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AN EMPIRICAL STUDY ON SOCIO-ECONOMIC EMPOWEREMENT OF WOMEN THROUGH SELF HELP 

GROUPS 
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ABSTRACT 
Self Help Groups (SHGs) is one of the most dominant approaches of micro finance in India to tackle poverty. Self Help Groups have been a popular grassroots 

strategy to eradicate rural poverty through the advancement of socio-economic interests of the weaker sections, non-bankable and neglected segments of the 

society. This paper empirically analyzes the success with which the SHG model has been able to reach the women and attempts to assess the socio-economic 

changes in women which has considerably resulted in socio-economic empowerment of women. 205 SHG members responded to the survey instrument. The 

survey instrument contained factors namely, women’s ability to influence or make decision, increased self confidence, better status and role in household etc. 

Likert-type scale consisting of 18 items was developed, for which Cronbach’s alpha coefficient of reliability was observed as 0.83.Statistical techniques, namely, 

Principal Component Analysis and Varimax Rotation Methods have been extensively applied in the study. The study exemplifies the impact of Self Help Groups in 

instilling positive orientation among the rural women and empowering them socially and economically and has been instrumental towards contributing to the 

inclusive growth of the Indian economy.   

 

KEYWORDS 
Self Help Groups, empowerment, inclusive growth. 

  

INTRODUCTION 
f the 1.3 billion people who live in absolute poverty around the globe, 70 percent are women. For these women, poverty doesn’t just mean scarcity and 

want. It means rights denied, opportunities curtailed and voices silenced. The empowerment of women is essential for the success of any development 

programmes and to ensure this, Women’s potentialities and possibilities must be explored. Women empowerment as well as their participation on the 

basis of equality in all spheres of society is fundamental to the advancement of human rights, social justice and sustainable development. Women's 

empowerment has five components:  women's sense of self-worth; their right to have and to determine choices; their right to have access to opportunities and 

resources; their right to have the power to control their own lives, both within and outside the home; and their ability to influence the direction of social change 

to create a more just social and economic order, nationally and internationally.   

Micro finance programmes are currently being promoted as a key strategy for addressing both poverty alleviation and women’s empowerment. Self Help Groups 

is one such strategy of the Micro finance programmes which has been found to be very promising and has played a valuable role in reducing the vulnerability of 

the poor, through asset creation, income and consumption smoothing, provision of emergency assistance, and empowering and instilling positive orientation 

among rural women by giving them control over assets and increased self-esteem and knowledge. Self Help Group is a small, economically homogeneous and 

affinity group of rural poor comprising of 10-20 members who voluntarily contribute to a common fund to be lent to its members as per the group decision. 

Micro savings and micro credit management systems, the two most important functions of micro finance have emerged as an effective mechanism among rural 

women and has become an accepted part of rural finance. The SHGs have taken a form of a transformation for women’s amicable expansion in India.   

 

REVIEW OF LITERATURE 
The researcher has reviewed several studies. Few of them have been presented below: Kapur (2001) in her study tried to discuss, analyse and answer the 

challenging questions as to why despite all the efforts and progress made, still there continues to be so much of gender discrimination and what strategies, 

actions and measures to be undertaken to achieve the expected goal of empowerment. She opined that women’s empowerment is much more likely to be 

achieved if women have total control over their own organisations, which they can sustain both financially and managerially without direct dependence on 

others. Narasaiah (2004) in her study mentioned that the change in women’s contribution to society is one of the striking phenomena of the late twentieth 

century. According to him micro-credit plays an important role in empowering women. Giving women the opportunity to realise their potential in all spheres of 

society is increasingly important. Malhotra (2004) in her book has examined how women entrepreneurs affect the global economy, why women start business, 

how women’s business associations promote entrepreneurs, and to what extent women contribute to international trade. It explores potential of micro-finance 

programmes for empowering and employing women and also discusses the opportunities and challenges of using micro-finance to tackle the feminisation of 

poverty. According to her, the micro-finance programmes are aimed to increase women’s income levels and control over income leading to greater levels of 

economic independence. They enable women’s access to networks and markets, access to information and possibilities for development of other social and 

political role. They also enhance perceptions of women’s contribution to household income and family welfare, increasing women’s participation in household 

decisions about expenditure and other issues leading to greater expenditure on women’s welfare. 

 

SIGNIFICANCE OF THE STUDY 
It is estimated that more than 25 million rural women of India have been benefited by the Self Help Groups (SHG).  The role of SHG is very significant in the 

present day context both in motivating women to save some money atleast and use that amount as investment in income generating activities. Thus it may be 

rated as the most successful anti poverty programmes. Since so much has been said about the programme and contribution to women’s empowerment and the 

expectation to be high, the need for taking a look at the present status has been felt.  

 

SCOPE OF THE STUDY 
The study covers the Self Help Groups operating under the Taluk of Hosakote in Bangalore (Rural) District, Karnataka.  

 

OBJECTIVES OF THE STUDY 
1. To study the socio-economic changes of women after joining the Self Help Groups. 

2. To examine the impact of women empowerment through SHGs. 

 

METHODOLOGY OF THE STUDY 
The proposed study is an empirical one. Both primary and secondary data have been used during the study. For collection of primary data, direct interview 

method has been used. Interview schedules have been prepared, to assess the impact of the micro finance programs through Self Help Groups on women 

O 
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empowerment. Secondary data have been collected from available literatures in form of books, journal, magazines, published materials, research articles and 

annual reports of the micro finance agencies under study. The socio-economic conditions of the respondents from the sample areas were also personally 

observed and evaluated on the basis of informal talks with them. 

Reliability test was conducted to find the Cronbach alpha value. The covariance matrix is calculated and used in the analysis. Factor Analysis has been used to 

analyze the data. Kaiser-Meyer-Olkin (KMO) Measure of Sampling Adequacy test was performed. Communalities were calculated using the Extraction Method of 

the Principal Component Analysis Method and finally Varimax with Kaiser Normalization of Rotation Method was also used. 

  

RESEARCH FINDINGS AND SUBSEQUENT INTERPRETATION 
Data collected on the impact of women in rural areas after joining as a member in SHG (on a likert scale of 1 to 3) attaches to the factors (which will be referred 

to as variables, for Statistical correctness) identified under the heading of changes on socio-economic status after joining SHGs, was subjected to Principal 

Component Analysis.  

The Kaiser-Meyer-Olkin measure of sampling adequacy is used to assess the adequacy of the correlation matrices for factor analysis. The value of KMO at 0.814 

indicates that use of Factor Analysis in study is appropriate. The SPSS output for KMO is given in table 1: 

 

TABLE 1 

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. .814 

Bartlett's Test of Sphericity Approx. Chi-Square 1314.888 

Df 153 

Sig. .000 

Communalities were extracted for all the 18 variables under study and it was observed that Change in share in family income accounts for 76.2% of variance, 

Relationship with husband accounts for 73.5% of variance and  Interaction with outsiders accounts for about 72,1% of variance. 

Initial Eigen values were computed to extract components by using the Vaimax rotation method & the partial information from the SPSS output of the Principal 

Component Analysis have been shown in Table 2: 

TABLE 2 

Component Initial Eigen values 

Total % of Variance Cumulative % 

1 5.651 31.395 31.395 

2 1.833 10.182 41.577 

3 1.433 7.963 49.540 

4 1.242 6.898 56.438 

5 1.202 6.676 63.113 

6 .844 4.688 67.802 

The author has considered Eigen values > 1(indicated in bold). The first five components have Eigen values >1 and therefore 5 components are extracted. The 

Total variance explained is 63.1%  

The following table is a partial SPSS output displaying the Rotated Component Matrix for the women. A Component Matrix is a matrix showing simple 

correlation coefficient (termed as Factor loading) between a PC and a variable. This loading gives a measure of the extent to which a variable is involved in a 

Principal Component (PC). 

On analyzing and interpreting table 2 it can be seen that the variables can be grouped as 5 Principal Components, which explain 63.1% of the total variability in 

the data. Each of these five PCs corresponds to Eigen value > 1.  

 

TABLE 3 

Original variables Principal Components 

Change in personal financial position .118 .060 .066 .793 -.212 

Change in share in family income .188 .081 .190 .818 .119 

Recognition in family .359 .311 .053 .606 .111 

Recognition in community .630 .282 .117 .331 -.122 

Interaction with outsiders .122 .017 -.082 .088 -.832 

Literacy/education .630 .177 .433 .120 -.031 

Access to health services .744 .094 .194 .194 .075 

Access to credit sources .540 .009 -.175 .219 .461 

 Asset building .247 .116 .451 .018 .460 

 Voicing your concern .709 .350 .206 .078 -.048 

 Nutrition awareness .460 .619 .121 -.024 -.093 

 Decision making related to child centered -.165 .575 .251 .347 .175 

 Decision making related to money centered .154 .820 .021 .014 .031 

Participation in Development programmes .186 .732 .109 .079 .027 

 Increase in confidence level .246 .535 .032 .316 -.075 

 Ownership of House .143 .084 .803 .138 -.081 

 Ownership of land .057 .018 .695 .026 .294 

Improved Relationship with husband .199 .176 .802 .137 -.052 

The highest loading of each variable has been made bold (to facilitate understanding) in the above table. Factor Analysis is conducted and Eighteen variables 

have been reduced to five variables and they have been identified with the following factors which is as follows: 

1. Socially viable: Recognition in community, literacy level, Access to credit and health, voicing concern has been suitably named as Socially viable. The 

formation of Self Help Groups and the active involvement of women in various activities has paved the way in recognizing the women folk in the society 

and highlights the fact that women do not confine their role only to household activities but also can enhance their role and are empowered socially if 

opportunities are given to them. Such opportunities are given through SHGs. 

2. Personality outlook: Nutrition awareness, decision making related to child centered & money centered, participation in development programmes and 

Increase in confidence level have been suitably grouped under “Personality outlook”. The SHG members have been educated and trained with respect to 

very important aspects of decision making and these skills are applied by them in their routine activities influencing their day to day life. There has been a 

positive transformation in their lives which has contributed immensely for their well being and to the society. 

3. Economically strong: Ownership of physical assets like house and land and the variable improved relationship with husband has been associated with the 

factor and has been named as “Economically strong”.  The economic position of the women SHG members has improved significantly after joining the SHG 
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programme. This asserts the fact that marginalized and weaker sections of the society are also bankable. They can borrow and repay the credit taken from 

the funds generated within the self help groups. 

4. Living standards: Three variables namely change in personal financial position, change in share in family income and recognition in family have been named 

under the factor “living standards”. The SHGs have improved the living standards of the women to a certain extent and the women have contributed to 

their family financially and are recognized in the family. 

5. Accessibility: Better interaction to outsiders, access to credit and asset building has been named under the factor “Accessibility”.  The formation of the 

SHGs has enabled the women members to interact with outsiders and easy access to credit facilities.   

From the above analysis, it is inferred that all the above factors (variables) play a significant role in changing the socio-economic conditions of women through 

the formation of Self Help Groups and contributes to the women empowerment, thereby leading to sustainable development. Self help groups have paved the 

way to bring the rural people in the main stream of social and economic progress of the society. The SHG can contribute to changes in economic conditions, 

social status, decision making and increases women in out door activities. These SHGs play a very important role in social change. SHG not only changes the 

outer form of a community or a society but also the social institutions as well as ideas of the people living in the society. In other words it also applies to change 

the material aspects of life as well as in the ideas, values and attitudes of the people. 

 

CONCLUSION 
Microfinance programmes like the Self-Help Bank Linkage Programme (SHG) in India have been increasingly hailed for their positive economic impact and the 

empowerment women. True women empowerment takes place when women challenge the existing norms and culture, to effectively improve their well being 

analyze the activities through which the Self Help Groups impact the lives of women in India.  If women empowerment is to be pursued as a serious objective by 

SHG programmes in particular and the larger microfinance community in general, greater emphasis needs to be placed on training, education and creating 

awareness in order to achieve a larger and more lasting empowerment. 
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