
VOLUME NO. 5 (2015), ISSUE NO. 10 (OCTOBER)  ISSN 2231-4245 

 A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

Indexed & Listed at:  
Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A., 

Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)], 
The American Economic Association's electronic bibliography, EconLit, U.S.A., 

Index Copernicus Publishers Panel, Poland with IC Value of 5.09 & number of libraries all around the world. 
Circulated all over the world & Google has verified that scholars of more than 4456 Cities  in 177 countries/territories  are visiting our journal on regular basis. 

Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI – 135 003, Yamunanagar, Haryana, INDIA 

http://ijrcm.org.in/ 

 



VOLUME NO. 5 (2015), ISSUE NO. 10 (OCTOBER)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

ii 

CONTENTS 
Sr. 
No. 

 

TITLE & NAME OF THE AUTHOR (S) 
Page 
No. 

1. ROLE OF FOREIGN INSTITUTIONAL INVESTORS IN INDIA: AN INVESTIGATION 

MRUNAL CHETANBHAI JOSHI & DR. JAYESH N. DESAI 
1 

2. COMPARATIVE ANALYSIS OF HUMAN RESOURCE ACCOUNTING PRACTICE IN ONGC & HPCL: OIL 

& NATURAL GAS CORPORATION LIMITED AND HINDUSTAN PETROLEUM CORPORATION 

LIMITED 

DR. SAMIR M. VOHRA 

6 

3. HUMAN RIGHTS BASED APPROACH TO COMBAT CORRUPTION 

DR. NIRUPAMA 
9 

4. BANKING ON SOCIAL MEDIA: RISK OR OPPORTUNITY FOR THE INDIAN PUBLIC SECTOR BANKS? 

SRIHARI SUBUDHI 
12 

5. THE DEATH OF LEADERSHIP IN MANAGEMENT 

P.UMA SANKAR & DR. P. ASOKAN 
16 

6. STUDY OF OPTION PRICE DEVIATION USING BLACK SCHOLES OPTION PRICING MODEL FOR 

EQUITY OPTIONS IN INDIA 

DR. KAPIL ARORA & MANISH SHARMA 

18 

7. AUDITOR INDUSTRY SPECIALIZATION, AUDIT EXPERIENCE, TENURE AND AUDIT OPINION 

LI-JEN HE & YI-FENG WANG 
24 

8. COMPARATIVE STUDY OF WORKING CAPITAL MANAGEMENT (WITH THE REFERANCE OF CIPLA 

& AUROBINDO PHARMA) 

AMALESH PATRA 

34 

9. GOODS AND SERVICES TAX: A CRITICAL ANALYSIS 

DR. MEHAK MEHANDIRATTA 
41 

10. GROWTH OF MALL CULTURE IN INDIA 

SANDEEP YADAV 
46 

11. CONSUMER BEHAVIOUR AND DECISION MAKING STYLES OF SHOPPING MALLS: A STUDY WITH 

REFERENCE TO SELECTED SHOPPING MALLS IN CHENNAI CITY 

DR. R. JAYANTHI 

49 

12. A STUDY ON THE TEACHER EFFECTIVENESS OF SCHOOL TEACHERS IN RELATION TO JOB 

INVOLVEMENT 

DR. T. SIVASAKTHI RAJAMMAL 

52 

13. IMPACT OF HARYANA GRAMIN BANK LOAN SCHEMES ON THE BENEFICIARIES 

SANTOSH & BIMLA LANGYAN 
63 

14. PROJECT APPROACH IN TEACHING BUDGETING SUBJECT TO STUDENT ENTREPRENEURIAL 

PROFILE IN CIPUTRA UNIVERSITY, SURABAYA, INDONESIA 

LUCKY CAHYANA SUBADI S.PD, MM & DR. IR. LILIANA DEWI, M.M. 

66 

15. MAKE IN INDIA: TRANSLATING VISION INTO REALITY 

RAJANIKANTA KHUNTIA 
69 

16. PROBLEMS WITH MICROINSURANCE IN INDIA IN 2015 

SONAM KUMARI GUPTA 
73 

17. A STUDY OF PERCEPTION OF STUDENTS TOWARD THE SEMESTER SYSTEM AND THE ANNUAL 

SYSTEM OF EXAMINATION 

NISHAT QURESHI & SHRUTI AWASTHI 

76 

18. EVOLVING THE CONCEPT OF TEACHING INTELLIGENCE 

S. AROCKIYASAMY 
82 

19. VALUE OF TMT SOCIAL CAPITAL IN AN INDIAN ENTREPRENEURIAL FIRM: A CASE STUDY 

YESHA DUA 
92 

20. A STUDY OF THE ADJUSTMENT PROBLEMS BETWEEN SC, ST AND GENERAL CASTE HINDU 

STUDENTS 

TRIBHUWAN KR. BHARTIYA 

97 

 REQUEST FOR FEEDBACK & DISCLAIMER 101 



VOLUME NO. 5 (2015), ISSUE NO. 10 (OCTOBER)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iii 

CHIEF PATRON 
PROF. K. K. AGGARWAL 

Chairman, Malaviya National Institute of Technology, Jaipur 

(An institute of National Importance & fully funded by Ministry of Human Resource Development, Government of India) 

Chancellor, K. R. Mangalam University, Gurgaon 

Chancellor, Lingaya’s University, Faridabad 

Founder Vice-Chancellor (1998-2008), Guru Gobind Singh Indraprastha University, Delhi 

Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar 

 

FOUNDER PATRON 
LATE SH. RAM BHAJAN AGGARWAL 

 Former State Minister for Home & Tourism, Government of Haryana 

Former Vice-President, Dadri Education Society, Charkhi Dadri 

Former President, Chinar Syntex Ltd. (Textile Mills), Bhiwani 

 

CO-ORDINATOR 
DR. BHAVET 

Faculty, Shree Ram Institute of Engineering & Technology, Urjani 

 

ADVISORS 
PROF. M. S. SENAM RAJU 

Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi 

PROF. M. N. SHARMA 
Chairman, M.B.A., Haryana College of Technology & Management, Kaithal 

PROF. S. L. MAHANDRU 
Principal (Retd.), Maharaja Agrasen College, Jagadhri 

 

EDITOR 
PROF. R. K. SHARMA 

Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi 

 

FORMER CO-EDITOR 
DR. S. GARG 

Faculty, Shree Ram Institute of Business & Management, Urjani 

 

EDITORIAL ADVISORY BOARD 
DR. RAJESH MODI 

Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia 

PROF. SIKANDER KUMAR 
Chairman, Department of Economics, Himachal Pradesh University, Shimla, Himachal Pradesh 

PROF. SANJIV MITTAL 
University School of Management Studies, Guru Gobind Singh I. P. University, Delhi 

PROF. RAJENDER GUPTA 
Convener, Board of Studies in Economics, University of Jammu, Jammu 

PROF. NAWAB ALI KHAN 
Department of Commerce, Aligarh Muslim University, Aligarh, U.P. 



VOLUME NO. 5 (2015), ISSUE NO. 10 (OCTOBER)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iv 

 

PROF. S. P. TIWARI 
Head, Department of Economics & Rural Development, Dr. Ram Manohar Lohia Avadh University, Faizabad 

DR. ANIL CHANDHOK    
Professor, Faculty of Management, Maharishi Markandeshwar University, Mullana, Ambala, Haryana 

DR. ASHOK KUMAR CHAUHAN 
Reader, Department of Economics, Kurukshetra University, Kurukshetra 

DR. SAMBHAVNA 
Faculty, I.I.T.M., Delhi 

DR. MOHENDER KUMAR GUPTA 
Associate Professor, P. J. L. N. Government College, Faridabad 

DR. VIVEK CHAWLA 
Associate Professor, Kurukshetra University, Kurukshetra 

DR. SHIVAKUMAR DEENE 
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga 

 

ASSOCIATE EDITORS 
PROF. ABHAY BANSAL 

Head, Department of Information Technology, Amity School of Engineering & Technology, Amity University, Noida 

PARVEEN KHURANA 
Associate Professor, Mukand Lal National College, Yamuna Nagar 

SHASHI KHURANA 

Associate Professor, S. M. S. Khalsa Lubana Girls College, Barara, Ambala 

SUNIL KUMAR KARWASRA 
Principal, Aakash College of Education, ChanderKalan, Tohana, Fatehabad 

DR. VIKAS CHOUDHARY 
Asst. Professor, N.I.T. (University), Kurukshetra 

 

FORMER TECHNICAL ADVISOR 
AMITA 

Faculty, Government M. S., Mohali 

 

FINANCIAL ADVISORS 
DICKIN GOYAL 

Advocate & Tax Adviser, Panchkula 

NEENA 
Investment Consultant, Chambaghat, Solan, Himachal Pradesh 

 

LEGAL ADVISORS 
JITENDER S. CHAHAL 

Advocate, Punjab & Haryana High Court, Chandigarh U.T. 

CHANDER BHUSHAN SHARMA 
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri 

 

SUPERINTENDENT 
SURENDER KUMAR POONIA 



VOLUME NO. 5 (2015), ISSUE NO. 10 (OCTOBER)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

v 

CALL FOR MANUSCRIPTS 
We invite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the areas of Computer 

Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking; Economics; Tourism 

Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic Science; Corporate Governance; 

Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information Systems; Accounting Theory & Practice; Auditing; 

Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic Development; Economic History; Financial 

Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial Organization; International Economics & Trade; 

International Finance; Macro Economics; Micro Economics; Rural Economics; Co-operation; Demography: Development Planning; Development Studies; 

Applied Economics; Development Economics; Business Economics; Monetary Policy; Public Policy Economics; Real Estate; Regional Economics; Political 

Science; Continuing Education; Labour Welfare; Philosophy; Psychology; Sociology; Tax Accounting; Advertising & Promotion Management; Management 

Information Systems (MIS); Business Law; Public Responsibility & Ethics; Communication; Direct Marketing; E-Commerce; Global Business; Health Care 

Administration; Labour Relations & Human Resource Management; Marketing Research; Marketing Theory & Applications; Non-Profit Organizations; 

Office Administration/Management; Operations Research/Statistics; Organizational Behavior & Theory; Organizational Development; 

Production/Operations; International Relations; Human Rights & Duties; Public Administration; Population Studies; Purchasing/Materials Management; 

Retailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic Management Policy; Technology/Innovation; Tourism & Hospitality; 

Transportation Distribution; Algorithms; Artificial Intelligence; Compilers & Translation; Computer Aided Design (CAD); Computer Aided Manufacturing; 

Computer Graphics; Computer Organization & Architecture; Database Structures & Systems; Discrete Structures; Internet; Management Information 

Systems; Modeling & Simulation; Neural Systems/Neural Networks; Numerical Analysis/Scientific Computing; Object Oriented Programming; Operating 

Systems; Programming Languages; Robotics; Symbolic & Formal Logic; Web Design and emerging paradigms in allied subjects. 

Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript anytime in M.S. Word format 

after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking the link online 

submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).  

GUIDELINES FOR SUBMISSION OF MANUSCRIPT 
 

1. COVERING LETTER FOR SUBMISSION: 

DATED: _____________ 

 

THE EDITOR 

IJRCM 

 

Subject: SUBMISSION OF MANUSCRIPT IN THE AREA OF                                                   . 

(e.g. Finance/Mkt./HRM/General Mgt./Engineering/Economics/Computer/IT/ Education/Psychology/Law/Math/other, please 

specify) 

 

DEAR SIR/MADAM 

Please find my submission of manuscript entitled ‘___________________________________________’ for possible publication in one 

of your journals. 

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any language 

fully or partly, nor is it under review for publication elsewhere. 

I affirm that all the co-authors of this manuscript have seen the submitted version of the manuscript and have agreed to their inclusion 

of names as co-authors. 

Also, if my/our manuscript is accepted, I agree to comply with the formalities as given on the website of the journal. The Journal has 

discretion to publish our contribution in any of its journals. 

 

NAME OF CORRESPONDING AUTHOR     : 

Designation       : 

Institution/College/University with full address & Pin Code   : 

Residential address with Pin Code     : 

Mobile Number (s) with country ISD code    : 

Is WhatsApp or Viber active on your above noted Mobile Number (Yes/No) : 

Landline Number (s) with country ISD code    : 

E-mail Address       : 

Alternate E-mail Address      : 

Nationality        : 

 



VOLUME NO. 5 (2015), ISSUE NO. 10 (OCTOBER)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

vi 

NOTES: 

a) The whole manuscript has to be in ONE MS WORD FILE only, which will start from the covering letter, inside the manuscript. pdf. 

version is liable to be rejected without any consideration. 

b) The sender is required to mention the following in the SUBJECT COLUMN of the mail:  

New Manuscript for Review in the area of (e.g. Finance/Marketing/HRM/General Mgt./Engineering/Economics/Computer/IT/ 

Education/Psychology/Law/Math/other, please specify) 

c) There is no need to give any text in the body of mail, except the cases where the author wishes to give any specific message w.r.t. 

to the manuscript. 

d) The total size of the file containing the manuscript is expected to be below 1000 KB. 

e) Abstract alone will not be considered for review and the author is required to submit the complete manuscript in the first 

instance. 

f) The journal gives acknowledgement w.r.t. the receipt of every email within twenty four hours and in case of non-receipt of 

acknowledgment from the journal, w.r.t. the submission of manuscript, within two days of submission, the corresponding author 

is required to demand for the same by sending a separate mail to the journal. 

g) The author (s) name or details should not appear anywhere on the body of the manuscript, except the covering letter and the 

cover page of the manuscript, in the manner as mentioned in the guidelines. 

 

2. MANUSCRIPT TITLE: The title of the paper should be bold typed, centered and fully capitalised. 

3. AUTHOR NAME (S) & AFFILIATIONS: Author (s) name, designation, affiliation (s), address, mobile/landline number (s), and 

email/alternate email address should be given underneath the title. 

4. ACKNOWLEDGMENTS: Acknowledgements can be given to reviewers, guides, funding institutions, etc., if any. 

5. ABSTRACT: Abstract should be in fully italicized text, ranging between 150 to 300 words. The abstract must be informative and explain 

the background, aims, methods, results & conclusion in a SINGLE PARA. Abbreviations must be mentioned in full. 

6. KEYWORDS: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic 

order separated by commas and full stop at the end. All words of the keywords, including the first one should be in small letters, except 

special words e.g. name of the Countries, abbreviations.  

7. JEL CODE: Provide the appropriate Journal of Economic Literature Classification System code (s). JEL codes are available at 

www.aeaweb.org/econlit/jelCodes.php, however, mentioning JEL Code is not mandatory. 

8. MANUSCRIPT: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It should be free 

from any errors i.e. grammatical, spelling or punctuation. It must be thoroughly edited at your end. 

9. HEADINGS: All the headings must be bold-faced, aligned left and fully capitalised. Leave a blank line before each heading. 

10. SUB-HEADINGS: All the sub-headings must be bold-faced, aligned left and fully capitalised.  

11. MAIN TEXT:  

THE MAIN TEXT SHOULD FOLLOW THE FOLLOWING SEQUENCE: 

 INTRODUCTION 

 REVIEW OF LITERATURE 

 NEED/IMPORTANCE OF THE STUDY 

 STATEMENT OF THE PROBLEM 

 OBJECTIVES 

 HYPOTHESIS (ES) 

 RESEARCH METHODOLOGY 

 RESULTS & DISCUSSION 

 FINDINGS 

 RECOMMENDATIONS/SUGGESTIONS   

 CONCLUSIONS 

 LIMITATIONS 

 SCOPE FOR FURTHER RESEARCH 

 REFERENCES 

 APPENDIX/ANNEXURE 

The manuscript should preferably range from 2000 to 5000 WORDS. 



VOLUME NO. 5 (2015), ISSUE NO. 10 (OCTOBER)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

vii

 

12. FIGURES & TABLES: These should be simple, crystal CLEAR, centered, separately numbered & self explained, and titles must be above 

the table/figure. Sources of data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred 

to from the main text.  

13. EQUATIONS/FORMULAE: These should be consecutively numbered in parenthesis, horizontally centered with equation/formulae 

number placed at the right. The equation editor provided with standard versions of Microsoft Word should be utilised. If any other 

equation editor is utilised, author must confirm that these equations may be viewed and edited in versions of Microsoft Office that 

does not have the editor. 

14. ACRONYMS: These should not be used in the abstract. The use of acronyms is elsewhere is acceptable. Acronyms should be defined 

on its first use in each section: Reserve Bank of India (RBI). Acronyms should be redefined on first use in subsequent sections. 

15. REFERENCES: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised 

references in the preparation of manuscript and they are supposed to follow Harvard Style of Referencing. Also check to make sure 

that everything that you are including in the reference section is duly cited in the paper. The author (s) are supposed to follow the 

references as per the following: 

• All works cited in the text (including sources for tables and figures) should be listed alphabetically.  

• Use (ed.) for one editor, and (ed.s) for multiple editors.  

• When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending 

order. 

• Indicate (opening and closing) page numbers for articles in journals and for chapters in books.  

• The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, 

dissertations, reports, working papers, unpublished material, etc. 

• For titles in a language other than English, provide an English translation in parenthesis. 

• Headers, footers, endnotes and footnotes should not be used in the document. However, you can mention short notes to elucidate 

some specific point, which may be placed in number orders after the references. 

 

PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES: 

BOOKS 

• Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.  

• Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.  

CONTRIBUTIONS TO BOOKS  

• Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited 

by David Crowther & Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303. 

JOURNAL AND OTHER ARTICLES  

• Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," 

Journal of Urban Economics, Vol. 21, No. 1, pp. 83-104. 

CONFERENCE PAPERS  

• Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management 

Association, New Delhi, India, 19–23 

UNPUBLISHED DISSERTATIONS  

• Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra. 

ONLINE RESOURCES  

• Always indicate the date that the source was accessed, as online resources are frequently updated or removed.  

WEBSITES 

• Garg, Bhavet (2011): Towards a New Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp 



VOLUME NO. 5 (2015), ISSUE NO. 10 (OCTOBER)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

66 

PROJECT APPROACH IN TEACHING BUDGETING SUBJECT TO STUDENT ENTREPRENEURIAL PROFILE IN 

CIPUTRA UNIVERSITY, SURABAYA, INDONESIA 
 

LUCKY CAHYANA SUBADI S.PD, MM 

LECTURER OF MANAGEMENT BUSINESS 

FACULTY OF CIPUTRA UNIVERSITY 

SURABAYA 

INDONESIA 

 

DR. IR. LILIANA DEWI, M.M. 

LECTURER OF MANAGEMENT BUSINESS 

FACULTY OF CIPUTRA UNIVERSITY 

SURABAYA 

INDONESIA 

 

ABSTRACT 
Project-based learning (PBL) is seen as transfer of learning by individuals and groups within project settings. In contrary to the conventional learning using case 

studies, PBL does not use a simulated case or situation. PBL directly put the learners into an authentic learning environment. Previous researches have shown how 

project-based learning approach can get student motivation to really understand the material, not just pass the tests. A qualitative research on project based 

approach has been done on students taking budget courses at Ciputra University Surabaya, Indonesia to investigate how this learning model can improve the 

students’ entrepreneurial profile. In the current research, the study is focused more to how project based learning is able to transform student attitude towards 

learning which eventually also affects their entrepreneurial profile. The result shows a significant improvement on the student entrepreneurial profile such as 

innovation; ability to implement strategy with programs, procedures, budgets, evaluation; initiative; desire for responsibility; personal value orientation. 

 

KEYWORDS 

budgeting, project-based learning, student entrepreneurial profile. 

 

INTRODUCTION 
earners make meaning in the learning process more easily if points of learning are relevant to their lives, needs, and interests, and when they are involved 

in creating, understanding, and connecting to knowledge (McCombs & Whistler, 1997); Project Based Learning (PBL) is relevant to this purpose of learning. 

In PBL students are involved in creating a project, understanding its mechanism, and connecting it to the knowledge being taught. The paper describes the 

interconnection between project based learning, and student’s entrepreneurial profile improvement. 

Currently, research on project-based learning in business classes is still limited; therefore, actually there is much bigger chance for more extensive research in this 

area (Thompson and Beak, 2007:278). Project-based learning is an approach to classroom teaching and learning, designed to involve students more in investigating 

authentic problems (Blumenfeld, Soloway, Marx, Krajcik, Guzdial and Palincsar 1991:369). In this research, project based learning is used to teach budgeting 

subject for university students. In budgeting students learn to plan budget such as make selling budget, profit budget, balance budget, and comprehensive budget. 

One significant factor to succeed in this subject is the learner’s entrepreneurial profile. The better the entrepreneurial profile, the better the leaner achievement 

in this subject. 

Entrepreneur profile has a high correlation with personality traits or personal attitudes since entrepreneurial profile (such as innovation; ability to implement 

strategy with programs, procedures, budgets, evaluation; initiative; desire for responsibility; personal value orientation) is an expression of one’s attitudes. The 

six attitudes are need for achievement, locus of control, risk taking propensity, tolerance for ambiguity, innovativeness and self-confidence, are used to define the 

entrepreneurial profile of students (Yonca Gu¨rol & Nuray Atsan: 2006). 

Personal attitudes, organizational factors, and environmental factors have been studied by entrepreneurship researchers as factors of new business success; on 

the contrary, from 1961 to 1990, study about entrepreneurs’ traits (attitudes) found only weak effects (Aldrich & Wiedenmayer, 1993). The weak results for 

attitudes were storming because new business, financiers and entrepreneurs themselves referred to entrepreneurs’ personal characteristics or attitudes as 

significant factors for success (Sexton, 2001; Smith & Smith, 2000). 

This research was aimed to find relationship between project-based learning and student’s entrepreneurial profile improvement. Why and how the student 

entrepreneurial profile can be improved through the application of project based learning in the learning process will be discussed further in this paper. 

 

REVIEW OF LITERATURE 
PROJECT-BASED LEARNING (PBL) AS A TEACHING METHOD 

Scarbrough, Bresnen, Edelman, Laurent, Newell and Swan (2004: 492) add that project-based learning (PBL) is seen as encompassing the generation, capture and 

transfer of learning by individuals and groups within project settings. Blumenfeld et al. (1991: 369) used a project-based learning approach in a study conducted 

on how students can get motivated to really understand the material, not just pass the tests. 

The first stage of   PBL is to communicate the result of learning outcome to the student. The student know how to not only understand a subject but also add value 

such as to find a new concept during the learning process and become innovative because of any information obtained before (Thom, 2012) 

The focus of PBL is the quality of end result. Therefore, a standard of achievement is needed to measure the learner achievement. A measurement tool needs to 

be prepared to measure how a project is successful. As soon as the measurement tool is available, the students can work independently. The measurement tool 

is usually a rubric or a checklist (Thom, 2012) 

PBL developed the learner competence holistically. The leaners are able to build a concept actively using reasoning ability and collaboration with peers and lectures 

to produce an innovative work. PBL can also facilitate leaners to develop traits needed such as resilience, flexibility, persistence, empathy, and self-awareness. PBL 

brings learners closer to authentic context (Thom, 2012)  

The role of a lecturer in PBL is as an on line and offline facilitator. Using the help of technology, a lecturer can continue to communicate, discuss and consult the 

student regarding the learning process and result. In this way, a positive interaction between the student and the lecturer is created (Thom, 2012) 

BUDGETING 

Budgeting is an organization of budget planner which is realized into quantitative, formal, and systematic form. Budgeting can be categorized into:  selling budget, 

profit budget, balance budget, and comprehensive budget. The functions of budgeting are planning, organizing, actuating, and controlling (Rudianto: 2009: 3). 

Budgeting is a subject related to counting and using mathematical formula. 

 

L
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ENTREPRENEURIAL PROFILE 

The personal trait or attitude of creativity is essential to entrepreneurship and organizational structure (Dexter, 2000). Specific component variables of 

entrepreneur attitude, skill, and motivation categories are significant direct or indirect predictors of venture growth for a period of 6 years following initial 

measurement (Robert & Locke, 2004). 

According to Rauch & Frese (2007), entrepreneurial personality research can be improved through theories which better define the different objects of research 

and methodological approaches, the phenomenon with evermore attention and the possibility of having different variables. In the same publication (Rauch & 

Frese, 2007: 47), the authors present a representative model of the entrepreneur’s personal attitudes and success; particularly, the highlighted specific personality 

attitudes are: need for achievement, risk-taking, innovativeness, autonomy, locus of control, and self-efficacy. These specific attitudes are affected by broad 

personality attitudes (extraversion, emotional stability, openness to experience, agreeableness, and conscientiousness) and have an effect on goals and action 

strategies. These attitudes are assumed to lead to business success. They are dependent on environmental variables as well. 

  

OBJECTIVES 
The process outlined in this paper is designed to find relationship between the student center learning and project based learning to improve student’s 

entrepreneurial profile and is based on boundary object concepts. In the context of this study, boundary objects would appear to offer a conceptual explanation 

of how learning can be translated into practice when students are in a learning event setting (Dewi, L. & Subadi, L.C., 2015). 

 

TABLE 1: BREAKDOWN OF THE LEARNING PLANNING (Dewi, L. & Subadi, L.C., 2015) 

Session Process Outcomes 

Students can understand the use 

of budgeting  

Individual pre-test and post-test; conducting price survey and 

going to library in groups.  

Conducting review both individually and in groups. 

Students understand the use of budgeting to plan mini 

project business 

Students can relate budgeting 

with cost efficiency  

Conducting budget calculation and determining selling price in 

groups learning.  

Conducting review both individually and in groups. 

Students can relate budgeting with mini project 

business efficiency. 

Students can be responsible in  

using budget 

Conducting selling product in mini project business and getting 

feed-back from customers in groups.  

Conducting review both individually and in groups. 

Students can be responsible in using budget for their 

mini project business 

Students can finish their 

budgeting assignment on time 

In groups, making time line to do budgeting assignment video, 

paper, and presentation.  

Conducting review both individually and in groups. 

Students can finish their budgeting assignment for 

budget video, paper, presentation 

Students can plan 

comprehensive budget 

In groups, planning budget for mini project business. Conducting 

review both individually and in groups. 

Students can plan comprehensive budget for mini 

project business 

 

RESEARCH METHODOLOGY 
This study has been based on action research using a descriptive qualitative to find relationship between project based learning and student’s entrepreneurial 

profile improvement. 

In the study, the main units of analysis is to find relationship between project based learning and student’s entrepreneurial profile improvement are students 

taking budget courses at Ciputra University Surabaya. 

According to Miles & Huberman (1994) data will be analyzed according to steps such as: data reduction, data presentation or display, data withdrawal or 

verification. Participants on the research are all of the students taking budgeting subject.  

There are 4 items of method which were used to measure the success of my intensive study such as: field note, student log, student work sheet, and record or 

student chatting of social media (Dewi, L. & Subadi, L.C., 2015).  

In this research, project based learning is used to teach budgeting subject for university students. In budgeting students learn to plan budget such as make selling 

budget, profit budget, balance budget, and comprehensive budget.  It was conducted electronically via on line to all the attendees during learning.  

Data collecting from finding research can be seen to table 2 as follows: 

 

TABLE 2: BREAKDOWN OF DATA COLLECTING FOR LEARNING OUTCOMES EVIDENCE (Dewi, L. & Subadi, L.C., 2015) 

Learning Steps Learning Media Outcomes indicator Learning outcomes evidence 

Class setting Table, chair Review the beginning knowledge about budget Pre-test and self-reflection 

Market Survey Off line Be capable to relate budget with cost efficiency Budget implementation to arrange sell budget for mini project 

business 

Go to library Off line, on line Understand many kinds of budget case from the 

other book 

Argument collecting from expert  in the book  ongoing ask to the 

other expert and up load the groups conclusion result by on line 

Selling Product Product, off line Be competent in responsibility of how to use 

budget 

Budget implementation at least to reach break-  even  point for 

mini project business 

Class Setting Table chair, slide 

power point 

Review the ending knowledge about budget Post-test, discuss to another student, feed-back to facilitator 

Paper, Video, 

Presentation 

Rubric, on line, 

off line 

Be capable to communicate idea with 

comprehensive budget plan to mini project 

business 

Time line in groups mini project business, Peer Assessment, 

lecturer assessment, self-reflection 

 

RESULTS & DISCUSSION 
In Project Based Learning (PBL) approach, the ability to communicate idea is the important results of this approach. PBL is required to improve the student 

entrepreneurial profile, so that the student entrepreneurial profile (such as innovation; ability to implement strategy with programs, procedures, budgets, 

evaluation; initiative; desire for responsibility; personal value orientation) is established. 

There are two important advantages of PBL.  The first, students that take budget subject can improve budget knowledge by themselves. The second, students can 

improve their entrepreneurial profile such as innovation; ability to implement strategy with programs, procedures, budgets, evaluation; initiative; desire for 

responsibility; personal value orientation. 

As table 2 has shown, learning outcomes evidence show how the students make better budget knowledge and student entrepreneurial profile. By using learning 

media such as: class setting, rubric, media on line, off line, assessment, artifact, time line, group discussion and interaction, students can improve their 

entrepreneurial profile (Dewi, L. & Subadi, L.C., 2015). 

There are four items of method which are used to measure the success of this intensive study such as: field note, student log, student work sheet, and record or 

student chatting of social media (Dewi, L. & Subadi, L.C., 2015). The summary of four items of method which used to improve the student entrepreneurial profile 

as follows: 
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Innovation from the students are improved by learning process using PBL such as: selling the product of mini project business agreeing to criteria until get feed-

back market. 

The ability to implement strategy with programs, procedures, budgets, evaluation from the bookmen has to be better with ascertaining process such as innovation 

and initiative improvement. Pre-test and Post-test are added in the study. Beside pre-test and post-test, there are additional assignment in which the content is 

about ten keys for selling budget; making time line to achieve learning until final test in the last budgeting class; interviewing them about applying PBL: executing 

video, paper, presentation concerning budgeting to mini project business according to criteria.  

Initiative from the students are improved by learning process such as: going to library to get some information about the problem solution of budgeting; discussing 

budgeting problem in on line and off line between the students each other and the lecturer to the students; going to market for price survey to arrange selling 

budget according to rubric; selling the product of mini project business agreeing to criteria, practicing budgeting problem in group and share to each other group, 

etc. 

Regarding desire for responsibility, learners have to get better on acquiring process such as: folder to keep personal budgeting duty; discuss with peer by on line 

and off line on budgeting subject; etc. 

Personal value orientation of bookmen has to be improved on ascertaining process if innovation, initiative, ability to implement strategy with programs, 

procedures, budgets, evaluation; and desire for responsibility are improved. 

Record review the students of the ending subject learning have shown improvement entrepreneurial profile such as:  learning experience likes go to library, price 

survey, making time line on PBL improve confidence their selves and encourage personal value so that they can plan their mini project business budget better 

than before; understanding subject learning because every step given is reviewed both individually and in groups.  

Summary of student log, student work sheet, and record or student chatting of social media as qualitative method which is used to improve the student 

entrepreneurial profile have been shown positive improvement. Meanwhile lecturer’s field notes showed the same result too. 

So, improvement of the student entrepreneurial profile (such as innovation; ability to implement to strategy with programs, procedures, budgets, evaluation; 

initiative; desire for responsibility; personal value orientation) have already brought positive outcome when communicating ideas (as the result is important from 

PBL) have been acted to subject learning process. 

 

FINDINGS 
PROPOSITION 

According to Rauch & Frese (2007), entrepreneurial personality research can be improved through theories which define the different objects of research and 

methodological approaches that study, the phenomenon with evermore attention and the possibility of having different variables. In the same publication (Rauch 

& Frese, 2007: 47), the authors present an interesting model of the entrepreneur’s personal attitudes and success; in particular, we choose to highlight specific 

personality traits: need for achievement, risk-taking, innovativeness, autonomy, locus of control, and self-efficacy.  

The connection between Project-Based Learning (PBL) and entrepreneurial profile is supported by empirical studies. The results of my research which explain 

before can be used as bases to propose the following proposition: 

P1: Five important steps to facilitators of PBL (Make a learning design; Determine the list of competencies required in the learning process; Ensure the students 

actively search the important information which is relevant to the learning topics; Ensure the students extract point of learning from the information obtained; 

and Ensure the student become independent in solving problem found in the subject) are needed to establish student entrepreneurial profile (Dewi, L. & Subadi, 

L.C., 2015). 

P2: PBL develops the learner competence holistically. The leaners are able to construct a concept actively using reasoning ability and collaboration with peers and 

lectures to produce an innovative work. PBL can also facilitate leaners to develop traits needed such as resilience, flexibility, persistence, empathy, and self-

awareness. PBL brings learners closer to authentic context (Thom, 2012). The connection between PBL and entrepreneurial profile is supported by empirical 

studies. The results of the research which has been explained before can be used as bases to propose the following proposition: 

P3: The success to increase the student entrepreneurial profile is influenced by PBL applied in the subject learning. The focus of PBL is the quality of end result. 

Therefore, a standard of achievement is needed to measure the learner achievement. A measurement tool needs to be prepared to measure how a project is 

successful. As soon as the measurement tool is available, the students can work independently. The measurement tool is usually a rubric or a checklist (Thom, 

2012). 

 

CONCLUSION 
1. Five important steps to facilitators of PBL are needed to form student entrepreneurial profile 

2. PBL improves the learner competence holistically. 

3. The success to increase the student entrepreneurial profile is influenced by PBL applied in the subject learning. 

 

SUGGESTIONS 
The Efforts to improve the pupil entrepreneurial profile highlight more on the Project-Based Learning applied in the subject learning. 

 

REFERENCES 
1. Aldrich, H. E. and Wiedenmayer, G. (1993), “From traits to rates: An ecological perspective on organizational founding.” CT, JAI Press, Greenwich. 

2. Baum and Edwin (2004), “The Relationship of Entrepreneurial Traits, Skill, and Motivation to Subsequent Venture   Growth.” Journal of Applied Psychology, 

Vol. 89, No. 4, pp. 587–598. 

3. Dewi, L. and Subadi, L.C. (2015), “The Influence of Student-Centered Learning in Teaching Budgeting to Student Entrepreneurial Profile in Ciputra University.” 

The 2nd International Conference On Entrepreneurship 2015, Surabaya, Indonesia, pp. 202. 

4. Dexter, J. (2000), “Organizational structures, entrepreneurship, and creativity: inseparably linked.” American International College Journal of Business, 

available at Int. J. Entrepreneurship and Small Business, Vol. 11, No. 4, 2010 (accessed on 30/10/2009). 

5. McCombs, B. and Whistler, J. (1997), “The learner centered classroom and school: Strategies for increasing student motivation and achievement.”  Jossey-

Bass Publishers, San Francisco. 

6. Miles, M.B. and Huberman, A.M. (1994), “Qualitative Data Analysis: An Expended Source-book (2nd ed.).” CA, Sage, Thousand Oaks.  

7. Rauch, A. and Frese, M. (2007), “Born to be an entrepreneur? Revisiting the personality approach to entrepreneurship.” in Baum, J.R., Frese, M. and Baron, 

R. (Eds.), The Psychology of Entrepreneurship, pp. 41–65, Lawrence Erlbaum Associates, Mahawah, NJ. 

8. Rudianto (2009), “Budgeting.” Erlangga, Jakarta. 

9. Sexton, D. L. (2001), “Wayne Huizenga: Entrepreneur and wealth creator.” Academy of Management Executive, No. 1, pp. 40–48. 

10. Smith, J. K. and Smith, R. L. (2000), “Entrepreneurial finance.” Wiley, New York. 

11. Thom, M. (2012),” Project Based Learning.” Transcontinental Printing, Canada. 

12. Yonca G. and Nuray A. (2006), “Entrepreneurial characteristics amongst university students. Some insights for entrepreneurship education and training in 

Turkey.” Education Training, Vol. 48, No. 1, pp. 25-38. 

 

 

 



VOLUME NO. 5 (2015), ISSUE NO. 10 (OCTOBER)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

69 

REQUEST FOR FEEDBACK 
 

Dear Readers 

 

 

At the very outset, International Journal of Research in Commerce, Economics & Management (IJRCM) 

acknowledges & appreciates your efforts in showing interest in our present issue under your kind perusal. 

 

I would like to request you tosupply your critical comments and suggestions about the material published in 

this issue as well as on the journal as a whole, on our E-mailinfoijrcm@gmail.com for further improvements 

in the interest of research. 

 

If youhave any queries please feel free to contact us on our E-mail infoijrcm@gmail.com. 

 

I am sure that your feedback and deliberations would make future issues better – a result of our joint effort. 

 

Looking forward an appropriate consideration. 

 

With sincere regards 

 

Thanking you profoundly 

 

Academically yours 

 

Sd/- 

Co-ordinator 
 

 

 

DISCLAIMER 
The information and opinions presented in the Journal reflect the views of the authors and not of the Journal 

or its Editorial Board or the Publishers/Editors. Publication does not constitute endorsement by the journal. 

Neither the Journal nor its publishers/Editors/Editorial Board nor anyone else involved in creating, producing 

or delivering the journal or the materials contained therein, assumes any liability or responsibility for the 

accuracy, completeness, or usefulness of any information provided in the journal, nor shall they be liable for 

any direct, indirect, incidental, special, consequential or punitive damages arising out of the use of 

information/material contained in the journal. The journal, neither its publishers/Editors/ Editorial Board, 

nor any other party involved in the preparation of material contained in the journal represents or warrants 

that the information contained herein is in every respect accurate or complete, and they are not responsible 

for any errors or omissions or for the results obtained from the use of such material. Readers are encouraged 

to confirm the information contained herein with other sources. The responsibility of the contents and the 

opinions expressed in this journal are exclusively of the author (s) concerned. 

 



VOLUME NO. 5 (2015), ISSUE NO. 10 (OCTOBER)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

III

 


