
VOLUME NO. 1 (2011), ISSUE NO. 1 (MAY)  ISSN 2231-4245 

  
 

IIINNNTTTEEERRRNNNAAATTTIIIOOONNNAAALLL   JJJOOOUUURRRNNNAAALLL   OOOFFF   RRREEESSSEEEAAARRRCCCHHH   IIINNN   CCCOOOMMMMMMEEERRRCCCEEE,,,   EEECCCOOONNNOOOMMMIIICCCSSS   AAANNNDDD   MMMAAANNNAAAGGGEEEMMMEEENNNTTT   

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

Circulated all over the world & Google has verified that scholars of more than sixty-six countries/territories are visiting our journal on regular basis. 
Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI – 135 003, Yamunanagar, Haryana, INDIA 

www.ijrcm.org.in 

CCCCONTENTSONTENTSONTENTSONTENTS    

Sr. No. TITLE & NAME OF THE AUTHOR (S) Page No. 

1. IMPACT OF MARKETING ACTIVITIES ON CONSUMER BASED BRAND EQUITY - A CASE STUDY OF PAKISTAN’S MOBILE 

SERVICE SECTOR 

SHAHZAD GHAFOOR & UZAIR FAROOQ KHAN 

1 

2. UNDERSTANDING THE RELATIONSHIPS OF CORPORATE IMAGE, EMOTION, VALUE, SATISFACTION, AND LOYALTY AMONG 

AIR PASSENGERS: A CONCEPTUAL MODEL AND EMPIRICAL EVIDENCE 

DR. HAFEDH IBRAHIM 

13 

3. GAME THEORY AS ANOTHER PHILOSOPHICAL FOUNDATION OF POLITICAL MARKETING: EVIDENCE FROM NIGERIA’S 

ELECTORAL PROCESS 

DR. ROWLAND E. WORLU 

23 

4. CORPORATE UNDERSTANDING OF TAKĀFUL 

DR. WAHEED AKHTER, MR. HASAN AFZAL & MR. ALI RAZA 

30 

5. SMALL AND MEDIUM SCALE ENTERPRISES AS A SURVIVAL STRATEGY FOR EMPLOYMENT GENERATION IN NIGERIA 

DR. AREMU, MUKAILA AYANDA & DR. (MRS.) ADEYEMI, SIDIKAT LARABA 

36 

6. A STUDY ON LABOUR WELFARE FACILITY (WITH REFERENCE TO AFT, PONDICHERRY) 

S. POONGAVANAM 

40 

7. INTERNATIONALIZATION OF INDIAN RUPEE - AN EMPIRICAL STUDY 

SHRINIVAS R. PATIL & DR. RAMESH R. KULKARNI 

45 

8. PROFITABILITY PERFORMANCE OF PUBLIC SECTOR BANKS-AN EMPIRICAL STUDY 

M.RAJESH & DR. N R V RAMANA REDDY 

51 

9. GLOBAL INTEGRATION OF ORGANISATION IS EFFECTIVE THROUGH LEGISLATION: A PERSPECTIVE ON THE CURRENT 

ECONOMIC ENVIRONMENT 

DR. S. P. RATH, PROF. BISWAJIT DAS & ANAND IYENGAR 

56 

10. NON-PERFORMING ASSETS: A STUDY OF SCHEDULED COMMERCIAL BANKS IN INDIA 

DR. M. JAYASREE & R. RADHIKA 

60 

11. SOLVENCY ANALYSIS OF PUBLIC SECTOR UNDERTAKING: A CASE STUDY OF POWER FINANCE CORPORATION LIMITED (PFCL) 

DR. S. K. KHATIK & TITTO VARGHESE 

64 

 

12. GLOBAL FINANCIAL CRISIS AND ITS EFFECT ON REAL ESTATE SECTOR IN INDIA 

DR. SANMAN JAIN N & NISHI S JAIN 

71 

13. AN INTROSPECTIVE ON CONSUMER BEHAVIOR ON THE BASIS OF DEMOGRAPHY: A SURVEY (WITH SPECIAL REFERENCE TO 

FMCGS) 

DR. B. CHANDRA MOHAN PATNAIK & PRAKASH KUMAR PRADHAN 

74 

14. PROFITABILITY ANALYSIS OF ICICI BANK 

DR. K. MANIKANDAN, DR. S. MANIVEL & DR. R. VELU RAJ 

81 

15. WHAT SAVED INDIA FROM THE GLOBAL ECONOMIC MELTDOWN? 

DR. S. RAGHUNATHA REDDY & DR. A. AMRUTH PRASAD REDDY 

86 

16. PERFORMANCE AND RISK ANALYSIS OF MONTHLY INCOME PLANS (MIP) OF SELECTED MUTUAL FUNDS 

DR. ASHOK KHURANA & DR. BHAVET 

90 

17. CONSUMER BUYING BEHAVIOUR OF GREEN PRODUCTS 

DR. H. C. PUROHIT 

94 

18. CORPORATE SOCIAL RESPONSIBILITY STRATEGIES FOR SUSTAINABLE DEVELOPMENT: INDIAN EXPERIENCE 

DR. VILAS M. KADROLKAR 

98 

19. A STUDY ON MEASURING THE PERFORMANCE OF INDIAN BANKING SECTOR IN THE EVENT OF RECENT GLOBAL ECONOMIC 

CRISIS- AN EMPIRICAL VIEW 

M. S. RAMARATNAM, R. JAYARAMAN & B. BALAJI SRINIVASAN 

106 

20 e-PROCUREMENT USING REVERSE AUCTIONS FOR CONSTRUCTION PROJECTS 

T.BALADHANDAYUTHAM & DR. SHANTHI VENKATESH 

110 

21 PERFORMANCE ANALYSIS WITH SUSTAINABLE GROWTH RATE: A CASE STUDY 

JAGADISH R. RAIYANI 

118 

22 TRANSFER PRICING- A STUDY OF TRANSFER PRICING METHOD USED BY SELECTED COMPANIES 

MANU KALIA 

123 

23 FACTORS IN FACILITATING THE PROCESS OF OBTAINING FUNDS FOR SMES: AN EMPIRICAL STUDY ON VISAKHAPATNAM 

DISTRICT 

DR. P. P.CHANDRA BOSE 

128 

24 EMPLOYEES’ WORKPLACE EMOTIONS IN ORGANIZATIONS 

R. GOPINATH 

133 

25 DISPARITIES IN INDUSTRIAL DEVELOPMENT IN INDIA – AN INTER-STATE ANALYSES 

SUMAN RANI & SEEMA 

140 

 REQUEST FOR FEEDBACK 144 



VOLUME NO: 1 (2011), ISSUE NO. 1 (MAY)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

ii

CHIEF PATRONCHIEF PATRONCHIEF PATRONCHIEF PATRON 
PROF. K. K. AGGARWAL 

Chancellor, Lingaya’s University, Delhi 

Founder Vice-Chancellor, Guru Gobind Singh Indraprastha University, Delhi 

Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar 

    

PATRONPATRONPATRONPATRON    
SH. RAM BHAJAN AGGARWAL 

Ex. State Minister for Home & Tourism, Government of Haryana 

Vice-President, Dadri Education Society, Charkhi Dadri 

President, Chinar Syntex Ltd. (Textile Mills), Bhiwani 

    

COCOCOCO----ORDINATORORDINATORORDINATORORDINATOR 
DR. BHAVET 

Faculty, M. M. Institute of Management, Maharishi Markandeshwar University, Mullana, Ambala, Haryana 

    

ADVISORSADVISORSADVISORSADVISORS 
PROF. M. S. SENAM RAJU 

Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi 

PROF. M. N. SHARMA 
Chairman, M.B.A., Haryana College of Technology & Management, Kaithal 

PROF. S. L. MAHANDRU 
Principal (Retd.), Maharaja Agrasen College, Jagadhri 

    

EDITOREDITOREDITOREDITOR 
PROF. R. K. SHARMA 

Dean (Academics), Tecnia Institute of Advanced Studies, Delhi 

    

COCOCOCO----EDITOREDITOREDITOREDITOR 
DR. SAMBHAV GARG 

Faculty, M. M. Institute of Management, Maharishi Markandeshwar University, Mullana, Ambala, Haryana 

    

EDITORIAL ADVISORY BOARDEDITORIAL ADVISORY BOARDEDITORIAL ADVISORY BOARDEDITORIAL ADVISORY BOARD    
DR. AMBIKA ZUTSHI 

Faculty, School of Management & Marketing, Deakin University, Australia 

DR. VIVEK NATRAJAN 
Faculty, Lomar University, U.S.A. 

DR. RAJESH MODI 
Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia 

PROF. SIKANDER KUMAR 
Chairman, Department of Economics, Himachal Pradesh University, Shimla, Himachal Pradesh 

PROF. SANJIV MITTAL 
University School of Management Studies, Guru Gobind Singh I. P. University, Delhi 

PROF. RAJENDER GUPTA 
Convener, Board of Studies in Economics, University of Jammu, Jammu 

 



VOLUME NO: 1 (2011), ISSUE NO. 1 (MAY)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

iii

PROF. NAWAB ALI KHAN 
Department of Commerce, Aligarh Muslim University, Aligarh, U.P. 

PROF. S. P. TIWARI 
Department of Economics & Rural Development, Dr. Ram Manohar Lohia Avadh University, Faizabad 

DR. ASHOK KUMAR CHAUHAN 
Reader, Department of Economics, Kurukshetra University, Kurukshetra 

DR. SAMBHAVNA 
Faculty, I.I.T.M., Delhi 

DR. MOHENDER KUMAR GUPTA 
Associate Professor, P. J. L. N. Government College, Faridabad 

DR. SHIVAKUMAR DEENE 
Asst. Professor, Government F. G. College Chitguppa, Bidar, Karnataka 

    

ASSOCIATE EDITORSASSOCIATE EDITORSASSOCIATE EDITORSASSOCIATE EDITORS 
PROF. ABHAY BANSAL 

Head, Department of Information Technology, Amity School of Engineering & Technology, Amity University, Noida 

PARVEEN KHURANA 
Associate Professor, Mukand Lal National College, Yamuna Nagar 

SHASHI KHURANA 

Associate Professor, S. M. S. Khalsa Lubana Girls College, Barara, Ambala 

SUNIL KUMAR KARWASRA 
Vice-Principal, Defence College of Education, Tohana, Fatehabad 

DR. VIKAS CHOUDHARY 
Asst. Professor, N.I.T. (University), Kurukshetra 

    

TECHNICAL ADVISORSTECHNICAL ADVISORSTECHNICAL ADVISORSTECHNICAL ADVISORS    
MOHITA 

Faculty, Yamuna Institute of Engineering & Technology, Village Gadholi, P. O. Gadhola, Yamunanagar 

AMITA 
Lecturer, E.C.C., Safidon, Jind 

    

FINANCIAL ADVISORSFINANCIAL ADVISORSFINANCIAL ADVISORSFINANCIAL ADVISORS    
DICKIN GOYAL 

Advocate & Tax Adviser, Panchkula 

NEENA 
Investment Consultant, Chambaghat, Solan, Himachal Pradesh 

    

LEGAL ADVISORSLEGAL ADVISORSLEGAL ADVISORSLEGAL ADVISORS    
JITENDER S. CHAHAL 

Advocate, Punjab & Haryana High Court, Chandigarh U.T. 

CHANDER BHUSHAN SHARMA 
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri 



VOLUME NO: 1 (2011), ISSUE NO. 1 (MAY)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

iv

CALL FOR MANUSCRIPTSCALL FOR MANUSCRIPTSCALL FOR MANUSCRIPTSCALL FOR MANUSCRIPTS    
We invite unpublished novel, original, empirical and high quality research work pertaining 

to recent developments & practices in the area of Computer, Business, Finance, Marketing, 

Human Resource Management, General Management, Banking, Insurance, Corporate 

Governance and emerging paradigms in allied subjects. The above mentioned tracks are 

only indicative, and not exhaustive.  

Anybody can submit the soft copy of his/her manuscript anytime in M.S. Word format after 

preparing the same as per our submission guidelines duly available on our website under 

the heading guidelines for submission, at the email addresses, info@ijrcm.org.in or 

infoijrcm@gmail.com. 

    

GUIDELINES FOR SUBMISSION OGUIDELINES FOR SUBMISSION OGUIDELINES FOR SUBMISSION OGUIDELINES FOR SUBMISSION OF MANUSCRIPTF MANUSCRIPTF MANUSCRIPTF MANUSCRIPT    

1. COVERING LETTER FOR SUBMISSION: 

Dated: ________________________ 

The Editor 

IJRCM 

Subject: Submission of Manuscript in the Area of                            (Computer/Finance/Marketing/HRM/General Management/other, please specify). 

Dear Sir/Madam, 

Please find my submission of manuscript titled ‘___________________________________________’ for possible publication in your journal. 

I hereby affirm that the contents of this manuscript are original. Furthermore It has neither been published elsewhere in any language fully or partly, 

nor is it under review for publication anywhere. 

I affirm that all author (s) have seen and agreed to the submitted version of the manuscript and their inclusion of name(s) as co-author(s). 

Also, if our/my manuscript is accepted, I/We agree to comply with the formalities as given on the website of journal & you are free to publish our 

contribution to any of your journals. 

Name of Corresponding Author: 

Designation: 

Affiliation: 

Mailing address: 

Mobile & Landline Number (s):  

E-mail Address (s): 

2. INTRODUCTION: Manuscript must be in English prepared on a standard A4 size paper setting. It must be prepared on a single space and single 

column with 1” margin set for top, bottom, left and right. It should be typed in 12 point Calibri Font with page numbers at the bottom and centre of 

the every page. 

3. MANUSCRIPT TITLE: The title of the paper should be in a 12 point Calibri Font. It should be bold typed, centered and fully capitalised. 

4. AUTHOR NAME(S) & AFFILIATIONS: The author (s) full name, designation, affiliation (s), address, mobile/landline numbers, and email/alternate email 

address should be in 12-point Calibri Font. It must be centered underneath the title. 

5. ABSTRACT: Abstract should be in fully italicized text, not exceeding 250 words. The abstract must be informative and explain background, aims, 

methods, results and conclusion. 

6. KEYWORDS: Abstract must be followed by list of keywords, subject to the maximum of five. These should be arranged in alphabetic order separated 

by commas and full stops at the end. 



VOLUME NO: 1 (2011), ISSUE NO. 1 (MAY)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

v

7. HEADINGS: All the headings should be in a 10 point Calibri Font. These must be bold-faced, aligned left and fully capitalised. Leave a blank line before 

each heading. 

8. SUB-HEADINGS: All the sub-headings should be in a 8 point Calibri Font. These must be bold-faced, aligned left and fully capitalised.  

9. MAIN TEXT: The main text should be in a 8 point Calibri Font, single spaced and justified. 

10. FIGURES &TABLES: These should be simple, centered, separately numbered & self explained, and titles must be above the tables/figures. Sources of 

data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred to from the main text. 

11. EQUATIONS: These should be consecutively numbered in parentheses, horizontally centered with equation number placed at the right. 

12. REFERENCES: The list of all references should be alphabetically arranged. It must be single spaced, and at the end of the manuscript. The author (s) 

should mention only the actually utilised references in the preparation of manuscript and they are supposed to follow Harvard Style of Referencing. 

The author (s) are supposed to follow the references as per following: 

• All works cited in the text (including sources for tables and figures) should be listed alphabetically.  

• Use (ed.) for one editor, and (ed.s) for multiple editors.  

• When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending order. 

• Indicate (opening and closing) page numbers for articles in journals and for chapters in books.  

• The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, dissertations, reports, 

working papers, unpublished material, etc. 

• For titles in a language other than English, provide an English translation in parentheses.  

• Use endnotes rather than footnotes.  

• The location of endnotes within the text should be indicated by superscript numbers. 

PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES: 

Books 

• Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.  

• Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio," Ohio State University.  

 

Contributions to books  

• Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited by David 

Crowther & Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303. 

 

Journal and other articles  

• Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Journal of Urban 

Economics, Vol. 21, No. 1, pp. 83-104. 

 

Conference papers  

• Chandel K.S. (2009): "Ethics in Commerce Education." Paper presented at the Annual International Conference for the All India Management 

Association, New Delhi, India, 19–22 June. 

 

Unpublished dissertations and theses  

• Kumar S. (2006): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra. 

 

Online resources  

• Always indicate the date that the source was accessed, as online resources are frequently updated or removed.  

 

Website  

• Kelkar V. (2009): Towards a New Natural Gas Policy, Economic and Political Weekly, Viewed on February 17, 2011 

http://epw.in/epw/user/viewabstract.jsp 
 



VOLUME NO: 1 (2011), ISSUE NO. 1 (MAY)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

81

PROFITABILITY ANALYSIS OF ICICI BANK 

 

DR. K. MANIKANDAN 

ASST. PROFESSOR 

DEPARTMENT OF ECONOMICS 

GANDHIGRAM RURAL INSTITUTE – DEEMED UNIVERSITY 

GANDHIGRAM – 624 302 

 

DR. S. MANIVEL 
ASSOCIATE PROFESSOR 

DEPARTMENT OF COOPERATION 

GANDHIGRAM RURAL INSTITUTE – DEEMED UNIVERSITY 

GANDHIGRAM – 624 302 

 

DR. R. VELU RAJ 

HEAD 

DEPARTMENT OF COOPERATIVE MANAGEMENT 

RAJIV GANDHI ARTS AND SCIENCE COLLEGE 

PUDUCHERRY – 605 007 
 

ABSTRACT 
The key objective of any bank is to earn maximum profit. The banks engaged in the money market are aiming to earn profit and profitability position by providing 

effective means of services to customers such as accepting deposits and share capital and extending loans and advances. These sorts of services may pave the 

way to earn income and at the same time incur some expenditure. The income and expenditure are the major components that determine the very profitability 

and viability of the banks. It is plausible that the operational items and balance sheet items influence the profitability. An exercise in these lines would help to 

identify the factors influencing profitability. These two major components definitely affect the balance sheet of banks and their profitability. It is in this context, 

an attempt is made to identify the factors influencing the profitability based on operational and balance sheet items in ICICI bank for the period from 2004-05 to 

2008-09. The results of the exercise suggest that the bank could increase its profit and profitability by expanding business operations with an increase in 

personnel expenses (increase in manpower) and increase current assets – loans and advances. 

 

KEYWORDS 
Profitability, Factors, Operational Items and Balance Sheet Items. 

 

INTRODUCTION 
he key objective of any bank is to earn maximum profit. The banks engaged in the money market aim to earn profit and wish to keep profitability 

position by providing effective means of services to customers such as accepting the money in the form of deposits and share capital and dispense the 

money in the form of loans and advances. These sorts of services may help to earn income while involving expenditure. Thus, the income and 

expenditure are the major components that determine the very profitability and viability of the banks. If the income exceeds the expenditure, it leads to profit. 

Conversely, if the expenditure exceeds the income, it leads to loss. These two major components would certainly affect a bank’s profitability. There are several 

items of expenditure and income viz., the operational items and balance sheet items. In the context of assessing banks profitability, one has to take into 

consideration the operational items and balance sheet items. This would give a fair understanding of factors that influence profitability of a bank. Such an 

understanding would help take decision to increase the profit and profitability of a bank. There are studies on determinants of profitability of banks with regard 

to public sector banks in India. The studies with reference to private banks which focus on profitability with more quantitative analysis are less. These and other 

related facts call for an in-depth analysis. It is in this context, the present study is attempted to ascertain the factors influencing the profitability based on 

operational and balance sheet items in a private sector bank, ICICI bank.  

 

OBJECTIVES OF THE STUDY 
The objectives of the study are 

• To identify  the operational items influencing the profitability of the bank,  

• To identify the balance sheet items influencing the profitability of the bank, and 

• To offer suggestions if any required for increasing profitability of the bank. 

 

METHODOLOGY OF THE STUDY 
The role played and the performance in terms of profitability by the sample bank in recent years in banking sector necessitates taking this study. The present 

study makes use of secondary data. The data required for the study were collected from the published annual, half yearly and quarterly reports of the sample 

bank from its official websites. Analysis and interpretation of data have been carried using the statistical techniques such as percentages, CAGR, correlation and 

multiple regression analysis using SPSS package. The study covers a period of five financial years, i.e., from 2004-05 to 2008-09. 

 

PROFILE OF ICICI BANK 
ICICI bank is India’s second- largest bank with total assets of about Rs. 125, 229 crore and a network of over 450 branches and offices and about 1790 ATMs. 

ICICI bank offers a wide range of banking products and financial services to corporate and retail customers through a variety of delivery channels and through its 

specialized subsidiaries and affiliates in the areas of investment banking, life and non-life insurance, venture capital, and asset management. 

The bank provides varieties of bankable products to the customers in a wide range. Those products include, loans such as Home Loan, Personal Loan, Car Loan, 

Two Wheeler Loan, Commercial Vehicle Loan, Construction Equipment Loans, Office Equipment Loans, Medical Equipment Loans, deposits such as Savings Bank 

Account and Current Account, Salary account , Recurring deposits, Fixed deposits and Other Products such as Loans against Securities, Issues of Initial Public 

T
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Offerings (IPOs), Sale of Pure Gold, and NRI Services which include money transfer, customized bank accounts, investments, loans, insurances, and property 

solutions.  Added to the above products, there are extensive branches and ATM networks and facilities like mobile, phone, internet and doorstep care banking, 

and experience banking. 

The Indian banks, insurance companies, individuals and corporation of the United States, the British eastern exchange bank and other companies and public of 

India have subscribed to the issued capital of ICICI.  

The share holding pattern indicates that, the proportion of non promoters holding institutional investor’s is 61.15 per cent. In this, foreign Institutional Investors 

share is predominant. Other investors such as private corporate bodies, NRIs, OCBs, directors/ employees, and government investors account for 32.73 per cent 

of total shareholding. 

The details of sales operating profit, interest and gross profit, and earning per share are given in table 1. 

 

TABLE 1: SALES AND PROFIT DETAILS OF ICIC BANK 

Year/Particulars Sales Operating Profit Interest Gross Profit Earning per Share (Rs.) 

2004-2005 9,409.90 5,681.95 6,570.89 2,956.00 27.22 

2005-2006 14,306.13 7,710.91 9,597.45 4,690.67 28.55 

2006-2007 22,994.29 14,077.37 16,358.50 5,874.40 34.58 

2007-2008 30,788.34 19,729.57 23,484.24 7,960.69 37.37 

2008-2009 31,092.55 20,23918 22,725.93 8,925.23 33.76 

CAGR  13.95 14.39 14.22 13.38 3.87 

Source: Annual Reports of ICICI Bank www.icici.in 

  

Table 1 shows that the sales and profit details of the ICICI Bank for the period from 2004-05 to 2008-09. Compound annual growth rates have been computed 

for sales, operating profit, interest, gross profit and earning per share. The total sales volume has increased from Rs. 9409.90 crores in 2004-2005 to Rs. 

31,092.55 crores in 2008-09 with a CAGR of 13.95. Operating profit and interest have also increased with the CAGR of 14.39 and 14.22 respectively. Gross profit 

has increased from Rs. 2956 crores in 2004-05 to Rs. 8925.23 crores in 2008-09 with the CAGR of 13.38.  Earning per share has grown with CAGR of 3.87 during 

2004-05 - 2008-09. 

 

RESULTS AND DISCUSSION 
A) OPERATIONAL ITEMS INFLUENCING THE PROFITABILITY OF THE BANK 

The results of operational items influencing the profitability of the bank are presented in this section. Before discussing the results, the variables considered in 

the study and their descriptions are given below. 

DEPENDENT VARIABLE 

Y= Reported net profit (Rupees in crores) 

INDEPENDENT VARIABLES  
X

1 = Operating income (Rupees in crores) 
X

2 = Personnel expenses (Rupees in crores) 
X

3 = Selling expenses (Rupees in crores) 
X

4 = Administrative expenses (Rupees in crores) 
X

5 = Adjusted profit before deduction of income tax (PBDIT) (Rupees in crores) 
X

6 =
 
Depreciation and other write offs (Rupees in crores) 

X
7 = Adjusted profit before tax (PBT) (Rupees in crores) 

X
8 = Tax charged (Rupees in crores) 

X
9 = Adjusted profit after tax (PAT) (Rupees in crores) 

RESULTS OF CORRELATION ANALYSIS 

In order to identify the degree of relationship between the selected independent variables with the dependent variable for the period 2004-05 to 2008-09, the 

lower triangular correlation co-efficient matrix has been computed and presented in the table 2.  It can be seen from the table that except two variables namely 

the selling expenses (x3) and depreciation and other write offs (x6), the other variables have significant correlation with the reported net profit (profitability) of 

the bank.  

Variable x1 is related to the operating income of the bank. As it contains the income earned by the bank from its lending and investment operations. It is 

expected to have direct relation with the profitability, i.e., the higher the incidence of x1, the higher will be the profitability. The correlation co-efficient is 

positive (0.99) and significant at 1 per cent level. Hence, it can be stated that there is positive association between Y and x1.  Higher the operating income, the 

higher will be the profitability and vice versa. Therefore, it is concluded that the operating income is a major determinant of profitability. 

The other variables x2 and x4 are related to the personnel and administrative expenses of the bank respectively. These are the variables related to the expenses 

of the bank for undertaking the various personnel and administrative activities. These two variables are to have an inverse relation with the profitability, i.e., the 

higher the incidence of x2 and x4, the lower will be the profitability. But, the correlation co-efficient is positive and significant at 1 per cent and 5 per cent levels 

respectively. It suggests that increase in personnel and administrative expenses lead to an increase in profitability and vice versa. It could be inferred that the 

variables the personnel expenses and administrative expenses do have direct relationship with the profitability of the bank. 

The other variables namely adjusted PBDIT (x5), adjusted PBT (x7) and adjusted PAT (x9) are related to adjusted profit level even before and after calculating 

depreciation, interest and tax expenses of the bank respectively. These three variables bear positive sign and significant at 1 per cent level. It indicates that there 

is positive association of these variables with profitability. 

Another variable x8   is related to tax charges of the bank. It is an expense made by the bank so as to fulfill statutory norms related to income to the bank. It has 

to have an inverse relation with the profitability and vice versa, i.e., the more the tax charges lower will be the profitability. But, the correlation co-efficient of 

the variable x8 is positive and significant at 5 per cent level. It leads one to conclude that the increased tax charges result in increased profitability.  
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TABLE 2: LOWER TRIANGULAR CORRELATION COEFFICIENT MATRIX OF THE BANK BETWEEN 2004-05 AND 2008-09 

Variables Y x1 x2 x3 x4 x5 x6 x7 x8 x9 

Y 1.00          

x1 0.99(**) 1.00         

x2 0.99(**) 0.98(**) 1.00        

x3 0.54 0.50 0.55 1.00       

x4 0.95(*) 0.98(**) 0.98(**) 0.39 1.00      

x5 0.97(**) 0.97(**) 0.95(*) 0.33 095(*) 1.00     

x6 0.14 0.18 0.13 -0.73 0.30 0.36 1.00    

x7 0.98(**) 0.98(**) 0.96(**) 0.39 0.95(*) 0.99(**) 0.32 1.00   

x8 0.93(*) 0.96(*) 0.93(*) 0.27 0.97(**) 0.98(**) 0.37 0.97(**) 1.00  

x9 0.99(**) 0.99(**) 0.98(**) 0.51 0.95(*) 0.98(**) 0.16 0.99(**) 0.94(*) 1.00 

* Correlation is significant at the 0.05 level  

**Correlation is significant at the 0.01 level 

 

RESULTS OF MULTIPLE REGRESSION ANALYSIS 

In the earlier section, attempt was made to identify the relationship of each independent variable with the dependent variable without having control over the 

influence of other variables. Therefore, in order to identify the factors influencing the profitability, the stepwise multiple regression analysis has been used. In 

the first step, since the variable x9 (adjusted PAT) has the highest positive correlation with profitability, the variable x9 is excluded from the regression analysis. 

Subsequently, other variables were added one by one as predictors to show maximum fit. The final results reveal that the variable x2 (personnel expenses) is the 

variable which explains the profitability of the bank. 

 

TABLE 3: REGRESSION ANALYSIS DEPENDENT VARIABLE Y = REPORTED NET PROFIT 

Model Beta In 

 

T 

 

Sig. 

 

Partial Correlation 

 

Collinearity Statistics 

Tolerance 

x1 .488(a) .378 .742 .258 .006 

x3 -.004(a) -.033 .977 -.023 .693 

x4 -.369(a) -.832 .493 -.507 .044 

x5 .322(a) 1.175 .361 .639 .091 

x6 .011(a) .101 .929 .071 .982 

x7 .387(a) 1.388 .299 .701 .076 

x8 .052(a) .169 .881 .119 .121 

a. Predictors in the Model: (Constant), x2 

 

TABLE 4: REGRESSION CO-EFFICIENT OF SELECTED VARIABLE DEPENDENT VARIABLE Y = PROFIT TO VOLUME OF BUSINESS 

Model Un-standardized Coefficients Standardized Co-efficients t Sig. R
2
 F Sig. 

Beta Std. Error 

1 (Constant) 865.900 211.039   4.103 .026    

x2 1.501 .133 .988 11.267 .001 .977 126.94 .001
a
 

a. Predictors in the Model: (Constant), x2 

 

The co-efficient of multiple determination (R
2
) as per step one, being 0.977 indicates that 97.70 per cent of the variations in dependent variable are explained by 

the independent variable in the model. 

The above analysis indicates that the variable viz., the personnel expenses has a significant bearing on the profitability of the bank. 

 

B) ANALYSIS OF THE BALANCE SHEET ITEMS INFLUENCING THE PROFITABILITY OF THE BANK 

This section presents the analysis and results pertaining to balance sheet items influencing the profitability of the bank. The variables considered and their 

descriptions are as follows.  

DEPENDENT VARIABLE 

Y= Reported net profit (Rupees in crores) 

INDEPENDENT VARIABLES  

x1 = Total Owner’s Fund (Rupees in crores) 

x2 = Borrowed Funds (Rupees in crores) 

x3 = Net Fixed Assets (Rupees in crores) 

x4 = Capital work in progress (Rupees in crores) 

x5 = Investments (Rupees in crores) 

x6 = Current Assets, Loans & Advances (Rupees in crores) 

x7 = Current liabilities (Rupees in crores) 

x8 = Total Net Current Assets (Rupees in crores) 

RESULTS OF CORRELATION ANALYSIS 

In order to assess the degree of relationship between the selected independent variables with the dependent variable for the period 2004-05 to 2008-09, the 

lower triangular correlation co-efficient matrix has been computed and presented in the table 5.  

It can be seen from the table that the variables namely total owned funds (x1), borrowed funds (x2), investments (x5), and current assets and loans & advances 

(x6) have significant correlation with the profitability of the bank.  

Variable x1 is related to the total owners’ fund of the bank. This fund naturally enhances the total funds as well as helps the expansion of the bank. It has a direct 

relation with the profitability, i.e., the higher the incidence of x1, the higher will be the profitability. The correlation co-efficient is positive (0.95) and significant at 

5 per cent level. Hence, it can be concluded that more the owners’ fund, the higher will be the profitability and vice versa.  The owners’ fund acts as a major 

determinant of profitability. 

The other variable x2 is related to the borrowed funds of the bank. These funds are mobilized through external sources which help keeping business expansion, 

but require payment of interest on borrowings. So, it may have an inverse relation with the profitability, i.e., the higher the incidence of x2, the lower will be the 

profitability. But, the correlation co-efficient is positive and significant at 5 per cent level. Hence, it can be concluded that increased borrowed funds result in 

more profitability and vice versa. It could be explained in such a way that with the borrowed funds business expands and more profit is generated even after 

payment of interest. 
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Another variable x6 is related to current assets and loans and advances of the bank. This variable brings returns as interest in short period, which enhances the 

profitability. Therefore, any increase in current assets and loans and advances will result in increase in the profitability and vice versa. The results show that this 

variable has positive sign and significant at 1 per cent level. Hence, it can be stated that the positive association of x6 boosts the profitability level. It could also 

be stated that current assets and loans and advances is a determinant of profitability. 

Another variable x7 is related to current liabilities and provisions of the bank. This variable signifies the bank’s position to repay the liabilities, sometimes if 

necessary, along with interest and to make the provisions in the short run. So, it should have an inverse relation with the profitability, i.e., more the current 

liabilities and provisions, the less will be the profitability and vice-versa. But, the correlation co-efficient of the variable x7 is positive and significant at 5 per cent 

level. Hence, it can be concluded that increase in current liabilities and provisions result in increased profitability and vice versa.  

 

TABLE 5: LOWER TRIANGULAR CORRELATION COEFFICIENT MATRIX OF THE BANK FROM 2004-05 TO 2008-09 

Variables Y X1 X2 X3 X4 X5 X6 X7 X8 

Y 1.00         

X1 0.95(*) 1.00        

X2 0.91(*) 0.76 1.00       

X3 - 0.11 - 0.27 - 0.20 1.00      

X4 - 0.64 - 0.78 -0.26 -0.02 1.00     

X5 0.99(**) 0.91(*) 0.96(**) -0.19 -0.52 1.00    

X6 0.96(**) 0.97(**) 0.87 -0.37 -0.65 0.96(*) 1.00   

X7 0.71 0.64 0.86 -0.32 -0.06 0.80 0.68 1.00  

X8 - 0.18 0.12 - 0.47 -0.14 -0.48 -0.27 -0.10 -0.22 1.00 

* Correlation is significant at the 0.05 level 

** Correlation is significant at the 0.01 level 

 

RESULTS OF MULTIPLE REGRESSION ANALYSIS 

In order to identify the combined impact of relevant variables affecting bank profitability, the stepwise multiple regression analysis has been used. In the first 

step, the variable x5 (investments) has the highest positive correlation with profitability so the variable X5 is excluded from the regression model. Thereafter, 

subsequent variables were added one by one as predictors to show maximum fit. The final results revealed that the variable X6 (current assets and loans & 

advances) is the variable which explain the variations in profitability of the bank. 

 

TABLE 6: REGRESSION ANALYSIS DEPENDENT VARIABLE Y = REPORTED NET PROFIT 

  

Model 

Beta In 

 

T 

 

Sig. 

 

Partial Correlation 

 

Co linearity Statistics 

Tolerance 

x1 .315
a
 .434 .707 .293 .069 

X2 .309
 a
 .920 .455 .545 .247 

X3 .282
 a
 3.569 .070 .930 .864 

X4 -.033
 a
 -.127 .911 -.089 .580 

x7 .103
 a
 .391 .733 .267 .536 

X8 -.082
 a
 -.427 .711 -.289 .990 

a. Predictors in the Model: (Constant), x6 

 

TABLE 7: REGRESSION CO-EFFICIENT OF SELECTED VARIABLES DEPENDENT VARIABLE Y = ADJUSTED NET PROFIT 

Model Un-standardized Coefficients Standardized Coefficients T Sig. R
2
 F Sig. 

Beta Std. Error 

1(Constant) 1147.572 356.898  3.215 .049    

X6 .085 .014 .959 5.899 .010 .921 34.793 .010
a
 

a. Predictors in the Model: (Constant), x6 

 

The co-efficient of multiple determination (R
2
) as per step one, being 0.921 indicates that 92.10 per cent of the variations in profitability of the bank is explained 

by x6. 

The above analysis clearly indicates that the variable viz., the current assets and loans and advances influences the profitability of the bank very much. 

 

SUMMARY OF MAJOR FINDINGS 
• The total sales volume has increased from Rs. 9409.90 crores in 2004-2005 to Rs. 31,092.55 crores with a CAGR of 13.95. Operating profit and interest have 

also increased with the CAGR of 14.39 and 14.22 respectively. Gross profit has increased from Rs. 2956 crores in 2004-05 to Rs. 8925.23 crores in 2008-09 

with the CAGR of 13.38.  Earning per share has grown with CAGR of 3.87 during 2004-05 to 2008-09. 

 

• The results of correlation related to the operational items influencing the profitability of the bank reveal that except two variables namely the selling 

expenses (x3) and depreciation and other write offs (x6), the other variables have significant correlation with the profitability of the bank. However, the 

results of regression related to the operational items influencing the profitability of the bank reveal that the variable x2 (personnel expenses) is the major 

determinant of profitability of the bank. 

• The results of correlation related to the balance sheet items influencing the profitability of the bank reveal that the variables namely total owner’s funds 

(x1), borrowed funds (x2), investments (x5), and current assets and loans & advances (x6) have significant correlation with the profitability of the bank. 

However, the results of regression analysis related to the balance sheet items influencing the profitability of the bank reveal that the variable x6 (current 

assets and loans & advances) is the variable which influences the profitability of the bank significantly in the model. 

 

CONCLUSION 
The analyses on factors influencing profitability of ICICI bank reveal that two variables viz., one among operational items and the other among balance sheet 

items seem to clearly explain the variations in profitability (reported net profit) of the bank during the period 2004-2005 to 2008-2009. These variables are 

personnel expenses and current assets and loans and advances respectively. These variables have positive and significant influence on profitability. If personnel 

expenses increase, it influences profitability via expansion of business operations. The current loans and advances also have positive and significant bearing on 

profitability. Given the other factors, the influence of these two variables suggests the expansion of business operations of the bank under study. If at all the 

bank has to increase its net profit it can do so either by increasing personnel expenses or by expanding current assets, loans and advances or increasing both in a 
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judicious combination. Hence, the bank needs to expand its business operations by increasing personnel expenses (expanding man power) and increasing 

current assets, loans and advances so as to increase its profitability. 
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