
VOLUME NO. 5 (2015), ISSUE NO. 01 (JANUARY)  ISSN 2231-4245 

 A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

Indexed & Listed at:  
Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A., 

Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)], 
The American Economic Association's electronic bibliography, EconLit, U.S.A., 

Index Copernicus Publishers Panel, Poland with IC Value of 5.09 & number of libraries all around the world. 
Circulated all over the world & Google has verified that scholars of more than 3770 Cities in 175 countries/territories are visiting our journal on regular basis. 

Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI – 135 003, Yamunanagar, Haryana, INDIA 

http://ijrcm.org.in/ 

 



VOLUME NO. 5 (2015), ISSUE NO. 01 (JANUARY)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

ii 

CONTENTS 
Sr. 
No. 

 

TITLE & NAME OF THE AUTHOR (S) 
Page 
No. 

1. MAHATMA GANDHI NREGS: TOWARDS EMBRACING FINANCIAL INCLUSION 

V.AMBILIKUMAR, M.S.RAJU, MATHEW SEBASTIAN & ANUSREE H. 
1 

2. PROBLEMS AND PROSPECTS OF FRUIT PROCESSING INDUSTRY: A STUDY WITH REFERENCE TO 

CHITTOOR DISTRICT OF ANDHRA PRADESH 

G. SURESH BABU & MAMILLA.RAJASEKHAR 

5 

3. ORGANIZATION JUSTICE TOWARDS COUNTERPRODUCTIVE WORK BEHAVIOR IN BANKING SECTOR 

PIAR CHAND & PAWAN KUMAR CHAND 
10 

4. COLLEGE STUDENTS ATTITUDE TOWARDS GREEN PRODUCTS IN TIRUNELVELI CITY 

DR. S. RAJAMOHAN & D. JOEL JEBADURAI 
19 

5. COMPARATIVE PERFORMANCE EVALUATION OF SELECTED AUTOMOBILE COMPANIES IN INDIA 

USING EVA AND MVA MEASURES 

DR. KULDEEP KUMAR 

25 

6. MUTUAL FUND PERFORMANCE: AN EMPIRICAL INVESTIGATION OF SELECTED EQUITY DIVERSIFIED 

SCHEMES IN INDIA 

AKSHATHA SUVARNA & DR. ISHWARA P. 

30 

7. COMPOSITIONAL CHANGES IN IRANIAN TRADE BASKET OF LIVESTOCK SECTOR 

MASSOUMEH N. ZADEH, BITAN MONDAL, RAKA SAXENA & SMITA SIROHI 
37 

8. CUSTOMERS’ SATISFACTION REGARDING LIQUIDITY IN MUTUAL FUND: A STUDY 

DR. SANJEET KUMAR & VIVEK JANGID 
43 

9. LIFE OF AND CHALLENGES FACED BY AFRICAN STUDENTS IN TAMIL NADU, INDIA: A QUALITATIVE 

STUDY 

DR. G. YOGANANDAN 

47 

10. UNORGANIZED INFORMAL SECTOR AND FEMALE LABOUR IN REFERENCE TO CITIES OF UTTAR 

PRADESH 

DR. VANDANA MITTAL 

50 

11. WAGNER’S LAW IN INDIA: AN EMPIRICAL ANALYSIS 

AMITA 
54 

12. A STUDY ON MONOPOLY PROCUREMENT SYSTEM OF PADDY IN TIRUVARUR DISTRICT, TAMIL NADU 

DR. C. PRAKASH 
60 

13. A STUDY OF CSR IN INDIA 

KOMAL CHAUDHARY 
63 

14. ASSESSMENT OF SMALL SCALE FISHERS’ LIVELIHOOD STATUS IN THE BATTICALOA DISTRICT OF SRI 

LANKA 

SARAVANAMUTTHU JEYARAJAH & SELVARATHNAM SANTHIRASEGARAM 

66 

15. CRITICAL SUCCESS FACTORS FOR INNOVATION: AN EMPIRICAL ANALYSIS ON TEA INDUSTRY IN SRI 

LANKA 

K.M.V. SACHITRA & DR. P.J. KUMARASINGHE 

69 

16. FINANCIAL DEVELOPMENT AND ECONOMIC GROWTH IN DEVELOPING COUNTRY 

MACAULAY ONOVUGHAKPO AUGUSTINE & KASIMU ABUDU 
75 

17. PROSPECTS OF ECOTOURISM IN BIHAR 

VAIBHAV KUMAR CHAUHAN 
82 

18. PROMOTING FINANCIAL INCLUSION IN RURAL AREAS THROUGH CO-OPERATIVE BANKS: WITH 

SPECIAL REFERENCE TO DCCB, PADERU AGENCY 

S. KANAKA DURGA DEVI 

85 

19. ECONOMIC IMPACT OF TOURISM ON RESIDENTS OF JAMMU AND KASHMIR STATE 

SUTINDER SINGH 
89 

20. A CONCEPTUAL PAPER ON CROWDFUNDING WITH REFERENCE TO ENTREPRENEURS AND INVESTORS 

IN INDIA 

DARSHANA THAKER 

91 

 REQUEST FOR FEEDBACK & DISCLAIMER 94 



VOLUME NO. 5 (2015), ISSUE NO. 01 (JANUARY)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iii 

CHIEF PATRON 
PROF. K. K. AGGARWAL 

Chairman, Malaviya National Institute of Technology, Jaipur 
(An institute of National Importance & fully funded by Ministry of Human Resource Development, Government of India) 

Chancellor, K. R. Mangalam University, Gurgaon 

Chancellor, Lingaya’s University, Faridabad 

Founder Vice-Chancellor (1998-2008), Guru Gobind Singh Indraprastha University, Delhi 

Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar 

 

FOUNDER PATRON 
LATE SH. RAM BHAJAN AGGARWAL 

 Former State Minister for Home & Tourism, Government of Haryana 

Former Vice-President, Dadri Education Society, Charkhi Dadri 

Former President, Chinar Syntex Ltd. (Textile Mills), Bhiwani 

 

CO-ORDINATOR 
DR. BHAVET 

Faculty, Shree Ram Institute of Business & Management, Urjani 

 

ADVISORS 
DR. PRIYA RANJAN TRIVEDI 

Chancellor, The Global Open University, Nagaland 

PROF. M. S. SENAM RAJU 
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi 

PROF. M. N. SHARMA 
Chairman, M.B.A., HaryanaCollege of Technology & Management, Kaithal 

PROF. S. L. MAHANDRU 
Principal (Retd.), MaharajaAgrasenCollege, Jagadhri 

 

EDITOR 
PROF. R. K. SHARMA 

Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi 

 

CO-EDITOR 
DR. SAMBHAV GARG 

Faculty, Shree Ram Institute of Business & Management, Urjani 

 

EDITORIAL ADVISORY BOARD 
DR. RAJESH MODI 

Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia 

PROF. SIKANDER KUMAR 
Chairman, Department of Economics, HimachalPradeshUniversity, Shimla, Himachal Pradesh 

PROF. SANJIV MITTAL 
UniversitySchool of Management Studies, GuruGobindSinghI. P. University, Delhi 

PROF. RAJENDER GUPTA 
Convener, Board of Studies in Economics, University of Jammu, Jammu 



VOLUME NO. 5 (2015), ISSUE NO. 01 (JANUARY)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iv 

PROF. NAWAB ALI KHAN 
Department of Commerce, Aligarh Muslim University, Aligarh, U.P. 

PROF. S. P. TIWARI 
Head, Department of Economics & Rural Development, Dr. Ram Manohar Lohia Avadh University, Faizabad 

DR. ANIL CHANDHOK    
Professor, Faculty of Management, Maharishi Markandeshwar University, Mullana, Ambala, Haryana 

DR. ASHOK KUMAR CHAUHAN 
Reader, Department of Economics, KurukshetraUniversity, Kurukshetra 

DR. SAMBHAVNA 
Faculty, I.I.T.M., Delhi 

DR. MOHENDER KUMAR GUPTA 
Associate Professor, P.J.L.N.GovernmentCollege, Faridabad 

DR. VIVEK CHAWLA 
Associate Professor, Kurukshetra University, Kurukshetra 

DR. SHIVAKUMAR DEENE 
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga 

 

ASSOCIATE EDITORS 
PROF. ABHAY BANSAL 

Head, Department of Information Technology, Amity School of Engineering & Technology, Amity University, Noida 

PARVEEN KHURANA 
Associate Professor, MukandLalNationalCollege, Yamuna Nagar 

SHASHI KHURANA 
Associate Professor, S.M.S.KhalsaLubanaGirlsCollege, Barara, Ambala 

SUNIL KUMAR KARWASRA 
Principal, AakashCollege of Education, ChanderKalan, Tohana, Fatehabad 

DR. VIKAS CHOUDHARY 
Asst. Professor, N.I.T. (University), Kurukshetra 

 

TECHNICAL ADVISOR 
AMITA 

Faculty, Government M. S., Mohali 

 

FINANCIAL ADVISORS 
DICKIN GOYAL 

Advocate & Tax Adviser, Panchkula 

NEENA 
Investment Consultant, Chambaghat, Solan, Himachal Pradesh 

 

LEGAL ADVISORS 
JITENDER S. CHAHAL 

Advocate, Punjab & Haryana High Court, Chandigarh U.T. 

CHANDER BHUSHAN SHARMA 
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri 

 

SUPERINTENDENT 
SURENDER KUMAR POONIA 



VOLUME NO. 5 (2015), ISSUE NO. 01 (JANUARY)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

v 

CALL FOR MANUSCRIPTS 
We invite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the areas of 

Computer Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking; 

Economics; Tourism Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic Science; 

Corporate Governance; Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information Systems; Accounting 

Theory & Practice; Auditing; Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic 

Development; Economic History; Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial 

Organization; International Economics & Trade; International Finance; Macro Economics; Micro Economics; Rural Economics; Co-operation; 

Demography: Development Planning; Development Studies; Applied Economics; Development Economics; Business Economics; Monetary Policy; Public 

Policy Economics; Real Estate; Regional Economics; Political Science; Continuing Education; Labour Welfare; Philosophy; Psychology; Sociology; Tax 

Accounting; Advertising & Promotion Management; Management Information Systems (MIS); Business Law; Public Responsibility & Ethics; 

Communication; Direct Marketing; E-Commerce; Global Business; Health Care Administration; Labour Relations & Human Resource Management; 

Marketing Research; Marketing Theory & Applications; Non-Profit Organizations; Office Administration/Management; Operations Research/Statistics; 

Organizational Behavior & Theory; Organizational Development; Production/Operations; International Relations; Human Rights & Duties; Public 

Administration; Population Studies; Purchasing/Materials Management; Retailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic 

Management Policy; Technology/Innovation; Tourism & Hospitality; Transportation Distribution; Algorithms; Artificial Intelligence; Compilers & 

Translation; Computer Aided Design (CAD); Computer Aided Manufacturing; Computer Graphics; Computer Organization & Architecture; Database 

Structures & Systems; Discrete Structures; Internet; Management Information Systems; Modeling & Simulation; Neural Systems/Neural Networks; 

Numerical Analysis/Scientific Computing; Object Oriented Programming; Operating Systems; Programming Languages; Robotics; Symbolic & Formal 

Logic; Web Design and emerging paradigms in allied subjects. 

Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript anytime in M.S. Word format 

after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking the link online 

submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).  

GUIDELINES FOR SUBMISSION OF MANUSCRIPT 

1. COVERING LETTER FOR SUBMISSION: 

DATED: _____________ 

THE EDITOR 

IJRCM 

Subject: SUBMISSION OF MANUSCRIPT IN THE AREA OF. 

 (e.g. Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/Engineering/Mathematics/other, please specify) 

DEAR SIR/MADAM 

Please find my submission of manuscript entitled ‘___________________________________________’ for possible publication in your journals. 

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any language fully or partly, nor is it 

under review for publication elsewhere. 

I affirm that all the author (s) have seen and agreed to the submitted version of the manuscript and their inclusion of name (s) as co-author (s). 

Also, if my/our manuscript is accepted, I/We agree to comply with the formalities as given on the website of the journal & you are free to publish our 

contribution in any of your journals. 

NAME OF CORRESPONDING AUTHOR: 

Designation: 

Affiliation with full address, contact numbers & Pin Code: 

Residential address with Pin Code: 

Mobile Number (s): 

Landline Number (s):  

E-mail Address: 

Alternate E-mail Address: 

NOTES: 

a) The whole manuscript is required to be in ONE MS WORD FILE only (pdf. version is liable to be rejected without any consideration), which will start from 

the covering letter, inside the manuscript. 

b) The sender is required to mentionthe following in the SUBJECT COLUMN of the mail:  

New Manuscript for Review in the area of (Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/ 

Engineering/Mathematics/other, please specify) 

c) There is no need to give any text in the body of mail, except the cases where the author wishes to give any specific message w.r.t. to the manuscript. 

d) The total size of the file containing the manuscript is required to be below 500 KB. 

e) Abstract alone will not be considered for review, and the author is required to submit the complete manuscript in the first instance. 

f) The journal gives acknowledgement w.r.t. the receipt of every email and in case of non-receipt of acknowledgment from the journal, w.r.t. the submission 

of manuscript, within two days of submission, the corresponding author is required to demand for the same by sending separate mail to the journal. 

2. MANUSCRIPT TITLE: The title of the paper should be in a 12 point Calibri Font. It should be bold typed, centered and fully capitalised. 

3. AUTHOR NAME (S) & AFFILIATIONS: The author (s) full name, designation, affiliation (s), address, mobile/landline numbers, and email/alternate email 

address should be in italic & 11-point Calibri Font. It must be centered underneath the title. 

4. ABSTRACT: Abstract should be in fully italicized text, not exceeding 250 words. The abstract must be informative and explain the background, aims, methods, 

results & conclusion in a single para. Abbreviations must be mentioned in full. 

 



VOLUME NO. 5 (2015), ISSUE NO. 01 (JANUARY)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

vi 

 

5. KEYWORDS: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic order separated by 

commas and full stops at the end. 

6. MANUSCRIPT: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It must be prepared on a single space and 

single column with 1” margin set for top, bottom, left and right. It should be typed in 8 point Calibri Font with page numbers at the bottom and centre of every 

page. It should be free from grammatical, spelling and punctuation errors and must be thoroughly edited. 

7. HEADINGS: All the headings should be in a 10 point Calibri Font. These must be bold-faced, aligned left and fully capitalised. Leave a blank line before each 

heading. 

8. SUB-HEADINGS: All the sub-headings should be in a 8 point Calibri Font. These must be bold-faced, aligned left and fully capitalised.  

9. MAIN TEXT: The main text should follow the following sequence: 

 INTRODUCTION 

 REVIEW OF LITERATURE 

 NEED/IMPORTANCE OF THE STUDY 

 STATEMENT OF THE PROBLEM 

 OBJECTIVES 

 HYPOTHESES 

 RESEARCH METHODOLOGY 

 RESULTS & DISCUSSION 

 FINDINGS 

 RECOMMENDATIONS/SUGGESTIONS 

 CONCLUSIONS 

 SCOPE FOR FURTHER RESEARCH 

 ACKNOWLEDGMENTS 

 REFERENCES 

 APPENDIX/ANNEXURE 

 It should be in a 8 point Calibri Font, single spaced and justified. The manuscript should preferably not exceed 5000 WORDS. 

10. FIGURES &TABLES: These should be simple, crystal clear, centered, separately numbered & self explained, and titles must be above the table/figure. Sources 

of data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred to from the main text. 

11. EQUATIONS:These should be consecutively numbered in parentheses, horizontally centered with equation number placed at the right. 

12. REFERENCES: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised references in the preparation 

of manuscript and they are supposed to follow Harvard Style of Referencing. The author (s) are supposed to follow the references as per the following: 

• All works cited in the text (including sources for tables and figures) should be listed alphabetically.  

• Use (ed.) for one editor, and (ed.s) for multiple editors.  

• When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending order. 

• Indicate (opening and closing) page numbers for articles in journals and for chapters in books.  

• The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, dissertations, reports, working 

papers, unpublished material, etc. 

• For titles in a language other than English, provide an English translation in parentheses.  

• The location of endnotes within the text should be indicated by superscript numbers. 

 

PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES: 

BOOKS 

• Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.  

• Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.  

CONTRIBUTIONS TO BOOKS 

• Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited by David Crowther & 

Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303. 

JOURNAL AND OTHER ARTICLES 

• Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Journal of Urban Economics, 

Vol. 21, No. 1, pp. 83-104. 

CONFERENCE PAPERS 

• Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Association, New Delhi, India, 

19–22 June. 

UNPUBLISHED DISSERTATIONS AND THESES 

• Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra. 

ONLINE RESOURCES 

•            Always indicate the date that the source was accessed, as online resources are frequently updated or removed. 

WEBSITES 

• Garg, Bhavet (2011): Towards a New Natural Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp 



VOLUME NO. 5 (2015), ISSUE NO. 01 (JANUARY)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

37 

COMPOSITIONAL CHANGES IN IRANIAN TRADE BASKET OF LIVESTOCK SECTOR 
 

MASSOUMEH N. ZADEH 

RESEARCH SCHOLAR 

NATIONAL DAIRY RESEARCH INSTITUTE  

KARNAL 

 

BITAN MONDAL  

ASST. PROFESSOR 

VISVA BHARATI 

SANTINIKETAN 

 

RAKA SAXENA  

SR. SCIENTIST 

NATIONAL CENTRE FOR AGRICULTURAL ECONOMICS AND POLICY RESEARCH  

NEW DELHI 

 

SMITA SIROHI 

PR. SCIENTIST 

NATIONAL DAIRY RESEARCH INSTITUTE  

KARNAL 

 

ABSTRACT 
The export and import trends of livestock products and inputs in Iran show notable changes in the traded commodity profile. The changing import basket towards 

livestock inputs indicates development priority towards boosting domestic livestock production. On the export side, Iran mainly traded in livestock by-products 

like hides and skins, guts, bladders and stomachs of animal, but by quinquennium ending (QE) 2006, meat & edible offals and dairy products became more visible 

in export basket. The growth momentum in exports (83.22 percent increase in export value during QE2001 and QE2006), offer higher income opportunities for the 

livestock farmers and product manufactures in Iran, and  the import growth in vaccines for veterinary purpose,  animal feed, milking and dairy machines provide 

the necessary support for livestock development. 
 

KEYWORDS 

Exports, Imports, livestock products, livestock inputs. 
 

1. INTRODUCTION 
ivestock is an important national resource in Iran. More than half of the rural population depends at least in part on livestock for their livelihood. 

Livestock plays a key role in the lives of the rural poor, generating employment and often providing about 80% of their cash income. The livestock sector 

accounts for about 32% of the gross value of agricultural production (Kamalzadeh et al., 2008) and food from animal origin constitute a significant 

proportion of the Iranian diet.  Although the dietary habits in Iran are predominantly non-vegetarian, yet dairy products are also consumed by the population.  

According to the 4th Five-year National Development Plan (2004-2009), the Iranian government, aims to increase the per capita consumption of dairy products 

from 95 kg in 2003 to 163 kg (Milkindustry.net, 2008). Together with rising demand of livestock products  their supply has also increased, the livestock 

production index of Iran, that includes meat and milk from all sources, dairy products such as cheese, and eggs, honey, raw silk, wool, and hides and skins rose 

from 24 in 1961 (base 1999-00) to 142 in 2009.   

Besides the domestic demand, the economic potential of any livelihood option is also conditioned by international demand. Hence, encouraging non-oil exports, 

particularly agri-exports have been made a development priority in Iran (Agence France Presse, 2010).   Since 2001, several policy measures have been taken in 

this direction such as providing for export subsidy and export bonus. The latter policy was first introduced for the leather exporters and then extended to the 

exporters of agricultural products such as, raisins, eggs, chicken meat, tea, prawn, etc.  In light of the empirical evidence from Iran that increasing trend in trade 

had positive impact on surplus value and growth of agricultural sector  (Koshteh and Karbasi, 2003), realizing the untapped export potential of Iranian livestock 

products can have far reaching implications for livelihood security of the livestock producers and processors. Additionally, as the domestic supply of livestock 

products would continue to respond to the increasing demand, the derived demand for quality genetic materials, pharmaceuticals and feed materials shall 

further increase. Given the demand-supply gap of inputs (Nordblom and Shomo, 2005), Iran will continue to resort to large imports of livestock inputs required 

for enhancing livestock production in the country. 

In this backdrop, this paper presents a detailed analysis of  Iranian trade trends in livestock products and inputs that would have  implications for the 

development of the livestock sector in the country and strengthening trade relations between Iran and other countries.   
 

2. DATABASE 
This study is based on Iranian trade data on value and volume of exports and imports of livestock products and inputs pertaining to years 1997-2006

1
, taken 

from three sources viz; UN Comtrade Database (United Nations Commodity Trade Statistics Database), Statistics Center of Iran and Ministry of Jihad- e-

Agriculture. The analysis was carried out for the overall period 1997-2006 and two sub-periods, i) 1997-2001, i.e., quinquennium ending 2001 (QE2001) and ii) 

2002-2006, i.e. QE2006. The livestock products and inputs considered in the study are spread over 10 Chapters of Harmonised System (HS) of Trade 

nomenclature
2
.  

                                                           
1
 The direct trade data for Iran was available only till 2006. For the later years, 2007-10, the mirror data was available but as the mirror data for the earlier years 

did not compare well with the corresponding direct data, the analysis was confined to 1997-2006 
2
 The Harmonized Commodity Description and Coding System generally referred to as “Harmonized System” or simply “HS” is a multipurpose international 

product nomenclature developed by the World Customs Organization (WCO). The system is used by more than 177 countries and economies as a basis for their 

Customs tariffs and for the collection of international trade statistics. Moreover 98 per cent of the merchandise in international trade is classified in terms of the 

HS.  

L
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3. TRADE TRENDS 
Total exports and imports: The total exports of livestock products and inputs, considered in the study was $1147 million during QE2006, nearly 0.12 percent of 

the total Iranian export value of all commodities during this period. Between the first (QE2001) and second (QE2006) quinquennium, the total value of livestock 

exports registered a tremendous increase of 83.22 per cent (Fig. 1).  The total imports of livestock products and inputs that accounted for 0.15 percent share in 

the Iranian import basket (QE2006) were largely stable during the study period, showing a marginal increase of 4.04 per cent from $963 million in QE2001 to 

$1002 million in QE2006. A faster growth of exports and slower increase in imports despite of rising demand, indicates a strong trend towards the development 

of domestic livestock sector in Iran. Also, it shows a welcome trend of rise in non-oil exports from Iran.  

 

FIG. 1: EXPORT AND IMPORT VALUE OF IRANIAN LIVESTOCK SECTOR TRADE 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Livestock Products and Inputs: The Iranian import and export basket comprises of both, livestock products and inputs, with predominant share of former. In 

QE2001, livestock products had 92.9 per cent share in total value of livestock imports, the remaining 7.1 per cent being attributable to livestock inputs (Fig. 2). In 

the later period, 2002-2006 (QE2006), the share of livestock products declined to 77.2 per cent while that of inputs increased to 22.8 per cent. The importance 

of livestock products in the Iranian imports declined not only in relation to livestock inputs, but also there was an absolute decline in the total value of imports of 

livestock products from $894.73 million in QE2001 to $773.21 million in QE2006, while the value of inputs increased from $67.91 million to $228.69 million 

during the same period. This indicates that the development priority in Iran is increasingly shifting towards developing the domestic livestock sector through 

higher imports of livestock inputs rather than livestock products. 

Interestingly, in relative terms, the export basket showed similar pattern of change over time. The livestock products occupied lions share in the total exports (99 

per cent) and the share of livestock inputs was negligible (1 per cent) in QE2001. However, the share of livestock inputs increased rapidly to 17.3 percent in 

QE2006 (Fig. 2). But unlike in case of imports, there was an increase in total value of exports of both, products and inputs value from $ 619.53 million (QE2001) 

to $ 948.50 million (QE2006) and from $6.26 million (QE2001) to $198.48 million (QE2006), respectively.  

 

FIG. 2: TRADE SHARE OF LIVESTOCK PRODUCTS AND INPUTS IN IRAN 

 
Import Basket of Livestock Products: The livestock products that appear in the trade basket have been grouped into 9 broad categories, viz.: meat & edible 

offals, meat preparations, dairy products, eggs,  wool & hair, hides & skins, tanned hides & skins, prepared leather and other livestock products (e.g., guts, 

bladders and stomachs of animals). 

Meat & edible offals and dairy products occupied more than 82 per cent share in the total livestock product imports in both the time-periods (Fig. 3). Over the 

period of time, there was a notable change in the share of these two products. In QE2006, the dairy products replaced meat & edible offals as the most 

important import product group, as the  share of later reduced drastically to 31.64 per cent in QE2006 from 56.65 percent in QE2001, while that of dairy 

products almost doubled. 
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FIG. 3: COMPOSITION OF LIVESTOCK PRODUCT IMPORTS 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The share of meat and edible offals in the import basket declined as the value of imports of this product group decreased by about 52% in QE2006 as compared 

to QE2001 (Table 1). Nevertheless, the domestic production of meat (lamb, chicken, beef and goat) of over 2 million tonnes annually is not sufficient to meet 

domestic demand and therefore, Iran has to import about 100,000-150,000 tons of meat and live animals every year (Jadoon, 2010).  The imports of various 

types of Halal meat are usually regulated by government agencies and/or industry associations/co-operatives. In FY 2007-08, the country had to import nearly 

100,000 tons of meat worth $238 million, in order to reduce the local prices. The Brazil Livestock and Products Semi-annual Report (2010) also reported Iranian 

imports of meat from Brazil, 81,202 metric tons in 2008 and 88,996 metric tons in 2009, primarily due to insufficient domestic meat production to meet the 

demand.  

TABLE 1: CHANGES IN LEVEL OF IMPORT OF LIVESTOCK PRODUCTS 

Commodity Import Values (million $) QE2006 % change in QE2006 over QE2001 

Meat & Edible Offals 244.60 -51.74 

Dairy products  392.85 63.10 

Eggs 12.77 522.39 

Meat Preparations Neg. @ 

Hides & Skins 2.07 -22.61 

Tanned hides & Skins 22.58 @ 

Prepared leather Neg. @ 

Wool & Hair 98.27 -30.77 

Other Livestock Products  Nil @ 

Notes: @ Not computed as either nil or negligible imports  made in QE2001 

Neg.  < $0.05 million 

The rising demand of dairy products and eggs in Iran was clearly reflected in the high and positive percent change in QE2006 vis a vis QE2001. Dairy products had 

registered firm growth in import value, increasing continuously from $50.63 million in 2002 to $126.45 million in 2005. Although, during 2005-2006, the imports 

declined in value terms by more than 50%, by and large, the observed trends indicate rise in import demand of dairy products in Iran. The initiative of Iranian 

Government to facilitate public access to milk and dairy products led to rapid increase in imports of these products. In the 4
th

 Five Year National Development 

Plan (2004-2009), the Iranian Government aimed at increasing the annual consumption of dairy products to 163 kg, around 72 per cent higher than the 

consumption level of 95 kg in 2003. Higher production targets were set for meeting these consumption levels, but the immediate solution was to meet the 

demand through imports. 

Unlike dairy products, the import demand of eggs has been highly volatile during 2002-2006, increasing from $2.03 million in 2002 to $5.01 million in 2003, 

declining to $1.28 in 2004, rising once again to $4.18 million in the subsequent year to fall once again to nearly $0.27 million in 2006. Similarly, the imports of 

tanned hides and skins were very volatile during 2002-2006 although their absolute value in this period was much higher than in earlier period of 1996-2001. 

Import Basket of Livestock Inputs 

The imports of livestock inputs are confined to broadly five types of inputs in the following order of importance; machinery, vaccines, live animals, semen and 

animal feeds (Fig. 4).  
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FIG. 4: COMPOSITION OF IMPORTS OF LIVESTOCK INPUTS BY IRAN 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

                                          

 

 

 

 

Iran was importing milking machinery, dairy machinery and machinery for preparing animal feeding stuffs. There was a more rapid growth in the import of 

former (milking machines & dairy machinery) than the later, since Iranian Government has been encouraging private investment in dairy sector, the machinery 

was imported to facilitate the establishment of dairy processing units. Next to machinery, vaccines for veterinary medicine were the important item of input 

import. The inter-quinquennium period showed more than double increase in the import value. 

Iran had also imported live animals worth $25.41 million in QE 2006, up from import value of $10.91 million in QE 2001. Among the live animals, the import of 

bovine animals was quite small, except in 2006 when their trade value exceeded $1.6 million. There was a good demand for live cattle imports (mainly dairy 

cattle) in Iran in early 1990s and Canada was one of the leading exporters to Iran at the time, but the imports of live cattle were banned by the Government 

later. The droughts of 1998-2001 forced a number of dairy cattle farmers to send their cattle to the slaughter houses, which caused a shortage of dairy cattle in 

the country.  Hence, the Iranian Government’s plan for increasing local milk production from the 6.5 million tons in 2008 to 12 million tons within the next 8 

years, led to lifting of this ban (Zanganeh, 2008). The major import of live animals was that of live poultry in Iran. In order to increase the production potential of 

its dairy animals, large doses of semen amounting to over $13.5 million were imported by Iran during 2002-2006. In the earlier period (1997-2001) also, bovine 

semen of about $9 million was imported. 

The information on two types of items used for animal feed was looked into; vegetable materials etc and prepared animal feeds. Iran’s imports second type of 

feed and like other inputs, the import demand of this commodity also showed very sharp increase in QE2006 over QE2001. The intra- quinquennium growth 

rates have also been worked out for the inputs. Kamalzadeh et al. (2008) also substantiated that due to shortages of feed in Iran, about 47% of the required feed 

ingredients for the poultry sector were imported. 

Export Basket of Livestock Products 

After examining the trends in imports of livestock products and inputs, this section analyses the composition of exports and export trends of livestock products 

and inputs. The Iranian exports of livestock products (Fig.5) were mainly of by-products like hides and skins, tanned and raw (43% value share in QE2006) and 

other livestock products comprising guts, bladders and stomachs of animals (27% share). These products together accounted for about 80% value share of 

exports in QE2001 as well. Wool & hair also had a sizeable share (7.8%) in Iranian exports of livestock products.  

 

FIG. 5: COMPOSITION OF LIVESTOCK PRODUCT EXPORTS 

Other than these by-products, Iran also exported eggs worth $ 82.31 million during 2002-2006 (Table 2). The share of eggs in the export basket has stagnated at 

about 9% during the study period. However, meat & edible offals and dairy products became more visible in the export basket in the latter half of the study 

period. By and large, as in case of import of livestock products, a trend towards diversification of exports emerged in the QE2006 as compared to QE2001. 

Changes in level of Exports 

During the two sub-periods, 1997-2001 and 2002-2006, except for exports of raw hides and skins, the export value of the livestock products had increased in the 

later period. The intra-quinquennium growth rates had also been positive for the commodity groups indicating that in consonance with the opening-up policy of 

Iranian economy, the livestock products increasingly made in-roads in the markets of other nations. 
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TABLE 2: EXPORTS OF LIVESTOCK PRODUCTS 

Commodity Export Values  (million $) QE2006 % change in QE2006 over QE2001 Compound Annual Growth Rate (%) 

QE2001 QE2006 

Meat & Edible Offals 52.74 339.6 22.45 27.26 

Dairy products  75.52 778.4 144.31 96.62 

Eggs 82.31 43.7 153.86 21.84 

Meat Preparations 3.72 @ 5.05 92.18 

Hides & Skins 58.76 -77.4 -14.62 -33.77 

Tanned hides & Skins 355.33 413.5 83.66 23.44 

Prepared leather 0.41 @ # 173.43 

Wool & Hair 63.27 26.8 28.82 12.57 

Other Livestock Products  256.40 58.3 -5.94 27.42 

Notes: @ Not calculated as value in QE2001 was nil or negligible 

#  insufficient information for computing cagr 

Export Basket of Livestock Inputs 

The Iranian exports were confined to three inputs: live animals, animal feeds and machinery (Table 3). Among the live animals, the exports were principally that 

of sheep and poultry. Bovine animals worth $1.83 million in export value were exported in the recent quinquennium. Interestingly, for two input items viz. 

animal feed preparations and dairy machinery, the export value in QE2006 ranges from $3.36 million to $5.56 million, respectively. It may be recalled that Iran 

relies heavily on the imports for catering to the domestic demand of these inputs. However, growth in exports of these items indicates that part of the import 

demand was for the purpose of re-exports. 

TABLE 3: IRANIAN EXPORTS OF LIVESTOCK INPUTS 

Commodity Export Values (million $) Compound Annual Growth Rate (%) 

QE2001 QE2006 QE2001 QE2006 

 Live animals 4.66 189.53 25.35 138.52 

 Animal feeds 1.51 3.36 700.46* -29.36 

Vaccines for veterinary use 0.01 0.02 # # 

 Machinery 0.08 5.56 -19.45 617.40 

Notes: *pertains to 1998-2001, #  insufficient information for computing cagr 

Trade Balance 

The net trade balance, that is, the difference in export and import value shows that considering the entire study period form 1997-2006, Iran was net importer 

of livestock products and inputs (Fig. 6). However, in QE 2006, the livestock sector trade registered a positive net trade balance, i.e., the export value exceeded 

the import value by $ 145.1 million (Table 4). As per the trends in second half of decade period from 1997 to 2006, Iran was net importer of meat & edible offals, 

dairy product, wool & hair, semen, animal feeds, vaccines & machines used for livestock sector. For the other commodities, the country was a net exporter; the 

trade balance was particularly favorable for tanned hides and skins, other livestock products and live animals.     

 

FIG. 6: NET TRADE BALANCE OF IRANIAN LIVESTOCK SECTOR: 1997-2006 
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TABLE 4: NET TRADE BALANCE OF IRANIAN LIVESTOCK SECTOR: QE2001 AND QE2006 

 Commodity Groups Net Trade Balance($ million) 

QE2001 QE2006 

Meat & edible offals -494.8 -191.9 

Dairy Products -232.3 -317.3 

Eggs 55.2 69.5 

Meat preparations 0.1 3.7 

Hides & skins 257.7 56.7 

Tanned hides & skins 68.9 332.7 

Prepared leather 0.0 0.4 

Wool & hair -92.0 -35.0 

Other livestock products 162.0 256.4 

Live animals -6.3 164.1 

Semen -9.1 -13.7 

Animal feeds -0.5 -8.1 

Vaccines -15.4 -47.5 

Machinery -30.4 -125.0 

Total Livestock Products -275.2 175.3 

Total inputs -61.6 -30.2 

TOTAL -336.8 145.1 

4. CONCLUSIONS 
In both, the import and export basket, the share of livestock products was more predominant than livestock inputs but overtime the relative importance of 

livestock inputs increased. Among various livestock products, dairy products were most important item of import followed by meat and edible offal, wool and 

hair, tanned hides & skins, eggs and hides & skins. The composition of livestock inputs import was confined to machinery, vaccine, live animal, semen & animal 

feed in order of importance. Iran exported mainly livestock by-products, such as, tanned and raw hides & skins, guts, bladders and stomachs of animals and wool 

& hair.  Live animals, principally sheep and poultry were also exported by Iran. Iran was net importer of meat & edible offals, dairy product, wool & hair, semen, 

animal feeds, vaccines & machines used for livestock sector. For the other commodities, the country was a net exporter; the trade balance was particularly 

favorable for tanned hides and skins, other livestock products and live animals. 

Though the present level of livestock trade between the India and Iran is low, there is good potential of enhancing bilateral trade between India and Iran for a 

number of livestock products. There is possibility of enhancing trade in livestock products between Iran and India. Initiatives like, increasing the exportable 

surplus, improving transportation infrastructure, and regional trade agreement with West Asian countries could be few important options for India for 

strengthening its trade ties with Iran for the livestock sector.  
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