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ABSTRACT

Corporate sustainability can be achieved if corporate social responsibility and corporate culture are established to be the commitment of PT Telkom (the
shortened name for ‘PT. Telekomunikasi Indonesia’) formulated into the form of business strategic alignment maturity and the business performance. This study
is intended to describe the influence of corporate social responsibility and corporate culture to the strategic alignment maturity, business performance and the
corporate sustainability. This study applies the PLS — Partial Least Square Analysis to examine the significance of the research variables. Data are obtained from
the Office Heads of Consumer Service Unit of East Java Regional V of PT. Telekomunikasi Indonesia by using the saturated samples, namely all population are
used as the samples. There are 70 respondents. The main instrument applied to collect the data is the ‘questionnaire’, while its supporting instruments are in the
forms of ‘interview’, ‘observation’, and ‘documentation’. Output of the analysis indicates that all variable relations being materialized into 9 (nine) hypotheses
have the significant influences leading to positive relationship. Output of this research is contributed to the theory of management, with the focus on strategy
management and organizational behavior, namely the need for the conformance or alignment of corporate social responsibility and corporate culture to the
strategic alignment maturity, business performance and the corporate sustainability. The important finding in this study shows that the strategic alignment
maturity has a strong influence to the corporate sustainability, whereas the business performance has a weak influence to the achievement of corporate
sustainability.

KEYWORDS

Corporate Social Responsibility, Corporate Culture, Strategic Alignment Maturity, Business Performance and Corporate Sustainability.

INTRODUCTION

usinessmen at the global business era at present are getting more aware that sustainability of their business is not merely focused on the efficiency in
utilizing the resources to gain the profit. Without being accompanied by the effort to improve quality of their social interaction to their external
environment in the form of Corporate Social Responsibility (CSR) and the Environmental Sustainability, the company operation will sooner or later
undergo the problem.
The corporate sustainability becomes the focus in this study considering the fact that the company able to carry out its sustainable business operation has
proven that it has been able to deal with the global business competition at present. The corporate sustainability is a business approach establishing long term
values for the stakeholders by embracing the opportunities and managing the risks deriving from economy, social and environmental developments.
Based on some previous researches, the antecedent variables influencing the corporate sustainability variables in this study are: CSR (Corporate Social
Responsibility), corporate culture, SAM (Strategic Alignment Maturity), and the business performance. Output of study by Siegel and Paul (2006) indicates that
CSR activities have productive significant impacts to efficiency, technical changes, and economic scale of the company.
The corporate sustainability can be achieved if the company has a corporate culture able to lead the organizational behavior to adapt to the external
environment and to make the internal integration. Corporate culture is able to help the company reach the success. Work culture holds the important role in
establishing sustainability for an organization. Corporate culture is a set of values, norms, rites and patterns of behavior becoming characteristics of the
company.
SAM is a harmonization process between the objectives as well as the information technology and the business goals of an organization, a process how to make
the information technology able to run in parallel with business and so is the contrary, how to make the business in line with the information technology.
According to Luftman and Brier (1999), a company achieving the harmony or alignment between the business strategy and the information system strategy
(strategic alignment maturity) can set up the competitive profit strategy that will improve the company by the increase in visibility, efficiency and profitability at
the competition in market change at present. In this way, the corporate sustainability can be materialized. The company seems to get good performance is the
company having the alignment between the materialization of its business strategy and that of its information system strategy (Chan et al, 1997).
Performance is a complex multidimensional construct with many differences in the sense that it depends on who is evaluating, how it is evaluated, and what
aspects are evaluated. The business performance instrument with the orientation to the consumer service applied in this study refers to Bonnici and Sarkis
(2001:22).
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LITERATURE REVIEW

Some theories and empirical researches are used as the ground of this study. The theories and empirical researches concern with the research variables covering
the corporate sustainability, CSR, corporate culture, SAM, and business performance.

1. CORPORATE SUSTAINABILITY

The sustainability principle focuses on the growth and development in integrating the economic, ecological and social dimensions. On its development process,
the stakeholders are expected to support the company to grow in sustainable way.

Corporate Sustainability is an approach to creating long-term shareholder value by embracing opportunities and managing risks deriving from economic,
environmental and social trends and challenges (Dow Jones, 2012:5).

Corporate sustainability can be viewed as a new and evolving corporate management paradigm. The term ‘paradigm’ is used deliberately, in that corporate
sustainability is an alternative to the traditional growth and profit-maximization model (Wilson, 2003).

According to Lacy et al. (2010), CEOs around the world are starting to see the shape of a new era of sustainability coming into view. In the face of rising global
competition, technological change and the most serious economic downturn in nearly a century, corporate commitment to the principles of sustainability
remains strong throughout the world: 93 percent of CEOs see sustainability as important to their company’s future success.

The instrument to measure the indicators of company sustainability applies the opinion of Strobel. According to Strobel (2006:5), indicators of the company
sustainability consist of: Environmental Dimension, Social Dimension, and Economic Dimension. Each dimension represents 33.3% of the overall total, so that
having the same weight and representing the concept of sustainable development.

2, CORPORATE SOCIAL RESPONSIBILITY

According to Jalal (2010), the size and concept of CSR in Indonesia should follow the global standards. The Government should not only stick on and on to the
Law No. 40 the year 2007. It is important to adjust the CSR concept in Indonesia to 1ISO 26000.

According to Prastowo and Huda (2011:100), ISO 26000 can be used as a single choice in defining the CSR, considering the fact that ISO 26000 has been
formulated by the multi-stakeholders, among others the corporation, academicians, NGOs, Government, consumers and researchers from 90 countries all over
the worlds, including Indonesia. The whole participants have approved this ISO 26000. Park et al. (2001) states that there is a causal relation between ISO 26000
constituting the CSR global standard and the company reputation.

The guideline in implementing the corporate social responsibility applies the ISO 26000 standard. According to ISO 26000 (2010:19)there are 7 (seven) main
factors in planning the corporate social responsibility (CSR), among others are: Organizational Management, Human Rights, Employment Practices, Environment,
Fair Operational Practices, Consumer Issues, Community Involvement and Development. The representative measurement of those CSR variables applied for this
research is modified pursuant to the objects being analyzed excluding the Fair Operational Variable, because it has already been represented by the variables of
Organizational Governance.

3. CORPORATE CULTURE

The corporate culture is developed socially because substantially it is based on the collective assumption of all members of organization in all hierarchical stages.
The objective culture is the success of an organization in encountering a situation constituting a successful response applied by the organization to adjust to the
environmental situation and condition of the company. The thing most frequently found in the process of change in corporate culture is that the implemented
efforts do not bring any change to the organizational behavior, but they in reality strike the company back, or even they do not produce any thing.

According to Melo (2012:41), the companies combining the humanistic approaches in culture turn the corporate social performance to be better, because
internal values of the culture motivate to build good relation with the stakeholders. Russo and Fouts (1997) have the opinion that the corporate culture deeply
rooted to CSR behavior can increase the cross-functional integration of the whole learning and organizational commitment, employee skill, and integrating the
high quality employees. Applying the social and environmental consideration into the company planning will help the company develop the culture based on
innovation, mutual trust among the stakeholders, and collaborative relationship (Surroca et al., 2010). In this way, CSR can help build the culture in which the
company can take the ground on the competitive superiority (Wissink, 2012:23).

In order to get the corporate culture able to involve members of the company to be consistentto the organizational commitment, able to adapt to the external
environment and to be in conformity with the mission of the company, the instrument of corporate culture in this study refers to the opinion of You et al.
According to You et al. (2010:55), there are 4 (four) natures and indexes of corporate culture, namely: Involvement, Consistency, Adaptability and Mission.

4. STRATEGIC ALIGNMENT MATURITY (SAM)

SAM is required in an organization because organizational development covers not only its business scope but also its technology and infrastructure (Luftman,
2000:2). The SAM instrument applied in this study refers to the opinion of Luftman. The Strategic Alignment Maturity is determined by 6 (six) criteria and each
criteria consists of several attributes being used as parameter to the alignhment between business and Information Technology (Luftman 2000:10) consisting of:
Communication, Competence / Value Measurement, Governance of the Business Unit and Information Technology, Partnership, Scope and Architecture, and
Skill.

5. BUSINESS PERFORMANCE

Business performance in this study applies non-financial performance measurement, namely: consumer service performance pursuant to the tasks and
responsibility of Consumer Service Unit of PT. Telkom. Non-financial indicators can become better indicators for the financial performance in the future. Non-
financial performance measurement can be used as material of evaluation by manager in order to know the problem very early.

Output of study by Shelton (1997:107) states that service quality established from the view point of consumer can provide the added value upon the products
being offered. The company has to materialize the quality pursuant to requirements demanded by the customers. Output of study conducted by Chang and
Chen (1998:248) states that superior quality of the service has positive influence to profitability of the company.

Instrument of consumer service performance applied in this study is the opinion of Bonnici and Sarkis (2001). According to Bonnici and Sarkis
(2001:22),measurement of business performance at the Customer Care Department among others are: Reported Faults by Type and Source; Report on Type of
Faults; Enquiries from Clients to the Customer Care Department; Visits by Clients to Customer Care Center; Calls to Customer with Low Usage, Outcome; Phone
Calls Made by Customer Care Personnel to Clients, Issue Addressed; Meeting Held between Personnel and Clients, Issues Addressed and Disconnections
Effected, Reason Given.

RESEARCH METHODOLOGY

POPULATION AND SAMPLES

Population in this study are 70 (seventy) Office Heads of Consumer Service Units of East Java Regional V PT. Telekomunikasi Indonesia.

SOURCES OF DATA AND DATA COLLECTING METHOD

Data applied in this study are obtained from the primary and secondary data sources, whereas the data are collected through the methods of interview and
questionnaire.

VARIABLE MEASUREMENT

Measurement of research variables covers the corporate social responsibility, corporate culture, strategic alignment maturity, business performance and
companysustainability using the Likert Scale with 5 options, namely: completely disagree (1), disagree (2), neutral (3), agree (4), and completely agree (5).
TECHNIQUE OF DATA ANALYSIS

The analysis in this research applies the model of Partial Least Square (PLS)constituting a method to construct the predictable models when the factors are
abundant in number. The T statistic value is determined by using the sample bootstrap (B=500). The bootstrap method can be used for various subjects, and one
of them is to determine the t-statistic value as conducted at the model of SEM Partial Least Square.
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FINDING AND DISCUSSION

Data processing and testing using the PLS get the outputs as follows: the Structural Equation as shown in Drawing-1 and output of the Linear Coefficient Testing
as shown in Table-1 below.

DRAWING-1: EXOGENOUS RELATION TO ENDOGEN
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From the suitable model, each linear coefficient can be interpreted. Such linear coefficients constitute the hypotheses in this research that can be presented in
structural equations as follows:

Y: =0.381X; +0.534 X,
Y2 =0.243X; + 0.593X; + 0.029Y;
Y3 =0.026X,+ 0.039X, + 0.921Y, + 0.016Y,

TABLE 1. OUTPUT OF LINEAR COEFFICIENT TESTING ON THE MODEL OF CORPORATE SUSTAINABILITY

Variables Coefficient | T Statistics | TTable | Information
Corporate Social Responsibility (X;) ->Strategic Alignment Maturity (Y;) | 0.381 21.472 1,96 Significant
Corporate Social Responsibility (X;) - Kinerja Bisnis (Y5) 0.243 14.461 1,96 Significant
Corporate Culture (X;) - Strategic Alignment Maturity (Y1) 0.534 28.241 1,96 Significant
Corporate Culture (X,) - Business Performance (Y,) 0.593 21.346 1,96 Significant
Strategic Alignment Maturity (Y;) - Business Performance (Y>) 0.029 2.154 1,96 Significant
Strategic Alignment Maturity (Y;) - Corporate Sustainability (Ys3) 0.921 67.737 1,96 Significant
Business Performance (Y,) - Corporate Sustainability (Ys) 0.016 2.192 1,96 Significant
Corporate Social Responsibility (X;) ->Corporate Sustainability (Y3) 0.026 2.655 1,96 Significant
Corporate Culture (X,) - Corporate Sustainability (Y3) 0.039 4.052 1,96 Significant

Sources: The Processed Data.
Based on the data shown in Table-1, it is known that all variable relations materialized in 9 (nine) hypotheses have significant influence leading to positive
relationship.
INFLUENCE OF CORPORATE SOCIAL RESPONSIBILITY TO THE STRATEGIC ALIGNMENT MATURITY
Corporate social responsibility has significant influence to the strategic alignment maturity leading to positive relationship. This is shown from the linear
coefficient having the positive sign at the amount of 0.381 with the T-statistic value of 21.472 bigger than the T-table = 1.96. It means that the implementation
of corporate social responsibility program can give contribution to the criteria of skill in the strategic alignment maturity, namely condition of company social
environment. This is caused by facts that the CSR activities have direct or indirect relation with the needs and interests of the stakeholders (company social
environment). CSR becomes the business strategy that can be maximized in order to increase the positive image of the company.
INFLUENCE OF CORPORATE SOCIAL RESPONSIBILITY TO THE BUSINESS PERFORMANCE
The corporate social responsibility has significant influence to the business performance, leading to positive relationship. This is indicated by the linear
coefficient having the positive sign at the amount of 0.243 with the T-statistic value of 14.461 bigger than the T-table = 1.96. It means that the corporate social
responsibility has significant influence to the business performance. This means that if the company carries out the true real and sustainable corporate social
responsibility activities by maximizing the positive impacts and at the same time minimizing the negative impacts of certain business activities, the company will
be able to enjoy good market performance and in turn will also be able to be enjoyed by the stakeholders. Implementation of corporate social responsibility will
establish the increase in trust and image of the stakeholders, so that able to give contribution in materializing the increase of the company performance.
INFLUENCE OF CORPORATE CULTURE TO THE STRATEGIC ALIGNMENT MATURITY
Corporate culture has significant influence to the strategic alignment maturity, leading to positive relationship. This is shown by the linear coefficient having the
positive sign at the amount of 0.534 with the T-statistic value of 28.241 bigger than the T-table = 1.96. It means that the more number of company employees
accept the core values taken by the company and feel so much bound to them, the easier a strategy to be implemented in a company, because the alignment
level of perception in the applicable corporate culture is significantly related to the alignment level of the strategy. The cultural adjustability level contributes
the major amount of variants at the level of strategic alignment maturity. Corporate culture has a potential to give contribution to the optimal achievement
supporting the alignment level between the business strategy and the information technology.
INFLUENCE OF CORPORATE CULTURE TO THE BUSINESS PERFORMANCE
Corporate culture has significant influence to the business performance, leading to positive relationship. This is indicated by the linear coefficient having the
positive sign at the amount of 0.593 with the T-statistic value of 21.346 bigger than the T-table = 1.96. It means that the corporate culture significantly influences
the business performance. The meaning is that the higher the characteristics of the corporate culture is, the more conducive the corporate culture to be in
forming the positive behavior (high performance), because corporate culture constitutes a system of meaning and the joint control followed by members of the
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company. Involvement in cultural context is the empowerment of culture as the actualization of ability to develop every employee independently, the company
organizes the work activities for the team and develop the employee’s capability to achieve the maximum results.

INFLUENCE OF STRATEGIC ALIGNMENT MATURITY TO THE BUSINESS PERFORMANCE

Strategic Alignment Maturity has significant influence to the business performance, leading to positive relationship. This is shown by the linear coefficient having
the positive sign at the amount of 0.029 with the T-statistic value of 2.154 bigger than the T-table = 1.96. It means that the available alignment between the
information system and the business unit is able to support and improve business performance of the company. Through the alignment between the
information system plan and the business plan, the information resources will support the business goal and gain the profit in grabbing the opportunities in
order to utilize the information system strategy. Strategic Alignment means the conformance between priority and activities of information system function and
business unit. The goals of strategic alignment are: priority, ability, decision and information system action in order to support the whole business.

INFLUENCE OF STRATEGIC ALIGNMENT MATURITY TO THE CORPORATE SUSTAINABILITY

Strategic Alignment Maturity has significant influence to the Corporate Sustainability, leading to positive relationship. This is indicated by the linear coefficient
having the positive sign at the amount of 0.921 with the T-statistic value of 67,737 bigger than the T-table = 1.96. It means that the company which is successful
in performing the integration between information technology and the business strategy shows the significant increase in its income. Alignment of business
strategy and the information technology is applied by the company to increase the efficiency, to reduce the costs, to create the constraints to new comers, to
improve relationship between consumers and suppliers, and to establish products and solution of new business in achieving the company sustainability. Strategy
in developing the information technology shall have the alignment with the business strategy run by the company.

INFLUENCE OF BUSINESS PERFORMANCE TO THE CORPORATE SUSTAINABILITY

Business Performance has significant influence to the Corporate Sustainability, leading to positive relationship. This is shown by the linear coefficient having the
positive sign at the amount of 0.016 with the T-statistic value of 2.192 bigger than the T-table = 1.96. It means that the business performance significantly
influences the corporate sustainability. The business performance in this study is non-financial performance, namely service performance to the customers.
Measurement of customer service performance can be used as material for evaluation by the manager to know the problems early and able to measure the
customer-oriented indicators.

INFLUENCE OF CORPORATE SOCIAL RESPONSIBILITY TO THE CORPORATE SUSTAINABILITY

Corporate Social Responsibility has significant influence to the Company Sustainability, leading to positive relationship. This is indicated by the linear coefficient
having the positive sign at the amount of 0.026 with the T-statistic value of 2.655 bigger than T-table = 1.96. It means that the CSR program constitutes the
company commitment to support the establishment of company sustainability. Application of CSR program is one of the forms of implementation of the concept
of good company governance. CSR program constitutes commitment of the company to support the establishment of corporate sustainability.

INFLUENCE OF CORPORATE CULTURE TO THE CORPORATE SUSTAINABILITY

Corporate Culture has significant influence Corporate Sustainability, leading to positive relationship. This is shown by the linear coefficient having the positive
sign at the amount of 0.039 with the T-statistic value of 4.052 bigger than T-table = 1.96. It means that the corporate culture influences the way the employees
understand and apply the company sustainability. An organization dominated by culture will place bigger emphasis on efficiency of resources in striving for the
company sustainability.

CONCLUSION

1.  Corporate social responsibility has significant influence to the strategic alignment maturity leading to positive relationship, corporate social responsibility
has significant influence to the business performance leading to positive relationship, corporate culture has significant influence to the strategic alignment
maturity leading to positive relationship, corporate culture has significant influence to the business performance leading to positive relationship, strategic
alignment maturity has significant influence to the business performance leading to positive relationship, strategic alignment maturity has significant
influence to the corporate sustainability leading to positive relationship, and business performance has significant influence to the corporate sustainability
leading to positive relationship, the corporate social responsibility has significant influence to the corporate sustainability leading to positive relationship,
and the corporate culture has significant influence to the corporate sustainability leading to positive relationship.

2. Ingeneral, the important finding of this study is that it gives theoretical contribution to the analysis in strategy management and organizational behavior in
telecommunication industry in performing the empirical research on the corporate sustainability, namely the conformance or alignment of corporate social
responsibility, corporate culture and its influence to the strategic alignment maturity, business performance and company sustainability. The role of
strategic alignment maturity is so strong, and on the other hand the role of business performance is so weak in achieving the corporate sustainability.

3.  In general as the important finding for the company policy is that the highest values of loading factors cover: the employment practice in corporate social
responsibility, adaptability to corporate culture, scope and architecture in strategic alignment maturity, customer visit in business performance and the
economic dimension in company sustainability. Meanwhile, the lowest value of loading factors among others are the company governance in corporate
social responsibility, involvement of employee in corporate culture, communication between business unit and information technological unit in strategic
alignment maturity, calls/contacts to customers having the low purchase criteria in business performance and environmental dimension in corporate
sustainability.

4. Based on the outputs of validation or proving on the nine hypotheses, a conclusion can be made in integrated way that the influence of corporate social
responsibility and corporate culture simultaneously through the strategic alignment maturity can achieve the company sustainability. The influence of
corporate social responsibility and corporate culture simultaneously through the business performance can establish the corporate sustainability.

SUGGESTIONS

1. The Management of PT. Telekomunikasi Indonesia needs to pay attention to the highest value of loading factors, among others: the employment practice
in corporate social responsibility, adaptability of employees to the corporate culture, scope and architecture in strategic alignment maturity, customer visit
in business performance and the economic dimension in corporate sustainability.

2.  The Management of PT. Telekomunikasi Indonesia needs to pay attention to the lowest value of loading factors, among others: the company governance in
the program of corporate social responsibility, involvement of employee in corporate culture, communication between business unit and information
technological unit in strategic alignment maturity, calls / contacts to customers having the low purchase criteria in business performance and
environmental dimension in comporate sustainability.

3. The next research is expected to use the more various stakeholders, such as the customers, suppliers, shareholders, government and employees.

REFERENCES

1 2012. I1SO 26000 and global governance for sustainable development. Paper, International Institute for Environment and Development (UK) in 2012

2. Bonnici, Tanya Sammut, and Sarkis, Joseph. 2001. Performance Measurement Systems Development in a Telecommunication Company, Production and
Inventory Management Journal.January 1, 2001

3.  Chan, Y. E,, S. L. Huff, D. W. Barclay, and D. G. Copeland. 1997. Business strategic orientation, information systems, strategic orientation, and strategic
alignment. Information Systems Research 8 (2): 125-150.

4. Chang T. and Chen .J. 1998. Market Orientation, Service Quality and Business Profitability: a conceptual model and empirical evidence, Journal of Service
Marketing, vol. 12, p. 246-264

5.  Dow Jones Sustainability Indexes. 2012. Guide to the Dow Jones Sustainability World Index. Version 12.0, 30 August 2012.

6. 1SO 26000, 2010. Guidance on Social Responsibility. Geneva: 1ISO Copyright Office.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

121




VoLUME No. 3(2013), I ssue No. 04 (APRIL) | SSN 2231-4245

7. Jalal, 2010, Pelaporan Keberlanjutan Berdasarkan GRI G3, Training, 29-30 September 2010. Bogor: A+ CSR Indonesia

8. Jauch, L. R, and Wall, J. L. 1990. “Paradoxes of Organizational Diversity: Living Within The Paradoxes, Proceeding of the 50" Academy of Management
Conference, San Fransisco.

9. lacy, Peter., Cooper, Tim., Hayward, Rob and Neuberger, Lisa. 2010. A New Era of Sustainability. UN Global Compact-Accenture CEO Study 2010.

10. Luftman, J.M., and Brier, T. 1999. Achieving and Sustaining Business-IT Alignment. California Management Review, 42(1). 109-122.

11. Luftman, Jerry. 2000. Assessing Business-IT Alignment Maturity, Communications of the Association for Information System, VVolume 4 Article 14, Des 2000,
2-25

12. Melo, Tiago. 2012. Determinants of corporate social performance: the influence of organizational culture, management tenure and financial performance,
Social Responsibility Journal, Vol. 8 Iss: 1 pp. 33 —47

13. Park, Ji Young., Kim, Soo Wook. 2011. Global Corporate Social Responsibility Standard, 1ISO 26000 and its Effect on The Society. Asian Journal on Quality,
Vol. 12 Iss: 3, pp.315— 322, Emerald Group Publishing Limited.

14. Perez, Oren. 2011. Private Environmental Governance as Ensemble Regulation: A Critical Exploration of Sustainability Indexes and the New Ensemble
Politics, 12 THEORETICAL INQUIRIES L. 543, 562 (July 2011).

15. Prastowo, Joko and Huda, Miftahul, 2011. Corporate Social Responsibility (Key Achieved Glory Business). Yogyakarta : Samudra Biru

16. Pribadiyanto, Nur., Mudiantono, (2004). Analysis of the factors influencing the market orientation Service Quality and Relevance to Performance Company.
Journal of Management and Organization Studies, Vol.1/No. 2/Juli

17. Robbins, Stephen, P. 2007. Organizational Behavior, Indonesian Edition. Jakarta : PT. Indeks

18. Russo, M.V., and Fouts, P.A. 1997. A resource-based perspective on corporate environmental performance and profitability. Academy of Management
Journal, Vol. 40 No. 3, pp. 534-559.

19. Shelton, Ken. 1997. In Search of Quality, PT. Gramedia. Pustaka Utama

20. Siegel, Donald S., and Paul, Catherine J. M. 2006. Corporate Social Responsibily and Economic Performance, Springer Science and Business Media, LLC, J
Prod Anal 26, p. 207-211.

21. Strobel, Juliana Scapulatempo, Coral, Eliza and Selig, Paulo Mauricio. 2006. Corporate Sustainability Indicators at Textile Industry : A New Proposal, Third
International Conference on Production Research — Americas’ Region 2006 (ICPR-AMO6)

22. Surroca, J., Tribd, J.A., and Waddock, S. 2010. Corporate responsibility and financial performance: the role of intangible resources. Strategic Management
Journal, 31, 463-490.

23. Ward, Halina. 2011. International Guidance Standards on Social Responsibility: Implications for Public Policy and Transnational Democracy, 12
THEORETICAL INQUIRIES L. (July 2011).

24. Wilson, Mel. 2003. Corporate Sustainability: What is it and Where Does it Come From?. Ivey Business Journal, Improving the practice of management.
March/April 2003.

25. Wissink, R. B. A. 2012. A Test Of The Virtous Cycle of Corporate Social Responsibility, testing the relation between corporate social performance and
corporate financial performance, Master thesis University of Twente Business Administration, April 2012

26. You, Clark Li Ke., Coulthard, Max. and Lazarevic, Sonja Petkovic. 2010. Changing Corporate Culture to Improve Business Performance: Case of The
Australian Automobile Industri, Journal od Global Strategic Management (07), june 2010.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

122




VoLUME No. 3(2013), I ssue No. 04 (APRIL) | SSN 2231-4245

REQUEST FOR FEEDBACK

Dear Readers

At the very outset, International Journal of Research in Commerce, Economics and Management (IJRCM)

acknowledges & appreciates your efforts in showing interest in our present issue under your kind perusal.

I would like to request you to supply your critical comments and suggestions about the material published
in this issue as well as on the journal as a whole, on our E-mail info@ijrcm.org.in for further improvements

in the interest of research.

If you have any queries please feel free to contact us on our E-mail infoijrcm@gmail.com.

| am sure that your feedback and deliberations would make future issues better — a result of our joint

effort.

Looking forward an appropriate consideration.

With sincere regards

Thanking you profoundly

Academically yours

Sd/-

Co-ordinator

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

123




OLUME No. 3(2013), Issue No. 04 (APRIL | SSN 2231—424

ABOUT THE JOURNAL

In this age of Commerce, Economics, Computer, |.T. & Management and cut throat
competition, a group of intellectuals felt the need to have some platform, where young
and budding managers and academicians could express their views and discuss the
problems among their peers. This journal was conceived with this noble intention in view.
This journal has been introduced to give an opportunity for expressing refined and
innovative ideas in this field. It is our humble endeavour to provide a springboard to the
upcoming specialists and give a chance to know about the latest in the sphere of research
and knowledge. We have taken a small step and we hope that with the active co-
operation of like-minded scholars, we shall be able to serve the society with our humble

efforts.

INTERNATIONAL JOURNAL OF RESEARCH IN
COMPUTER APPLICATION & MANAGEMENT

D

WRCay

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT I

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




