VoLUME No. 2 (2012), I ssue No. 7 (JuLY) I SSN 2231-1009

INTERNATIONAL JOURNAL OF RESEARCH IN
COMPUTER APPLICATION & MANAGEMENT

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories
Indexed & Listed at:
Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A.
as well as in|
Registered & Listed at: Index Copernicus Publishers Panel, Poland
Circulated all over the world & Google has verified that scholars of more than 1500 Cities in 141 countries/territories are visiting our journal on regular basis.
Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI — 135 003, Yamunanagar, Haryana, INDIA

WWW.ijrcm.org.in



VoLUME No. 2 (2012), I ssue No. 7 (JuLY) I SSN 2231-1009

CONTENTS

No. TITLE & NAME OF THE AUTHOR (S) Page No.

1. | THE USE OF INTERNATIONAL STANDARDS FOR THE PROFESSIONAL PRACTICE OF INTERNAL AUDITING NO. 1300: QUALITY ASSURANCE 1
AND IMPROVEMENT PROGRAM BY INTERNAL AUDITORS IN JORDANIAN INSURANCE COMPANIES
DR. AHMAD FAISAL KHALED HAYEK

2. | COMPUTERIZATION OF NIGERIAN UNIVERSITY LIBRARY SERVFICES 4
ABDUL RAHMAN GARUBA
3. |[ANTECEDENTS OF CUSTOMER LOYALTY IN THE MOBILE TELECOMMUNICATION SECTOR IN KENYA 9

DANIEL K. TARUS, NICHOLAS RABACH & RONALD N. BONUKE

4. |SIX SIGMA FOR IMPROVING PRODUCTIVITY AND ATTAINING SUSTAINABLE PERFORMANCE BREAKTHROUGH: THE BANGLADESH 16

PERSPECTIVE
MD. KAZI RAIHAN UDDIN & MUHAMMAD SHAHIN MIAH

5. |[IMPROVEMENT IN TELECOM NETWORK QUALITY & OPERATIONAL EFFICIENCY THROUGH ON-THE-JOB TRAINING 24
MADHAV DURGE, SUDHIR WARIER & LRK KRISHNAN

6. |PEOPLE MANAGEMENT PRACTICES AT ICHALKARANJI SPINNING MILLS: AN INVESTIGATIVE STUDY 31
DR. B S SAWANT & AVINASH DHAVAN

7. [ASTUDY ON SOCIAL NETWORKS AND ONLINE COMMUNITIES CONCEPT & PRACTICES AT BHAVNAGAR CITY 35
DR. K. S .VATALIYA & KALYANI M. RAVAL

8. | COST REDUCTION THROUGH e-RECRUITMENT: A CASE STUDY OF INDIAN IT INDUSTRY 38
DR. SATISH KUMAR MATTA & DR. SONIA SARDANA

9. |[12DIGIT AADHAR FOR REVENUE ADMINISTRATION 44

SHIVAJIRAO KRISNARAO BACHCHHAVPATIL & DR. RAJASHREE GUJARATHI

10. |RESEARCH PAPER ON PERCEPTION OF MANAGEMENT FACULTY ON INSTITUTIONAL CULTURE AND VALUES AFFECTING FACULTY 48
RETENTION IN PUNE CITY
VIJAYASHRI .M. BHAGAWATI & DR. SHAILAJA.S.ARALELIMATH

11. | TESTING THE EFFECTIVENESS OF PERFORMANCE APPRAISAL SYSTEM IN FACILITY SERVICES SECTOR AT COIMBATORE CITY 51
DR. S. NIRMALA & I. M. CHRISTINA FEBIULA

12. | TWO DIMENSIONAL DAY TRADING TECHNICAL STRATEGY FOR EQUITY, COMMODITY AND CURRENCY TRADING 54
DR. PRAVIN MOKASHI

13. | A STRATEGIC FRAMEWORK FOR E-TOURISM DEVELOPMENT IN JAMMU AND KASHMIR STATE 58
AASIM MIR & SHAFQAT AJAZ

14. | IMPACT OF EMPLOYEES MOTIVATION ON BANKING EFFECTIVENESS - A STUDY OF SELECTED BANKS IN SHIMOGA CITY INDIA 61
MOHAMMED AHMED ALSABRI & DR. H.N. RAMESH

15. | CLOUD COMPUTING: DESCRIBING THE CONCEPT, FEATURES AND CONCERNS FROM A BUSINESS PERSPECTIVE 69
DEVESH KUMAR

16. | FIl INVESTMENT FORECASTING: AN INSIGHT INTO FUTURE TREND USING ARIMA MODEL 73
SURESH KUMAR, UTKARSH SHRIVASTAVA & JASDEEP DHAMI

17. | ASTUDY ON CONSUMER’S PURCHASING BEHAVIOUR WITH SPECIAL REFERENCE TO NON-DURABLE GOODS IN COIMBATORE CITY 79
V.PRADEEPA & D. MOORTHY

18. | e-RECRUITMENT - WEB 2.0 85
BRIJESH PILLAI & RAJASSHRIE SURESSH DHOBALE

19. | SMART CAMERA FOR GESTURE RECOGNITION AND GESTURE CONTROL WEB NAVIGATION 93
N.DEVI, S.KUZHALI & M.MUBEENA

20. | AN EMPIRICAL STUDY ON BREAST CANCER USING DATA MINING TECHNIQUES 97
GOMATHI.K

21. | A STUDY ON STRESS: SOURCES, EFFECTS AND RELIEVING TECHNIQUES USED BY MALE AND FEMALE TO COMBAT STRESS AT WORKPLACE | 103
IN AHMEDABAD CITY
REVATI C. DESHPANDE

22. | PERFORMANCE EVALUATION OF PUBLIC SECTOR BANKS IN INDIA — A CAMEL APPROACH 106
K.SARALA RAO

23. | ASTUDY ON THE PRODUCT FACTORS AFFECTING AN INVESTOR’S PREFERENCE TOWARDS PUBLIC SECTOR LIFE INSURANCE PRODUCTS 113
KRISHNAN M

24. | EARNING MANAGEMENT — OPPORTUNITY OR A CHALLENGE 116
SHWETA VERMA

25. | MARKET SHARE THROUGH TELECOM RETAILING: AN EVIDENCE FROM AIRTEL 121
AYAN MITRA, NILANJAN RAY & DR. KAUSHIK CHAKRABORTY

26. | TRAVEL SERVICE DISTRIBUTION IN INDIA — IN TRANSITION?? 127

CHAKRAVARTHI JANTHALUR

27. | AN EMPIRICAL STUDY OF CONSUMER BEHAVIOUR TOWARDS FINANCIAL PLANNING AMONG FACULTY MEMBERS OF DIFFERENT COLLEGES 131
OF PUNJAB TECHNICAL UNIVERSITY
KAVITA MAHAJAN

28. | AN INSIGHT INTO SUSTAINABILITY REPORTING PRACTICES - STUDY OF ITC & TATA MOTORS 135
ANANDARAJ SAHA

29. | PERFORMANCE EVALUATION AND ENHANCEMENT OF THE INITIAL RANGING MECHANISM IN MAC 802.16 FOR WIMAX NETWORKS USING 141
NS-2
MOHAMMED SHAFEEQ AHMED

30. |SOCIAL MEDIA MARKETING: AN ADVANCE MARKETING PRACTICE 149
RAMULU BHUKYA
REQUEST FOR FEEDBACK 154

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories
WWWw.ijrcm.org.in




VoLuME No. 2 (2012), I ssue No. 7 (JuLY) I SSN 2231-1009

CHIEF PATRON

PROF. K. K. AGGARWAL
Chancellor, Lingaya’s University, Delhi
Founder Vice-Chancellor, Guru Gobind Singh Indraprastha University, Delhi
Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar

PATRON
SH. RAM BHAJAN AGGARWAL
Ex.State Minister for Home & Tourism, Government of Haryana
Vice-President, Dadri Education Society, Charkhi Dadri
President, Chinar Syntex Ltd. (Textile Mills), Bhiwani

CO-ORDINATOR,
MOHITA
Faculty, Yamuna Institute of Engineering & Technology, Village Gadholi, P. O. Gadhola, Yamunanagar

ADVISORS
DR. PRIYA RANJAN TRIVEDI
Chancellor, The Global Open University, Nagaland
PROF. M. S. SENAM RAJU
Director A. C. D., School of Management Studies, 1.G.N.O.U., New Delhi
PROF. S. L. MAHANDRU
Principal (Retd.), MaharajaAgrasenCollege, Jagadhri

EDITOR.

PROF. R. K. SHARMA
Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi

CO-EDITOR.

MOHITA
Faculty, Yamuna Institute of Engineering & Technology, Village Gadholi, P. O. Gadhola, Yamunanagar

EDITORIAL ADVISORY BOARD
DR. RAJESH MODI
Faculty, YanbulndustrialCollege, Kingdom of Saudi Arabia
PROF. PARVEEN KUMAR
Director, M.C.A., Meerut Institute of Engineering & Technology, Meerut, U. P.
PROF. H. R. SHARMA
Director, Chhatarpati Shivaji Institute of Technology, Durg, C.G.
PROF. MANOHAR LAL
Director & Chairman, School of Information & Computer Sciences, I.G.N.O.U., New Delhi
PROF. ANIL K. SAINI
Chairperson (CRC), Guru Gobind Singh I. P. University, Delhi
PROF. R. K. CHOUDHARY
Director, Asia Pacific Institute of Information Technology, Panipat
DR. ASHWANI KUSH
Head, Computer Science, UniversityCollege, KurukshetraUniversity, Kurukshetra

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories
WWWw.ijrcm.org.in



VoLuME No. 2 (2012), I ssue No. 7 (JuLY) I SSN 2231-1009

DR. BHARAT BHUSHAN
Head, Department of Computer Science & Applications, Guru Nanak Khalsa College, Yamunanagar
DR. VIJAYPAL SINGH DHAKA
Dean (Academics), Rajasthan Institute of Engineering & Technology, Jaipur
DR. SAMBHAVNA
Faculty, L.L.T.M., Delhi
DR. MOHINDER CHAND
Associate Professor, KurukshetraUniversity, Kurukshetra
DR. MOHENDER KUMAR GUPTA
Associate Professor, P.J.L.N.GovernmentCollege, Faridabad
DR. SAMBHAYV GARG
Faculty, M. M. Institute of Management, MaharishiMarkandeshwarUniversity, Mullana
DR. SHIVAKUMAR DEENE
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga
DR. BHAVET
Faculty, M. M. Institute of Management, MaharishiMarkandeshwarUniversity, Mullana

ASSOCIATE EDITORS

PROF. ABHAY BANSAL
Head, Department of Information Technology, Amity School of Engineering & Technology, Amity University, Noida
PROF. NAWAB ALI KHAN
Department of Commerce, AligarhMuslimUniversity, Aligarh, U.P.
ASHISH CHOPRA
Sr. Lecturer, Doon Valley Institute of Engineering & Technology, Karnal
SAKET BHARDWAJ
Lecturer, HaryanaEngineeringCollege, Jagadhri

TECHNICAL ADVISORS
AMITA
Faculty, Government M. S., Mohali
MOHITA
Faculty, Yamuna Institute of Engineering & Technology, Village Gadholi, P. O. Gadhola, Yamunanagar

FINANCIAL ADVISORS
DICKIN GOYAL
Advocate & Tax Adviser, Panchkula
NEENA
Investment Consultant, Chambaghat, Solan, Himachal Pradesh

LEGAL ADVISORS

JITENDER S. CHAHAL
Advocate, Punjab & Haryana High Court, Chandigarh U.T.
CHANDER BHUSHAN SHARMA
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri

SUPERINTENDENT

SURENDER KUMAR POONIA

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories
WWWw.ijrcm.org.in

iv



VoLUME No. 2 (2012), I ssue No. 7 (JuLY) I SSN 2231-1009

CALL FOR MANUSCRIPTS

Weinvite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the area of
Computer, Business, Finance, Marketing, Human Resource Management, General Management, Banking, Insurance, Corporate Governance
and emerging paradigms in allied subjects like Accounting Education; Accounting Information Systems; Accounting Theory & Practice; Auditing;
Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic Development; Economic History;
Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial Organization; International
Economics & Trade; International Finance; Macro Economics; Micro Economics; Monetary Policy; Portfolio & Security Analysis; Public Policy
Economics; Real Estate; Regional Economics; Tax Accounting; Advertising & Promotion Management; Business Education; Management
Information Systems (MIS); Business Law, Public Responsibility & Ethics; Communication; Direct Marketing; E-Commerce; Global Business;
Health Care Administration; Labor Relations & Human Resource Management; Marketing Research; Marketing Theory & Applications; Non-
Profit Organizations; Office Administration/Management; Operations Research/Statistics; Organizational Behavior & Theory; Organizational
Development; Production/Operations; Public Administration; Purchasing/Materials Management; Retailing; Sales/Selling; Services; Small
Business Entrepreneurship; Strategic Management Policy; Technology/Innovation; Tourism, Hospitality & Leisure; Transportation/Physical
Distribution; Algorithms; Artificial Intelligence; Compilers & Translation; Computer Aided Design (CAD); Computer Aided Manufacturing;
Computer Graphics; Computer Organization & Architecture; Database Structures & Systems; Digital Logic; Discrete Structures; Internet;
Management Information Systems; Modeling & Simulation; Multimedia; Neural Systems/Neural Networks; Numerical Analysis/Scientific
Computing; Object Oriented Programming; Operating Systems; Programming Languages; Robotics; Symbolic & Formal Logic and Web Design.
The above mentioned tracks are only indicative, and not exhaustive.

Anybody can submit the soft copy of his/her manuscript anytime in M.S. Word format after preparing the same as per our submission
guidelines duly available on our website under the heading guidelines for submission, at the email address: infoijrcm@gmail.com.

GUIDELINES FOR SUBMISSION OF MANUSCRIPT

1 COVERING LETTER FOR SUBMISSION:

DATED:
THE EDITOR
IJRCM

Subject: ~ SUBMISSION OF MANUSCRIPT IN THE AREA OF

(e.g. Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/Engineering/Mathematics/other, please specify)
DEAR SIR/MADAM

Please find my submission of manuscript entitled " for possible publication in your journals.

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any language fully or partly, nor is it
under review for publication elsewhere.

| affirm that all the author (s) have seen and agreed to the submitted version of the manuscript and their inclusion of name (s) as co-author (s).

Also, if my/our manuscript is accepted, I/We agree to comply with the formalities as given on the website of the journal & you are free to publish our
contribution in any of your journals.

NAME OF CORRESPONDING AUTHOR:

Designation:

Affiliation with full address, contact numbers & Pin Code:
Residential address with Pin Code:

Mobile Number (s):

Landline Number (s):

E-mail Address:

Alternate E-mail Address:

NOTES:

a)  The whole manuscript is required to be in ONE MS WORD FILE only (pdf. version is liable to be rejected without any consideration), which will start from
the covering letter, inside the manuscript.

b)  The sender is required to mention the following in the SUBJECT COLUMN of the mail:
New Manuscript for Review in the area of (Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/
Engineering/Mathematics/other, please specify)

C) There is no need to give any text in the body of mail, except the cases where the author wishes to give any specific message w.r.t. to the manuscript.

d)  The total size of the file containing the manuscript is required to be below 500 KB.

e)  Abstract alone will not be considered for review, and the author is required to submit the complete manuscript in the first instance.

f) The journal gives acknowledgement w.r.t. the receipt of every email and in case of non-receipt of acknowledgment from the journal, w.r.t. the submission
of manuscript, within two days of submission, the corresponding author is required to demand for the same by sending separate mail to the journal.

2. MANUSCRIPT TITLE: The title of the paper should be in a 12 point Calibri Font. It should be bold typed, centered and fully capitalised.

3. AUTHOR NAME (S) & AFFILIATIONS: The author (s) full name, designation, affiliation (s), address, mobile/landline numbers, and email/alternate email
address should be in italic & 11-point Calibri Font. It must be centered underneath the title.

4, ABSTRACT: Abstract should be in fully italicized text, not exceeding 250 words. The abstract must be informative and explain the background, aims, methods,
results & conclusion in a single para. Abbreviations must be mentioned in full.

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories
WWWw.ijrcm.org.in

\"



VoLUME No. 2 (2012), I ssue No. 7 (JuLY) I SSN 2231-1009

5. _: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic order separated by
commas and full stops at the end.

6. _: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It must be prepared on a single space and
single column with 1” margin set for top, bottom, left and right. It should be typed in 8 point Calibri Font with page numbers at the bottom and centre of every
page. It should be free from grammatical, spelling and punctuation errors and must be thoroughly edited.

7. _: All the headings should be in a 10 point Calibri Font. These must be bold-faced, aligned left and fully capitalised. Leave a blank line before each
heading.

8. _: All the sub-headings should be in a 8 point Calibri Font. These must be bold-faced, aligned left and fully capitalised.

9. _: The main text should follow the following sequence:
INTRODUCTION

REVIEW OF LITERATURE
NEED/IMPORTANCE OF THE STUDY
STATEMENT OF THE PROBLEM
OBJECTIVES

HYPOTHESES

RESEARCH METHODOLOGY
RESULTS & DISCUSSION

FINDINGS
RECOMMENDATIONS/SUGGESTIONS
CONCLUSIONS

SCOPE FOR FURTHER RESEARCH
ACKNOWLEDGMENTS

REFERENCES
APPENDIX/ANNEXURE

It should be in a 8 point Calibri Font, single spaced and justified. The manuscript should preferably not exceed 5000 WORDS.

10. _: These should be simple, crystal clear, centered, separately numbered &self explained, and titles must be above the table/figure. Sources of
data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred to from the main text.

11. _:These should be consecutively numbered in parentheses, horizontally centered with equation number placed at the right.

12. _: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised references in the preparation

of manuscript and they are supposed to follow Harvard Style of Referencing. The author (s) are supposed to follow the references as per the following:

. All works cited in the text (including sources for tables and figures) should be listed alphabetically.
4 Use (ed.) for one editor, and (ed.s) for multiple editors.
4 When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending order.
4 Indicate (opening and closing) page numbers for articles in journals and for chapters in books.
o The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, dissertations, reports, working
papers, unpublished material, etc.
4 For titles in a language other than English, provide an English translation in parentheses.
4 The location of endnotes within the text should be indicated by superscript numbers.
PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES:
BOOKS
4 Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.
i Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.
CONTRIBUTIONS TO BOOKS
. Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited by David Crowther &

Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303.
JOURNAL AND OTHER ARTICLES

4 Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Journal of Urban Economics,
Vol. 21, No. 1, pp. 83-104.

CONFERENCE PAPERS

4 Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Association, New Delhi, India,
19-22 June.

UNPUBLISHED DISSERTATIONS AND THESES

4 Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, KurukshetraUniversity, Kurukshetra.

ONLINE RESOURCES

i Always indicate the date that the source was accessed, as online resources are frequently updated or removed.

WEBSITES

o Garg, Bhavet (2011): Towards a New Natural Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories
WWWw.ijrcm.org.in

Vi



VoLUME No. 2 (2012), I ssue No. 7 (JuLY) I SSN 2231-1009
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ABSTRACT
One of the fastest growing industry is the Banking sector with thousands of employees from all over the world are in demand. Banking sector is characterized by
high competition and in order to survive in market place, employees must be motivated and satisfied. In recent years, they have been paid increasing attention to
“factors” in job satisfaction.This paper provides an impact of employee’s performance and employee’s motivation towards banking effectiveness and the
relationship between employees motivation and banking effectiveness. The study focuses on the practice of two central factors, empowerment and employee
recognition for enhancing employee motivation which lead to banking effectiveness. The banks should design their rules, policies and banking structures which
give employee to work well and appreciate them on their task fulfillment and achievement.

KEYWORDS

Empowerment, Recognition, Motivation, Banking effectiveness.

INTRODUCTION

n any organization employee motivation is a driver to achieve objectives. It creates a psychological environment in the organization to exert better

performance. Employee’s motivation is a very useful and handy tool to firms for condition the human resources efforts. Motivation in services

organizations like banks has gained more importance in recent years. Every bank wants to besuccessful and have desire to get continuous progress. In the
process of motivation, firms give some incentives and facilities to their employees to get their maximum possible satisfaction level so that eventually they
perform their tasks, duties and responsibilities with 100% intention and interest. Nowadays, the banking services are highly competitive and banks regardless of
size, technology and market focus are facing employee retention challenges.To overcome these challenges a positive and strong relationship should be build
between employees and their employer i.e. bank . Human resource or employees of any bank are most central part so they need to be influenced toward task
fulfillments. For competitive advantage, banks have to design new strategies to compete with competitors and increasing the performance of the employees. A
very few banks believe that the human resource is the main assets which can lead them to the success. Banks must focus more on employees’ satisfaction and
motivate them for task fulfillment and goals achievement and encourage, without that, the banks can’t progress or achieve success scantily.
This study focus on how banks through its employees can achieve the success and effectiveness. The purpose of the study is to analyze the impact of employees’
motivation on banking effectiveness. This study has two objectives; firstly the factors that increase motivation of the employees are to be determined. Secondly
the relationship of employee motivation and banking effectiveness is to be examined.

REVIEW OF LITERATURE

Motivation is the process that account for an individual’s intensity, direction, and persistence of effort toward attaining a goal. According to Webster’s New
Collegiate Dictionary, a motive is “something a need or desire that causes a person to act”. “Motivate, in turn, means “to provide with a motive,” and motivation
is defined as “the act or process of motivating”.

Bartol and Martin (1998) describe motivation as a power that strengthens behavior, givesroute to behavior, and triggers the tendency to continue (Farhad et al,
2011). This explanation identifies that in order to attain assured targets; individuals must be satisfactorily energetic and be clear about their destinations. In view
of Bedeian, (1993) it is an internal drives to satisfy an unsatisfied need and the will to accomplish. Motivation is a procedure that initiate through a physiological
or psychological want that stimulates a performance that is intended at an objective. Motivation is a progression of moving and supporting goal-directed
behavior (Chowdhury.M.S, 2007). It is an internal strength that drives individuals to pull off personal and organizational goals (Reena et al, 2009). oriented
(Farhad et al, 2011). Also motivation is a progression of moving and supporting goal-directed behavior (Chowdhury.M.S, 2007).

JOB MOTIVATION

Several theories offer an explanation of factors that motivate employees, including Maslow's hierarchy of needs theory, job characteristics theory, and equity
theory. Maslow's (1987) theory bases motivation on five levels of needs including physiological, safety, social, ego, and self-actualization. Maslow proposes that
lower order needs must be satisfied before higher level needs. The job characteristics theory is based on the historical work of Hackman and Oldham (1976).
These researchers found that high motivation is based on experiencing three psychological states while working: meaningfulness of work, responsibility, and
knowledge of job outcomes. Lastly, equity theory is based on the principle of social comparison; this theory suggests that an individual is motivated based on a
perception of how well their work is compensated in comparison to others (Muchinsky, 2006).

The social cognitive view of motivation is based on a reciprocal relationship between one's goals and one's environment. One social cognitive perspective,
attribution theory, explains how an individual's perceived reasons for past success and failure contribute to current and future motivation and success (Weiner,
2000). This theory is based on four causal attributions: ability, effort, task difficulty, and luck. Each element is characterized as stable or unstable, internal or
external, and controllable or uncontrollable (Weiner, 2000). Researchers offer novel definitions of motivation including the will to achieve, a predisposition to
behave in a purposive manner to achieve specific, unmet needs (Buford, Bedeian, Lindner, 1995), and the psychological process that gives behavior purpose and
direction (Kreitner, 1995).Ray (1980) defines job motivation as the desire to reach job-related goals that are difficult and socially approved.

JOB MOTIVATION AND PERFORMANCE

Several authors explore the relationship between job motivation and job performance including Latham and Pinder (2005), Tyagi (1985), and Van Knippenberg
(2000), analyzed job motivation and job performance from the perspective of social identity theory, which helps establish the importance of anemployee's social
identity in the context of how that identity affects job motivation and job performance. He concluded that "an employee's social identity is positively related to
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work motivation, task performance, and contextual performance to the extent that (a) social identity is salient and (b) high performance is perceived to be in the
group's or organization's interest.

Latham & Pinder (2005) examined issues related to work motivation in the last thirty years. They reexamine progress made in theory and research on needs,
traits, values, and cognitions related to motivation theory. These authors suggest that the ability to predict, understand, andinfluence motivationin the
workplace is a result of looking at the multitude of aspects that influence motivation as a whole, rather than just a few characteristics. They propose that the
effects of national culture, characteristics of the job itself, and the fit between the person and the organization specifically influence motivation and ultimately
job performance.

Tyagi (1985) examined characteristics that act as effective work motivators in sales jobs. He hypothesized that key job dimensions and manager ship behavior
influence work motivation and performance. Some of the aspects that discussed include performance standards, manager trust and support, goal emphasis,
group interaction, psychological influence, and hierarchical influence.

THE CONCEPT OF EFFECTIVENESS AND ORGANIZATIONAL EFFECTIVENESS

The concept of effectiveness is great importance to understanding the organizational behavior ( Cheldadurai and Haggerty,1999). Effectiveness has been
defined in the Webster’s dictionary as “producing, decided, decision or desired effect” (According to Pemings Goodman (1977), effectiveness refers to an
absolute level of either input acquisition or outcome attainment. Organizational effectiveness has been one of the most extensively researched issues since the
early development of organizational theory (Rajas, 2000).Despite some consensus, there is still significant look to agreement on the definition of
oprerationalization of this concept( Cameron,1986), OE has been defined in a variety of ways but no single definition has been accepted universally (Cameron
and Whetten, 1993). This is perhaps due to the fact that the concept of effectiveness is linked to the concept of organization. The conceptualization of
effectiveness changes with way organization is visualized. The obvious approach to both defining evaluating OE is to ask, to what extent does an organization
reach goal? (Herman and Renz, 1997) the underlying assumption being that all organization have measurable goals, which may not always be true (Elmore,
1978, Mohr 1982, and Pfeffer 1982).

RECOGNITION AND EMPLOYEE MOTIVATION

According to Maurer (2001) rewards and recognition are essential factors in enhancing employee job satisfaction and work motivation which is directly
associated to organizational achievement (Jun et al., 2006).The motivation programmes are ineffective and may even erode employees’ ability to engage with
their work. More important is the adverse impact on the ability to understand and learn about human motivation. Only when recognition and reward are
treated as two distinct phenomena will the effectiveness of employee motivation initiatives be improved. The banks should increase employee motivation by
recognizing excellence in the workplace. Ring a bell every time an individual or team hits the production target. Put up posters with the photographs of team
members who have had the most days without accidents. Give out awards for attendance records. Just do something. It is so inexpensive, yet highly effective in
your efforts of employee motivation. Appropriate recognition for good performance should include the awarding of more responsibility and advancement within
the company. Using responsibility and advancement as recognition is good for the employee, the manager and the whole organization.

EMPOWERMENT AND EMPLOYEE MOTIVATION

Employee empowerment and participation consists of contribution of employees in administration and decision making associated to policies, objectives and
strategies of the organization. According to Chao et al. (1994), employees’ perceptive of the goals, standards and political principles of their firms were
positively and significantly related to employee motivation and gratification towards work (Reena et al, 2009). Empowerment results in motivating employees
that leads to constant expansion and organizational growth (Smith, B, 1997). Increased autonomy enhances work productivity, amplifies employees’ wisdom of
self-efficacy and their motivation to get upon and complete certain tasks (Mani, V, 2010). According to Brewer et al. (2000), managers should regard employees
in decision-making procedures. Bhatti and Qureshi (2007) propose that employee participation in organization measures develop motivation and job-
satisfaction level (Reena et al, 2009).

SIGNIFICANCE OF THE STUDY

One of the fastest growing industry is the Banking sector with thousands of employees from all over are in demand. This gives rise to the need for the study to
measure the levels of motivation of its employees. The main concern of the study how banks can through its employees can achieve the success and
effectiveness. The purpose of the study is to analyze the impact of employees’ motivation on banking effectiveness. Less studies conducted in this field so this
study will help banks to focus on motivation factors that increase employees motivation as empowerment and recognizing at workplace.

OBIJECTIVES OF THE STUDY

The main objective of the study is to analyze the impact of employees’ motivation on banking effectiveness. The sub-objectives of the study are:
. To determine the factors which increase employees motivation

. To examine the relationship between employees motivation and organizational effectiveness.

. To assess the employees opinion on motivational practices in the chosen banks.

HYPOTHESES

Based on the literature and model the study is designed to test the following hypothesis:

Hos: There is a positive and significant relationship between employee’s motivation and satisfaction.

Ho,: There is a positive and significant relationship between employee empowerment and motivation at work
Hs: There is a relationship between employee’s recognition and level of motivation at work.

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT .

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories
WWWw.ijrcm.org.in



VoLuME No. 2 (2012), I ssue No. 7 (JuLY) I SSN 2231-1009
The conceptual framework of the study is:

Model of the Study

Employee
M otivation

CONCEPTUAL FRAMEWORK
Employee Motivation is the independent variable and will be examined through two of its factors, recognition and empowerment. The dependent variable is
banking effectiveness.

RESEARCH METHODOLOGY

SOURCES OF DATA

The study is based on both primary and secondary data- the primary data is collected from sample of Public and Private Banks in Shimoga city. The secondary
data is collected books, journals and websites.

SAMPLE DESIGN

The size of banking industry in Karnataka is wide, since detailed study of opinions of all different banks is very difficult and time consuming about impact of
motivation on employee effectiveness in banking sector in Shimoga. In view of this the study selected 8 banks in Shimoga city with a total of 43 respondents by
adopting a convenient sampling method through pre-tested questionnaire.

TOOLS AND TECHNIQUES OF THE STUDY

The study used tools like percentage, tabular method and chi-square was applied to draw a meaningful conclusion and suggestions.

SCOPE AND LIMITATIONS OF THE STUDY
The scope of the study is limited to banking in Shimoga and does not involve other cities. The public sector banks are: Canara bank, Corporation bank, State bank
of India and its affiliate i.e. State Bank of Mysore, Allahabad bank, Private sector banks are: ICICI bank, HDFC bank and AXIS bank.

ANALYSIS AND INTERPRETATION OF DATA

The data collected from the respondents are edited, classified and presented in the form of tables. Interpretations of the data are given below the table.

TABLE 1.1: GENDER AND OPINIONS OF EMPLOYEES TOWARDS IMPACT OF EFFECTIVENESS OF MOTIVATION

Frequency | Present | Valid present | Cumulative present
Valid | Male 31 72.1 72.1 72.1
Female | 12 27.9 27.9 100.0
Total 43 100.0 100.0

Source: Field survey

Table 1.1 reveals the sex and opinions of employees towards impact of effectiveness of motivation. . It's observed that on the whole 72.1 per cent of the total
employees were male and 27.9 per cent were female indicating that male employees are dominant work force in the banking industry.

TABLE: 1.2. AGE AND OPINIONS OF EMPLOYEES TOWARDSIMPACT OFEFFECTIVENESS OF MOTIVATION

Frequency | Present | Valid present | Cumulative present
Valid 20-30 | 14 32.6 32.6 32.6
30-40 16 37.2 37.2 69.8
40 - 50 6 14.0 14.0 83.7
Above 50 7 16.3 16.3 100.0
Total 43 100.0 100.0

Source: field survey
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Table: 1.2 provides information about the age and opinions of employees about impact of effectiveness of motivation. It’s observed that on the whole 37.2 per
cent of the total employees were 30 - 40 the majority followed by those who belong to the age group of 20 - 30 representing 32.6 per cent above 50were
representing 16.3% and age group of 40 — 50representing 14 per cent. It can be concluded from the above table indicating that maximum respondents of all

banks fall in the category of age group of 30- 40.

TABLE: 1.3: SALARY PER MONTH AND OPINIONS OF EMPLOYEES TOWARDS IMPACT OFEFFECTIVENESS OF MOTIVATION

Frequency | present | Valid present | Cumulative present
Below 25000 pm | 15 34.9 34.9 34.9
25,000-50,000 | 23 53.5 53.5 88.4
Valid | 50,000-75,000 | 1 2.3 2.3 90.7
Above 75,000 3 7.0 7.0 97.7
5.00 1 2.3 2.3 100.0
Total 43 100.0 100.0
Source: field survey
salary
25—
20—
T 15+
=
o
=
o
4
e
10
5—
1 1
o T T T T T
Below 25000 PM 25000-50000 50000-75000 Above 75000 5.00
salary

Table: 1.3 provides information about the salary per month and opinions of employees impact of effectiveness of motivation. It’s observed that on the whole
53.5 per cent of the total employees were Rs.25,000 - 50,000 the majority followed by those who belong to the salary per month below Rs 25,000 representing
34.9 per cent, above Rs. 75,000 were representing 7 per cent and from 50,000 — 75,000 representing 2.3 per cent. It can be concluded from the above table
indicating that maximum respondents of all banks fall in the category of salary per month Rs.25,000 - 50,000
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TABLE: 1.4: JOB SATISFACTION AND OPINIONS OF EMPLOYEE TOWARDS IMPACT OF EFFECTIVENESS OF MOTIVATION

Frequency | Present | Valid present | Cumulative present
Valid | Highly satisfied | 14 32.6 32.6 32.6
Satisfied 24 55.8 55.8 88.4
Average 5 11.6 11.6 100.0
Total 43 100.0 100.0

Source: field survey

Rate of satisfaction with work
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Rate of satisfaction with work

Table 1.4 indicates opinions of Employee towards job satisfaction. It observed that 24 respondents representing 55.8 % of the total banking industry employee
were satisfied, while 14 respondents representing 32.6 % were highly satisfied and 5 respondents representing 11.6% were average. It can be concluded from
the above table indicating that maximum respondents of all banks fall in the category of satisfied.

TABLE: 1.5: OPINIONS OF EMPLOYEES TOWARDS MANAGEMENT EMPOWERMENT IT’S EMPLOYEES IN THE WORK

Frequency | Present | Valid present | Cumulative present
Valid | Strongly Agree | 2 4.7 4.7 4.7
Agree 38 88.4 88.4 93.0
Disagree 3 7.0 7.0 100.0
Total 43 100.0 100.0

Source: field survey

Empowerment and management with work
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From Tablel.5, it’s clear from above employees were asked to give their opinions towards the management empowerment its employees in the work.It’s
observed that 38 respondents representing 88.4% of the total banks were agree that management empowerment its employee in the work ,while 3
respondents representing 7% were disagree and 2 respondents representing 4% were strongly agree. It can be concluded from the above table indicating that
maximum respondents of all banks fall in the category agree that management empowerment its employee in the work

TABLE 1.6: OPINIONS OF EMPLOYEES TOWARDS ORGANIZATION RECOGNIZE AND ACKNOWLEDGE EMPLOYEES WORK

Frequency | Present | Valid present | Cumulative present
Valid | Strongly Agree | 8 18.6 18.6 18.6
Agree 32 74.4 74.4 93.0
Disagree 3 7.0 7.0 100.0
Total 43 100.0 100.0

Source: field survey
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Tablel.6 indicates32 of the total respondents representing 72% were agree that organization recognizes employees work, while 8 respondents representing
18.6 % were strongly agree and 3 of the total respondents representing 7%observed were disagree. It can be concluded from the above table indicating that

maximum respondents of all banks fall in the category agree that organization recognizes its employee in the work.

TABLE1.7: OPINIONS OF EMPLOYEES TOWARDS MANAGEMENT INTEREST IN MOTIVATING IT EMPLOYEES

Frequency | Present | Valid present | Cumulative present
Valid | Strongly Agree | 15 34.9 34.9 34.9
Agree 27 62.8 62.8 97.7
Disagree 1 2.3 2.3 100.0
Total 43 100.0 100.0

Source: field survey
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Table:1.7 shows opinions of employees towards management interested in motivating itsemployees, it indicate that 27 of total respondents representing 62.8%
were agree that management interested in motivation its employees in work. While 15respondents representing 34.9% were strongly agree and 1 respondent
representing 2.3% was disagree. It can be concluded from the above table indicating that maximum respondents of all banksfall in the category agree that
management interested in motivating itsemployees.

TABLE 1.8: OPINIONS OF EMPLOYEES TOWARDS SALARY INCREASE EMPLOYEES EFFECTIVENESS

Frequency | Present | Valid present | Cumulative present
Valid | Strongly Agree 11 25.6 25.6 25.6
Agee 25 58.1 58.1 83.7
Disagree 6 14.0 14.0 97.7
Strongly disagree | 1 2.3 2.3 100.0
Total 43 100.0 100.0

Source: field survey
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From the above table indicates the responses of the employees towards salary increase employees effectiveness.It’s observed that of total 25 respondents
representing 58.1% were agree that salary increase employees effectiveness ,11 respondents representing 25.6% were strongly agree ,while 6 respondents
representing 14% were disagree that salary increase employee effectiveness in work and 1 respondent representing 2.3% was strongly disagree. .It can be
concluded from the above table indicating that maximum respondents of all banksfall in the category agree thatsalary increase employee’s effectiveness.

FINDINGS
1.  Majority of the workforce of both banking sector is dominated by male representing 72.1%were male and female were 27.9%t.
2. It's observed that the age group of employees belong to group of (30 — 40) years were majority representing 37.2% followed by those who belong to

the age group of (20 — 30) representing 32.6%above 50 were representing 16.3% and age group of (40— 50) representing 14 %.

3. It’s observed that the group of employees having salary per month Rs.25,000 - 50,000 were the majority representing 53.5 % followed by those who
belong to the salary per month below Rs 25,000 representing 34.9% , above Rs. 75,000 were representing 7% and from 50,000—-75,000 representing 2.3%.

4.  Majority of the respondents of all banks fall in the category agree with 24 respondents representing 55.8% of the total banking industry employee were
satisfied with work, while 14 respondents representing 32.6 % were highly satisfied and 5 respondents representing 11.6 % were average

5. It's observed that 38 respondents representing 88.4% of the total banks were agree that management empowerment its employee in the work ,while 3
respondents representing 7% were disagree and 2 respondents representing 4% were strongly agree.

6.  Majority of the respondents of all banks fall in the category agree that organization recognizes employees workwith 32 respondents representing 72% ,
while 8 respondents representing 18.6 % were strongly agree and 3 of the total respondents representing 7% were disagree.

7. It's observed that 27 of respondents representing 62.8% were agree that management interested in motivation its employees in work. While 15
respondents representing 34.9% were strongly agree and 1 respondent representing 2.3%was disagree.

8. It's observed that 25 of respondents representing 58.1% were agree that salary increase employees effectiveness, 11 respondents representing 25.6%
were strongly agree, while 6 respondents representing 14% were disagree that salary increase employee effectiveness in work and 1 respondent
representing 2.3% was strongly disagree.

RECOMMENDATIONS

This paper examined how is the impact of employee’s performance and employee’s motivation toward banking effectiveness and the relationship between

employees motivation and banking effectiveness. In line with the assertion made by the literature and the evidences gathered in the process of the study, the

following recommendations are made:

1.  Banks should increase numbers of female in the work, recruit new young qualified employees whom they are skillful than old generation employees.

2. Public banks should look to employees as assets so the banks should work out and make such policies and organizational structures that support employee
recognition and empowerment.
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3. Public banks should increase salaries equally to private banks to control employees’ turnover.
4, For Banks effectiveness there is need to create newprogrammes monthly or half yearly which will be motivated employees to work effectively by selecting
the best employee’s performance among all and award him/her.

CONCLUSION

Banking sector is characterized by high competition and in order to survive in market place, employees have to be motivated and satisfied.In any organization
employee motivation is a driver to achieve objectives.This study focus on how banks can through its employees achieve the success and effectiveness.
Motivation is most essential component of an Employee overall performance and it has to open a new strategic window for the banks. An empowerment and
recognizing employee’s work increases their motivation to accomplish tasks and execute responsibilities towards them by the banks.Organization should look to
employee motivation as an essential to improve productivity and effectiveness of workplace.Thus the employee motivation and organizational effectiveness are
directly related.The banks should work out and make such policies and organizational structures that support employee recognition and empowerment.
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