VoLUME No. 2 (2012), I ssue No. 12 (DECEMBER) I SSN 2231-4245

INTERNATIONAL JOURNAL OF RESEARCH IN
COMMERGE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories
Indexed & Listed at:
Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A.,
Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)],
Index Copernicus Publishers Panel, Poland [HililICVAIIEIGHSI08 & number of libraries all around the world.
Circulated all over the world & Google has verified that scholars of more than 1866 Cities in 152 countries/territories are visiting our journal on regular basis.
Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI — 135 003, Yamunanagar, Haryana, INDIA

http://ijrcm.org.in/




VoLUME No. 2 (2012), I ssue No. 12 (DECEMBER) I SSN 2231-4245

CONTENTS

o~ TITLE & NAME OF THE AUTHOR (S) Fage No-

1. | MANAGEMENT OF NON-PERFORMING ASSETS: A STUDY ON RAS AL KHAIMAH BANK, UNITED ARAB EMIRATIES 1
DR. K. DURGA PRASAD & BANDA RAJANI

2. | INVESTIGATING THE KNOWLEDGE MANAGEMENT IMPLEMENTATION IN THE DISTANCE EDUCATION SYSTEM IN IRAN 9
MOHAMMAD LASHKARY, ESMAEIL KHODAI MATIN, BEHZAD HASSANNEZHAD KASHAN! & KOLONEL KASRAEI

3. | REPORTING EDUCATION AND EDUCATIONAL MATTERS IN NIGERIAN MEDIA 15
IFEDAYO DARAMOLA

4. | EMPLOYEE SELECTION IN ETHIOPIAN CIVIL SERVICE: PREDICTIVE AND CONTENT VALIDITY OF SELECTION INSTRUMENTS: A CASE STUDY IN 19
BUREAU OF CIVIL SERVICE AND CAPACITY BUILDING
ABEBE KEBIE HUNENAW

5. | CAUSES AND CONSEQUENCES OF HETEROSKEDASTICITY IN TIME SERIES 24
DR. FREDRICK ONYEBUCHI ASOGWA & AMBROSE NNAEMEKA OMEJE

6. | EFFECTS OF FRAUD AND FORGERY AND PERFORMANCE IN HOTELS IN NAIROBI, KENYA 29
MOSES MURAYA, JACQUELINE KORIR & KIMELI KORIR

7. | MEGHALAYA: SWITZERLAND OF THE EAST? 34
DR. BALWINDER NONGRUM BEDI

8. | CORPORATE GOVERNANCE IN EMERGING ECONOMIES IN INDIA - A REVIEW 38
KAISETTY. BALAJI & DR. Y. VENU GOPALA RAO

9. |STUDY OF STUDENTS’ PERCEPTION TOWARDS SELECTION OF HOTEL MANAGEMENT STUDIES AND THEIR WILLINGNESS TO PURSUE THEIR| 42
CAREER IN THE HOSPITALITY INDUSTRY AFTER COMPLETION OF THEIR COURSE
MILIND A. PESHAVE & DR. RAJASHREE GUJARATHI

10. | WOMEN AWARENESS ON CONSUMER RIGHTS — A STUDY WITH REFERENCE TO VELLORE CITY 51
DR. N. SUNDARAM & C. BALARAMALINGAM

11. | DETERMINANTS OF DROPOUT OF TODA CHILDREN IN NILGIRIS DISTRICT-AN EMPIRICAL ANALYSIS 55
DR. R. ANNAPOORANI & K. KRITHIGA

12. | IRRIGATION WATER PRICING IN KARNATAKA: TRENDS AND ISSUES 60
GOWRISH P & DR. B. K. TULASIMALA

13. |INFLUENCE OF BANKS’ DEMANDS FOR SECURITY ON PERCENTAGE OF LOAN SANCTIONED FOR FARMERS UNDER: SERVICE AREA| 66
APPROACH (SAA)
DR. C. VETHIRAJAN & S. CHANDRASEKAR

14. | BUDDING CHAIN OF CO OPERATIVE SOCIETIES IN INDIA-ITS REASONS AND IMPACT (WITH SPECIAL REFERENCE TO JODHPUR AND PALI| 69
DISTRICT)
DR. PUNITA SONI & DIVYA SHARMA

15. | OPEN DISTANCE EDUCATION AND SUSTAINABLE DEVELOPMENT 72
DR. SHIVAJI BORHADE

16. | ASTUDY ON HIGHER SECONDARY STUDENTS’ FAMILY ENVIRONMENT AND ACHIEVEMENT IN ECONOMICS IN TIRUNELVELI DISTRICT 77
M. RAJAKUMAR & DR. M. SOUNDARARAJAN

17. | GROWTH IN STUDENTS ENROLMENT, NUMBER OF COLLEGES AND UNIVERSITIES IN INDIA 81
V. D. DHUMAL & DR. A. J. RAJU

18. | ANALYTICAL STUDY ON AWARENESS LEVEL OF ELECTRONIC BANKING IN KADAPA TOWN 84
DR. PADMASREE KARAMALA & DR. BHARATHI DEVI ANCHULA

19. | UPLIFTMENT OF WOMEN THROUGH SELF HELP GROUP ACTIVITIES: AN EMPIRICAL STUDY IN KANCHEEPURAM DISTRICT SHGs 89
J. SANKARI & DR. R. NAGARAJAN

20. | SOCIO ECONOMIC IMPACT OF CONFLICT: AN EMPIRICAL STUDY OF YOUTH IN KASHMIR 93
DR. ANISA JAN & UNJUM BASHIR

21. | EXTERNAL DEBT OF SRILANKA: GROWTH AND ECONOMIC GROWTH 100
DR. G. JAYACHANDRAN

22. | FOOD SECURITY IN INDIA — CHALLENGES AHEAD 112
DARSHINI.J.S

23. | THE PERFORMANCE OF SELF HELP GROUPS A STUDY OF DHAN FOUNDATION, JEWARGI TALUK, GULBARGA DIST, KARNATAKA 121
BHIMASHA K. B.

24. | BLACK MONEY AND ITS IMPACT ON INDIAN ECONOMY AND COMPARATIVE STUDY OF INDIA AND CHINA 126
JATINDER KUMAR, VINAY KUMAR & ANITA KUMARI

25. | INCIDENCE OF POVERTY AND INTRAHOUSEHOLD ALLOCATION OF RESOURCES: A GENDER ANALYSIS 129
P.KANAKARANI

26. | PROGRESS OF SHG’s AND SOCIO-ECONOMIC CONDITIONS OF WOMEN BENEFICIARIES IN HAVERI DISTRICT (KARNATAK STATE) 139
DR. RAMESH.O.OLEKAR & CHANABASAPPA TALAWAR

27. | ASTUDY ON ISSUES AND CHALLENGES OF CHILD LABOUR: WITH REFERENCE TO GARMENT INDUSTRIES IN BENGALURU 143
KRISHNA MURTHY.Y & S.MANJUNATH

28. | STRESS AND COPING BEHAVIOR AMONG HEARING IMPAIRED CHILDREN IN CHITOOR DISTRICT 150
G. JANARDHANA & V. RAMESH BABU

29. | VOLATILITY TRANSMISSION BETWEEN CRUDE OIL PRICES AND INDIAN EQUITY SECTOR RETURNS 157
ANAND.B

30. | NEED OF HOUR: ACTION TANKS NOT THINK TANKS 161
NAGURVALI SHAIK, PUJITHA VALLBHANENI & VINOD ADAPALA
REQUEST FOR FEEDBACK 165

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUuME No. 2 (2012), I ssue No. 12 (DECEMBER) I SSN 2231-4245

CHIEF PATRON

PROF. K. K. AGGARWAL
Chancellor, Lingaya’s University, Delhi
Founder Vice-Chancellor, Guru Gobind Singh Indraprastha University, Delhi
Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar

FOUNDER PATRON
LATE SH. RAM BHAJAN AGGARWAL
Former State Minister for Home & Tourism, Government of Haryana

Former Vice-President, Dadri Education Society, Charkhi Dadri
Former President, Chinar Syntex Ltd. (Textile Mills), Bhiwani

CO-ORDINATOR.
DR. BHAVET
Faculty, M. M. Institute of Management, MaharishiMarkandeshwarUniversity, Mullana, Ambala, Haryana

ADVISORS
DR. PRIYA RANJAN TRIVEDI

Chancellor, The Global Open University, Nagaland

PROF. M. S. SENAM RAJU
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi
PROF. M. N. SHARMA
Chairman, M.B.A., HaryanaCollege of Technology & Management, Kaithal

PROF. S. L. MAHANDRU

Principal (Retd.), MaharajaAgrasenCollege, Jagadhri

EDITOR
PROF. R. K. SHARMA
Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi

CO-EDITOR,

DR. SAMBHAV GARG
Faculty, M. M. Institute of Management, MaharishiMarkandeshwarUniversity, Mullana, Ambala, Haryana

EDITORIAL ADVISORY BOARD
DR. RAJESH MODI
Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia
PROF. SIKANDER KUMAR
Chairman, Department of Economics, HimachalPradeshUniversity, Shimla, Himachal Pradesh
PROF. SANJIV MITTAL
UniversitySchool of Management Studies, Guru Gobind Singh I. P. University, Delhi
PROF. RAJENDER GUPTA
Convener, Board of Studies in Economics, University of Jammu, Jammu
PROF. NAWAB ALI KHAN
Department of Commerce, Aligarh Muslim University, Aligarh, U.P.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 2 (2012), I ssue No. 12 (DECEMBER) | SSN 2231-4245
PROF. S. P. TIWARI
Head, Department of Economics & Rural Development, Dr. Ram Manohar Lohia Avadh University, Faizabad
DR. ANIL CHANDHOK
Professor, Faculty of Management, Maharishi Markandeshwar University, Mullana, Ambala, Haryana
DR. ASHOK KUMAR CHAUHAN
Reader, Department of Economics, KurukshetraUniversity, Kurukshetra
DR. SAMBHAVNA
Faculty, I.L.T.M., Delhi
DR. MOHENDER KUMAR GUPTA
Associate Professor, P.J.L.N.GovernmentCollege, Faridabad
DR. VIVEK CHAWLA
Associate Professor, Kurukshetra University, Kurukshetra
DR. SHIVAKUMAR DEENE
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga

ASSOCIATE EDITORS

PROF. ABHAY BANSAL
Head, Department of Information Technology, Amity School of Engineering & Technology, Amity University, Noida
PARVEEN KHURANA
Associate Professor, MukandLalNationalCollege, Yamuna Nagar
SHASHI KHURANA
Associate Professor, S.M.S.KhalsaLubanaGirlsCollege, Barara, Ambala
SUNIL KUMAR KARWASRA
Principal, AakashCollege of Education, ChanderKalan, Tohana, Fatehabad
DR. VIKAS CHOUDHARY
Asst. Professor, N.I.T. (University), Kurukshetra

TECHNICAL ADVISOR.
AMITA
Faculty, Government M. S., Mohali

FINANCIAL ADVISORS
DICKIN GOYAL
Advocate & Tax Adviser, Panchkula
NEENA
Investment Consultant, Chambaghat, Solan, Himachal Pradesh

LEGAL ADVISORS
JITENDER S. CHAHAL
Advocate, Punjab & Haryana High Court, Chandigarh U.T.
CHANDER BHUSHAN SHARMA
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri

SUPERINTENDENT

SURENDER KUMAR POONIA

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

iv




VoLUME No. 2 (2012), I ssue No. 12 (DECEMBER) I SSN 2231-4245

CALL FOR MANUSCRIPTS

We invite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the area of
Computer, Business, Finance, Marketing, Human Resource Management, General Management, Banking, Insurance, Corporate Governance
and emerging paradigms in allied subjects like Accounting Education; Accounting Information Systems; Accounting Theory & Practice; Auditing;
Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic Development; Economic History;
Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial Organization; International
Economics & Trade; International Finance; Macro Economics; Micro Economics; Monetary Policy; Portfolio & Security Analysis; Public Policy
Economics; Real Estate; Regional Economics; Tax Accounting; Advertising & Promotion Management; Business Education; Management
Information Systems (MIS); Business Law, Public Responsibility & Ethics; Communication; Direct Marketing; E-Commerce; Global Business;
Health Care Administration; Labor Relations & Human Resource Management; Marketing Research; Marketing Theory & Applications; Non-
Profit Organizations; Office Administration/Management; Operations Research/Statistics; Organizational Behavior & Theory; Organizational
Development; Production/Operations; Public Administration; Purchasing/Materials Management; Retailing; Sales/Selling; Services; Small
Business Entrepreneurship; Strategic Management Policy; Technology/Innovation; Tourism, Hospitality & Leisure; Transportation/Physical
Distribution; Algorithms; Artificial Intelligence; Compilers & Translation; Computer Aided Design (CAD); Computer Aided Manufacturing;
Computer Graphics; Computer Organization & Architecture; Database Structures & Systems; Digital Logic; Discrete Structures; Internet;
Management Information Systems; Modeling & Simulation; Multimedia; Neural Systems/Neural Networks; Numerical Analysis/Scientific
Computing; Object Oriented Programming; Operating Systems; Programming Languages; Robotics; Symbolic & Formal Logic and Web Design.
The above mentioned tracks are only indicative, and not exhaustive.

Anybody can submit the soft copy of his/her manuscript anytime in M.S. Word format after preparing the same as per our submission
guidelines duly available on our website under the heading guidelines for submission, at the email address: infoijrcm@gmail.com.

GUIDELINES FOR SUBMISSION OF MANUSCRIPT

1 COVERING LETTER FOR SUBMISSION:

DATED:
THE EDITOR
IJRCM

Subject: ~ SUBMISSION OF MANUSCRIPT IN THE AREA OF.

(e.g. Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/Engineering/Mathematics/other, please specify)

DEAR SIR/MADAM

Please find my submission of manuscript entitled ' for possible publication in your journals.

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any language fully or partly, nor is it
under review for publication elsewhere.

| affirm that all the author (s) have seen and agreed to the submitted version of the manuscript and their inclusion of name (s) as co-author (s).

Also, if my/our manuscript is accepted, I/We agree to comply with the formalities as given on the website of the journal & you are free to publish our
contribution in any of your journals.

NAME OF CORRESPONDING AUTHOR:

Designation:

Affiliation with full address, contact numbers & Pin Code:
Residential address with Pin Code:

Mobile Number (s):

Landline Number (s):

E-mail Address:

Alternate E-mail Address:

NOTES:

a)  The whole manuscript is required to be in ONE MS WORD FILE only (pdf. version is liable to be rejected without any consideration), which will start from
the covering letter, inside the manuscript.

b)  The sender is required to mentionthe following in the SUBJECT COLUMN of the mail:
New Manuscript for Review in the area of (Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/
Engineering/Mathematics/other, please specify)

c)  Thereis no need to give any text in the body of mail, except the cases where the author wishes to give any specific message w.r.t. to the manuscript.

d)  The total size of the file containing the manuscript is required to be below 500 KB.

e)  Abstract alone will not be considered for review, and the author is required to submit the complete manuscript in the first instance.

f) The journal gives acknowledgement w.r.t. the receipt of every email and in case of non-receipt of acknowledgment from the journal, w.r.t. the submission
of manuscript, within two days of submission, the corresponding author is required to demand for the same by sending separate mail to the journal.

2. MANUSCRIPT TITLE: The title of the paper should be in a 12 point Calibri Font. It should be bold typed, centered and fully capitalised.

3. AUTHOR NAME (S) & AFFILIATIONS: The author (s) full name, designation, affiliation (s), address, mobile/landline numbers, and email/alternate email
address should be in italic & 11-point Calibri Font. It must be centered underneath the title.

4, ABSTRACT: Abstract should be in fully italicized text, not exceeding 250 words. The abstract must be informative and explain the background, aims, methods,
results & conclusion in a single para. Abbreviations must be mentioned in full.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 2 (2012), I ssue No. 12 (DECEMBER) I SSN 2231-4245

5. _: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic order separated by
commas and full stops at the end.

6. _: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It must be prepared on a single space and
single column with 1” margin set for top, bottom, left and right. It should be typed in 8 point Calibri Font with page numbers at the bottom and centre of every
page. It should be free from grammatical, spelling and punctuation errors and must be thoroughly edited.

7. _: All the headings should be in a 10 point Calibri Font. These must be bold-faced, aligned left and fully capitalised. Leave a blank line before each
heading.

8. _: All the sub-headings should be in a 8 point Calibri Font. These must be bold-faced, aligned left and fully capitalised.

9. _: The main text should follow the following sequence:
INTRODUCTION

REVIEW OF LITERATURE
NEED/IMPORTANCE OF THE STUDY
STATEMENT OF THE PROBLEM
OBJECTIVES

HYPOTHESES

RESEARCH METHODOLOGY
RESULTS & DISCUSSION

FINDINGS
RECOMMENDATIONS/SUGGESTIONS
CONCLUSIONS

SCOPE FOR FURTHER RESEARCH
ACKNOWLEDGMENTS

REFERENCES
APPENDIX/ANNEXURE

It should be in a 8 point Calibri Font, single spaced and justified. The manuscript should preferably not exceed 5000 WORDS.

10. _: These should be simple, crystal clear, centered, separately numbered & self explained, and titles must be above the table/figure. Sources
of data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred to from the main text.

11. _:These should be consecutively numbered in parentheses, horizontally centered with equation number placed at the right.

12. _: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised references in the preparation

of manuscript and they are supposed to follow Harvard Style of Referencing. The author (s) are supposed to follow the references as per the following:

. All works cited in the text (including sources for tables and figures) should be listed alphabetically.
4 Use (ed.) for one editor, and (ed.s) for multiple editors.
4 When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending order.
4 Indicate (opening and closing) page numbers for articles in journals and for chapters in books.
o The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, dissertations, reports, working
papers, unpublished material, etc.
4 For titles in a language other than English, provide an English translation in parentheses.
4 The location of endnotes within the text should be indicated by superscript numbers.
PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES:
BOOKS
4 Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.
i Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.
CONTRIBUTIONS TO BOOKS
. Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited by David Crowther &

Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303.
JOURNAL AND OTHER ARTICLES

4 Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Journal of Urban Economics,
Vol. 21, No. 1, pp. 83-104.

CONFERENCE PAPERS

4 Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Association, New Delhi, India,
19-22 June.

UNPUBLISHED DISSERTATIONS AND THESES

4 Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra.

ONLINE RESOURCES

i Always indicate the date that the source was accessed, as online resources are frequently updated or removed.

WEBSITES

o Garg, Bhavet (2011): Towards a New Natural Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 2 (2012), I ssue No. 12 (DECEMBER) I SSN 2231-4245
WOMEN AWARENESS ON CONSUMER RIGHTS — A STUDY WITH REFERENCE TO VELLORE CITY

DR. N. SUNDARAM
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VIT UNIVERSITY
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C. BALARAMALINGAM
RESEARCH ASSOCIATE
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ABSTRACT
This paper investigated the socio-economic status and the awareness about consumer rights among women consumers and also aims to explore the association
between independent variables and dependent variables. The present study was conducted at Vellore city of Tamil Nadu State, India. Data sample of 450 women
consumers were purposively selected and all the respondents of this study interviewed by structured interview schedule. From this study described that low
income group were least educated, had low awareness about consumer rights. The Findings revealed that generally the women consumers showed low level of
awareness about consumer rights due to low education and low socio-economic status. Therefore, the exposure of mass media, awareness training camps
through Government, NGOs and other educational institutions improve the awareness level of consumer rights and thereby increase utilisation of their rights.

KEYWORDS

Awareness, Consumer rights, Vellore city, Women.

INTRODUCTION

he Consumer Protection Act for better protection of the interests of consumers. It is a generous social legislation that lays down the rights of the

consumers and provides promotion and protection of the rights of the consumers. This act has enabled to all consumers to secure less expensive and

often speedy redressal of their grievances. The act mandates establishment of consumer protection council at the central as well as in each state and
district to promote consumer awareness and protection. In India, C. Rajagopalachari was the first to start Consumer Protection Council at Madras in 1950. The
Government of India came forward with Consumer Protection Council in 1983 and Consumer Protection Act in 1986. This act was an important legislation
passed to ensure that a proper system is established for the protection of consumer rights and redressing of consumer disputes. Consumer protection act is one
of the dynamic part of socio-economic legislation enacted for the protection of consumer by the way of right to safety, right to information, right to choose,
right to be heard, right to redressal and right to consumer education.
Consumers are heterogeneous in composition; they are from different religions, speaking different languages, using different products and maintain loyalty to
their tradition. They are also mostly poor, illiterate, ignorant and do not know the role of consumption of economic system as well as quality of life. Therefore,
consumers face wide range of problems in their day to day dealings in the market place, banks, hospitals and etc, and some of their problems are lack of safety,
absence of quality control regulations, food adulteration and unfair trading in the marketing. In the early days, consumer was considered as King of the
corporate activities, but in the modern society, they are no longer safe against the mal practices, substandard goods and unsatisfactory services. Consumers
have no choice expect to face a wider range of buying situations than in the past, an increase in the number of consumer problems and disputes particularly
relating to consumer rights and legal protection. To meet these challenges effectively consumers must support themselves against these problems since they are
not automatically protected by the working of the market. Thus, a consumer’s best protection is knowledge of consumer rights and remedies which exist to
resolve these problems when they occur.
At present, women are working as multi tasked role players like house maker, employer, business and professional women with their hard work. In these
positions there has been a gradual evolution in the status of women and they are called as marketers. Women account for almost of all domestic purchases
including health care and sustain her family as a homemaker. Homemaker was the actual buyers for the food in the family (Nimkar, 1976). Home makers took
independent decision in all the areas of food buying except financial aspect. Women's position as care givers has meant that women engaged in the part of
buying things that provide sustenance for home and family. Although it is often played down, it is clear that women have a great deal of influence in the
economy as consumers, in other words, a lot of spending power. As consumers, women live under a good deal of pressure. Many women must find ways to feed
their families on a limited budget. They search for a balance between affordability, nutrition and availability countered with the personal preferences of their
families. Stopping for fast food seems easier than rushing home to cook dinner for the family after a long day at work. The Indian consumers are cheated to
rupees in crores annually through various device invented by clever businessman, producers and traders. (Anon, 1995). It is found that people prefer to absorb
and endure the wrong done to them rather than light against injustice. This is because consumers do not know the ways and means or racing them confidently
(Neelkhanta & Anand, 1992).

REVIEW OF LITERATURE

Thanulingum and Kochadai (1989) conducted a study on evaluation of consumer awareness in Madurai city. The results showed that majority of the consumers
were aware of consumer protection act followed by consumer rights and consumer protection councils. But very few people were aware of approaching and
lodging complaints to the councils and membership in the council.

Sawarkar and Giram (1996) have done a study on consumer awareness about consumer protection act in Marathwada region, Maharashtra state. Their study
revealed that 48.63 per cent of respondents were aware of consumer protection act in which maximum of them belonged to the age group of 20-30 years (24.13
percent). Awareness was more among graduate respondents (26.93 percent) than among non-graduates (21.73 percent).

Venus C Ibarra (1998) compared the awareness of the pharmaceutical companies in Belgium and Philippines to the seven basic consumer rights and determined
how these companies in prioritises the seven basic consumer rights. Significant differences exist in the degree of importance specified by the pharmaceutical
companies in Belgium and Philippines to six out of seven basic consumer rights. Companies in Belgium and in Philippines believed that consumers' right to safety
is the most important consumer right explained a lower weighted mean on the right to basic goods, fair prices and choice than companies in the Philippines.
Significant differences noted on the right to information and the perceptions regarding advertisements. Pharmaceutical companies in Belgium considered
consumer complaints as justified, while companies in Philippines believed that most consumer complaints are not justified. Concluded and believed that
consumers are not aware of their basic rights.
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Kaur Surinderiji et al., (2005) investigated the awareness of urban women regarding consumer protection legislations and extent of utilisation of these rights in
Ludhiana city. The results indicated that more than 80 percent of the respondents were ignorant about consumer protection rights. Only 9.6 percent were aware
of consumer protection act and district consumer disputes redressal forum. They concluded that the consumer awareness among women is quite less and need
more opportunity to be explored by consumer activities to educate the women consumers.

Jatinder Kishtwaria et al., (2006) in his comparative study of consumer awareness among males and females of Kangra district of Himachal Pradesh revealed that
a significant difference between the awareness level of the male and female respondents regarding consumer terminology and consumer protection laws. Male
were more aware about the popular consumer terminologies than females.

Indu Karki and Neelam Mehrotra (2008) analysed the level of awareness regarding standard marks (ISI, Agmark and FPO), consumer rights, and acts association
of the education of respondents with the awareness of standard marks, acts and rights. Data of 120 homemakers pointed out that awareness of ISI mark was
highest among homemakers followed by Agmark. Relationship between education and the awareness of marks of the respondents was significant; it also
revealed that awareness of right to choose was highest among homemakers.

Serene Shekhar (2009) have done a study on Awareness and Utilization of Consumer Rights by Women Consumers of Palanpur City. He concluded that majority
of the women consumers showed low level of awareness and low extent of utilization of consumer rights. The major reason for low extent of utilization of the
women rights among women consumers is low education and low socio-economic status. Another reason for this is low exposure to communicational media
and low social participation.

Nidhi Gupta and Priti Panchal (2009) studied on extent of awareness and food adulteration detection in selected food items purchased by home makers; they
concluded that respondents, awareness related to rights and responsibilities was good but poor related to food adulteration. Greater consumer vigilance and
action alone can help improve the situation, but such efforts are not fruitful unless consumer themselves are aware of their rights and responsibilities.

K. Singh et al (2010) investigated a comparative study of the awareness of provisions of consumer protection act among dental and medical professionals in
Udaipur city, Rajasthan, India. The distribution of the study topics according to their gender, profession, level of education and type of practices which revealed
that women had a slightly lesser awareness of consumer protection act compared to men among all the professionals men dedicate more time to regular
practice. Hence, both professions need to update their understanding on consumer protection act and its amendments to be on a legally safer side.

IMPORTANCE OF THE STUDY

The achievement of the marketing program rests on the decision of the consumers. The studies related to awareness of the consumer in the marketing make
attainable superiority in their motivation and help them to prove their perfection regarding buying things. Succeed and sufferers are another way but all of us
are consumers. Hence, our responsibility of studying the factors governing the decision making practices of the consumers at large. An in-depth study of the
buyers’ attitude and awareness about consumerism may be more sensitive. Woman is an active partner in the family today. Women are the key factor in all
purchase decisions and have become purchasing mediator in her family. She has obtained a position in the society by desirable quality of her education and
employment. Product manufacturers recognized the need of women support; hence they communicate and try to convince them through all possible media.
They plan the marketing strategy to attract this segment, satisfy their needs and retain them.

STATEMENT OF THE PROBLEM

Consumerism is a social and economic command that is based on the systematic formation of a desire to buy goods and services in better amounts. Women play
an essential role to functioning in their family. Women who are working outside of home face the added problem of time constraints. Certain purchases may be
made to save time and energy when women are squeezed between work and family responsibilities. The women need to aware of the consumer rights. Safe and
fair financial services is important for consumers especially in women consumers, in some situations they may be offered substandard products, overpriced,
unsafe or worthless by the product manufacturers. Several products which are offered not even registered with standards and quality in the market. Not only
the legislation but its effective implementation is very important. If consumer courts would be operational in every province, it would bother one to file a case
against any manufacturer, protection of consumers from various unfair trade practices. The worst affected victims of these commercial organizations need to be
protected and the consumer is protected through consumer protection. The exploitation of the consumers by manufactures and businessmen by producing sub
standard goods and hiking of price necessitated the researcher to conduct this study in order to find out why consumers are taken for a ride for their money.
Therefore to find out those women at Vellore city who shop for their households are aware of consumer rights and are actually utilizing them.

OBIJECTIVES
1.  To study the socio-economic status of women consumers.
2. Toexamine the level of awareness of consumer rights among women consumers.

METHODOLOGY

This study is broadly descriptive in nature where the main purpose is to give a description of the awareness of consumer rights among women consumers. A
pilot study was conducted among 50 women consumers to decide upon the appropriate technique for which some methods simultaneously used. The pilot
study helped in defining and in finalising the technique to be adopted in eliciting information. Based on the literature survey and objectives, the questionnaire
was prepared which pertaining to personal data and awareness of consumer rights. Women consumers of the Vellore city were purposively selected for the
study. Data sample of 450 women consumers were interviewed by structured interview schedule.

VARIABLE MEASUREMENT

In this paper, there are five dependent variables taken for analysing the awareness of consumer rights among women consumers and the awareness level, how
it will be useful to buy a product and protect the women consumers as of various unfair trade practices from the manufacturer. Dependent variables taken for
analysis are the details of Maximum Retail Price (MRP) which includes tax, the place where to complaint consumer case, complaint through registered post,
advocate only represents the consumer case and the details of expenses for complaint. Unaware of dependent variable was coded as ‘0’ and aware was ‘1’, the
same procedure is applied to all other dependent variables of consumer rights. Further, to analyse the awareness on consumer rights by women consumer,
which was based on the sum of the score/number/rank from these five dependent variables. Respondents those who are gets less number of scores, they can
have a less awareness, those who gets medium they can have a medium awareness and those who gets high number of scores they can have a more awareness
about consumer rights.
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TABLE-1: PERSONAL DETAILS OF THE RESPONDENTS

S. NO./ CHARACTERISTICS NO. OF RESPONDENTS

1. Age 21-30 years 103 (22.9)
31-40 years 212 (47.1)
41-50 years 100 (22.2)
Above 50 years 35(7.8)

2. Educational Qualification | llliterate 39(8.7)
Primary School 45 (10.0)
Middle & High School | 67(14.9)
Higher secondary 69 (15.3)
Degree and above 230(51.1)

3. Occupation Employed 223 (49.5)
Unemployed 198 (44.0)
Business 13 (2.9)
Professional 16 (3.6)

4. Marital status Single 107 (23.8)
Married 335(74.4)
Widowed 8(1.8)

5. Monthly income Up to Rs. 5,000 85 (33.7)
Rs. 5001-10,000 40 (16.0)
Rs. 10,001-15,000 22 (8.7)
Rs. 15,001-20,000 24 (9.5)
Rs. 20,001-25,000 24 (9.5)
Above Rs.25,000 57 (22.6)

6. Family income Up to Rs. 10,000 153 (34.0)
Rs. 10,001-20,000 83 (18.4)
Rs. 20,001-30,000 85 (18.9)
Rs. 30,001-40,000 51(11.3)
Rs. 40,001-50,000 21 (4.7)
Above Rs.50,000 57 (12.7)

Figure in parenthesis indicates percentages of total sample

The table 1 depicts that the background characteristics of the respondents and it shows that 47.1 percent of the respondents belongs to 31-40 years of age while
a few (7.8 Percent) respondents are above 50 years of age. The level of education describes that a little more than half (51.1 percent) of the respondents have
studied degree and above level and only 8.7 percent are illiterates. Almost half (49.5 percent) of the respondents are employed and a few (2.9 percent) of them
are doing business. Marital status explores that nearly two-third (74.4 percent) of the respondents are married and a very few (1.8 percent) of them are
widowed. Monthly income of the respondents explains that one-third (33.7 percent) of them earn up to Rs. 5,000 while a few (8.7 percent) of them earn
between Rs. 10,001-15,000. Family income indicates that a little more than one-third (34.0 percent) of the respondents’ total family income is up to Rs. 10,000
and a few (4.7 percent) of them are between Rs. 40,001-50,000.

TABLE-2: AWARENESS ABOUT CONSUMER RIGHTS

LEVEL OF AWARENESS OF CONSUMER RIGHTS | NO. OF RESPONDENTS
Unaware of all rights 31(6.9)

Low (Scored 1-2) 252 (56.0)

Medium (Scored 3-4) 122 (27.1)

High (Scored 5) 45 (10.0)

N =450

Table 2 explains that 6.9 percent of the respondents are not aware of any of consumer rights, majority (56.0 percent) of the respondents are less aware of
consumer rights, 27.1 percent are medium aware of consumer rights, and only 10.0 percent of the respondents are high aware of consumer rights.

TABLE-3: ASSOCIATIONS BETWEEN BACKGROUND CHARACTERISTICS AND AWARENESS OF CONSUMER RIGHTS

S.NO. | BACKGROUND CHARACTERISTICS | AWARENESS OF CONSUMER RIGHTS (CO-EFFICIENT OF CORRELATION ‘r’ VALUE)
1 Age -.088

2 Educational qualification 2127

3 Occupation 119"

4 Marital status 2247

5 Monthly income 152

6 Family income 285"

**Correlation is significant at the 0.01 level.

* Correlation is significant at the 0.05 level.

Table 3 explores that Educational qualification, monthly income and family income showed positive and significantly associated with awareness of consumer
rights. Occupation and marital status showed negative and significantly associated of consumer rights.

FINDINGS AND SUGGESTIONS

Age of this study reflects that 47.1 percent of the respondents belong to the age group of 31-40 years.

The educational qualification shows that more than half (51.1 percent) of the respondents have studied degree and above.

Occupation of this study explains that nearly half (49.5 percent) of the respondents are employed followed by unemployed (44.0 percent).

Marital status describes that about two-third (74.4 percent) of the respondents are married.

Income of this study shows that one-third (33.7 percent) of the respondents earn up to Rs. 5,000 per month.

Family income explains that one-third (34.0 percent) of the respondents’ total family income up to Rs.10, 000 per month.

From this study it could be suggested that low income group were least educated, had low awareness about consumer rights. Therefore, this group needs to be
trained on the awareness of consumer rights. The Government should make efforts to control the fraudulent practices by enactment of various laws. More
legislation and strict rules and regulations will help to reduce the unfair trade practices and malpractices of goods and services. Consumer literacy is the need of
the hour and special attention should be given to less educated people, lower income groups and the housewives who suffer the most.
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CONCLUSION

Generally the women consumers showed low level of awareness about consumer rights. The main reason for low awareness of consumer rights among women
consumers is low education and low socio-economic status. It can be further concluded that as the awareness of women consumers regarding consumer rights
decreases, its utilisation of their rights also decreases. Thus, the exposure of media, awareness training camps through Government and NGOs and other
educational institutions improve the awareness level of consumer rights and thereby increase utilisation of their rights.
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