VoLUME No. 4 (2014), I ssue No. 04 (APRIL) I SSN 2231-1009

INTERNATIONAL JOURNAL OF RESEARCH IN
COMPUTER APPLICATION & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories
Indexed & Listed at:
Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A.,
Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)],
Index Copernicus Publishers Panel, Poland [t AlCNVAEINEIBHEI08 & number of libraries all around the world.
Circulated all over the world & Google has verified that scholars of more than 3330 Cities in 172 countries/territories are visiting our journal on regular basis.
Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI — 135 003, Yamunanagar, Haryana, INDIA

http://ijrcm.org.in/




VoLUME No. 4 (2014), I ssue No. 04 (APRIL)

| SSN 2231-1009

CONTENTS

Sr.
No.

TITLE & NAME OF THE AUTHOR (S)

Page
No.

AN INVESTIGATION ON EMPLOYEES' JOB SATISFACTION IN NUCLEAR POWER PLANT
AT KUDANKULAM, INDIA
DR. T. VHIAYAKUMAR & SANKARI PRIYA

1

CRITICAL FACTORS FOR SUSTAINABLE CHANGE MANAGEMENT PROCESS: A REVIEW
DR. MITA MEHTA, LALITA DEVI & VEENA RAI

MANAGEMENT STRATEGIES TO CAPITALIZE AND ENHANCE HUMAN POTENTIAL IN
INDIAN MANUFACTURING SECTOR
PRABHJOT KAUR, SAMRIDHI GOYAL & KAWALPREET SINGH

10

IMPACT OF E-TRUST ON E-LOYALTY
DR. ANDAL AMMISETTI

14

KNOWLEDGE ECONOMY AS AN EXTENSION OF INFORMATION SOCIETY WITH
REFERENCE TO INDIA
GEETU SHARMA

18

DYNAMIC RELATIONSHIP TECHNIQUE FOR COMPLICATION REDUCTION IN BIG DATA
SELVARATHI C

21

CONSUMER ATTITUDE TOWARDS THE BRANDED APPARELS IN MEN IN THANJAVUR
DISTRICT
K. NALINI

27

FINANCIAL HEALTH THROUGH Z SCORE ANALYSIS: A CASE STUDY ON SELECTED
PHARMACEUTICAL COMPANIES
NIRMAL CHAKRABORTY

29

AN APPROACH TO EVALUATE SOFTWARE QUALITY MODEL
DEEPSHIKHA

35

10.

TRACKING THE INDEX FUNDS WITH FAMA FRENCH THREE FACTOR MODEL
DR. SHIKHA VOHRA & SHIVANI INDER

38

11.

SOCIAL AUDIT REPORT CARD OF SOCIAL PERFORMANCE
DR. S. K. JHA

42

12.

STRATEGIC POSITIONING AS A GROWTH STRATEGY IN COMMERCIAL BANKS IN
KENYA
ESTHER WANJIRU MAINA

45

13.

RURAL EMPLOYMENT DIVERSIFICATION IN INDIA: PROGRESS TOWARDS THE
MILLENNIUM DEVELOPMENT GOALS IN INDIA
SANGHARSHA BALIRAM SAWALE & NEHA RAKESH NAMDEO

51

14.

RELEVANCE OF TALENT MANAGEMENT IN BUSINESS STRATEGY OF AN
ORGANISATION
POOJA SHARMA

55

15.

THE COLLECTIVE ACTION OF ‘GOTONG ROYONG’ SOCIETY IN ELECTRICITY
INFRASTRUCTURE DEVELOPMENT IN REMOTE ISLANDS
ENI SRI RAHAYUNINGSIH

58

REQUEST FOR FEEDBACK & DISCLAIMER

66

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME NoO. 4 (2014), | ssue No. 04 (APRIL) | SSN 2231-1009

CHIEF PATRON

PROF. K. K. AGGARWAL
Chairman, Malaviya National Institute of Technology, Jaipur
(An institute of National Importance & fully funded by Ministry of Human Resource Development, Government of India)
Chancellor, K. R. Mangalam University, Gurgaon
Chancellor, Lingaya’s University, Faridabad
Founder Vice-Chancellor (1998-2008), Guru Gobind Singh Indraprastha University, Delhi
Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar

FOUNDER PATRON
LATE SH. RAM BHAJAN AGGARWAL
Former State Minister for Home & Tourism, Government of Haryana
Former Vice-President, Dadri Education Society, Charkhi Dadri
Former President, Chinar Syntex Ltd. (Textile Mills), Bhiwani

CO-ORDINATOR,
DR. SAMBHAV GARG
Faculty, Shree Ram Institute of Business & Management, Urjani

ADVISORS
DR. PRIYA RANJAN TRIVEDI
Chancellor, The Global Open University, Nagaland
PROF. M. S. SENAM RAJU
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi
PROF. S. L. MAHANDRU
Principal (Retd.), MaharajaAgrasenCollege, Jagadhri

EDITOR,

PROF. R. K. SHARMA
Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi

EDITORIAL ADVISORY BOARD
DR. RAJESH MODI
Faculty, YanbulndustrialCollege, Kingdom of Saudi Arabia
PROF. PARVEEN KUMAR
Director, M.C.A., Meerut Institute of Engineering & Technology, Meerut, U. P.
PROF. H. R. SHARMA
Director, Chhatarpati Shivaji Institute of Technology, Durg, C.G.
PROF. MANOHAR LAL
Director & Chairman, School of Information & Computer Sciences, I.G.N.O.U., New Delhi
PROF. ANIL K. SAINI
Chairperson (CRC), GuruGobindSinghl. P. University, Delhi
PROF. R. K. CHOUDHARY
Director, Asia Pacific Institute of Information Technology, Panipat

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME NoO. 4 (2014), | ssue No. 04 (APRIL) | SSN 2231-1009

DR. ASHWANI KUSH
Head, Computer Science, UniversityCollege, KurukshetraUniversity, Kurukshetra
DR. BHARAT BHUSHAN
Head, Department of Computer Science & Applications, GuruNanakKhalsaCollege, Yamunanagar
DR. VIJAYPAL SINGH DHAKA
Dean (Academics), Rajasthan Institute of Engineering & Technology, Jaipur
DR. SAMBHAVNA
Faculty, I.L.T.M., Delhi
DR. MOHINDER CHAND
Associate Professor, KurukshetraUniversity, Kurukshetra
DR. MOHENDER KUMAR GUPTA
Associate Professor, P.J.L.N.GovernmentCollege, Faridabad
DR. SAMBHAV GARG
Faculty, Shree Ram Institute of Business & Management, Urjani
DR. SHIVAKUMAR DEENE
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga
DR. BHAVET
Faculty, Shree Ram Institute of Business & Management, Urjani

ASSOCIATE EDITORS

PROF. ABHAY BANSAL
Head, Department of Information Technology, Amity School of Engineering & Technology, Amity University, Noida
PROF. NAWAB ALI KHAN
Department of Commerce, AligarhMuslimUniversity, Aligarh, U.P.
ASHISH CHOPRA
Sr. Lecturer, Doon Valley Institute of Engineering & Technology, Karnal

TECHNICAL ADVISOR.

AMITA
Faculty, Government M. S., Mohali

FINANCIAL ADVISORS

DICKIN GOYAL
Advocate & Tax Adviser, Panchkula
NEENA
Investment Consultant, Chambaghat, Solan, Himachal Pradesh

LEGAL ADVISORS
JITENDER S. CHAHAL
Advocate, Punjab & Haryana High Court, Chandigarh U.T.
CHANDER BHUSHAN SHARMA
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri

SUPERINTENDENT

SURENDER KUMAR POONIA

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

iv




VoLUME No. 4 (2014), I ssue No. 04 (APRIL) I SSN 2231-1009

CALL FOR MANUSCRIPTS

We invite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the areas of
Computer Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking;
Economics; Tourism Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic Science;
Corporate Governance; Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information Systems; Accounting
Theory & Practice; Auditing; Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic
Development; Economic History; Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial
Organization; International Economics & Trade; International Finance; Macro Economics; Micro Economics; Rural Economics; Co-operation;
Demography: Development Planning; Development Studies; Applied Economics; Development Economics; Business Economics; Monetary Policy; Public
Policy Economics; Real Estate; Regional Economics; Political Science; Continuing Education; Labour Welfare; Philosophy; Psychology; Sociology; Tax
Accounting; Advertising & Promotion Management; Management Information Systems (MIS); Business Law; Public Responsibility & Ethics;
Communication; Direct Marketing; E-Commerce; Global Business; Health Care Administration; Labour Relations & Human Resource Management;
Marketing Research; Marketing Theory & Applications; Non-Profit Organizations; Office Administration/Management; Operations Research/Statistics;
Organizational Behavior & Theory; Organizational Development; Production/Operations; International Relations; Human Rights & Duties; Public
Administration; Population Studies; Purchasing/Materials Management; Retailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic
Management Policy; Technology/Innovation; Tourism & Hospitality; Transportation Distribution; Algorithms; Artificial Intelligence; Compilers &
Translation; Computer Aided Design (CAD); Computer Aided Manufacturing; Computer Graphics; Computer Organization & Architecture; Database
Structures & Systems; Discrete Structures; Internet; Management Information Systems; Modeling & Simulation; Neural Systems/Neural Networks;
Numerical Analysis/Scientific Computing; Object Oriented Programming; Operating Systems; Programming Languages; Robotics; Symbolic & Formal
Logic; Web Design and emerging paradigms in allied subjects.

Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript anytime in M.S. Word format
after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking the link online
submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).

GUIDELINES FOR SUBMISSION OF MANUSCRIPT

1. COVERING LETTER FOR SUBMISSION:

DATED:
THE EDITOR
IJRCM

Subject: ~ SUBMISSION OF MANUSCRIPT IN THE AREA OF

(e.g. Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/Engineering/Mathematics/other, please specify)
DEAR SIR/MADAM

Please find my submission of manuscript entitled ‘ ' for possible publication in your journals.

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any language fully or partly, nor is it
under review for publication elsewhere.

| affirm that all the author (s) have seen and agreed to the submitted version of the manuscript and their inclusion of name (s) as co-author (s).

Also, if my/our manuscript is accepted, I/We agree to comply with the formalities as given on the website of the journal & you are free to publish our
contribution in any of your journals.

NAME OF CORRESPONDING AUTHOR:

Designation:

Affiliation with full address, contact numbers & Pin Code:
Residential address with Pin Code:

Mobile Number (s):

Landline Number (s):

E-mail Address:

Alternate E-mail Address:

NOTES:

a)  The whole manuscript is required to be in ONE MS WORD FILE only (pdf. version is liable to be rejected without any consideration), which will start from
the covering letter, inside the manuscript.

b)  The sender is required to mentionthe following in the SUBJECT COLUMN of the mail:
New Manuscript for Review in the area of (Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/
Engineering/Mathematics/other, please specify)

c)  Thereis no need to give any text in the body of mail, except the cases where the author wishes to give any specific message w.r.t. to the manuscript.

d)  The total size of the file containing the manuscript is required to be below 500 KB.

e)  Abstract alone will not be considered for review, and the author is required to submit the complete manuscript in the first instance.

f) The journal gives acknowledgement w.r.t. the receipt of every email and in case of non-receipt of acknowledgment from the journal, w.r.t. the submission
of manuscript, within two days of submission, the corresponding author is required to demand for the same by sending separate mail to the journal.

2. MANUSCRIPT TITLE: The title of the paper should be in a 12 point Calibri Font. It should be bold typed, centered and fully capitalised.

3. AUTHOR NAME (S) & AFFILIATIONS: The author (s) full name, designation, affiliation (s), address, mobile/landline numbers, and email/alternate email
address should be in italic & 11-point Calibri Font. It must be centered underneath the title.

4. ABSTRACT: Abstract should be in fully italicized text, not exceeding 250 words. The abstract must be informative and explain the background, aims, methods,
results & conclusion in a single para. Abbreviations must be mentioned in full.

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

\"




VoLUME No. 4 (2014), I ssue No. 04 (APRIL) I SSN 2231-1009

5. _: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic order separated by
commas and full stops at the end.

6. _: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It must be prepared on a single space and
single column with 1” margin set for top, bottom, left and right. It should be typed in 8 point Calibri Font with page numbers at the bottom and centre of every
page. It should be free from grammatical, spelling and punctuation errors and must be thoroughly edited.

7. _: All the headings should be in a 10 point Calibri Font. These must be bold-faced, aligned left and fully capitalised. Leave a blank line before each
heading.

8. _: All the sub-headings should be in a 8 point Calibri Font. These must be bold-faced, aligned left and fully capitalised.

9. _: The main text should follow the following sequence:
INTRODUCTION

REVIEW OF LITERATURE
NEED/IMPORTANCE OF THE STUDY
STATEMENT OF THE PROBLEM
OBJECTIVES

HYPOTHESES

RESEARCH METHODOLOGY
RESULTS & DISCUSSION

FINDINGS
RECOMMENDATIONS/SUGGESTIONS
CONCLUSIONS

SCOPE FOR FURTHER RESEARCH
ACKNOWLEDGMENTS

REFERENCES
APPENDIX/ANNEXURE

It should be in a 8 point Calibri Font, single spaced and justified. The manuscript should preferably not exceed 5000 WORDS.

10. _: These should be simple, crystal clear, centered, separately numbered &self explained, and titles must be above the table/figure. Sources of
data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred to from the main text.

11. _:These should be consecutively numbered in parentheses, horizontally centered with equation number placed at the right.

12. _: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised references in the preparation

of manuscript and they are supposed to follow Harvard Style of Referencing. The author (s) are supposed to follow the references as per the following:

4 All works cited in the text (including sources for tables and figures) should be listed alphabetically.
4 Use (ed.) for one editor, and (ed.s) for multiple editors.
4 When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending order.
4 Indicate (opening and closing) page numbers for articles in journals and for chapters in books.
4 The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, dissertations, reports, working
papers, unpublished material, etc.
o For titles in a language other than English, provide an English translation in parentheses.
4 The location of endnotes within the text should be indicated by superscript numbers.
PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES:
BOOKS
o Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.
i Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.
CONTRIBUTIONS TO BOOKS
4 Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited by David Crowther &

Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303.
JOURNAL AND OTHER ARTICLES

4 Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Journal of Urban Economics,
Vol. 21, No. 1, pp. 83-104.

CONFERENCE PAPERS

. Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Association, New Delhi, India,
19-22 June.

UNPUBLISHED DISSERTATIONS AND THESES

i Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra.

ONLINE RESOURCES

i Always indicate the date that the source was accessed, as online resources are frequently updated or removed.

WEBSITES

4 Garg, Bhavet (2011): Towards a New Natural Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

Vi




VoLUME No. 4 (2014), I ssue No. 04 (APRIL) I SSN 2231-1009
SOCIAL AUDIT REPORT CARD OF SOCIAL PERFORMANCE

DR. S. K. JHA
FACULTY
L. N. MITHILA UNIVERSITY
DARBHANGA

ABSTRACT
A Social Audit is a systematic study and evaluation of an organization’s social performance as distinguished from its economic performance. In social audit, a
systematic attempt is made to identify and evaluate those activities of a business which have social impact. Social Audit has huge prospects in future for the
betterment of the Social Community. This paper is an effort to explore the conceptual foundations, need and coverage of social audit. The paper also outlines
different steps which must be accomplished in the process of social audit. Finally the paper presents an overview of present status as well as legal framework of
social audit in India.

KEYWORDS

Accountability, Business, Social Cost and Benefit Analysis, Social Institutions, Transparency.

INTRODUCTION
umanity has always strived for an ideal society. The relationship between business and society has always been a subject of intense debate. Society has
always refused to allow permanent concentration of power in the hands of any one without commensurate responsibility. Business must lend itself to
public scrutiny about what is happening behind the opaque walls of corporate business entities. As social institutions, companies are required to align
their functions to the social dictates. The position of the companies in the society has got to be seen in the light of social institutions existing for a social purpose.
All this is not philanthropy, but a bounded duty of companies towards those who comprise the work force, including managers, and who also constitute the
consuming public who keep the companies going.

GENESIS AND CONCEPTUALISATION

The overwhelming demand in context of business organizations having social obligation gave birth to social audit. The concept of social audit was pioneered by
Charles Medawar long bank in 1972. It has a long history in the United States, and the United Kingdom in the 1970s; and to some extent in our country in the
late 1980s. The term ‘Social Audit’ broadly refers to that area of corporate social performance that involves developing and using information about corporate
activities of significance to the society and how these responsibilities have been carried out.

In social audit, a systematic attempt is made to identify and evaluate those activities of a business which have social impact. A social audit is a systematic study
and evaluation of an organization’s social performance as distinguished from its economic performance. Social audit tries to evaluate positive impact of an
organization’s activities on the social wellbeing of people. It is assessed by way of social cost and Benefit analysis of its activities. Social cost may be

. Usage of scarce natural resources,

. Environmental pollution,

o Deforestation,

. Spread of occupational diseases,

. Injuries/deaths at work place due to poor maintenance policies,

. Health hazards to the nearby population, etc.

Social Audit refers to accounting for the real benefits realized by the stakeholders to whom the government as a part of the development initiatives and the
organizations as a part of their social responsibilities are extending social infrastructures — either through financial aid or by setting up the required
infrastructure that could bring in a holistic development of the society at large. In other words, it refers to the process of checking the extent to which the
benefits extended by the government, its agencies and its participants or organizations operating in its economic setup have been realized by their stakeholders,
by setting up necessary control system and monitoring system in place.

Social audit forces organization more socially accountable for the objectives they declare. Social Audit may be defined as an examination of the social
performance of a business enterprise towards the society. Social audit is conducted to assess how much is the contribution of business enterprise to the society.
So, Social Audit is one which is done by an independent person in order to examine the expenditure incurred by the business enterprise towards social activities
as well as the monetary value of the social benefits emerged out of such activities and also how entities are discharging their social obligations for the protection
of the environment pollution — free environment (Basu, 2004).

The earliest use of the term ‘Social Audit’ in the context of business can be attributed to Theodore J Kreps, whose monograph on Measurement of Social
Performance of Business (1940) had defined and described the idea of social audit, albeit in somewhat different sense than those used by the other writers in
the 1970s. He suggested that, “The acid test of business is not the Profit and Loss Statement but social audit”. Social audit is concerned with the possible
influence on the social quality of life instead of the economic quality of life. Social audit leads to a report on the social performance of a business unit.

Bowen’s work had set the standard for social audit, which he conceived to be “an appraisal of individual corporations ... by persons outside the company who
would have a more disinterested and detached view of its activities than company employees” (Bowen, 1953). Bowen’s work had drawn wider attention from
the Management discipline and provided it with a mother lode of materials for research in an emerging field that came to be known as SIM or Social Issues in
Management, and also for an interdisciplinary field of study that found its place in the curriculum of many business schools (Wood, 1991).

Batra (1996) in his study argues that social auditing is playing a key role due to increased awareness among corporate sectors that every enterprise should
contribute towards social goals. Thomas (2005) highlights social audit as a principle for creating universal value, identifying the pillars for Social Audit, as socio
cultural, administrative, legal and democratic system which acts as the foundation for operationalising Social Audit.

Social Audit ensures the involvement of potential beneficiaries and other stakeholders of an activity or project from the planning stage to the monitoring and
evaluation of that activity or project. Social Audit is supplement to the conventional audit. It is relevant both in Private Sector as well as Government Sector,
although it is more urgent in Government Sector where funds are drawn from the state exchequer i.e., public money.

Social responsibility disclosure model (Abt, 1977) proposed by Abt Associates (a consultant firm with clerk Abt as its president) included a Social Income
Statement showing the benefits to the company, to the staff, to the general public and the community. Social audit consists of examining and verifying the
financial resource mobilizations into the channels of social objectives, it is necessarily based on some basic principles like

. Principle of Transparency,

o Principle of Participation,

. Principle of Accountability,

. Principle of Responsibility,

. Principle of Comparison etc.,
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which makes it more stringent and effective.

Social audit is a process audit rather than an audit for results. It can determine only what an organisation is doing in social areas, not the amount of social good
that results from these activities. Social audits use both qualitative and quantitative data. Normally a firm uses as much quantitative data as possible, and then
supplements it with qualitative data. On March 30, 1995, the first conference on social audit was held at Edinburgh, organized by the New Economic Foundation
(NEF). The conference was followed by a workshop where Social Audit was defined “as the process whereby an enterprise measures and reports on its
performance in meeting its declared social, community or environmental objectives”. In India, Tata Iron and Steel Company (TISCO) introduced the social audit
element in the report in July 1980. They presented a report on Social Audit to show their accomplishment of social obligations.

BENEFITS OF SOCIAL AUDIT

The benefits of Social Audit are as follows:

. Social audit enables the company to take close look at itself and understand how far the company had lived up to its social objectives.
. Social audit brings about an encouragement for social concern in the organization.

. Social audit provides data for comparative effectiveness of different types of programmes.

. It helps to earn an organization a good reputation in the society.

. It trains the community on participatory local planning.

. It encourages local democracy.

o It encourages community participation.

. It promotes collective decision-making and sharing responsibilities.
. It develops human resources and social capital.

TYPOLOGY OF SOCIAL AUDIT

Social audit may be of the following types:

o Social Income Statement and Balance Sheet Audit,
o Social Performance Audit,

. Government Mandated Audit and

. Social Programme Audits.

COVERAGE OF SOCIAL AUDIT

The list of activities that would be the Subject of social audit, according to Bowen are:
(i) Prices,

(ii) Wages,

(iii) Research and Development,

(iv) Advertising,

(v) Public Relations,

(vi) Human Relations,

(vii) Community Relations and

(viii) Employment Stabilization.

The points where Social Audit must concentrate are:
Community participation,

Ethical Practice,

Discriminatory Event,

Environmental Factors,

Compliance of Rules or Legal obligations,

Identification of Hindrance and Suggestion of Measures,
Financial Comparison etc.

LU

METHODOLOGY OF SOCIAL AUDIT

The social audit is a new concept. As a result there are very few guidelines for making it, and there is no standard procedure to follow. Most companies are at
the beginning of the learning curve with social audits. However, in order to conduct social audit task successfully, there are six steps which must be
accomplished in the process of social audit:

Step 1: Preparation of Groundwork or Gathering Information,

Step 2: Determining the Audit Parameter and Identifying the Stakeholders,

Step 3: Preparation of Books of Social Accounts,

Step 4: Use of Social Accounts for The Purpose of Verification,

Step 5: Interpretation and Comment and

Step 6: Feedback and Review.

The decision to conduct social audit must be internal and voluntarily taken up. This would help in improving the image of an enterprise as a socially responsible
one. Bowen (1953) envisaged social audit as a team work. Bowen also suggested about the desirable qualification of the auditor-who should be:

(i) Oriented towards the social point of view,

(ii) Conversant with business practices and problems and

(iii) Technically trained in such fields as law, economics, sociology, psychology, personnel, government, engineering, philosophy, and theology.
Understandably, the requirement of such extensive qualifications generally not being endowed in one person. Spreckley (2008) in the book “Social Audit
Toolkit” had stated the cyclical format structure of social audit consisting of

. Governance Statement

(Constitutional Alums Organisational Rules, Operational Objectives, Policies, Value Base set objectives)

. Social Accounting and verification

(Social Accounting framework, Social Audit Report, Social Accounting Monitoring)

. Internal view and organisation and

(Internal SWOT Analysis, Roles, Tasks, Responsibilities, Internal Position Analysis, Set objectives)

. External view and Stakeholders

(External SWOT Analysis, Stakeholder Record, Stakeholder Dialogue, Position Analysis, Set objectives)

An effective social audit should ensure that there is efficient governance practices in place and the stakeholders are provided with access to the required
outcomes of social audit which could help them to evaluate the extent of value created by such programmes in the society.

SOCIAL AUDIT IN INDIA: PRESENT SCENARIO

o Social audit in private sector is still at nascent sage as there is no legal binding for organizations to go for social audit reports.
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. Social audit in Government Sector currently is mainly focused on exposing corrupt practices of Government functionaries.

. Of late, social audit has been used to enforce rights of citizens, thanks to Right to Information Act and introduction of Citizen Charters in the Government
Offices.

. As there is no punitive action prescribed in the legislation, social audits have not become order of the day and almost all States in India are deficient in
carrying out these audits as prescribed in the relevant legislations.

. Recently, the Centre has given the Comptroller and Auditor General a place in social audit of rural job scheme and direct the States to set up directorates
to train auditors from civil society. A nominee of CAG would be present in social audits that gram sabhas would conduct twice a year. CAG would also do an
annual audit as part of its mandate. Coupled with rigour of CAG’s accounting, the exercise would also bring in the new concept of social audit in
mainstream.

. The National Advisor Council (NAC) has decided to engage NGOs for conducting social audits as various minority organizations alleged that the
development schemes for the community are misused.

. The Ministry of Housing and Urban Poverty Alleviation has laid down Social Audit Methodology and guidelines for various schemes sponsored by it.

. Some states have engaged even voluntary organizations/NGOs for conducting social audits of schemes like midday meals, issue of child labour, female
foeticide, children’s right to education, etc.

SOCIAL AUDIT IN GOVERNMENT SECTOR

Social audit as a term was used way back in 1950s. There has been series of activities since then as more and more organizations have become actively involved
in the topic. Evolution of team Anna as crusaders against Corruption, Creation of Central Vigilance Commissioner, Right to Information Act, Citizen Charters, and
now proposed Jan Lok Pal Bill are all representatives of underlying sense of social audit among common masses and the Government has to bow before the
wishes of the people and in the process there is a ray of hope that corruption, red-tapeism, nepotism and favouritism shall give way to a transparent
Government. Government on its part is also on the path of streamlining systems and procedures.

LEGAL FRAMEWORK OF SOCIAL AUDIT IN INDIA

The Social Audit in India got a legal status after incorporation of the 73" Amendment to the Indian Constitution regarding Panchayati Raj Institutions. This
Amendment gave powers to Gram Sabhas to conduct Social Audits and it was with this historic Amendment that the concept of Social Audit gained importance
in our country. Section 17 of Mahatma Gandhi National Rural Employment Guarantee Act, 2005 mandates Social Audit as, “The Gram Sabha shall conduct
regular social audits of all the projects under the scheme taken up within the Gram Panchayat. The Gram Panchayat shall make available all relevant documents
including the muster rolls, bills, vouchers, measurement book, copies of sanction orders and other connected books of account and papers to the Gram Sabha
for the purpose of conducting the social audit.”

Right to Information Act, 2005 applies to all the states and Union Territories of India except the states of Jammu & Kashmir. However, J & K has also passed
Right to Information Act, 2010, on similar lines. The Act has been a milestone in empowering citizens with the right to seek information from the Government on
the issues of their interest and welfare. Central Government/State Government officers have been now displaying Citizen Charters in their websites as well as in
their office premises specifying the ceiling on the time within which a particular work is to be performed by their functionaries. This has enabled citizens to lodge
complaints in case the charter is not adhered practically. In fact, the Right to Information Act has been promulgated to provide every citizen of India a right to
audit Government performance by way of asking questions in this regard.

FUTURE EXPECTATIONS

Social audit in private sector is more of a choice than compulsion. As a result, private sector has not shown so much interest in going for social audit. It is
expected that private sector will be made accountable to society by making Social Cost and Benefit Analysis mandatory for any profitable venture. In Govt.
Sector, social audit will have to be strengthened by provision of punitive clause in the already running social schemes like MNREGA, JINNURM, Sarva Shiksha
Abhiyan, Rajiv Gandhi Gramin Vidutikaran Yojana, Pradhan Mantri Gram Sadak Yojana, Swarn Jayanti Shahari Rozgar Yojana and Bharat Nirman as well as inbuilt
clause of social audit and punitive action in case of default in the schemes to be launched in future.

TO BE EFFECTIVE, THE SOCIAL AUDITOR MUST HAVE THE RIGHT TO:

v Seek clarifications from the implementing agency about any decision-making, activity, scheme, income and expenditure incurred by the agency;

v Consider and scrutinize existing schemes and local activities of the agency; and

v Access registers and documents relating to all development activities undertaken by the implementing agency or by any other government
department.

CONCLUSION

Social audit, which had started its journey as a discursive practice, is now subsumed under the larger field of corporate social responsibility. The notion of social
responsibility, from which social audit emanates, is essentially a dynamic concept. Its philosophy remain unchanged, but the content which is accorded to its
meaning may change in response to the social demands placed upon business.

For serving a useful purpose, social audit should be on a regular and systematic basis and the findings should be made public with an indication of the actions
taken thereon. Since all the industries, that may be under the purview of social audit do not have the same features, industry — specific social audit programmes
should be developed with an eye to the seasonal factors capable of raising typical issues. Social audit plays a vital role in transparency and accountability but it
has still miles to go. Its present form of documentation is not considered to be consistent documentary evidence. Professionals like Cost Accountants can play a
pivotal role in prescribing as well as conducting social audits. Even Social Auditing and Reporting Standards may also be framed. This will develop a Social
Transparency Regime!
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