VoLUME No. 5 (2015), I ssue No. 02 (FEBRUARY) I SSN 2231-1009

INTERNATIONAL JOURNAL OF RESEARCH IN
COMPUTER APPLICATION & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories
Indexed & Listed at:
Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A.,
Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)],
Index Copernicus Publishers Panel, Poland [t AlCNVAEINEIBHEI08 & number of libraries all around the world.
Circulated all over the world & Google has verified that scholars of more than 3770 Cities in 175 countries/territories are visiting our journal on regular basis.
Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI — 135 003, Yamunanagar, Haryana, INDIA

http://ijrcm.org.in/




VoLUME No. 5 (2015), I ssue No. 02 (FEBRUARY)

| SSN 2231-1009

CONTENTS

ST TITLE & NAME OF THE AUTHOR (S Page
No. (S) No.
1. USING CYBER PEDAGOGY (WlBEK|/01/2014) MODEL TO INITIATE MULTILITERACIES AND 1
PROMOTE A VIRTUAL CLASSROOM: A PILOT STUDY
WILLIAM NKOMO, BERTHA KARIMBIKA & KITSO MOLEFE

2. THE RIGHT TO HEALTH — A CONSTITUTIONAL VIEW 11
HIRANMAYA NANDA & DR. JAYADEV PATI

3. FINANCIAL PERFORMANCE OF SELECT PRIVATE SECTOR BANKS USING CAMEL APPROACH 14
DR. H N SHIVAPRASAD

4. A COMPARATIVE STUDY OF SELECTED EQUITY DIVERSIFIED SCHEMES IN MUTUAL FUND 24
DR. VIJAY H. VYAS

5. THE INFLUENCE OF INTELLIGENT TRANSPORTATION SPACES IN INTELLIGENT TRANSPORTATION 33
SYSTEM
KALAISELVIS, SANGEETHALAKSHMI G & SIVASANKARI A

6. A STUDY ON THE SOCIO-ECONOMIC CHARACTERISTICS OF INTERNET BANKING ADOPTERS IN 37
CHENNAI METROPOLITAN CITY WITH REFERENCE TO INDIAN BANK
P.SARAVANAN & P.SRIDHARAN

7. COMPARATIVE STUDY OF NEW RAPID BUSINESS PROCESS MODEL WITH EXISTING MODEL BPMN 42
AND UML-AD
AMIT LAXMIDAS VADERA & DR. YOGESH R. GHODASARA

8. A DETAILED STUDY ON QUALITY OF SERVICE IN COMPUTER NETWORKS 48
HARIPRIYA N, SANGEETHALAKSHMI G & SIVASANKARI A

9. TATA GROUP AND CSR: AN EXEMPLARY CASE REVIEW 52
KOMAL CHAUDHARY

10. | THREE DIMENSIONAL HEALING: BENEFITS FROM THE WELLNESS 55
DR. VANDANA DESWAL

11. |EMOTIONAL INTELLIGENCE AND JOB PERFORMANCE IN SERVICE INDUSTRY 60
PREETI BHASKAR

12. |AN OVERVIEW OF THE BANKING INDUSTRY IN INDIA 66
DR. SHILPAN D. VYAS & PARINA S. VYAS

13. |COUNTERFEITING GOODS IN GULF BUSINESS: ANY ECONOMIC IMPACT? 74
DR. THRESIAMMA VARGHESE & KARIMA AL. QARTOOPI

14. |GREEN MARKETING: AN INDIAN EXPERIENCE 77
KANCHAN SEHRAWAT, AMOGH TALAN, DR. A. K. TYAGI & GAURAV TALAN

15. |ROLE OF RBI AND GOVERNMENT OF INDIA TOWARDS FINANCIAL INCLUSION OF THE RURAL 81
POOR: ISSUES AND SUGGESTIONS
MANOHAR LAMANI & SANGANAGOUDA PATIL

16. | CORPORATE SOCIAL RESPONSIBILITY: REGULATION AND ITS SURVEILLANCE 85
RACHANA VISHWAKARMA

17. |PAGE RANK ALGORITHMS BASED ON WEB CONTENT MINING AND WEB STRUCTURE MINING 90
N.KANCHANA

18. | WEB CONTENT MANAGEMENT SYSTEM: COMPONENTS AND SECURITY 93
OMOSEBI, PAUL ADEOYE & OLORUNLEKE, FEHINTOLUWA E.

19. |DETERMINANTS AND PROSPECTS OF ECONOMIC GROWTH IN ETHIOPIA 96
HABTAMU NIGATU ELALA

20. |HIGHLY SECURED LOSSLESS IMAGE CRYPTOGRAPHY ALGORITHM BASED ON HAAR WAVELET 105
TRANSFORM
MAHIMA GUPTA
REQUEST FOR FEEDBACK & DISCLAIMER 108

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME No. 5 (2015), | ssue No. 02 (FEBRUARY) | SSN 2231-1009

CHIEF PATRON

PROF. K. K. AGGARWAL
Chairman, Malaviya National Institute of Technology, Jaipur
(An institute of National Importance & fully funded by Ministry of Human Resource Development, Government of India)
Chancellor, K. R. Mangalam University, Gurgaon
Chancellor, Lingaya’s University, Faridabad
Founder Vice-Chancellor (1998-2008), Guru Gobind Singh Indraprastha University, Delhi
Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar

FOUNDER PATRON
LATE SH. RAM BHAJAN AGGARWAL
Former State Minister for Home & Tourism, Government of Haryana
Former Vice-President, Dadri Education Society, Charkhi Dadri
Former President, Chinar Syntex Ltd. (Textile Mills), Bhiwani

CO-ORDINATOR,
DR. SAMBHAV GARG
Faculty, Shree Ram Institute of Business & Management, Urjani

ADVISORS
DR. PRIYA RANJAN TRIVEDI
Chancellor, The Global Open University, Nagaland
PROF. M. S. SENAM RAJU
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi
PROF. S. L. MAHANDRU
Principal (Retd.), MaharajaAgrasenCollege, Jagadhri

EDITOR,

PROF. R. K. SHARMA
Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi

EDITORIAL ADVISORY BOARD
DR. RAJESH MODI
Faculty, YanbulndustrialCollege, Kingdom of Saudi Arabia
PROF. PARVEEN KUMAR
Director, M.C.A., Meerut Institute of Engineering & Technology, Meerut, U. P.
PROF. H. R. SHARMA
Director, Chhatarpati Shivaji Institute of Technology, Durg, C.G.
PROF. MANOHAR LAL
Director & Chairman, School of Information & Computer Sciences, I.G.N.O.U., New Delhi
PROF. ANIL K. SAINI
Chairperson (CRC), GuruGobindSinghl. P. University, Delhi
PROF. R. K. CHOUDHARY
Director, Asia Pacific Institute of Information Technology, Panipat

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME No. 5 (2015), | ssue No. 02 (FEBRUARY) | SSN 2231-1009

DR. ASHWANI KUSH
Head, Computer Science, UniversityCollege, KurukshetraUniversity, Kurukshetra
DR. BHARAT BHUSHAN
Head, Department of Computer Science & Applications, GuruNanakKhalsaCollege, Yamunanagar
DR. VIJAYPAL SINGH DHAKA
Dean (Academics), Rajasthan Institute of Engineering & Technology, Jaipur
DR. SAMBHAVNA
Faculty, I.L.T.M., Delhi
DR. MOHINDER CHAND
Associate Professor, KurukshetraUniversity, Kurukshetra
DR. MOHENDER KUMAR GUPTA
Associate Professor, P.J.L.N.GovernmentCollege, Faridabad
DR. SAMBHAV GARG
Faculty, Shree Ram Institute of Business & Management, Urjani
DR. SHIVAKUMAR DEENE
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga
DR. BHAVET
Faculty, Shree Ram Institute of Business & Management, Urjani

ASSOCIATE EDITORS

PROF. ABHAY BANSAL
Head, Department of Information Technology, Amity School of Engineering & Technology, Amity University, Noida
PROF. NAWAB ALI KHAN
Department of Commerce, AligarhMuslimUniversity, Aligarh, U.P.
ASHISH CHOPRA
Sr. Lecturer, Doon Valley Institute of Engineering & Technology, Karnal

TECHNICAL ADVISOR.

AMITA
Faculty, Government M. S., Mohali

FINANCIAL ADVISORS

DICKIN GOYAL
Advocate & Tax Adviser, Panchkula
NEENA
Investment Consultant, Chambaghat, Solan, Himachal Pradesh

LEGAL ADVISORS
JITENDER S. CHAHAL
Advocate, Punjab & Haryana High Court, Chandigarh U.T.
CHANDER BHUSHAN SHARMA
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri

SUPERINTENDENT

SURENDER KUMAR POONIA

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

iv




VoLUME No. 5 (2015), I ssue No. 02 (FEBRUARY) I SSN 2231-1009

CALL FOR MANUSCRIPTS

We invite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the areas of
Computer Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking;
Economics; Tourism Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic Science;
Corporate Governance; Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information Systems; Accounting
Theory & Practice; Auditing; Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic
Development; Economic History; Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial
Organization; International Economics & Trade; International Finance; Macro Economics; Micro Economics; Rural Economics; Co-operation;
Demography: Development Planning; Development Studies; Applied Economics; Development Economics; Business Economics; Monetary Policy; Public
Policy Economics; Real Estate; Regional Economics; Political Science; Continuing Education; Labour Welfare; Philosophy; Psychology; Sociology; Tax
Accounting; Advertising & Promotion Management; Management Information Systems (MIS); Business Law; Public Responsibility & Ethics;
Communication; Direct Marketing; E-Commerce; Global Business; Health Care Administration; Labour Relations & Human Resource Management;
Marketing Research; Marketing Theory & Applications; Non-Profit Organizations; Office Administration/Management; Operations Research/Statistics;
Organizational Behavior & Theory; Organizational Development; Production/Operations; International Relations; Human Rights & Duties; Public
Administration; Population Studies; Purchasing/Materials Management; Retailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic
Management Policy; Technology/Innovation; Tourism & Hospitality; Transportation Distribution; Algorithms; Artificial Intelligence; Compilers &
Translation; Computer Aided Design (CAD); Computer Aided Manufacturing; Computer Graphics; Computer Organization & Architecture; Database
Structures & Systems; Discrete Structures; Internet; Management Information Systems; Modeling & Simulation; Neural Systems/Neural Networks;
Numerical Analysis/Scientific Computing; Object Oriented Programming; Operating Systems; Programming Languages; Robotics; Symbolic & Formal
Logic; Web Design and emerging paradigms in allied subjects.

Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript anytime in M.S. Word format
after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking the link online
submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).

GUIDELINES FOR SUBMISSION OF MANUSCRIPT

1. COVERING LETTER FOR SUBMISSION:

DATED:
THE EDITOR
IJRCM

Subject: ~ SUBMISSION OF MANUSCRIPT IN THE AREA OF

(e.g. Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/Engineering/Mathematics/other, please specify)
DEAR SIR/MADAM

Please find my submission of manuscript entitled ‘ ' for possible publication in your journals.

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any language fully or partly, nor is it
under review for publication elsewhere.

| affirm that all the author (s) have seen and agreed to the submitted version of the manuscript and their inclusion of name (s) as co-author (s).

Also, if my/our manuscript is accepted, I/We agree to comply with the formalities as given on the website of the journal & you are free to publish our
contribution in any of your journals.

NAME OF CORRESPONDING AUTHOR:

Designation:

Affiliation with full address, contact numbers & Pin Code:
Residential address with Pin Code:

Mobile Number (s):

Landline Number (s):

E-mail Address:

Alternate E-mail Address:

NOTES:

a)  The whole manuscript is required to be in ONE MS WORD FILE only (pdf. version is liable to be rejected without any consideration), which will start from
the covering letter, inside the manuscript.

b)  The sender is required to mentionthe following in the SUBJECT COLUMN of the mail:
New Manuscript for Review in the area of (Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/
Engineering/Mathematics/other, please specify)

c)  Thereis no need to give any text in the body of mail, except the cases where the author wishes to give any specific message w.r.t. to the manuscript.

d)  The total size of the file containing the manuscript is required to be below 500 KB.

e)  Abstract alone will not be considered for review, and the author is required to submit the complete manuscript in the first instance.

f) The journal gives acknowledgement w.r.t. the receipt of every email and in case of non-receipt of acknowledgment from the journal, w.r.t. the submission
of manuscript, within two days of submission, the corresponding author is required to demand for the same by sending separate mail to the journal.

2. MANUSCRIPT TITLE: The title of the paper should be in a 12 point Calibri Font. It should be bold typed, centered and fully capitalised.

3. AUTHOR NAME (S) & AFFILIATIONS: The author (s) full name, designation, affiliation (s), address, mobile/landline numbers, and email/alternate email
address should be in italic & 11-point Calibri Font. It must be centered underneath the title.

4. ABSTRACT: Abstract should be in fully italicized text, not exceeding 250 words. The abstract must be informative and explain the background, aims, methods,
results & conclusion in a single para. Abbreviations must be mentioned in full.

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

\"




VoLUME No. 5 (2015), I ssue No. 02 (FEBRUARY) I SSN 2231-1009

5. _: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic order separated by
commas and full stops at the end.

6. _: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It must be prepared on a single space and
single column with 1” margin set for top, bottom, left and right. It should be typed in 8 point Calibri Font with page numbers at the bottom and centre of every
page. It should be free from grammatical, spelling and punctuation errors and must be thoroughly edited.

7. _: All the headings should be in a 10 point Calibri Font. These must be bold-faced, aligned left and fully capitalised. Leave a blank line before each
heading.

8. _: All the sub-headings should be in a 8 point Calibri Font. These must be bold-faced, aligned left and fully capitalised.

9. _: The main text should follow the following sequence:
INTRODUCTION

REVIEW OF LITERATURE
NEED/IMPORTANCE OF THE STUDY
STATEMENT OF THE PROBLEM
OBJECTIVES

HYPOTHESES

RESEARCH METHODOLOGY
RESULTS & DISCUSSION

FINDINGS
RECOMMENDATIONS/SUGGESTIONS
CONCLUSIONS

SCOPE FOR FURTHER RESEARCH
ACKNOWLEDGMENTS

REFERENCES
APPENDIX/ANNEXURE

It should be in a 8 point Calibri Font, single spaced and justified. The manuscript should preferably not exceed 5000 WORDS.

10. _: These should be simple, crystal clear, centered, separately numbered &self explained, and titles must be above the table/figure. Sources of
data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred to from the main text.

11. _:These should be consecutively numbered in parentheses, horizontally centered with equation number placed at the right.

12. _: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised references in the preparation

of manuscript and they are supposed to follow Harvard Style of Referencing. The author (s) are supposed to follow the references as per the following:

4 All works cited in the text (including sources for tables and figures) should be listed alphabetically.
4 Use (ed.) for one editor, and (ed.s) for multiple editors.
4 When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending order.
4 Indicate (opening and closing) page numbers for articles in journals and for chapters in books.
4 The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, dissertations, reports, working
papers, unpublished material, etc.
o For titles in a language other than English, provide an English translation in parentheses.
4 The location of endnotes within the text should be indicated by superscript numbers.
PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES:
BOOKS
o Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.
i Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.
CONTRIBUTIONS TO BOOKS
4 Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited by David Crowther &

Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303.
JOURNAL AND OTHER ARTICLES

Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Journal of Urban Economics, Vol.
21, No. 1, pp. 83-104.
CONFERENCE PAPERS

. Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Association, New Delhi, India,
19-22 June.
UNPUBLISHED DISSERTATIONS AND THESES

i Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra.
ONLINE RESOURCES

i Always indicate the date that the source was accessed, as online resources are frequently updated or removed.
WEBSITES

4 Garg, Bhavet (2011): Towards a New Natural Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

Vi




VoLUME No. 5 (2015), I ssue No. 02 (FEBRUARY) I SSN 2231-1009
CORPORATE SOCIAL RESPONSIBILITY: REGULATION AND ITS SURVEILLANCE

RACHANA VISHWAKARMA
RESEARCH SCHOLAR
FACULTY OF COMMERCE
BANARAS HINDU UNIVERSITY
VARANASI

ABSTRACT

The Corporate Social Responsibility is the commitment of the companies for the equitable growth & sustainable development of the society. Under the new
Companies Act, 2013, passed by Parliament in August 2013, profitable companies will have to spend at least 2 per cent of their average net profit over the
preceding three years on CSR activities. In this context the present paper examines the corporate social responsibility spending of the Indian companies for the
year 2012-13 along with the detail discussion on regulation regarding the compliance of corporate social responsibilities enacted with the clause 135, Companies
Act, 2013. The paper also identify the CSR intervening activities that targets by the Indian companies. The study revealed that the corporate social responsibility
spending is less than 2 % of profit after tax of the Indian companies and Education and health are the activities that mostly target by the Indian companies
followed by enhancement, environment, skill development, women empowerment, disaster relief, sports and others. The findings can assist the policy makers to
ensure that the Indian companies increased their Corporate Social Responsibility spending.

KEYWORDS

Corporate social responsibility, Regulation, Companies Act 2013.

INTRODUCTION
CORPORATE SOCIAL RESPONSIBILITY- AN OVERVIEW
orporate Social Responsibility as an idea has roots at least six decades long but it has become more familiar to the public only a few years ago.
Corporations around the world are struggling with a new role, which is to meet the needs of the present generation without compromising the ability of
the next generations to meet their own needs. Organizations are being called upon to take responsibility for the ways their operations impact societies
and the natural environment. They are also being asked to apply sustainability principles to the ways in which they conduct their business. Sustainability refers
to an organization’s activities, typically considered voluntary, that demonstrate the inclusion of social and environmental concerns in business operations and in
interactions with stakeholders.
Corporate social responsibility (CSR) assumes the responsibility of the corporations towards the community and society. CSR policy functions as a built-in, self-
regulating mechanism whereby a business monitors and ensures its active compliance with the spirit of the law, ethical standards, and international norms. CSR
is a process with the aim to embrace responsibility for the company's actions and encourage a positive impact through its activities on the environment,
consumers, employees, communities and all other stakeholders. Corporate social responsibility is a management concept whereby companies integrate social
and environmental concerns in their business operations and interactions with their stakeholders. CSR is generally understood as being the way through which a
company achieves a balance of economic, environmental and social imperatives (Triple-Bottom-Line Approach), while at the same time addressing the
expectations of shareholders and stakeholders. In this sense it is important to draw a distinction between CSR, which can be a strategic business management
concept, and charity, sponsorships or philanthropy.
The World Business Council for Sustainable Development defines Corporate Social Responsibility as the continuing commitment by business to behave ethically
and contribute to economic development while improving the quality of life of the workforce and their families as well as of the local community and society at
large. The CSR definition used by Business for Social Responsibility is Operating a business in a manner that meets or exceeds the ethical, legal, commercial and
public expectations that society has of business. On the other hand, the European Commission hedges its bets with two definitions wrapped into one concept
whereby companies decide voluntarily to contribute to a better society and a cleaner environment, a concept whereby companies integrate social and
environmental concerns in their business operations and in their interaction with their stakeholders on a voluntary basis.
All'in all, the definitions of the CSR are focused on the Triple Bottom Line (TBL) approach. The TBL approach means expanding the traditional company reporting
framework to take into account not just financial outcomes but also environmental and social performance starting from the base (bottom) and following three
objectives (triple-line) that are:
. Social justice.
. Environmental quality.
. Economic prosperity.
The definition of CSR varies from company to company and many use other terms such as sustainable growth, corporate responsibility, social responsibility or
corporate citizenship. No matter how it is described, CSR considers the human being as the centre of the economic system. The universal values of the
individuals and their needs are seen as fundamental and unrepeatable resources. Hence, CSR is the business contribution to sustainable development, meaning
the way a company balances its economic, environmental and social objectives while addressing stakeholder expectations and enhancing shareholder value.
Corporate social responsibility may also be referred to as "corporate citizenship" and can involve incurring short-term costs that do not provide an immediate
financial benefit to the company, but instead promote positive social and environmental change. Companies’ obligations have gradually shifted from narrow
shareholder vision, to cover more vast groups of stakeholders. Due to the high-speed information of social media, the asymmetry of knowledge has grown so
little that it is impossible or impractical to hide doubtful actions. This means that ethical operations are seen more and more as a norm for viable business.
Companies’ obligations have gradually shifted from narrow shareholder vision, to cover more vast groups of stakeholders. Due to the high-speed information of
social media, the asymmetry of knowledge has grown so little that it is impossible or impractical to hide doubtful actions. This means that ethical operations are
seen more and more as a norm for viable business.
In addition, a stark and complex shift has occurred in how organizations must understand themselves in relation to a wide variety of both local and global
stakeholders. The quality of relationships that a company has with its employees and other key stakeholders—such as customers, investors, suppliers, public and
governmental officials, activists, and communities—is crucial to its success, as is its ability to respond to competitive conditions and corporate social
responsibility (CSR). These major transformations require national and global companies to approach their business in terms of sustainable development, and
both individual and organizational leadership plays a major role in this change.
So, a firm must now focus its attention on both increasing its bottom line and being a good corporate citizen. Keeping abreast of global trends and remaining
committed to financial obligations to deliver both private and public benefits have forced organizations to reshape their frameworks, rules, and business models.
To understand and enhance current efforts, the most socially responsible organizations continue to revise their short- and long-term agendas, to stay ahead of
rapidly changing challenges.
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CORPORATE SOCIAL RESPONSIBILITY IN GLOBAL CONTEXT

Globally, corporate social responsibilities are gaining much attention from researcher, practitioner, Academician etc. Most multinational corporations (MNCs)
identify corporate social responsibility (CSR) as a business tool to promote a positive image to business stakeholders and as a way to improve the quality of life
among citizens of the host countries Multinational companies (M. N. C.) are those when that company manages its operation or production or service delivery
from more than a single country. It also known as International corporation.. Many multinational corporations operate in countries characterized by extreme
poverty and inequality, inadequate or dysfunctional institutions, and undemocratic political systems. At the same time, multinational corporations are in a
powerful position to promote change in developing countries, individually and/or collectively.

Apart from playing an important role in globalization and international relations, these multinational companies even have notable influence in a country's
economy as well as the world economy. Presently, there are 21 multinational companies whose headquarter present in India. These are India’s Global
Powerhouses, Asian Paints, Bharat Forge, Bharti Airtel, Cyient, Dishman Pharmaceutical and Chemicals, Dr. Reddy’s Laboratories, Essel Propack, Hindalco
Industries, Infosys, KPIT Technologies, Larsen & Toubro Infech, Mahindra Group,Micromax Mobile,Oil and Natural Gas Corporation, Profoundis ,Ranbaxy
Laboratories ,State Bank of India ,Suzlon Energy ,Tata Group and Thermax.

CORPORATE SOCIAL RESPONSIBILITY IN INDIAN CONTEXT

India has been quite sensible in taking up CSR initiatives and integrating them in their business processes. It has become progressively projected in the Indian
corporate setting because organizations have recognized that besides growing their businesses, it is also important to shape responsible and supportable
relationships with the community at large. Companies now have specific departments and teams that develop specific policies, strategies and goals for their CSR
programs and set separate budgets to support them. Most of the time, these programs are based on well-defined social beliefs or are carefully aligned with the
companies’ business domain. CSR is the procedure of assessing an organization’s impact on society and evaluating their responsibilities. It begins with an
assessment of the following aspects of each business: Customers, Suppliers, Environment, Communities and Employees. Triumphant CSR plans take
organizations ahead of compliance with legislation and lead them to respect moral values and respect people, communities and the natural environment.
Corporate social responsibility is sustainable — involving activities that an organization can uphold without negatively affecting the business goals. CSR is not only
about ecological accountability or having a recycling policy. It is about considering the whole representation of the company, from internal processes to your
clients, taking in every step that a business takes during day-to-day operations. Rising economies such as India have also observed a number of companies
enthusiastically engaged in CSR activities. Corporate social responsibility consists with mainly following major’s responsibilities:

1. RESPONSIBILITY TOWARDS ITSELF- It is the responsibility of each corporate entity run business and to work towards growth, expansion and stability and thus
earn profits. If the corporation is to achieve social and economic ends, organizational efficiency should be boosted up.

2. RESPONSIBILITY TOWARDS EMPLOYEES- Employees is the most important part of an organization. Following are some of the responsibilities which a business
entity has towards its employees-

. Timely payment

. Hygienic environment

. Good and impartial behavior

. Health care through yoga

. Recreational activities

. Encouraging them to take part in managerial decisions

3. RESPONSIBILITY TOWARDS SHAREHOLDERS- It is the responsibility of corporate entity to safeguard the shareholders investment and make efforts to provide
a reasonable return on their investment.

4. RESPONSIBILITY TOWARDS COMMUNITY- This can include raising money for local charities, providing volunteers, sponsoring local events, employing local
workers, supporting local economic growth, engaging in fair trade practices, etc. Out of the profit available, the state is entitled to a certain share as per the
income tax laws. Utmost transparency has to be exerted regarding the profit &loss account and the balance sheet.

5. RESPONSIBILITY TOWARDS CONSUMERS- The Company should maintain high quality standards at reasonable prices. It should not resort to malpractices such
as hoarding and black marketing. Companies that ethically market to consumers are placing a higher value on their customers and respecting them as people
who are ends in themselves. They do not try to manipulate or falsely advertise to potential consumers. This is important for companies that want to be viewed
as ethical.

6. RESPONSIBILITY TOWARDS ENVIRONMENT- It is the responsibility of the organization to contribute to the protection of environment. It should produce eco -
friendly products. Moreover, industrial waste management must be taken care of. It also includes recycling, water management, renewable energy, reusable
materials, 'greener' supply chains, reducing paper use etc.

FIGURE 1: DIAGRAMMATIC PRESENTATION OF RESPONSIBILITIES TOWARDS VARIOUS STAKEHOLDER, ENVIRONMENT AND SOCIETY

@

The various objective of the study are:

. To throw some light on the rule and regulation regarding the compliance of corporate social responsibilities.
. To examines the corporate social responsibility spending of the Indian companies for the year 2012-13

. To identify the CSR intervening activities that targets by the Indian companies.

OBIJECTIVES OF THE STUDY
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REGULATION AND GOVERNANCE OF CORPORATE SOCIAL RESPONSIBILITIES IN INDIA

The concept of CSR is governed by clause 135 of the Companies Act, 2013, which was passed by both Houses of the Parliament, and had received the assent of

the President of India on 29 August 2013. The CSR provisions within the Act is applicable to companies with an annual turnover of 1,000 crore INR and more, or a

net worth of 500 crore INR and more, or a net profit of five crore INR and more. The new rules, which will be applicable from the fiscal year 2014-15 onwards,

also require companies to set-up a CSR committee consisting of their three or more board members, including at least one independent director. The Act

encourages companies to spend at least 2% of their average net profit in the previous three years on CSR activities.

The ministry’s draft rules, that have been put up for public comment, define net profit as the profit before tax as per the books of accounts, excluding profits

arising from branches outside India. The Board's report under sub-section (3) of section 134 shall disclose the composition of the Corporate Social Responsibility

Committee.The Corporate Social Responsibility Committee shall, — (a) Formulate and recommend to the Board, a Corporate Social Responsibility Policy which

shall indicate the activities to be undertaken by the company as specified in Schedule VII; (b) Recommend the amount of expenditure to be incurred on the

activities referred to in clause (a); and (c) Monitor the Corporate Social Responsibility Policy of the company from time to time. The Board of every company also

referred to in sub-section (1) shall,— (a) after taking into account the recommendations made by the Corporate Social Responsibility Committee, approve the

Corporate Social Responsibility Policy for the company and disclose contents of such Policy in its report and also place it on the company's website, if any, in

such manner as may be prescribed; and (b) ensure that the activities as are included in Corporate Social Responsibility Policy of the company are undertaken by

the company. The Board of every company referred to in sub-section (1), shall ensure that the company spends, in every financial year, at least two per cent. of

the average net profits of the company made during the three immediately preceding financial years, in pursuance of its Corporate Social Responsibility Policy:

Provided that the company shall give preference to the local area and areas around it where it operates, for spending the amount earmarked for Corporate

Social Responsibility activities: Provided further that if the company fails to spend such amount, the Board shall, in its report made under clause (o) of sub-

section (3) of section 134, specify the reasons for not spending the amount. Besides this, companies also do other reporting requirement mandated by the

government of India, including CSR is by the SEBI which issued a circular on 13 August 2012 mandating the top 100 listed companies to report their ESG

initiatives. These are to be reported in the form of a BRR as a part of the annual report. SEBI has provided a template for filing the BRR. Business responsibility

reporting is in line with the NVG published by the Ministry of Corporate Affairs in July 2011.

The Act lists out a set of activities eligible under CSR. Companies may implement these activities taking into account the local conditions after seeking board

approval. The indicative activities which can be undertaken by a company under CSR have been specified under Schedule VII of the Act. Among the eligible

activities included in the act are:

. Eradicating extreme hunger and poverty;

o Promotion of education;

. Promoting gender equality and empowering women;

. Reducing child mortality and improving maternal health;

. Combating human immunodeficiency virus, acquired immune deficiency syndrome, malaria and other diseases;

. Ensuring environmental sustainability;

. Employment enhancing vocational skills;

. Social business projects;

. Contribution to the Prime Minister's National Relief Fund or any other fund set up by the Central Government or the State Governments for socioeconomic
development and relief and funds for the welfare of the Scheduled Castes, the Scheduled Tribes, other backward classes, minorities and women; and

. Such other matters as may be prescribed

FIGURE 2 : FRAMEWORK OF EFFECTIVE CORPORATE SOCIAL RESPONSIBILITY

Compliance with the provisions of Companies Act, 2013
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In this study, Top 100 companies during the year 2012-13 have been selected for the showing the spending scenario of Indian companies towards CSR activities.
While doing this study, one of the immediate problems faced for undertaking such a study was that very little data is available on CSR and a major factor faced
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while analyzing the CSR spending has been lack of information on actual spending by the corporate. Thus, for serving the purpose of paper, secondary data were
used which are taken from an India CSR Report of India which is published by Socio Research & Reform Foundation (NGO) for the year 2012-13.

AN ANALYTICAL REVIEW OF ‘CSR’ SPENDING IN INDIA

As per Indian companies act 2013, every corporation of India must to pay at least 2% of their average profit in the previous three years on CSR activities which is
having an annual turnover of 1,000 crore INR and more, or a net worth of 500 crore INR and more, or a net profit of five crore INR and more and net profit
defined as the profit before tax as per the books of accounts, excluding profits arising from branches outside India. For the purpose of this section “average net
profit” shall be calculated in accordance with the provisions of section 198. From the data which are shown in the report, we can interpret that ranging from Rs
27000 crores to Rs 15000 crores, have been made about CSR spending. For CSR to have any meaningful impact, it is important that spending on CSR related
activities is quantified and hence its usefulness can be evaluated. Following are the figures that show the percent of profit after tax spending by the companies.

FIGURE 3: CSR SPENDING CATEGORIES AS PER PERCENTAGE OF PROFIT AFTER TAX
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Source: Socio Research & Reform Foundation (2013)

The above chart is clearly showing that out of 100 companies, 27 companies are not disclosing any information about the amount spend on the CSR activities

and 8 companies are loss making entities which do not require to spend on CSR activities. Most of the Companies have spent below 1 percent of their profit on

CSR activities. Only 17 companies have spent on CSR activities more than 1% of their Profit during the year 2012-13, out of which only 6 companies are spending

more than 2 % of their profit. Individually, Reliance Industries has the largest spending on CSR activities which counts over Rs 357 crores during FY 2012-13. Top

five CSR investors are:

1 Reliance Industries Rs 357 crores

2. CoalIndia Rs 151 crores

3.  Tata Steel Rs 146 crores

4.  State Bank of India Rs 123 crores

5.  ONGCRs 121 crores

The Major Findings are as follow:

. Currently, CSR spending of top 100 companies can be estimated as approximately Rs 2650 crores.

. Since there are 27 companies which have not disclosed their CSR amount, hence their CSR contribution has been estimated in proportion to the companies
who have disclosed their CSR contribution.

. Total CSR Spending as disclosed by 73 out of 100 companies in a financial year (based on latest financial year data available) is around Rs 2380 crores.

. If the CSR amount is estimated for the remaining 27 corporates who have not disclosed their CSR spending (although published financial statements or
other information available indicates that they are undertaking CSR), it comes to an additional amount of Rs 270 crores.

. Presently most companies are not meeting with the proposed 2% CSR norms under the new Companies Bill for the private sector and with the Govt.
guidelines in case of public sector organizations. Out of 100 companies only 6 corporate are complying with these norms. Further 11 companies are
spending between more than 1% and less than 2%. For more understandings a complete picture is given in the adjacent chart.

Thus, we can say that only 6 companies are complying with the rules and regulation of Companies act, 2013. In fact presently companies selected in this sample

are spending only around 35% of the amount that the Government is proposing. If the companies start following the norms, CSR amount required by top 100

companies would be Rs 6280 crores and an increment of around 2.5 times of the present contribution.

FIGURE 4 : SECTOR-WISE CSR INTERVENTION BY TOP 100 INDIAN COMPANIES
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Source: Socio Research & Reform Foundation (2013)
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From the charts, It can be concluded that Most CSR programme interventions span several sectors such as Health, skill development, Environment, women
empowerment, sports, etc in which most popular being Education and Health on which 86 and 78 companies respectively have spent their money. Out of 100
companies examined, as many as 86 CSR programmes have made interventions in Education and 78 programmes are intervening in Health issues. Traditionally
several CSR programmes directly support school and college related activities, though now the trend is changing and interventions are being made to associate
with the Government to enhance education in the rural areas at a much broader level. Other popular interventions are Livelihood and Financial Inclusion (53)
and Environment (47). For example most banks under the Government financial inclusion programmes are intervening in this sector. Another popular
programme is relating to Skill enhancement, where almost 44 out of 100 CSR programmes are intervening. Surprisingly, only around 29 CSR programmes are
formally undertaking the projects which are related to women empowerment and only in 16 cases, interventions have been made in Disaster Relief and it can be
also seen that only 7 companies have supported the programmes related to Sports. One reason for this could be that sport is more and more being perceived as
a commercial activity, rather than a social activity.

CONCLUSION

Through this study the attempt is made to throw some light on the contribution of Indian companies towards the corporate social responsibility (CSR) along with
compliance of regulation of CSR by clause 135, Companies Act, 2013.With the enactment of this law, many companies have give more attention towards CSR
activities. According to Indian Institute of Corporate Affairs, a minimum of 6,000 Indian companies will be required to undertake CSR projects in order to comply
with the provisions of the Companies Act, 2013 in which many companies are undertaking these initiatives for the first time. Further, some estimates indicate
that CSR commitments from companies can amount to as much as 20,000 crore INR. From the above, we can be concluded that only 6 companies are complying
with the rules and regulation of Companies act, 2013. In fact presently companies selected in this sample are spending only around 35% of the amount that the
Government is proposing. If the companies start following the norms, CSR amount required by top 100 companies would be Rs 6280 crores and an increment of
around 2.5 times of the present contribution. Moreover, CSR intervention of companies are covering the three bottom line- social, economic and environment
following the Global Reporting Initiative (GRI) G3.1 guidelines along with National Voluntary guidelines issued by Ministry of corporate affairs that consists with
Culture and Hygiene, Brand Visibility, Social Capital, Partnership, Women Empowerment, Business Opportunity, Relationship, Strong performance and
profitability and thereby overall nation building take place. Most CSR programme interventions span several sectors such as Health, skill development,
Environment, women empowerment, sports, etc in which most popular being Education and Health on which 86 and 78 companies respectively have spent their
money followed by enhancement, environment, skill development, women empowerment, disaster relief, sports and others.

But still there are ambiguities regarding the CSR regulation. Rules have not clearly discribed about the foreign companies and branches of Indian companies
outside India. Multinational corporations operating in India have sought clarity on the corporate social responsibility norms. The Act says that its provisions will
apply to "companies incorporated under this Act or under any previous company law". And as per the law, foreign companies are not bound to follow CSR
norms. As a part of our global practice, do CSR in locations MNCs operate in but are they bound to do it as per the law is yet to be clarified. The government
needs to amend the law to get foreign firms in ambit of CSR norms. Moreover, MNC businesses in India were under pressure to prove that their rural strategies
weren’t just about doing well from a CSR perspective. They also needed to show head office that these strategies were doing well from a business perspective.
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