VOLUME NO. 7 (2017), ISSUE NO. 04 (APRIL) ISSN 2231-4245

INTERNATIONAL JOURNAL OF RESEARCH IN
COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories
Indexed & Listed at:
Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A., Google Scholar,
Open J-Gage, India [link of the same is duly available at Inflionet of University Grants Commission (U.G.C.)].
The American Economic Association's electronic bibliography, EconLit, U.S.A.,

Index Copernicus Publishers Panel, Poland [iilGIVEINEIGHSI08 . number of libraries all around the world!

Circulated all over the world & Google has verified that scholars of more than 5504 Cities in 190 countries/territories are visiting our journal on regular basis.

Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI — 135 003, Yamunanagar, Haryana, INDIA

http://ijrcm.org.in/




VOLUME NoO. 7 (2017), ISSUE NO. 04 (APRIL) ISSN 2231-4245

CONTENTS
;‘(‘) TITLE & NAME OF THE AUTHOR (S) l;‘i‘fe
1. MARKET REACTION AND SEMI STRONG EFFICIENCY TEST 1

NI LUH PUTU WIAGUSTINI, IDA BAGUS PANJI SEDANA & IDA BAGUS BADJRA
2. |IMPACT OF FINANCIAL GLOBALIZATION ON REAL SECTOR INDICATORS OF INDIAN ECONOMY: AN 7
EMPIRICAL STUDY

PADMABATI GAHAN & SISIR RANJAN DASH

3. |STATUS AND CHALLENGES IN ADDRESSING HUMAN DEVELOPMENT RELATED ISSUES: INDIAN 12
SCENARIO
NISHITH DAVE, DR. ASHISH VORA & VIKRAM PRAJAPATI

4. |THE IMPACT OF OCCUPATIONAL STRESS ON EXECUTIVES WORK PERFORMANCE IN SCHEDULE 17
COMMERCIAL BANKS
DR. P. NATARAJAN & R. BHUVANESWARI

5. |CHRONOLOGY OF DIVERGENCES & REVERSALS IN RALLIES & REACTIONS OF NIFTY STOCKS BETWEEN 23
1ST JANUARY 2002 & 31ST DECEMBER 2011 ON DAILY CHARTS
DR. PRAVIN MOKASHI

6. |PROMOTING ENTREPRENEURIAL INTENTIONS THROUGH CREATIVE BEHAVIORS AND 26
ENTREPRENEURIAL COMPETENCIES: A CASE STUDY ON WORKPLACE INTERNS IN TAIWANESE

FRANCHISES
YEH, YU-MEI; LIN, HUNG-YUAN & LI, FENG-CHIA

7. |ACCOUNTING AND ETHICS A TOOL OF FORESIGHTEDNESS 33
M. C. SHARMA & TAJINDER KAUR

8. |JOB SATISFACTION AND SURVIVAL OF IMMIGRANT EMPLOYEES WITH REFERENCE TO TIRUPUR 36

DR. K. BRINDHA & K. SUSEELAMANI

9. |A STUDY ON HUMAN RESOURCE DEVELOPMENT TRAINING IN RASHTRIYA ISPAT NIGAM LIMITED 39
(VISAKHAPATNAM STEEL PLANT)
B. VAMSI KRISHNA

10. | MACROECONOMIC CHALLENGES OF INDIA POST 1991 ECONOMIC REFORMS 44
SUNIL B. KAPADIA & DR. VENU V. MADHAV

11. |ASTUDY ON THE AWARENESS OF INSURANCE PRODUCT IN KOLKATA REGION, INDIA 56
ANURADHA SAHA

12. |ASTUDY ON CUSTOMER SATISFACTION OF PETROL BUNK IN MANNARGUDI TOWN 63
DR. K. VEMBU & K. REKA

13. |CHALLENGES FACED BY WOMEN ENTREPRENEURS: AN INDIAN CONTEXT 67
SILKY JAIN & PANKAJ GUPTA

14. |FOREIGN DIRECT INVESTMENT REFORMS AND ITS IMPACT ON THE INDIAN ECONOMY 70
RISHI CHAKRAVARTY

15. |PROBLEMS AND PROSPECTS OF MICRO SMALL MEDIUM ENTREPRENEURS (MSMEs): A STUDY OF 78
WARANGAL DISTRICT
VELDANDI SADANANDAM & SHRUNGARAPU VISHNU

16. |A PARADIGM SHIFT IN THE CONSUMER’S BEHAVIOUR TOWARDS ONLINE SHOPPING 82
MEGHNA MEENA & ABHISHEK SHARMA

17. |CHANGES IN THE OCCUPATIONAL STRUCTURE OF RURAL ARTISANS IN PUNJAB 85
INDERJEET SINGH

18. |PROBLEMS AND PROSPECTS OF MICRO SMALL MEDIUM ENTREPRENEURS (MSMEs) IN TELANGANA 92
STATE: A STUDY OF KARIMNAGAR DISTRICT
RANJITH UPPULA

19. | MICRO SMALL MEDIUM ENTERPRISES (MSMEs) IN INDIA: AN OVERVIEW 99
NIMMALA SOMARAJU & A. YESHODA

20. |A STUDY ON THE PROGRAMMES AND SCHEMES OF MICRO SMALL MEDIUM ENTERPRISES (MSMEs)| 102
SECTOR IN INDIA
LAVURI RAMESH & MOTHE RAJU

REQUEST FOR FEEDBACK & DISCLAIMER 104

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME No. 7 (2017), ISSUE NO. 04 (APRIL) ISSN 2231-4245

CHIEF PATRON
PROF. K. K. AGGARWAL

Chairman, Malaviya National Institute of Technology, Jaipur

(An institute of National Importance & fully funded by Ministry of Human Resource Development, Govern-
ment of India)
Chancellor, K. R. Mangalam University, Gurgaon
Chancellor, Lingaya’s University, Faridabad
Founder Vice-Chancellor (1998-2008), Guru Gobind Singh Indraprastha University, Delhi
Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar

FOUNDER PATRON
LATE SH. RAM BHAJAN AGGARWAL
Former State Minister for Home & Tourism, Government of Haryana
Former Vice-President, Dadri Education Society, Charkhi Dadri
Former President, Chinar Syntex Ltd. (Textile Mills), Bhiwani

CO-ORDINATOR,
DR. BHAVET
Faculty, Shree Ram Institute of Engineering & Technology, Urjani

ADVISOR
PROF. S. L. MAHANDRU
Principal (Retd.), Maharaja Agrasen College, Jagadhri

EDITOR
PROF. R. K. SHARMA
Professor & Dean, Bharti Vidyapeeth University Institute of Management & Research, New Delhi

FORMER .CO-EDITOR,
DR. S. GARG
Faculty, Shree Ram Institute of Business & Management, Urjani

EDITORIAL ADVISORY BOARD
DR. TEGUH WIDODO
Dean, Faculty of Applied Science, Telkom University, Bandung Technoplex, JI. Telekomunikasi, Terusan
Buah Batu, Kabupaten Bandung, Indonesia
PROF. M. S. SENAM RAJU
Director A. C. D., School of Management Studies, 1.G.N.O.U., New Delhi
DR. JOSE G. VARGAS-HERNANDEZ
Research Professor, University Center for Economic & Managerial Sciences, University of Guadalajara, Gua-
dalajara, Mexico
PROF. M. N. SHARMA
Chairman, M.B.A., Haryana College of Technology & Management, Kaithal
DR. CHRISTIAN EHIOBUCHE
Professor of Global Business/Management, Larry L Luing School of Business, Berkeley College, Woodland
Park NJ 07424, USA
PROF. SIKANDER KUMAR
Chairman, Department of Economics, Himachal Pradesh University, Shimla, Himachal Pradesh

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME NoO. 7 (2017), ISSUE NO. 04 (APRIL) ISSN 2231-4245

DR. MIKE AMUHAYA IRAVO
Principal, Jomo Kenyatta University of Agriculture and Technology (JKUAT), Westlands Campus, Nairobi-
Kenya
PROF. SANJIV MITTAL
Professor, University School of Management Studies, Guru Gobind Singh I. P. University, Delhi
DR. NEPOMUCENO TIU
Chief Librarian & Professor, Lyceum of the Philippines University, Laguna, Philippines
PROF. RAJENDER GUPTA
Convener, Board of Studies in Economics, University of Jammu, Jammu
DR. KAUP MOHAMED
Dean & Managing Director, London American City College/ICBEST, United Arab Emirates
PROF. NAWAB ALI KHAN
Professor, Department of Commerce, Aligarh Muslim University, Aligarh, U.P.
DR. ANA STAMBUK
Head of Department in Statistics, Faculty of Economics, University of Rijeka, Rijeka, Croatia
SUNIL KUMAR KARWASRA
Principal, Aakash College of Education, ChanderKalan, Tohana, Fatehabad
DR. SHIB SHANKAR ROY
Professor, Department of Marketing, University of Rajshahi, Rajshahi, Bangladesh
PROF. S. P. TIWARI
Head, Department of Economics & Rural Development, Dr. Ram Manohar Lohia Avadh University, Faizabad
DR. SRINIVAS MADISHETTI
Professor, School of Business, Mzumbe University, Tanzania
PROF. ABHAY BANSAL
Head, Department of Information Technology, Amity School of Engineering & Technology, Amity Univer-
sity, Noida
DR. ARAMIDE OLUFEMI KUNLE
Dean, Department of General Studies, The Polytechnic, Ibadan, Nigeria
DR. ANIL CHANDHOK
Professor, Faculty of Management, Maharishi Markandeshwar University, Mullana, Ambala, Haryana
RODRECK CHIRAU
Associate Professor, Botho University, Francistown, Botswana
DR. OKAN VELI SAFAKLI
Associate Professor, European University of Lefke, Lefke, Cyprus
PARVEEN KHURANA
Associate Professor, Mukand Lal National College, Yamuna Nagar
DR. KEVIN LOW LOCK TENG
Associate Professor, Deputy Dean, Universiti Tunku Abdul Rahman, Kampar, Perak, Malaysia
DR. BORIS MILOVIC
Associate Professor, Faculty of Sport, Union Nikola Tesla University, Belgrade, Serbia
SHASHI KHURANA
Associate Professor, S. M. S. Khalsa Lubana Girls College, Barara, Ambala
DR. IQBAL THONSE HAWALDAR
Associate Professor, College of Business Administration, Kingdom University, Bahrain
DR. DEEPANJANA VARSHNEY
Associate Professor, Department of Business Administration, King Abdulaziz University, Ministry of Higher
Education, Jeddah, Saudi Arabia
DR. MOHENDER KUMAR GUPTA
Associate Professor, Government College, Hodal

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME NoO. 7 (2017), ISSUE NO. 04 (APRIL) ISSN 2231-4245

BIEMBA MALITI
Associate Professor, The Copperbelt University, Main Campus, Jambo Drive, Riverside, Kitwe, Zambia
DR. ALEXANDER MOSESOV
Associate Professor, Kazakh-British Technical University (KBTU), Almaty, Kazakhstan
DR. VIVEK CHAWLA
Associate Professor, Kurukshetra University, Kurukshetra
DR. FERIT OLCER
Head of Division of Management & Organization, Department of Business Administration, Faculty of Eco-
nomics & Business Administration Sciences, Mustafa Kemal University, Tayfur S6kmen Campus, Antakya,
Turkey
DR. ASHOK KUMAR CHAUHAN
Reader, Department of Economics, Kurukshetra University, Kurukshetra
DR. RAJESH MODI
Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia
YU-BING WANG
Faculty, department of Marketing, Feng Chia University, Taichung, Taiwan
DR. SAMBHAVNA
Faculty, I.1.T.M., Delhi
DR. KIARASH JAHANPOUR
Research Adviser, Farabi Institute of Higher Education, Mehrshahr, Karaj, Alborz Province, Iran
DR. MELAKE TEWOLDE TECLEGHIORGIS
Faculty, College of Business & Economics, Department of Economics, Asmara, Eritrea
DR. SHIVAKUMAR DEENE
Faculty, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga
DR. THAMPOE MANAGALESWARAN
Faculty, Vavuniya Campus, University of Jaffna, Sri Lanka
DR. VIKAS CHOUDHARY
Faculty, N.I.T. (University), Kurukshetra
SURAJ GAUDEL
BBA Program Coordinator, LA GRANDEE International College, Simalchaur - 8, Pokhara, Nepal

FORMER TECHNICAL ADVISOR.
AMITA
Faculty, Government M. S., Mohali

FINANCIAL ADVISORS
DICKIN GOYAL
Advocate & Tax Adviser, Panchkula
NEENA
Investment Consultant, Chambaghat, Solan, Himachal Pradesh

LEGAL ADVISORS
JITENDER S. CHAHAL
Advocate, Punjab & Haryana High Court, Chandigarh U.T.
CHANDER BHUSHAN SHARMA
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri

SUPERINTENDENT

SURENDER KUMAR POONIA

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME No. 7 (2017), ISSUE NO. 04 (APRIL) ISSN 2231-4245

CALL FOR MANUSCRIPTS

We invite unpublished novel, original, empirical and high quality research work pertaining to the recent developments & practices in the areas of Com-
puter Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking; Economics;
Tourism Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic Science; Corporate Gov-
ernance; Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information Systems; Accounting Theory & Practice;
Auditing; Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic Development; Economic History;
Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial Organization; International Economics
& Trade; International Finance; Macro Economics; Micro Economics; Rural Economics; Co-operation; Demography: Development Planning; Development
Studies; Applied Economics; Development Economics; Business Economics; Monetary Policy; Public Policy Economics; Real Estate; Regional Economics;
Political Science; Continuing Education; Labour Welfare; Philosophy; Psychology; Sociology; Tax Accounting; Advertising & Promotion Management;
Management Information Systems (MIS); Business Law; Public Responsibility & Ethics; Communication; Direct Marketing; E-Commerce; Global Business;
Health Care Administration; Labour Relations & Human Resource Management; Marketing Research; Marketing Theory & Applications; Non-Profit Or-
ganizations; Office Administration/Management; Operations Research/Statistics; Organizational Behavior & Theory; Organizational Development; Pro-
duction/Operations; International Relations; Human Rights & Duties; Public Administration; Population Studies; Purchasing/Materials Management; Re-
tailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic Management Policy; Technology/Innovation; Tourism & Hospitality; Transpor-
tation Distribution; Algorithms; Artificial Intelligence; Compilers & Translation; Computer Aided Design (CAD); Computer Aided Manufacturing; Computer
Graphics; Computer Organization & Architecture; Database Structures & Systems; Discrete Structures; Internet; Management Information Systems; Mod-
eling & Simulation; Neural Systems/Neural Networks; Numerical Analysis/Scientific Computing; Object Oriented Programming; Operating Systems; Pro-
gramming Languages; Robotics; Symbolic & Formal Logic; Web Design and emerging paradigms in allied subjects.

Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript anytime in M.S. Word format
after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking the link online
submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).

GUIDELINES FOR SUBMISSION OF MANUSCRIPT

1. COVERING LETTER FOR SUBMISSION:
DATED:

THE EDITOR
IJRCM

Subject: SUBMISSION OF MANUSCRIPT IN THE AREA OF

(e.g. Finance/Mkt./HRM/General Mgt./Engineering/Economics/Computer/IT/ Education/Psychology/Law/Math/other, please
specify)

DEAR SIR/MADAM

Please find my submission of manuscript titled * ' for likely publication in one of
your journals.

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published anywhere in any language
fully or partly, nor it is under review for publication elsewhere.

| affirm that all the co-authors of this manuscript have seen the submitted version of the manuscript and have agreed to inclusion of
their names as co-authors.

Also, if my/our manuscript is accepted, | agree to comply with the formalities as given on the website of the journal. The Journal has
discretion to publish our contribution in any of its journals.

NAME OF CORRESPONDING AUTHOR

Designation/Post*

Institution/College/University with full address & Pin Code

Residential address with Pin Code

Mobile Number (s) with country ISD code

Is WhatsApp or Viber active on your above noted Mobile Number (Yes/No)

Landline Number (s) with country ISD code

E-mail Address

Alternate E-mail Address

Nationality

*i.e. Alumnus (Male Alumni), Alumna (Female Alumni), Student, Research Scholar (M. Phil), Research Scholar (Ph. D.), JRF, Research Assistant, Assistant
Lecturer, Lecturer, Senior Lecturer, Junior Assistant Professor, Assistant Professor, Senior Assistant Professor, Co-ordinator, Reader, Associate Profes-
sor, Professor, Head, Vice-Principal, Dy. Director, Principal, Director, Dean, President, Vice Chancellor, Industry Designation etc. The qualification of
author is not acceptable for the purpose.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME NoO. 7 (2017), ISSUE NO. 04 (APRIL) ISSN 2231-4245

10.
11.

NOTES:

a) The whole manuscript has to be in ONE MS WORD FILE only, which will start from the covering letter, inside the manuscript. pdf.
version is liable to be rejected without any consideration.

b) The sender is required to mention the following in the SUBJECT COLUMN of the mail:

New Manuscript for Review in the area of (e.g. Finance/Marketing/HRM/General Mgt./Engineering/Economics/Computer/IT/
Education/Psychology/Law/Math/other, please specify)

c) Thereis no need to give any text in the body of the mail, except the cases where the author wishes to give any specific message
w.r.t. to the manuscript.

d) The total size of the file containing the manuscript is expected to be below 1000 KB.

e) Only the Abstract will not be considered for review and the author is required to submit the complete manuscript in the first
instance.

f)  The journal gives acknowledgement w.r.t. the receipt of every email within twenty-four hours and in case of non-receipt of
acknowledgment from the journal, w.r.t. the submission of the manuscript, within two days of its submission, the corresponding
author is required to demand for the same by sending a separate mail to the journal.

g) The author (s) name or details should not appear anywhere on the body of the manuscript, except on the covering letter and the
cover page of the manuscript, in the manner as mentioned in the guidelines.

MANUSCRIPT TITLE: The title of the paper should be typed in bold letters, centered and fully capitalised.
AUTHOR NAME (S) & AFFILIATIONS: Author (s) name, designation, affiliation (s), address, mobile/landline number (s), and email/al-

ternate email address should be given underneath the title.

ACKNOWLEDGMENTS: Acknowledgements can be given to reviewers, guides, funding institutions, etc., if any.

ABSTRACT: Abstract should be in fully Italic printing, ranging between 150 to 300 words. The abstract must be informative and eluci-
dating the background, aims, methods, results & conclusion in a SINGLE PARA. Abbreviations must be mentioned in full.

KEYWORDS: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic
order separated by commas and full stop at the end. All words of the keywords, including the first one should be in small letters, except
special words e.g. name of the Countries, abbreviations etc.

JEL CODE: Provide the appropriate Journal of Economic Literature Classification System code (s). JEL codes are available at www.aea-
web.org/econlit/jelCodes.php. However, mentioning of JEL Code is not mandatory.

MANUSCRIPT: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It should be free
from any errors i.e. grammatical, spelling or punctuation. It must be thoroughly edited at your end.

HEADINGS: All the headings must be bold-faced, aligned left and fully capitalised. Leave a blank line before each heading.
SUB-HEADINGS: All the sub-headings must be bold-faced, aligned left and fully capitalised.
MAIN TEXT:

THE MAIN TEXT SHOULD FOLLOW THE FOLLOWING SEQUENCE:

INTRODUCTION

REVIEW OF LITERATURE
NEED/IMPORTANCE OF THE STUDY
STATEMENT OF THE PROBLEM
OBJECTIVES

HYPOTHESIS (ES)

RESEARCH METHODOLOGY
RESULTS & DISCUSSION

FINDINGS
RECOMMENDATIONS/SUGGESTIONS
CONCLUSIONS

LIMITATIONS

SCOPE FOR FURTHER RESEARCH
REFERENCES
APPENDIX/ANNEXURE

The manuscript should preferably be in 2000 to 5000 WORDS, But the limits can vary depending on the nature of the manuscript.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

vii



VOLUME No. 7 (2017), ISSUE NO. 04 (APRIL) ISSN 2231-4245

12. FIGURES & TABLES: These should be simple, crystal CLEAR, centered, separately numbered & self-explained, and the titles must be
above the table/figure. Sources of data should be mentioned below the table/figure. It should be ensured that the tables/figures are
referred to from the main text.

13. EQUATIONS/FORMULAE: These should be consecutively numbered in parenthesis, left aligned with equation/formulae number placed
at the right. The equation editor provided with standard versions of Microsoft Word may be utilised. If any other equation editor is
utilised, author must confirm that these equations may be viewed and edited in versions of Microsoft Office that does not have the
editor.

14. ACRONYMS: These should not be used in the abstract. The use of acronyms is elsewhere is acceptable. Acronyms should be defined
on its first use in each section e.g. Reserve Bank of India (RBI). Acronyms should be redefined on first use in subsequent sections.

15. REFERENCES: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised
references in the preparation of manuscript and they may follow Harvard Style of Referencing. Also check to ensure that everything
that you are including in the reference section is duly cited in the paper. The author (s) are supposed to follow the references as per
the following:

. All works cited in the text (including sources for tables and figures) should be listed alphabetically.

J Use (ed.) for one editor, and (ed.s) for multiple editors.

J When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc., in chronologically ascending
order.

. Indicate (opening and closing) page numbers for articles in journals and for chapters in books.

. The title of books and journals should be in italic printing. Double quotation marks are used for titles of journal articles, book chapters,

dissertations, reports, working papers, unpublished material, etc.
. For titles in a language other than English, provide an English translation in parenthesis.

. Headers, footers, endnotes and footnotes should not be used in the document. However, you can mention short notes to elucidate
some specific point, which may be placed in number orders before the references.

BOOKS
. Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.
. Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.

CONTRIBUTIONS TO BOOKS

. Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited
by David Crowther & Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303.

JOURNAL AND OTHER ARTICLES

. Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Jour-
nal of Urban Economics, Vol. 21, No. 1, pp. 83-104.

CONFERENCE PAPERS

. Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Asso-
ciation, New Delhi, India, 19-23

UNPUBLISHED DISSERTATIONS

. Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra.

ONLINE RESOURCES

. Always indicate the date that the source was accessed, as online resources are frequently updated or removed.
WEBSITES
. Garg, Bhavet (2011): Towards a New Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

viii




VOLUME NoO. 7 (2017), ISSUE NO. 04 (APRIL) ISSN 2231-4245
PROMOTING ENTREPRENEURIAL INTENTIONS THROUGH CREATIVE BEHAVIORS AND ENTREPRENEURIAL
COMPETENCIES: A CASE STUDY ON WORKPLACE INTERNS IN TAIWANESE FRANCHISES

YEH, YU-MEI
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ABSTRACT

Entrepreneurship, a critical trend in the global economic development, is inseparable from the new opportunities, products, services, procedures, technologies, and
organizations generated through creative behaviors. Because high entrepreneurial intentions promote initial entrepreneurial behaviors, fostering the entrepre-
neurial intentions of young people is crucial. Although many worldwide universities are currently promoting entrepreneurship courses, it is critical that these courses
correspond with actual workplace experiences to effectively enable students to develop and accumulate creative and entrepreneurial behaviors, competencies, and
intentions. In this study, a questionnaire survey based on self-perception theory was administered to interns working in franchises in Taiwan. According to a struc-
tural equation analysis, creative behaviors (i.e., idea generation, promotion, and realization) improved entrepreneurial competencies, which in turn significantly
elevated entrepreneurial intentions. A workplace internship model was established to encourage the interns to apply their creative behaviors to enhance their
entrepreneurial competencies and intentions, thereby supplementing the gap in the relationship between creative behaviors and entrepreneurial intentions. Finally,
suggestions and implications are proposed for applying creative behaviors and entrepreneurial competencies to raise entrepreneurial intentions.

KEYWORDS

creative behavior, entrepreneurial competency, entrepreneurial intention.

INTRODUCTION

ntrepreneurship plays a vital role in global economic development (Pfeifer, Sarlija, & Sugac, 2014). In response to rapidly changing and intensely competitive
@business environments, enterprises have established creative, innovative, and entrepreneurial activities to continually enhance business performance (Pra-

halad & Hamel, 1994). The Taiwanese economic system is primarily based on small and medium enterprises (Small and Medium Enterprise Administration,
2014), earning Taiwan the nickname “the Boss Island” (Shieh, 1992). Previous studies have indicated that high entrepreneurial intentions promote actual initial
entrepreneurship (Pfeifer et al., 2014). Therefore, fostering entrepreneurial intentions through creative and innovative activities is crucial. Currently, because
technical and vocational education (TVE) is closely related to economic development and the future development of enterprises, schools have established coop-
erative ventures with enterprises on industry-oriented implementation and internship courses in addition to improving the job opportunities of students through
practical empowerment, innovation, and entrepreneurship training. Such ventures are aimed at developing competency-oriented core professional abilities, prac-
tical training courses, and job ethics to strengthen the employability, creativity, innovativeness, and entrepreneurial competencies of students (Ministry of Educa-
tion, 2013; Liu, Xu, & Weitz, 2011). Practical training and internships are critical course components that provide an interactive platform for schools, enterprises,
and students. Employers emphasize internships because of the numerous benefits they provide (Gault, Leach, & Duey, 2010), including easier professional talent
recruitment and training, as well as the intangible development of team creativity, creative behaviors, and entrepreneurial spirit, and entrepreneurial competen-
cies in students (Chang, Yeh, & Tien, 2014; Yeh & Hsiang, 2014; Yeh, 2011).
In the current context of entrepreneurship education, because the work arrangements for students influence their innovative behaviors, existing entrepreneurship
education is concerned with fostering creative skills and behaviors that can be applied in job practices, education, and environments supporting innovation
(Gundry, Ofstein, & Kickul, 2014). Internships must provide opportunities for students to demonstrate their innovativeness. During an internship, students must
be encouraged to provide additional input and innovation. Through generating new ideas, students must be able to apply improvements in work operations to
respond to customer needs and solve problems creatively (Katz-Buonincontro & Ghosh, 2014). Thus, internship enterprises can invest more in creativity and
innovation than other enterprises can (Carmeli & Spreitzer, 2009), and they can also promote the entrepreneurial competencies of students. Additionally, through
their external behaviors in workplace internships, students can determine whether they are truly interested in their respective fields of study (Chang et al., 2014)
and evaluate their own entrepreneurial intentions.
Entrepreneurs of retail businesses continue to constitute the largest group of entrepreneurs in Taiwan (Small and Medium Enterprise Administration, 2014).
Developing the entrepreneurial competencies and intentions of students has become increasingly crucial for the future development of retail businesses. New
challenges and developmental trends have emerged in retail and franchise businesses worldwide, but few studies on workplace internship experiences have
investigated the changes in innovative and entrepreneurial behaviors or the competencies and intentions of interns. Therefore, the concept of situational learning
has been incorporated into increasingly more studies on innovation and entrepreneurship (Seuneke, Lans, & Wiskerke, 2013). Following the rapid expansion of
workplace internship systems, further exploring student behaviors in generating, promoting, and realizing ideas, along with their entrepreneurial competencies
and intentions, is thus necessary.
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LITERATURE REVIEW

SELF-PERCEPTION THEORY

Self-perception theory posits that attitudes toward a certain event facilitate recalling past behaviors related to that event, through which people deduce their
attitudes regarding the event at that time. Specifically, attitudes are used to rationalize a person’s own behavior toward an event after it has occurred rather than
to predict the behavior (Domagalski, 1999; Martin, Knopoff, & Beckman, 1998; Putnam & Mumby, 1993). This theory has been supported by numerous empirical
studies. If a person lacks experience or has not considered a certain attitude, then he or she tends to deduce their attitude according to their behaviors; when he
or she holds the attitude for an extended period and is aware of it, then the person’s behaviors are likely to be influenced by their attitude (Domagalski, 1999;
Martin et al., 1998).

In the present study, self-perception theory was adopted to investigate how interns self-assess their entrepreneurial intentions according to the creative behaviors
and entrepreneurial competencies they perceive during their workplace internships. To fulfill the prerequisites of the theoretical structure(Domagalski, 1999;
Martin, Knopoff, Beckman, 1998; Putnam & Mumby, 1993), a control condition was implemented as follows: (a) before the internships, the interns were verified
as having no clear or consistent entrepreneurial motivations, ideas, or intentions; (b) the entrepreneurial motivations, ideas, or intentions of the interns were not
obviously generated out of external coercion (e.g., by managers or family members); (c) the interns exhibited inadequate or ambiguous understanding of entre-
preneurial knowledge, skills, resources, and practices; and (d) the interns lacked external feedback sources for the entrepreneurship, and their self-perceptions of
their own attitudes were primarily determined through their external behaviors and the situations in which such behaviors were displayed.

RELATIONSHIPS AMONG IDEA GENERATION, PROMOTION, AND REALIZATION, AND ENTREPRENEURIAL COMPETENCIES AND INTENTIONS

IDEA GENERATION, PROMOTION, AND REALIZATION VERSUS ENTREPRENEURIAL COMPETENCIES: Existing creative behaviors related to the workplace comprise
a complex series of three phases: idea generation, idea promotion, and idea realization (Scott & Bruce, 1994). The first phase of a creative behavior, idea genera-
tion, involves a person creating an innovative idea by searching for new working methods, technologies, and tools, and then formulating a unique solution to a
problem (Janssen, 2000, 2004). The second phase, idea promotion, requires innovative people to establish work group cooperation and support and search for a
resource supply for their ideas and intentions (Scott & Bruce, 1994). Specifically, idea promotion involves mobilizing support and acknowledgement for innovative
ideas, as well as inspiring vital group members to develop the ideas (Janssen, 2000, 2004). In the third phase, idea realization, innovation models are constructed,
such as those that can be touched or experienced, diffused, mass-produced, turned to productive use, or institutionalized, to accomplish creativity-based objec-
tives. In other words, innovative work behaviors can be experienced, applied, and used in a job role, group, or innovative organizational model, and are thereby
realized (Scott & Bruce, 1994). Therefore, when innovative ideas are converted to practice, applied in a work environment, and the consequent benefits of the
idea have been evaluated, such behaviors can have considered as a demonstration of creativity (Janssen, 2000, 2004).

Throughout these three phases, creative behaviors are expressed in the following six processes: (a) finding new technologies, processes, techniques, and product
ideas; (b) generating creative ideas; (c) presenting and promoting new ideas; (d) when necessary, establishing investigation groups and acquiring funds to realize
new ideas; (e) developing appropriate plans and work schedules to realize new ideas; and (f) demonstrating innovativeness (Scott & Bruce, 1994). However, not
everyone can express these creative behaviors; although some people can demonstrate all of them, others may manifest only one or a few of them (Scott & Bruce,
1994). Accordingly, the three distinct creative behaviors (i.e., idea generation, idea promotion, and idea realization) are inter-correlated. According to this discus-
sion, the following three hypotheses were proposed:

Hi: Idea generation positively correlates with idea promotion.

H:: Idea generation positively correlates with idea realization.

Hs: Idea promotion positively correlates with idea realization.

This study investigated the relationship between various creative behaviors and entrepreneurial competencies and intentions. Entrepreneurial competencies are
individual behaviors that are either inherited from birth or learned from the environment and can be considered capabilities, personality traits,and personal
behaviors (Lifian, Rodriguez-Cohard, & Rueda-Cantuche, 2011; Liidn, Urbano, & Guerrero, 2011). Entrepreneurial competencies comprise the following seven
dimensions: (a) opportunity recognition (Timmons, 1994); (b) the combination of domain-related skills, creativity-related skills, and job motives (Amabile, 1997);
(c) problem-solving (Lifidn et al., 2011); (d) leadership (Dafna, 2008); (e) communication skills (Lifian et al., 2011); (f) development of new products and services
(Schumpeter, 1934); (g) networking and establishing professional contacts (Lifian et al., 2011). These factors also involve the concepts of creative behavior (Janssen,
2000).

Regarding the work environment, individual creative behaviors are the foundation of high-performance organizations; not only are they critical for accumulating
intangible human resources for enterprises, but they are also crucial for improving organizational efficiency and competitiveness (Carmeli & Spreizter, 2009). In
other words, when people display creative behaviors in the workplace, they demonstrate more involvement in their work and greater ability in developing new
ideas. Through the generation of new ideas, improved working methods can be applied to respond to customer needs. Thus, workflow can be promoted and more
creativity and innovation can be input into an organization (Carmeli & Spreitzer, 2009). Compared with typical work outcomes, innovative behaviors require a
more adventurous spirit, open-mindedness, and creativity in generating ideas and realizing novel and feasible ideas (Carmeli & Spreitzer, 2009; Scott & Bruce,
1994).Timmons(1994) maintained that a successful entrepreneur must possess three abilities (i.e., creativity, communication skills, and leadership) and use them
to foster entrepreneurial teams, discover entrepreneurial opportunities, and develop resources for entrepreneurship. A successful entrepreneur is typically a
considerably creative person, which enables them to discover entrepreneurial opportunities before other people do by observing changes in social and population
structures, consumer behaviors, technologies, and industrial structures (Timmons, 1994). Specifically, Hansen et al. (2011) reported that assessing an innovative
business involves using innovative, adventurous, positive, and active behaviors as the standards of assessment. Janssen (2000) maintained that generating, pro-
moting, and realizing new ideas must be aimed at applying such ideas in job roles, groups, and throughout an entire organization. When organizational members
understand new ideas (novel or adopted) or solutions they have formulated, they typically promote them and seek various resources for support to develop an
application model for the organization according to the use and benefits derived from the final products and services; such members establish creative behaviors
that facilitate innovation (Carmeli & Spreitzer, 2009). On-the-job learning is essential in establishing professional knowledge and a basis for fostering innovative
behaviors (Amabile, 1998). Through this learning process, people develop not only their potential for creating new working methods, but also promote work
behaviors that enable realizing new ideas such as searching for new technologies, processes, and skills or generating new ideas (Yeh, 2011; Carmeli & Spreitzer,
2009). These behavioral characteristics facilitate the development and expression of entrepreneurial competencies. Accordingly, the following three hypotheses
were formulated:

Ha: Idea generation promotes entrepreneurial competencies.

Hs: Idea promotion promotes entrepreneurial competencies.

He: Idea realization promotes entrepreneurial competencies.

ENTREPRENEURIAL COMPETENCIES VERSUS ENTREPRENEURIAL INTENTIONS: Entrepreneurial intentions refer to the extent of desire people have regarding their
choice of entrepreneurship (Peng, Lu, & Kang, 2012; Thompson, 2009). Recent studies have implied that entrepreneurial intentions are a type of mental orienta-
tion, such as desires, wishes, and hopes, which affect a person’s choice of entrepreneurship (Peng et al., 2012). Thompson (2009) indicated that entrepreneurial
intentions exhibit several orientations (e.g., broad interests and concrete actions that are at an advanced stage) that are related to entrepreneurial behaviors.
Entrepreneurial intentions are not simply yes-no questions; they involve an extremely narrow or broad range of assessments on whether a person expresses the
intent to promote plans and spend time learning (Thompson, 2009). Therefore, through combining the viewpoints of Thompson (2009) and Peng et al. (2012), the
present study defined entrepreneurial intentions as the extent of desire that a person has regarding his or her choice of entrepreneurship.

Alvarez and Busenitz (2001) maintained that to manage sustainable entrepreneurships, entrepreneurs must possess adequate abilities, attitudes, and knowledge—
particularly creativity and the ability to recognize opportunities—and acquire the basic resources and opportunities required for the initial phases of entrepre-
neurship. According to previous studies, people who desire to perform certain behaviors or tasks express higher energy and motivation compared with people
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who have no such desire. When an entrepreneur attains a certain level of ability, he or she attempts to understand and acquire the basic resources and opportu-
nities required for the initial phases of entrepreneurship (Alvarez & Busenitz, 2001). Realizing an entrepreneurship requires not only entrepreneurial competencies,
but also persistence, which is particularly critical because it reflects whether a person has consistent basic values, interests, and interests in other people or groups,
and it is concerned with whether people have direct experience with persistence. If a person has adequate experience and a consistently positive attitude, then
his or her behaviors are more likely to correlate with their attitudes (Domagalski, 1999; Martin et al., 1998; Putnam & Mumby, 1993).

Because workplace internships are a type of experiential learning, the ongoing learning processes interns or learners undergo are perceived experiences. Learners
commit themselves to a reflective experience and associate their current learning experiences with their past, present, and future. Such experiences have a unique
personal meaning to learners; specifically, the processes and outcomes of learning are of particular importance to learners, and the processes concern the entire
self, including the body, cognitions, feelings, and actions. Numerous abilities correlate significantly with specific learning outcomes (Robbins & Judge, 2009). In
other words, the entrepreneurial competencies that interns develop during their internship assist them in expressing their entrepreneurial intentions. Accordingly,
the following hypothesis was proposed:

Hz: Entrepreneurial competencies promote entrepreneurial intentions.

METHODOLOGY

SAMPLE AND DATA COLLECTION PROCEDURE

A questionnaire survey was conducted on fourth-year students of vocational colleges or universities of technology in Taiwan who had completed a minimum of 6
months’ internship. The participants completed courses on creativity, entrepreneurial education, communication management, and leadership before commenc-
ing their internships, which were primarily offered by service enterprises such as retail and franchise businesses and logistics companies. The internship sites were
located at the retail outlets, factories, and logistics plants of franchise companies, and the tasks included retail service, warehouse management, inventory man-
agement, logistics management, merchandising, store management, ordering, and cashier work. These tasks involved the competencies the interns would require
to become entrepreneurial managers of franchise businesses in the future. Twenty universities of science and technology as well as vocational and technological
colleges were randomly selected, and through the internship centers and departments providing internship courses at these schools, 50 interns were randomly
selected to be interviewed individually by two internship instructors before commencing their internships. Subsequently, the instructors jointly evaluated whether
the selected participants met the following four conditions: (a) the participants did not possess any clear entrepreneurial motives, thoughts, or intentions before
their internships began; (b) the participants’ motives, thoughts, or intentions were not clearly generated by external pressures such as enterprise managers or
family members; (c) the participants’ entrepreneurial knowledge, skills, resources, and processes were insufficient or ambiguous; and (d) the participants lacked
external feedback sources regarding entrepreneurships. Any intern who did not fulfill any of these conditions was removed from the sample and another intern
was randomly selected. During the internships, the instructors regularly visited and interviewed the interns and enterprise managers to understand and confirm
that the interns’ conditions and tasks were consistent with the original plans. A total of 1,000 questionnaires were randomly distributed to interns who had
completed at least 6 months of their internship. Among the 355 questionnaires that were returned, 17 were invalid and removed, leaving 338 valid questionnaires,
which constituted a valid response rate of 33.8%.

MEASUREMENT

To formulate the initial scalar question items, we first defined idea generation, idea promotion, idea realization, entrepreneurial competencies, and entrepreneur-
ial intentions in the workplace internships, and then collected and organized relevant literature and adapted items from existing scales. To derive the status of
workplace internships in Taiwan, interviews were conducted to add, revise, and generalize critical items to supplement the literature. The interviews were con-
ducted by the managers of internship enterprises concurrently cooperating with the universities and science and technology. The managers were experienced in
internship planning, intern training, and work supervision, and they planned to interview 12 interns. The items were developed and revised according to the
guidelines that Hinkin (1998) proposed for shortening items by using simple and positive sentences and addressing one topic with a given item. The post-interview
potential items were then examined and revised by two internship managers and an internship mentor to clarify the items for subsequent respondents and to
ensure that each item addressed only one question. A 5-point Likert scale was used to measure the responses, with values ranging from 1 (strongly disagree) to 5
(strongly agree). Subsequently, the newly added and revised potential and multiple items derived from extant scales and the interview data were organized to
create the initial scale. A content validity analysis was conducted on the initial constructs. The managers and mentor discussed the items individually to determine
whether they reflected the original concepts and were semantically clear; those that were semantically confusing, repetitive, or inconsistent with the original
concepts were removed or revised. The revised items were then reviewed and corrected by five domain experts who had doctorates, years of practical experience
with entrepreneurships, a minimum of 2 years of internship mentoring experience, and were specialists in entrepreneurial education. From the discussion among
the five experts, the following scales were derived.

IDEA GENERATION: The idea generation behavioral scale (three items) was based on the scale by Janssen (2000, 2004) and was concerned with the cognition of
the interns regarding their behaviors related to generating new ideas, searching for new working methods, technologies, or tools, and forming original solutions
during internships. An example of the items developed is, “During the internship, | constantly created new solutions to solve difficult problems.” All three items
were retained after the interviews and a pretest. Higher scores indicated that the interns were more capable of generating new ideas. This scale attained a
Cronbach’s a of .83.

IDEA PROMOTION: The idea promotion behavioral scale (three items) for evaluating the interns’ behaviors related to mobilizing support, acquiring others’
acknowledgement, and motivating organizational members to develop innovative ideas was also based on a scale developed by Janssen (2000, 2004). An example
of the items developed is, “During the internship, | actively sought for support from the manager and colleagues regarding my innovative ideas.” All the three
items were retained after the interviews and a pretest. Higher total scores indicated that the interns were more capable of promoting their ideas. This scale
attained a Cronbach’s a of .85.

IDEA REALIZATION: The idea realization behavioral scale (three items) was also based on the scale developed by Janssen (2000, 2004). The items measured the
interns’ ability to apply innovative ideas in practice, introduce new ideas to the work environment, and evaluate the benefits of their ideas. An example of the
items developed is as follows, “During the internship, | applied the innovative ideas into practices.” All three items were retained after the interviews and a pretest.
Higher total scores indicated a greater ability in realizing ideas. The scale attained a Cronbach’s a of .82.

ENTREPRENEURIAL COMPETENCIES: The entrepreneurial competency scale by Lifian et al. (2011) was adapted in this study and reflects the influence of the
students’ workplace internship experience on their individual behavior. The scale was used to evaluate the interns’ professional abilities that they would need
after completing their internships such as applying professional abilities in practice, possessing a basic understanding on workflow, and learning by doing. Initially,
the scale contained six items; however, after a pretest, three items were eliminated. The remaining three items included “After completing the internship, | clearly
understand the knowledge required for entrepreneurship,” and “After completing the internship, | am now capable of planning for entrepreneurship. “Higher
total scores indicated that the interns demonstrated a higher level of entrepreneurial competence. The scale attained a Cronbach’s a of .81.

ENTREPRENEURIAL INTENTIONS: The entrepreneurial intention scale in this study was adapted from Thompson (2009). This scale was used to measure the interns’
attitudes and desire regarding their choice of entrepreneurship. After a pretest, one item was eliminated. The remaining five items included “After completing this
internship, | am determined to start a business,” and “After this internship, | am committed to establishing and managing a company.” Higher total scores indicated
a higher level of entrepreneurial intentions. This scale also attained a Cronbach’s a of .89.

To avoid common method variance, each set of questionnaires was distributed to the selected interns at two time points: the first time point was 2 weeks prior
to the end of the internship period (creative behaviors and entrepreneurial competencies were examined), and the second time point was 1 week after the
internship was completed (entrepreneurial intentions were examined). For the data analysis, the data returned by the interns were used as the data source for
exploring the interns’ creative behaviors, entrepreneurial competencies, and entrepreneurial intentions for the subsequent hypothesis verification. Thus, the bias
caused by the same interns filling out the data of the independent and dependent variables simultaneously at the same time point was avoided. AMOS.60 was
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employed to conduct a confirmatory factor analysis on the questionnaire data, and SPSS.16 was employed to confirm the construct validity and test the overall
research model and hypotheses (Cohen & Cohen, 1983).

DATA ANALYSIS

RELIABILITY, VALIDITY, AND CORRELATIONAL ANALYSES

The Cronbach’s a values were above .80 for all of the scales, and the factor loadings were above 0.70 for all of the retained items, indicating that the scales applied
in this study attained satisfactory reliability and validity. Table 1 lists the reliability and validity analysis results.

TABLE 1: RELIABILITY AND VALIDITY ANALYSIS RESULTS

Variables Items | Factor loadings | Cronbach’s a
Q1 .83

Idea Generation | Q2 71 .83
Q3 75"
Q4 .81

Idea Promotion | Q4 877" .85
Q6 73
Q7 .88

Idea Realization | Q8 .87 .82
Q9 .83
Q10 75"

Entrepreneurial | Q11 877" .81

Competencies Q12 .83
Q13 807"

Entrepreneurial | Q14 .80""

Intention Q15 .80™" .89
Ql6 917"
Ql7 .80"""

Note. "*"P<.001
According to the correlation analysis results (Table 2), idea generation, idea promotion, and idea realization were significantly correlated with entrepreneurial
competencies and entrepreneurial intentions. Entrepreneurial competencies correlated more significantly with entrepreneurial intentions than did either idea
generation, idea promotion, or idea realization.

TABLE 2: CORRELATION ANALYSIS RESULTS

Variables Idea Generation | Idea Realization | Idea Promotion | Entrepreneurial Competencies | Entrepreneurial Intention
Idea Generation 1

Idea Realization 409" 1

Idea Promotion 455" 775" 1

Entrepreneurial Competencies | .237" 362" .306"" 1

Entrepreneurial Intention 2717 3317 310" 680" 1

Note. "*p <.005

OVERALL CONCEPT MODEL AND HYPOTHESIS VERIFICATION

Figure 1 shows the overall structural model goodness-of-fit indices (x> =276.35; df=112; x?/df = 2.467). The model goodness-of-fit results are as follows: GFl =.84;
AGFI =.86; NFI =.90; IFI =.87; CFl =.87, root mean square error of approximation =.05; p<.001. According to the model verification standard established by Segars
and Grover (1993), the research results indicate that the overall model goodness-of-fit was acceptable. In other, the three types of creative behaviors were inter-
correlated. In particular, the correlation between idea realization and idea promotion (B=.38, p <.001) was higher than those between idea generation and idea
promotion (B=.18, p <.001) and between idea generation and idea realization (B=.15, p <.001). Therefore, Hi, H. and Hs are supported. The hypothesis verification
revealed that idea generation (B =.39, p <.001), idea promotion (B =.03, p <.001), and idea realization (B =.42, p <.001) positively influenced entrepreneurial
competencies; therefore, Ha, Hs and Hs are supported. Additionally, the effect of idea realization on enhancing entrepreneurial competencies was significantly
higher than those of idea generation and promotion. And entrepreneurial competencies have a significantly positive influence on entrepreneurial intentions (B
=.90, p <.001), thus supporting H.

Figure 1. The Hypothesized Five-Factor Model
~ ldea generation "t P< 001
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DISCUSSION AND CONCLUSION

From the perspective of self-perception theory, this study explored the environmental context of internship enterprises. Examining the idea generation, promo-
tion, and realization behaviors and entrepreneurial competencies of interns in a 6-month retail internship revealed that all three types of creative behavior posi-
tively influenced their entrepreneurial competencies. In particular, idea realization had the most significant effect in enhancing their entrepreneurial competen-
cies. In internship work environments, when interns encounter difficult problems, they seek acknowledgement and acceptance from managers and colleagues for
the new solutions they formulate, and these innovative solutions are applied in practices and introduced in the internship workplace. Creative internship behaviors
similar to this equip interns with entrepreneurial knowledge on work processes through practical learning and application. According to previous studies on ap-
plying the learning model to on-the-job training, learning outcomes can be categorized into verbal information, intellectual skills, motor skills, attitudes, and
cognitive strategies (Robbins & Judge, 2009).In other words, the learning outcomes of workplace internships and entrepreneurship involve behaviors and attitudes
that, through interacting with environmental changes, are critical to the prerequisites of entrepreneurship. Creative and innovative behaviors and activities are
the basis of entrepreneurships (Gundry et al., 2014). When interns prepare to start their own businesses, they can discover opportunities for success through
applying the creative behaviors they learn through their internship experience. Therefore, the creative behaviors of interns enhance their entrepreneurial compe-
tencies.

This study confirmed that entrepreneurial competencies had a considerable effect in promoting entrepreneurial intentions. When the interns learned entrepre-
neurial competencies, such as entrepreneurship knowledge, solve problems related to work and daily living and retail management in their internships, they
earned an advantage over other first-time entrepreneurs for establishing and managing their own companies in the future. Interns must reflect on and apply their
own experiences for self-understanding and self-evaluation of their career needs, abilities, resources, and work objectives (Domagalski, 1999; Martin et al., 1998;
Putnam & Mumby, 1993). Therefore, entrepreneurial competencies promote entrepreneurial intentions.

The model proposed in the present study verifies the benefits that workplace internships provide in developing students’ entrepreneurial intentions and may
provide a reference for franchise managers and entrepreneurship educators on encouraging and managing the entrepreneurial development of interns. According
to previous studies on the relationship of entrepreneurial competence and idea generation, promotion, and realization behaviors, as well as entrepreneurial
intentions, idea promotion and realization are centered on creativity, which is the manifestation of novel and practicable ideas (Janssen, 2000, 2004). Creative
connections generate new opportunities for developing new products, services, procedures, technologies, and organizations, which are at the core of entrepre-
neurship (Gundry et al., 2014). This is because individuals and their organizations generate new ideas through interacting, thereby providing opportunities for
entrepreneurial success. Such is the value derived from creative innovation (Gundry et al., 2014; Ward, 2004). When individuals and groups introduce new products
and procedures to their organizations, they attempt to project benefits for the company or its shareholders. This is a pattern of innovative behavior. Specifically,
behavioral activities related to innovations are crucial for the competitiveness of new enterprises (Gundry et al., 2014). Furthermore, a person’s entrepreneurial
activities are influenced by his or her social experiences, personal interests, competencies, and personal traits. Individual competencies are generally related to a
person’s desired occupational intentions such as their ambition to become an entrepreneur. Therefore, providing interns with an opportunity to express their
creative behaviors through workplace internships enhances their entrepreneurial competencies and thereby promotes their entrepreneurial intentions.
According to the results of this study, we propose three suggestions. First, regarding internship systems and entrepreneurship education (including coursework),
school authorities must actively establish close and systemized academic-industrial intern partnership models with enterprises to strengthen the creativity, inno-
vation, and entrepreneurship training of interns, and they must maximize the number of hours they are offered for their workplace internships. For example,
students must be able to use technologies or instruments to discover new work methods, create unique solutions to problems, promote innovative ideas together
with managers and colleagues, apply the ideas they develop in practice by introducing them into the workplace, learn how to assess the effectiveness of their
innovative ideas, and acquire knowledge on and develop plans for entrepreneurship. Thus, interns can learn and apply creative behaviors and entrepreneurial
competencies, and the quality of their internships can be focused on developing their creative, innovative, and entrepreneurial competencies. Second, for existing
academic-industrial intern partnerships, school authorities can provide competency-oriented internship experiences for students by formulating a comprehensive
internship outcome evaluation system. In such a system, internship outcome indices should be implemented to evaluate the interns’ idea generation, idea pro-
motion, idea realization, and entrepreneurial competencies, and to assess the effectiveness with which interns perform tasks assigned by the enterprises, which
would facilitate further developing their creative behaviors and entrepreneurial competencies. Finally, enterprises must provide a friendly on-the-job learning
environment; for all the dimensions, such as service and product development, group cooperation, interpersonal interactions, work environment, task design, and
student self-achievement, creative and innovative work atmospheres must be actualized.

RESEARCH IMPLICATIONS

ACADEMIC IMPLICATIONS

Internships provide students with an opportunity to evaluate their career development status, understand whether they are suitable or interested in certain
professions, and experience the complexity and pressure of the workplace, thereby improving their competitiveness and innovative capacity (Beggs, Ross, &
Goodwin, 2008). Student interns can experience working in multiple departments to acquire actual experience and additional opportunities to learn from mentors.
In other words, internships enable students to recognize business opportunities, which can promote their entrepreneurial intentions (Chang, et al., 2014). Accord-
ing to self-perception theory, people’s behaviors affect their attitudes; people tend to assess their own attitudes according to their behaviors and the environment
in which such behaviors are exhibited. Generally, students are unclear about their entrepreneurial intentions when they first start working in an actual workplace.
Enterprise internships improve the perceived entrepreneurial competencies of individuals and teams, and thereby provide an opportunity for them to assess their
entrepreneurial intentions. Regarding the entrepreneurial intentions and behaviors of student interns, most current studies adopt the theory of planned behavior
(Ajzen, 1991) and the intention-based models of social cognitive career theory (Pfeifer et al., 2014); for entrepreneurial competencies, most studies adopt experi-
ential learning theory (Katz-Buonincontro & Ghosh, 2014). However, these viewpoints are based solely on cognitions and attitude-behavior; they do not explain
the actuating effect that the behaviors and abilities of interns have on their entrepreneurial intentions. Because enterprise and entrepreneurial work environments
are socially dynamic environments, studies on entrepreneurship should incorporate multiple theoretical perspectives (Seuneke et al., 2013). Moreover, creativity,
innovation, and entrepreneurship are interrelated. In the present study, self-perception theory was adopted to construct a structural model of workplace intern-
ship behaviors and attitudes. The proposed model provides a basis for exploring the actuating effect of the creative behaviors and entrepreneurial competencies
on the entrepreneurial intentions of student interns. In addition, it supplements research on the relationship between creative behaviors and entrepreneurial
intentions, and expands the application of the theory to workplace internships. These were the vital theoretical contributions of this study. This study also provides
a reference for future studies on the development of entrepreneurship teaching and learning, internship innovation, and the manifestation of creative and inno-
vative behaviors, as well as the theoretical structures underlying entrepreneurship education for TVE services.

PRACTICAL IMPLICATIONS

Reinforce creative behaviors, basic entrepreneurial abilities, and training talent: Development of TVE services has bottlenecked on teaching designs and student
learning. When entering the workplace, students must effectively relearn critical creative and innovative abilities and behaviors emphasized by enterprises through
cooperation and adaptation. This reveals a gap between school education and employment regarding the expression of creativity and development of the creative
behaviors, entrepreneurial competencies, and entrepreneurial intentions of students. The results of this study may also serve as a reference to assist practitioners
in designing personnel training activities in order to more effectively satisfy student needs, improve the quality of their input and learning outcomes, and assist
them in applying their creative, innovative, and entrepreneurial abilities in the workplace, all of which benefit their creative, innovative, and entrepreneurial
performance, both individually and in group work.

Construct workplace internship models for improving entrepreneurial competencies and intentions: Typically, university graduates from developing countries
have stronger entrepreneurial intentions compared with those from developed countries. However, workplace internships have been practiced for years and have
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enabled students to develop specialized job skills before graduation (Liu et al., 2011). However, few graduates in Taiwan have the opportunity to apply the entre-
preneurial intentions and competencies they develop in their internships. Research on workplace internship outcomes have typically focused on work competen-
cies, employment achievements, and role transformation (Gault, Redington, & Schlager, 2000; Liu et al., 2011). To investigate the effectiveness of workplace
internships in improving the entrepreneurial intentions of students, a broader range of perspectives must be adopted to explore other predispositions (Karimi et
al., 2014) such as at the level of enterprises (e.g., internship environment conditions, social support) (Gamboa, Paixdo, &de Jesus, 2013) and characteristics of
students (e.g., attitudes, emotions, abilities, behaviors) (Chen & Chen, 2011; Lewis, 2013; Liu et al., 2011). Thus, to understand students’ entrepreneurial intentions,
franchise interns retrace their behaviors from their internship, deduce their entrepreneurial competencies according to these behaviors, and finally consider their
entrepreneurial intentions. Internships in franchise and retail businesses generate diverse synergies. First, students gain real-world experience from their intern-
ships such as applying and strengthening their specialized job skills and increasing their confidence, developing their work values and interests, reevaluating their
job options, providing work experience, establishing professional interpersonal networks, and reflecting on their own strengths and weaknesses. Second, students
have more job opportunities after graduation and are more able to adapt to the expectations of their first jobs. Third, students get to experience higher-level
career development from their internships. Numerous franchise and retail stores have been effective in encouraging young people to start their own businesses
through creative development and innovative management. Therefore, research on entrepreneurial intentions must focus on the creative behaviors of interns
during their workplace internships and explore the entrepreneurial behaviors and open-thinking methods that enable interns to engage in the production, plan-
ning, and promotion of creativity in the workplace, as well as how they accumulate resources to realize their creative ideas (Yeh, 2011; Carmeli & Spreizter, 2009).
Thus, the basic competencies and intentions for entrepreneurship can be developed, and creativity-oriented workplace internship models that benefit the entre-
preneurial competencies and intentions of students can be established through applying self-concept theory.

Evaluate external creative behaviors, entrepreneurial competencies, and entrepreneurial intentions: Recent sales internships provided by retail and franchise
internship enterprise units involve five core disciplinary skills related to sales abilities (i.e., communication skills, organizational skills, teamwork and leadership
skills, computer skills, and marketing and sales skills)and five experiential conditions (i.e., positive attitudes, work ethics, professionalism, creativity, and industry
and field knowledge)(Swanson & Tomkovick, 2012). Previous studies on assessing franchise internship outcomes have typically focused on cognitions, emotions,
competencies, and attitudes; although this research stream stresses developing the creativity of interns, few related studies have examined specific creative
behaviors and entrepreneurial competencies. Therefore, through observing internship work environments, we revealed the practical outcomes of the creative
behaviors and entrepreneurial competencies of interns by constructing a workplace internship model of such behaviors and competencies, thereby expanding the
implications of internship outcome assessments and filling a research gap in international research.

RESEARCH LIMITATIONS AND SUGGESTIONS FOR FURTHER STUDIES

Several limitations were encountered while conducting this study. First, we adopted a cross-sectional research design and conducted a questionnaire survey on
students only after they had completed their internships; however, internship tasks of the various phases and the changes in the job competencies after experi-
ential learning were not investigated. Future studies should consider adopting a longitudinal qualitative or an experimental research with control designs to further
examine the learning content involved in developing the creative behaviors, entrepreneurial competencies, and entrepreneurial intentions of intern students in
various workplace settings, as well as the behavioral and psychological changes students experience during their internships. Thus, the perceptions students have
regarding their creative, innovative, and entrepreneurial behaviors can be clarified. Second, we sampled only franchise businesses in Taiwan as the workplace
internship environment, and the participants were students in the universities of science and technology. Consequently, our results are only applicable to TVE
services and franchise businesses but not to other education services, enterprises, nonprofit organizations, and public sectors. Future studies should consider
exploring the relationship among creative behaviors, entrepreneurial competencies, and entrepreneurial intentions in the internship tasks and on-the-job training
in other industries. Third, interns can be assigned to temporary, part-time, or full-time internship positions; however, the context of this research was limited to
full-time positions. Future studies should consider focusing on how the experiential quality of these internships influences the creative behaviors, entrepreneurial
competencies, and entrepreneurial intentions of interns according to the hours they work. Fourth, we focused on students’ individual-level self-assessments to
evaluate the job competencies that they developed in their internships, in addition to their internship goals and course design set by their schools and workplaces.
Such a single-level self-assessment method is inadequate for comprehensively evaluating the research objective of this study from other perspectives. Future
studies should involve a higher group and higher organizational levels in their investigation. Data can be collected through adopting a cross-level research design,
in which mentors and enterprise managers can be requested to conduct such assessments to reduce common-method variance. Moreover, this approach would
enable the effects of internships on creative behaviors, entrepreneurial competencies, and entrepreneurial intentions to be examined from various perspectives.
Finally, this study included only single-level variables related to five workplace internships in the research structure. Other variables related to entrepreneurial
intentions or mediators and moderators of creative behaviors, entrepreneurial competencies, and entrepreneurial intentions (e.g., other procedural variables,
mentor-related variables, external or internal instigation, and demographic) were not considered in the structure. Future studies should consider including other
research variables related to internships, such as experiential quality and the type of tasks, to investigate the effects of these variables on creative behaviors,
entrepreneurial competencies, and entrepreneurial intentions.
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