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ABSTRACT 
India is a country of rich resources with poor people.  The scourge of poverty is said to be alarming in the post reform period. The number of poverty alleviation 

programmes like IRDP, JRY, TRYSEM, DWCRA, etc. could not free the people from the clutches of the poverty. In this context all the poverty alleviation 

programmes were brought under one umbrella called the Swarn Jayanthi Gram Swarojgar Yojana (SGSY) from April 1999 onwards. In this scenario, micro credit 

dispensed through SHG concept, promises to be a path breaker in the sphere of poverty alleviation and employment generation. At present Tamil Nadu 

Government has been effectively implementing Mahilar Thittam through SHG. The present study assesses the social impact of the SHG on its members in 

Kanchipuram District with a sample of 350 members from three NGOs affiliated to Mahalir Thittam scheme.  The statistical tools like simple percentage, mean 

score, t-test, one way Anova, correlation co-efficient have been used The overall findings indicate  that age group has no relevance to social dimension  and  type 

of family average income and marital status  have not contributed significantly to  the literacy level of members. But all other profile variables have significantly 

contributed to enhancing social impact on members. SHGs have not only helped the members to gain economic freedom but also helped in transforming their 

social outlook.  

 

KEYWORDS 
Mahilar Thittam, Micro Finance, Non-Government Organisation, Self Help Groups, Social Impact. 

 

INTRODUCTION 
ndia is a country of rich resources with poor people. The scourge of poverty is said to be alarming in the post reform period. The number of poverty 

alleviation programmes like IRDP, JRY, TRYSEM, DWCRA, etc. could not free the people from the clutches of the poverty. Therefore poverty continued to 

be a dark spot in an otherwise shinning India. The IRDP, our star poverty alleviation and rural development programme suffered from a number of 

weaknesses like procurement of poor quality assets; inadequate financial assistance including subsidies; concentration in a few activities; improper identification 

of the beneficiaries and activities; low rate of recovery of credit; etc. The developmental programmes implemented in the rural areas focus on the core issue of   

poverty alleviation and rural development through the creation of sustainable livelihood opportunities. However, there was a considerable degree of 

overlapping in these anti-poverty programmes.  

In this context all the poverty alleviation programmes were brought under one umbrella called the Swarn Jayanthi Gram Swarojgar Yojana (SGSY) from April 

1999 onwards. Besides the credit dispensed through commercial banks and cooperative institutions have failed to make a significant impact due to reasons like 

poor recovery from the marginalized section, inadequacy of loan, inability to identify the beneficiaries, political interventions, willful default and poor credit 

discipline triggered by loan wavier schemes  of the government. Further the entry of big business enterprises following liberalization in retail, telecommunication 

and financial services, Special Economic Zones (SEZ), neglect of agriculture sector by policy makers, etc. further marginalized the rural and urban poor.  

In this scenario, micro credit dispensed through SHG concept, promises to be a path breaker in the sphere of poverty alleviation and employment generation. 

Out of the three models of disbursement of micro credit, banks dispensing micro credit through NGO’s have been creating waves in several dimensions. At 

present Tamil Nadu Government has been effectively implementing Mahilar Thittam through SHG. The examination of impact of the SHG on its members 

assumes singular significance. This study evaluates the social impact of the SHGs on their members on various parameters identified through review of 

literature.  

 

THE CONCEPT OF SELF HELP GROUP  
The Self Help Groups are voluntary associations of people formed to attain some common goals. These groups that have similar social identity, heritage, caste or 

traditional occupations come together for a common cause and manage their resources for the benefit of the group members. NABARD has defined Self Help 

Group as “a homogenous group of rural poor voluntarily formed to save whatever amount they can conveniently save out of their earnings and mutually agree 

to contribute to a common fund of the group to be lent to the members for meeting their productive and emergent credit needs”   

 

FEATURES OF SELF HELP GROUP 
� The motto of every group member should be   “Savings first - credit latter” and it need not be registered. 

� Self Help Group is homogeneous in terms of economic status.   

� The ideal size of a Self help group ranges between 10 and 20 members. 

� Groups are non-political, voluntary associations and follow democratic culture.  

� Each group should consist of only one member from one family. 

� A group has to be formed with only men or only with women. 

� SHGs hold weekly meetings mostly during non-working hours, and full attendance is made mandatory for better participation. 

� The groups have transparency among themselves and they have collective accountability of financial transactions. 

� The groups evolve a flexible system of operations often with the help of NGOs and manage their common pooled resources in an independent manner.  

� Every group provides a platform to members for exchange of ideas.  

The concept of self help is not new to Indian society. In traditional rural societies, rural population practiced it in various forms. Activities like house building, 

farming, sharing irrigation, and bullocks were managed on a self-help basis. However, this concept of collective action was among others developed by Olson 

Manuour (1971).  In his opinion, people tend to organize themselves into groups only when they perceive that the benefits of collective action would far exceed 

I
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the cost of participation. But India had the distinction of having traditional saving groups. Informal self help groups oriented to savings and credit functions had 

existed and they were using distinctive credit instrument even before 1904 when the Co-operative Credit Societies Act came into force.    

 

REVIEW OF LITERATURE  
Dolli (2006) who conducted a study on sustainability of natural resources management in watershed development project found that for the members of SHG in 

KAWAD project, improved income (66 per cent), self employment opportunities (66 per cent), awareness (66 per cent) and social contact (60 per cent) were 

expressed as major benefits, while in KWDP, awareness (53 per cent), social contacts (53 per cent) and self employment opportunities (40 per cent) were found 

to be major benefits. 

Jain (2003) micro credit helps the women to achieve social and economic status through involvement of SHGs. The SHG is an available tool for rural development 

and the promotion of community participation in rural development programs as well as a vehicle for disbursing micro-credit to women and encouraging them 

to enter into entrepreneurial activities. His another  finding is that Self Help Groups enhance the equality of the status of women as participants, decision-

makers and beneficiaries in the democratic, economic, social and cultural spheres of life. 

Kausalya Santhanam (2004) points out that the SHGs are transforming the face of Tamil Nadu and strengthening the gender equality because of economic 

independence and managerial training.  Socio-economic empowerment and capacity building are achieved through a series of training programmes such as 

maintenance of registers, personality development, communication skills and entrepreneur development programmes.  SHGs have inculcated the habit of 

savings among the members and also provided them with a sense of security.   

Prem Singh Dahiya, et al. (2006) carried out a study to trace the socio-economic evaluation of the working of Self-Help Groups on their impact, issues and policy 

implications.  The study found out that the social impact was deep in empowering womenfolk, educational development of children and emancipation from 

social evils like drunkenness by male household members. 

Rao (2003) compared the genesis and development of Self-Help Groups from 48 women dairy co-operatives spread over 6 districts of Andhra Pradesh and 

Karnataka.  The study indicated that the existing formal financial institutions failed to provide financial support to landless, marginalized and disadvantaged 

groups.  The origin of the Self-Help Groups was traced to be a mutual support in Indian village community.  Credit for consumption has been the major purpose 

for which loans have been availed in Andhra Pradesh while it is for social functions and purchase of inputs for agriculture in Karnataka.  He concludes that 

women save Rs. 75 to Rs. 150 per month and are involved in social awareness programmes on dowry, nutrition, legal literacy, sanitation, and multiple roles of 

women. 

Savitha (2004) who undertook a study on women empowerment and decision making in agriculture in Mysore district, found that   majority of them experienced 

a moderate level of social empowerment and 26.67 percent had high level of empowerment by adopting percentage analysis.  

Thelma Kay (2003) stated in his research paper that women who had generated increased income through SHG schemes have gained greater respect and 

decision making power within the household, power to command, attention within the community and had self-confidence due to exposure to women’s rights, 

social and political issues.  

In the light of the above, it is manifest that no study has been conducted that, with these three N.G.O.’s in Tamil Nadu in Kanchipuram district which is atop and 

ahead of other districts in Tamil Nadu in the number of SHGs functioning.  In view of higher enrolment of women members, and increase in number of SHGs 

functioning in the district, it was purposively chosen for the study. 

 

STATEMENT OF THE PROBLEM 
Micro credit has emerged as a financial strategy to reach the urban and the rural poor.  Whether micro credit schemes routed through self help groups have 

proved to be a great success in Kanchipuram District too as claimed elsewhere, is a matter worth probing.  Evaluation of the impact of SHGs on the beneficiary 

members has assumed crucial importance.  In other words, whether micro credits dispensed through self help groups in Kanchipuram district has really helped 

the beneficiaries in raising their level of living through pursuit of gainful micro ventures, is a problem that merits detailed study.  The present study is undertaken 

essentially to assess this impact. 

 

SCOPE OF THE STUDY 
The study of women members in SHGs in Kanchipuram district throws light on the status of women, social impact created by SHG. The need of the day is the 

empowerment of women in all the walks of life through SHG. This study addresses the social impact in various dimensions and its impact on Self Help Group 

members. Thus, the present study is supposed to benefit the different constituencies of self help group mechanism. 

 

OBJECTIVES OF THE STUDY 
1. To measure the level of social impact perceived by the respondents. 

2. To analyse the relationship between the profile variable and social variables. 

3. To identify the association among the social variables. 

 

HYPOTHESES OF THE STUDY 
1. There is no significant influence of personal variables on various social dimensions of women members’. 

2. There is no relationship between the dimension of social variables. 

 

LIMITATIONS OF THE STUDY 
1. The study is restricted to Kanchipuram district alone in view of time and resource constraint. 

2. Only 3 NGOs which run the highest number of self help groups are considered. 

3. Self help groups which have women members alone have been studied. 

4. NGOs registered under Mahalir Thittam are studied. In other words, SHGs functioning under private NGOs and banks are outside the purview of the study. 

 

METHODOLOGY  
SAMPLING 

The present study is confined to the members of the Self Help Groups under Mahilar Thittam Scheme operated by the Government of Tamil Nadu.  Multi-stage 

random sampling was adopted for the present study.  There were  more than 25,000 Self Help Groups functioning in Kanchipuram district.  These groups were 

functioning under 20 NGOs. The sample size of the present study was fixed at 350 groups by applying sampling formula         (n = [ZS/ E]
 2 

). In the first phase only 

3 NGOs  ( Hand in Hand, Daughters of Mary Immaculate, and  Arivoli Iyyakkam)  which run self help groups functioning for a minimum period of 5 years in all 13 

blocks of Kanchipuram district were considered and the self help groups which have a minimum membership of 15 alone were considered in the second phase.  

In the final stage, three office bearers were chosen from each group thus, making the total size of the sample to 360 members. Since 10 questionnaires were 

found to be incomplete in some vital aspect and due to non-cooperation of 10 respondents; these were to be rejected. Hence the final size of sample is 350 

members.  

PERIOD OF THE STUDY 

The study was conducted in the month of April 2012. 
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COLLECTION OF DATA 

The present study is empirical in character based on survey method. The first- hand information for this study was collected from the officials of DRDA, 

Kanchipuram District. Primary data exploring the impact of SHGs on social impact were collected from the members. The interview schedule was prepared after 

a review of relevant literature pertaining to self help groups.   

FRAMEWORK OF ANALYSIS  

Data collected have been presented in tabular form and analysis made, statistical tools such as simple percentage ,mean score, t-test, one way Anova, 

correlation co-efficient were used.  Likert’s five-point scale has been used to measure the impact and opinion of respondents to ascertain the level of impact on 

each dimension of social variable.  

 

RESULTS & DISCUSSION 
TABLE 1: AGE-WISE CLASSIFICATION OF THE SAMPLE MEMBERS 

Sl. No. Age No. of Members Percentage to Total 

1 Below 25 108 30.9 

2 25-30 189 54.0 

3 Above 30 53 15.1 

 Total 350 100.0 

Source: Primary Data 

The age wise distribution of sample has been displayed in the table 1. It is patent from table that 108 members forming 30.9 per cent fall in the age group of 

below 25 and 189 members constituting 54 per cent comes under the age group of 25 and 30.  Members above the age of 30 are only 53 forming 15.1 per cent. 

It is therefore evident from the above analysis that the SHG concept has been catching up the younger women of Kanchipuram district. 

 

TABLE 2: LITERACY LEVEL OF THE SAMPLE MEMBERS 

Sl. No. Literacy Level No. of  Members Percentage to total 

1 Illiterate 88 25.1 

2 Primary Schooling 116 33.1 

3 High School Education 87 25.0 

4 Higher Secondary Education 53 15.1 

5 Graduate 6  1.7 

 Total 350 100.0 

Source: Primary Data 

Table 2 displays the educational status of the sample respondents. A close glance at table reveals that the members with primary schooling constitute a higher 

percentage of 33.1 per cent closely followed by illiterate members with 25.1 per cent. It is also patent from the table that members with higher secondary and 

graduate qualification forming 16.8 per cent do not seek economic pursuit through self Help Group.  Therefore it is concluded that SHGs in Kanchipuram district 

are mostly manned by illiterate and primary school dropout members. 

 

TABLE 3: AVERAGE ANNUAL INCOME OF THE SAMPLE MEMBERS 

Sl. No. Income Range (in Rs.) No. of Members Percentage to total 

1   7,500 –  15,000 7 2 

2 15,001 –  22,500 21 6 

3 22,501 –  30,000 124 35 

4 30,001 –  37,500 58 17 

5 Above 37,500 140 40 

 Total 350 100 

Source: Primary Data 

A close scrutiny of Table 3 reveals that the average annual income of the respondents has increased remarkably. The number of members whose average annual 

income falls between Rs. 22,501 and Rs. 30,000 is 124 (35 percent) and the number of respondents earning between Rs. 30,001 and Rs. 37,500 are 58 (17 

percent) and those earning above Rs. 37,500 are 140 constituting 40 per cent. In short as many as 322 members forming 92 per cent have earned income 

beyond Rs. 22,000 on an average. This clearly shows that the SHGs in the study area have helped the members to gain economic empowerment. 

 

TABLE 4: TYPE OF FAMILY AMONG THE SAMPLE MEMBERS 

Sl. No. Family Pattern No. of members Percentage to  total 

1 Nuclear 245 70 

2 Joint 105 30 

 Total 350 100 

Source: Primary Data 

Table 4 shows the nature of the family of SHG members in Kanchipuram district. It is manifest from the table that vast majorities (70 per cent) are from nuclear 

families. It was stated during the course of interview with the members that the nuclear family system enabled them to actively participate in group activities.     

 

TABLE 5: MARITAL STATUS OF THE SAMPLE MEMBERS 

Sl. No. Marital Status No. of Members Percentage to total 

1 Unmarried 90 26 

2 Married 234 67 

3 Others 26 7 

 Total 350 100 

Source: Primary Data 

It can be noticed from table 5 that most of the members i.e. 234 members representing 67 per cent are married female members while 90 members with 26 per 

cent are unmarried. The bare necessity to supplement the income of family in these days of sky rocketing of prices and sheer inability to keep idle despite 

possessing vast vocational skills drive the married members to seek some gainful economic activity  by SHG.   
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It is evident from the above table 6 that the concept of SHG has become a great hit among the female population in rural segm

As many as 212 members occupying 61 per cent from rural areas outnumbered their urban counter parts which constitute 39 per cent. The

concluded that the SHGs in Kanchipuram district are mostly concentrated in rural areas.

Having examined the demographic profile of respondents, analysis veers round to measuring the impact of SHG on its members on social dimensions.

 

 

 

TABLE 7: IMPACT OF S

Social 

Variables 

Level of Acceptance

Not Improved

Ability to read -- 

Ability to write 54 

(15.43 %)

Ability to do simple arithmetic 11 

(3.14 %)

The impact of SHG on the variables like ability to read, ability to write, ability to do simple arithmetic has been analysed 

the various aspects of literacy and SHG has been established in earlier studies conducted 

that as many as 190 members (54.29 per cent) are reported to have experienced a considerable improvement and one hundred sixt

have expressed a partial improvement in the reading ability. 

In other words, it can  be said that SHG has dented every member’s ability to read. As regards the ability to write, the SHG 

104 members (29.71 per cent) have attributed their ability to wri

in their writing skill and 54 members (15.43 per cent) stated that there is no improvement in their writing skill due to SHG.

concerned, 221 members (63.15 per cent) have attributed considerable improvement in their arithmetical ability. While 11 members represe

per cent have stated that there is no improvement in their arithmetical ability even after becoming members of SHG.  In

apparent that SHG has made a conspicuous impact on its member’s reading, writing, and arithmetic skills.
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TABLE 6: LOCALITY OF THE SAMPLE MEMBERS 

Sl. No. Locality No.  of  Members Percentage to total 

Urban 138 39 

Rural 212 61 

Total 350 100 

Source: Primary Data 

It is evident from the above table 6 that the concept of SHG has become a great hit among the female population in rural segm

as 212 members occupying 61 per cent from rural areas outnumbered their urban counter parts which constitute 39 per cent. The

concluded that the SHGs in Kanchipuram district are mostly concentrated in rural areas. 

aphic profile of respondents, analysis veers round to measuring the impact of SHG on its members on social dimensions.

TABLE 7: IMPACT OF SELF HELP GROUP ON MEMBER’S LITERACY 

Level of Acceptance 

Not Improved Partially Improved Considerably Improved Total

160 

(45.71 %) 

190 

(54.29 %) 

350

(100%)

 

(15.43 %) 

192 

(54.86 %) 

104 

(29.71 %) 

350

(100%)

 

(3.14 %) 

118 

(33.71 %) 

221 

(63.15 %) 

350

(100%)

Source: Primary Data 

The impact of SHG on the variables like ability to read, ability to write, ability to do simple arithmetic has been analysed in the table 7. The relationship between 

the various aspects of literacy and SHG has been established in earlier studies conducted by Banerjee (2002), Anjugam and Alagumani (2001). This table manifest 

that as many as 190 members (54.29 per cent) are reported to have experienced a considerable improvement and one hundred sixt

nt in the reading ability.  

In other words, it can  be said that SHG has dented every member’s ability to read. As regards the ability to write, the SHG 

104 members (29.71 per cent) have attributed their ability to write while 192 members (54.86 per cent) give credit to SHG for their partial improvement 

in their writing skill and 54 members (15.43 per cent) stated that there is no improvement in their writing skill due to SHG.

221 members (63.15 per cent) have attributed considerable improvement in their arithmetical ability. While 11 members represe

per cent have stated that there is no improvement in their arithmetical ability even after becoming members of SHG.  In

apparent that SHG has made a conspicuous impact on its member’s reading, writing, and arithmetic skills. 

TABLE 8: IMPACT OF SELF HELP GROUP ON MEMBER’S HEALTH 
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-- -- 
19 

(5.43%) 

108 

(30.86%) 

223 

(63.71 %)

My awareness on cleanliness & hygiene has improved -- 
20 

(5.71%) 

9 

(2.57 %) 

166 

(47.43%) 

155 

(44.29 %)

-- 
58 

(16.57%) 

12 

(3.43 %) 

180 

(51.43%) 

100 

(28.57 %)

Source: Primary Data 

Many research studies have established the fact that the health care aspect of the member has significantly improved after th

SHG. Table 8 gauges the impact of SHG on the health aspect of the members. It is patent from the table that 331members (94.57 per cent) have agreed that 

In other words socialisation in SHG mechanism has helped them to improve their diet pattern.   Only a few members i.e. 19 (5.

on their diet routine.  As regards awareness about cleanliness and hygiene, 321 members (91.72 per cent) have positively resp
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It is evident from the above table 6 that the concept of SHG has become a great hit among the female population in rural segment of the Kanchipuram district. 

as 212 members occupying 61 per cent from rural areas outnumbered their urban counter parts which constitute 39 per cent. Therefore it can be 

aphic profile of respondents, analysis veers round to measuring the impact of SHG on its members on social dimensions. 

 

Total Mean SD 

350 

(100%) 

2.54 0.50 

350 

(100%) 

2.14 0.66 

350 

(100%) 

2.60 0.55 

in the table 7. The relationship between 

by Banerjee (2002), Anjugam and Alagumani (2001). This table manifest 

that as many as 190 members (54.29 per cent) are reported to have experienced a considerable improvement and one hundred sixty members (45.71 per cent) 

In other words, it can  be said that SHG has dented every member’s ability to read. As regards the ability to write, the SHG has made different levels  of impact, 

te while 192 members (54.86 per cent) give credit to SHG for their partial improvement 

in their writing skill and 54 members (15.43 per cent) stated that there is no improvement in their writing skill due to SHG. As far as arithmetical skill is 

221 members (63.15 per cent) have attributed considerable improvement in their arithmetical ability. While 11 members representing  3.14 

per cent have stated that there is no improvement in their arithmetical ability even after becoming members of SHG.  In the light of above analysis, it is 
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(63.71 %) 
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4.58 0.59 

(44.29 %) 

350 
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4.30 0.78 
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350 

(100%) 
3.92 0.99 

Many research studies have established the fact that the health care aspect of the member has significantly improved after their admission to membership in 

le that 331members (94.57 per cent) have agreed that 

In other words socialisation in SHG mechanism has helped them to improve their diet pattern.   Only a few members i.e. 19 (5.43 per cent) aver that SHG has 

on their diet routine.  As regards awareness about cleanliness and hygiene, 321 members (91.72 per cent) have positively responded that their 
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knowledge about cleanliness and hygiene has topped while a minuscule minority of 20 members (5.71 per cent) perceive no impact on their awareness 

about cleanliness. Similarly SHG has significant impact on the health care aspect of the members. As many as 280 members constituting 80 per cent are firm 

in their view that their awareness about health care has certainly improved after joining the SHG. Therefore it can be concluded that the SHG mechanism 

has made a positive dent on various aspects of health in the study area. 

 

TABLE 9: IMPACT OF SELF HELP GROUP ON MEMBER’S SOCIAL RELATIONSHIP 
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Relationship with friends, acquaintances relations has improved -- 
5 

(1.43%) 
-- 

88 

(25.14%) 

257 

(73.43%) 

350 

(100%) 
4.71 0.54 

My contacts with high officials improved -- 
5 

(1.43%) 
-- 

97 

(27.71%) 

248 

(70.86%) 

350 

(100%) 
4.68 0.55 

Opportunity to interact with others  in the meeting -- 
3 

(0.86%) 

1 

(0.28%) 

26 

(7.43%) 

320 

(91.43%) 

350 

(100%) 
4.89 0.39 

Relationship with society has improved -- 
5 

(1.43%) 
-- 

94 

(26.86%) 

251 

(71.71%) 

350 

(100%) 
4.69 0.55 

Source: Primary Data 

As explained in the previous table, SHG provides opportunities to members to interact with one another in group meetings; to meet officials of funding agencies; 

to interact with NGOs and to transact with different customers in their business deals. Thus, the members are able to nurture their social skills.  The 

independent research studies conducted by Jerinabi and Lalitha Devi (2010), Bezabih Tolosa (2007), Stanley Devis Mani and Selvaraj (2008)  have established the 

connectivity between the membership in SHG and the improvement in the soft skills of the members.  

 A casual glance at the table 9 shows that the relationship with the friends and acquaintances has positively improved thanks to SHG. The mean score of 4.71 

indicating strong agreement of members on the improved relationship with friends and acquaintances bears testimony to the positive impact of SHG on this 

relationship aspect. The table has clearly demonstrated the positive impact created by SHG on strengthening the contact with various officials as 345 members 

representing 98.57 per cent have strongly agreed. 

The interpersonal relationship among members is evident from the positive response given by 346 members reflecting 98.86 per cent. Similarly the economically 

empowered members are recognized as entities in the society. All these positive qualities help the members to build and maintain smooth relationship in 

different walks of life. It is clear from the table that 345 members representing 98.57 per cent have averred that the SHG has helped them in nurturing the 

positive relationship with the society. 

 

TABLE 10: IMPACT OF SELF HELP GROUP ON MEMBER’S SOCIAL ACCEPTANCE 
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My esteem as earning member has increased -- 
2 

(0.57%) 

3 

(0.86%) 

110 

(31.43%) 

235 

(67.14%) 

350 

(100%) 
4.65 0.53 

My advice is solicited on social matters -- -- -- 
86 

(24.57%) 

264 

(75.43%) 

350 

(100%) 
4.75 0.43 

Participation in making decisions on social matters -- -- -- 
69 

(19.71%) 

281 

(80.29%) 

350 

(100%) 
4.80 0.40 

Being invited for village festivals -- -- -- 
106 

(30.29%) 

244 

(69.71%) 

350 

(100%) 
4.70 0.46 

Source: Primary Data 

Table 10 displays the impact of SHG and social acceptance. A cursory glance at the table shows that the 345 members, 98.57 per cent, reported that they have 

been recognized as an entity due to their earning capacity derived from their membership in groups. The mean score of 4.65 testifies the acknowledgment of 

the fact of recognition as an earning member.  Thus the very earning capacity of members makes others in the family and society to listen to their suggestion, 

ideas and views. All members are one in their view that they are invited to contribute their opinion on vital issues affecting their families. This increases the ego 

satisfaction of members. 

All the members credit the SHG to the attainment of new status as an earning member. As regards their participation in decision making on social matters, it is 

evident from the response of all the 350 members that they are able to participate in all decisions affecting social matters. The unanimity of all members on the 

variable “invitation for village festival” unmistakably points to the positive contribution of SHG to emancipation of women from the clutches of male folk. In 

short all the variables listed in the table disclose in unambiguous terms the significant role played by SHG on heightening the image of women folk on the social 

spectrum.  
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TABLE 11: STUDENT T TEST FOR SIGNIFICANT DIFFERENCE BETWEEN TYPES OF FAMILY WITH REFERENCE TO SOCIAL VARIABLES 
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Literacy 
Nuclear 18.72 1.03 

1.701 0.090 
Joint 15.63 1.02 

Health 
Nuclear 18.69 1.41 

3.254 0.004** 
Joint 12.86 1.46 

Social Relationship 
Nuclear 15.04 1.76 

3.818 0.009** 
Joint 19.06 1.59 

Social Acceptance 
Nuclear 15.63 1.25 

3.259 0.001** 
Joint 19.02 1.17 

Overall Social Impact 
Nuclear 58.31 3.16 

3.469 0.003** 
Joint 57.13 2.80 

Source: Primary Data 

Note: 1. **Denotes significant at 1% Level      2. *Denotes significant at 5% Level 

The impact of type of family on social variables is taken up for analysis is shown in the table 11. The smallness and largeness of the family may have an impact on 

social variables. The members from nuclear family may have better prospects to improve their literacy level than those from joint families thanks to availability 

of more time to develop the skill. In this background impact of type of family on social variables is analyzed. A sharper focus on mean scores of type of family on 

the literacy and health variables shows that the members from nuclear family stand to get a significant impact on these social variables as evidenced by the 

mean score of 18.72 and 18.69 respectively, while the members from joint family have been more deeply affected by social relationship and social acceptance 

variables than those from nuclear family. The overall impact of type of family on social variables is significant with the p value of 0.003. 

 

TABLE 12: STUDENT T TEST FOR SIGNIFICANT DIFFERENCE BETWEEN LOCALITIES WITH REFERENCE TO SOCIAL VARIABLES 

Social Variables Locality Mean S.D. t  value P value 

Literacy Urban 7.28 0.98 3.220 0.042* 

Rural 5.29 1.08 

Healthcare Urban 12.64 1.44 3.223 0.046* 

Rural 10.62 1.43 

Social Relationship Urban 17.60 1.75 3.305 0.041* 

Rural 18.94 1.54 

Social Acceptance Urban 17.31 1.19 3.216 0.036* 

Rural 18.96 1.24 

Overall Social Impact Urban 52.10 2.94 3.224 0.046* 

Rural 58.20 2.97 

Source: Primary Data 

The locality where one resides may have an impact on various social variables like literacy, health, social relationship, and social acceptance. A close look at the 

mean scores of locality groups shows that urban members have been affected by the variables like literacy and health care with higher mean scores of  7.28 and 

12.64 respectively. Further the existence of significant difference in the mean scores has been confirmed by the respective p values standing at 0.042 and 0.046.  

As explained earlier, higher exposure experienced by urban members might be the reason for significance in the impact level on the aforesaid variables when 

compared to rural counterparts. An analysis of the mean scores of locality groups on the variables i.e. social relationship and social acceptance presents a 

different picture. In other words, the extent of social relationship and social acceptance is deeper in rural members than their counter parts as evidenced by the 

mean scores of 18.94 and 18.96 respectively. Therefore it can be concluded that locality has impact on the rural and urban members differently on different 

variables. As for the overall impact of locality on social variables, it can be said that the locality factor has played a significant role with the p value of   0.046 on 

social variables. 

TABLE 13: ANOVA FOR SIGNIFICANT DIFFERENCE BETWEEN AGE GROUP WITH RESPECT TO SOCIAL VARIABLES 

Social Variables Age Group Mean S.D F value P value 

Literacy Below 25 6.27
 

1.06 1.287 0.277 

25-30 7.35
 

1.04 

Above 30 6.09
 

0.88 

Health Below 25 12.20
 

1.40 0.962 0.383 

25-30 12.72 1.53 

Above 30 13.02 1.23 

Social Relationship Below 25 19.03 1.43 0.141 0.869 

25-30 18.03 1.75 

Above 30 19.93 1.72 

Social Acceptance Below 25 16.75 1.28 0.760 0.468 

25-30 17.85 1.12 

Above 30 18.97 1.39 

Overall Impact of Age on  

Social variables 

Below 25 50.00 3.11 0.035 0.965 

25-30 51.87 2.99 

Above 30 59.96 2.58 

Source: Primary Data 

The impact of age on social variables is analyzed in the table 13. An attempt is made to identify the age group or groups which have been deeply affected by 

social variables. The higher mean scores of 7.35 of the age group falling between 25 and 30 have been significantly impacted by literacy. In other words, women 

members belonging to this age group has learnt three skills i.e. reading, writing and simple arithmetic. As far as health care is concerned women members above 

the age of 30 with mean score of 13.02 have gained a higher level of consciousness than the other age groups. Similarly women members above the age of 30 

have significantly improved the social relationship as evidenced by the mean score of 19.93. The same finding holds good for social acceptance variable as well.  

In short, it can be concluded that except literacy, women members above the age of 30 have been favourably impacted on the variables like health, social 

relationship and social acceptance. The existence of significance in the mean scores has been confirmed by the p values. As regards the overall impact of age on 
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social variables, the statistical results confirm that age has played a definite role in social variables but the significance is more in the age group of those above 

30 in most of the variables. 

 

TABLE 14: ANOVA FOR SIGNIFICANT DIFFERENCE BETWEEN EDUCATIONAL STATUS AND SOCIAL VARIABLES 

Social Variables Educational    status Mean S.D F value P value 

Literacy Illiterate  7.81
b
 1.03 3.872 0.031* 

Primary Schooling  7.38
 b

 1.04 

High School  7.29
 a
 0.98 

HSc  7.19
 a
 1.06 

Graduate  7.00
 a
 0.63 

Health Illiterate 13.14
 b

 1.46 3.645 0.032* 

Primary Schooling 12.97
 b

 1.61 

High School 12.71
 a
 1.32 

HSc 12.42
 a
 1.18 

Graduate 19.00
 a
 1.41 

Social Relationship 

 

Illiterate 18.02
 b

 1.76  

3.283 

 

 

0.048* 

 

Primary Schooling 17.55
 b

 1.49 

High School 17.72
 a
 1.63 

HSc 17.95
 a
 1.82 

Graduate 17.00
 a
 0.00 

Social Acceptance Illiterate 18.96
 b

 1.26 3.853 0.033* 

Primary Schooling 18.67
 b

 1.16 

High School 17.03
 a
 1.14 

HSc 16.75
 a
 1.34 

Graduate 16.33
 a
 1.32 

Overall 

Social Impact 

 

Illiterate 59.53
b
 2.98  

3.501 

 

0.015* Primary Schooling 59.10
b
 3.27 

High School 58.95
 a
 2.69 

HSc 58.22
 a
 2.68 

Graduate 54.83
 a
 1.94 

Source: Primary Data 

An attempt is made to find out the impact of educational status on social variables. The ANOVA technique followed by Duncan multiple range test, applied to 

know the level of impact on different groups, establishes the fact that illiterate groups and those with primary education have been highly impacted by SHG 

while other groups with high school, higher secondary and degree holders have been comparatively less impacted.   

As for the overall impact of educational status on social aspects, it is illiterate and those with primary education have been affected significantly as the p value is 

significant at 0.015.  Perhaps the sample size comprises more of illiterates and primary school educated; the impact is more significant among these groups. 

Therefore the impact might be more pronounced in the case of illiterates and those with primary education.  

 

TABLE 15: ANOVA FOR SIGNIFICANT DIFFERENCE BETWEEN AVERAGE ANNUAL INCOME AND SOCIAL VARIABLES 

Social Variables Average Annual Income (In Rs.) Mean S.D. F value P value 

Literacy 7,500 –15,000 7.21 0.97 0.312 0.732 

15,001 – 22,500 7.20 1.04 

22,501 - 30,000 7.26 1.61 

30,001 – 37500 7.30 1.06 

Above 37,500 7.31 1.01 

Health 7,500 –15,000 12.59
a
 1.30 3.106 0.046* 

15,001 – 22,500 12.77
a
 1.55 

22,501 – 30,000 13.01
b 

1.24 

30,001 – 37,500 12.74
a 

1.16 

Above 37,500 13.15
b
 1.28 

Social Relationship 7,500 –15,000 18.62
a
 1.33 3.545 0.034* 

15,001 – 22,500 18.50
a
 1.25 

22,501 - 30,000 18.79
b
 1.30 

30,001 – 37,500 18.41
a
 1.31 

Above 37,500 18.95
b
 1.81 

Social Acceptance 7,500 –15,000 18.77
a
 1.30 3.243 0.024* 

15,001 – 22,500 18.62
a
 1.19 

22,501 – 30,000 18.93
b
 1.14 

30,001 – 37,500 18.43
a
 1.12 

Above 37,500 18.96
b
 1.16 

Overall Social Impact 7,500 –15,000 57.72
a
 2.74 3.636 0.038* 

15,001 – 22,500 57.64
a
 2.63 

22,501 – 30,000 57.91
b
 3.08 

30,001 – 37,500 57.35
a
 2.54 

Above 37,500 58.36
b
 2.89 

Source: Primary Data 

It is common knowledge that the level of income influences one’s literacy, health, social relationship and social acceptance. The result of the ANOVA analysis 

proves that the level of income has not significantly influenced the literacy level. In other words, since most of the members have already crossed the age for 

educating themselves, they may not spend much on their education. Therefore the impact of rise in income does not bring out a significant change in their 

literacy level.  
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As regards other social variables i.e. health, social relationship and social acceptance, those groups whose income is beyond Rs. 37,500 have been highly 

impacted as the mean values of this group are higher than those of other income groups. Therefore it can be concluded that higher the income level, higher the 

impact on social variables. The overall impact of average annual income on social variables is significant, as the p value is 0.038. 

 

TABLE 16: ANOVA FOR SIGNIFICANT DIFFERENCE BETWEEN MARITAL STATUS AND SOCIAL  VARIABLES 

S
o

ci
a

l 
V

a
ri

a
b

le
s 

M
a

ri
ta

l 

st
a

tu
s 

M
e

a
n
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P
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Literacy 

Unmarried 7.25
 

1.03 

1.131 0.324 Married 7.27
 

1.02 

Others 7.58
 

1.06 

Health 

Unmarried 12.80
b 

1.33 

3.107 0.041* Married 13.00
b
 1.60 

Others 12.79
a
 1.48 

Social Relationship 

Unmarried 19.05
b
 1.39 

3.343 0.003** Married 19.12
b
 1.79 

Others 18.91
b
 1.33 

Social Acceptance 

Unmarried 18.81
b 

1.27 

3.303 0.050* Married 18.94
b
 1.18 

Others 17.31
a 

1.26 

Overall Social Impact 

Unmarried 57.90
a 

2.94 

3.685 0.005** Married 58.62
b 

2.97 

Others 57.91
b 

3.04 

Source: Primary Data 

One’s marital status may influence the social impact. The unmarried ones may have more inclination to improve their literacy level than the other categories in 

order to improve their earnings prospects and to gain recognition as the educated members of the society. The sense of being settled in family life might not 

urge them to improve their literacy level. In this context, an attempt is made to find out the impact of educational status on various groups covered under the 

variable “literacy”.  

It is obvious from the table 16 that the marital status has not significantly impacted the literacy of members as the p value 0.324.  The health consciousness used 

to be higher among the married members than the other groups as they may like to live longer to take care of rest of their family members. The unmarried and 

others like widows, destitute and orphans may not be interested to take care of health as much as their married counterparts. In this back drop the impact of 

one’s marital status on health is explored.  A close examination of mean scores reveals the fact that the married members become more conscious in health 

aspect than the other groups as their mean score is 13. The unmarried and others are equally concerned about their health aspect as evidenced by the mean 

score of 12.8. The fact of marital status significantly influencing the health aspect is further borne out by the significant p value of 0.041.  

The comparison of mean scores of different groups discloses the fact that the married and unmarried groups have significant impact on the dimension of social 

relationship in terms of significant p value which stands at 0.003. 

An analysis of mean scores of the groups covered under the marital status shows that married and unmarried members experience higher degree of social 

acceptance than the others. Therefore it can be concluded that the impact of married and unmarried is significant with the p value of 0.052 on social acceptance 

parameter. As regards the impact of marital status on all the parameters covered under the social dimension, the married and unmarried groups have significant 

impact as the p value is 0.005.  

TABLE 17: CORRELATION CO-EFFICIENT BETWEEN SOCIAL VARIABLES 
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Literacy 1.000 -0.020 0.118* 0.101 

Health --- 1.000 0.003 0.020 

Social Relationship --- --- 1.000 0.182** 

Social Acceptance --- --- --- 1.000 

Source: Primary Data 

An attempt is made in the table 18 to find out the inter-variable correlation among the social variables. It is very interesting to note that the level of literacy is 

positively and significantly correlated with social relationship and social acceptance. It implies that rise in the literacy level enables the members to bond with 

others in the society very smoothly and enables them to gain social acceptance in the society. Therefore the SHG in the study area needs to be credited for the 

positive contribution it has made in the social relationship and social acceptance through the development of literacy level of members.  

The health variable however is not correlated significantly with social relationship and social acceptance since there may not be any connection between the 

health and social relationship and social acceptance. In other words, irrespective of one’s health condition, one can relate with others in the society very 

smoothly and gain social recognition by one’s conduct. Therefore there may not be a correlation between health and other variables. Social relationship has a 

positive linkage with social acceptance to a significant extent of 0.182. In other words, the more intense the social relationship, the more wider the social 

acceptance. 

 

CONCLUSION 
The present study undertaken in Kanchipuram District reveals that SHGs have made a tremendous impact on social dimensions of women members. The SHG 

has contributed substantially on the social front in nurturing good relationship with members, friends, funding agencies and bank; in winning a positive 

recognition from the society as an entity; in upgrading their reading, writing, computational and decision making skills. The SHGs would continue to produce 

revolutionary results in the study area if the organization promoting microfinance programmes pay more attention to the existing and new groups for a visible 

success. 
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