbers. 

 

PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES: 

BOOKS 

• Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.  

• Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.  

CONTRIBUTIONS TO BOOKS 

• Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited by David Crowther & 

Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303. 

JOURNAL AND OTHER ARTICLES 

• Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Journal of Urban Economics, 

Vol. 21, No. 1, pp. 83-104. 

CONFERENCE PAPERS 

• Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Association, New Delhi, India, 

19–22 June. 

UNPUBLISHED DISSERTATIONS AND THESES 

• Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra. 

ONLINE RESOURCES 

•            Always indicate the date that the source was accessed, as online resources are frequently updated or removed. 

WEBSITES 

• Garg, Bhavet (2011): Towards a New Natural Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp 



VOLUME NO. 6 (2015), ISSUE NO. 02 (FEBRUARY)   ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

38

MANAGEMENT EDUCATION IN INDIA: ISSUES AND CONCERNS 
 

VIJETA BANWARI 

ASST. PROFESSOR 

MAHARAJA SURAJMAL INSTITUTE 

DELHI 

 

SEEMA SHOKEEN 

ASST. PROFESSOR 

MAHARAJA SURAJMAL INSTITUTE 

DELHI 

 

ABSTRACT 
In today’s Internet age, industrial battles are fought not only on scale of capital investment but on knowledge. Thus all countries are putting huge emphasis on 
higher education. Among various courses of higher education, Management Education has gained huge popularity over past few decades as it is often linked to 

high paying jobs and profile. Thus over a period of time, there has been huge expansion in both demand and supply of management education in India. With 
phenomenal growth in the number of management Institutions especially private institutions, there are greater concerns over maintaining the quality of 

management education in India. Indian management programmes are often considered obsolete and not suited to industry needs (Reddy, 1992). Major issues 
facing management education are increasing rate of unemployment among Business Graduates, poor quality of teachers, neglect of Research and innovative 
methods, inadequate infrastructure in B-Schools and lack of governance in many private institutes and negligible attention to innovation in teaching content and 

methods. The paper recommends that institutions should improve the infrastructure, train their faculty, work on industry linkages, spend money on research and 
knowledge creation, as well as pay their faculty well in order to attract good teachers. 
 

JEL CODE 

I23 

 

KEYWORDS 
Management Education, MBA, AICTE. 

 

INTRODUCTION 
igher Education has always been important not only to individuals for the sake of enriched lives, greater earning capacity and higher status but also to the 

economy for the sake of economic prosperity. Skilled human resources have always been considered to be the biggest assets of a modern & progressive 

country. However, the relevance of skill development has never been greater than present time. In today’s Internet age, industrial battles are fought not 

only on scale of capital investment but on knowledge. 

Earlier, while India was a traditional agricultural economy, land was considered to be the main source of wealth and income, but with the advent of Industrial 

evolution, machinery gained importance. As India embarked on its journey towards industrialization, demand for educated and skilled professionals grew. This 

demand proved to be financially beneficial for skilled professionals & hence there was immediate desire for higher education to maximize rewards. Far from the 

earlier Industrial age, even in today’s Internet age, industrial battles are fought not only on scale of capital investment but on knowledge. Higher education 

Institutions are the greatest enabler to capture & spread that knowledge.  Hence we see, knowledge based economies placing greater emphasis on the 

production and distribution of knowledge. Among various courses of higher education, Management Education has gained huge popularity over past few 

decades as it is often linked to high paying jobs and profile. Masters in Business Administration (MBA) is considered to offer immense opportunities to 

individuals and a ‘ticket’ to raise fast in the corporate ladder. Thus over a period of time, there has been huge expansion in both demand and supply of 

management education in India. As of now there are 2450 Management Institutions which are run by societies, trusts, university departments, Deemed 

University and affiliated colleges. In Delhi region itself, there are 101 Institutions which are approved by AICTE to provide Management Education. (AICTE, 2013) 

 

REVIEW OF RELATED LITERATURE 
Gupta (2011) in her study has highlighted the importance of Management Education. The study discussed how business education can open window of job 

opportunities and helps in generation of wealth provided the required competitive spirit and ability to take decision is developed. It further depicted the 

paragons of management education in the forms of effective business model.  Study highlighted how when present business world is undergoing changes, the 

types of jobs and demand for job performers also tend to change. It recommended that:  Management institutes should drill their students by rigours training 

along with curriculum covering the ingredient of value based education.   Entire teaching programme should be aimed to bring about a proactive convergence 

of various stakeholders.   Business schools in India should design curricula to ensure that students have appropriate skill and knowledge to perform anywhere 

in this cosmos. World is shrinking as global village and it will not be enough to prepare Indians students to serve only in India.  Field exposure should be the 

prime concern  Efforts should be made to sharpen the personal skills & other technical skills  Entrepreneurship spirit should be nurtured among the real 

beneficiaries.   Values based education based on holistic approach is a dire need for bringing revolution in the system of business education.  

Akilandeswari, Kumar (2012) has examined the management of Turbulence and Uncertainties in Management Education. It discussed following Five Global 

Challenges in Management Education:  

• Growth • Managing Global aspirations and local needs. • Quality Assurance • Sustaining scholarship • Aligning with the future needs of managers. In the end 

author recommended following for the Future:  • Assure quality globally and locally. • Invest in mechanically to engage business and government leaders in 

envisioning future organizational and societal needs. • Facilitate and encourage investments in doctoral degree education and other infrastructure development. 

• Create an international clearinghouse for data and information related to Business- schools and management education structures trends, practices. 

• Facilitate multilateral collaboration among B schools.  

Surisetti, Jain, Sarkar (2012) has showcased present scenario of management education in India and shed light on various challenges and proposes new 

roadmaps to deal with the various challenges. The study categorised challenges into three categories: conceptual, pedagogical and motive-based. Conceptual 

challenges are those challenges which pertain to the concept of management education.  

Afza (2011) has highlighted the growth of higher education and mushrooming of business schools and the issues and challenges faced. The study revealed 

following pressing issues facing business schools:  • B-schools face the shortage of quality faculty members with doctoral degree or substantial industry 

experience, • Management education requires a massive experimentation in terms of extended summer internship for four to six months or in terms of 

experiential learning which involves several live projects of shorter duration. • B-schools face lack of soft skills among students, which is necessary for becoming 

successful managers.   

H
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Nangia, Sharma, Mahajan (2012) has suggested the application of a novice research approach for rationalizing management education in India finalized through 

an experiential process of interviews of stakeholders, review of literature, feedback from conferences and discussions amongst the authors of the paper. The 

study concluded that though management education has gained increased prominence with a tremendous rise in the establishment of management institutions, 

yet some problems pose a serious threat to its survival. 

Kumar, Dash (2011) has analysed the trends prevailing in management education in India, and identified the implications of management education in India on 

Industry and individuals. Also it has explored the present situation of management education in India after financial turbulence of US and the case like Satyam in 

India. This paper further examined the emerging issues of management education, and implementation of possible direction and policy towards improvement of 

management education in India.  

 

NEED AND IMPORTANCE OF THE STUDY 
With phenomenal growth in the number of management Institutions especially private institutions, there are greater concerns over maintaining the quality of 

management education in India. Indian management programmes are often considered obsolete and not suited to industry needs (Reddy, 1992). Due to 

immense expansion in supply and demand of management education, it becomes imperative to examine the issues faced by management education in India and 

give suggestions for qualitative improvement of management education. 

 

STATEMENT OF THE PROBLEM 
To examine the growth of management education in India and various issues faced by management education in India. 

 

OBJECTIVES OF THE STUDY 
• To identify the trajectory of growth of management education in India. 

• To analyse the issues faced by management education in India 

• To give recommendations for qualitative improvement of management education in India 

 

RESEARCH METHODOLOGY 
The study is qualitative study based on secondary data. 

 

RESULTS AND DISCUSSIONS 
GROWTH OF MANAGEMENT EDUCATION IN INDIA 

As discussed above, there has been phenomenal growth in number of management Institutions in past two decades. This growth trend is also in line with the 

progress of Indian Economy. Kraft, & Vodopoviec (2003) rightly said that “When a nation makes a transition from a protected economy to a market economy, 

there is a surge in the demand for management education. To match this demand, there is usually an increase in the number of private schools running courses 

in business management.”  

In first 3 decades of Independence, 118 Business Schools were added in the country. This rate has accelerated so much especially after 2006 that in the year 

2012-13 alone, 65 new institutes were added. 

Growth of Management Institutions in last 7 years is presented in Table 1. 

 

TABLE 1: GROWTH OF AICTE APPROVED MANAGEMENT INSTITUTIONS IN LAST SEVEN YEARS 

Year Number of Institutions Increase in number of Institutions Annual Growth Rate 

2006-07 1132 -  - 

2007-08 1149 17 1.50% 

2008-09 1523 374 32.55% 

2009-10 1940 417 27.38% 

2010-11 2262 322 16.60% 

2011-12 2385 123 5.4% 

2012-13 2450 65 2.7% 

Source: All India Council for Technical Education, Approval Process Handbook (2012 – 2013), AICTE Quarterly Bulletin, Vol.1, No. 1, Jan-March 2013 

 

CHART 1: GROWTH OF AICTE APPROVED MANAGEMENT INSTITUTIONS IN LAST SEVEN YEARS 
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Table 1 reveals that Growth in the number of Business Schools has accelerated over the last 7 years. Number of Management institutions in country has 

increased from 1132 to 2450, a 116% increase in last 6 years. However in 2012-13, the growth rate fell down to 2.7%. As reported by a TOI article, this year more 

B-schools applied for closure than those that took wing. This academic year, 94 management colleges have sought consent to shut down. The article also reports 

that between 2011 and 2013, the AICTE received 231 applications from management colleges wanting to shut down. The AICTE has Okayed about 80 of them. S 

S Mantha, AICTE chairman, said: "This is a critical phase for the professional education sector. Professional education must be in line with industry. If you don't 

offer placements, students are not going to come. Colleges in remote India and institutes of poor quality are not getting students. There is just one key to 

attracting students: institutes need to be top-of-the-line. There is no payoff in running a bad college." But things seem to be looking up. "As the economy 

revives, we will see a larger pool of applications from colleges wanting to start. We have received close to 120 applications from B-schools for the next academic 

year," added Mantha. (Times of India article dated 01.07.2013) 

Over the years, India has experienced increase not only from supply side but also from demand side. The incentive of good job and better living standard has 

lured many young graduates, who want to pursue management Education even if it means taking huge loans. Thus number of MBA aspirants has increased over 

a period of time. This increase in demand side is reflected through growth in student enrolment which has also increased since 1950. Table 2 presents the 

Growth of Enrolment in last seven year. 

TABLE 2: GROWTH OF ENROLMENT IN LAST SEVEN YEARS 

Year Enrolment Increase in Enrolment Annual growth rate 

2006-07 94704 - - 

2007-08 121867 27163 28.68% 

2008-09 149555 27688 22.72% 

2009-10 179561 30006 20.1% 

2010-11 277811 98250 54.7% 

2011-12 352571 74760 26.91% 

2012-13 385008 32437 9.2% 

Source: All India Council for Technical Education, Approval Process Handbook (2012 – 2013), AICTE Quarterly Bulletin, Vol.1, No. 1, Jan-March 2013 
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It can be seen from table 2 that number of students has increased from 94, 704 to 3, 85, 008, a 306% increase in last 6 years. In last 7 years, year 2010-11 has 

experienced highest growth rate, where enrolment increased from 179561 to 277811 i.e. a growth rate of 54.7%. In the latest year 2012-13, though the growth 

rate has reduced because of Economic slowdown (TOI article) but it is believed that economic recovery will lead to increased demand for management 

education. (S S Mantha, AICTE chairman in a TOI article) 

VARIOUS ISSUES SURROUNDING MANAGEMENT EDUCATION 

According to Pfeffer & Fong, 2004, an important function of business schools is to develop important, relevant knowledge, serve as a source of critical thought 

and inquiry about organizations and management, and thus advance the general public interest as well as the profession of management. In this role, business 

schools would stand connected to but also somewhat apart from business and other organizations, providing objective research and critical consideration of 

business, business practices, and their effects on people and society in an effort to serve not only business but also broader social concerns. Surisetti, Jain, Sarkar 

(2012) in their paper also views that management education should target new competences both from individuals and from society as a whole. 

With phenomenal growth in the number of management Institutions especially private institutions, there are greater concerns over maintaining the quality of 

management education in India. Indian management programmes are often considered obsolete and not suited to industry needs (Reddy, 1992). Various 

researchers have criticised Indian Management programmes for various reasons. A few of the criticisms are as follows: 

• With significant changes taking place in trade, industry and economy, the Indian management education programmes are becoming less and less relevant. 

(Reddy 1992) 

• Though, India produces a large number of graduates perhaps next to U.S. but still a scholarly debate on curriculum pedagogy and innovation is negligible. 

(Saha, 2012) 

• The ultimate challenge of Management Education approaches is to become more practical oriented and industry focus reason being theory-based 

developments and teachings are worthless, due to the fact that they will be of little use in concrete situations(Kumar, Dash 2011) 

• Indeed, it is time to reflect on the future of Management education in the global context. Business schools today find themselves in a position to make a 

very significant and very socially valuable contribution to society, in as much as they can improve the efficiency of markets and the confidence of the public 

in markets and organizations (Patry, 2010). However, they are reeling under institutional crises at the same time. There is a gap or imbalance between 

theory and practice in both management research and management teaching (Thomas, 2010). 

For maintenance of the quality, AICTE has been designated responsibility of regulating management institutions in the country. However critics have argued that 

the regulatory framework and implementation has been unable to link the entrepreneurial initiative to performance in terms of educational quality. It has a 

control perspective focusing on inputs such as land, faculty, and other infrastructure rather than on the outcomes such as quality of education, research, access, 
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cost effectiveness or relevance (Working paper on management education NKC). Also it has been argued that heavy regulation would take away autonomy and 

flexibility from the institutions which in turn will also affect quality. Manimala (2006) also states that dilemma is in maintaining the balance between regulation 

and autonomy. While autonomy is necessary for the institutions to make dynamic adjustments to the changing environment and thereby maintain and improve 

the quality levels as appropriate for the prevailing environment, regulation is necessary to ensure a minimum level of quality in all schools.  

Between these two concerns, there has to be greater emphasis on autonomy, as the need of the hour is a dynamic and continuous improvement of quality 

rather than static non-responsive level of quality, often prescribed in terms of certain numbers of faculty, classrooms, computers, books, journals, etc. The 

current emphasis, therefore, is on autonomy rather than regulation both at the levels of policy-makers as well as practitioners. (Manimala, 2006) 

Major issues facing management education can be summarised as follows:  

1. INCREASING RATE OF UNEMPLOYMENT AMONG BUSINESS GRADUATES 

Although supply of management graduates is still less than the demand of management graduates but still rate of unemployment is increasing among graduates. 

The major reason behind this phenomenon is poor quality graduates. A survey by the Associated Chambers of Commerce and Industry of India (Assocham) 

reveals that despite the robust demand for MBAs, only 10 per cent of graduates are actually employable. Further the survey reveals that barring graduates from 

IIMs, the b-schools are losing fast shine of attracting corporate India Inc. for campus recruitment and are increasingly facing their survivals. DS Rawat, Secretary 

General Assocham (2013) has commented that there is no quality control, the placements are not commensurate with fees being charged, the faculty is not 

good enough and there is no infrastructure. According to him "The biggest reason for the gap is the rapid mushrooming of tier-2 and tier-3 management 

education institutes that has unfortunately not been matched by commensurate uplift in the quality of management education.”  

2. POOR QUALITY OF TEACHERS 

Non availability of adequate proficient faculty is a major constraint for sustainable growth of quality management education in India (NKC). It is also observed 

that some of the institutions either engage part time faculty or appoint them on contractual basis where they have a little involvement either with the institution 

or with the students. (Saha 2012). Also Institutes are engaged in appointing new faculty member on low salaries and heavy teaching load which further 

deteriorate their quality and they are left with no time for further development. It is also observed that often newly joined faculty members adopt only lecture 

methods & impart theoretical or conceptual knowledge to the students rather than brainstorming or its application and they deliver only the lectures mainly 

drawn from the text books. 

It is also pointed out that the teachers are usually not dynamic and thus are able to impart only theoretical knowledge. As observed by Reddy (1992), though 

Management Institutions do need to have faculty members with a strong grounding in the basic disciplines, they also need to have a larger proportion of faculty 

members without great depth in any single discipline, but having greater breadth and inter-disciplinary orientation.  

3. NEGLECT OF RESEARCH AND INNOVATIVE METHODS 

Manimala (2006) observed that the faculty and students in general do not have the inclination or competence for doing research and hence they do not 

generate any new knowledge relevant for the economic, political, cultural and organizational context of management available in India. He further notes that 

the exclusive use of Western research and knowledge of organizations and management have often given rise to the complaint that what is being taught in 

business schools are irrelevant for managing Indian organizations. Saha (2012) also noted that the management Institutions do not have culture that is 

supportive of research. Imbibing a research culture requires a good library support system. NKC also noted that Management Institutions do not provide 

conducive environment for research. Management institutes should inculcate proper motivation and interest among faculty for research. This can be done by 

providing incentives to faculty involved in research, giving due weightage to research activities and providing a good library support system. University Grant 

Commission has already taken step in this direction by giving due weight age to research and publication for promotions. This need to be extended and 

implemented not only in government universities and institutes, but all institutes imparting business education. 

4. INADEQUATE INFRASTRUCTURE IN B-SCHOOLS AND LACK OF GOVERNANCE IN MANY PRIVATE INSTITUTES 

As discussed above, although AICTE has mandated minimum requirements for infrastructure, books, teacher faculty ratio, most Institutions lacks adequate 

infrastructure and governance. Jagadeesh, 2000 also noted that Although AICTE has laid down standards which are not difficult to follow, many institutes do not 

comply with the prescribed standards once they get approval (Jagadeesh, 2000). Management Institutions are also often criticized for taking annual Inspections 

as just a process and misusing autonomy given to them throughout the year.  

5. COURSE NOT SUITED TO NEEDS OF INDUSTRY 

It is often criticized that with significant changes taking place in trade, industry and economy, the Indian management education programmes are becoming less 

and less relevant. (Saha, 2012). Reddy (1992) also noted that to cope with the increasing competition and globalization, due to liberalization, Indian 

organizations are trying out newer and newer management systems and techniques like TQM (Total Quality Management), JIT (Just-in-Time Inventory). But 

management education has not been able to keep pace with the dynamics of the practicing world.  

6. NEGLIGIBLE ATTENTION TO INNOVATION IN TEACHING CONTENT AND METHODS 

Focus of the management education may need to be shifted from conceptual learning to skill development, attitude change and value clarification. In many 

schools, curricula are not frequently revised and updated to make them more suitable for the emerging job markets. Developing a curriculum is a challenging 

task and has to be continuously updated to keep pace with the advancements. Curriculum should be change driven and periodically reviewed to match the 

industry needs. But in most of Indian universities and B School it takes years to get syllabus revised due to bureaucratic setup and private B School also don’t 

show much enthusiasm towards revision of syllabus because it may call for appointing new faculty and updating existing faculty which could be a costly issue. 

 

RECOMMENDATIONS AND SUGGESTIONS 
1. Institutions should improve the infrastructure, train their faculty, work on industry linkages, spend money on research and knowledge creation, as well as 

pay their faculty well in order to attract good teachers. 

2. Institutions should recruit practising managers with sound conceptual abilities in greater numbers as faculty. Faculty members, having no experience of 

working outside of the academia should be given a feel of the practising world so that they develop a better understanding of the practitioner's 

perspective. 

3. Also scholars should be invited to undertake research in certain areas of national interest. Regarding the research grant procedure there is a need to 

support more to individual project proposals. Encourage to those institutes who have adequate support system to start Ph.D. programme (Saha 2012).  

4. Industry interaction has to be strengthened by inviting senior person from industry to deliver lecture and ensuring student get associated with live industry 

projects (Dash 2011). 

5. There is need for enhancing industry exposure which will lead to enhancement of experiential learning. Exposing students to real life situations which are 

more complex, demanding, critical, messy, will bring them closer to reality. When it comes to decision making, experience that lies with decision maker is 

detrimental. One of the issues that management education has to consider is the manner in which experiential learning elements could be enhanced. 
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