VoLUME No. 2 (2012), I ssue No. 8 (AUGUST) I SSN 2231-4245

INTERNATIONAL JOURNAL OF RESEARCH IN
COMMERGE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories

Indexed & Listed at:
Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.SAl, Cabell's Directories of Publishing Opportunities, U.S.A!
as well as inOpen J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)j

Registered & Listed at: Index Copernicus Publishers Panel, Poland
Circulated all over the world & Google has verified that scholars of more than 1500 Cities in 141 countries/territories are visiting our journal on regular basis.
Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI — 135 003, Yamunanagar, Haryana, INDIA

WWW.ijrcm.org.in



VoLUME No. 2 (2012), I ssue No. 8 (AUGUST)

I SSN 2231-4245

CONTENTS

-~ TITLE & NAME OF THE AUTHOR (S) Fage No-

1. | THE EFFECTS OF THE STOCKS PERFORMANCE RELATIVE TO THE INDEX PERFORMANCE, ON TRADERS’ BEHAVIOR IN NYSE 1
MOHSEN BAHRAMGIRI, SAJJAD NEAMATI, ASHKAN M. GHASHGHAEE & MOHAMMAD H. MUSAVI

2. | MEASURING PRICE INSTABILITY OF PULSES IN BANGLADESH 12
M. MONIRUZZAMAN

3. | A COMPARATIVE ECONOMIC STUDY OF BRRI DHAN51 AND BR11 RICE PRODUCTION IN A SELECTED AREA OF RANGPUR DISTRICT 23
IN BANGLADESH
MD. SAIDUR RAHMAN & MD. KAMRUZZAMAN

4. | THE IMPACT OF CORPORATE GOVERNANCE MECHANISMS ON EARNINGS MANAGEMENT: EVIDENCE FROM BANKS IN ETHIOPIA 27
OBSA TEFERI ERENA & TILAHUN AEMIRO TEHULU

5. | EDUCATION EXPENDITURE AND ECONOMIC GROWTH IN NIGERIA: CO-INTEGRATION AND ERROR CORRECTION TECHNIQUE 34
AHEMD HALLIRU MALUMFASHI

6. | THE EFFECTS OF BUSINESS PLANNING ON SERVICING OF LOANS BY SMALL AND MEDIUM ENTERPRISES: A CASE STUDY OF HAIR 38
SALON ENTERPRISES IN ELDORET TOWN
NANDWA J.MUSAMBAYI

7. | THE POLITICAL ECONOMY OF POVERTY IN NIGERIA 45
MARTINS IYOBOYI

8. | MICRO, SMALL AND MEDIUM ENTERPRISES IN INDIA- AN ANALYSIS 49
DR. S. KALIYAMOORTHY & S. PARITHI

9. |SCOPE OF NEEM (AZADIRACHTA INDICA) PESTICIDES IN AGRICULTURE — A STUDY IN WEST BENGAL 53
DR. A. K. NANDI, DR. JAYANTA DUTTA & DR. B. K. BERA

10. | MOOD STATE AND CUSTOMER ORIENTATION 58
DR. ANANT GWAL, RAJESHWARI GWAL & DR. SANJEEVNI GANGWANI

11. | PERFORMANCE EVALUATION OF MUTUAL FUNDS IN RECESSION IN INDIA: AN EMPIRICAL STUDY 63
SUBRATA ROY & SHANTANU KUMAR GHOSH

12. | PERSONALITY AS A MODERATOR OF QUALITY OF WORK LIFE AND JOB ATTITUDE 74
SUSAN, V. & JAYAN, C.

13. | ROLE OF EDUCATION IN PROMOTING SOCIAL INCLUSION: AN ANALYSIS OF THE WORKING OF MID DAY MEAL 78
S. K. PANT & MUKESH PANDEY

14. | EMPIRICAL STUDY OF URBANISATION IN INDIA 84
DR. MOOL CHAND & DR. RAJ PAL SINGH

15. | AN EMPIRICAL STUDY ON RURAL CONSUMERS’ PERCEPTION TOWARDS TRADE FAIR AS A MARKETING TOOL 89
BHAUTIK A. PATEL & DR. RAJU M. RATHOD

16. | BUYING DECISIONS OF RURAL CONSUMERS WITH REFERENCE TO FAST MOVING CONSUMER GOODS 97
R. MOHAMED NASRUDEEN & DR. L. P. RAMALINGAM

17. | ASTUDY OF BENEFICIARIES AVAILING CONSUMER LOAN IN NATIONALIZED BANKS 104
VILLAVARAYER LATHA & DR. K. KAMALAKANNAN

18. | CRUDE OIL PRICES VARIATIONS’ ENCROACHMENT ON INDIAN STOCK MARKET [AN EMPIRICAL STUDY OF BSE] 108
DR. NIDHI SHARMA & KIRTI KHANNA

19. | THE SPREAD OF SELF HELP GROUPS — BANK LINKAGE PROGRAMME IN INDIA 111
DR. V.DHEENADHAYALAN

20. |SUSTAINABLE DEVELOPMENT IN NORTHEAST INDIA 116
DR. RAJESHWAR SINGH

21. | COMPOSITION OF NON-PERFORMING ASSETS: A COMPARATIVE STUDY OF NATIONALISED BANKS AND SBI AND ITS ASSOCIATES 124
MANISH B. RAVAL

22. | ACRITICAL EVALUATION OF PERFORMANCE OF MNREGA 127
DR. TUSHAR CHAUDHARI

23. | WEAK-FORM OF EFFICIENCY IN CHINESE STOCK MARKET 131
N. ANURADHA

24. | CHALLENGES AND PROSPECTUS OF SUCCESSFUL WOMEN ENTREPRENEURS (A CASE STUDY IN DAVANGERE CITY) 135
VENKATESH BABU .S

25. | EVALUATING THE MICRO-CREDIT MODEL AND SUCCESS STORY OF GRAMEEN BANK, BANGLADESH 139
DR. RICHA SINHA

26. | COMMON PROPERTY RESOURCES-AVAILABILITY AND DEPENDENCY PATTERN (A CASE STUDY OF BOLUVAMPATTI PANCHAYATH - 145
TAMIL NADU)
K. BABY & R. REMA

27. |HOUSING PROPERTY INVESTMENT PREFERENCESIN POST RECESSIONARY BANGALORE ECONOMY - A CONSUMER PERSPECTIVE 153
ANALYSIS
PRADEEPA.M & VIDYA.R

28. | VALUES FOR CORPORATE DEVELOPMENT 158
DR. ANUVIYAN & SARISHA BHARUCHA

29. |CHILD LABOUR IN INDIA: CAUSES, PERSPECTIVE & GOVERNMENTAL POLICIES IMPERATIVES 164
RATNA BINODINI AMIYA PRIYADARSHINI DAS & APARAJITA BISWAL

30. | IMPACT OF FOREIGN DIRECT INVESTMENT (FDI) ON INDIAN ECONOMY: A SECTORAL ANALYSIS 171
IRAM KHAN
REQUEST FOR FEEDBACK 178

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories
WWWw.ijrcm.org.in




VoLuME No. 2 (2012), I ssue No. 8 (AUuGUST) I SSN 2231-4245

CHIEF PATRON

PROF. K. K. AGGARWAL
Chancellor, Lingaya’s University, Delhi
Founder Vice-Chancellor, Guru Gobind Singh Indraprastha University, Delhi
Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar

PATRON
SH. RAM BHAJAN AGGARWAL
Ex.State Minister for Home & Tourism, Government of Haryana
Vice-President, Dadri Education Society, Charkhi Dadri
President, Chinar Syntex Ltd. (Textile Mills), Bhiwani

CO-ORDINATOR.
DR. BHAVET
Faculty, M. M. Institute of Management, MaharishiMarkandeshwarUniversity, Mullana, Ambala, Haryana

ADVISORS
DR. PRIYA RANJAN TRIVEDI

Chancellor, The Global Open University, Nagaland

PROF. M. S. SENAM RAJU
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi
PROF. M. N. SHARMA
Chairman, M.B.A., HaryanaCollege of Technology & Management, Kaithal

PROF. S. L. MAHANDRU

Principal (Retd.), MaharajaAgrasenCollege, Jagadhri

EDITOR
PROF. R. K. SHARMA
Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi

CO-EDITOR,

DR. SAMBHAV GARG
Faculty, M. M. Institute of Management, MaharishiMarkandeshwarUniversity, Mullana, Ambala, Haryana

EDITORIAL ADVISORY BOARD
DR. RAJESH MODI
Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia
PROF. SIKANDER KUMAR
Chairman, Department of Economics, HimachalPradeshUniversity, Shimla, Himachal Pradesh
PROF. SANJIV MITTAL
UniversitySchool of Management Studies, Guru Gobind Singh I. P. University, Delhi
PROF. RAJENDER GUPTA
Convener, Board of Studies in Economics, University of Jammu, Jammu
PROF. NAWAB ALI KHAN
Department of Commerce, Aligarh Muslim University, Aligarh, U.P.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories
WWWw.ijrcm.org.in



VoLuME No. 2 (2012), I ssue No. 8 (AUuGUST) I SSN 2231-4245

PROF. S. P. TIWARI
Head, Department of Economics & Rural Development, Dr. Ram Manohar Lohia Avadh University, Faizabad
DR. ANIL CHANDHOK
Professor, Faculty of Management, Maharishi Markandeshwar University, Mullana, Ambala, Haryana
DR. ASHOK KUMAR CHAUHAN
Reader, Department of Economics, KurukshetraUniversity, Kurukshetra
DR. SAMBHAVNA
Faculty, I.L.T.M., Delhi
DR. MOHENDER KUMAR GUPTA
Associate Professor, P.J.L.N.GovernmentCollege, Faridabad
DR. VIVEK CHAWLA
Associate Professor, Kurukshetra University, Kurukshetra
DR. SHIVAKUMAR DEENE
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga

ASSOCIATE EDITORS

PROF. ABHAY BANSAL
Head, Department of Information Technology, Amity School of Engineering & Technology, Amity University, Noida
PARVEEN KHURANA
Associate Professor, MukandLalNationalCollege, Yamuna Nagar
SHASHI KHURANA
Associate Professor, S.M.S.KhalsaLubanaGirlsCollege, Barara, Ambala
SUNIL KUMAR KARWASRA
Principal, AakashCollege of Education, ChanderKalan, Tohana, Fatehabad
DR. VIKAS CHOUDHARY
Asst. Professor, N.L.T. (University), Kurukshetra

TECHNICAL ADVISORS
MOHITA
Faculty, Yamuna Institute of Engineering & Technology, Village Gadholi, P. O. Gadhola, Yamunanagar
AMITA
Faculty, Government M. S., Mohali

FINANCIAL ADVISORS
DICKIN GOYAL
Advocate & Tax Adviser, Panchkula
NEENA
Investment Consultant, Chambaghat, Solan, Himachal Pradesh

LEGAL ADVISORS
JITENDER S. CHAHAL
Advocate, Punjab & Haryana High Court, Chandigarh U.T.
CHANDER BHUSHAN SHARMA
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri

SUPERINTENDENT

SURENDER KUMAR POONIA

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories
WWWw.ijrcm.org.in

iv



VoLUME No. 2 (2012), I ssue No. 8 (AUGUST) I SSN 2231-4245

CALL FOR MANUSCRIPTS

Weinvite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the area of
Computer, Business, Finance, Marketing, Human Resource Management, General Management, Banking, Insurance, Corporate Governance
and emerging paradigms in allied subjects like Accounting Education; Accounting Information Systems; Accounting Theory & Practice; Auditing;
Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic Development; Economic History;
Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial Organization; International
Economics & Trade; International Finance; Macro Economics; Micro Economics; Monetary Policy; Portfolio & Security Analysis; Public Policy
Economics; Real Estate; Regional Economics; Tax Accounting; Advertising & Promotion Management; Business Education; Management
Information Systems (MIS); Business Law, Public Responsibility & Ethics; Communication; Direct Marketing; E-Commerce; Global Business;
Health Care Administration; Labor Relations & Human Resource Management; Marketing Research; Marketing Theory & Applications; Non-
Profit Organizations; Office Administration/Management; Operations Research/Statistics; Organizational Behavior & Theory; Organizational
Development; Production/Operations; Public Administration; Purchasing/Materials Management; Retailing; Sales/Selling; Services; Small
Business Entrepreneurship; Strategic Management Policy; Technology/Innovation; Tourism, Hospitality & Leisure; Transportation/Physical
Distribution; Algorithms; Artificial Intelligence; Compilers & Translation; Computer Aided Design (CAD); Computer Aided Manufacturing;
Computer Graphics; Computer Organization & Architecture; Database Structures & Systems; Digital Logic; Discrete Structures; Internet;
Management Information Systems; Modeling & Simulation; Multimedia; Neural Systems/Neural Networks; Numerical Analysis/Scientific
Computing; Object Oriented Programming; Operating Systems; Programming Languages; Robotics; Symbolic & Formal Logic and Web Design.
The above mentioned tracks are only indicative, and not exhaustive.

Anybody can submit the soft copy of his/her manuscript anytime in M.S. Word format after preparing the same as per our submission
guidelines duly available on our website under the heading guidelines for submission, at the email address: infoijrcm@gmail.com.

GUIDELINES FOR SUBMISSION OF MANUSCRIPT

1 COVERING LETTER FOR SUBMISSION:

DATED:
THE EDITOR
IJRCM

Subject: ~ SUBMISSION OF MANUSCRIPT IN THE AREA OF.

(e.g. Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/Engineering/Mathematics/other, please specify)

DEAR SIR/MADAM

Please find my submission of manuscript entitled ‘ " for possible publication in your journals.

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any language fully or partly, nor is it
under review for publication elsewhere.

| affirm that all the author (s) have seen and agreed to the submitted version of the manuscript and their inclusion of name (s) as co-author (s).

Also, if my/our manuscript is accepted, I/We agree to comply with the formalities as given on the website of the journal & you are free to publish our
contribution in any of your journals.

NAME OF CORRESPONDING AUTHOR:

Designation:

Affiliation with full address, contact numbers & Pin Code:
Residential address with Pin Code:

Mobile Number (s):

Landline Number (s):

E-mail Address:

Alternate E-mail Address:

NOTES:

a)  The whole manuscript is required to be in ONE MS WORD FILE only (pdf. version is liable to be rejected without any consideration), which will start from
the covering letter, inside the manuscript.

b)  The sender is required to mentionthe following in the SUBJECT COLUMN of the mail:
New Manuscript for Review in the area of (Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/
Engineering/Mathematics/other, please specify)

c)  Thereis no need to give any text in the body of mail, except the cases where the author wishes to give any specific message w.r.t. to the manuscript.

d)  The total size of the file containing the manuscript is required to be below 500 KB.

e)  Abstract alone will not be considered for review, and the author is required to submit the complete manuscript in the first instance.

f) The journal gives acknowledgement w.r.t. the receipt of every email and in case of non-receipt of acknowledgment from the journal, w.r.t. the submission
of manuscript, within two days of submission, the corresponding author is required to demand for the same by sending separate mail to the journal.

2. MANUSCRIPT TITLE: The title of the paper should be in a 12 point Calibri Font. It should be bold typed, centered and fully capitalised.

3. AUTHOR NAME (S) & AFFILIATIONS: The author (s) full name, designation, affiliation (s), address, mobile/landline numbers, and email/alternate email
address should be in italic & 11-point Calibri Font. It must be centered underneath the title.

4, ABSTRACT: Abstract should be in fully italicized text, not exceeding 250 words. The abstract must be informative and explain the background, aims, methods,
results & conclusion in a single para. Abbreviations must be mentioned in full.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories
WWWw.ijrcm.org.in

\"



VoLUME No. 2 (2012), I ssue No. 8 (AUGUST) I SSN 2231-4245

5. _: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic order separated by
commas and full stops at the end.

6. _: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It must be prepared on a single space and
single column with 1” margin set for top, bottom, left and right. It should be typed in 8 point Calibri Font with page numbers at the bottom and centre of every
page. It should be free from grammatical, spelling and punctuation errors and must be thoroughly edited.

7. _: All the headings should be in a 10 point Calibri Font. These must be bold-faced, aligned left and fully capitalised. Leave a blank line before each
heading.

8. _: All the sub-headings should be in a 8 point Calibri Font. These must be bold-faced, aligned left and fully capitalised.

9. _: The main text should follow the following sequence:
INTRODUCTION

REVIEW OF LITERATURE
NEED/IMPORTANCE OF THE STUDY
STATEMENT OF THE PROBLEM
OBJECTIVES

HYPOTHESES

RESEARCH METHODOLOGY
RESULTS & DISCUSSION

FINDINGS
RECOMMENDATIONS/SUGGESTIONS
CONCLUSIONS

SCOPE FOR FURTHER RESEARCH
ACKNOWLEDGMENTS

REFERENCES
APPENDIX/ANNEXURE

It should be in a 8 point Calibri Font, single spaced and justified. The manuscript should preferably not exceed 5000 WORDS.

10. _: These should be simple, crystal clear, centered, separately numbered & self explained, and titles must be above the table/figure. Sources
of data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred to from the main text.

11. _:These should be consecutively numbered in parentheses, horizontally centered with equation number placed at the right.

12. _: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised references in the preparation

of manuscript and they are supposed to follow Harvard Style of Referencing. The author (s) are supposed to follow the references as per the following:

. All works cited in the text (including sources for tables and figures) should be listed alphabetically.
4 Use (ed.) for one editor, and (ed.s) for multiple editors.
4 When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending order.
4 Indicate (opening and closing) page numbers for articles in journals and for chapters in books.
o The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, dissertations, reports, working
papers, unpublished material, etc.
4 For titles in a language other than English, provide an English translation in parentheses.
4 The location of endnotes within the text should be indicated by superscript numbers.
PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES:
BOOKS
4 Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.
i Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.
CONTRIBUTIONS TO BOOKS
. Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited by David Crowther &

Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303.
JOURNAL AND OTHER ARTICLES

4 Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Journal of Urban Economics,
Vol. 21, No. 1, pp. 83-104.

CONFERENCE PAPERS

4 Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Association, New Delhi, India,
19-22 June.

UNPUBLISHED DISSERTATIONS AND THESES

4 Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra.

ONLINE RESOURCES

i Always indicate the date that the source was accessed, as online resources are frequently updated or removed.

WEBSITES

o Garg, Bhavet (2011): Towards a New Natural Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories
WWWw.ijrcm.org.in

Vi



VoLUME No. 2 (2012), I ssue No. 8 (AUGUST) I SSN 2231-4245
HOUSING PROPERTY INVESTMENT PREFERENCESIN POST RECESSIONARY BANGALORE ECONOMY - A
CONSUMER PERSPECTIVE ANALYSIS

PRADEEPA.M
RESEARCH SCHOLAR
INSTITUTE OF MANAGEMENT STUDIES
KUVEMPU UNIVERSITY
SHANKARAGHATTA

VIDYA.R
RESEARCH SCHOLAR
INSTITUTE OF MANAGEMENT STUDIES
KUVEMPU UNIVERSITY
SHANKARAGHATTA

ABSTRACT

Bangalore the IT hub of India and the capital city of Karnataka state being one of the 5 most promising cities of India has been Real Estate heaven for the last 15
years. Constantly growing purchasing power, urban migration, growing importance of the city as an educational hotspot made it even a stronger player in the
real estate market. These with many more positive factors have attracted all the realty majors and the equal number of Bangalore based realtors into the
business in the last ten Years. India the fastest growing free democracy with highest proportion of population belonging to young and powerful aspiring
customers is among the first ones to recover out of recession. The issue of crediting the success of recovery on regulatory mechanism would only make it worse if
business sentiments are not recognized. In the current context of post recessionary economy it is of paramount interest to check and evaluate the strategic
concerns of marketing the Organized Housing projects to consumers. Hence the problem has been stated “CHANGING HOUSING PROPERTY PREFERENCES IN
POST RECESSIONARY BANGALORE ECONOMY”.

KEYWORDS

Hosing property, Consumer preference, Post recessionary economy, Bangalore.

1. INTRODUCTION

he Indian Real Estate market, particularly the residential asset class, is showing signs of robust recovery in line with the revival of the Indian economy.
Our economy is being driven by its strong fundamentals, demographic features and structural robustness including: Young population comprises of over
60% of Indians, High growth of Urbanization, Nuclearisation of families, Rise in house hold disposable income, Improved outlook on urban infrastructure
development, Increased penetration of home financing for end customers.
Above factors, along with an enhanced consumer confidence arising from higher jobs, income security and moderation of prices in Tier 1 cities are expected to
drive, the demand up for real estate sector in particular and all market segment in general. As the developed nations’ growth path is on a recovery mode, the
demand for commercial space catering to exports (IT, ITES etc) is also expected to witness a substantial growth in the coming years.
With the growth momentum back on track, the availability of capital to real estate sector is also on a rise, both for domestic and foreign capital. This will boost
the confidence of all stakeholders of the industry and provide the right impetus for developers to cater to the potential end users demand growth.
Bangalore the IT hub of India and the capital city of Karnataka state being one of the 5 most promising cities of India has been Real Estate heaven for the last 15
years. Constantly growing purchasing power, urban migration, growing importance of the city as an educational hotspot made it even a stronger player in the
real estate market. These with many more positive factors have attracted all the realty majors and the equal number of Bangalore based realtors into the
business in the last ten Years. But the recent economic downturn has devastatingly depreciated the values of marketable lands and Houses. The post
recessionary economy has shown new dimensions spurred by new product offerings, greater influx of end-user demand and an increasing upwardly-mobile
segment, luxury and ultraluxury housing projects, with prices ranging between Rs 1 crore and Rs 15 crore, again seem to be making a comeback.
The rise in affordable housing projects, owing to the 2008 economic downturn, and the oversupply in the premium housing market is currently going through
market lethargy. Exponentially increasing interest rates, rise in cost of building materials and increasing labour charges have put developers in a fix with regard
to profitable execution of such projects.
The above said reasons clearly signify the importance of bringing these strategic concerns into the knowledge of academic community. Hence this research has
explored and evaluates the HOUSING PROPERTY INVESTMENT PREFERENCES IN POST RECESSIONARY BANGALORE ECONOMY.

2. STATEMENT OF THE PROBLEM

Major drivers of Housing Reality constructions such as Enhanced purchasing power, booming Business dimensions, rising salary levers, escalating dimension job
market have all come to a halt in the recent economic downturn of 2008. Heavy reliance of Housing property on IT/ITES industry as the primary source of
demand and the root for above said factors literally doomed the industry into a serious turmoil.

Reality sector even after being one of the heavily hit industries has shown tremendous resilience. But the double side pressure of price as well as the highest
quality standards made the industry to seriously consider the slack of lessons from the recent recession.

India the fastest growing free democracy with highest proportion of population belonging to young and powerful aspiring customers is among the first ones to
recover out of recession. The issue of crediting the success of recovery on regulatory mechanism would only make it worse if business sentiments are not
recognized. In the current context of post recessionary economy it is of paramount interest to check and evaluate the strategic concerns of marketing the
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Organized Housing projects to consumers. Hence the problem has been stated “HOUSING PROPERTY INVESTMENT PREFERENCES IN POST RECESSIONARY
BANGALORE ECONOMY

3. REVIEW OF LITERATURE AND SIGNIFICANCE OF THE STUDY

VIVEK JOSHI' in his article “SECURITIZATION AND ITS RELATIONSHIP WITH REAL ESTATE GROWTH — AN ANALYSIS” has analyzed the growth of Real Estate sector
in India and has opined that starting from the year 2004 the world Real estate market has seen the growth of 248% cumulatively. The breaks to this multifold
growth was applied in March 2008, though some pre-cursors were visible in 2007, when in USA the mortgage market became stagnant and the impact was later
sensed through the collapse of world’s real estate investment. The impact was so sudden and deep that almost all international and domestic markets saw
nosedive in prices of realty.

In a study entitled “Real Estate Market & Opportunities” released byIndian Brand Equity Foundation, The economic growth of India has trickled down to
the large Indian middle class increasing affordability and affluence. Improving living standardsare driving the demand for better quality housing and urban
infrastructure. The study also strongly argued that housing in India is today moving from being viewed as a purely basic need to an aspirational purchase.
Shiller(2006)opined on the long term health of the housing market: Is the current boom in home prices temporary? Is a crash possible? And, if prices do fall, will
they come back up fairly soon, or will they stay down for many years? Given the dramatic recent decline of real estate prices we have answers that real home
prices in 2009 were down significantly from their 2006 peak, with large foreclosure discounts continuing. We do not yet have an answer to an emerging question
that, will the real estate future is always under heavy uncertainty of uncertain economic ups and downs.

This clearly signifies that in the context of present and post Recessionary economy the dimensions have changed but not yet sensed clearly.

4. OBJECTIVES OF THE STUDY
1. To explore and understand the real estate industry and its working mechanism in Bangalore
2. To study the consumer preferences in Housing property Industry through 7 Ps of Marketing approach
3. To explore and critically evaluate the strategic marketing concerns raised in post recessionary economy from employers perspective.
4. To analyze prospect customer opinion on the above identified strategic concerns.
HYPOTHESES
I Hol: Bangalore hasn’t seen shift in demand to peripheral areas
Hal: Bangalore has seen shift in demand to peripheral areas
Il Ho2:Realtors does not feel the heat of Recession in marketing in the post recessionary scenario
Ha2: Realtors does feel the heat of Recession in marketing in the post recessionary scenario
1. Ho3: Job security concerns are not the prime de-motivators of real estate demand in Post recessionary economy
Ha3: Job security concerns are the prime de-motivators of real estate demand in Post recessionary economy.
V. Ho4: Affordable housing projects does not appeal the most for Bangalorean Real estate customers today
Ha4: Affordable housing projects appeal the most for Bangalorean Real estate customers today
V. Ho5: IT sector dependency is beneficial as well as detrimental in Economic ups and downs

Hab5: IT sector dependency is beneficial as well as detrimental in Economic ups and downs

5. SCOPE OF THE STUDY

Bangalore City being one of the prime locational hotspot for commercial purposes boosted by the success of IT/ITES industry encompasses huge demand for
Real Estate in the foreseeable future. But the city’s heavy reliance on the same IT/ITES as the major customers of realty market makes it the most vulnerable one
in all economic ups and Downs. Hence Bangalore makes a very good sample for the study of Post Recessionary strategic marketing concerns.

To make the study more focused, the case of Shobha Developers and its Prospectual Customers has been taken. The area and the case reference being one of
the narrowly researched fields adds knowledge to the academic society and becomes useful for ShobhaDevelopers and the Industry at large.

6. RESEARCH METHODOLOGY

A. RESEARCH DESIGN

Since there have been few exploratory studies on real estate markets and on Sobhadevelopers, the researcher has planned to go to the details of marketing
strategies and the effect of post recessionary changes in economy on these strategic choices, the research is pursued on descriptive research design.

B. STUDY POPULATION

To analyze the effect of recent economic downturn on reall estate markets and its sentiments, one must basically study the phenomenon from the perspectives
of both end consumers and the real estate marketers. Hence the study population consists of all the potential buyers of domestic houses in apartment buildings
and the real estate marketers from organized as well as unorganized real estate organization, local real estate agents and all the people who are in either direct
contact or the indirect contact with this market. This is a pretty big population as for as the study is considered.

C. SAPLING UNIT

The sampling unit for the study has been chosen as Sobha Developers, wilsen garden branch of Bangalore, Karnataka, India.

D. SAMPLE DESIGN

The size of service providers in the Real estate is very high in Bangalore. Since detail study of opinions of all Service Providers towards marketing concerns is very
difficult and times consuming, therefore, the study adopted convenience random sampling method and selected 50 respondents from different geographical,
age, employment backgrounds.

E. SAMPLE SIZE

The study chosen to contact two groups of respondents to analyze the perspective of marketers as well as prospect customers. The total respondent size is 50
out of which 48 are present or prospect customers.

F.  INSTRUMENT

A well-structured pre-tested questionnaire has been administered to gather accurate and precise responses from respondents. Personal observation and casual
interaction with consumers as well as employees is also used to gather a lot of informal information.
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G. SOURCES OF THE STUDY

The study based on both primary and secondary data. Primary data shall be collected from the sample respondents by adopting convenience random sampling
method through pre-tested questionnaire. The secondary data shall be collected through sources like, Published articles, reports, papers, books etc.

H. TOOLS AND TECHNIQUES

The study uses tools like tabular method, five points scale and t-test is applied to interpret the data systematically and draw the meaningful conclusions.

7. FINDINGS

7.1. RESPONDENT PROFILE BY ANNUAL INCOME

Annual Income Respondents | Percentage
Less than 5,00,000 7 14.6
5,00,001-10,00,000 30 62.6
10,00,001-20,00,000 16.6
20,00,001-30,00,000 6.3
30,00,001-Above 0
7.2. RESPONDENT PROFILE BY SOURCE OF INCOME
Source of income Respondents | Percentage
Govt. Employees 2 4.2
Employee of MNC 36 75.0
Employee of domestic company 6.3
Work at MSME 14.5
7.3. RESPONDENT PROFILE BY INDUSTRY BELONG TO
Industry Belong to | Respondents | Percentage
IT/ITES 33 64.6
Health Care 3 6.3
Transport 2 4.2
Retail 3 6.3
Real Estate 4 8.3
Any other 3 6.3
7.4. NEED IMMEDIACY PREFERENCES
Need A Home | Respondents | Percentage
Immediately 3 6.3
In 90 Days 4 8.3
In 6 Months 16 333
Within ayear | 26 52.1
7.5. FLAT TYPE PREFERENCES
The type of flat to own Or willing to Purchase | Respondents | Percentage
Detached single unit house 3 6.3
Semi-detached:Two Houses 7 14.6
Attached multi-unit apartment building 38 79.1
7.6. VALUE CATEGORY PREFERENCES
Want to consider homes in this value category | Respondents | Percentage
20-30 lakhs 11 229
31-40 lakhs 2 4.2
41-50 lakhs 14 29.2
51-60 lakhs 14 29.2
61-80 lakhs 7 14.5
80 and above 0 0
7.7. BED ROOMS NUMBER PREFERENCES
Want this number of bed rooms | Respondents | Percentage
1 2 4.1
2 27 56.3
3 12 25.0
20r3 7 14.6
7.8. PROFESSIONALHELP PREFERENCES BEFORE SEARCHING A HOUSE IN AN APARTMENT
professional help before searching a house in an apartment | Respondents | Percentage
SDA 3 6.3
DA 2 4.2
MA 7 14.6
A 23 47.9
SA 13 27.0
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7.9. LOCATION AREA PREFERENCE

7.10. SPECIFICLOCATION PREFERENCES

Location Areas Respondents | Percentage
Bangalore south | 9 18.8
Bangalore north | 12 24.9
Bangalore east 27 56.3
Bangalore west 0 0
Exact Location or Area | Respondents | Percentage
ITPL Road 26 54.2
HSR Layout 0 0
Devanahalli Airport 12 25
Yelahanka 8 16.7
Bannerghatta Road 2 4.2
Nelamangala 0 0

7.11. RESPONDENT PROFILE BY BASIC PREFERENCE

Basic Preferences Not at all important | Not that important | Neither important nor important | Important | Very Important
Location of project, 0% 0% 4.2% 39.6% 56.3%
competitor pricing in the market | 0% 0% 2.1% 41.7% 56.3%
construction quality 0% 0% 0% 12.5% 87.5%
7.12. RESPONDENT PROFILE BY PRE ADVANCE PAYMENT PREFERENCE
Pre advance payment preferences Not at all Not that Neither important nor Important | Very
important important important Important
Developer past track record in terms of delivery 0% 0% .0% 29.2% 70.8%
commitments,
Project approvals from concerned authority .0% .0% .0% 12.5% 87.5%
documentation before booking .0% .0% .0% 18.8% 81.3%
7.13. RESPONDENT PROFILE BY PRE-PURCHASE PREFERENCE
Pre-purchase preferencial Basic Realtor | Not at all important | Not that important | Neither important norimportant | Important | Very Important
EMI facilities 2.1% .0% 6.3% 56.3% 35.4%
Pre-launch offers 2.1% 2.1% 2.1% 33.3% 60.4%
Official website .0% 2.1% 2.0% 18.8% 77.1%
Brochure .0% .0% 2.0% 66.7% 31.3%
Promotional preferences Not at all important | Not that important | Neither important nor important | Important | Very Important
Brand Image 0.00% 0.00% 2.0% 41.70% 56.30%
Brand Positioning 2.10% 0.00% 4.10% 62.50% 31.30%
Celebrity endorsement 67.50% 10.0% 14.60% 5.00% 2.9%
7.14. RESPONDENT PROFILE BY FACILITIES
Differential weightage to Facilities-1 | Not at all important | Not that important | Neither important nor important | Important | Very Important
Infrastructure 2.10% 0.00% 0.00% 22.90% 75.00%
Swimming Pool 0.00% 10.40% 20.80% 52.10% 16.70%
Parking Lot 0.00% 0.00% 0.00% 20.80% 79.20%
Lift facilities 0.00% 0.00% 2.10% 20.80% 77.10%
Open space 4.10% 0.00% 0.00% 31.30% 64.60%
Society Hall 2.1% 4.2% 2.1% 77.1% 14.6%
club House and Amenities 2.1% .0% .0% 64.6% 33.3%
Playground .0% .0% 2.1% 54.2% 43.8%
Gym .0% .0% .0% 25.0% 75.0%
Advanced security systems .0% .0% 0% 33.3% 66.6%

8.

SUMMARY OF FINDINGS

63% of respondent’s annual income lies between the ranges of Rs. Slakh to 10lakh.

75% of respondents work in multinational companies and their income source is also from MNC.

75% of respondents who work in MNC among them 65% of respondents work in IT/ITES companies.

71% of respondent’s family structure is of nuclear type.

The 52% of respondents say that they need a home within one year.

79% of the respondents are willing to buy attached multi-unit apartment building.

30% of the respondents are willing to buy a home in the ranges of Rs. 41lakh to 50lakh.

56% of the respondents want to buy 2 bedrooms flat.

56% of the respondents are looking to buy the home in 2000-2700 square footage of living area.

27% of the respondents strongly agree that they take professional help while searching a home.

56% of respondents say they want to purchase the home in the Bangalore East area because most of the IT companies are situated in this area.

54% of respondents say they want to buy the home in ITPL area.
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. 88% of respondents say that construction quality is the basic preference while purchasing the home.

. 88% of respondents say pre advance payment preference is accepted if projects are approved by concerned authority only.

. Most of the respondents say they refer official website during their pre-purchase evaluation.

. 56% of respondents say they consider Brand image while purchasing the home.

. 79% of respondents say infrastructure and parking facilities is main preference.

. 75% of respondents give Gym is the second preference in facilities.

9. HYPOTHESIS TESTING

Null Hypothesis Test Value =0
t df | Sig. (2- Mean 95% Confidence Interval
tailed) Difference of the Difference
Lower Upper Remarks

Ho1: Bangalore hasn’t seen shift in demand 34.986 | 47 | .000 3.583 3.38 3.79 Since the calculated Value is greater
to peripheral areas than table value Null Hypothesis is

rejected
Hoz: Realtors does not feel the heat of 28.477 | 47 | .000 2917 2.71 3.12 Since the calculated Value is greater
Recession in marketing in the post than table value Null Hypothesis is
recessionary scenario rejected
Hos: Despite Recession the land and 26.205 | 47 | .000 3.063 2.83 3.30 Since the calculated Value is greater
residential value are not increasing in than table value Null Hypothesis is
Bangalore rejected
Hos: | do not agree that last two years were 6.172 47 | .000 3.875 2.61 5.14 Since the calculated Value is greater
tough for property sellers than table value Null Hypothesis is

rejected
Hos: IT sector dependency is beneficial as 34.028 | 47 | .000 2.938 2.76 3.11 Since the calculated Value is greater
well as detrimental in Economic ups and than table value Null Hypothesis is
downs rejected

10. INTERPRETATION AND SUGGESTION

The study based on the results of collected data Interpretation, Interviews with marketing executives, Visitors of Real Industry expo Bangalore suggest the

fallowing for Industry, Academia and Policy makers

1. Affordable and Comfort seeking housing projects will dominate the future of Real estate sector. Hence it is imperative for the industry and academia to
chalk out the innovative ways to cut down project cost and enhance comfort based consumer value in the housing projects.

2. Theincome of 5-10 lakh of majority house seekers show a paramount area of need which could be converted into demand if custom made and low budget
houses can be launched in market.

3. 2 BHK, 2000-2700 square footage of living area.Nuclear type family structure continues to dominate the housing property market which does mean the
difficulty in making differentiation as a easy cup of tea in the future.

4. Zero compromise in the quality is the only way to sustain in the Industry. Long delays in project completion, Heavy maintenance charges, largely unsought
equipment and services should be completely avoided.

5. Realtors should not get in the war of arms race, these Battles only increase costs and decrease revenues. It's good to accept that it’s never too late to play
a fair game. Post recessionary economy is only preaching this to all the realtors.

6.  Inluxury housing category, being Unique and different must be made keeping in view of 7 Ps requirements and their optimal usage.

7. Inreal marketers have started taking serious correction lessons from recent economic downturn. It should never be forgotten even if the markets hits the
highest points in future.

8.  Theindustry’s vastness makes it real difficult to write a success mantra (Formula). But Better approach, Better value and emotionally attached designs with
good value of money for investment is what consumers are looking in concrete.

11. CONCLUSION

Observing the kaleidoscopic nature of Housing property industry, the effectiveness of Real estate marketers is one difficult task to evaluate in the best
comprehensive form. The recent economic downturn made this task even more difficult. As the industry is changing at lightning speed the realtors are working
their hard mettle out to sell their projects. The correction process of recent economic downturn made realtors to check their basic equations of real estate
marketing. The strategic concerns of delivering highest quality houses to low Income groups are more challenging than any other. Narrowing down the
Knowledge gap, working on making realistic promises, deliver in time value is at all delivered, communicating the value delivered are some old challenges which
are gaining space in the post recessionary economy Bangalore. The significance of peripheral geographic shift of demand, terrible failure of celebrity
advertisement and media based Knowledge of consumers which leads to false expectations are some new hard nuts to crack. Service mindedness with a
willingness to go an extra mile to achieve excellence in construction quality and cool minded optimism are the regular pills which will and must drive out of box
innovations in Bangalore Real estate Industry.

REFERENCES

Benjamin, D. John (2003), “The Environment and Performance of Real Estate”, Journal of RealEstate Literature, Vol. No. 11, Page 279 to 324.

Focke, Christian, “The Development of German Open-Ended Estate Funds”, Journal of RealEstate Literature, Vol. No. 14, Page 39 to 56.

Jackson, O. Thomas (2001), “The Effects of Environmental Contamination on Real Estate”, Journal of Real Estate Literature, Vol. No. 09, Page 91 to 116.
Malpezzi, Stephen, “The role of Speculation in Real Estate Cycles”, Journal of Real EstatelLiterature, Vol. No. 13, Page 141 to 164.

Seiler, J. Michael (1999), “Diversification Issues in Real Estate Investment”, Journal of RealEstate Literature, Vol. No. 07, Page 163 to 179.

kR wNE

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories
WWWw.ijrcm.org.in

157



VoLUME No. 2 (2012), I ssue No. 8 (AUGUST) I SSN 2231-4245

REQUEST FOR FEEDBACK

Dear Readers

At the very outset, International Journal of Research in Commerce, Economics and Management (IJRCM)

acknowledges & appreciates your efforts in showing interest in our present issue under your kind perusal.

| would like to request you to supply your critical comments and suggestions about the material published
in this issue as well as on the journal as a whole, on our E-mail info@ijrcm.org.in for further improvements

in the interest of research.

If you have any queries please feel free to contact us on our E-mail infoijrcm@gmail.com.

| am sure that your feedback and deliberations would make future issues better — a result of our joint

effort.

Looking forward an appropriate consideration.

With sincere regards

Thanking you profoundly

Academically yours

Sd/-

Co-ordinator

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT  45g

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories
WWWw.ijrcm.org.in



VoLUME No. 2 (2012), I ssue No. 8 (AUGUST) I SSN 2231-4245

ABOUT THE JOURNAL

In this age of Commerce, Economics, Computer, |.T. & Management and cut throat
competition, a group of intellectuals felt the need to have some platform, where young
and budding managers and academicians could express their views and discuss the
problems among their peers. This journal was conceived with this noble intention in view.
This journal has been introduced to give an opportunity for expressing refined and
innovative ideas in this field. It is our humble endeavour to provide a springboard to the
upcoming specialists and give a chance to know about the latest in the sphere of research
and knowledge. We have taken a small step and we hope that with the active co-
operation of like-minded scholars, we shall be able to serve the society with our humble

efforts.

INTERNATIONAL JOURNAL OF RESEARCH IN
COMPUTER APPLICATION & MANRGEMENT

3

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories
WWWw.ijrcm.org.in



