
VOLUME NO. 4 (2014), ISSUE NO. 07 (JULY)  ISSN 2231-5756 

 A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 
Indexed & Listed at:  

Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A., 

Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)], 

Index Copernicus Publishers Panel, Poland with IC Value of 5.09 & number of libraries all around the world. 

Circulated all over the world & Google has verified that scholars of more than 3412 Cities in 173 countries/territories are visiting our journal on regular basis. 

Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI – 135 003, Yamunanagar, Haryana, INDIA 

http://ijrcm.org.in/ 

 



VOLUME NO. 4 (2014), ISSUE NO. 07 (JULY)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

ii 

CONTENTS 
 

Sr. 
No. 

TITLE & NAME OF THE AUTHOR (S) Page 
No. 

1. EMPLOYER BRANDING: A NEW STRATEGIC ASPECT OF HUMAN RESOURCE 
DR. RUCHI JAIN & SURINDER KAUR 

1 

2. EMPLOYEE ENGAGEMENT AND COMMITMENT: A STUDY CONDUCTED IN DELHI AND 
NCR WITH SPECIAL REFERENCE TO TELECOM INDUSTRY 
DR. ANIL CHANDHOK & DR. BHAVET 

5 

3. CORPORATE GOVERNANCE ATTRIBUTES AND THE LEVEL OF CORPORATE 
VOLUNTARY DISCLOSURES IN ANNUAL REPORTS: THE CASE OF ETHIOPIA 
HABTAMU BERHANU ABERA & MOHD. AKBAR ALI KHAN 

11 

4. WORK-LIFE BALANCE IN DUAL WORKING COUPLES IN MEDICAL SECTOR 
DR. SNIGDHARANI MISHRA & RACHNA NIGAM 

17 

5. M-COMMERCE AS A PROMISING DESCENDENT OF E-COMMERCE: A LITERATURE 
REVIEW 
RAVINDER PANT & ANTRIKSHA NEGI 

24 

6. DEVELOPING A MODEL TO ENSURE SWIFT JUSTICE IN DEVELOPING COUNTRIES: A 
STUDY ON SUIT JAMS IN BANGLADESH 
SARUAR AHMED & ABDUL LATIF 

27 

7. AN ANALYSIS OF GROWTH PATTERN OF CHINA 
DR. ASHOK KUMAR CHAUHAN & MANOJ KUMAR 

32 

8. BUYING PATTERNS OF CONSUMER DURABLES GOODS WITH REFERENCE TO 
SELECTED ORGANIZED AND UNORGANIZED RETAIL OUTLETS IN CHENNAI CITY 
P. ARIVAZHAGAN & DR. MATHIVANAN 

36 

9. DISCRIMINATION OF MEMBERS ON THE DIFFERENT REASONS TO JOIN SELF HELP 
GROUPS: A STUDY IN SALEM DISTRICT, TAMILNADU 
DR. P. UMA MAHESWARI 

41 

10. RESPONSIVE WEB DESIGN: A FORWARD-THINKING APPROACH TO WEBSITE 
CREATION 
SWATI BHAT 

46 

11. A STUDY ON CUSTOMER ATTITUDE TOWARDS SELECTED DURABLE GOODS WITH 
SPECIAL REFERENCE TO COIMBATORE CITY 
J. UDHAYAKUMAR & PRIYADHARSHINI 

49 

12. PERFORMANCE OF COIR INDUSTRY IN INDIA 
SK. RAMEEZ RAJA & DR. K. EKAMBARAM 

54 

13. THE RIGHTS OF TEA WORKERS OF BANGLADESH IN THE LIGHT OF EXISTING LABOR 
LAWS AND STANDARDS: A STUDY ON SELECTED TEA ESTATES OF SYLHET DISTRICT 
SARUAR AHMED & SAMIUR RASHID CHOWDHURY 

59 

14. EXAMINING CONSUMERS’ ATTITUDE TOWARDS MOBILE ADVERTISEMENT IN 
ETHIOPIA: CASE STUDY ON MOBILE USERS OF MEKELLE UNIVERSITY 
ADEM MOHAMMED, YIBELTAL NIGUSSIE & ETSEGENET KIDANE 

64 

15. PARTICIPATION OF COMMERCIAL BANKS IN DEVELOPING MICRO, SMALL AND 
MEDIUM ENTERPRISES (MSMEs) IN INDIA: AN OVERVIEW 
RASHMI PANDEY 

71 

 REQUEST FOR FEEDBACK & DISCLAIMER 73 



VOLUME NO. 4 (2014), ISSUE NO. 07 (JULY)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iii 

CHIEF PATRON 
PROF. K. K. AGGARWAL 

Chairman, Malaviya National Institute of Technology, Jaipur 
(An institute of National Importance & fully funded by Ministry of Human Resource Development, Government of India) 

Chancellor, K. R. Mangalam University, Gurgaon 
Chancellor, Lingaya’s University, Faridabad 

Founder Vice-Chancellor (1998-2008), Guru Gobind Singh Indraprastha University, Delhi 
Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar 

 

FOUNDER PATRON 
LATE SH. RAM BHAJAN AGGARWAL 

Former State Minister for Home & Tourism, Government of Haryana 
Former Vice-President, Dadri Education Society, Charkhi Dadri 
Former President, Chinar Syntex Ltd. (Textile Mills), Bhiwani 

 

CO-ORDINATOR 
AMITA 

Faculty, Government M. S., Mohali 
 

ADVISORS 
DR. PRIYA RANJAN TRIVEDI 

Chancellor, The Global Open University, Nagaland 

PROF. M. S. SENAM RAJU 
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi 

PROF. M. N. SHARMA 
Chairman, M.B.A., Haryana College of Technology & Management, Kaithal 

PROF. S. L. MAHANDRU 
Principal (Retd.), Maharaja Agrasen College, Jagadhri 

 

EDITOR 
PROF. R. K. SHARMA 

Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi 
 

CO-EDITOR 
DR. BHAVET 

Faculty, Shree Ram Institute of Business & Management, Urjani 
 

EDITORIAL ADVISORY BOARD 
DR. RAJESH MODI 

Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia 

PROF. SANJIV MITTAL 
University School of Management Studies, Guru Gobind Singh I. P. University, Delhi 

PROF. ANIL K. SAINI 
Chairperson (CRC), Guru Gobind Singh I. P. University, Delhi 



VOLUME NO. 4 (2014), ISSUE NO. 07 (JULY)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iv 

DR. SAMBHAVNA 
Faculty, I.I.T.M., Delhi 

DR. MOHENDER KUMAR GUPTA 
Associate Professor, P. J. L. N. Government College, Faridabad 

DR. SHIVAKUMAR DEENE 
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga 

 

ASSOCIATE EDITORS 
PROF. NAWAB ALI KHAN 

Department of Commerce, Aligarh Muslim University, Aligarh, U.P. 

PROF. ABHAY BANSAL 
Head, Department of Information Technology, Amity School of Engineering & Technology, Amity 

University, Noida 

PROF. A. SURYANARAYANA 
Department of Business Management, Osmania University, Hyderabad 

DR. SAMBHAV GARG 
Faculty, Shree Ram Institute of Business & Management, Urjani 

PROF. V. SELVAM 
SSL, VIT University, Vellore 

DR. PARDEEP AHLAWAT 
Associate Professor, Institute of Management Studies & Research, Maharshi Dayanand University, Rohtak 

DR. S. TABASSUM SULTANA 
Associate Professor, Department of Business Management, Matrusri Institute of P.G. Studies, Hyderabad 

SURJEET SINGH 
Asst. Professor, Department of Computer Science, G. M. N. (P.G.) College, Ambala Cantt. 

 

TECHNICAL ADVISOR 
AMITA 

Faculty, Government M. S., Mohali 
 

FINANCIAL ADVISORS 
DICKIN GOYAL 

Advocate & Tax Adviser, Panchkula 

NEENA 
Investment Consultant, Chambaghat, Solan, Himachal Pradesh 

 

LEGAL ADVISORS 
JITENDER S. CHAHAL 

Advocate, Punjab & Haryana High Court, Chandigarh U.T. 

CHANDER BHUSHAN SHARMA 
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri 

 

SUPERINTENDENT 
SURENDER KUMAR POONIA 

 



VOLUME NO. 4 (2014), ISSUE NO. 07 (JULY)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

v 

CALL FOR MANUSCRIPTS 
We invite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the areas of 
Computer Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking; 
Economics; Tourism Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic Science; 
Corporate Governance; Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information Systems; Accounting 
Theory & Practice; Auditing; Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic 
Development; Economic History; Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial 
Organization; International Economics & Trade; International Finance; Macro Economics; Micro Economics; Rural Economics; Co-operation; 
Demography: Development Planning; Development Studies; Applied Economics; Development Economics; Business Economics; Monetary Policy; Public 
Policy Economics; Real Estate; Regional Economics; Political Science; Continuing Education; Labour Welfare; Philosophy; Psychology; Sociology; Tax 
Accounting; Advertising & Promotion Management; Management Information Systems (MIS); Business Law; Public Responsibility & Ethics; 
Communication; Direct Marketing; E-Commerce; Global Business; Health Care Administration; Labour Relations & Human Resource Management; 
Marketing Research; Marketing Theory & Applications; Non-Profit Organizations; Office Administration/Management; Operations Research/Statistics; 
Organizational Behavior & Theory; Organizational Development; Production/Operations; International Relations; Human Rights & Duties; Public 
Administration; Population Studies; Purchasing/Materials Management; Retailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic 
Management Policy; Technology/Innovation; Tourism & Hospitality; Transportation Distribution; Algorithms; Artificial Intelligence; Compilers & 
Translation; Computer Aided Design (CAD); Computer Aided Manufacturing; Computer Graphics; Computer Organization & Architecture; Database 
Structures & Systems; Discrete Structures; Internet; Management Information Systems; Modeling & Simulation; Neural Systems/Neural Networks; 
Numerical Analysis/Scientific Computing; Object Oriented Programming; Operating Systems; Programming Languages; Robotics; Symbolic & Formal 
Logic; Web Design and emerging paradigms in allied subjects. 

Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript anytime in M.S. Word format 
after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking the link online 
submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).  

GUIDELINES FOR SUBMISSION OF MANUSCRIPT 
1. COVERING LETTER FOR SUBMISSION: 

DATED: _____________ 
THE EDITOR 
IJRCM 

Subject: SUBMISSION OF MANUSCRIPT IN THE AREA OF. 

 (e.g. Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/Engineering/Mathematics/other, please specify) 

DEAR SIR/MADAM 

Please find my submission of manuscript entitled ‘___________________________________________’ for possible publication in your journals. 

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any language fully or partly, nor is it 
under review for publication elsewhere. 

I affirm that all the author (s) have seen and agreed to the submitted version of the manuscript and their inclusion of name (s) as co-author (s). 

Also, if my/our manuscript is accepted, I/We agree to comply with the formalities as given on the website of the journal & you are free to publish our 
contribution in any of your journals. 

NAME OF CORRESPONDING AUTHOR: 
Designation: 
Affiliation with full address, contact numbers & Pin Code: 
Residential address with Pin Code: 
Mobile Number (s): 
Landline Number (s):  
E-mail Address: 
Alternate E-mail Address: 

NOTES: 
a) The whole manuscript is required to be in ONE MS WORD FILE only (pdf. version is liable to be rejected without any consideration), which will start from 

the covering letter, inside the manuscript. 
b) The sender is required to mentionthe following in the SUBJECT COLUMN of the mail:  

New Manuscript for Review in the area of (Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/ 
Engineering/Mathematics/other, please specify) 

c) There is no need to give any text in the body of mail, except the cases where the author wishes to give any specific message w.r.t. to the manuscript. 
d) The total size of the file containing the manuscript is required to be below 500 KB. 
e) Abstract alone will not be considered for review, and the author is required to submit the complete manuscript in the first instance. 
f) The journal gives acknowledgement w.r.t. the receipt of every email and in case of non-receipt of acknowledgment from the journal, w.r.t. the submission 

of manuscript, within two days of submission, the corresponding author is required to demand for the same by sending separate mail to the journal. 

2. MANUSCRIPT TITLE: The title of the paper should be in a 12 point Calibri Font. It should be bold typed, centered and fully capitalised. 

3. AUTHOR NAME (S) & AFFILIATIONS: The author (s) full name, designation, affiliation (s), address, mobile/landline numbers, and email/alternate email 
address should be in italic & 11-point Calibri Font. It must be centered underneath the title. 

4. ABSTRACT: Abstract should be in fully italicized text, not exceeding 250 words. The abstract must be informative and explain the background, aims, methods, 
results & conclusion in a single para. Abbreviations must be mentioned in full. 

 

mailto:infoijrcm@gmail.com
http://ijrcm.org.in/online_submission.php


VOLUME NO. 4 (2014), ISSUE NO. 07 (JULY)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

vi 

 

5. KEYWORDS: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic order separated by 
commas and full stops at the end. 

6. MANUSCRIPT: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It must be prepared on a single space and 
single column with 1” margin set for top, bottom, left and right. It should be typed in 8 point Calibri Font with page numbers at the bottom and centre of every 
page. It should be free from grammatical, spelling and punctuation errors and must be thoroughly edited. 

7. HEADINGS: All the headings should be in a 10 point Calibri Font. These must be bold-faced, aligned left and fully capitalised. Leave a blank line before each 
heading. 

8. SUB-HEADINGS: All the sub-headings should be in a 8 point Calibri Font. These must be bold-faced, aligned left and fully capitalised.  

9. MAIN TEXT: The main text should follow the following sequence: 

 INTRODUCTION 

 REVIEW OF LITERATURE 

 NEED/IMPORTANCE OF THE STUDY 

 STATEMENT OF THE PROBLEM 

 OBJECTIVES 

 HYPOTHESES 

 RESEARCH METHODOLOGY 

 RESULTS & DISCUSSION 

 FINDINGS 

 RECOMMENDATIONS/SUGGESTIONS 

 CONCLUSIONS 

 SCOPE FOR FURTHER RESEARCH 

 ACKNOWLEDGMENTS 

 REFERENCES 

 APPENDIX/ANNEXURE 

 It should be in a 8 point Calibri Font, single spaced and justified. The manuscript should preferably not exceed 5000 WORDS. 

10. FIGURES &TABLES: These should be simple, crystal clear, centered, separately numbered & self explained, and titles must be above the table/figure. Sources 
of data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred to from the main text. 

11. EQUATIONS:These should be consecutively numbered in parentheses, horizontally centered with equation number placed at the right. 

12. REFERENCES: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised references in the preparation 
of manuscript and they are supposed to follow Harvard Style of Referencing. The author (s) are supposed to follow the references as per the following: 

 All works cited in the text (including sources for tables and figures) should be listed alphabetically.  

 Use (ed.) for one editor, and (ed.s) for multiple editors.  

 When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending order. 

 Indicate (opening and closing) page numbers for articles in journals and for chapters in books.  

 The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, dissertations, reports, working 
papers, unpublished material, etc. 

 For titles in a language other than English, provide an English translation in parentheses.  

 The location of endnotes within the text should be indicated by superscript numbers. 
 

PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES: 
BOOKS 

 Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.  

 Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.  
CONTRIBUTIONS TO BOOKS 

 Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited by David Crowther & 
Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303. 

JOURNAL AND OTHER ARTICLES 

 Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Journal of Urban Economics, 
Vol. 21, No. 1, pp. 83-104. 

CONFERENCE PAPERS 

 Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Association, New Delhi, India, 
19–22 June. 

UNPUBLISHED DISSERTATIONS AND THESES 

 Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra. 
ONLINE RESOURCES 

            Always indicate the date that the source was accessed, as online resources are frequently updated or removed. 
WEBSITES 

 Garg, Bhavet (2011): Towards a New Natural Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp 



VOLUME NO. 4 (2014), ISSUE NO. 07 (JULY)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

41 

DISCRIMINATION OF MEMBERS ON THE DIFFERENT REASONS TO JOIN SELF HELP GROUPS: A STUDY IN 
SALEM DISTRICT, TAMILNADU 

 

DR. P. UMA MAHESWARI 
ASST. PROFESSOR 

DEPARTMENT OF MBA 
PAAVAI COLLEGE OF ENGINEERING 

PACHAL 
 

ABSTRACT 
The Self Help Groups played a vital role in empowering women in India. A silent revolution has been made by the Self Help Groups to uplift the socio-economic 
condition of women in Tamilnadu. Therefore, the researcher has made an attempt to analyse the reasons to join Self Help Groups by the members in Salem 
District of Tamil Nadu. Thus, the aim of this study is to find out how members are being discriminated by the different reasons to join Self Help Groups. The 
researcher has taken three independent variables like ‘Marital Status’, ‘Family Type’ and ‘Educational Qualification’ for the study. Five reasons to join Self Help 
Groups were focused in this study. The research conducted was descriptive in nature and the findings of this study would be beneficial to the policy makers and 
strategy formulators to improve the performance of Self Help Groups in the district.  
 

KEYWORDS 

Reasons to join Self Help Groups, Self Help Groups, Self Help Group Members. 
 

JEL CODE 

Z - Other Special Topics.  
 

INTRODUCTION 
n India, a silent revolution has been made by the Self Help Groups (SHGs) to uplift the socio-economic condition of women. The role of Self Help Groups in 
the area of empowering women in rural areas has been recognized in various parts of our country. Self Help Group (SHG) is an informal association of 10 - 
20 women and they voluntarily join to do the business of saving and credit. They save whatever the amount they could save conveniently out of their 

earnings to contribute to a common fund and lend to their group members to meet their productive and emergent needs. This shows that Self Help Group 
members would join SHGs at least for one reason or other. Hence the researcher intended to study how the members are being discriminated with the different 
reasons to join Self Help Groups. 
 

REVIEW OF LITERATURE 
Murugan and Dharmalingam (2000) defined Self Help Group as a small economically homogeneous and affinity group of rural poor who agree to continue a 
common fund to be lent to its members as per group norms. Archana Singh (2002) illustrated that SHGs are informal groups, where members come together 
towards collective action for a common cause that is to meet their emergent economic needs without being dependent on outside help. Harper (2002) stated 
that SHGs in India are small, informal and homogenous groups of not more than twenty members each. The size of the group is kept at twenty members as any 
group larger than that would need to be registered under the Indian legal system which includes a whole range of regulatory constraints. Latha Krishnan et al. 
(2008) concluded in their study that through Self Help Groups, women are able to get hassle-free and timely loans to meet emergent needs.  Bhatia and Bhatia 
(2000) with the help of few case studies reported that there has been a tremendous change in the living standards of the SHG members, in terms of ownership 
of assets, increase in savings and borrowing capacity, income-generating activities and income levels as well.  Tanmoyee Banerjee (2009) concluded that the 
Self-Help Groups promoted the habit of savings among the group members. Dhavamani (2010) in a study found that the Self Help Group members mainly get 
the loan to educate their children, start business, to meet medical expenses, to meet marriage expenses, to redeem other loans, to maintain house expenses 
and meet festival expenses. The study concludes that the concept of SHG moulds women as responsible citizens of the country by achieving economic status. 
Manonmani and Prabhakaran (2011) in their study identified that, the members of Self Help Groups became economically independent and have contributed to 
their household income. Further, they observed that the purposes for which loans were obtained by the Self Help Group members were to start business, to 
educate their children, to meet medical expenses, marriage expenses, to maintain household expenditure, to redeem other loans and to meet festival expenses.  
Thus, they concluded that SHGs acted as a very powerful tool to develop the backward rural areas and to empower women economically. 
 

IMPORTANCE OF THE STUDY 
The present study has been carried out in Salem District of Tamilnadu to find out the reasons to join SHGs by the members. The study is likely to provide 
valuable information on the socio-economic characteristics of SHG members and reasons for which they joined the groups. The findings of the study would not 
only assist in motivating SHGs towards increased performance but also serve as guidelines in formulating further policies and programmes. 
 

STATEMENT OF THE PROBLEM 
The distinguishing feature of the Self Help Groups is creating socio-economic awareness among the members. The social awareness enables the members to 
pursue a better living. The economic awareness enables them to involve in taking decisions regarding their children’s education, the investment of their family, 
managing the assets of their family and bringing up unity among their family members and others for a better living. This shows that, for some reason, or other 
they join Self Help Groups. Therefore, the researcher wanted to study the different reasons to join Self Help Groups by the members. Hence the researcher 
classified the reasons into five different categories like ‘To earn for livelihood’, ‘To save for children’, ‘To get loan’, ‘To meet over emergency need’ and ‘To 
provide employment for others’. So, this paper examines how the SHG members are being discriminated by the above mentioned five reasons to join SHGs.  
 

OBJECTIVE OF THE STUDY 
The objective of the study is to study the different reasons to join Self Help Groups by the members in Salem District. 
 

HYPOTHESES 
The reasons to join the Self Help Groups is independent of the demographic variables Marital Status, Family Type and Educational Qualification of the members. 
Based on this, three hypotheses have been framed by the researcher as shown below: 
H1: Marital Status is a good predictor of Reasons to join SHGs. 
H2: Family Type is a good predictor of Reasons to join SHGs. 
H3: Educational Qualification is a good predictor of Reasons to join SHGs. 

I 
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RESEARCH METHODOLOGY 
The study is descriptive in nature and primary data have been collected through a field survey with the help of the questionnaire. The reasons to join Self Help 
Groups covers five statements like ‘‘To earn for livelihood’, ‘To save for children’, ‘To get loan’, ‘To meet over emergency need’ and ‘To provide employment for 
others’. The sample size of the study was 390 respondents. The researcher has used simple random sampling for the study. The sample area is Salem district, 
Tamilnadu. The sample unit is the members of Self Help Groups in Salem District. The Discriminant Analysis has been done to analyse the collected data. 
Reliability and validity of the questionnaire were evaluated by the value of Cronbach's Alpha. Overall Alpha value for all the statements are considered high 
(0.963) and hence this instrument is considered to have high reliability and validity.  
 

RESULTS AND DISCUSSION 
With the help of discriminant analysis, the researcher would like to observe the factors like marital status, family type and educational qualification that 
discriminate the SHG members on the different reasons to join SHGs. Based on this, three hypotheses have been framed by the researcher as shown below: 
H1: Marital Status is a good predictor of Reasons to join SHGs. 
H2: Family Type is a good predictor of Reasons to join SHGs. 
H3: Educational Qualification is a good predictor of Reasons to join SHGs. 
 

THE TABLE – 1 DISCLOSES THE OVERALL PREDICTIVE ACCURACY OF THE DISCRIMINANT FUNCTION  (Hit ratio for cases in the analysis) 

S. 
No. 

H
it

 R
at

io
 

Actual 
Group 

NR Predicted Group Membership for the reasons to join SHG 

To earn for livelihood To save for children To get loan To meet over emergency need To provide 
employment for others 

1 

R
e

sp
o

n
d

e
n

ts
 in

  
th

e
 a

n
al

ys
is

 

1 175 169 (96.6) 0 (.0) 6 (3.4) 0 (.0) 0 (.0) 

2 78 73 (93.6) 0 (.0) 5 (6.4) 0 (.0) 0 (.0) 

3 75 74 (98.7) 0 (.0) 1 (1.3) 0 (.0) 0 (.0) 

4 49 47 (95.9) 0 (.0) 2 (4.1) 0 (.0) 0 (.0) 

5 13 13 (100.0) 0 (.0) 0 (.0) 0 (.0) 0 (.0) 

2 

C
ro

ss
 V

al
id

at
io

n
  

in
 t

h
e

 a
n

al
ys

is
 1 175 169 (96.6) 0 (.0) 6 (3.4) 0 (.0) 175 (100.0) 

2 78 73 (93.6) 0 (.0) 5 (6.4) 0 (.0) 78 (100.0) 

3 75 75 (100.0) 0 (.0) 0 (.0) 0 (.0) 75 (100.0) 

4 49 47 (95.9) 0 (.0) 2 (4.1) 0 (.0) 49 (100.0) 

5 13 13 (100.0) 0 (.0) 0 (.0) 0 (.0) 13 (100.0) 

Source: Computed from Primary Data, NR: Number of Respondents 
Percentage of original grouped respondents correctly classified: 43.6% 
Percentage of cross validated grouped respondents correctly classified: 43.3% 
* In Cross Validation, each respondent is classified by the functions derived from all respondents other than that respondent. 
The hit ratio for respondents and the hit ratio for cross validation in the analysis have revealed that 43.6 percent of the respondents and 43.3 percent of the 
cross validation sample were classified correctly into the reasons to join SHGs. The hit ratio for the respondents highlighted that the reason ‘To earn for 
livelihood’ was classified with slightly better accuracy (96.6 per cent) than the reason ‘to get loan’ (1.3 per cent), than the reason ‘to save for children’ (0 per 
cent), than the reason ‘to meet over emergency need’ (0 per cent) than the reason ‘to provide employment for others’ (0 per cent) which was shown in the table 
- 1. This has been projected in the form of Territorial Map (Figure – 1).  The Table - 2 gives the details about the symbols used in the Territorial Map. 
 

TABLE – 2: SYMBOLS USED IN THE TERRITORIAL MAP 

S. No Symbol Group Label 

1 1 1 To earn for livelihood 

2 2 2 To save for children 

3 3 3 To get loan 

4 4 4 To meet over emergency need 

5 5 5 To provide employment for others 

6 *  Indicates a group centroid 

Source: Computed from Primary Data 
The Table - 3 indicates the value of Wilk’s Lambda and the Statistical Inference. From the Wilk’s Lamda table, we could understand that, since the p-value of the 
variable ‘marital status’ (0.009) is < 0.05, we accept H1 in function 1 through 3. Since the p-values of variables ‘family type’ and ‘educational qualification’ (0.140 
and 0.395) are > 0.05, these two variables do not hold good predictive power and we could not accept H2 and H3 in function 2 through 3 and function 3.  However, 
these two hypotheses could be accepted under the function 1. Hence, the researcher found that the variable ‘marital status’ only has the good predictive power 
in function 1 through 3 and the variables ‘family type’ and ‘educational qualification’ have good predictive power in function 2 through 3 and in function 3.   
 

TABLE – 3: WILKS’ LAMBDA VALUE AND STATISTICAL INFERENCE 

S. No Particulars Function 1 through 3 Function 2 through 3 Function 3 

1 Wilks’ Lambda  .933 .975 .995 

2 Statistical Inference p-value (0.009) < 0.05 
Significant 

p-value (0.140) > 0.05 
Not Significant 

p-value (0.395) > 0.05 
Not Significant 

Source: Computed from Primary Data 
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TERRITORIAL MAP  
FIGURE – 1 
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The Table – 4 highlights the variance in the dependent variable accounted for by this model with the help of the values of Canonical Correlation and its square. 
 

TABLE – 4: VALUES OF CANONICAL CORRELATION AND CANONICAL CORRELATION2 

S. No Particulars Function 1  Function 2 Function 3 

1 Canonical Correlation .207 .142 .069 

2 Canonical Correlation2 4.28% 2.02% 0.48% 

Source: Computed from Primary Data 
From the Table - 4 with a canonical correlation of 0.207, 0.142 and 0.069, and the square of canonical correlation we could highlight that 4.28 per cent, 2.02 per 
cent and 0.48 per cent of the variance in the dependent variable were accounted for by this model. The Table - 5 gives the mean comparison which helps to 
discriminate the members with different reasons to join SHG. 

TABLE – 5: MEAN COMPARISON 

S. 
No 

Independent 
Variables 

Reasons to join SHGs 

To earn for 
livelihood 

To save for 
children 

To get 
loan 

To meet over emergency 
need 

To provide employment for 
others 

F - 
Value 

1 Marital Status  1.41 1.53 1.35 1.31 1.00 1.652 

2 Family Type 1.24 1.13 1.20 1.14 1.00 2.168 

3 Educational 
Qualification 

2.72 2.65 3.15 3.20 3.38 3.706 

Source: Computed from Primary Data 
From the mean comparison table above (Table – 5), we could understand that all the three independent variables carry positive signs, which mean that they 
help to discriminate the members on the different reasons to join SHGs. The Table – 6 gives the summary of interpretive measures for discriminant analysis. 
 

TABLE – 6: SUMMARY OF INTERPRETIVE MEASURES FOR DISCRIMINANT ANALYSIS 

S. No Independent Variables Unstandardized Coefficients Standardized Coefficients Discriminant Loading (Rank) 

Function 
1 

Function 
2 

Function 
3 

Function 
1 

Function 
2 

Function 
3 

Function 
1 

Function 
2 

Function 
3 

1 Marital Status  -.500 -.275 1.191 -.387 -.213 .923 .918* .038 .394 

2 Family Type -.201 2.615 .215 -.078 1.021 .084 -.301 .949* .093 

3 Educational Qualification .678 .168 .475 .831 .206 .582 -.552 -.110 .827* 

Source: Computed from Primary Data 
*Largest absolute correlation between each variable and any discriminant function 
The Table - 7 provides the details of group centroid for the different reasons to join SHGs. 
 

TABLE – 7: DETAILS OF GROUP CENTROID FOR THE REASONS TO JOIN SHGs 

S. No Group Centroid for the Reasons to join SHGs Function 1 Function 2 Function 3 

1 To earn for livelihood -.121 .101 -.042 

2 To save for children -.201 -.234 .039 

3 To get loan .208 .086 .075 

4 To meet over emergency need .279 -.042 .042 

5 To provide employment for others .583 -.301 -.267 

Source: Computed from Primary Data 
With the help of Summary of Interpretive Measures (Table - 6) and Group Centroid (Table - 7) above, we could understand that in dimension 1, the variable 
‘marital status’ has highest positive sign and this indicates that both widow and divorced members have been influenced more to join SHGs by three reasons 
namely, first ‘to meet over emergency need’, then ‘to provide employment for others, then ‘to get the loan’. In dimension 2, the marital status has the lowest 
positive sign. This shows that both widow and divorced members have joined SHGs for the reason ‘to get the loan’. In dimension 3 also, the variable ‘marital 
status’ has moderate positive sign and this indicates that widow and divorced members have joined SHGs for the reason ‘to meet over emergency need’. In 
dimension 1, the variable ‘family type’ has negative sign and this denotes that the members from nuclear family gave less importance for the reason ‘to earn for 
livelihood’ to join SHGs. The variable ‘educational qualification’ has the negative sign in dimension 1 and this denotes that the illiterates and members qualified 
up to middle school gave less importance to join SHGs for the reason ‘to save for children’.  
 

FINDINGS 
It was found from the above analysis that, both widow and divorced members have joined SHGs, mainly for three reasons namely, first       ‘to meet over 
emergency need’, then ‘to get loan’, then ‘to provide employment for others’ compared to married and unmarried members. It was also found that members 
from nuclear family did not join SHGs for the reason ‘to earn for livelihood’. It was also observed that illiterate members and those who have qualified up to 
middle school did not join SHGs for the reason ‘to save for children’.  
 

RECOMMENDATIONS 
The present study indicated that, the members joined SHGs for some reason or other to develop themselves socially and economically. The existing SHG 
programmes have to be widened to include the poorer and the poorest among the poor in the women’s community. Therefore, there is a need to initiate, 
encourage and establish SHGs in all villages for the betterment of poor women, particularly women in Salem District. 
 

CONCLUSION 
It is concluded that widow and divorced members, either they may be illiterates or qualified up to middle school from nuclear family have joined SHGs, mainly 
for three reasons namely, first ‘to meet over emergency need’, then ‘to provide employment for others, then ‘to get the loan’.  
 

LIMITATIONS 
Though all possible efforts were taken by the researcher to make the study precise, certain limitations did remain in the present study. Some limitations of the 
study have been given here as follows: 

 Due to time and budget constraints, the researcher has selected only limited (390) respondents for the study. 

 The reliability of the study depends on the true responses of the respondents as the study is based on primary data collected through interview method. 
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SCOPE FOR FURTHER RESEARCH 
This study provides a door opening for further research related to various aspects of SHGs such as: 

 A comparative study between rural women SHGs and urban women SHGs can be taken. 

 A study on the role of banks in promoting the Self Help Groups can be taken. 
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