
VOLUME NO. 6 (2016), ISSUE NO. 03 (MARCH)  ISSN 2231-1009 

 A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 
Indexed & Listed at:  

Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A., Google Scholar, 
Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)], 
Index Copernicus Publishers Panel, Poland with IC Value of 5.09 & number of libraries all around the world. 

Circulated all over the world & Google has verified that scholars of more than 4767 Cities  in 180 countries/territories  are visiting our journal on regular basis. 

Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI – 135 003, Yamunanagar, Haryana, INDIA 

http://ijrcm.org.in/ 

 



VOLUME NO. 6 (2016), ISSUE NO. 03 (MARCH)  ISSN 2231-1009 

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

ii

CONTENTS 
 

 
 

Sr. 
No. 

 

TITLE & NAME OF THE AUTHOR (S) 
Page 
No. 

1. WORKERS PARTICIPATION IN MANAGEMENT 

DR. CHANDRA SEKHAR GOTLAGUNTA, G. KIRTHY, DR. KESHAMONI SRINIVAS & GURMEET KAUR 
1 

2. KNOWLEDGE MANAGEMENT STRATEGIES FOR ACHIEVING QUALITY STANDARDS IN EDUCATIONAL 

INSTITUTIONS 

DR. A. V. NAGESWARA RAO 

5 

3. COST MANAGEMENT IN SERVICE INDUSTRY 

HEMANT R. DUDHE & DR. SANJAYKUMAR M. GAIKWAD 
9 

4. KNOWLEDGE MANAGEMENT THROUGH TRANSFORMATIONAL LEADERSHIP IN ARMED FORCES: AN 

IAF PERCEPTIVE 

DR. ANIL KOTHARI & DR. NIDHI PANDEY 

13 

5. A STUDY ON RETURNS AND VOLATILITY OF FMCG AND IT SECTORS OF NIFTY 

T. PEDDANNA & S. V. SATYANARAYANA 
17 

6. MEASURE OF OCTAPACE CULTURE ON JUNIOR LEADERS IN THE ARMY: A STATISTICAL PERSPECTIVE 

DR. ASHA NAGENDRA & BRIGADIER M SRINIVASAN 
26 

7. DIVIDEND POLICY AND DIVIDEND THEORIES: THE WAY AHEAD 

CHAITRA K. S. & DR. B. BAKKAPPA 
30 

8. A STUDY ON FINANCIAL PERFORMANCE OF NEW GENERATION PRIVATE SECTORS COMMERCIAL 

BANKS IN INDIA 

D. KALPANA & R. CHANDRASEKARAN 

34 

9. OFFENCES AGAINST WOMEN UNDER INDIAN PENAL CODE 

DR. MADHUMITA DHAR SARKAR & BIBHABASU MISRA 
38 

10. CUSTOMER RELATIONSHIP MANAGEMENT STRATEGY OF BHARTI AIRTEL LIMITED IN COIMBATORE 

CITY 

A. S. DHIVIYA, V. SUGANTHI & DR. S. KUMAR 

40 

11. VITALITY OF COMPETENT HR PRACTICES FOR SUSTAINABLE GROWTH POTENTIALITY IN SERVICE 

INDUSTRY 

T. MYDHILI & B. SATYAVANI 

45 

12. BIOMETRICS AND RFID BASED E-PASSPORT: BRINGING SECURITY TO THE WORLD 

JAPNEET KAUR & MANEET KAUR 
49 

13. PERCEPTUAL DIFFERENCES BETWEEN THE USERS AND NON USERS OF INTERNET BANKING 

DR. DEEPA PAUL 
55 

14. STRESS OF RETAIL SECTOR EMPLOYEES: A STUDY 

SABARI GHOSH 
59 

15. IMPROVING ASSESSMENT IN HIGHER EDUCATION THROUGH STUDENT INVOLVEMENT 

RUCHI BAJAJ 
66 

16. RELIABILITY ANALYSIS OF INVESTMENT BEHAVIOR OF INDIVIDUAL INVESTORS AMONG DIFFERENT 

RELIGIOUS GROUPS IN NCR 

SHWETA GOEL & DR. RAKESH KUMAR SRIVASTAVA 

69 

17. A STUDY ON DISSATISFIED CONSUMERS OF SMARTPHONE OVER ONLINE PURCHASE IN MADURAI 

DISTRICT 

DR. R. RADHIKA DEVI & VINODH KUMAR. S. 

74 

18. BANIYA OR LOCALBANYA: A STUDY ON INDIAN ‘GROCERY AND STAPLES’ BUYING BEHAVIOUR 

SWAPNA TAMHANKAR 
78 

19. THE ENTREPRENEURSHIP’S CAPITAL ASSISTANCE IN ENHANCING THE MOTIVATION OF COLLEGE 

STUDENT TO BE AN ENTREPRENEUR 

MARISKHA. Z, S.E., M.M. & HANIFATI INTAN, S.E., M.M. 

83 

20. PROBLEMS AND PROSPECTS OF HANDLOOM WEAVERS: A STUDY OF KARIMNAGAR DISTRICT 

ANKAM SREENIVAS & KANDAGATLA SRAVAN KUMAR 
89 

 REQUEST FOR FEEDBACK & DISCLAIMER 97 



VOLUME NO. 6 (2016), ISSUE NO. 03 (MARCH)  ISSN 2231-1009 

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iii

CHIEF PATRON 
PROF. K. K. AGGARWAL 

Chairman, Malaviya National Institute of Technology, Jaipur 
(An institute of National Importance & fully funded by Ministry of Human Resource Development, Government of India) 

Chancellor, K. R. Mangalam University, Gurgaon 
Chancellor, Lingaya’s University, Faridabad 

Founder Vice-Chancellor (1998-2008), Guru Gobind Singh Indraprastha University, Delhi 
Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar 

 
FOUNDER PATRON 

LATE SH. RAM BHAJAN AGGARWAL 
Former State Minister for Home & Tourism, Government of Haryana 

Former Vice-President, Dadri Education Society, Charkhi Dadri 
Former President, Chinar Syntex Ltd. (Textile Mills), Bhiwani 

 
FORMER CO-ORDINATOR 

DR. S. GARG 
Faculty, Shree Ram Institute of Business & Management, Urjani 

 
ADVISORS 

PROF. M. S. SENAM RAJU 
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi 

PROF. S. L. MAHANDRU 
Principal (Retd.), Maharaja Agrasen College, Jagadhri 

 
EDITOR 

PROF. R. K. SHARMA 

Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi 

 
EDITORIAL ADVISORY BOARD 

DR. RAJESH MODI 
Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia 

PROF. PARVEEN KUMAR 
Director, M.C.A., Meerut Institute of Engineering & Technology, Meerut, U. P. 

PROF. H. R. SHARMA 
Director, Chhatarpati Shivaji Institute of Technology, Durg, C.G. 

PROF. MANOHAR LAL 
Director & Chairman, School of Information & Computer Sciences, I.G.N.O.U., New Delhi 

PROF. ANIL K. SAINI 
Chairperson (CRC), Guru Gobind Singh I. P. University, Delhi 

PROF. R. K. CHOUDHARY 
Director, Asia Pacific Institute of Information Technology, Panipat 

DR. ASHWANI KUSH 
Head, Computer Science, University College, Kurukshetra University, Kurukshetra 



VOLUME NO. 6 (2016), ISSUE NO. 03 (MARCH)  ISSN 2231-1009 

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iv

 

DR. BHARAT BHUSHAN 
Head, Department of Computer Science & Applications, Guru Nanak Khalsa College, Yamunanagar 

DR. VIJAYPAL SINGH DHAKA 
Dean (Academics), Rajasthan Institute of Engineering & Technology, Jaipur 

DR. SAMBHAVNA 
Faculty, I.I.T.M., Delhi 

DR. MOHINDER CHAND 
Associate Professor, Kurukshetra University, Kurukshetra 

DR. MOHENDER KUMAR GUPTA 
Associate Professor, P. J. L. N. Government College, Faridabad 

DR. SHIVAKUMAR DEENE 
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga 

DR. BHAVET 
Faculty, Shree Ram Institute of Engineering & Technology, Urjani 

 
ASSOCIATE EDITORS 

PROF. ABHAY BANSAL 
Head, Department of Information Technology, Amity School of Engineering & Technology, Amity University, Noida 

PROF. NAWAB ALI KHAN 
Department of Commerce, Aligarh Muslim University, Aligarh, U.P. 

ASHISH CHOPRA 
Sr. Lecturer, Doon Valley Institute of Engineering & Technology, Karnal 

 
FORMER TECHNICAL ADVISOR 

AMITA 

Faculty, Government M. S., Mohali 

 
FINANCIAL ADVISORS 

DICKIN GOYAL 
Advocate & Tax Adviser, Panchkula 

NEENA 

Investment Consultant, Chambaghat, Solan, Himachal Pradesh 

 
LEGAL ADVISORS 

JITENDER S. CHAHAL 
Advocate, Punjab & Haryana High Court, Chandigarh U.T. 

CHANDER BHUSHAN SHARMA 
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri 

 
SUPERINTENDENT 

SURENDER KUMAR POONIA 



VOLUME NO. 6 (2016), ISSUE NO. 03 (MARCH)  ISSN 2231-1009 

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

v

CALL FOR MANUSCRIPTS 
We invite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the areas of Computer 
Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking; Economics; Tourism 
Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic Science; Corporate Governance; 
Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information Systems; Accounting Theory & Practice; Auditing; 
Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic Development; Economic History; Financial 
Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial Organization; International Economics & Trade; 
International Finance; Macro Economics; Micro Economics; Rural Economics; Co-operation; Demography: Development Planning; Development Studies; 
Applied Economics; Development Economics; Business Economics; Monetary Policy; Public Policy Economics; Real Estate; Regional Economics; Political 
Science; Continuing Education; Labour Welfare; Philosophy; Psychology; Sociology; Tax Accounting; Advertising & Promotion Management; Management 
Information Systems (MIS); Business Law; Public Responsibility & Ethics; Communication; Direct Marketing; E-Commerce; Global Business; Health Care 
Administration; Labour Relations & Human Resource Management; Marketing Research; Marketing Theory & Applications; Non-Profit Organizations; 
Office Administration/Management; Operations Research/Statistics; Organizational Behavior & Theory; Organizational Development; 
Production/Operations; International Relations; Human Rights & Duties; Public Administration; Population Studies; Purchasing/Materials Management; 
Retailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic Management Policy; Technology/Innovation; Tourism & Hospitality; 
Transportation Distribution; Algorithms; Artificial Intelligence; Compilers & Translation; Computer Aided Design (CAD); Computer Aided Manufacturing; 
Computer Graphics; Computer Organization & Architecture; Database Structures & Systems; Discrete Structures; Internet; Management Information 
Systems; Modeling & Simulation; Neural Systems/Neural Networks; Numerical Analysis/Scientific Computing; Object Oriented Programming; Operating 
Systems; Programming Languages; Robotics; Symbolic & Formal Logic; Web Design and emerging paradigms in allied subjects. 

Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript anytime in M.S. Word format 
after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking the link online 

submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).  

GUIDELINES FOR SUBMISSION OF MANUSCRIPT 
 

1. COVERING LETTER FOR SUBMISSION: 

DATED: _____________ 

 

THE EDITOR 

IJRCM 

 

Subject: SUBMISSION OF MANUSCRIPT IN THE AREA OF  . 

(e.g. Finance/Mkt./HRM/General Mgt./Engineering/Economics/Computer/IT/ Education/Psychology/Law/Math/other, please 

specify) 

 

DEAR SIR/MADAM 

Please find my submission of manuscript entitled ‘___________________________________________’ for possible publication in one 

of your journals. 

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any language 

fully or partly, nor is it under review for publication elsewhere. 

I affirm that all the co-authors of this manuscript have seen the submitted version of the manuscript and have agreed to their inclusion 

of names as co-authors. 

Also, if my/our manuscript is accepted, I agree to comply with the formalities as given on the website of the journal. The Journal has 

discretion to publish our contribution in any of its journals. 

 

NAME OF CORRESPONDING AUTHOR     : 

Designation       : 

Institution/College/University with full address & Pin Code   : 

Residential address with Pin Code     : 

Mobile Number (s) with country ISD code    : 

Is WhatsApp or Viber active on your above noted Mobile Number (Yes/No) : 

Landline Number (s) with country ISD code    : 

E-mail Address       : 

Alternate E-mail Address      : 

Nationality        : 

 



VOLUME NO. 6 (2016), ISSUE NO. 03 (MARCH)  ISSN 2231-1009 

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

vi

NOTES: 

a) The whole manuscript has to be in ONE MS WORD FILE only, which will start from the covering letter, inside the manuscript. pdf. 

version is liable to be rejected without any consideration. 

b) The sender is required to mention the following in the SUBJECT COLUMN of the mail:  

New Manuscript for Review in the area of (e.g. Finance/Marketing/HRM/General Mgt./Engineering/Economics/Computer/IT/ 

Education/Psychology/Law/Math/other, please specify) 

c) There is no need to give any text in the body of mail, except the cases where the author wishes to give any specific message w.r.t. 

to the manuscript. 

d) The total size of the file containing the manuscript is expected to be below 1000 KB. 

e) Abstract alone will not be considered for review and the author is required to submit the complete manuscript in the first 

instance. 

f) The journal gives acknowledgement w.r.t. the receipt of every email within twenty four hours and in case of non-receipt of 

acknowledgment from the journal, w.r.t. the submission of manuscript, within two days of submission, the corresponding author 

is required to demand for the same by sending a separate mail to the journal. 

g) The author (s) name or details should not appear anywhere on the body of the manuscript, except the covering letter and the 

cover page of the manuscript, in the manner as mentioned in the guidelines. 

 

2. MANUSCRIPT TITLE: The title of the paper should be bold typed, centered and fully capitalised. 

3. AUTHOR NAME (S) & AFFILIATIONS: Author (s) name, designation, affiliation (s), address, mobile/landline number (s), and 

email/alternate email address should be given underneath the title. 

4. ACKNOWLEDGMENTS: Acknowledgements can be given to reviewers, guides, funding institutions, etc., if any. 

5. ABSTRACT: Abstract should be in fully italicized text, ranging between 150 to 300 words. The abstract must be informative and explain 

the background, aims, methods, results & conclusion in a SINGLE PARA. Abbreviations must be mentioned in full. 

6. KEYWORDS: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic 

order separated by commas and full stop at the end. All words of the keywords, including the first one should be in small letters, except 

special words e.g. name of the Countries, abbreviations.  

7. JEL CODE: Provide the appropriate Journal of Economic Literature Classification System code (s). JEL codes are available at 

www.aeaweb.org/econlit/jelCodes.php, however, mentioning JEL Code is not mandatory. 

8. MANUSCRIPT: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It should be free 

from any errors i.e. grammatical, spelling or punctuation. It must be thoroughly edited at your end. 

9. HEADINGS: All the headings must be bold-faced, aligned left and fully capitalised. Leave a blank line before each heading. 

10. SUB-HEADINGS: All the sub-headings must be bold-faced, aligned left and fully capitalised.  

11. MAIN TEXT:  

THE MAIN TEXT SHOULD FOLLOW THE FOLLOWING SEQUENCE: 

 INTRODUCTION 

 REVIEW OF LITERATURE 

 NEED/IMPORTANCE OF THE STUDY 

 STATEMENT OF THE PROBLEM 

 OBJECTIVES 

 HYPOTHESIS (ES) 

 RESEARCH METHODOLOGY 

 RESULTS & DISCUSSION 

 FINDINGS 

 RECOMMENDATIONS/SUGGESTIONS  

 CONCLUSIONS 

 LIMITATIONS 

 SCOPE FOR FURTHER RESEARCH 

 REFERENCES 

 APPENDIX/ANNEXURE 

The manuscript should preferably range from 2000 to 5000 WORDS. 



VOLUME NO. 6 (2016), ISSUE NO. 03 (MARCH)  ISSN 2231-1009 

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

vii

 

12. FIGURES & TABLES: These should be simple, crystal CLEAR, centered, separately numbered & self explained, and titles must be above 

the table/figure. Sources of data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred 

to from the main text.  

13. EQUATIONS/FORMULAE: These should be consecutively numbered in parenthesis, horizontally centered with equation/formulae 

number placed at the right. The equation editor provided with standard versions of Microsoft Word should be utilised. If any other 

equation editor is utilised, author must confirm that these equations may be viewed and edited in versions of Microsoft Office that 

does not have the editor. 

14. ACRONYMS: These should not be used in the abstract. The use of acronyms is elsewhere is acceptable. Acronyms should be defined 

on its first use in each section: Reserve Bank of India (RBI). Acronyms should be redefined on first use in subsequent sections. 

15. REFERENCES: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised 

references in the preparation of manuscript and they are supposed to follow Harvard Style of Referencing. Also check to make sure 

that everything that you are including in the reference section is duly cited in the paper. The author (s) are supposed to follow the 

references as per the following: 

• All works cited in the text (including sources for tables and figures) should be listed alphabetically.  

• Use (ed.) for one editor, and (ed.s) for multiple editors.  

• When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending 

order. 

• Indicate (opening and closing) page numbers for articles in journals and for chapters in books.  

• The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, 

dissertations, reports, working papers, unpublished material, etc. 

• For titles in a language other than English, provide an English translation in parenthesis. 

• Headers, footers, endnotes and footnotes should not be used in the document. However, you can mention short notes to elucidate 

some specific point, which may be placed in number orders after the references. 

 

PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES: 

BOOKS 

• Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.  

• Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.  

CONTRIBUTIONS TO BOOKS  

• Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited 

by David Crowther & Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303. 

JOURNAL AND OTHER ARTICLES  

• Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," 

Journal of Urban Economics, Vol. 21, No. 1, pp. 83-104. 

CONFERENCE PAPERS  

• Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management 

Association, New Delhi, India, 19–23 

UNPUBLISHED DISSERTATIONS  

• Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra. 

ONLINE RESOURCES  

• Always indicate the date that the source was accessed, as online resources are frequently updated or removed.  

WEBSITES 

• Garg, Bhavet (2011): Towards a New Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp



VOLUME NO. 6 (2016), ISSUE NO. 03 (MARCH)  ISSN 2231-1009 

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

83

THE ENTREPRENEURSHIP’S CAPITAL ASSISTANCE IN ENHANCING THE MOTIVATION OF COLLEGE 

STUDENT TO BE AN ENTREPRENEUR 
 

MARISKHA. Z, S.E., M.M. 

LECTURER 

POLITECHNIC OF SRIWIJAYA PALEMBANG 

SOUTH SUMATERA 

 

HANIFATI INTAN, S.E., M.M. 

SR. LECTURER 

POLITECHNIC OF SRIWIJAYA PALEMBANG 

SOUTH SUMATERA 

 

ABSTRACT 
The purpose of this final report is to know the entrepreneurships capital assistance in enhancing the motivation of college student to start their own business. The 

study was conducted on 96 respondents from the students in Politechnic of Sriwijaya, Diploma III Programme semester 2 and 4, 2014/2015 years. In this research, 

the writer used SPSS Versions 16.0 for analyze data. The result of the study found the mean from 96 respondents are 4,21 percent and standard deviation 0,32 

percent. It means that variables of entrepreneurship’s capital assistance in enhancing the motivation of college student to start their own business and the 

coefficient determination are 0,824 percent. It means that variable of entrepreneurship’s capital assistance influences the motivation of college student to start 

their own business are 90,8 percent and 9,2 percent influenced by other reasons. So, the writer gave suggestion that increase motivation of college student to start 

their own business by to increase capital assistance such as facilities, training or on the job training on company (industries). 

 

KEYWORDS 

entrepreneurship’s capital, motivation. 
 

INTRODUCTION 
BACKGROUND 

ately, Indonesia’s economic situation has been increasingly difficult with the escalation of the needs of society and the scarcity of job opportunities. The 
data from Central Statistical Agency mentions that the rate of open unemployment in Indonesia in 2014 has reached 6,25% or 7,9 million with around 
688.660 are college graduates (495.143 with bachelor’s degree and 193.517 with diploma degree). Every year, this unemployment problem keeps being a 

national issue that needs to be solved. Because of this, many people try to be more creative and innovative to reach their financial security by starting their own 
business, or in other words, trying to be an entrepreneur. 
Seeing from the trend, since the beginning of the 20th century, entrepreneurship has been introduced in several countries. For example, it is known as “ordenemer” 
in Netherlands and “unternehmer” in Germany. In few countries, entrepreneurship has many responsibilities, such as decision-making regarding technical, 
organizational, and commercial leadership, capital provision, manpower acceptance and handling, purchasing, selling, advertising, and many more. Then in 1950s, 
entrepreneurship education was started in some of the countries in Europe, America, and Canada. Since then, in 1970s, entrepreneurship education has entered 
some of the universities that taught entrepreneurship, small business management, or new business management. In 1980s, almost 500 schools in United States 
gave entrepreneurship education. Meanwhile in Indonesia, entrepreneurship education is still limited in certain schools or universities. 
Since 2009, the Government of Indonesia has launched Student Entrepreneurship Program (SEP), or known as Program Mahasiswa Wirausaha (PMW), to be 
implemented and developed in universities through the Directorate General of Higher Education the Ministry of Education and Culture. This program is performed 
in all National Universities and Private Universities that were selected by Private University Coordinator (PUC), or known as Koordinator Perguruan Tinggi Swasta 

(Kopertis), with different funding allocations. SEP aims at giving knowledge, skills, and entrepreneurship attitude that are based on science and technology to the 
student so they can change their mind-set from being a ‘job seeker’ to being a ‘job creator’ and be a strong and success entrepreneur in the global competition. 
This program also pushes institutional or unit of entrepreneurship in university to support the development of entrepreneurship programs. A declining in 
unemployment rates is the end result that SEP wishes to achieve. The success of this program is measured from three indicators, which are the amount of student 
that has managed to build a business (as an entrepreneur), the existence of entrepreneurship capital knowledge in university, and the forming of entrepreneurship 
education development unit that coordinates broad range of activities that are related to entrepreneurship in university. 
Student Entrepreneurship Program (SEP), as a part of the entrepreneurship education strategies in universities is intended to facilitate the students to have 
entrepreneurship motivation and start their own business with science, technology, and art basis. The facilities that are given include the entrepreneurship 
education and training, internship, business plan drafting, capital support and sustainable entrepreneurship assistance. SEP is hoped to support the vision and 
mission of the government into manifesting the nation’s independency through the creation of job opportunities and empowerment. 
Sriwijaya Palembang State Polytechnic is one of the educational institutions that has implemented Student Entrepreneurship Program and introduced it to Diploma 
III students in the second to fourth semester and to Diploma IV students in the second to sixth semester. 
Every year, the average of students that submit entrepreneurship capital proposal is 140 from group proposal and 33 from individual proposal. Meanwhile, the 
amount of accepted proposals is 8 from group and 16 from individual. The fund that has been received by each group is ranging from Rp 12.000.000,00 to Rp 
15.000.000,00 and the funds that has been received by each individual is ranging from Rp 4.000.000,00 to Rp 5.000.000,00. 
Based on these backgrounds, this research is done to gain the knowledge whether or not the entrepreneurship’s capital assistance can increase the motivation of 
students to start their own business. 
 

BASIC THEORY 
THE DEFINITION OF ENTREPRENEURSHIP 

Suryana (2006:2) expresses that entrepreneurship is a creative and innovative ability that is used as a basis, tips, and resource to find the opportunity to success. 
Coulter enunciates that entrepreneurship is often associated with the establishment and growing process of a new business that is oriented on profit gaining, the 
creation of value, and the forming of new, unique, and innovative product or service (Suryana, dkk, 2011:25). According to Drucker in Suryana dkk. (2011:24-25), 
entrepreneurship is more referred to a nature, disposition, and characteristic of a person that has high willed in actualizing innovative ideas into a real business 
world and able to develop it strongly. Entrepreneurship means applying creativity and innovation to solve the problems and to exploit opportunities that people 

face everyday. (Zimmerer, 1996:51). 
THE BENEFIT AND LOSSES OF ENTREPRENEURSHIP 

The benefits and losses of entrepreneurship are identical with the benefits and losses of private small business. Peggy Lambing and Charles L. Kuchl Suryana 
(2006:70) propounding these following benefits and losses of entrepreneurship. 

L
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� The benefits of entrepreneurship 
1. Autonomy. Free management and is not bound in creating a business, being a boss that has much satisfaction. 
2. Early challenge and achievement motive feeling. Early challenge or high motivation feeling is a delightful thing. The opportunity to develop a business concept 

that might result in profit can really motivate entrepreneur. 
3. Financial control. Entrepreneur has the liberty to manage their financial and to feel that their wealth is their own. 
� The losses of entrepreneurship 
1. Personal sacrifice.  

Initially, entrepreneur has to work in a long and busy schedule. There is very minimum time that can be used for family or leisure matters because almost all 
the time that are available will be spent on business activity. 

2. Weight of responsibility. 
Entrepreneur must manage all business function, from marketing, finance, personal, procurement, and training. 

3. Small profit margins and big bankrupt possibilities. Because entrepreneur uses his own financial source, the profit margins that can be received is relatively 
small. 

ENTREPRENEURSHIP MOTIVE 

In Entrepreneur’s Handbook that was quoted by Yuyun Wirasasmita in Suryana (2006:55-56), there are few reasons why someone becomes an entrepreneur that 
was mentioned, such as: 
1. Financial issue, which are to earning a living, to be wealthy, to get additional income, and as financial stability guarantee. 
2. Social issue, which are to gain status, to be known and respected, to be a role model, and to be able to meet a lot of people. 
3. Service issue, which are to give job opportunities to society, to help the orphans, to satisfy parents, and for family future. 
4. Self-fulfilment issue, which are to be their own boss/independent, to gain something that is wished, to avoid dependency to other people, to be more 

productive and to be able to use own skill. 
ENTREPRENEURSHIP MOTIVATION 

Motivation is a process to raise, direct, and establish the behaviour direction of a purpose. Motivation is a background for an individual to do an act to achieve a 
certain purpose. According to Robbins (2001), motivation is the willingness of an individual to unleash his effort in fulfilling his needs. 
Based on the research of American accountants and technical experts from various industries, Herzberg expresses two factors motivation theory. Corresponding 
to this theory, there are two factors that affect a person’s work condition, which are motivation factor that also called as satisfier or intrinsic motivation and 
hygiene factor that also called as disatisfier or extrinsicmotivation (Handoko, 2000). 
This Herzberg theory sees two factors that push employee to be motivated, which are intrinsic factor, a thrust that appears from the insides of the people, and 
extrinsic factor, a thrust that appears from the outsides, especially from the organization that they work in (Hasibuan, 2005). 
The factors that are included in intrinsic motivation are responsibility, appreciation, the work itself, development, and progress. The factors that are included in 
extrinsic motivation are salary, policy, work relationship, supervise work environment (Manullang, 2001). 
JOURNAL ECONOMIC LITERATURE 

Sabri through his publicised research in an economic journal entitled Entrepreneurship: The human being capital in economy development, shows that the 
entrepreneurship as an asset or a capital for national development that should be kept and growth in the society, especially the educated society, which hoped 
can give support in accelerate the national development and decrease our nation burden in the other side. 
Mariskha through his publicized research in an eksistansi jounal entitled base of statistical have significant influence between academic with lecturer 
entrepreneurship student in business administration department Sriwijaya State University, but percentage is small, although the student got A. 
Purwanti in her research publicized in an article entitled “The influence of entrepreneur characteristic, business capital, and marketing strategy toward the 
development of micro entrepreneurship in Dayaan and Kali Londo Salatiga Village, shows that the entrepreneur characteristic, individually and cooperating 
business capital have a significant implication toward the entrepreneurship development, nevertheless the individually marketing strategy does not have any 
significant impact toward the business development. 
 

RESEARCH METHODOLOGY 
RESEARCH LOCATION 

The research was done in Sriwijaya Palembang State Universityin Palembang, Srijaya Negara Street Bukit Besar, Palembang. 
POPULATION AND SAMPLE 

The population in this research is all of the students in second semester and fourth semester in Diploma III program year 2014/2015 in Sriwijaya State University. 
The sample in this research can be determined with Slovin (Umar, 2001) equation, which is: 

 
Where:  
n = sample amount 
N = population amount 
e = Error tolerance percentage (precision) because of the sample-taking  
errors that can still be tolerated. 
By using 10% precision rate, therefore the sample size in this research is as follows: 

 
If rounded, the sample size is 96 people. 
RESEARCH INSTRUMENT 
Research instrument is a tool that is used to measure both natural and social phenomena. Instrument can be defined as a supporting device that is a facility that 
can be applied in things (Ridwan, 2003:24). The instrument that is mentioned in this research is questionnaire. The questionnaire in this research is developed into 
2 (two) variables, which are independent variable and dependent variable. Independent variable is entrepreneurship’s capital assistance (x) and the dependent 
variable is entrepreneurship motivation (y). The statement instrument of these two variables can be shown in this following table: 
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TABLE 1: VARIABLE AND RESEARCH INDICATOR (In Percentage) 

No. Variable Indicator Scale 

1. Entrepreneurship’s 
Capital Assistance 
(X) 

The granting of entrepreneurship’s capital assistance is done through the socialization of Student 
Entrepreneurship Program. 

SS S KS TS STS 

40 55 3 2 0 

The granting of entrepreneurship’s capital assistance can improve student’s creativity. 41 54 5 0 0 

The granting of business facility development’s assistance can improve business establishment. 34 61 4 0 0 

The granting of training and entrepreneurship development can improve student’s independency. 45 53 2 0 0 

The granting of entrepreneurship’s capital assistance can improve the society production and 
income. 

26 63 10 1 0 

The granting of entrepreneurship’s capital assistance can reduce unemployment and criminality 
rate. 

32 55 13 0 0 

The granting of entrepreneurship’s capital assistance both to group business and individual 
business is sufficient. 

16 47 30 6 0 

The granting of entrepreneurship’s capital assistance will be done through administrative and 
proposal selections. 

27 63 8 2 0 

The granting of entrepreneurship’s capital assistance through internship can provide business 
network that will support the business progress. 

31 62 7 0 0 

The granting of entrepreneurship’s capital assistance through internship can provide information 
and specific technical skill that are needed in business such as production technical, packing, 
marketing, etc. 

37 59 4 0 0 

2 Entrepreneurship’s 
Motivation (Y) 

Starting own business can improve income that can be used to fulfilling life’s needs. 50 49 1 0 0 

Starting own business can help to manage finance better. 39 53 8 0 0 

Starting own business can improve someone’s pride. 20 53 25 2 0 

Starting own business can avoid independency of other people. 34 55 10 1 0 

Starting own business can induce happiness and satisfaction. 35 56 8 1 0 

Family really supports entrepreneurship. 41 53 6 0 0 

Social community really supports entrepreneurship. 22 60 17 1 0 

The desire to be an entrepreneur because of the existence of opportunity and chance. 37 54 8 1 0 

Education and knowledge that was gained through lecture really support the desire to be an 
entrepreneur. 

33 53 11 3  

Practical skills that were gained through lecture really support the desire to be an entrepreneur.  29 58 11 2  

Keterangan   
SS : SangatSetuju (Really Agree) 
S  : Setuju (Agree) 
KS : KurangSetuju (Not Really Agree) 
TS : TidakSetuju (Not Agree) 
STS: SangatTidakSetuju (Really Not Agree) 
RESEARCH HYPOTHESIS 

Hypothesis with probability technique (0,05) is tested and formulated statistically as follows: 
Ha: Pyx ≠ 0 
Ho: Pyx = 0 
Hypothesis in sentence form: 
Ha: Entrepreneurship’s capital assistance affects significantly on students’ motivation to start their own business. 
Ho: Entrepreneurship’s capital assistance does not affect significantly on students’ motivation to start their own business. 
 

ANALYSIS AND DISCUSSION 
Analysis tool in this research is SPSS 16.0. The amount of the respondents in this research is 96 people. Based on the data that has been calculated with SPSS 16.0, 
the following result is gained: 

TABLE 2: DESCRIPTIVE STATISTICS 

 Mean Std. Deviation N 

Student Entrepreneurship’s Motivation 4.21 .411 96 

Entrepreneurship’s Capital Assistance 4.21 .332 96 

Source: Calculated Data (2015) 
Descriptive Statistics table presents entrepreneurship’s capital assistance variable (X) against student’s entrepreneurship motivation variable (Y). The descriptive 
result of student’s entrepreneurship motivation variable (Y) is explained with the amount of case (N) = 96 with an average (mean) of 4,21 and deviation standard 
= 0,411. The descriptive result of entrepreneurship’s capital assistance variable (X) is explained with the amount of case (N) = 96 with an average (mean) of 4,21 
and deviation standard = 0,332. 

TABLE 3: RESPONDENT’S GENDER 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 1 26 27.1 27.1 27.1 

2 70 72.9 72.9 100.0 

Total 96 100.0 100.0  

Source: Calculated Data (2015) 
The gender of the respondents that answered the questionnaire in this research can be known from table 3, which are 96 people with 26 men and 70 women, 
with the data that was given is 100% valid. 
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TABLE 4: CORRELATIONS 

  CapitalAssistance Entrepreneurship’sMotivation 

Capital Assistance Pearson Correlation 1 .908** 

Sig. (1-tailed)  .000 

N 96 96 

Entrepreneurship’s Motivation Pearson Correlation .908** 1 

Sig. (1-tailed) .000  

N 96 96 

**. Correlation is significant at the 0.01 level (1-tailed).  

Source: Calculated Data (2015) 
Based on the output level above, the obtained values are sig. (1-tailed) amounted to 0,000 < 0,05 and Pearson Correlation amounted to 0,908 (positive value +), 
so that Ha is accepted, which means there is a positive relationship between entrepreneurship’s capital assistance (X) and student’s entrepreneurshipmotivation 
(Y). 
The correlation table shows the test of significance. The research hypothesis will be formulated in the following sentence form. 
Ha: Entrepreneurship’s capital assistance has a significant relationship with student’s entrepreneurship motivation. 
Ho: Entrepreneurship’s capital assistance does not have a significant relationship with student’s entrepreneurship motivation. 
DECISION RULES 

1. If the probability value of 0.05 is smaller or equal with the Sig probability value (0.05 ≤ Sig), then Ho is accepted and Ha is rejected, which means it is not 
significant. 

2. If the probability value of 0.05 is larger or equal with the Sig probability value (0.05 ≥ Sig), then Ho is rejected and Ha is accepted, which means it is significant. 
Correlation table is calculated with entrepreneurship’s capital assistance variable and student’s entrepreneurship motivations amounted to 0,000 Sig value. When 
compared to the probability value of 0,05, it turned out that the probability value of 0,05 is larger than the Sig probability value (0,05 > 0,000), then Ho is rejected 
and Ha is accepted, which means it is significant. It is proven that entrepreneurship’s capital assistance has a significant relationship with student’s 
entrepreneurship motivation. 

TABLE 5: MODEL SUMMARYb 

Model R R Square Adjusted R Square Std. Error of the Estimate Change Statistics 

R Square Change F Change df1 df2 Sig. F Change 

1 .908a .824 .822 .173 .824 440.104 1 94 .000 

a. Predictors: (Constant), Entrepreneurship’s Capital Assistance 
b. Dependent Variable: Student’s Entrepreneurship Motivation 

Source: Calculated Data (2015) 
The result from model summary table in this part shows R-value = 0,908 and determination coefficient (Rsquare) amounted to 0,824 (is the square of correlation 
coefficient, or 0,908 x 0,908 = 0,824). This shows the definition that student’s entrepreneurship motivation (Y) is influenced as much as 90,8% by entrepreneurship’s 
capital assistance (X), while the rest (100% - 90,8% = 9,2%) is explained by other causes. Rsquareis ranging from 0 to 1 with the note that the smaller is Rsquare, the 
weaker the relationship between these two variables.  

TABLE 6: ANOVAb 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 13.244 1 13.244 440.104 .000a 

Residual 2.829 94 .030   

Total 16.073 95    

a. Predictors: (Constant), Entrepreneurship’s Capital Assistance 

b. Dependent Variable: Student’s Entrepreneurship Motivation 

Source: Calculated Data (2015) 
The result from ANOVA test in this part shows that F-value = 440,104 with Sig probability value is 0,000. Because of the probability (0,000) is much smaller than 
0,05, and then the regression model can be used to predict student’s entrepreneurship’s motivation (Y). 
 

TABLE 7: COEFFICIENTSa 

Model Unstandardized Coefficients Standardized Coefficients T Sig. 

B Std. Error Beta 

1 (Constant) -.530 .227  -2.340 .021 

Entrepreneurship’s Capital Assistance 1.125 .054 .908 20.979 .000 

a. Dependent Variable: Student’s Entrepreneurship Motivation 

Source: Calculated Data (2015) 
The result from coefficient test in this part shows that the value (constant) = -0,530 and B-value = 1,125 with the t-count price and significance rate = 0,000. From 
coefficient table, the equation of simple regression calculation is: 
Ŷ= a + bX = -0,530 + 1,125X 
Information:  
Constanta or intercept (a) amounted to -0,530can be reversed as follows: 
Y = 1,125(x) - 0,530 
Can be defined that if entrepreneurship’s capital assistance is amounted to X = 1, then the student’s entrepreneurship motivation is amounted to 0,595. The 
regression coefficient that is amounted to 1,125 states that with a one-point increase, entrepreneurship’s capital assistance is predicted to increase student’s 
entrepreneurship motivation by 1,125. Conversely, if entrepreneurship’s capital assistance drops by one point,then student’s entrepreneurship motivation is 
predicted to be decreased by 1,125. Therefore, the increasing or decreasing of free variable (X) will cause the increasing or decreasing of bound variable (Y). 
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GRAPHIC 1: HISTOGRAM 

 
Based on the test result, it can be seen that histogram graphic shows the data spreads to all of the normal curve area so that it can be concluded that the data has 
a normal distribution. While the test result using P-Plot shows that the data follows the diagonal line so that it can be stated that the data has a normal distribution. 

 

GRAPHIC 2: SCATTERPLOT 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

GRAPH 3 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
If the plot is occurred like the graphic, then the entrepreneurship’s capital assistance variable (X) and student’s entrepreneurship motivation (Y) shows a positive 
relationship. The increment that appeared in entrepreneurship’s capital assistance variable (X) also happens in student’s entrepreneurship motivation (Y). If X 
variable decreases, then Y variable also decreases. 
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GRAPH 4 

 
CORRELATION COEFFICIENT 

Correlation coefficient is usually given an r notation. The value of correlation coefficient is ranging from 0 to 1. The description of correlation coefficient can be 
explained as follows: 
1. If r = -1, it means that the closeness degree of two variables is really strong and has negative or opposite direction relationship. 
2. If r = 0, it means that two variables do not have any relationship. 
3. If r = +1, it means that the closeness degree of two variables is really strong and has negative or unidirectional relationship.  

 

TABLE 8: TOTAL VARIABLEVALUE (N = 96) 

Y X XY X2 Y2 

404 404 1713,13 1713,014 1716,24 

 

� = � ∑ �� − (∑ �) (∑ �)

(n ∑ X − (∑ X))  x ��n ∑ Y − (∑ Y)�

 

� = 96(1713,13) − (404)(404)

(96(1713,014) − (404)) x 
�96(1716,24) − (404)� 

r = 0,89 
Therefore, the closeness degree between entrepreneurship’s capital assistance and student’s entrepreneurship motivation is 0,89. After analysis, the relationship 
between these two variables is quite strong because the correlation value is approaching 1. 
Aside from statistical data calculation, it can also be concluded based on the data of questionnaire recapitulation percentage value that the entrepreneurship’s 
capital assistance can increase the student’s entrepreneurship motivation. In the variable of entrepreneurship’s capital assistance, students stated that they really 
agree to the statement that the granting of entrepreneurship’s capital assistance can increase student’s creativity. However, students stated they do not agree 
and really do not agree on the statement of the granting of entrepreneurship’s capital assistance for both the group business and individual business is already 
sufficient. 
On the variable of student’s entrepreneurship motivation, students stated that they really agree on the statement that starting their own business can increase 
the income that can be used to fulfil life’s needs. Whereas students stated that they do not agree on the statement of starting their own business can increase a 
person’s pride and really not agree on the statement that education and knowledge that were gained through lecture really supports the desire to be an 
entrepreneur. Therefore, it can be concluded that students actually have the motivation from the inside to be an entrepreneur, but the motivation from the 
outside factor such as environment, family, and education is still not enough to motivate externally. 
 

CONCLUSION 
From the result of this research, it can be concluded that: 
Student’s entrepreneurship motivation with the existence of entrepreneurship’s capital assistance from Educational Institution, from n = 96, the average (mean) 
amounted to 4,21 and deviation standard amounted to 0,332 can be gained. Then in model summary table, it can be seen that the adjust value Rsquare amounted 
to 0,824. It means that student’s entrepreneurship motivation is affected by 90,8% from capital assistance, while the rest amounted to 9,2% is affected by other 
causes. 
According to the regression equation y = - 0,530 + 1,125 x, the regression coefficient result above shows that capital assistance variable, in every one point 
increasing in entrepreneurship’s capital assistance will increase student’s entrepreneurship motivation by 1,125. 
The suggestion that can be given by the authors to this research is: 
Institution can increase the product support to students that want to be start their own business. The capital here is not just in monetary form, but also in other 
forms, such as facility development, trainings regarding entrepreneurship and internship in companies or industries. 
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