
VOLUME NO. 7 (2017), ISSUE NO. 01 (JANUARY)  ISSN 2231-1009 

 A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

Indexed & Listed at:  

Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A., Google Scholar, 

Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)], 

Index Copernicus Publishers Panel, Poland with IC Value of 5.09 & number of libraries all around the world. 

Circulated all over the world & Google has verified that scholars of more than 5220 Cities in 187 countries/territories are visiting our journal on regular basis. 

Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI – 135 003, Yamunanagar, Haryana, INDIA 

http://ijrcm.org.in/ 

 

 



VOLUME NO. 7 (2017), ISSUE NO. 01 (JANUARY)  ISSN 2231-1009 

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

ii

CONTENTS 
 

Sr. 
No. 

 
TITLE & NAME OF THE AUTHOR (S) 

Page 
No. 

1. CONSUMER BEHAVIOUR TO PURCHASE ECO FRIENDLY CAR IN THE CITY OF 
PUNE AND AURANGABAD 

DR. SURESH CHANDRA PADHY & AMEER HUSSAIN A 

1 

2. CUSTOMER EXPERIENCE AND CHURN MANAGEMENT IN ONLINE AND 
MOBILE COMMERCE COMPANIES 

SUNIL PATIL, YATIN JOG, PUSHPENDRA THENUAN & PARVINDER SINGH VIRDI 

7 

3. SKILL GAP ANALYSIS IN GARMENT MANUFACTURING MSME SECTOR OF 
ANDHRA PRADESH 

DR. MADHUSUDHAN RAO 

14 

4. THE IMPACT OF HUMAN RESOURCE MANAGEMENT ON ENVIRONMENTAL 
PERFORMANCE AT EMPLOYEE LEVEL: A REVIEW OF LITERATURE 

ATO. ADEBA HUNDERA 

19 

5. STARTUP: FAILURE TO SUCCESS 

DR. ASHA NAGENDRA, PANKAJ KUMAR SARANGI & ABHISHEK SINGH 

21 

6. MAKE IN INDIA POLICY OF 2014 AND THE SELF RELIANCE OBJECTIVE OF THE 
1956 INDUSTRIAL POLICY: WILL THE OUTCOMES BE BASED ON INTRINSIC 
DIFFERENCES OR A TIME-CONTEXTUAL POSITIONING? 

MRIDULA GOEL & MADHAV AGRAWAL 

24 

7. ‘STARTUP INDIA, STANDUP INDIA’: AN OUTSTANDING DRIVE FOR 
EMPLOYMENT GENERATION AND WEALTH CREATION! 

DR. SURYA RASHMI RAWAT, HARSHITA KAPOOR, AARUSHI SAHU & APPORVA 

JAIN 

28 

8. LGBT: DEGREE OF ACCEPTANCE IN ORGANIZATIONS OR WORKPLACES IN 
INDIA 

DR. JAYA CHITRANSHI, ANKITA CHOUDHARY, DEEPIKA ULLATIL & RAMENDRA 

SHARMA 

36 

9. CONSTRAINTS AND OPPORTUNITIES OF AGRICULTURAL COOPERATIVES: 
THE CASE OF SELECTED PRIMARY DAIRY COOPERATIVES SOCIETIES IN TIYO 
DISTRICT, ARSI ZONE OF OROMIA REGION, ETHIOPIA 

KEDIR AMARE FURO 

42 

10. MAKE IN INDIA AND FINANCIAL INCLUSION 

PHIZA MOULAVI 

47 

 REQUEST FOR FEEDBACK & DISCLAIMER 52 



VOLUME NO. 7 (2017), ISSUE NO. 01 (JANUARY)  ISSN 2231-1009 

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iii

CHIEF PATRON 
PROF. K. K. AGGARWAL 

Chairman, Malaviya National Institute of Technology, Jaipur 

(An institute of National Importance & fully funded by Ministry of Human Resource Development, Govern-

ment of India) 

Chancellor, K. R. Mangalam University, Gurgaon 

Chancellor, Lingaya’s University, Faridabad 

Founder Vice-Chancellor (1998-2008), Guru Gobind Singh Indraprastha University, Delhi 

Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar 
 

FOUNDER PATRON 
LATE SH. RAM BHAJAN AGGARWAL 

Former State Minister for Home & Tourism, Government of Haryana 

Former Vice-President, Dadri Education Society, Charkhi Dadri 

Former President, Chinar Syntex Ltd. (Textile Mills), Bhiwani 
 

FORMER CO-ORDINATOR 
DR. S. GARG 

Faculty, Shree Ram Institute of Business & Management, Urjani 
 

ADVISOR 
PROF. S. L. MAHANDRU 

Principal (Retd.), Maharaja Agrasen College, Jagadhri 
 

EDITOR 
PROF. R. K. SHARMA 

Professor & Dean, Bharti Vidyapeeth University Institute of Management & Research, New Delhi 
 

EDITORIAL ADVISORY BOARD 
DR. CHRISTIAN EHIOBUCHE 

Professor of Global Business/Management, Larry L Luing School of Business, Berkeley College, Woodland 

Park NJ 07424, USA 

PROF. SIKANDER KUMAR 
Chairman, Department of Economics, Himachal Pradesh University, Shimla, Himachal Pradesh 

DR. JOSÉ G. VARGAS-HERNÁNDEZ 

Research Professor, University Center for Economic & Managerial Sciences, University of Guadalajara, Gua-

dalajara, Mexico 

PROF. RAJENDER GUPTA 
Convener, Board of Studies in Economics, University of Jammu, Jammu 

DR. TEGUH WIDODO 

Dean, Faculty of Applied Science, Telkom University, Bandung Technoplex, Jl. Telekomunikasi, Terusan  

Buah Batu, Kabupaten Bandung, Indonesia 

PROF. S. P. TIWARI 
Head, Department of Economics & Rural Development, Dr. Ram Manohar Lohia Avadh University, Faizabad 

DR. KAUP MOHAMED 

Dean & Managing Director, London American City College/ICBEST, United Arab Emirates 

SUNIL KUMAR KARWASRA 
Principal, Aakash College of Education, ChanderKalan, Tohana, Fatehabad 



VOLUME NO. 7 (2017), ISSUE NO. 01 (JANUARY)  ISSN 2231-1009 

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iv

DR. MIKE AMUHAYA IRAVO 

Principal, Jomo Kenyatta University of Agriculture and Technology (JKUAT), Westlands Campus, Nairobi-

Kenya 

PROF. M. S. SENAM RAJU 
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi 

DR. NEPOMUCENO TIU 

Chief Librarian & Professor, Lyceum of the Philippines University, Laguna, Philippines 

PROF. PARVEEN KUMAR 
Director, M.C.A., Meerut Institute of Engineering & Technology, Meerut, U. P. 

DR. ANA ŠTAMBUK 

Head of Department in Statistics, Faculty of Economics, University of Rijeka, Rijeka, Croatia 

PROF. H. R. SHARMA 
Director, Chhatarpati Shivaji Institute of Technology, Durg, C.G. 

DR. CLIFFORD OBIYO OFURUM 

Director, Department of Accounting, University of Port Harcourt, Rivers State, Nigeria 

DR. SHIB SHANKAR ROY 

Professor, Department of Marketing, University of Rajshahi, Rajshahi, Bangladesh 

PROF. MANOHAR LAL 
Director & Chairman, School of Information & Computer Sciences, I.G.N.O.U., New Delhi 

DR. SRINIVAS MADISHETTI 
Professor, School of Business, Mzumbe University, Tanzania 

PROF. ANIL K. SAINI 
Chairperson (CRC), Guru Gobind Singh I. P. University, Delhi 

PROF. R. K. CHOUDHARY 
Director, Asia Pacific Institute of Information Technology, Panipat 

DR. VIJAYPAL SINGH DHAKA 
Dean (Academics), Rajasthan Institute of Engineering & Technology, Jaipur 

PROF. NAWAB ALI KHAN 
Professor, Department of Commerce, Aligarh Muslim University, Aligarh, U.P. 

DR. EGWAKHE A. JOHNSON 

Professor, Babcock University, Ilishan-Remo, Ogun State, Nigeria 

DR. ASHWANI KUSH 
Head, Computer Science, University College, Kurukshetra University, Kurukshetra 

PROF. ABHAY BANSAL 
Head, Department of Information Technology, Amity School of Engineering & Technology, Amity Univer-

sity, Noida 

DR. BHARAT BHUSHAN 
Head, Department of Computer Science & Applications, Guru Nanak Khalsa College, Yamunanagar 

MUDENDA COLLINS 

Head of the Department of Operations & Supply Chain, The Copperbelt University, Zambia 

Dr. MURAT DARÇIN 

Associate Dean, Gendarmerie and Coast Guard Academy, Ankara, Turkey 

DR. YOUNOS VAKIL ALROAIA 

Head of International Center, DOS in Management, Semnan Branch, Islamic Azad University, Semnan, Iran 

SHASHI KHURANA 

Associate Professor, S. M. S. Khalsa Lubana Girls College, Barara, Ambala 

DR. SEOW TA WEEA 

Associate Professor, Universiti Tun Hussein Onn Malaysia, Parit Raja, Malaysia 

DR. OKAN VELI ŞAFAKLI 
Associate Professor, European University of Lefke, Lefke, Cyprus 



VOLUME NO. 7 (2017), ISSUE NO. 01 (JANUARY)  ISSN 2231-1009 

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

v

DR. MOHINDER CHAND 

Associate Professor, Kurukshetra University, Kurukshetra 

DR. BORIS MILOVIC 

Associate Professor, Faculty of Sport, Union Nikola Tesla University, Belgrade, Serbia 

DR. IQBAL THONSE HAWALDAR 

Associate Professor, College of Business Administration, Kingdom University, Bahrain 

DR. MOHENDER KUMAR GUPTA 
Associate Professor, Government College, Hodal 

DR. ALEXANDER MOSESOV 

Associate Professor, Kazakh-British Technical University (KBTU), Almaty, Kazakhstan 

DR. MOHAMMAD TALHA 

Associate Professor, Department of Accounting & MIS, College of Industrial Management, King Fahd Uni-

versity of Petroleum & Minerals, Dhahran, Saudi Arabia 

DR. ASHOK KUMAR CHAUHAN 
Reader, Department of Economics, Kurukshetra University, Kurukshetra 

DR. RAJESH MODI 
Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia 

WILLIAM NKOMO 

Asst. Head of the Department, Faculty of Computing, Botho University, Francistown, Botswana 

YU-BING WANG 

Faculty, department of Marketing, Feng Chia University, Taichung, Taiwan 

DR. SHIVAKUMAR DEENE 
Faculty, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga 

DR. MELAKE TEWOLDE TECLEGHIORGIS 

Faculty, College of Business & Economics, Department of Economics, Asmara, Eritrea 

DR. BHAVET 

Faculty, Shree Ram Institute of Engineering & Technology, Urjani 
DR. THAMPOE MANAGALESWARAN 

Faculty, Vavuniya Campus, University of Jaffna, Sri Lanka 

ASHISH CHOPRA 
Faculty, Doon Valley Institute of Engineering & Technology, Karnal 

SURAJ GAUDEL 

BBA Program Coordinator, LA GRANDEE International College, Simalchaur - 8, Pokhara, Nepal 

DR. SAMBHAVNA 
Faculty, I.I.T.M., Delhi 

 

  



VOLUME NO. 7 (2017), ISSUE NO. 01 (JANUARY)  ISSN 2231-1009 

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

vi

CALL FOR MANUSCRIPTS 
We invite unpublished novel, original, empirical and high quality research work pertaining to the recent developments & practices in the areas of Com-

puter Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking; Economics; 

Tourism Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic Science; Corporate Gov-

ernance; Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information Systems; Accounting Theory & Practice; 

Auditing; Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic Development; Economic History; 

Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial Organization; International Economics 

& Trade; International Finance; Macro Economics; Micro Economics; Rural Economics; Co-operation; Demography: Development Planning; Development 

Studies; Applied Economics; Development Economics; Business Economics; Monetary Policy; Public Policy Economics; Real Estate; Regional Economics; 

Political Science; Continuing Education; Labour Welfare; Philosophy; Psychology; Sociology; Tax Accounting; Advertising & Promotion Management; 

Management Information Systems (MIS); Business Law; Public Responsibility & Ethics; Communication; Direct Marketing; E-Commerce; Global Business; 

Health Care Administration; Labour Relations & Human Resource Management; Marketing Research; Marketing Theory & Applications; Non-Profit Or-

ganizations; Office Administration/Management; Operations Research/Statistics; Organizational Behavior & Theory; Organizational Development; Pro-

duction/Operations; International Relations; Human Rights & Duties; Public Administration; Population Studies; Purchasing/Materials Management; Re-

tailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic Management Policy; Technology/Innovation; Tourism & Hospitality; Transpor-

tation Distribution; Algorithms; Artificial Intelligence; Compilers & Translation; Computer Aided Design (CAD); Computer Aided Manufacturing; Computer 

Graphics; Computer Organization & Architecture; Database Structures & Systems; Discrete Structures; Internet; Management Information Systems; Mod-

eling & Simulation; Neural Systems/Neural Networks; Numerical Analysis/Scientific Computing; Object Oriented Programming; Operating Systems; Pro-

gramming Languages; Robotics; Symbolic & Formal Logic; Web Design and emerging paradigms in allied subjects. 

Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript anytime in M.S. Word format 

after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking the link online 
submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).  

GUIDELINES FOR SUBMISSION OF MANUSCRIPT 
 

1. COVERING LETTER FOR SUBMISSION: 

DATED: _____________ 

 

THE EDITOR 

IJRCM 

 

Subject: SUBMISSION OF MANUSCRIPT IN THE AREA OF______________________________________________________________. 

(e.g. Finance/Mkt./HRM/General Mgt./Engineering/Economics/Computer/IT/ Education/Psychology/Law/Math/other, please 

specify) 

 

DEAR SIR/MADAM 

Please find my submission of manuscript titled ‘___________________________________________’ for likely publication in one of 

your journals. 

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published anywhere in any language 

fully or partly, nor it is under review for publication elsewhere. 

I affirm that all the co-authors of this manuscript have seen the submitted version of the manuscript and have agreed to inclusion of 

their names as co-authors. 

Also, if my/our manuscript is accepted, I agree to comply with the formalities as given on the website of the journal. The Journal has 

discretion to publish our contribution in any of its journals. 

 

NAME OF CORRESPONDING AUTHOR     : 

Designation/Post*       : 

Institution/College/University with full address & Pin Code   : 

Residential address with Pin Code     : 

Mobile Number (s) with country ISD code    : 

Is WhatsApp or Viber active on your above noted Mobile Number (Yes/No) : 

Landline Number (s) with country ISD code    : 

E-mail Address       : 

Alternate E-mail Address      : 

Nationality        : 

* i.e. Alumnus (Male Alumni), Alumna (Female Alumni), Student, Research Scholar (M. Phil), Research Scholar (Ph. D.), JRF, Research Assistant, Assistant 

Lecturer, Lecturer, Senior Lecturer, Junior Assistant Professor, Assistant Professor, Senior Assistant Professor, Co-ordinator, Reader, Associate Profes-

sor, Professor, Head, Vice-Principal, Dy. Director, Principal, Director, Dean, President, Vice Chancellor, Industry Designation etc. The qualification of 

author is not acceptable for the purpose. 



VOLUME NO. 7 (2017), ISSUE NO. 01 (JANUARY)  ISSN 2231-1009 

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

vii

 

NOTES: 

a) The whole manuscript has to be in ONE MS WORD FILE only, which will start from the covering letter, inside the manuscript. pdf. 

version is liable to be rejected without any consideration. 

b) The sender is required to mention the following in the SUBJECT COLUMN of the mail:  

New Manuscript for Review in the area of (e.g. Finance/Marketing/HRM/General Mgt./Engineering/Economics/Computer/IT/ 

Education/Psychology/Law/Math/other, please specify) 

c) There is no need to give any text in the body of the mail, except the cases where the author wishes to give any specific message 

w.r.t. to the manuscript. 

d) The total size of the file containing the manuscript is expected to be below 1000 KB. 

e) Only the Abstract will not be considered for review and the author is required to submit the complete manuscript in the first 

instance. 

f) The journal gives acknowledgement w.r.t. the receipt of every email within twenty-four hours and in case of non-receipt of 

acknowledgment from the journal, w.r.t. the submission of the manuscript, within two days of its submission, the corresponding 

author is required to demand for the same by sending a separate mail to the journal. 

g) The author (s) name or details should not appear anywhere on the body of the manuscript, except on the covering letter and the 

cover page of the manuscript, in the manner as mentioned in the guidelines. 

 

2. MANUSCRIPT TITLE: The title of the paper should be typed in bold letters, centered and fully capitalised. 

3. AUTHOR NAME (S) & AFFILIATIONS: Author (s) name, designation, affiliation (s), address, mobile/landline number (s), and email/al-

ternate email address should be given underneath the title. 

4. ACKNOWLEDGMENTS: Acknowledgements can be given to reviewers, guides, funding institutions, etc., if any. 

5. ABSTRACT: Abstract should be in fully Italic printing, ranging between 150 to 300 words. The abstract must be informative and eluci-

dating the background, aims, methods, results & conclusion in a SINGLE PARA. Abbreviations must be mentioned in full. 

6. KEYWORDS: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic 

order separated by commas and full stop at the end. All words of the keywords, including the first one should be in small letters, except 

special words e.g. name of the Countries, abbreviations etc.  

7. JEL CODE: Provide the appropriate Journal of Economic Literature Classification System code (s). JEL codes are available at www.aea-

web.org/econlit/jelCodes.php. However, mentioning of JEL Code is not mandatory. 

8. MANUSCRIPT: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It should be free 

from any errors i.e. grammatical, spelling or punctuation. It must be thoroughly edited at your end. 

9. HEADINGS: All the headings must be bold-faced, aligned left and fully capitalised. Leave a blank line before each heading. 

10. SUB-HEADINGS: All the sub-headings must be bold-faced, aligned left and fully capitalised.  

11. MAIN TEXT:  

THE MAIN TEXT SHOULD FOLLOW THE FOLLOWING SEQUENCE: 

 INTRODUCTION 

 REVIEW OF LITERATURE 

 NEED/IMPORTANCE OF THE STUDY 

 STATEMENT OF THE PROBLEM 

 OBJECTIVES 

 HYPOTHESIS (ES) 

 RESEARCH METHODOLOGY 

 RESULTS & DISCUSSION 

 FINDINGS 

 RECOMMENDATIONS/SUGGESTIONS  

 CONCLUSIONS 

 LIMITATIONS 

 SCOPE FOR FURTHER RESEARCH 

 REFERENCES 

 APPENDIX/ANNEXURE 

The manuscript should preferably be in 2000 to 5000 WORDS, But the limits can vary depending on the nature of the manuscript. 



VOLUME NO. 7 (2017), ISSUE NO. 01 (JANUARY)  ISSN 2231-1009 

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

viii

 

12. FIGURES & TABLES: These should be simple, crystal CLEAR, centered, separately numbered & self-explained, and the titles must be 

above the table/figure. Sources of data should be mentioned below the table/figure. It should be ensured that the tables/figures are 

referred to from the main text.  

13. EQUATIONS/FORMULAE: These should be consecutively numbered in parenthesis, left aligned with equation/formulae number placed 

at the right. The equation editor provided with standard versions of Microsoft Word may be utilised. If any other equation editor is 

utilised, author must confirm that these equations may be viewed and edited in versions of Microsoft Office that does not have the 

editor. 

14. ACRONYMS: These should not be used in the abstract. The use of acronyms is elsewhere is acceptable. Acronyms should be defined 

on its first use in each section e.g. Reserve Bank of India (RBI). Acronyms should be redefined on first use in subsequent sections. 

15. REFERENCES: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised 

references in the preparation of manuscript and they may follow Harvard Style of Referencing. Also check to ensure that everything 

that you are including in the reference section is duly cited in the paper. The author (s) are supposed to follow the references as per 

the following: 

• All works cited in the text (including sources for tables and figures) should be listed alphabetically.  

• Use (ed.) for one editor, and (ed.s) for multiple editors.  

• When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc., in chronologically ascending 

order. 

• Indicate (opening and closing) page numbers for articles in journals and for chapters in books.  

• The title of books and journals should be in italic printing. Double quotation marks are used for titles of journal articles, book chapters, 

dissertations, reports, working papers, unpublished material, etc. 

• For titles in a language other than English, provide an English translation in parenthesis. 

• Headers, footers, endnotes and footnotes should not be used in the document. However, you can mention short notes to elucidate 

some specific point, which may be placed in number orders before the references. 

 

PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES: 

BOOKS 

• Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.  

• Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.  

CONTRIBUTIONS TO BOOKS  

• Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited 

by David Crowther & Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303. 

JOURNAL AND OTHER ARTICLES  

•          Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," 

Journal of Urban Economics, Vol. 21, No. 1, pp. 83-104. 

CONFERENCE PAPERS  

•          Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Asso-

ciation, New Delhi, India, 19–23 

UNPUBLISHED DISSERTATIONS  

•         Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra. 

ONLINE RESOURCES  

• Always indicate the date that the source was accessed, as online resources are frequently updated or removed.  

WEBSITES 

• Garg, Bhavet (2011): Towards a New Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp



VOLUME NO. 7 (2017), ISSUE NO. 01 (JANUARY)  ISSN 2231-1009 

INTERNATIONAL JOURNAL OF RESEARCH IN COMPUTER APPLICATION & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

21

STARTUP: FAILURE TO SUCCESS 
 

DR. ASHA NAGENDRA 

PROFESSOR 

SYMBIOSIS INSTITUTE OF MANAGEMENT STUDIES 

PUNE 

 

PANKAJ KUMAR SARANGI 

STUDENT 

SYMBIOSIS INSTITUTE OF MANAGEMENT STUDIES 

PUNE 

 

ABHISHEK SINGH 

STUDENT 

SYMBIOSIS INSTITUTE OF MANAGEMENT STUDIES 

PUNE 

 
ABSTRACT 

Purpose: The case study “Startup” Failure to Success, examined two different important factors: (1) the characteristics of entrepreneur (2) discussed about different 

external factors affecting business operations. The purpose of this study to create awareness among the startup entrepreneurs not to give up at any stage even 

though they failed. They can learn from that to march ahead to taste the success. Design/methodology/approach: The whole case study based on my work 

experience for last 3 years in a startup IT Company (MNC), ABC Technologies Pvt. Ltd (Original name not disclosed) based in India having Subsidiary in South Africa. 

I experimented various methods to come out from different problems faced by the company to become success at early stage. Both quantitative and qualitative 

data were collected and a statistical analysis of data collected in a structured questionnaire was the primary method for testing the factors. Findings: Results from 

these analyses indicated significant differences between successful and unsuccessful startups in above two categories. Lead entrepreneurs in successful companies 

were more likely to have good educational back ground from famous educational institutes. Most of the successful entrepreneurs in startups were having rich 

experience. This case study also found that most of the startups focuses on internal factors like internal control, accounting process, intercompany transactions etc. 

at their early stages. But it can be suggested through this case study that entrepreneurs should also focus on external factors like forex risk, Market research etc. 

along with internal factors. Research limitations/implications: The study was limited to certain territory and industry type. The study provides a basis guide to 

startups to follow the fundamental principles at their early stages. Future research should focus on other important factors which are becoming barriers on the way 

of success of startup companies. Practical implications: The study presented can be used as a road map for all the startups to understand their mistakes and not 

to repeat the same in future. Originality/value: The paper not only useful for startups, can be useful for established companies. The techniques discussed here is 

very much practical in nature and can be helpful to overcome from different basic issues.  

 

KEYWORDS 

startup, failure, success, external factors. 

 

INTRODUCTION 
ailure pains. Viewing something you’ve poured endless amounts of time and energy in, only to see it crush before you will hurt like hell. It’ll be like a physical 

punch to the gut, and it will paralyze you. No entrepreneur likes failure at the beginning. It hurts their vision, stops them to think beyond their failure. We 

always love to talk on bookish or already described points or facts affecting startups, and neglect the small root causes. This research paper point out those 

small issues.  
The startups bubble will burst because of more marketing expenditure on number gaining and less attention to profit. Others important reasons are: 

-Wrong basic 

-lack of innovation in product line 

-Over valuation 

-flaw of patience 

-no control over working capital 

 

OBJECTIVES 

1. To determine the factors affecting success of many Indian IT startup companies based in South Africa 

2. To make people aware that to become a successful entrepreneur they should have core experience and good education background. 

 

LITERATURE REVIEW 
Mitchell, Smith, Mitchell, JR 2005 have conducted a research “FAILING TO SUCCEED: New Venture Failure as a Moderator of Startup Experience and Startup 

Expertise” to investigate new venture failure. They did this in two ways: first, by testing for moderating effects of new venture failure on the relationship between 

startup experience and perceived startup expertise with a sample of 220 entrepreneurs; and second, by qualitatively exploring the nature of these relationships, 

drawing insights from interviews with these 220 entrepreneurs. The result shows a dis-ordinal crossover regulating effect of new venture failure in the relationship 

between startup experience and startup expertise, and also assist in the interpretation of these results. In the final section of the paper, they discuss and explain 

how this study helps them to illustrate, for practice: more productive outcomes from initial new venture failure, and for research: a deeper understanding of the 

“bubbling cauldron” of new venture failure. 

Marion, May 2016 has written an article “4 Factors That Predict Startup Success, and One That Doesn’t” on successful Venture Capital Investment. The firm’s 

unique data set comprises information on over 300 companies and nearly 600 founders, including founder characteristics such as age, gender, education, firm 

location, and prior work and startup experience. The study found several correlates with success- some reassuring, some surprising. First, he found that high-

performing investments tend to have at least one female founder, which is not surprising at all. The data also shows that younger founders and founders with 

prestigious educational backgrounds or prior experience in large technology companies have a habit of to be more successful. There’s evidence that startup success 

is somewhat geographically diverse, not limited to one place.  

F
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Andruss, March 2016 has inscribed an article “THE MORE YOU KNOW THEM, THE LESS YOU’LL MAKE THEM” on mistakes that threaten Startups. He comes with 

10 common mistakes 1. Not Preparing your life (Warm up with some Prelaunch training), 2. Confusing a product with a business, 3. Not paying for expertise, 4. 

Ignoring Data, 5. Mounting too quickly, 6. Clinging to the wrong data, 7. Failing to delegate, 8. Thinking money solves everything, 9. Underestimating how long 

sales take, 10. Fearing Failure. He advises to change the Mindset with positive thinking “You didn’t fail; you ran an experiment that will improve your next business”. 

“Although it hurts a little bit each time, now you’ve learned something, and you can apply that lesson to move forward and make your business better.” 

Solomon, Feb 2010 has conducted a case study “FROM STARTUP TO MATURITY” on employee creativity antecedents in high tech companies. The purpose of this 

study “is to explore the differences in the organizational climate and personal context for creativity between mature companies and startup companies, and the 

resulting differences in the level of experienced individual creativity between those companies”. This case study used a sample of 20 participants who worked for 

both startup and mature companies, ‘and explored the differences in the participants’ experiences of creativity and the factors contributing to, or inhibiting 

creativity. From his study he found that “individuals experienced higher degree of creativity in startup companies than in mature ones, that the organizational 

factors conducive to creativity were perceived as higher in the startup companies, while the organizational factors inhibiting creativity were perceived as higher 

in the mature companies, explaining the experienced higher degree of individual creativity in startup companies, and potentially explaining why startup companies 

are more innovative than mature ones”. The study did not find significant differences in personal context factors between the two types of companies. 

 

RESEARCH METHODOLOGY 
SELECTION OF TOPIC 
The topic selected for the present study “Startup”: Failure to Success”. This topic was selected to study various factors leading to failure of Startup companies and 

to discuss on best possible solution to it. Most of young people started their career with Startups or started their own setup and failed due to some fundamental 

mistakes and less focus on external factors. This main objective of the research to create awareness in young generation on certain points while choosing startup. 
SELECTION OF SAMPLE 
The sample selected for this study comprises 30 startups in the range of 1 to 10 years and above, who are already successful or “on roll”.  

HYPOTHESIS 
1. H0- External risk factor cannot be a reason for startup Success. 
H1- External risk factor can be a reason for startup Success. 

2. H0- Founder need not have higher educational background and rich experience. 

H1- Founder should have higher educational background and rich experience.  

DATA COLLECTION 
A. Primary- Questionnaire consisting of 22 questions was used for collecting primary data.  

B. Secondary data was collected from books, journals, newspapers, company website and past work experience with startup.  

 

ANALYSIS OF DATA 
The data collected is presented in the form of tables and figures with discussion about each. 

Appropriate statistical tools have been applied to analyze the data and test the hypotheses. 

 

DATA ANALYSIS 
TABLE 1: MAJOR BARRIERS FACED BY RESPONDENTS 

S. NO. Major Barriers  n=21 Percentage 

1 a) Shortage of working Capital 3 14 

b) Forex risk 11 52 

c) Internal Control 4 19 

d) Technology 3 14 

 
FIGURE 1: MAJOR BARRIERS FACED BY STARTUPS 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

DISCUSSION 

Table 1 & Figure 1 shows most of the respondents have faced some major barriers like, Forex risk (52%), working capital issue (14%), Market risk (19%) and 

changing Technology (14%) at the early stage of business. Most of the startup MNC face the major hurdle as forex risk management. 

The results from Table 17 and Figure 3 fulfils the 1st objective of the study which states that, “To determine the factors affecting success of many Indian IT startup 

companies based in South Africa”. 

In order to test hypothesis, statistical tools such as Karl Pearson Coefficient of Correlation was used and the R value came out to be 0.98. It means that the more 

a company handle the forex risk in a proper approach, more they will be successful. This rejects the null hypothesis of hypothesis 2. Hence the alternative hypoth-

esis “External risk factor can be a reason for startup Success” is accepted. 
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TABLE 2: KEY TO SUCCESS 

S. NO. Key strength n=21 Percentage 

2 a) Experience 9 43 

b) Education 6 29 

c) Capital 3 14 

d) Cost Control 3 14 

 

FIGURE 5: KEY STRENGTH OF AN ENTREPRENEUR 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

DISCUSSION 

Table 5 and Figure 5 shows 43% of respondents have given opinion that to become a successful entrepreneur a person should have good experience and 29% of 

respondents believes a person having good educational background, strong will power and daring to face failure can become successful. Very few people believe 

that a person should have adequate capital to become successful.  

Marrion, May 2016 has also found in his research that “founders with prestigious educational backgrounds or prior experience in large technology companies have 

a habit of to be more successful”. 

The results from Table 19 and Figure 5 fulfils the 2nd objective of the study which states that, “To make people aware that to become a successful entrepreneur 

they should have core experience and good education background”. 

In order to test hypothesis, statistical tools such as Karl Pearson Coefficient of Correlation was used and the R value came out to be 0.92. This rejects the null 

hypothesis of hypothesis 2. Hence the alternative hypothesis “Founder should have higher educational background and rich experience” is accepted. 

 

CONCLUSIONS 
The conclusion of this study are being discussed in the light of the objectives. The first objective of this study was to determine the factors affecting success of 

many Indian IT startup companies based in South Africa. The result of this study found many external factors which are ignored by most of the startup companies 

to save cost and suffered failure. Through this study it can be suggested that external factors are equally or more important factors to become success. The second 

objective was to make people aware that to become a successful entrepreneur they should have core experience and good education background. It can be 

observed from this study and responds from different entrepreneurs that education and core experience is a crucial factor to become successful. 

For entrepreneurs who have had rendezvous with failures, fighting and fighting back are par for the course. If you don’t fail, you won’t learn. The taste of success 

is more delicious when you stand strong after you fail. The data shows many of the entrepreneur stick with their business even after many hurdles and finally taste 

the success. 

So what are the right reasons for becoming an entrepreneur? The answer is simple and may sound even trite, but it may be the best one ever “The best reason to 

start an organisation is to make meaning to create a product or service to make the world a better place, don’t run after money, run to become successful- money 

will come automatically”.  

Quotes from some successful entrepreneur which can inspire and motivate many young entrepreneurs who are left out fearing the failure. 

Amit Jain, cofounder, Ginarsoft, June 2007 has quoted, “Persistence and agility are the top qualities that entrepreneurs must process”. 

Rajesh Yabaji, cofounder, BlackBuck, April 2015 has quoted, “Be smart to figure out what works and what doesn’t. Do not get too emotional during this journey”. 

Rahul Singh, founder, The Beer Café, April 2012 has quoted, “Entrepreneurship is living a few years of your life like most people won’t, so that you can spend the 

rest of your life like most people can’t”. 
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