
VOLUME NO. 8 (2018), ISSUE NO. 08 (AUGUST)  ISSN 2231-4245 

 A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

Indexed & Listed at:  

Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A., Google Scholar, 

Indian Citation Index (ICI), J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)], 

Index Copernicus Publishers Panel, Poland with IC Value of 5.09 (2012) & number of libraries all around the world. 

Circulated all over the world & Google has verified that scholars of more than 6155 Cities in 195 countries/territories are visiting our journal on regular basis. 

Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI – 135 003, Yamunanagar, Haryana, INDIA 

http://ijrcm.org.in/ 

 

 



VOLUME NO. 8 (2018), ISSUE NO. 08 (AUGUST)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

ii 

CONTENTS 
 

 

 

 

 

Sr. 

No. 

 

TITLE & NAME OF THE AUTHOR (S) 
Page 

No. 

1. REPORTING PRACTICES OF THE ENVIRONMENTAL MANAGEMENT 

ACCOUNTING AND LEVEL OF DISCLOSURE PREFERRED BY STAKEHOLDERS – 

A STUDY ON CEMENT COMPANIES IN INDIA 

ALI REZA KESHAVARZ & Dr. H. RAJASHEKAR 

1 

2. A STUDY ON WOMEN ENTREPRENEURS 

S CHITRA & M. BHUVANESWARI 

7 

3. CASHLESS ECONOMY INITIATIVE IN INDIA: AN APPRAISAL 

SUNIL KUMAR YADAV 

16 

4. MICRO INSURANCE SCHEMES IN RURAL INDIA - A STUDY 

Dr. P. NAGARAJAN & G. SUBASHCHANDIRABOSE 

20 

5. TRENDS IN PRODUCTION, SALES AND COST STRUCTURE OF SELECT OIL AND 

GAS INDUSTRIES IN INDIA 

S. SOWBARANIKA & Dr. S. KADIRVELU 

24 

6. A STUDY ON IMPACT OF EMPLOYEE BEHAVIOUR ON THE TEAM 

EFFECTIVENESS 

KARTHIKEYAN.V & Dr. ILANGOVAN 

31 

 REQUEST FOR FEEDBACK & DISCLAIMER 40 



VOLUME NO. 8 (2018), ISSUE NO. 08 (AUGUST)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iii 

CHIEF PATRON 
Prof. (Dr.) K. K. AGGARWAL 

Chairman, Malaviya National Institute of Technology, Jaipur 
(An institute of National Importance & fully funded by Ministry of Human Resource Development, Government of India) 

Chancellor, K. R. Mangalam University, Gurgaon 

Chancellor, Lingaya’s University, Faridabad 

Founder Vice-Chancellor (1998-2008), Guru Gobind Singh Indraprastha University, Delhi 

Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar 
 

FOUNDER PATRON 
Late Sh. RAM BHAJAN AGGARWAL 

Former State Minister for Home & Tourism, Government of Haryana 

Former Vice-President, Dadri Education Society, Charkhi Dadri 

Former President, Chinar Syntex Ltd. (Textile Mills), Bhiwani 
 

CO-ORDINATOR 
Dr. BHAVET 

Former Faculty, Shree Ram Institute of Engineering & Technology, Urjani 
 

ADVISOR 
Prof. S. L. MAHANDRU 

Principal (Retd.), Maharaja Agrasen College, Jagadhri 
 

EDITOR 
Dr. NAWAB ALI KHAN 

Professor & Dean, Faculty of Commerce, Aligarh Muslim University, Aligarh, U.P. 
 

CO-EDITOR 
Dr. G. BRINDHA 

Professor & Head, Dr.M.G.R. Educational & Research Institute (Deemed to be University), Chennai 
 

EDITORIAL ADVISORY BOARD 
Dr. TEGUH WIDODO 

Dean, Faculty of Applied Science, Telkom University, Bandung Technoplex, Jl. Telekomunikasi, Indonesia 

Dr. M. S. SENAM RAJU 
Professor, School of Management Studies, I.G.N.O.U., New Delhi 

Dr. JOSÉ G. VARGAS-HERNÁNDEZ 

Research Professor, University Center for Economic & Managerial Sciences, University of Guadalajara, Gua-

dalajara, Mexico 

Dr. M. N. SHARMA 
Chairman, M.B.A., Haryana College of Technology & Management, Kaithal 

Dr. CHRISTIAN EHIOBUCHE 
Professor of Global Business/Management, Larry L Luing School of Business, Berkeley College, USA 

Dr. SIKANDER KUMAR 
Chairman, Department of Economics, Himachal Pradesh University, Shimla, Himachal Pradesh 

Dr. BOYINA RUPINI 
Director, School of ITS, Indira Gandhi National Open University, New Delhi 

Dr. MIKE AMUHAYA IRAVO 

Principal, Jomo Kenyatta University of Agriculture & Tech., Westlands Campus, Nairobi-Kenya 

  



VOLUME NO. 8 (2018), ISSUE NO. 08 (AUGUST)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iv 

Dr. SANJIV MITTAL 
Professor & Dean, University School of Management Studies, GGS Indraprastha University, Delhi 

Dr. D. S. CHAUBEY 
Professor & Dean (Research & Studies), Uttaranchal University, Dehradun 

Dr. A SAJEEVAN RAO 
Professor & Director, Accurate Institute of Advanced Management, Greater Noida  

Dr. NEPOMUCENO TIU 

Chief Librarian & Professor, Lyceum of the Philippines University, Laguna, Philippines 

Dr. RAJENDER GUPTA 
Convener, Board of Studies in Economics, University of Jammu, Jammu 

Dr. KAUP MOHAMED 

Dean & Managing Director, London American City College/ICBEST, United Arab Emirates 

Dr. DHANANJOY RAKSHIT 

Dean, Faculty Council of PG Studies in Commerce and Professor & Head, Department of Commerce, Sidho-

Kanho-Birsha University, Purulia 

SUNIL KUMAR KARWASRA 
Principal, Aakash College of Education, ChanderKalan, Tohana, Fatehabad 

Dr. SHIB SHANKAR ROY 

Professor, Department of Marketing, University of Rajshahi, Rajshahi, Bangladesh 

Dr. S. P. TIWARI 
Head, Department of Economics & Rural Development, Dr. Ram Manohar Lohia Avadh University, Faizabad 

Dr. SRINIVAS MADISHETTI 
Professor, School of Business, Mzumbe University, Tanzania 

Dr. ABHAY BANSAL 
Head, Department of Information Technology, Amity School of Engg. & Tech., Amity University, Noida 

Dr. ARAMIDE OLUFEMI KUNLE 

Dean, Department of General Studies, The Polytechnic, Ibadan, Nigeria 

Dr. ANIL CHANDHOK 
Professor, University School of Business, Chandigarh University, Gharuan 

RODRECK CHIRAU 

Associate Professor, Botho University, Francistown, Botswana 

Dr. OKAN VELI ŞAFAKLI 
Professor & Dean, European University of Lefke, Lefke, Cyprus 

PARVEEN KHURANA 
Associate Professor, Mukand Lal National College, Yamuna Nagar 

Dr. KEVIN LOW LOCK TENG 

Associate Professor, Deputy Dean, Universiti Tunku Abdul Rahman, Kampar, Perak, Malaysia 

Dr. BORIS MILOVIC 

Associate Professor, Faculty of Sport, Union Nikola Tesla University, Belgrade, Serbia 

SHASHI KHURANA 

Associate Professor, S. M. S. Khalsa Lubana Girls College, Barara, Ambala 

Dr. IQBAL THONSE HAWALDAR 

Associate Professor, College of Business Administration, Kingdom University, Bahrain 

Dr. DEEPANJANA VARSHNEY 

Associate Professor, Department of Business Administration, King Abdulaziz University, Saudi Arabia 

Dr. MOHENDER KUMAR GUPTA 
Associate Professor, Government College, Hodal 

Dr. BIEMBA MALITI 
Associate Professor, School of Business, The Copperbelt University, Main Campus, Zambia 

  



VOLUME NO. 8 (2018), ISSUE NO. 08 (AUGUST)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

v 

Dr. ALEXANDER MOSESOV 

Associate Professor, Kazakh-British Technical University (KBTU), Almaty, Kazakhstan 

Dr. VIVEK CHAWLA 
Associate Professor, Kurukshetra University, Kurukshetra 

Dr. FERIT ÖLÇER 
Professor & Head of Division of Management & Organization, Department of Business Administration, Fac-

ulty of Economics & Business Administration Sciences, Mustafa Kemal University, Turkey 

Dr. ASHOK KUMAR CHAUHAN 
Reader, Department of Economics, Kurukshetra University, Kurukshetra 

Dr. RAJESH MODI 
Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia 

YU-BING WANG 

Faculty, department of Marketing, Feng Chia University, Taichung, Taiwan 

Dr. SAMBHAVNA 
Faculty, I.I.T.M., Delhi 

Dr. KIARASH JAHANPOUR 

Research Adviser, Farabi Institute of Higher Education, Mehrshahr, Karaj, Alborz Province, Iran 

Dr. MELAKE TEWOLDE TECLEGHIORGIS 

Faculty, College of Business & Economics, Department of Economics, Asmara, Eritrea 

Dr. SHIVAKUMAR DEENE 
Faculty, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga 

Dr. BHAVET 
Former Faculty, Shree Ram Institute of Engineering & Technology, Urjani  

Dr. THAMPOE MANAGALESWARAN 

Faculty, Vavuniya Campus, University of Jaffna, Sri Lanka 

Dr. VIKAS CHOUDHARY 
Faculty, N.I.T. (University), Kurukshetra 

SURAJ GAUDEL 

BBA Program Coordinator, LA GRANDEE International College, Simalchaur - 8, Pokhara, Nepal 

Dr. DILIP KUMAR JHA 

Faculty, Department of Economics, Guru Ghasidas Vishwavidyalaya, Bilaspur  
 

FORMER TECHNICAL ADVISOR 
AMITA 

 

FINANCIAL ADVISORS 
DICKEN GOYAL 

Advocate & Tax Adviser, Panchkula 

NEENA 
Investment Consultant, Chambaghat, Solan, Himachal Pradesh 

 

LEGAL ADVISORS 
JITENDER S. CHAHAL 

Advocate, Punjab & Haryana High Court, Chandigarh U.T. 

CHANDER BHUSHAN SHARMA 
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri 

 

SUPERINTENDENT 
SURENDER KUMAR POONIA 

  



VOLUME NO. 8 (2018), ISSUE NO. 08 (AUGUST)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

vi 

CALL FOR MANUSCRIPTS 
We invite unpublished novel, original, empirical and high quality research work pertaining to the recent developments & practices in the areas of Com-

puter Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking; Economics; 

Tourism Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic Science; Corporate Gov-

ernance; Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information Systems; Accounting Theory & Practice; 

Auditing; Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic Development; Economic History; 

Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial Organization; International Economics 

& Trade; International Finance; Macro Economics; Micro Economics; Rural Economics; Co-operation; Demography: Development Planning; Development 

Studies; Applied Economics; Development Economics; Business Economics; Monetary Policy; Public Policy Economics; Real Estate; Regional Economics; 

Political Science; Continuing Education; Labour Welfare; Philosophy; Psychology; Sociology; Tax Accounting; Advertising & Promotion Management; 

Management Information Systems (MIS); Business Law; Public Responsibility & Ethics; Communication; Direct Marketing; E-Commerce; Global Business; 

Health Care Administration; Labour Relations & Human Resource Management; Marketing Research; Marketing Theory & Applications; Non-Profit Or-

ganizations; Office Administration/Management; Operations Research/Statistics; Organizational Behavior & Theory; Organizational Development; Pro-

duction/Operations; International Relations; Human Rights & Duties; Public Administration; Population Studies; Purchasing/Materials Management; Re-

tailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic Management Policy; Technology/Innovation; Tourism & Hospitality; Transpor-

tation Distribution; Algorithms; Artificial Intelligence; Compilers & Translation; Computer Aided Design (CAD); Computer Aided Manufacturing; Computer 

Graphics; Computer Organization & Architecture; Database Structures & Systems; Discrete Structures; Internet; Management Information Systems; Mod-

eling & Simulation; Neural Systems/Neural Networks; Numerical Analysis/Scientific Computing; Object Oriented Programming; Operating Systems; Pro-

gramming Languages; Robotics; Symbolic & Formal Logic; Web Design and emerging paradigms in allied subjects. 

Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript anytime in M.S. Word format 

after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking the link online 
submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).  

GUIDELINES FOR SUBMISSION OF MANUSCRIPT 
 

1. COVERING LETTER FOR SUBMISSION: 

DATED: _____________ 

 

THE EDITOR 

IJRCM 

 

Subject: SUBMISSION OF MANUSCRIPT IN THE AREA OF______________________________________________________________. 

(e.g. Finance/Mkt./HRM/General Mgt./Engineering/Economics/Computer/IT/ Education/Psychology/Law/Math/other, please 

specify) 

 

DEAR SIR/MADAM 

Please find my submission of manuscript titled ‘___________________________________________’ for likely publication in one of 

your journals. 

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published anywhere in any language 

fully or partly, nor it is under review for publication elsewhere. 

I affirm that all the co-authors of this manuscript have seen the submitted version of the manuscript and have agreed to inclusion of 

their names as co-authors. 

Also, if my/our manuscript is accepted, I agree to comply with the formalities as given on the website of the journal. The Journal has 

discretion to publish our contribution in any of its journals. 

 

NAME OF CORRESPONDING AUTHOR     : 

Designation/Post*       : 

Institution/College/University with full address & Pin Code   : 

Residential address with Pin Code     : 

Mobile Number (s) with country ISD code    : 

Is WhatsApp or Viber active on your above noted Mobile Number (Yes/No) : 

Landline Number (s) with country ISD code    : 

E-mail Address       : 

Alternate E-mail Address      : 

Nationality        : 

* i.e. Alumnus (Male Alumni), Alumna (Female Alumni), Student, Research Scholar (M. Phil), Research Scholar (Ph. D.), JRF, Research Assistant, Assistant 

Lecturer, Lecturer, Senior Lecturer, Junior Assistant Professor, Assistant Professor, Senior Assistant Professor, Co-ordinator, Reader, Associate Profes-

sor, Professor, Head, Vice-Principal, Dy. Director, Principal, Director, Dean, President, Vice Chancellor, Industry Designation etc. The qualification of 

author is not acceptable for the purpose. 



VOLUME NO. 8 (2018), ISSUE NO. 08 (AUGUST)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

vii 

 

NOTES: 

a) The whole manuscript has to be in ONE MS WORD FILE only, which will start from the covering letter, inside the manuscript. pdf. 

version is liable to be rejected without any consideration. 

b) The sender is required to mention the following in the SUBJECT COLUMN of the mail:  

New Manuscript for Review in the area of (e.g. Finance/Marketing/HRM/General Mgt./Engineering/Economics/Computer/IT/ 

Education/Psychology/Law/Math/other, please specify) 

c) There is no need to give any text in the body of the mail, except the cases where the author wishes to give any specific message 

w.r.t. to the manuscript. 

d) The total size of the file containing the manuscript is expected to be below 1000 KB. 

e) Only the Abstract will not be considered for review and the author is required to submit the complete manuscript in the first 

instance. 

f) The journal gives acknowledgement w.r.t. the receipt of every email within twenty-four hours and in case of non-receipt of 

acknowledgment from the journal, w.r.t. the submission of the manuscript, within two days of its submission, the corresponding 

author is required to demand for the same by sending a separate mail to the journal. 

g) The author (s) name or details should not appear anywhere on the body of the manuscript, except on the covering letter and the 

cover page of the manuscript, in the manner as mentioned in the guidelines. 

 

2. MANUSCRIPT TITLE: The title of the paper should be typed in bold letters, centered and fully capitalised. 

3. AUTHOR NAME (S) & AFFILIATIONS: Author (s) name, designation, affiliation (s), address, mobile/landline number (s), and email/al-

ternate email address should be given underneath the title. 

4. ACKNOWLEDGMENTS: Acknowledgements can be given to reviewers, guides, funding institutions, etc., if any. 

5. ABSTRACT: Abstract should be in fully Italic printing, ranging between 150 to 300 words. The abstract must be informative and eluci-

dating the background, aims, methods, results & conclusion in a SINGLE PARA. Abbreviations must be mentioned in full. 

6. KEYWORDS: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic 

order separated by commas and full stop at the end. All words of the keywords, including the first one should be in small letters, except 

special words e.g. name of the Countries, abbreviations etc.  

7. JEL CODE: Provide the appropriate Journal of Economic Literature Classification System code (s). JEL codes are available at www.aea-

web.org/econlit/jelCodes.php. However, mentioning of JEL Code is not mandatory. 

8. MANUSCRIPT: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It should be free 

from any errors i.e. grammatical, spelling or punctuation. It must be thoroughly edited at your end. 

9. HEADINGS: All the headings must be bold-faced, aligned left and fully capitalised. Leave a blank line before each heading. 

10. SUB-HEADINGS: All the sub-headings must be bold-faced, aligned left and fully capitalised.  

11. MAIN TEXT:  

THE MAIN TEXT SHOULD FOLLOW THE FOLLOWING SEQUENCE: 

 INTRODUCTION 

 REVIEW OF LITERATURE 

 NEED/IMPORTANCE OF THE STUDY 

 STATEMENT OF THE PROBLEM 

 OBJECTIVES 

 HYPOTHESIS (ES) 

 RESEARCH METHODOLOGY 

 RESULTS & DISCUSSION 

 FINDINGS 

 RECOMMENDATIONS/SUGGESTIONS  

 CONCLUSIONS 

 LIMITATIONS 

 SCOPE FOR FURTHER RESEARCH 

 REFERENCES 

 APPENDIX/ANNEXURE 

The manuscript should preferably be in 2000 to 5000 WORDS, But the limits can vary depending on the nature of the manuscript. 



VOLUME NO. 8 (2018), ISSUE NO. 08 (AUGUST)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

viii 

 

12. FIGURES & TABLES: These should be simple, crystal CLEAR, centered, separately numbered & self-explained, and the titles must be 

above the table/figure. Sources of data should be mentioned below the table/figure. It should be ensured that the tables/figures are 

referred to from the main text.  

13. EQUATIONS/FORMULAE: These should be consecutively numbered in parenthesis, left aligned with equation/formulae number placed 

at the right. The equation editor provided with standard versions of Microsoft Word may be utilised. If any other equation editor is 

utilised, author must confirm that these equations may be viewed and edited in versions of Microsoft Office that does not have the 

editor. 

14. ACRONYMS: These should not be used in the abstract. The use of acronyms is elsewhere is acceptable. Acronyms should be defined 

on its first use in each section e.g. Reserve Bank of India (RBI). Acronyms should be redefined on first use in subsequent sections. 

15. REFERENCES: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised 

references in the preparation of manuscript and they may follow Harvard Style of Referencing. Also check to ensure that everything 

that you are including in the reference section is duly cited in the paper. The author (s) are supposed to follow the references as per 

the following: 

• All works cited in the text (including sources for tables and figures) should be listed alphabetically.  

• Use (ed.) for one editor, and (ed.s) for multiple editors.  

• When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc., in chronologically ascending 

order. 

• Indicate (opening and closing) page numbers for articles in journals and for chapters in books.  

• The title of books and journals should be in italic printing. Double quotation marks are used for titles of journal articles, book chapters, 

dissertations, reports, working papers, unpublished material, etc. 

• For titles in a language other than English, provide an English translation in parenthesis. 

• Headers, footers, endnotes and footnotes should not be used in the document. However, you can mention short notes to elucidate 

some specific point, which may be placed in number orders before the references. 

 

PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES: 

BOOKS 

• Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.  

• Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.  

CONTRIBUTIONS TO BOOKS  

• Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited 

by David Crowther & Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303. 

JOURNAL AND OTHER ARTICLES  

• Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Jour-

nal of Urban Economics, Vol. 21, No. 1, pp. 83-104. 

CONFERENCE PAPERS  

• Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Asso-

ciation, New Delhi, India, 19–23 

UNPUBLISHED DISSERTATIONS  

• Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra. 

ONLINE RESOURCES 

• Always indicate the date that the source was accessed, as online resources are frequently updated or removed.  

WEBSITES 

• Garg, Bhavet (2011): Towards a New Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp 



VOLUME NO. 8 (2018), ISSUE NO. 08 (AUGUST)  ISSN 2231-4245 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, ECONOMICS & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

20 

MICRO INSURANCE SCHEMES IN RURAL INDIA - A STUDY 
 

Dr. P. NAGARAJAN 

ASST. PROFESSOR 

DEPARTMENT OF COMMERCE 

ANNAMALAI UNIVERSITY 

ANNAMALAI NAGAR 

 

G. SUBASHCHANDIRABOSE 

Ph. D. RESEARCH SCHOLAR 

DEPARTMENT OF COMMERCE 

ANNAMALAI UNIVERSITY 

ANNAMALAI NAGAR 

 
ABSTRACT 

Micro insurance is of ultimate significance for protecting poor lives against accidents, threats and other types of risks. Micro insurance has been dominated by non-

government organizations (NGOs) and by Insurance development regulatory authority (IRDA) in India; however, with the liberalization of Indian economy, private 

sector entre and Microinsurance has got momentum. The public sector Insurance Companies has emphasized on exploiting the potential of rural India as it provides 

enormous opportunity in the globalization era. This paper highlights the significance of micro insurance for the upliftment of rural poor’s and mitigation rural 

poverty as well as focuses on the rural economic development in rural India. 

 

KEYWORDS 
IRDA, NGOs, microinsurance, poverty mitigation, rural economic development. 

 

JEL CODE 
G22 

 

INTRODUCTION  
hilst India’s economy has been persistently growing, economic development has neither led to drastically lower poverty rates, nor been able to 

generate an expansion of the formal economy. According to the Unorganized Sector Workers’ Social Security Bill, more than 94% of the working 

population still works in the informal sector. Poverty, in particular, persists in rural areas, especially amongst certain social and ethnic groups (the 

scheduled castes and scheduled tribes respectively). Women and children are particularly vulnerable, as they are less educated, are often paid extremely low 

wages, and work in very hazardous conditions. What happens when a poor family’s breadwinner dies, when a child in a disadvantaged household is hospitalized, 

or the home of a vulnerable family is ruined by fire or natural disaster? Every serious illness, every accident and every natural disaster threatens the very existence 

of poor people and usually leads to deeper poverty. That’s where “microinsurance” comes in. Microinsurance is specifically designed for the protection of low -

income people, with affordable insurance products to help them cope with and recover from common risks. It is a market-based mechanism that promises to 

support sustainable livelihoods by empowering people to adapt and withstand stress. Two-thirds of human beings miseries in the most extreme poverty are 

women. Often living within $1 per day, they are the most vulnerable. But will microinsurance actually help those living in poverty by contributing to sustainable 

livelihoods? We believe it can, and we decided to test the hypothesis in the real world. UNDP approached Allianz AG about working together on a market potential 

study to analyze the demand, acceptability and affordability of microinsurance products. They directly saw the value of working in this under -explored area. The 

studies clearly indicate that access to microinsurance by the poor and disadvantaged population can contribute significantly to the achievement of the Millennium 

Development Goals, particularly the goals of era dictating extreme poverty and hunger (MDG 1) and rural economic development. 
 

WHAT IS MICROINSURANCE? 
Definition: Microinsurance is the protection of low-income people against specific perils in exchange for regular premium payments proportionate to the likelihood 

and cost of the risk involved. Low-income people can use microinsurance, where it is available, as one of several tools (specifically designed for this market in 

terms of premiums, terms, coverage, and delivery) to manage their risks.  

“Micro-insurance is the protection for the low-income population against specific dangers in exchange for regular payments of proportional premiums to the 

probability and costs of the involved risks”.  

Churchill 

In India, it is often assumed that a microinsurance policy is simply a low-premium insurance policy. This is not so. There are a number of other important factors. 

Low-income clients often: 

1. Live in remote rural areas, requiring a different distribution channel to urban insurance products; 

2. Are often illiterate and unknown with the concept of insurance, requiring new approaches to both marketing and contracting; 

3. Tend to face more risks than wealthier people do because they cannot afford the same defenses.  

4. Have small experience of dealing with formal financial institutions, with the exemption of the National Bank of Agriculture and Rural Development (NABARD) 

Linkage Banking Programme; 

5. Designing microinsurance policies necessitate intensive work and are not simply a question of reducing the price of existing insurance policies. 

 

REVIEW OF EARLIER STUDIES 
The present study embodies a brief review of the research done in the area of micro insurance. The purpose of reviewing the earlier studies is to economize the 

historical and present prospective of the present work and the related studies which have been taken cognizance of one or more variables includes in the study.  

Syed Abdul Hamid& Roberts & Paul Mosley (2010) in the study shows that there is a positive impact of micro health insurance in the reduction of poverty among 

rural households of Bangladesh. Micro health insurance has a significant beneficial effect on food sufficiency of poor’s and has a dynamic improvement in the 

health status of poor rural households.  

GunitaArunChandhok (2009) the result of study indicates that there is a huge untapped market for micro health insurance and majority of population are aware 

and understand the importance of micro health insurance. Thus, micro insurance will go a long way in eradicating poverty. If the various micro insurance models 

are implemented effectively by Insurer, MFI‟s, SHG‟s, NGO‟s, Health institutions, Donors and Co-operatives the BPL population will lead a peaceful and secure 

life.  

W
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Lena Giesbert (2008) the results show that the potential demand for insurance in the survey area seems to be very high within 95% of the non-insured households 

showing a general interest to buy insurance. Most of the potential clients are interested in health, death, or old age insurance. So survey study says that micro 

insurance providers reach a high number of clients in the survey area but mostly to the richer people. The group of poor segments in society seems to be rather 

limited by micro insurance. 

VenkataRamanaRao (2008) the study reveals that micro insurance is not an opportunity but a responsibility and to serve this responsibility good awareness 

campaign is needed. Micro insurance is offering real solutions to the billions of rural poor that raises the awareness of micro insurance as a key issue in coming 

future. 

 

NEED FOR THE STUDY  
2.4 billion People around the world live on $2 a day or less. They face daily hardships like poor nutrition, short life expectancy, poor education, and substandard 

housing. In the rural there is a death in the family, the cost of a funeral can amount to several months' wages. In rural areas, drought can cause crop failure that 

brings starvation and even death. It is estimated that only eighty million of the poor are now covered by some form of micro insurance. Most remain without 

access to this critical financial service. In India and China, where organizations are estimated to serve nearly 30 million micro insurance clients each, the percentage 

of poor lives insured covers below 3%. It comes as a surprise to many people, but microinsurance is an important tool in the alleviation of poverty. With microin-

surance, the rural poor can mitigate those risks that would otherwise cause them to slide back into the poverty they seek to escape. Thus this paper tries to study 

the importance of Microinsurance for the lowest income group with the insurance products they need and demand.  

 

OBJECTIVES OF THE STUDY  
In the study, following objectives have been tried to achieve:  

1. To study the significance of Micro Insurance for the upliftment of rural poor’s and mitigation of poverty in India.  

2. To study the rural socio-economic development through micro insurance in rural India.  

 

THE MICRO INSURANCE STRATEGY OF THE GOVERNMENT OF INDIA 
The government (including the insurance regulator Insurance Regulatory and Development Authority, or IRDA) plays a proactive role in providing insurance to the 

low-income market, the poor, and below the poverty line households through the following measures: - Introducing IRDA-enforced obligations for the private 

insurance industry to meet obligations toward “rural areas” and the “social sector” (implemented in 2002). Private insurers are required to sell a minimum level 

of insurance portfolio to respond to the development agenda by encouraging the design of products for low-income clients and thereby provide cover to neglected 

rural areas. Defining and regulating micro insurance through the IRDA Micro insurance Regulations, 2005. - Legalizing new micro insurance delivery channels 

(“micro insurance agents”), such as self-help groups (SHGs), NGOs, and MFIs through the IRDA Microinsurance Regulations, 2005.  

 

EVOLUTION AND STATUS OF MICROINSURANCE REGULATION 
As in much of the developing world, India has a large number of informal quasi-insurance schemes: for example, households that pool rice. In addition to this, 

there are small schemes run by cooperatives, churches and NGOs that may pond their members’ incomes to make an insurance fund against an exact peril: for 

example, funeral costs. In a few countries, there is specific legislation to regulate these schemes, e.g., the South African Friendly Societies Act. In India, no such 

law exists, and any individual or institution conducting insurance has to comply with the stipulations of, among other regulations, the 1938 Indian Insurance Act 

as amended. Compliance with this Act requires, among other conditions, over $22 million of capital. All insurance schemes that do not comply with the Act operate 

outside it and in a legal vacuum. This includes all community-based schemes, and in-house insurance schemes run by MFIs 4, NGOs, and trade unions, in-house 

hospital schemes, etc. At present, the IRDA has not taken action against these schemes as the Authority does not consider them to be ‘insurance’ according to its 

definition–although the IRDA realizes that this legal vacuum could cause some problems. Furthermore, regulated insurers have expressed to the IRDA their dissat-

isfaction at needing to compete against non-regulated insurers that do not bear any regulatory expenses. The situation may change if regulated insurers place 

sufficient pressure on the regulator to act. Two possible scenarios may occur: either the development of specific legislation to cater for microinsurers or active 

closure of non-regulated insurers. The authors believe the best approach is the former.  

As a number of unregulated microinsurance schemes are innovative and should be further studied, it could limit practical knowledge concerning microinsurance i 

f they were to be closed down. The interests of the customers of these schemes must be protected. The development of exact legislation to support and supervise 

currently unregulated microinsurers is to be preferred. If the IRDA decides to make exact regulation to support currently unregulated micro - insurance schemes, 

e.g., in-house schemes run by MFIs, donors could support its development. Several unregulated insurance schemes are run by well -intentioned staff and confer 

positive social benefits in the areas in which they act. Indeed much of the innovation in microinsurance has emerged from unregulated microinsurers. Unregulated 

microinsurers may hold important funds on behalf of low-income clients. The risk of working with these unregulated organizations is that there is no legal frame-

work that ensures that they meet minimum prudential standards and other professional insurance qualifications. In addition, they do not have a statutory om-

budsman or other feasible means of enforcing consumer rights. 

It would be useful to help found a consumer protection mechanism for clients of unregulated micro insurers. Should requests of support come from NGOs running 

in -house insurance schemes, donors should consider that these schemes are unregulated and carefully weigh up the costs and benefits of supporting such 

schemes. Two central regulations have shaped microinsurance in India. The first is a set of regulations published in 2002 entitled the ‘Obligations of Insurers to 

Rural Social Sectors’. This is essentially a quota system. It compels insurers to sell a percentage of their insurance policies to de facto low-income clients. It was 

imposed directly on those new insurers that entered Indian insurance after the market was liberalized. The old public insurance monopolies had no specified 

quotas, but had to ensure that the amount of business done with the specified sectors “not be less than what had been recorded by them for the accounting year 

ended 31st March, 2002.” With the exception of the social-sector target, the regulations do not specify the income levels of clients directly.  

The regulation has also been the motor for significant novelty in the sector. To date, much of the innovation in microinsurance worldwide has derived either from 

donors, academics or MFIs working on the issue. In India, in their drive to meet their microinsurance sales targets, regulated insurers are developing innovative 

new products and delivery channels. They bring their considerable resources to this task. The impact of the quota is of course not all positive. There have been 

unverified reports that some insurers are dumping poorly serviced microinsurance products on clients solely to meet their targets. As soon as the targets were 

met, they immediately stopped selling microinsurance. This practice is difficult to regulate, as it is harder to police the quality of insurance sold and serviced to the 

poor than its quantity. It would certainly be socially unfortunate if the regulation resulted in a mass of poorly serviced products sold at a loss, to enable insurers 

to concentrate on their more profitable products. This would not be a meaningful instance of sustainable financial deepening, but more akin to charity, forced on 

insurers to allow them to do business in India. Without further research, it is not possible to reach a conclusion on the overall costs and benefits of the microin-

surance quota system. It would be useful to conduct research on the quota system to see whether the benefits outweigh the costs and whether such a system 

would be useful policy in other countries. Because of the quota system, the largest and best -known intermediaries (NGOs, MFIs, etc.) are already taken and have 

existing relationships with commercial insurers that they are often keen to keep. The implication of this is that insurers will need to think more creatively about 

their products and relationships with the intermediaries if they hope to convince them to switch companies. Also, it implies that insurers should start exploring 

distribution models other than partnership. In this context, the decentralized local bodies, village and district councils (Panchayats Raj Institutions), and elected 

sector committees of village representatives could possibly play a larger role if a strong civil society existed. Furthermore, the intention of the Ministry of Labour 

in the state of Karnataka, to set up a board at the state level to joint ly implement microinsurance, should be explored. The next central regulatory document is 

not yet an official regulation but a concept paper published by the IRDA in August 2004 entitled “Concept Paper on Need for Regulations on Micro-Insurance in 

India.” While not a regulation, it nonetheless reflects the intentions of the regulator.  
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There is much that is commendable in the concept paper, but there are two significant concerns. They revolve around the implicit restriction of microinsurance to 

the partner’s hip model, and the lack of product flexibility. Essentially the concept paper creates a framework for NGOs and MFIs to sell microinsurance. While 

there is nothing inherently limiting in this arrangement some of the clauses in the concept paper severely curtail the capacity of MFIs and NGOs to make products 

available that best meet their own needs and those of their clients. The definition of a microinsurance product proposes two seemingly arbitrary products: a life 

microinsurance product and a general microinsurance product with a specified minimum amount of cover, term of cover, age of entry and age of exit. Unless the 

product sold by the insurer meets these criteria, the product will not be classified as a ‘microinsurance product’ and therefore will not be able to qualify for some 

of the exemptions. Some of these conditions are out of sync with existing microinsurance products in India. For example, the concept paper sets a minimum 

amount of cover of Rs. 10,000. In client surveys undertaken by partner organizations of Friends of Women’s World Banking, many NGOs found that their clients 

were not able to pay for such an amount of cover. They preferred less cover for a lower price. The ‘Minimum Amount of Cover’ requirement would exclude a large 

segment of the poor from the insurance market. In recent informal discussions with the IRDA, it has indicated that in the final regulations, a microinsurance product 

will be defined solely by the maximum amount of cover. An issue that remains is how a microinsurance product will be registered with the IRDA.  

At present, an insurer wishing to introduce a new product on the market in India wants to go through a ‘File and Use Procedure’, separated into life and general 

products. Insurers have said that obtaining the relevant information and completing the essential forms can take several weeks. While this may be justified for 

complex insurance products with significant sums assured, with microinsurance and the low sums involved, such a long and complicated procedure does not seem 

necessary. At the present time in India many MFIs have met the needs of their clients by partnering with a variety of insurers. For example, Grama Vidiyal, an MFI 

in Tamil Nadu, provides life insurance through Bajaj Allianz AG and AMP Sanmar. The concept paper does not permit this. In Section 7a, it states that the microin-

surance agent “shall work either for one life insurer or for one general insurer or for one life insurer and one general insurer.” Section 7e sets caps on how much 

commission can be charged. These caps may affect the products that MFIs and NGOs are prepared to offer and will create barriers in selling to the poorest 

segments of the population. The cap set on commissions for servicing life policies is set at 20 percent while the cap set on servicing health insurance, which is 

much more luxurious to service, is set at 7.5 percent. 

 

RURAL UPLIFTMENT BY MICRO INSURANCE 
70% of Indian population resides in the rural area but they have small insurance coverage. Therefore, it opens a huge chance for insurance marketers of micro-

insurance products.  

Micro-insurance is a form of finance considered to suit the requirements of rural people who do not have access to conventional forms of insurance. It consists of 

small premium policies on life, weather, accident, household, fire, cattle and motor insurance. The insurance wants of rural India are different from their urban 

counterpart and cannot be met by official insurance products. All insurance products in India attract a 10.36% service tax, but to increase incursion in rural sector 

and to make insurance within reach of the villagers, it is significant that this tax is done away with. “Up to 90 percent of the Indian population, or 950 million 

people, are excluded from the insurance market and represent a powerful missing market. The rural poor not only need insurance to be reasonable, but also to 

defend against high-frequency risks such as serious ill health, accidents, harvest failure or monsoon failure and fire. But insurance companies generally offer 

standardized products for a clientele that is relatively better off, urban and male, with some products for women. Many potential insurance risks are exactly to 

women, such as coverage for delivery expenses, female infertility treatment and injuries from internal violence. Other challenges for insurers are the heavy costs 

of covering the requirements of the rural poor and that micro insurance is difficult to allocate. Without suitable insurance services, the huge majority of the poor 

“do without,” turn to patrons, the extended family or village moneylenders, or temporarily migrate for work. “Development of the micro insurance sector wants 

a longer-term perception that combines responsiveness to client priorities with market enlargement and financial feasibility,” The use of ICTs (information and 

communications technology) in this process could also help to cut down on costs to rural micro insurance clients. Present coverage tends to be far more general 

for life insurance rather than non-life insurance for livestock, health and crops, confirming that most non-life products need to be “sold.” The 2005 IRDA regulations 

legally acknowledged non-Government organizations, self-help groups and microfinance institutions as “micro insurance agents,” considerably increasing the pool 

of permissible agents. The regulations also allow companies to offer both live and livelihood coverage, fix coverage limits and decrease procedural bottlenecks.  

The factors contributing to rising opportunities for micro insurance in India include healthy economic growth, which is rising income among rural households; a 

“silent revolution” of quickly expanding self-help groups comprised mostly of poor women, which has led to more entrepreneurial activity in rural areas; and 

increased media exposure, which can enhance marketing practices. Conservative estimates place the potential market size for micro insurance in India, both life 

and non-life, at INR62, 300 million to 84,300 million, or US$1.4 billion to $1.9 billion, the study said.  

 

POVERTY ALLEVIATION BY MICRO INSURANCE  
Government hard work through the provisions of micro-finance opportunities to rural population is a step in the right pathway in addressing poverty between its 

growing populations though not enough, hence, adequate insurance is essential to defend these credit lines obtainable by micro-finance institutions and banks 

otherwise beneficiaries of such amenities may probably go back to poverty. Rural population is exposed to such risks as health, fire, burglary, death and family 

responsibilities which are able of removing assets acquired over time. Every society has dangers that should be avoided and low income people are forever weak 

to them. Low income people are more uncovered to such risks than the rest of the population and most times cannot deal well with the calamities. These classifi-

cations of citizens therefore need insurance more than anyone else because they lack fallback positions whenever there is a loss. Rural people take loans from 

micro-finance institutions and whenever there is sickness or accident and they are hospitalized the next thing will be to use such loans collected to pay for hospital 

bills and return to poverty once again. Poverty and vulnerability reinforce one another forming an ever-growing downward spiral, not only the exposure to risks 

results in considerable financial losses but vulnerable families suffer the continued uncertainties about when and how loss may occur. Due to this long-lasting 

concern, poor people are less likely to take advantage of income generation opportunities, which may mitigate poverty. The majority try to manage their risks and 

deal with the consequences. Saving money, working extra time on other activities and asking for loans from friends or relations constitute some of the strategies 

used to avoid financial loss, which is unproductive and exacerbates poverty. Such informal safety procedures do not resist unexpected serial cases before they are 

capable to rise again from an adverse situation, a new unforeseen event may occur with more power throwing them back to stage one again. Micro-insurance 

therefore provides cushion against such vulnerability by offering micro-health, life, and property insurances. It is a generally accepted significant tactic therefore 

to recover sustainable economic development and alleviate poverty by making financial systems more comprehensive by improving access to savings, credit and 

insurance.  

It is main to observe that some insurers like AIG, Allianz, Lombard And standard life have all entered in Indian insurance industry venture with promising results. 

Yet, some commercial insures and Policy makers still tend to believe that providing insurance cover to the poor is the responsibilities of the state and in practical 

terms it is risk to insure poor people on a cost covering basis. They suspect that poor households either cannot pay for their insurances or the informality of their 

living condition makes them unattractive as clients because they do not have formal employment, have ID cards and are uneducated. It should however be listed 

that several state run schemes of social security in developing countries have failed as they are poorly run, for those targeted do not advantage while those who 

can afford them are the ones who access these benefits. Also, public social safety schemes where available are delivered through formal sector employer which 

does not reach the unorganized workers both employed and self-employed in the informal economy. On the other hand however, insurers are commencement 

to notice the huge markets of low-income households but many problems want to be overcome if micro-insurance is to be offered skillfully and efficiently in terms 

of distribution system, products development and capacities It should however be listed that many state run schemes of social safeguard in developing countries 

have failed as they are poorly run, for those targeted do not benefit while those who can afford them are the ones who access these benefits. Also, public social 

security schemes where available are delivered through formal sector employer which does not reach the unorganized workers both employed and self-employed 

in the informal economy. On the other hand, insurers are beginning to notice the huge markets of low-income households but a lot of problems need to be 

overcome if micro-insurance is to be offered efficiently and effectively in terms of distribution system, products development and capacities. 
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SUGGESTIONS  
1. IRDA should seem into the theme that all the insurers develop their own micro insurance products and fulfill the rural obligations. This will promote all the 

existing and upcoming insurers to develop and design more modified micro insurance products for the market, which will ultimately improve rural poor’s 

circumstances and increases the overall insurance incursion in India.  

2. It is highly suggested to induct more and more trained rural life insurance agents, especially micro insurance agents, for the micro insurance products only. 

For this reason, IRDA should supervise the quality of trainings imparted to the life agents/advisors. More quality training institutes are need for this purpose.  

3. The development of the distribution channel into the rural areas is very significant for the overall development of insurance in India. Therefore, a proper 

distribution channel is required to develop.  

 

CONCLUSION  
Micro insurance has the effective to be a game changer, as it can help address several of the across the world. Microinsurance can result in a “win-win” situation, 

joining the double bottom line of commercial profit with social benefits of fighting poverty through methodical risk management among the rural poor. To unleash 

this potential, insurance companies will require displaying long-term requirement to the sector, design products that are suitable for the rural population and 

employ proper distribution mechanisms. Insurers will have to pay special attention to the uniqueness of the rural labour force, like the prevalence of unbalanced 

income streams and liking for simple products, before they can successfully penetrate this sector. Insurance in General and Life Insurance in particular is truly an 

industry for social well-being. But still the full prospective of the tough rural base has perhaps not been fully realized or exploited. Keeping in sight, the well-

established role played by the individual agency force for selling insurance products in the rural areas, it is necessary to strengthen this channel with a set of new, 

up-to-date inputs is fitting the requirements. This would accomplish the aims of both the insurer as well as the nation – of classifying as well as strengthening 

these new untapped markets while also providing the much needed employment opportunities in rural areas. However, it is very essential that the awareness 

level and the ability of agents are improved. One when the agents will be able to explain the policies to the potential rural customers, micro-insurance will flourish. 

Sales personnel need new skills and attitudes to explain the concept and benefits of insurance to the rural mass.  
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