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BRAND MANAGEMENT OF SCHOOLS 
 

ANJALI TRIVEDI 

CHAIRPERSON 

KARL HUBER SCHOOL 

NOIDA 

 

DR. SHRADHA M. BANGA 

ASST. PROFESSOR 

SCHOOL OF BUSINESS STUDIES 

SHARDA UNIVERSITY 

GREATER NOIDA 

 

ABSTRACT 
Branding technically means anything or any object by which an impression is made. Like any other Business organization even the 

Private schools need a Branding to increase enrolment, retain staff, students & gain profit out of the Business they are into. Ethically 

it would be wrong to categorize Education in the field of Profit making organization, but with the change in time & the growing 

competition, FDI’s entering the field of education so much money is involved that it has become an industry where all corporate 

formulas are applied to make things work. This paper tries to underline the factors, which create an effective way to create a Brand 

for the school. The paper looks into the reputation of the school from the Perspective of the teachers & the parents. Branding gives 

particular information about the organization, goods or service, differentiating it from others in marketplace. Brand carries an 

assurance about the characteristics that make the product or service unique. A strong brand is a means of making people aware 

of what the company or organization represents and what are its offerings. 
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FACTORS INFLUENCING CONSUMER BUYING BEHAVIOUR OF REFRIGERATOR: 

AN EMPIRICAL STUDY 

 

SUNITA RATH 

RESEARCH SCHOLAR 

DEPARTMENT OF BUSINESS MANAGEMENT 

F.M. UNIVERSITY 

BALASORE 

 

D. P. MISRA 

PROFESSOR 

DEPARTMENT OF BUSINESS MANAGEMENT 

F.M. UNIVERSITY 

BALASORE 

 

U. C. PATTNAIK 

FORMER PROFESSOR 

DEPARTMENT OF COMMERCE 

BERHAMPUR UNIVERSITY 

BERHAMPUR 
 

ABSTRACT 
Marketers of goods and services usually carry out marketing research on consumer behavior and accordingly prepare the market-

ing program to suit the needs and requirements consumers. However, the marketing research in the context of consumers differs 

when it comes to urban vs. rural or durable products vs. FMCGs. In this connection, apart from 4 P’s of marketing i.e. product, price, 

promotion and place, the marketers have to give special attention to 4 A’s i.e. awareness, acceptability, affordability and availa-

bility of the goods and services because they play a vital role in the era of severe competition among the companies. In this paper, 

the researchers tried to bring out the important factors that influence the purchase decision of refrigerators by the consumers of 

Bhubaneswar city, the state capital of Odisha. 
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KNOWLEDGE MANAGEMENT AND INTELLECTUAL PROPERTY MANAGEMENT 

AS STRATEGIC BUSINESS TOOLS: AN ANALYSIS 
 

ARUNIMA K. V. 

RESEARCH SCHOLAR 

DEPARTMENT OF BUSINESS ADMINISTRATION 

MANGALORE UNIVERSITY 

MANGALORE 

 

DR. P. PAKEERAPPA 

PROFESSOR 

DEPARTMENT OF BUSINESS ADMINISTRATION 

MANGALORE UNIVERSITY 

MANGALORE 

 

ABSTRACT 
Knowledge is definitely a Capital, as it can be used to produce more wealth with defined value, measurement and future course of 

use. It contributes significantly to human, organizational and relational capital of an organization. Hence Knowledge Management 

(KM) is an organizational strategic tool that can create competitive advantage. At the same time any Intellectual Property need to 

be managed by the organization strategically to sustain its position in the market. Intellectual Property Management (IPM) helps 

companies to make an effective decision on what products to create as well as when and how to protect them.This paper tries to 

conceptually analyze how the processes of KM and IPM are interrelated and result in competitive advantage through better 

knowledge flow. The paper also tries to explain the constructs Intellectual Capital, Intellectual Asset and Intellectual Property from 

a Knowledge Management framework. The study uses secondary data from sources such as World Intellectual Property Organisa-

tion (WIPO), Organisation of Economic Co-operation and Development (OECD) to analyse the Indian IP statistics. The Indian Human 

Capital is valued globally and therefore it is important to motivate its generation, storage and dissemination effectively by organ-

izations and this analysis tries to bring more clarity on that objective. The paper also identifies a future scope for an empirical 

inquiry in the area. 
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DENTAL CARE HABITS OF RURAL CONSUMERS IN TELANGANA 
 

G RAVIKUMAR 

ASST. PROFESSOR 

EINSTEIN COLLEGE OF BUSINESS MANAGEMENT 

NADERGUL 

 

P. BHEEMAIAH 

ASSOCIATE PROFESSOR 

EINSTEIN COLLEGE OF BUSINESS MANAGEMENT 

NADERGUL 
 

ABSTRACT 
An important and recent development in India’s consumerism is the emergence of the rural market for several basic consumer 

goods. Three-fourths of India’s population lives in rural areas, and contribute one-third of the national income. The mouth is a 

mirror that can reflect the health of the rest of your body. Numerous recent studies investigating the mouth-body connection have 

suggested an association between oral health and general health. Research has shown that dental diseases can best be prevented 

through early detection and primary prevention. Which means people need to, at least get the basics right – brush twice daily and 

visit a dentist twice a year. The benefit of doing so is not only less painful, but also significantly less expensive. Children, right from 

the age of three should be made aware of basics like the importance of brushing teeth twice a day, cleaning teeth and gums 

properly and other oral care information. Starting early will make oral hygiene not a practice but a habit with them. In this context 

the present study has been conducted to know the basic dental care habits of rural consumers in Telangana area. It was conducted 

in Karimnagar and Ranga Reddy districts of Telangana State. A Pre-structured questionnaire was used to collect the primary data 

from a sample of 150, 75 from each district. The study has shown that still some traditional methods are used in rural areas to 

clean their teeth and visiting a dentist is not a regular activity among them. The study suggests business people to encourage good 

habits of dental care which will increase their business too. 
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ABSTRACT 
The Retail industry is at its boom in India. The corporates have turned towards retail business adopted in rural areas. The role of 

media has played its major role in creating awareness to customers even in remote rural areas of India. The consumers have started 

to turn towards fashion, it is a right pace to study the customers’ perception on the strategies adopted by rural retailers. This article 

is aimed to analysing the gap between the customers’ perception and strategies adopted in terms of marketing mix by retailers. It 

also brings out the major issues faced by the customers. The researcher has adopted descriptive research design using convenience 

sampling technique to seek out 120 samples from the customers of rural India, confining the study in Coimbatore district. 
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ABSTRACT 
Capital structure is an important factor to determine the cost of capital & value of the firm. The present study examines the impact 

of capital structure on cost of capital & value of the firm in selected cement companies of India. The study is based on secondary 

data collected from the annual reports of the companies & examines the impact through statistical tools like mean, standard 

deviation, coefficient of variation and correlation. The study concluded that there is a positive correlation in Ultratech Cement & 

Negative correlation in Shree cement & Ramco cement between capital structure, cost of capital & Value of the firm. It indicated 

that there is a significant relation between capital structure, cost of capital & value of the firm and also justified that an optimal 

capital structure is very important to minimize cost of capital & maximize shareholder’s wealth.  
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ABSTRACT 
Multimedia data mining (MDM) Technology can be defined as the process of finding interesting patterns from media data such as 

audio, video, image and text that are not ordinarily accessible by basic queries and associated results. MDM Technology is the 

mining of knowledge and high level multimedia information from large multimedia database system. The digital library system 

retrieves, collects, stores and preserves the digital data. MDM technology is popular due to the conversion of the multimedia files 

in the libraries. This paper describes Multimedia data mining architecture and the various stages of domain understanding, data 

selection, cleaning/preprocessing, discovering patterns, Interpretation & reporting/using discovery knowledge. 
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ABSTRACT 
Semantic parameters such as agency and affectedness are known to affect the realization of case-relationships. Case relation is a 

semantico-syntactic relationship in which abstract case features (roles) are mapped with their surface (morphological and syntac-

tic) reflex. Arguments of a predicate (e.g. verb) play some semantic role (also called thematic role or θ-role) by virtue of the meaning 

of the predicate. This paper reviews work on formal realization of case relationships in Odia from the perspective of automated 

analysis by a natural language processing system. It compares different approaches like Fillmorean case and Chomskyan θ-role 

while analyzing a suitable formalism for describing case system of Odia. ‘Case’ in the sense of Paninian Karaka which, as a syntac-

tico-semantic role, is assigned to the nouns as arguments of verbs will also be examined. The analysis ultimately shows how a case 

analyzer for Odia can be developed for natural language understanding system. 
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ABSTRACT 
The present study is an attempt to study the academic achievement of adolescent students in relation to their family climate and 

aggression. Two hundred adolescent students were selected as a sample of study. Family climate scale by Dr. Beena Shah and 

Aggression Scale by Dr. G. P. Mathur and Dr. Raj Kumari Bhatnagar and Academic Data Blank were used to assess the Family 

Climate, Aggression and Academic Achievement of the students respectively. After analysis it was found that (1) Students with 

favourable family climate have higher academic achievement than students with unfavourable family climate. (2) Students with 

favourable family climate have lower aggression level than students with unfavourable family climate. (3) There is no significant 

relationship between academic achievement and aggression of adolescent students. (4) Girls have better academic achievement 

than boys. (5) There is no significant difference in the family climate of boys and girls. (6) There is no significant difference in the 

aggression among boys and girls. 
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ABSTRACT 
Undoubtedly, Internet banking is the device with the help of which customers can manage their financial accounts easily & con-

veniently. In my study most of the customers replied that online banking tool is very convenient for them as most of them would 

like to do the transactions with the help of Internet Banking. If the Banking Industry would like to attract new customers & retain 

existing ones, all devices, features & methodology used for transaction should be up to date & Innovative. ING VYSYA bank merged 

with Kotak Mahindra understands the worth of Innovative & upgraded technology which can be the major competitive advantage 

to intensify the association with customers & can attract the new ones. Innovative technology helps them to identify from the 

competitors. Today’s financial marketplace is very competitive. Customers can any time switch to competitors with more handy & 

enlightened online capacity which can pose a threat to the companies. The process used for conversion of Internet Banking services 

is very easy and not much expensive.  
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ABSTRACT 
In this study I had done the analysis in three part: First trend analysis (2004 to 2015); Second Short term views shareholders wealth 

analysis; Third Long term view shareholders wealth analysis. For short term investment I had analyzed top 10 (Value wise) mergers 

and acquisition by Indian companies, in which I had find the market return and script return, to know the shareholder’s wealth pre-

merger and post-merger with the help of the correlation. For the same, the changes in the closing prices of the script and compare 

it with Indices value, here we take BSE 500 (as Y; script price as X). 
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ABSTRACT 
The main aim of this study is to demystify the mystery surrounding the belief that, government revenue growth rates engineered 

through the government multiplier process. The relationship between government revenue growth and economic growth is inves-

tigated for Ethiopia during the period 1974/75-2013/14. Theoretically and empirically it has been shown that revenue affect the 

allocation of resources and often distort economic growth. While, analyzing the long run and short run relationship between gov-

ernment revenue growth and economic growth the study applied Johansen’s cointegration test, vector autoregression, and vector 

error correction model. Government revenue growth in general and with its component affect economic growth in the long run. 

Furthermore, in the short run the finding showed that there is independence relationship and the speed of adjustment is slow; only 

27% and 7% for the components and total tax revenue growth with economic growth models respectively. However, compared 

with post tax reform periods, the latter has high speed of adjustment; meaning the speed of disturbances corrected each year in 

the short run become fast. Based on the findings the study highlighted some major issues that policymakers should consider for 

effective revenue generation policy formulation and implementation in line with the dynamic nature of the Ethiopian economy. 
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ABSTRACT 
The primary function of financial institutions is to lend funds as loans to various sectors such as agriculture, industry, personal 

loans, housing loans etc., in recent times the institutions have become very cautious in extending loans. The reason being mounting 

non-performing assets (NPAs). An NPA is defined as a loan asset, which has ceased to generate any income for a bank whether in 

the form of interest or principal repayment. In order to study the menace of NPA, Kerala Financial Corporation (KFC) the premier 

institution which provides long term finance for industrial enterprises and assistance to the sick units for the rehabilitation purpose 

has been selected. NPA is a serious problem faced by KFC. Non- performance in a loan asset is the bane of the financial institutions 

in India. It is the universal problem and can cripple the economy of any nation. Mounting non-performing assets in a banking sector 

was the main reason for the financial crisis in the South East Asian countries. The Net NPA of KFC as per the records shows a 

declining trend. There is a tendency among the beneficiaries of the corporation to delay repayment of the loans and some percent-

age of these payments also turns into bad debts. The NPA and loans and advances are negatively correlated. It shows that while 

the amount of loan increases over the years, NPA shows a declining trend. The total amount of loan increased year by year, because 

corporation introduces variety of new loan schemes.  
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ABSTRACT 
With the advent of mass media, advertisements underwent drastic changes and it acquired the potential to influence the purchase 

decision making of prospective customers. Television with its wide popularity among the masses continues to be a desired medium 

of the advertisers. Moved by the wide variety of Ads promoting Fast Moving Consumer Goods, it turned out to be of topical interest 

to me to probe further how advertisements go into the making of buying choices. With the aid of survey conducted among sixty 

respondents and making use of cross tabulation and chi square test, this research paper seeks answers to a wide variety of ques-

tions pertaining the role of advertisements in the highly competitive business world today. 
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ABSTRACT 
In today’s world, the uses of mobile phones have become much popular in all sectors of the economy. The rapid acceptance of 

mobile phones results in the adoption of this technology very quickly. Consumer preference plays a major role in today’s business 

world. Marketing through mobile advertising is one of the major modes of interactive technology to market and promote their 

products and services. Marketing activities led by means of mobile devices empower sponsors to straightforwardly speak with 

potential clients in a quick speed furthermore, notwithstanding the topographical area. Mobile advertising has been recently re-

ferred as one of the best means to cut through the mess and associate specifically with the customer. Indian mobile market is one 

of the quickest developing markets because of the expansion in the number of middle income consumers and is forecasted to 

achieve a great many clients in the following decade. In this manner, research on mobile advertising would affect significantly in 

transit business is finished This study aims to present results of a survey among 150 cellular phone users in the State of Kerala on 

consumer attitude towards advertising via mobile devices. The research summarized in this paper researched consumer attitudes 

and usage behaviour in respect to mobile advertising.  
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ABSTRACT 
The aim of this research is to identify the impact of brand awareness on consumer’s/brand loyalty. Questionnaires were distributed 

to collect the responses from the employees in services sectors and conveniently available general public while descriptive statistics 

and regression analysis were used to analyze the data and draw the conclusions. Brand Awareness and brand loyalty have strong 

positive association with purchase intention. Managers all over the world should strive to promote the brand awareness along with 

brand loyalty as both of them contribute towards positive purchase intentions.  
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ABSTRACT 
The study explores to identify the main factors of retention management strategies in software companies. A major reason for 

advocating for quality of work life has been the promise that it creates a win-win situation: improved employee satisfaction and 

welfare, hence increased productivity, longer employee tenure and consequently increased company profitability. Nevertheless, in 

the context of software companies, scant attention has been given to the empirical investigation into the influence of the quality 

of work life on employee tenure intention in Bangalore city. The purpose of this study is to fill this gap by examining the influence 

of Software employees' perceptions of the quality of work life on their tenure intention and the mediating role of job satisfaction 

and job commitment in this relationship as far as software companies is concerned. Five hypotheses were posited and sample data 

of 168 were collected from Silcon City, Bangalore 5th biggest city in India, to empirically test these hypotheses. The results of this 

study showed that, in the Software context, quality of work life positively and significantly influences employee job satisfaction, 

job commitment and consequently tenure intention. The managerial implications of the findings are discussed and limitations and 

future research directions are indicated. 
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ABSTRACT 
This work analyzed the impact of corporate social obligation on the store cash banks in Nigeria. The goal of this study is to decide 

the impact of corporate social obligation on the execution of Nigerian store cash banks. The study received graphic review plan in 

doing the study. The observational audit of this study depended on the relationship between corporate social obligation and exe-

cution of created and creating nations store cash banks like Nigeria. The study uncovers that Social obligation greatly affects the 

general public by adding to the frameworks and improvement of the general public. We likewise reason that an organization needs 

to offer back to the general public in which it works, tidy up all types of contamination it has brought about in its course of operation 

furthermore give infrastructural offices to the general public as a method for giving back and building up the general public. Also, 

we prescribe that corporate social obligations ought to be seen by the firm as social commitments business concerns owe their 

shareholders, the neighborhood (host) group, overall population, clients, workers and the administration throughout working their 

authentic organizations, such that CSR ought to be incorporated into the law and implemented on the organizations appropriately 

and that Government ought to alter a base rate of benefit corporate firm ought to use on corporate social obligation exercises. 
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ABSTRACT 
XBRL International, developers of the XBRL Specifications and other specifications etc. relating to XBRL, best source of knowledge 

relating to XBRL today. XBRL International is actually a consortium of its members. And more accurately, of the 400+ member 

organizations and perhaps several hundred to a thousand or so employees of those organizations; this material comes from the 

"handful" of individuals who make most of the contributions to creating of XBRL. Companies can use XBRL to save costs and stream-

line their processes for collecting and reporting financial information. Consumers of financial data, including investors, analysts, 

financial institutions and regulators, can receive, find, compare and analyse data much more rapidly and efficiently if it is in XBRL 

format.  
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ABSTRACT 
The study finds that in both national laws and international agreement, the clear global trend is towards greater recognition of 

Moral Rights for a broad range of creative works. A consideration of Moral Rights on the international scene reveals a pervasive 

dilemma. On the one hand, awareness of authors' moral interests, particularly in the environment of new technologies, appears to 

be mounting. On the other hand, international negotiators seem to have reached a stalemate in their efforts to develop a harmo-

nization program specifically for Moral Rights. The hullabaloo over authors' moral interests runs deep. Clarification of this charac-

teristic of intellectual rights at the international level will require the resolution of complex and fundamental conflicts which are 

divergent legal traditions, the appropriate social role of creative authorship, and the very logic of internationalization, itself. In 

spite of the need for caution, there is encouraging evidence that Moral Rights are seen by many countries as a valid and useful 

means of protecting culture. The flexibility and range of the doctrine has been proven through diverse legislative and judicial treat-

ments. At a time when culture is at once most vulnerable and most vital, every means of helping it to flourish must be fully explored. 

The challenge of international efforts will be to achieve recognition for Moral Rights while allowing the doctrine to continue to 

grow and change as the international legal community becomes ever more diverse. The Moral Rights development in India depends 

maintenance of great flexibility towards the continuously shifting social equilibrium in cultural sphere. Encouragement of individual 

creativity is a close corollary of modernization. The protection of author's Moral Rights is to stabilize the position of creators in 

conditions of general poverty and situations of uncertainty. Arguably, India has better prospects in pursuing in this area of potential 

growth. initiative at both the international and domestic spheres, needs simultaneous execution. What needs to be understood 

and imbibed is the already existing jurisprudence of the Berne Convention which foresaw the interdependent nature of economic 

and Moral Rights and obligations while somehow renegotiating politically sound but logically impaired initiatives like the non-

conformity clauses in TRIPS which have the effect of forestalling domestic initiative. With the greater than before acceptance of 

Moral Rights for creative works, including music, in common law nations, such as the U.K.’s new Performances Regulation, India 

has both challenges and opportunities on the international Moral Rights front. 

 

  



VOLUME NO. 6 (2016), ISSUE NO. 08 (AUGUST)  ISSN 2231-1009 

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

21

REQUEST FOR FEEDBACK 
 

Dear Readers 

 

 

At the very outset, International Journal of Research in Computer Application & Management (IJRCM) 

acknowledges & appreciates your efforts in showing interest in our present issue under your kind perusal. 

 

I would like to request you to supply your critical comments and suggestions about the material published 

in this issue, as well as on the journal as a whole, on our e-mail infoijrcm@gmail.com for further improve-

ments in the interest of research. 

 

If you have any queries, please feel free to contact us on our e-mail infoijrcm@gmail.com. 

 

I am sure that your feedback and deliberations would make future issues better – a result of our joint effort. 

 

Looking forward to an appropriate consideration. 

 

With sincere regards 

 

Thanking you profoundly 

 

Academically yours 

 

Sd/- 

Co-ordinator 
 

 

 

DISCLAIMER 
The information and opinions presented in the Journal reflect the views of the authors and not of the Journal 

or its Editorial Board or the Publishers/Editors. Publication does not constitute endorsement by the journal. 

Neither the Journal nor its publishers/Editors/Editorial Board nor anyone else involved in creating, producing 

or delivering the journal or the materials contained therein, assumes any liability or responsibility for the 

accuracy, completeness, or usefulness of any information provided in the journal, nor shall they be liable for 

any direct, indirect, incidental, special, consequential or punitive damages arising out of the use of infor-

mation/material contained in the journal. The journal, neither its publishers/Editors/ Editorial Board, nor any 

other party involved in the preparation of material contained in the journal represents or warrants that the 

information contained herein is in every respect accurate or complete, and they are not responsible for any 

errors or omissions or for the results obtained from the use of such material. Readers are encouraged to 

confirm the information contained herein with other sources. The responsibility of the contents and the 

opinions expressed in this journal are exclusively of the author (s) concerned. 

 



VOLUME NO. 6 (2016), ISSUE NO. 08 (AUGUST)  ISSN 2231-1009 

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

II
 


