
VOLUME NO. 6 (2015), ISSUE NO. 10 (OCTOBER)  ISSN 0976-2183 

 A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

Indexed & Listed at:  
Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A., 

Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)],  
The American Economic Association's electronic bibliography, EconLit, U.S.A., 

Index Copernicus Publishers Panel, Poland with IC Value of 5.09 & number of libraries all around the world. 
Circulated all over the world & Google has verified that scholars of more than 4456 Cities  in 177 countries/territories  are visiting our journal on regular basis. 

Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI – 135 003, Yamunanagar, Haryana, INDIA 

http://ijrcm.org.in/ 

 



VOLUME NO. 6 (2015), ISSUE NO. 10 (OCTOBER)  ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

ii

CONTENTS 

Sr. 
No. 

 

TITLE & NAME OF THE AUTHOR (S) 
Page 
No. 

1. ETHICAL DECISION MAKING: GUIDING PRINCIPLES 

M. R. JHANSI RANI, DR. C. B. VENKATA KRISHNA PRASAD & K. UDAY GOWRI SHANKAR 
1 

2. MONETARY POLICY COMMITTEE AND SPECTRE OF COMMITTED BANKING 

DR. S. N. MISRA & SANJAYA KU. GHADAI 
7 

3. HUMAN RESOURCE ACCOUNTING IN KRL: A CASE STUDY OF KOCHI REFINERIES LIMITED 

DR. SAMIR M. VOHRA 
10 

4. ORGANISATIONAL CULTURE OF BHARATIYA MAZDOOR SANGH: IDENTIFYING THE DIMENSIONS OF 

OPINIONS ON THE OFFICE BEARERS 

DR. R. VANNIARAJAN & DR. C. VADIVEL 

15 

5. GROUP LENDING AS AN INSTRUMENT OF CREDIT RISK MANAGEMENT IN CAMEROONIAN MFIS 

CLAUDE ESSOMBA AMBASSA 
19 

6. A STUDY ON RELATIONSHIP BETWEEN STORE LOYALTY AND SATISFACTION IN CUSTOMERS OF 

ORGANISED RETAILERS IN INDORE 

CHITRA SAWLANI & DR. RAJENDRA JAIN 

26 

7. DIMENSIONALITY OF CUSTOMER LOYALTY: A STUDY IN THE INDIAN CONTEXT 

HARSANDALDEEP KAUR & HARMEEN SOCH 
31 

8. COMPARATIVE ANALYSIS OF MUTUAL FUNDS/SCHEMES AMONGST THE REGIONS OF AMERICAS, ASIA 

- PACIFIC AND EUROPE - AFRICA - MIDDLE EAST 

DR. K. KANAKA RAJU & DR. S. RAVI DHARMA RAJU 

36 

9. IMPACT OF FOREIGN DIRECT INVESTMENT ON NON-LIFE INSURANCE SECTOR IN INDIA 

DR. T. JOSEPH & S. SIVAPRAKKASH 
41 

10. PRODUCTIVITY ANALYSIS FOR STATE BANK OF INDIA: A FRAMEWORK FOR EVALUATING e-BUSINESS 

MODELS 

SWAYAMBHU KALYAN MISHRA & DR. KISHORE KUMAR DAS 

45 

11. A PROFITABILITY ANALYSIS OF SELECTED DISTRICT CO-OPERATIVE MILK PRODUCERS’ UNIONS 

LIMITED OF NORTH GUJARAT 

PATEL RAJESHKUMAR G., PATEL NITINKUMAR P. & BAROT HIMATKUMAR V. 

50 

12. COMPARATIVE STUDY OF CAPITAL STRUCTURE: A CASE STUDY OF TATA POWER & ADANI POWER 

AMALESH PATRA 
55 

13. ORGANIZATIONAL COMMITMENT OF TEACHERS IN HIGHER EDUCATION WITH SPECIAL REFERENCE TO 

KUMAUN UNIVERSITY 

BHANU PRATAP DURGAPAL 

61 

14. ECONOMIC DEVELOPMENT AND EMPOWERMENT OF RURAL WOMEN THROUGH DEVELOPMENT 

PROGRAM WITH SPECIAL REFERENCE TO CHHATTISGARH STATE 

KUMUDANI SAHU, DR. S. N. JHA & DR. L. S. GAJPAL 

66 

15. THE EFFECTS OF TRANSFORMATIONAL LEADERSHIP ON ORGANIZATIONAL COMMITMENT IN INDIA’S 

INFORMATION TECHNOLOGY INDUSTRY 

MAHADEVAMANGALAM NAVEEN & DR. G. HARANATH 

70 

16. TELEVISION VIEWING BEHAVIOUR OF CONSUMERS AND TELEVISION ADVERTISEMENTS’ IMPACT ON 

CONSUMERS’ PURCHASE DECISION 

T.VIJAYA CHITHRA & DR. S. KOTHAI 

75 

17. MODERN BANKING SERVICES: A STUDY ON CUSTOMER PERCEPTION AND BEHAVIOUR WITH SPECIAL 

REFERENCE TO CENTRAL BANK OF INDIA 

SUCHITRA 

80 

18. INNOVATIVE STRATEGIES FOR TALENT MANAGEMENT: A CASE STUDY OF ENTERPRISE RENT-A-CAR 

NIMITHA ABOOBAKER 
84 

19. A STUDY OF ARCS: TOOL TO CLEAN NPAs OF THE INDIAN BANKING SECTOR 

NEETU GUPTA 
87 

20. VALUE BASED PERFORMANCE APPRAISAL SYSTEM: A CASE STUDY FROM BRAC BANK LIMITED 

SAIMUNA TASKIN 
92 

 REQUEST FOR FEEDBACK & DISCLAIMER 97 



VOLUME NO. 6 (2015), ISSUE NO. 10 (OCTOBER)  ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iii

 

CHIEF PATRON 
PROF. K. K. AGGARWAL 

Chairman, Malaviya National Institute of Technology, Jaipur 
(An institute of National Importance & fully funded by Ministry of Human Resource Development, Government of India) 

Chancellor, K. R. Mangalam University, Gurgaon 

Chancellor, Lingaya’s University, Faridabad 

Founder Vice-Chancellor (1998-2008), Guru Gobind Singh Indraprastha University, Delhi 

Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar 

 

FOUNDER PATRON 
LATE SH. RAM BHAJAN AGGARWAL 

Former State Minister for Home & Tourism, Government of Haryana 

Former Vice-President, Dadri Education Society, Charkhi Dadri 

Former President, Chinar Syntex Ltd. (Textile Mills), Bhiwani 

 

FORMER CO-ORDINATOR 
DR. S. GARG 

Faculty, Shree Ram Institute of Business & Management, Urjani 
 

ADVISORS 
PROF. M. S. SENAM RAJU 

Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi 

PROF. M. N. SHARMA 
Chairman, M.B.A., Haryana College of Technology & Management, Kaithal 

PROF. S. L. MAHANDRU 
Principal (Retd.), Maharaja Agrasen College, Jagadhri 

 

EDITOR 
PROF. R. K. SHARMA 

Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi 

 

CO-EDITOR 
DR. BHAVET 

Faculty, Shree Ram Institute of Engineering & Technology, Urjani 

 

EDITORIAL ADVISORY BOARD 
DR. RAJESH MODI 

Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia 

PROF. SANJIV MITTAL 
University School of Management Studies, Guru Gobind Singh I. P. University, Delhi 

PROF. ANIL K. SAINI 
Chairperson (CRC), Guru Gobind Singh I. P. University, Delhi 

 



VOLUME NO. 6 (2015), ISSUE NO. 10 (OCTOBER)  ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iv

 

DR. SAMBHAVNA 
Faculty, I.I.T.M., Delhi 

DR. MOHENDER KUMAR GUPTA 
Associate Professor, P. J. L. N. Government College, Faridabad 

DR. SHIVAKUMAR DEENE 
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga 

 

ASSOCIATE EDITORS 
PROF. NAWAB ALI KHAN 

Department of Commerce, Aligarh Muslim University, Aligarh, U.P. 

PROF. ABHAY BANSAL 
Head, Department of I.T., Amity School of Engineering & Technology, Amity University, Noida 

PROF. V. SELVAM 
SSL, VIT University, Vellore 

PROF. N. SUNDARAM      
VIT University, Vellore 

DR. PARDEEP AHLAWAT 
Associate Professor, Institute of Management Studies & Research, Maharshi Dayanand University, Rohtak 

DR. S. TABASSUM SULTANA 
Associate Professor, Department of Business Management, Matrusri Institute of P.G. Studies, Hyderabad 

DR. JASVEEN KAUR 
Asst. Professor, University Business School, Guru Nanak Dev University, Amritsar 

 

FORMER TECHNICAL ADVISOR 
AMITA 

Faculty, Government M. S., Mohali 

 

FINANCIAL ADVISORS 
DICKIN GOYAL 

Advocate & Tax Adviser, Panchkula 

NEENA 
Investment Consultant, Chambaghat, Solan, Himachal Pradesh 

 

LEGAL ADVISORS 
JITENDER S. CHAHAL 

Advocate, Punjab & Haryana High Court, Chandigarh U.T. 

CHANDER BHUSHAN SHARMA 
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri 

 

SUPERINTENDENT 
SURENDER KUMAR POONIA 

 



VOLUME NO. 6 (2015), ISSUE NO. 10 (OCTOBER)  ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

v

 

CALL FOR MANUSCRIPTS 
We invite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the areas of Computer 

Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking; Economics; Tourism 

Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic Science; Corporate Governance; 

Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information Systems; Accounting Theory & Practice; Auditing; 

Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic Development; Economic History; Financial 

Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial Organization; International Economics & Trade; 

International Finance; Macro Economics; Micro Economics; Rural Economics; Co-operation; Demography: Development Planning; Development Studies; 

Applied Economics; Development Economics; Business Economics; Monetary Policy; Public Policy Economics; Real Estate; Regional Economics; Political 

Science; Continuing Education; Labour Welfare; Philosophy; Psychology; Sociology; Tax Accounting; Advertising & Promotion Management; Management 

Information Systems (MIS); Business Law; Public Responsibility & Ethics; Communication; Direct Marketing; E-Commerce; Global Business; Health Care 

Administration; Labour Relations & Human Resource Management; Marketing Research; Marketing Theory & Applications; Non-Profit Organizations; 

Office Administration/Management; Operations Research/Statistics; Organizational Behavior & Theory; Organizational Development; 

Production/Operations; International Relations; Human Rights & Duties; Public Administration; Population Studies; Purchasing/Materials Management; 

Retailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic Management Policy; Technology/Innovation; Tourism & Hospitality; 

Transportation Distribution; Algorithms; Artificial Intelligence; Compilers & Translation; Computer Aided Design (CAD); Computer Aided Manufacturing; 

Computer Graphics; Computer Organization & Architecture; Database Structures & Systems; Discrete Structures; Internet; Management Information 

Systems; Modeling & Simulation; Neural Systems/Neural Networks; Numerical Analysis/Scientific Computing; Object Oriented Programming; Operating 

Systems; Programming Languages; Robotics; Symbolic & Formal Logic; Web Design and emerging paradigms in allied subjects. 

Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript anytime in M.S. Word format 

after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking the link online 

submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).  

GUIDELINES FOR SUBMISSION OF MANUSCRIPT 
 

1. COVERING LETTER FOR SUBMISSION: 

DATED: _____________ 

 

THE EDITOR 

IJRCM 

 

Subject: SUBMISSION OF MANUSCRIPT IN THE AREA OF                                                   . 

(e.g. Finance/Mkt./HRM/General Mgt./Engineering/Economics/Computer/IT/ Education/Psychology/Law/Math/other, please 

specify) 

 

DEAR SIR/MADAM 

Please find my submission of manuscript entitled ‘___________________________________________’ for possible publication in one 

of your journals. 

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any language 

fully or partly, nor is it under review for publication elsewhere. 

I affirm that all the co-authors of this manuscript have seen the submitted version of the manuscript and have agreed to their inclusion 

of names as co-authors. 

Also, if my/our manuscript is accepted, I agree to comply with the formalities as given on the website of the journal. The Journal has 

discretion to publish our contribution in any of its journals. 

 

NAME OF CORRESPONDING AUTHOR     : 

Designation       : 

Institution/College/University with full address & Pin Code   : 

Residential address with Pin Code     : 

Mobile Number (s) with country ISD code    : 

Is WhatsApp or Viber active on your above noted Mobile Number (Yes/No) : 

Landline Number (s) with country ISD code    : 

E-mail Address       : 

Alternate E-mail Address      : 

Nationality        : 



VOLUME NO. 6 (2015), ISSUE NO. 10 (OCTOBER)  ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

vi

 

NOTES: 

a) The whole manuscript has to be in ONE MS WORD FILE only, which will start from the covering letter, inside the manuscript. pdf. 

version is liable to be rejected without any consideration. 

b) The sender is required to mention the following in the SUBJECT COLUMN of the mail:  

New Manuscript for Review in the area of (e.g. Finance/Marketing/HRM/General Mgt./Engineering/Economics/Computer/IT/ 

Education/Psychology/Law/Math/other, please specify) 

c) There is no need to give any text in the body of mail, except the cases where the author wishes to give any specific message w.r.t. 

to the manuscript. 

d) The total size of the file containing the manuscript is expected to be below 1000 KB. 

e) Abstract alone will not be considered for review and the author is required to submit the complete manuscript in the first 

instance. 

f) The journal gives acknowledgement w.r.t. the receipt of every email within twenty four hours and in case of non-receipt of 

acknowledgment from the journal, w.r.t. the submission of manuscript, within two days of submission, the corresponding author 

is required to demand for the same by sending a separate mail to the journal. 

g) The author (s) name or details should not appear anywhere on the body of the manuscript, except the covering letter and the 

cover page of the manuscript, in the manner as mentioned in the guidelines. 

 

2. MANUSCRIPT TITLE: The title of the paper should be bold typed, centered and fully capitalised. 

3. AUTHOR NAME (S) & AFFILIATIONS: Author (s) name, designation, affiliation (s), address, mobile/landline number (s), and 

email/alternate email address should be given underneath the title. 

4. ACKNOWLEDGMENTS: Acknowledgements can be given to reviewers, guides, funding institutions, etc., if any. 

5. ABSTRACT: Abstract should be in fully italicized text, ranging between 150 to 300 words. The abstract must be informative and explain 

the background, aims, methods, results & conclusion in a SINGLE PARA. Abbreviations must be mentioned in full. 

6. KEYWORDS: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic 

order separated by commas and full stop at the end. All words of the keywords, including the first one should be in small letters, except 

special words e.g. name of the Countries, abbreviations.  

7. JEL CODE: Provide the appropriate Journal of Economic Literature Classification System code (s). JEL codes are available at 

www.aeaweb.org/econlit/jelCodes.php, however, mentioning JEL Code is not mandatory. 

8. MANUSCRIPT: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It should be free 

from any errors i.e. grammatical, spelling or punctuation. It must be thoroughly edited at your end. 

9. HEADINGS: All the headings must be bold-faced, aligned left and fully capitalised. Leave a blank line before each heading. 

10. SUB-HEADINGS: All the sub-headings must be bold-faced, aligned left and fully capitalised.  

11. MAIN TEXT:  

THE MAIN TEXT SHOULD FOLLOW THE FOLLOWING SEQUENCE: 

 INTRODUCTION 

 REVIEW OF LITERATURE 

 NEED/IMPORTANCE OF THE STUDY 

 STATEMENT OF THE PROBLEM 

 OBJECTIVES 

 HYPOTHESIS (ES) 

 RESEARCH METHODOLOGY 

 RESULTS & DISCUSSION 

 FINDINGS 

 RECOMMENDATIONS/SUGGESTIONS   

 CONCLUSIONS 

 LIMITATIONS 

 SCOPE FOR FURTHER RESEARCH 

 REFERENCES 

 APPENDIX/ANNEXURE 

The manuscript should preferably range from 2000 to 5000 WORDS. 



VOLUME NO. 6 (2015), ISSUE NO. 10 (OCTOBER)  ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

vii

 

12. FIGURES & TABLES: These should be simple, crystal CLEAR, centered, separately numbered & self explained, and titles must be above 

the table/figure. Sources of data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred 

to from the main text.  

13. EQUATIONS/FORMULAE: These should be consecutively numbered in parenthesis, horizontally centered with equation/formulae 

number placed at the right. The equation editor provided with standard versions of Microsoft Word should be utilised. If any other 

equation editor is utilised, author must confirm that these equations may be viewed and edited in versions of Microsoft Office that 

does not have the editor. 

14. ACRONYMS: These should not be used in the abstract. The use of acronyms is elsewhere is acceptable. Acronyms should be defined 

on its first use in each section: Reserve Bank of India (RBI). Acronyms should be redefined on first use in subsequent sections. 

15. REFERENCES: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised 

references in the preparation of manuscript and they are supposed to follow Harvard Style of Referencing. Also check to make sure 

that everything that you are including in the reference section is duly cited in the paper. The author (s) are supposed to follow the 

references as per the following: 

• All works cited in the text (including sources for tables and figures) should be listed alphabetically.  

• Use (ed.) for one editor, and (ed.s) for multiple editors.  

• When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending 

order. 

• Indicate (opening and closing) page numbers for articles in journals and for chapters in books.  

• The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, 

dissertations, reports, working papers, unpublished material, etc. 

• For titles in a language other than English, provide an English translation in parenthesis. 

• Headers, footers, endnotes and footnotes should not be used in the document. However, you can mention short notes to elucidate 

some specific point, which may be placed in number orders after the references. 

 

PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES: 

BOOKS 

• Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.  

• Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.  

CONTRIBUTIONS TO BOOKS  

• Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited 

by David Crowther & Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303. 

JOURNAL AND OTHER ARTICLES  

• Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," 

Journal of Urban Economics, Vol. 21, No. 1, pp. 83-104. 

CONFERENCE PAPERS  

• Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management 

Association, New Delhi, India, 19–23 

UNPUBLISHED DISSERTATIONS  

• Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra. 

ONLINE RESOURCES  

• Always indicate the date that the source was accessed, as online resources are frequently updated or removed.  

WEBSITES 

• Garg, Bhavet (2011): Towards a New Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp 

 



VOLUME NO. 6 (2015), ISSUE NO. 10 (OCTOBER)  ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

61

ORGANIZATIONAL COMMITMENT OF TEACHERS IN HIGHER EDUCATION WITH SPECIAL REFERENCE TO 

KUMAUN UNIVERSITY 
 

BHANU PRATAP DURGAPAL 

ASST. PROFESSOR 

FACULTY OF COMMERCE & MANAGEMENT STUDIES 

KUMAUN UNIVERSITY 

ALMORA 

 

ABSTRACT 
Organizational commitment is defined as “strong belief in and acceptance of the organizational goals and values, willingness to exert considerable effort on behalf 

of the organization, and a definite desire to maintain organizational membership” (Porter et al, 1974). The present study is based on measuring the overall 

commitment of teachers in Kumaun University, Nainital. The result of the study which is a summary indicator of employee commitment is found to be moderately 

high commitment.  

 

KEYWORDS 

organizational commitment, Kumaun University. 

 

1. INTRODUCTION 
mong the many organizational behaviour studies, the variables that have received most attention are organizational commitment, job satisfaction (Bodla 

& Danish, 2009; Parker et al, 2005; Allen & Meyer, 1990), organizational justice, and organizational citizenship behaviour. The quality of human resources 

is believed to be a major factor adding to the success of organizations (Pohlman & Gardiner, 2000). The level of commitment of teachers is a crucial factor 

affecting the performance of higher education institutions. Thus understanding their behaviours and attitudes needs more attention in organizations (Tsui & 

Cheng, 1999). In today’s dynamic environment to remain productive and responsive to the needs of its stakeholders the organizations’ knowledge capital must be 

retained (Bloch, 2001). The plausible reasons suggested by literature for organizational commitment include: an affective attachment to the values of the 

organization, a realization of the costs involved with leaving the organization, and a sense of obligation to the organization (Meyer & Allen, 1997). Education sector 

has not remained aloof in measuring organizational commitment. (Hart and Willower, 1994) study focussed on organizational commitment and school 

environmental robustness. However the current study is aimed at determining to what extent higher education teachers (specifically Kumaun University) are 

committed to their institutions. Kumaun University (established in 1973 under the UP State Act) consists of three campuses at Nainital (headquartered), Almora 

and Bhimtal. There are about 290 teachers working in the three campuses. The University was granted permanent membership of the Association of Indian 

Universities and was awarded the special rank of Four Star by National Assessment and Accreditation Council (NAAC) in 2000. 

 

2. LITERATURE REVIEW 
2.1 DEFINITION 

A snippet of the meaning of Organizational Commitment as comprehended by different researchers’ is presented below:  

Porter et al., (1974) defined it as “strong belief in and acceptance of the organizational goals and values, willingness to exert considerable effort on behalf of the 

organization, and a definite desire to maintain organizational membership”. 

Reichers (1985, p 468) is of the opinion that “organisational commitment as behaviour is visible when organisational members are committed to existing groups 

within the organisation”. 

Jans (1989) has defined it as the extent that an employee acquires, embodies, and perceives one’s role based on organizational values and goals.  

O’Reilly (1989, p 17) defined it as, “an individual's psychological bond to the organisation, including a sense of job involvement, loyalty and belief in the values of 

the organisation” 

Meyer, Allen and Gellatly (1990, p 711) suggested organisational commitment as an attitude “characterised by a favourable positive cognitive and affective 

components about the organisation” 

Meyer and Allen (1991, p 67) defined organisational commitment as“a psychological state that characterises the employee’s relationship with the organisation, 

and has implications for the decision to continue membership in the organisation”. 

Cohen (2003, p xi) stated that “commitment is a force that binds an individual to a course of action of relevance to one or more targets”. 

Miller (2003, p 73) also stated that organisational commitment is “a state in which an employee identifies with a particular organisation and its goals, and wishes 

to maintain membership in the organisation” 

2.2 APPROACHES TO ORGANIZATIONAL COMMITMENT 

In their paper (Ghosh and Swamy, 2014) have outlined three approaches to understand the concept of organizational commitment: 

2.2.1 The Side Bet Approach: This is based on Becker‟s theory which said that the relationship between an employee and the organization is founded on behaviours 

bounded by a “contract” of economic gains. Employees are committed to the organization because they have some hidden vested investments or side-bets.  

2.2.2 The Psychological Attachment Approach: This school of thought attempted to describe commitment as a combination of attitude and interest in economic 

gains from associating with the company. Employee retention was attributed not only to economic gains, but more so to affective influence.  

2.2.3 The Multidimensional Approach: This approach deemed organizational commitment as a three dimensional construct comprising of affective commitment, 

continuance commitment and normative commitment.  

2.3 DIMENSIONS OF ORGANIZATIONAL COMMITMENT 

Organizational Commitment is thought to be a multidimensional construct: Affective Commitment (AC), Continuance Commitment(CC), Normative 

Commitment(CC). 

2.3.1 Affective commitment refers to one’s psychological attachment to the organization. (Meyer & Allen, 1991) stated that organisational members, who are 

committed to an organisation on an affective basis, continue working for the organisation because they want to. Members who are committed on an affective 

level stay with the organisation because they view their personal employment relationship as congruent to the goals and values of the organisation (Beck & Wilson, 

2000). Affective commitment is a work related attitude with positive feelings towards the organisation (Morrow, 1993).  

2.3.2 Continuance Commitment (CC) 

Meyer and Allen (1997,) defined continuance commitment as “awareness of the costs associated with leaving the organisation”, and those employees whose 

attachment to the organization is based on continuance commitment remain in the organization because they need to do so.  It is calculative in nature because of 

the individual’s perception or weighing of costs and risks associated with leaving the current organisation (Meyer & Allen, 1997). Continuance commitment is "a 

tendency to 'engage in consistent lines of activity' (Becker, 1960) based on the individual's recognition of the 'costs' (or lost side bets) associated with discontinuing 

the activity" (Allen & Meyer, 1990) 

 

A
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2.3.3 Normative Commitment (NC) 

Normative Commitment is defined as the individual’s bond with the organization due to an obligation on the part of the individual and this moral obligation arises 

because “either through the process of socialisation within the society or the organisation” Meyer and Allen (1991). This obligation is supposed to be based on 

social exchange theory which suggests that a person receiving a benefit is under a strong normative obligation or rule to repay the benefit in some way (McDonald 

& Makin, 2000).  

2.4 ANTECEDENTS OF ORGANIZATIONAL COMMITMENT 

Reviewing the literature a number of studies have been conducted in identifying the antecedents and consequences of organizational commitment. The crucial 

variables that are found to be antecedents of organizational commitment are task autonomy (Dunham, Grube, & Castaneda, 1999), job security (Yousef, 1998), 

organizational tenure (Masao Tao and et al) and promotion opportunities (Gaertner& Nollen, 1989). 

2.5 OUTCOMES OR CONSEQUENCES OF ORGANIZATIONAL COMMITMENT 

Organizational Commitment is a strong indicator of employees’ turnover behavior, withdrawal tendency and organizational citizenship behavior (Mathieu and 

Zajac, 1990; Morrow, 1993; LePine, Jeffrey A.; Erez, Amir; Johnson, Diane E,(2002) ;Sinclair and Wright, (2005). Additionally, committed employees may be more 

likely to engage in "extra-role" behaviors, such as creativeness or innovativeness, which are often what keeps an organization competitive (Katz & Kahn, 1978).  

 

3. RESEARCH METHODOLOGY 
3.1 Objective: To measure the overall organizational commitment of the teachers in Kumaun University. 

3.2 Study Population: The study population included all the teachers working (about 290) in the three campuses of the University. 

3.3 Instrument: A standard questionnaire [Organizational Commitment Questionnaire (OCQ)] developed by Richard T. Mowday, R M Steers, and I. W Porter 

(Annexure 1) is used. 

3.4 Data Collection: The questionnaire was sent to 289 faculty members (Teaching Personnel, Assistant Professors, Associate Professors and Professors) working 

in Kumaun University through electronic mail. Of 289 distributed questionnaires, overall usable response rate was about 61 per cent (177).  

3.5 Analyses: The questionnaire contains 15 items that evaluate two dimensions (affective and continuance) of organizational commitment.  Of the 15-item OCQ, 

9 items (1,2,4,5,6,8,10,13, and 14)focused on commitment-related attitude and  measured affective commitment. The remaining 6 items (3,7,9,11,12, and 15) 

focussed on commitment-related behaviour and  measured continuance commitment. A 7-point scale ranging from 1 (strongly disagree) to 7 (strongly agree) was 

employed.  

SPSS was used to code and analyse the responses.  The scores on each item were totalled to get a composite score which was then divided by 9 in case of affective 

scale and 6 in case of continuance scale to get the average score. The mean of such scores thus obtained represented the overall organizational commitment of 

the teachers in the University. 

 

4.  RESULTS 
The result of the study is a summary indicator of employee commitment. The result indicated an affective commitment of 5.85 [Table 1.0] which is moderately 

high commitment, and continuance commitment of 2.5 [Table 2.0] inferring that the employees have low probability of leaving the organization.  

 

5. CONCLUSION 
Commitment among faculty members has important consequences and implications for educational institutions. The results of previous studies revealed that 

highly committed faculty members are likely to continue their association with their current institutions, and at the same time, they are likely to put more effort 

on behalf of their respective institutions and thereby perform at higher levels than their uncommitted counterparts (Aamir Ali Chughtai & Sohail Zafar). Additionally 

previous research has indicated that absenteeism is negatively related with commitment (Somers, 1995) and organizational citizenship behaviour is positively 

related (Morrison, 1994).  

Although the present study is based on a specific University and no new variables were studied but still the outcomes of organizational commitment are a source 

of strength/weakness and competitiveness for any institution. Thus it may be concluded that the University has a low turnover rate, low absenteeism and positive 

organizational citizenship behaviour. 
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TABLES 
TABLE 1.0: STATISTICS (AVGSCOREAFFECT) 

N 
Valid 177 

Missing 1 

Mean 5.8544 

Std. Deviation .36602 

Variance .134 

Skewness -.383 

Std. Error of Skewness .183 

Kurtosis .113 

Std. Error of Kurtosis .363 

 

TABLE 2.0: STATISTICS (AVGSCORECON) 

N Valid 177 

Missing 1 

Mean 2.5443 

Median 2.5000 

Std. Deviation .45928 

Variance .211 

Skewness -.140 

Std. Error of Skewness .183 

Kurtosis -.322 

Std. Error of Kurtosis .363 

 

ANNEXURE  
ANNEXURE 1: ORGANIZATIONAL COMMITMENT QUESTIONNAIRE (OCQ) 

INSTRUCTIONS 

Listed below are a series of statements that represent possible feelings that individuals might have about the company or organization for which they work. With 

respect to your own feelings about the particular organization for which you are now working (Kumaun University) please indicate the degree of your agreement 

or disagreement with each statement by checking one of the seven alternatives below each statement. 

Note. Responses to each item are measured on a 7 point scale. An “R” denotes a negatively phrased and reverse scored item. 

 

1. I am willing to put in a great deal effort beyond that normally expected in order to help this organization be successful. 

o Strongly disagree  

o Moderately disagree 

o Slightly disagree 

o Neither agree nor disagree 

o Slightly agree 

o Moderately agree 

o Strongly agree 

 

2. I talk up this organization to my friends as a great organization to work for. 

o Strongly disagree  

o Moderately disagree 

o Slightly disagree 

o Neither agree nor disagree 

o Slightly agree 

o Moderately agree 

o Strongly agree 
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3. I feel very little loyalty to this organization. (R) 

o Strongly disagree  

o Moderately disagree 

o Slightly disagree 

o Neither agree nor disagree 

o Slightly agree 

o Moderately agree 

o Strongly agree 

 

4. I would accept almost any type of job assignment in order to keep working for this organization. 

o Strongly disagree  

o Moderately disagree 

o Slightly disagree 

o Neither agree nor disagree 

o Slightly agree 

o Moderately agree 

o Strongly agree 

 

5. I find that my values and the organization’s values are very similar. 

o Strongly disagree  

o Moderately disagree 

o Slightly disagree 

o Neither agree nor disagree 

o Slightly agree 

o Moderately agree 

o Strongly agree 

 

6. I am proud to tell others that I am part of this organization. 

o  Strongly disagree  

o Moderately disagree 

o Slightly disagree 

o Neither agree nor disagree 

o Slightly agree 

o Moderately agree 

o Strongly agree 

 

7. I could just as well be working for a different organization as long as the type of work was similar. (R) 

o  Strongly disagree  

o Moderately disagree 

o Slightly disagree 

o Neither agree nor disagree 

o Slightly agree 

o Moderately agree 

o Strongly agree 

 

8. This organization really inspires the very best in me in the way of job performance. 

o  Strongly disagree  

o Moderately disagree 

o Slightly disagree 

o Neither agree nor disagree 

o Slightly agree 

o Moderately agree 

o Strongly agree 

 

9. It would take very little change in my present circumstances to cause me to leave this organization. (R) 

o Strongly disagree  

o Moderately disagree 

o Slightly disagree 

o Neither agree nor disagree 

o Slightly agree 

o Moderately agree 

 

10. I am extremely glad that I chose this organization to work for, over others I was considering at the time I joined. 

o Strongly disagree  

o Moderately disagree 

o Slightly disagree 

o Neither agree nor disagree 

o Slightly agree 

o Moderately agree 

o Strongly agree 
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11. There’s not too much to be gained by sticking with this organization indefinitely. (R) 

o  Strongly disagree  

o Moderately disagree 

o Slightly disagree 

o Neither agree nor disagree 

o Slightly agree 

o Moderately agree 

o Strongly agree 

 

12. Often, I find it difficult to agree with this organization’s policies on important matters relating to its employees. (R) 

o Strongly disagree  

o Moderately disagree 

o Slightly disagree 

o Neither agree nor disagree 

o Slightly agree 

o Moderately agree 

o Strongly agree 

 

13. I really care about the fate of this organization.  

o Strongly disagree  

o Moderately disagree 

o Slightly disagree 

o Neither agree nor disagree 

o Slightly agree 

o Moderately agree 

o Strongly agree 

 

14. For me this is the best of all possible organizations for which to work. 

o Strongly disagree  

o Moderately disagree 

o Slightly disagree 

o Neither agree nor disagree 

o Slightly agree 

o Moderately agree 

o Strongly agree 

 

15. Deciding to work for this organization was a definite mistake on my Part. (R)  

o Strongly disagree  

o Moderately disagree 

o Slightly disagree 

o Neither agree nor disagree 

o Slightly agree 

o Moderately agree 

o Strongly agree 

(Adopted from a study on “THE MEASUREMENT OF ORGANIZATIONAL COMMITMENT”   by RICHARD T. MOWDAY, R M STEERS, I. W PORTER, 1979) 
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