VOLUME NoO. 6 (2016), ISSUE NO. 12 (DECEMBER) ISSN 2231-1009

INTERNATIONAL JOURNAL OF RESEARCH IN
COMPUTER APPLICATION & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories
Indexed & Listed at:
Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A., Google Scholar,

Index Copernicus Publishers Panel, Poland [iilGIVEINEIGHSI08 . number of libraries all around the world!
Circulated all over the world & Google has verified that scholars of more than 5220 Cities in 187 countries/territories are visiting our journal on regular basis.

Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI — 135 003, Yamunanagar, Haryana, INDIA
http://ijrcm.org.in/




VOLUME NO. 6 (2016), ISSUE NO. 12 (DECEMBER) ISSN 2231-1009

CONTENTS

Sr. Page
No. TITLE & NAME OF THE AUTHOR (S) No.

1. |BUSINESS CORRESPONDENT MODEL AND ITS CONTRIBUTION IN PROMOTING FINANCIAL 1
INCLUSION IN INDIA
H. N. SHYLAJA, DR. H. N. SHIVAPRASAD & GAVISIDDANAGOUDA

2. |A STUDY ON PERFORMANCE OF INDIAN MUTUAL FUND SCHEMES INVESTING IN OVERSEAS 7
SECURITIES AND INVESTOR AWARENESS OF SUCH SCHEMES
DR. SMITA SHUKLA

3. |FINANCIAL INCLUSION - OPPORTUNITIES AND CHALLENGES 15
T R BISHNOI & SOFIA DEVI

4. |MAKE IN INDIA — OPPORTUNITIES AND CHALLENGES ON CONSUMPTION OF POWER SAVING 21
DEVICES

DR. ASHOK SHRIPADRAO KURTKOTI

5. |STUDY TO UNDERSTAND LINKAGE BETWEEN STORE IMAGE AND STORE LOYALTY FOR APPAREL 27
RETAILERS IN INDIA
DR. ARADHANA GANDHI

6. |“MAKE IN INDIA” IN THE DEFENCE SECTOR: ROLE OF FDI 33
SHAILESH BHOITE & DR. ASHA NAGENDRA

7. |CUSTOMERS’ PERCEPTION TOWARDS SELECT NON-GEAR VEHICLES IN NORTH GOA: A 40
COMPARATIVE STUDY
DR. GAJANAN MADIWAL

8. |MAKE IN INDIA — OPPORTUNITY FOR MANUFACTURING INDUSTRY IN NAVAL SHIPBUILDING 43
CDR. ALOK BHAGWAT & DR. PRADNYA CHITRAO

9. |APPROACHES AND VIEWS TOWARDS CORPORATE SOCIAL RESPONSIBILITY: A CONCEPTUAL 47
STUDY
DR. DHANANJAY AWASARIKAR

10. |MAKE IN INDIA — OPPORTUNITIES AND CHALLENGES 51
DEEPA NATHWANI

11. |BUILDING AN AYURVEDA THERAPY DATA WAREHOUSE FOR CANCER TREATMENT 55
DEEPA NYAYADHISH, DR. PRAMOD DEO & DR. GAJANAN PURANIK

12. |INVESTMENT AVENUES AND FACTORS AFFECTING INVESTORS DECISION IN INDIA 59
ARUNA R. SHET

13. |LUCKNOW CYCLE TRACKS: A PROJECT THAT WENT LIKE A BOMB OR SIMPLY BOMBED? 62
ABHA R DIXIT

14. |DETERMINANTS OF TAX COMPLIANCE BEHAVIOR: AMONG CATEGORY “A” AND “B” TAXPAYERS 67
IN HOSANNA TOWN

DEREJE LEMMA LALISHO

15. |THE EFFECT OF FACEBOOK ADVERTISING ON NIGERIAN STUDENTS’ PURCHASING BEHAVIOUR 73
QARIBU YAHAYA NASIDI

16. |INFRASTRUCTURE AND TALENT MANAGEMENT IN TECHNOPARK, TRIVANDRUM 77

R. JOLLY ROSALIND SILVA

17. |INVENTORY MANAGEMENT AT POINTS OF SALE: EXPLORING AND ANALYZING THE TRENDS IN 79
INDIAN PAINT INDUSTRY
RAHUL GANDHI BURRA & DR. BHARAT MEGHE

18. |POTENTIAL OF JAMMU AND KASHMIR TOURISM: SPECIAL REFERENCE TO MUGHAL ROAD AREA 82

JAHANGIR AHMAD MALIK

19. |GENERAL ASSESSMENT OF MGNREGA IN HIMACHAL PRADESH: A STUDY OF MANDI DISTRICT 86
KHEM RAJ

20. |A COMPREHENSIVE SURVEY ON THE EXPORT OF BOVINE MEAT IN INDIA 90
C. SAI SRUJAN & A.L.P MRIDULA
REQUEST FOR FEEDBACK & DISCLAIMER 94

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME NO. 6 (2016), ISSUE NO. 12 (DECEMBER) ISSN 2231-1009

CHIEF PATRON

PROF. K. K. AGGARWAL
Chairman, Malaviya National Institute of Technology, Jaipur
(An institute of National Importance & fully funded by Ministry of Human Resource Development, Government of India)
Chancellor, K. R. Mangalam University, Gurgaon
Chancellor, Lingaya’s University, Faridabad
Founder Vice-Chancellor (1998-2008), Guru Gobind Singh Indraprastha University, Delhi
Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar

FOUNDER PATRON

LATE SH. RAM BHAJAN AGGARWAL
Former State Minister for Home & Tourism, Government of Haryana
Former Vice-President, Dadri Education Society, Charkhi Dadri
Former President, Chinar Syntex Ltd. (Textile Mills), Bhiwani

FORMER .CO-ORDINATOR,

DR. S. GARG
Faculty, Shree Ram Institute of Business & Management, Urjani

ADVISORS
PROF. M. S. SENAM RAJU
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi
PROF. S. L. MAHANDRU
Principal (Retd.), Maharaja Agrasen College, Jagadhri

EDITOR

PROF. R. K. SHARMA
Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi

EDITORIAL ADVISORY BOARD
DR. RAJESH MODI
Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia
PROF. PARVEEN KUMAR
Director, M.C.A., Meerut Institute of Engineering & Technology, Meerut, U. P.
PROF. H. R. SHARMA
Director, Chhatarpati Shivaji Institute of Technology, Durg, C.G.
PROF. MANOHAR LAL
Director & Chairman, School of Information & Computer Sciences, I.G.N.O.U., New Delhi
PROF. ANIL K. SAINI
Chairperson (CRC), Guru Gobind Singh I. P. University, Delhi
PROF. R. K. CHOUDHARY
Director, Asia Pacific Institute of Information Technology, Panipat
DR. ASHWANI KUSH
Head, Computer Science, University College, Kurukshetra University, Kurukshetra

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME NO. 6 (2016), ISSUE NO. 12 (DECEMBER) ISSN 2231-1009

DR. BHARAT BHUSHAN
Head, Department of Computer Science & Applications, Guru Nanak Khalsa College, Yamunanagar
DR. VIJAYPAL SINGH DHAKA
Dean (Academics), Rajasthan Institute of Engineering & Technology, Jaipur
DR. SAMBHAVNA
Faculty, I..T.M., Delhi
DR. MOHINDER CHAND
Associate Professor, Kurukshetra University, Kurukshetra
DR. MOHENDER KUMAR GUPTA
Associate Professor, P. J. L. N. Government College, Faridabad
DR. SHIVAKUMAR DEENE
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga
DR. BHAVET
Faculty, Shree Ram Institute of Engineering & Technology, Urjani

ASSOCIATE EDITORS

PROF. ABHAY BANSAL
Head, Department of Information Technology, Amity School of Engineering & Technology, Amity University, Noida
PROF. NAWAB ALI KHAN
Department of Commerce, Aligarh Muslim University, Aligarh, U.P.
ASHISH CHOPRA
Sr. Lecturer, Doon Valley Institute of Engineering & Technology, Karnal

FORMER TECHNICAL ADVISOR.
Faculty, Goveﬁ\“r:gﬁM. S., Mohali

FINANCIAL ADVISORS

DICKIN GOYAL
Advocate & Tax Adviser, Panchkula
NEENA
Investment Consultant, Chambaghat, Solan, Himachal Pradesh

LEGAL ADVISORS
JITENDER S. CHAHAL
Advocate, Punjab & Haryana High Court, Chandigarh U.T.
CHANDER BHUSHAN SHARMA
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri

SUPERINTENDENT

SURENDER KUMAR POONIA

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

iv




VOLUME NoO. 6 (2016), ISSUE NO. 12 (DECEMBER) ISSN 2231-1009

CALL FOR MANUSCRIPTS

We invite unpublished novel, original, empirical and high quality research work pertaining to the recent developments & practices in the areas of Com-
puter Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking; Economics;
Tourism Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic Science; Corporate Gov-
ernance; Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information Systems; Accounting Theory & Practice;
Auditing; Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic Development; Economic History;
Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial Organization; International Economics
& Trade; International Finance; Macro Economics; Micro Economics; Rural Economics; Co-operation; Demography: Development Planning; Development
Studies; Applied Economics; Development Economics; Business Economics; Monetary Policy; Public Policy Economics; Real Estate; Regional Economics;
Political Science; Continuing Education; Labour Welfare; Philosophy; Psychology; Sociology; Tax Accounting; Advertising & Promotion Management;
Management Information Systems (MIS); Business Law; Public Responsibility & Ethics; Communication; Direct Marketing; E-Commerce; Global Business;
Health Care Administration; Labour Relations & Human Resource Management; Marketing Research; Marketing Theory & Applications; Non-Profit Or-
ganizations; Office Administration/Management; Operations Research/Statistics; Organizational Behavior & Theory; Organizational Development; Pro-
duction/Operations; International Relations; Human Rights & Duties; Public Administration; Population Studies; Purchasing/Materials Management; Re-
tailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic Management Policy; Technology/Innovation; Tourism & Hospitality; Transpor-
tation Distribution; Algorithms; Artificial Intelligence; Compilers & Translation; Computer Aided Design (CAD); Computer Aided Manufacturing; Computer
Graphics; Computer Organization & Architecture; Database Structures & Systems; Discrete Structures; Internet; Management Information Systems; Mod-
eling & Simulation; Neural Systems/Neural Networks; Numerical Analysis/Scientific Computing; Object Oriented Programming; Operating Systems; Pro-
gramming Languages; Robotics; Symbolic & Formal Logic; Web Design and emerging paradigms in allied subjects.

Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript anytime in M.S. Word format
after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking the link online
submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).

GUIDELINES FOR SUBMISSION OF MANUSCRIPT

1. COVERING LETTER FOR SUBMISSION:
DATED:

THE EDITOR
IJRCM

Subject: SUBMISSION OF MANUSCRIPT IN THE AREA OF

(e.g. Finance/Mkt./HRM/General Mgt./Engineering/Economics/Computer/IT/ Education/Psychology/Law/Math/other, please
specify)

DEAR SIR/MADAM

Please find my submission of manuscript titled * ' for likely publication in one of
your journals.

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published anywhere in any language
fully or partly, nor it is under review for publication elsewhere.

| affirm that all the co-authors of this manuscript have seen the submitted version of the manuscript and have agreed to inclusion of
their names as co-authors.

Also, if my/our manuscript is accepted, | agree to comply with the formalities as given on the website of the journal. The Journal has
discretion to publish our contribution in any of its journals.

NAME OF CORRESPONDING AUTHOR

Designation/Post*

Institution/College/University with full address & Pin Code

Residential address with Pin Code

Mobile Number (s) with country ISD code

Is WhatsApp or Viber active on your above noted Mobile Number (Yes/No)

Landline Number (s) with country ISD code

E-mail Address

Alternate E-mail Address

Nationality

* i.e. Alumnus (Male Alumni), Alumna (Female Alumni), Student, Research Scholar (M. Phil), Research Scholar (Ph. D.), JRF, Research Assistant, Assistant
Lecturer, Lecturer, Senior Lecturer, Junior Assistant Professor, Assistant Professor, Senior Assistant Professor, Co-ordinator, Reader, Associate Profes-

sor, Professor, Head, Vice-Principal, Dy. Director, Principal, Director, Dean, President, Vice Chancellor, Industry Designation etc. The qualification of
author is not acceptable for the purpose.

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME NO. 6 (2016), ISSUE NO. 12 (DECEMBER) ISSN 2231-1009

10.
11.

NOTES:

a) The whole manuscript has to be in ONE MS WORD FILE only, which will start from the covering letter, inside the manuscript. pdf.
version is liable to be rejected without any consideration.

b) The sender is required to mention the following in the SUBJECT COLUMN of the mail:

New Manuscript for Review in the area of (e.g. Finance/Marketing/HRM/General Mgt./Engineering/Economics/Computer/IT/
Education/Psychology/Law/Math/other, please specify)

c) Thereis no need to give any text in the body of the mail, except the cases where the author wishes to give any specific message
w.r.t. to the manuscript.

d) The total size of the file containing the manuscript is expected to be below 1000 KB.

e) Only the Abstract will not be considered for review and the author is required to submit the complete manuscript in the first
instance.

f)  The journal gives acknowledgement w.r.t. the receipt of every email within twenty-four hours and in case of non-receipt of
acknowledgment from the journal, w.r.t. the submission of the manuscript, within two days of its submission, the corresponding
author is required to demand for the same by sending a separate mail to the journal.

g) The author (s) name or details should not appear anywhere on the body of the manuscript, except on the covering letter and the
cover page of the manuscript, in the manner as mentioned in the guidelines.

MANUSCRIPT TITLE: The title of the paper should be typed in bold letters, centered and fully capitalised.
AUTHOR NAME (S) & AFFILIATIONS: Author (s) name, designation, affiliation (s), address, mobile/landline number (s), and email/al-

ternate email address should be given underneath the title.

ACKNOWLEDGMENTS: Acknowledgements can be given to reviewers, guides, funding institutions, etc., if any.

ABSTRACT: Abstract should be in fully Italic printing, ranging between 150 to 300 words. The abstract must be informative and eluci-
dating the background, aims, methods, results & conclusion in a SINGLE PARA. Abbreviations must be mentioned in full.

KEYWORDS: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic
order separated by commas and full stop at the end. All words of the keywords, including the first one should be in small letters, except
special words e.g. name of the Countries, abbreviations etc.

JEL CODE: Provide the appropriate Journal of Economic Literature Classification System code (s). JEL codes are available at www.aea-
web.org/econlit/jelCodes.php. However, mentioning of JEL Code is not mandatory.

MANUSCRIPT: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It should be free
from any errors i.e. grammatical, spelling or punctuation. It must be thoroughly edited at your end.

HEADINGS: All the headings must be bold-faced, aligned left and fully capitalised. Leave a blank line before each heading.
SUB-HEADINGS: All the sub-headings must be bold-faced, aligned left and fully capitalised.
MAIN TEXT:

THE MAIN TEXT SHOULD FOLLOW THE FOLLOWING SEQUENCE:

INTRODUCTION

REVIEW OF LITERATURE
NEED/IMPORTANCE OF THE STUDY
STATEMENT OF THE PROBLEM
OBJECTIVES

HYPOTHESIS (ES)

RESEARCH METHODOLOGY
RESULTS & DISCUSSION

FINDINGS
RECOMMENDATIONS/SUGGESTIONS
CONCLUSIONS

LIMITATIONS

SCOPE FOR FURTHER RESEARCH
REFERENCES
APPENDIX/ANNEXURE

The manuscript should preferably be in 2000 to 5000 WORDS, But the limits can vary depending on the nature of the manuscript.

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

Vi



VOLUME NoO. 6 (2016), ISSUE NO. 12 (DECEMBER) ISSN 2231-1009

12. FIGURES & TABLES: These should be simple, crystal CLEAR, centered, separately numbered & self-explained, and the titles must be
above the table/figure. Sources of data should be mentioned below the table/figure. It should be ensured that the tables/figures are
referred to from the main text.

13. EQUATIONS/FORMULAE: These should be consecutively numbered in parenthesis, left aligned with equation/formulae number placed
at the right. The equation editor provided with standard versions of Microsoft Word may be utilised. If any other equation editor is
utilised, author must confirm that these equations may be viewed and edited in versions of Microsoft Office that does not have the
editor.

14. ACRONYMS: These should not be used in the abstract. The use of acronyms is elsewhere is acceptable. Acronyms should be defined
on its first use in each section e.g. Reserve Bank of India (RBI). Acronyms should be redefined on first use in subsequent sections.

15. REFERENCES: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised
references in the preparation of manuscript and they may follow Harvard Style of Referencing. Also check to ensure that everything
that you are including in the reference section is duly cited in the paper. The author (s) are supposed to follow the references as per
the following:

. All works cited in the text (including sources for tables and figures) should be listed alphabetically.

J Use (ed.) for one editor, and (ed.s) for multiple editors.

J When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc., in chronologically ascending
order.

. Indicate (opening and closing) page numbers for articles in journals and for chapters in books.

. The title of books and journals should be in italic printing. Double quotation marks are used for titles of journal articles, book chapters,

dissertations, reports, working papers, unpublished material, etc.
. For titles in a language other than English, provide an English translation in parenthesis.

. Headers, footers, endnotes and footnotes should not be used in the document. However, you can mention short notes to elucidate
some specific point, which may be placed in number orders before the references.

BOOKS
. Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.
. Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.

CONTRIBUTIONS TO BOOKS

. Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited
by David Crowther & Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303.

JOURNAL AND OTHER ARTICLES

. Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities,"
Journal of Urban Economics, Vol. 21, No. 1, pp. 83-104.

CONFERENCE PAPERS

. Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Asso-
ciation, New Delhi, India, 19-23

UNPUBLISHED DISSERTATIONS

. Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra.

ONLINE RESOURCES

. Always indicate the date that the source was accessed, as online resources are frequently updated or removed.
WEBSITES
. Garg, Bhavet (2011): Towards a New Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

Vii




VOLUME NO. 6 (2016), ISSUE NO. 12 (DECEMBER) ISSN 2231-1009
CUSTOMERS’ PERCEPTION TOWARDS SELECT NON-GEAR VEHICLES IN NORTH GOA: A COMPARATIVE
STUDY

DR. GAJANAN MADIWAL
HEAD
DEPARTMENT OF COMMERCE
SSA GOVERNMENT COLLEGE OF ARTS & COMMERCE
VIRNODA

ABSTRACT

Goa is a small and beautiful state on the Western Coast of India. The state has population of about 1.45 million and area of 3702 sq. kms. It was given statehood
on 30th May 1987 under the Goa, Daman and Diu Reorganization Act 1987. Tourism and mining are the major avenues of revenue. The State of Goa was ruled by
Portuguese for nearly 450 years till it was liberated in 1961. Prior to the formation of the state, Goa was a major district of the former Union Territory of Goa,
Daman and Diu. There are two districts viz., North Goa and North Goa and twelve talukas in the state. The present study is conducted in North Goa. A large number
of non-gear bike riders are there in Goa and majority of them are young women. The perceptions of these modern young women are different from others. The
present study revealed that every branded non-gear vehicle in the market has its own pros and cons, need to be studied, modified and introduced as per the needs
of the land and people. The young women customers give priority to design, style, look and colour of the non-gear vehicles rather than the speed, the value and the
mileage of the non-gear vehicles available in the market. These parameters observed to have dominated their buying decisions.

KEYWORDS

bike, Goa, non-gear, perception, transport.

INTRODUCTION
oa is a small and beautiful state on the Western Coast of India. The state has population of about 1.45 million and area of 3702 sqg. kms. It was given
@statehood on 30th May 1987 under the Goa, Daman and Diu Reorganization Act 1987. Tourism and mining are the major avenues of revenue. The State
of Goa was ruled by Portuguese for nearly 450 years till it was liberated in 1961. Prior to the formation of the state, Goa was a major district of the former
Union Territory of Goa, Daman and Diu. There are two districts viz., North Goa and North Goa and twelve talukas in the state. The present study is conducted in
North Goa.

VEHICLE POPULATION IN GOA

Two decades ago, before the introduction of non-gear vehicles in the country, Goans preferred to buy scooters because of topographical condition of Goa. The
population of women riders and drivers increased at a galloping speed led to the sprinting demand for non-gear vehicles in Goa. The Times of India, daily newspa-
pers reported that the registration of non-gear bikes shoot up till mid-October 2015 and the sale and registration of non-geared bikes as against to their geared
counter parts has increased. According to statistics shared by the department of transport on the number of newly registered bikes in 2015 shows that 21,463
non-geared two wheelers were registered from January to mid-October this year as against 8,594 geared vehicles. In previous year (2014), 33,470 non-geared two
wheelers have been registered as against to 12,749 geared ones.

REVIEW OF LITERATURE

The research scholars in India have not done a sizable quantum of research to ascertain the perceptions of non-gear vehicle riders. In order to support research
problem and find out the research gap, an available research works done on two wheelers in Indian has been referred.

(i) Delli Kumar Koti, et al (2016), analysed consumers’ perceptions while purchasing two wheelers in Rayalseema Region in Andhra Pradesh.

NEED/IMPORTANCE OF THE STUDY

It is observed that most of the studies done on customers’ perceptions are relating to other products. The market for geared bikes is drastically reducing in the
state of Goa. This perhaps has a lot to do with parking ease and comfortable usage. The non-gear bikes can be used by women, older adults and those with learning
licences. The geared bikes are usually restricted to these motor bike users’ communities. Many women in Goa purchased non-geared bikes enable everyone to
use it irrespective of age group in the family. It comes in handy when someone needs to run errands or travel short distance. The average sale of non-geared bikes
at showrooms is gone up to 85 per cent compared to that of the geared ones. The 30 plus working class mostly prefer non-geared bikes for the ease and comfort
riding. Even though the common perception is that the non-gear bikes are for young women or female customers, today a transformation is observed that the
male riders also preferring non-geared bikes because there is no stress about shifting gears, when in traffic, therefore making it user-friendly. Hence, the need is
felt to study of the customers’ perception to attract new customers and maintain them for ever.

STATEMENT OF THE PROBLEM

A large number of two wheeler non-gear bikes riders are there in Goa and majority of them are young women. The perceptions of these modern young women
are different from others. The pilot study revealed that every branded non-gear bikes in the market has its own pros and cons, need to be studied, modified and
introduced as per the needs of the land and people. This study is need of the hour because the non-gear bikes have already encroached and grabbed the market
share of gear bikes in Goa. With this back ground study, a survey was conducted in North Goa district of Goa State by meeting proud owners of non-gear vehicles
of select brands viz., Activa, Dio, Maestro, Pleasure and Vespa.

OBJECTIVES

1.  To analyse the profile of non-gear bike owners in North Goa district.

2. To ascertain the perceptions of non-gear bike owners towards their bikes.

3. To find out the factors determining the purchase decisions of non-gear bike owners.

HYPOTHESIS

A hypothesis is recognised and put for test after doing pilot study.

(i) The young women customers give priority to design, style, look and colour of the non-gear bikes rather than the speed, the mileage and the value of the non-
gear vehicles available in the market.
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RESEARCH METHODOLOGY
Present study is based on primary data collected through pre-tested questionnaire, issued to the non-gear bikes owners and riders, while doing survey in North
Goa district. The secondary data is collected from news clips and web site of Government of Goa to give introduction to research study.

RESULTS AND DISCUSSION

1.

10.

11.

12.

13.

The survey revealed that the general sex ratio of non-gear vehicle owners is 48:52 (Male: Female) in North Goa district. Survey also revealed that Maestro is
liked by 18 per cent of the respondents followed by Vespa (17%), Dio (16%), Activa (13%) and Pleasure (12%). Interestingly almost a reverse picture is
observed in case of women two wheeler riders i.e. Pleasure is liked by majority of women followed by Dio, Activa, Vespa and Maestro.

Survey revealed that a large number (35%) of the young generation between 16-25 years, observed to have purchased non-gear bikes followed by age group
of 26-35 years (23%); 20 per cent each from the age groups of 36-45 and 46-56 years. It is also observed that just 2 per cent of the buyers are above 56 years.
This indicated that non-gear bikes are actually a comfortable two wheeler, especially for youngsters (college going girls) and old people, who are above 50
years. Among the five brands, taken for study, Dio and Activa (12%) observed to have liked by young buddies and Vespa is liked by old people (3%), who are
above 56 years.

It is observed that a large (30%) number of non-gear bike owners observed to have fallen under ‘not earning group’, majority of them are college going
students, and also observed that 22 per cent of buyers are from the income group in between Rs. 10,000 to Rs. 20,000 p.m. This indicted that low income
group earners, most of them are women, who preferred more mileage, small vehicles and controllable speed. These three basic needs made them to go for
non-gear vehicles. It is also observed that Activa is the most popular among the low income earners (less than is 10,000 p.m.) followed by Dio, which is
popular among the college going students.

The occupation structure revealed that about 32 per cent of non-gear bike owners are working in private concerns followed by student community (27%)
and others (41%). Further, the vehicle owners from private employee category observed to have purchased Activa (8%) followed by Vespa (7%); students
preferred Dio and others preferred Vespa.

The medium size (4 to 5 members) family observed to have preferred Dio (17%), Maestro (15%) and Activa. So far small families (less than 3 members) are
concern, the members preferred Maestro (5%) followed by Pleasure (4%). The families with larger number observed to have preferred Pleasure.

The survey revealed that two fifth of the total number of the families observed to have two riders in their families followed by one fourth of the families,
who have three riders. One fifth of the respondents observed to have one rider and just 4 per cent of the families observed to have five and above riders. In
Goa generally people prefer to buy new vehicles. Survey also revealed the same fact that 96 per cent of the vehicle owners purchased from show rooms and
the rest 4 per cent have purchased from their relatives and friends.

The number of vehicles came on the road increased from single digit to double digits (in terms of percentage), observed to have taken place in the last 3
years. The survey also revealed that there were upward and downward trends in sale of bikes in the past 5 years; sudden jump in sale is observed in the
second and third year and again reduction in sale is observed in last year. Pleasure was popular 5 years back; Dio took its place 4 years back again. Dio and
Pleasure retain their position 3 years back. Just 2 years back Vespa overtook Activa and Maestro and about a year back Vespa retain its position followed by
Maestro.

To be owner of two wheelers, about 60 percent of the people observed to have used their own hard earned savings; one third of the people observed to
have taken bank loan; about 12 per cent of the respondents, especially students and married women, observed to have got gift from their parents. About 7
percent of the students, especially girls and married women got pleasure bike in the form of gift. Maestro and Activa observed to have purchased with the
help of vehicle loans from banks. Dio bike owners purchased their vehicles from their own savings followed by Vespa.

Survey revealed that 83 per cent of the bike owners purchased their vehicles as per the advice of the family members and rest 7 percent influenced by
friends, colleagues (3%), neighbours (4%) and TV advertisements (3%). If we look at the individual brand and the person influenced, the family members’
advice stands first. These family members have influenced on the buyers’ purchase decisions effectively. The data says about the degree influence in terms
of percentage are Vespa (19%) followed by Maestro (18%), Dio (17%) and Activa (16%).

One can see that 48 per cent of the respondents observed to have been using their two wheelers for business purpose or go to work destinations, 26 per
cent of them have given their bikes on rental basis and earning money. Majority of them are from coastal belt people in North Goa. About 12 per cent of the
respondents, especially students, who purchased non-gear bikes to impress their friends. About one tenth of vehicle owners observed to have purchased as
a pride. Hardly 4 per cent of them using their vehicles to go market visit their relatives.

Survey revealed that 63 per cent of the people used their vehicles every day, 33 per cent of the bike owners used twice in a week and hardly 4 per cent
observed to have used their vehicles twice in a month. Among the 5 brands taken for study, Brand Activa two wheelers (19%) are used by the owners almost
every day. Majority of the respondents, who have purchased Vespa have told that their two wheeler performance is Good followed by Maestro owners.

In Goa, on an average, one taluka place is 30 km. away from another taluka. Goan people prefer to go by their own vehicles rather than make use of public
transport. These two elements make them to buy their own vehicles and use everywhere. Thirty five per cent of the respondents revealed that they find it
comfortable to go for long distance up to 60 km. without much problem and the rest of them found uncomfortable, especially the riders, who crossed 40
years of their life. About 19 per cent of the Dio owners told that Dio is not suitable to go for long distance followed by Maestro. Survey revealed that 53 per
cent of the respondents that other factors such as road conditions, small vehicle size, speed, wheel size etc., made them not to go by non-gear vehicle to a
far distance. So far individual brands are concerned, the riders opined that Pleasure’s seat is uncomfortable and Dio’s handle bar is uncomfortable.

Today’s youngsters are very crazy to have two wheelers of their own. Most of their purchase decisions are influenced by a special character or features of
the vehicle. The analysis shows that non-gear vehicle buyers observed to have given priority to Design, Style, Look and Colour (45%) followed by Brand Image
(33%), and rest three parameters, Mileage, Speed and Value of the non-gear bikes, which have influenced less on buying decisions. It is also observed that
Vespa stood at top so far Brand Image, Design, Style, Look and Colour are concerned followed by Pleasure.

FINDINGS

0]

(ii)
(iii)
(iv)

(v)

The sex ratio of non-gear bikes owners in North Goa district is about 1:1 (Male: Female). The orders of preference is given by male are Maestro, Vespa,
Dio, Activa and Pleasure. Interestingly almost a reverse picture is observed in case of women two wheeler riders.

Survey revealed that a large number of the young generation between 16-25 years, observed to have purchased non-gear bikes followed by age group
of 26-35 years. The non-gear bikes are actually a comfortable two wheeler for youngsters and old people, who are above 50 years.

It is found that one third of non-gear vehicle owners observed to have fallen under students group and also observed that one fifth of respondents are
from the income group of less than Rs. 20,000 p.m.

The medium size family observed to have preferred Dio and Maestro; small families preferred Maestro and Pleasure; the families with larger number
observed to have preferred Pleasure. If we look at the types of the vehicles used by individual families and the number of riders, the figures indicated
that 14 per cent of the vehicle owners preferred Vespa followed Dio (9%). Further also seen that the families in which just one-member rider, is observed
to have preferred to purchase Maestro (8%) followed by Dio (5%).

Deviations in quantum of sales of all five brands are observed in last five years. Most of their purchase decisions are influenced by a special character
or special features of the vehicle. The non-gear vehicle buyers observed to have given more priority to Design, Style, Look and Colour followed by Brand
Image, Speed, Mileage and Value of the non-gear bikes, which have influenced less on buying decisions. So far Brand Image is concern, Vespa is at top.
So far Design, Style, Look and Colour are concerned again Vespa stood at top followed by Pleasure.
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RECOMMENDATIONS / SUGGESTIONS

(i) The topography of Goa needs special type of engine to be fitted in non-gear bikes, which can easily clime up hilly areas with a load carrying capacity of
two adults.
(ii) Due to climatic conditions (heavy rain, salty weather and sun light) in Goa, vehicles are getting rusted within a year. The vehicle manufacturers should

look into this suggestion given by the respondents and design forth coming models, which can sustain extreme weather conditions of Goa.

CONCLUSIONS

The set hypothesises after doing pilot study, which was put for test proved positively.

(i) The young women customers give more priority to Design, Style, Look and Colour of the non-gear bikes rather than the Speed, the Mileage and the Value of
the non-gear vehicles available in the market observed to have proved positively.

LIMITATIONS

(i) Since the study is conducted with limited sample size of respondents, conclusions arrived based on the data and personal opinions of non-gear vehicle
users, hence, the opinions stated in this study cannot be generalised.

(ii) Since the respondents are selected at random and the area covered is limited, the conclusions arrived cannot be considered as the opinions of non-

gear vehicle users of the state of Goa or entire community of non-gear vehicle users of our country.

SCOPE FOR FURTHER RESEARCH

Further research can be taken up at state level, which may give concrete conclusions so that non-gear bike manufacturers can design their non-gear vehicles as
per the needs and passion of Goan people and Goan topography. The present study revealed that every vehicle has its own pros and cons, need to be studied,
modified and introduced as per the needs of the land and people of Goa.
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