VoLUME No. 4 (2014), | ssue No. 08 (AuGUST) | SSN 2231-5756

INTERNATIONAL JOURNAL OF RESEARCH IN
COMMERCE, IT & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories
Indexed & Listed at:
Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A.,
Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)],
Index Copernicus Publishers Panel, Poland [HililICVAIIEIGHSI08 & number of libraries all around the world.
Circulated all over the world & Google has verified that scholars of more than 3480 Cities in 174 countries/territories are visiting our journal on regular basis.
Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI — 135 003, Yamunanagar, Haryana, INDIA

http://ijrcm.org.in/




VoLUME No. 4 (2014), | ssue No. 08 (AuGUST) | SSN 2231-5756

CONTENTS

Sr. TITLE & NAME OF THE AUTHOR (S) Page
No No.
1. |[IMPACT OF MOBILE MARKETING IN THE CURRENT INDIAN SCENARIO 1

DR. VINAYAK KHARE, DR. HARISH B. BAPAT & DR. VISHAL SONI

2. |FARMER’S SUGGESTIONS TO IMPROVE THE TANK SYSTEMS PERFORMANCE WITH 4
SPECIAL REFERENCE TO MADURAI DISTRICT
DR. M. A. RAJKUMAR & DR. P. KARTHIKEYAN

3. |A COMPARATIVE STUDY OF PROBLEMS FACED BY CONSUMERS WHILE USING 9
SERVICES OF INDIA POST AND PRIVATE COURIER SERVICE IN WESTERN MUMBAI
MEHUL CHHATBAR & DR. CHITRA NATARAJAN

4. |POLICY OF NATIONALISM GUIDANCE THROUGH IN TRADITIONAL MARKET| 14
MANAGEMENT IN CENTRAL JAVA
DR. SRI SUWITRI

5. |GREEN PURCHASING BEHAVIOUR OF YOUNG CONSUMERS IN THOOTHUKUDI 17
DR. K. MARIAMMAL & M.SHUNMUGAVALLI

6. |A RESEARCH ON THE EFFICACY OF EMPLOYEE TRAINING IN MANUFACTURING| 21
COMPANY, PUNE
DR. MANISHA PUROHIT

7. |MANAGEMENT LESSONS FROM DABBAWALA 24
B. SARUMATHI, B. SARANYA & A. ANITHA SUPRIYA JOSEPH

8. |A STUDY ON THE FACTORS AFFECTING RFID ADOPTING INTENTION OF ONLINE| 29
SHOPPING LOGISTICS PROCESS: CASE OF TAIWAN ONLINE RETAIL BUSINESS
YU-BING, WANG

9. |TRAINING AND DEVELOPING EMPLOYEES: METHODS AND EFFECTS 36
PAYAL CHATLY
10. |EURO ZONE CRISIS: ITS GENESIS AND IMPLICATIONS ON INDIAN ECONOMY 39

DR. MADHUR M.MAHAJAN

11. |EFFECT OF DIVIDEND ON SHARE’S VOLUME, SHARE’S TURNOVER AND SHARE’S| 46
TRADING WITH SPECIAL REFERENCE TO BANKING AND AUTO INDUSTRY: AN INDIAN

PERSPECTIVE
DR. DEBASISH BISWAS & SAJIJUL ISLAM

12. |WOMEN ENTREPRENEURSHIP: PROBLEMS & PROSPECTS 51
PAYAL CHATLY

13. |REVERSE INNOVATION AS A PERSUASIVE MARKETING TOOL 54

SONIA LOHIA & SACHIN LOHIA

14. |CONTRIBUTION OF MICRO AND SMALL SCALE INDUSTRIES IN RURAL DEVELOPMENT:| 57
A CASE STUDY OF AJMER DIVISION (AJMER, BHILWARA, TONK AND NAGAUR
DISTRICTS)

SHWETA SHARMA, DEEPALI SHARMA & S. L. CHOUDHARY

15. |INTEGRATING INFORMATION AND COMMUNICATION TECHNOLOGY INTO THE| 69
GHANA EDUCATION HEAD OFFICES: AN EMPIRICAL EVIDENCE FROM GHANA
ELISHA D’ARCHIMEDES ARMAH

REQUEST FOR FEEDBACK & DISCLAIMER =

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT .

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME No. 4 (2014), | ssue No. 08 (AuGUST) | SSN 2231-5756

CHIEF PATRON

PROF. K. K. AGGARWAL
Chairman, Malaviya National Institute of Technology, Jaipur
(An institute of National Importance & fully funded by Ministry of Human Resource Development, Government of India)
Chancellor, K. R. Mangalam University, Gurgaon
Chancellor, Lingaya’s University, Faridabad
Founder Vice-Chancellor (1998-2008), Guru Gobind Singh Indraprastha University, Delhi
Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar

FOUNDER PATRON

LATE SH. RAM BHAJAN AGGARWAL
Former State Minister for Home & Tourism, Government of Haryana
Former Vice-President, Dadri Education Society, Charkhi Dadri
Former President, Chinar Syntex Ltd. (Textile Mills), Bhiwani

CO-ORDINATOR.
AMITA
Faculty, Government M. S., Mohali

ADVISORS
DR. PRIYA RANJAN TRIVEDI
Chancellor, The Global Open University, Nagaland
PROF. M. S. SENAM RAJU
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi
PROF. M. N. SHARMA
Chairman, M.B.A., Haryana College of Technology & Management, Kaithal
PROF. S. L. MAHANDRU
Principal (Retd.), Maharaja Agrasen College, Jagadhri

EDITOR

PROF. R. K. SHARMA
Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi

CO-EDITOR,

DR..BHAVET
Faculty, Shree Ram Institute of Business & Management, Urjani

EDITORIAL ADVISORY BOARD

DR. RAJESH MODI
Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia
PROF. SANJIV MITTAL
University School of Management Studies, Guru Gobind Singh I. P. University, Delhi
PROF. ANIL K. SAINI
Chairperson (CRC), Guru Gobind Singh I. P. University, Delhi

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT "

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME No. 4 (2014), | ssue No. 08 (AuGUST) | SSN 2231-5756
DR. SAMBHAVNA
Faculty, I.L.T.M., Delhi
DR. MOHENDER KUMAR GUPTA
Associate Professor, P. J. L. N. Government College, Faridabad
DR. SHIVAKUMAR DEENE
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga

ASSOCIATE EDITORS

PROF. NAWAB ALI KHAN
Department of Commerce, Aligarh Muslim University, Aligarh, U.P.
PROF. ABHAY BANSAL

Head, Department of Information Technology, Amity School of Engineering & Technology, Amity
University, Noida

PROF. A. SURYANARAYANA
Department of Business Management, Osmania University, Hyderabad
DR. SAMBHAV GARG
Faculty, Shree Ram Institute of Business & Management, Urjani
PROF. V. SELVAM
SSL, VIT University, Vellore
DR. PARDEEP AHLAWAT
Associate Professor, Institute of Management Studies & Research, Maharshi Dayanand University, Rohtak
DR. S. TABASSUM SULTANA
Associate Professor, Department of Business Management, Matrusri Institute of P.G. Studies, Hyderabad

SURJEET SINGH
Asst. Professor, Department of Computer Science, G. M. N. (P.G.) College, Ambala Cantt.

TECHNICAL ADVISOR.

AMITA
Faculty, Government M. S., Mohali

FINANCIAL ADVISORS
DICKIN GOYAL
Advocate & Tax Adviser, Panchkula
NEENA
Investment Consultant, Chambaghat, Solan, Himachal Pradesh

LEGAL ADVISORS
JITENDER S. CHAHAL
Advocate, Punjab & Haryana High Court, Chandigarh U.T.
CHANDER BHUSHAN SHARMA
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri

SUPERINTENDENT
SURENDER KUMAR POONIA

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT "

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 4 (2014), | ssue No. 08 (AuGUST) | SSN 2231-5756

CALL FOR MANUSCRIPTS

We invite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the areas of
Computer Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking;
Economics; Tourism Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic Science;
Corporate Governance; Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information Systems; Accounting
Theory & Practice; Auditing; Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic
Development; Economic History; Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial
Organization; International Economics & Trade; International Finance; Macro Economics; Micro Economics; Rural Economics; Co-operation;
Demography: Development Planning; Development Studies; Applied Economics; Development Economics; Business Economics; Monetary Policy; Public
Policy Economics; Real Estate; Regional Economics; Political Science; Continuing Education; Labour Welfare; Philosophy; Psychology; Sociology; Tax
Accounting; Advertising & Promotion Management; Management Information Systems (MIS); Business Law; Public Responsibility & Ethics;
Communication; Direct Marketing; E-Commerce; Global Business; Health Care Administration; Labour Relations & Human Resource Management;
Marketing Research; Marketing Theory & Applications; Non-Profit Organizations; Office Administration/Management; Operations Research/Statistics;
Organizational Behavior & Theory; Organizational Development; Production/Operations; International Relations; Human Rights & Duties; Public
Administration; Population Studies; Purchasing/Materials Management; Retailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic
Management Policy; Technology/Innovation; Tourism & Hospitality; Transportation Distribution; Algorithms; Artificial Intelligence; Compilers &
Translation; Computer Aided Design (CAD); Computer Aided Manufacturing; Computer Graphics; Computer Organization & Architecture; Database
Structures & Systems; Discrete Structures; Internet; Management Information Systems; Modeling & Simulation; Neural Systems/Neural Networks;
Numerical Analysis/Scientific Computing; Object Oriented Programming; Operating Systems; Programming Languages; Robotics; Symbolic & Formal
Logic; Web Design and emerging paradigms in allied subjects.

Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript anytime in M.S. Word format
after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking the link online
submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).

GUIDELINES FOR SUBMISSION OF MANUSCRIPT

1. COVERING LETTER FOR SUBMISSION:

DATED:
THE EDITOR
IJRCM

Subject: ~ SUBMISSION OF MANUSCRIPT IN THE AREA OF.

(e.g. Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/Engineering/Mathematics/other, please specify)

DEAR SIR/MADAM

Please find my submission of manuscript entitled ‘ ' for possible publication in your journals.

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any language fully or partly, nor is it
under review for publication elsewhere.

| affirm that all the author (s) have seen and agreed to the submitted version of the manuscript and their inclusion of name (s) as co-author (s).

Also, if my/our manuscript is accepted, I/We agree to comply with the formalities as given on the website of the journal & you are free to publish our
contribution in any of your journals.

NAME OF CORRESPONDING AUTHOR:

Designation:

Affiliation with full address, contact numbers & Pin Code:
Residential address with Pin Code:

Mobile Number (s):

Landline Number (s):

E-mail Address:

Alternate E-mail Address:

NOTES:

a)  The whole manuscript is required to be in ONE MS WORD FILE only (pdf. version is liable to be rejected without any consideration), which will start from
the covering letter, inside the manuscript.

b)  The sender is required to mentionthe following in the SUBJECT COLUMN of the mail:
New Manuscript for Review in the area of (Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/
Engineering/Mathematics/other, please specify)

c)  Thereis no need to give any text in the body of mail, except the cases where the author wishes to give any specific message w.r.t. to the manuscript.

d)  The total size of the file containing the manuscript is required to be below 500 KB.

e)  Abstract alone will not be considered for review, and the author is required to submit the complete manuscript in the first instance.

f) The journal gives acknowledgement w.r.t. the receipt of every email and in case of non-receipt of acknowledgment from the journal, w.r.t. the submission
of manuscript, within two days of submission, the corresponding author is required to demand for the same by sending separate mail to the journal.

2. MANUSCRIPT TITLE: The title of the paper should be in a 12 point Calibri Font. It should be bold typed, centered and fully capitalised.

3. AUTHOR NAME (S) & AFFILIATIONS: The author (s) full name, designation, affiliation (s), address, mobile/landline numbers, and email/alternate email
address should be in italic & 11-point Calibri Font. It must be centered underneath the title.

4. ABSTRACT: Abstract should be in fully italicized text, not exceeding 250 words. The abstract must be informative and explain the background, aims, methods,
results & conclusion in a single para. Abbreviations must be mentioned in full.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT v

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 4 (2014), | ssue No. 08 (AuGUST) | SSN 2231-5756

5. _: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic order separated by
commas and full stops at the end.

6. _: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It must be prepared on a single space and
single column with 1” margin set for top, bottom, left and right. It should be typed in 8 point Calibri Font with page numbers at the bottom and centre of every
page. It should be free from grammatical, spelling and punctuation errors and must be thoroughly edited.

7. _: All the headings should be in a 10 point Calibri Font. These must be bold-faced, aligned left and fully capitalised. Leave a blank line before each
heading.

8. _: All the sub-headings should be in a 8 point Calibri Font. These must be bold-faced, aligned left and fully capitalised.

9. _: The main text should follow the following sequence:
INTRODUCTION

REVIEW OF LITERATURE
NEED/IMPORTANCE OF THE STUDY
STATEMENT OF THE PROBLEM
OBJECTIVES

HYPOTHESES

RESEARCH METHODOLOGY
RESULTS & DISCUSSION

FINDINGS
RECOMMENDATIONS/SUGGESTIONS
CONCLUSIONS

SCOPE FOR FURTHER RESEARCH
ACKNOWLEDGMENTS

REFERENCES
APPENDIX/ANNEXURE

It should be in a 8 point Calibri Font, single spaced and justified. The manuscript should preferably not exceed 5000 WORDS.

10. _: These should be simple, crystal clear, centered, separately numbered & self explained, and titles must be above the table/figure. Sources
of data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred to from the main text.

11. _:These should be consecutively numbered in parentheses, horizontally centered with equation number placed at the right.

12. _: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised references in the preparation

of manuscript and they are supposed to follow Harvard Style of Referencing. The author (s) are supposed to follow the references as per the following:

4 All works cited in the text (including sources for tables and figures) should be listed alphabetically.
4 Use (ed.) for one editor, and (ed.s) for multiple editors.
4 When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending order.
4 Indicate (opening and closing) page numbers for articles in journals and for chapters in books.
4 The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, dissertations, reports, working
papers, unpublished material, etc.
o For titles in a language other than English, provide an English translation in parentheses.
4 The location of endnotes within the text should be indicated by superscript numbers.
PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES:
BOOKS
o Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.
i Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.
CONTRIBUTIONS TO BOOKS
4 Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited by David Crowther &

Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303.
JOURNAL AND OTHER ARTICLES

4 Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Journal of Urban Economics,
Vol. 21, No. 1, pp. 83-104.

CONFERENCE PAPERS

. Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Association, New Delhi, India,
19-22 June.

UNPUBLISHED DISSERTATIONS AND THESES

i Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra.

ONLINE RESOURCES

i Always indicate the date that the source was accessed, as online resources are frequently updated or removed.

WEBSITES

4 Garg, Bhavet (2011): Towards a New Natural Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT vi

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 4 (2014), | ssue No. 08 (AuGUST) | SSN 2231-5756
WOMEN ENTREPRENEURSHIP: PROBLEMS & PROSPECTS

PAYAL CHATLY
ASST. PROFESSOR
DEPARTMENT OF COMMERCE
SHREE ATAM VALLABH JAIN COLLEGE
HUSSAINPURA

Entrepreneurship is presently the most discussed and encouraged concept all over the world to overcome economic challenges. Women being the vital gender of
the overall population have great capacity and potential to be the contributor in the overall economic development of any nation. Therefore, programs and
policies need to be customized to not just encourage entrepreneurship as well as implement strategies which can help support entrepreneurial culture among
youth and women. But among women, there is need for training the already existing women entrepreneurs, in the various aspects of management. Women
entrepreneurs faced so many problems in aspects of financial, marketing, health, family, and problems. Some guidelines should be given by the govt. and the
financial institution to the women entrepreneur at time to time. What women need for enterprises little training, some financial support and motivation at all
levels-home, the society and the government. The Government must make greater efforts to publicize the various schemes announced from time to time to
attract women entrepreneurs.

KEYWORDS

Entrepreneurship, women entrepreneurs.

INTRODUCTION
ntrepreneurship is necessary to initiate the process of economic development of both developed and developing countries. It is also instrumental in
sustaining the process of economic development. Every country tries to achieve economic development for prosperity and better life to people. So,
contribution of both men and women is essential in economic activities for healthy nation building. But in India, women have to face many constraints in
carrying out economic activities or undertaking any entrepreneurial work. Women have to face various socio-economic and other problems as entrepreneurs as
they are not treated at par with men due to social and cultural traditions. In recent years, it is observed that there has been increasing trend in number of
women enterprises in India as the result of changing scenario of the present world.
In this period of globalization of world trade, an increasing role is being assigned to the private sector in many developing countries. In parallel to, and as part of
this shift, there has been the emergence of the micro and small-scale enterprise (MSE) sector as a significant component in economic development and
employment. In many countries this sector — with both its informal and formal components — has increasingly been seen as a means of generating meaningful
and sustainable employment opportunities, particularly for those at the margins of the economy — women, the poor and people with disabilities.
While women are active in MSEs, they face particular problems and challenges in developing their businesses. In addition to those problems faced by all small-
scale entrepreneurs, it is commonly asserted that women frequently face gender bias in the socio-economic environment in which they operate. They face
additional or at least different social, cultural, educational and technological challenges than men when it comes to establishing and developing their own
enterprises, and accessing economic resources. Furthermore, it is recognized that women in most societies carry the added burden of family and domestic
responsibilities, and this has a detrimental or limiting impact upon their ability to generate income outside of the home.

DEFINITION OF WOMEN ENTREPRENEUR ENTERPRISE

“A unit of organization relating to service or business enterprise managed by one or more women entrepreneurs having individually or jointly a share capital of
not less than 51% as shareholders of the private company, limited company or members of Co-Operative society”.

MOTIVATIONAL FACTORS FOR WOMAN ENTREPRENEURS

Contemporary trends in business world have increased the fertility rate for entrepreneurship development globally. Large organizations lead to challenging
situations in all spheres therefore small & medium scale enterprises are encouraged to open up new business avenues with new and diversified products and
services to satisfy the consumer needs by cutting costs at the same time. Motivational factors influencing woman to join the leading group of entrepreneurs are
of two types. One is entrepreneurship by choice, and the other is entrepreneurship by necessity.

Women become entrepreneurs by choice due to the following factors:

. To materialize their idea into a capital

. For their empowerment and freedom

. To prove their worth among their male family members

. To establish their own rules for their work

. To overcome the deficiencies they faced during their job experience

. A long term standing desire to own their own company

. Working for someone else did not appeal to them

By necessity they are motivated to be entrepreneurs are:

. To improve the quality of life of their children

o To share the family economic burden

. To adjust and manage household and business life successfully on their own terms

. Due to the death or sickness of their husband

Other than these motivational factors some secondary motivations also exist among women entrepreneurs.

. Women want fair treatment and improved compensation

. Prior industry & work experience as a very important factor in determining their startups success.

. Women believe more than man that prior experience is crucial

. Many women believe that a track record is particularly valuable under these conditions because it demonstrates their confidence.

Certain social factors also prevail as far as the women opting for entrepreneurship.

. Socio-economic factors

. Money is not the sole objective

. Building their own self-confidence

. Want to contribute something positive to the community
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. Bring out their creativity and turn it into an innovation
. Materialize their ideas

. Economic independence

. Establishing their own creative idea
. Establishing their own identity

. Achievement of excellence

. Building self confidence

. Developing risk taking ability

. Motivation

. Equal status in society

. Greater freedom & mobility

CHALLENGES FACED BY WOMEN ENTREPRENEURS

The literature review emphasizes on the following critical problems faced by women entrepreneurs.

. Access to Finance: It is considered as a key issue to women. Accessing credit, particularly for starting an enterprise, is one of the major constraints faced
by women entrepreneurs. Women often have fewer opportunities than men to gain access to credit for various reasons, including lack of collateral,
unwillingness to accept household assets as collateral and negative perceptions of female entrepreneurs by loan officers. Sometimes, credit may be
available for women through several schemes but there are bottlenecks and gaps, and the multiplicity of schemes is often not adequately listed nor is
there networking among agencies. As a result, clients approaching one institution are sometimes not made aware of the best option for their
requirements. A study shows that more than 50 per cent of the women used their own funds or funds borrowed from their spouse or family to set up their
business. Most of the entrepreneurs rely on family finance or at the maximum on partners and friends. Lack of access to capital has been a primary
obstacle for women entrepreneurs. Research suggests that the primary source of finding for women has been through family loans, personal savings, credit
cards and home equity loans.

. Problem of Labor: Study observed that the women entrepreneurs in the selected group face various labor problems in their units.

. Lack of Relevant Education and Experience: Women tend to have an educational background which is less relevant in preparing them for business
ownership. More women have training in ‘non-practical’, traditional ‘female’ subjects such as arts and they lack more directly professional qualification.
They also lack relevant managerial and entrepreneurial experience. Women also tend to be less likely to have had education and experience relevant to
starting and managing a business and thus less potential for success. Gaining relevant skills and knowledge can also be more difficult for women since they
frequently have double work burden and childcare responsibilities, thus making them less able than men to attend formal and informal trainings. The
analysis of the research done on women entrepreneurs in India with reference to education-wise information reveals that 58% women entrepreneurs
possessing metric level of education face this problem to a great extent, one-fourth women entrepreneurs possessing graduate level of education and 36%
post graduate level face the problem of getting information up to a great extent. Low-level education provides low-level self-confidence and self-reliance
to the women folk to engage in business, which is continuous risk taking and strategic decision making profession.

. Conflicts between Work and Domestic Commitments: Women's family obligations also bar them from becoming successful entrepreneurs in both
developed and developing nations. "Having primary responsibility for children, home and older dependent family members, few women can devote all
their time and energies to their business". It has been suggested that many women enter self-employment to gain more control over their time and to
achieve greater personal autonomy. For all small business owners, running a business involves long hours, but because domestic duties and child-care are
frequently seen as women’s responsibility, many business women face conflicts in their roles as wife, mother, and business owner. It is common to find the
female business owners, particularly those who are mothers, displaying the feeling of guilt because they do not fulfill the traditional female role. Domestic
responsibility may mean that the female entrepreneurs face problems allocating sufficient time to the business. The demands associated with running the
business and home may therefore restrict the growth and potential success of many women-owned businesses. Lack of family support worsens the
problem.

. Access to Training: Women have limited access to vocational and technical training in South Asia. Report suggests that women are often unaware of the
training opportunities.

WAYS TO DEVELOP WOMEN ENTREPRENEURS

. Consider women as specific target group for all developmental programmers.

. Better educational facilities and schemes should be extended to women folk from government part.

. Adequate training program on management skills to be provided to women community.

. Encourage women's participation in decision-making.

. Vocational training to be extended to women community that enables them to understand the production process and production management.

GOVERNMENT MEASURES IN SUPPORT OF WOMEN ENTREPRENEURSHIP
A network of organizations is there in the state, which provides loan facilities as well as training, consultancy, and marketing services to the women
entrepreneurs. Following are the most prominent institutions and the important services rendered by them.
. FINANCIAL ASSISTANCES: The following institutions are functioning in the state for providing financial assistance to women entrepreneurs.
0 Small Industries Development bank of India ( SIDBI)
The National Small Industries Corporation Ltd. ( NSIC)
Khadi & Village Industries Commission (KVIC)
National Bank For Agricultural And Rural Development (NABARD)
Coconut Development Board
Bank Of India
0 State Bank Of India
. CONSULTANCY SERVICES: Lack of access to information is a major barrier of the Small scale sector especially of the women entrepreneurs. In the initial
stage of formation of a unit the most important problems are identification of a feasible and viable project, selection of the suitable technology etc. The
following institutions are engaged with guidance and consultancy services to the Small sector in the State.
0 Coconut Development Board
0  The Rubber Board
. ENTREPRENEURSHIP DEVELOPMENT AND TRAINING: The State enjoys the credit for high rate of female literacy and female development index in the
country. Even though the development index of women in the state is comparable to that of developed countries their participation in the entrepreneurial
scenario is very low. With the objective of promoting women entrepreneurship a number of institutions are functioning in the State to impart awareness
on opportunities and to provide skill based training to women.
0 District Industries Centers (DICs)

O o0 o0ooo
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0 Centre For Management Development (CMD)

Khadi And Village industries commission (KVIC)

Rubber Board

Science And Technical Entrepreneurship Development Programme ( STED)

Small Entrepreneurs Promotion and Training Institute.

Small Industries Development Organisation ( SIDO)

0 Small Industries Service Institute (SISI)

. ASSISTANCE FOR MARKETING: Success of any manufacturing enterprise will depend on its ability to market its products. One of the major barriers in the
operation of women enterprises is marketing outlet. Marketing is considered as the most important entrepreneurial function based on which the entire
success of the enterprise will be determined. A brief sketch of the organizational support for marketing the products of women enterprises is given in the
following paragraphs.

0 National Bank For Agriculture And Rural Development (NABARD)

0 Marketing CDS products.

SIDCO has several schemes for the marketing of products produced in the SS1 sector. It has launched a special scheme for the marketing of products produced

in the Community Development Societies with special preference for products produced by women enterprises. SIDCO collect quality products from CDS units

and marketing them to the end consumers. SIDCO on behalf of the Small Scale Industrial units in the state will participate in tenders floated by Central and State
government departments and organizations.

. INFRASTRUCTURE: State provides special care for the development of infrastructure for the development of women enterprises. The efforts of the state in
this direction are supplemented by the Central scheme called "Integrated infrastructure development" (1ID). National Programme for Rural industrialization
(NPRID) is another Central Govt. Scheme to set up Industrial clusters in Rural and backward areas.

0 Small Scale industries Development Corporation (SIDCO): It is the nodal agency for the development of small scale industries in the state. It is
in charge implementing the scheme of one industrial park in each. It is entrusted with the responsibly for the allotment of industrial sheds and
spaces for setting up of units in mini industrial Estates, Industrial Estates.

0o Women Entrepreneurs Development Cells (WEDC): District Industries Centres, Department of industries and Commerce, Rural Banks, and Small
Industries Service Institute have separate Women Entrepreneurship Deyelopment Cell. The chief objectives of the cell is the motivation of
women entrepreneurs by extending all kinds of support and assistance, information and advice, technology and finance, supply of raw materials
and marketing of finished goods etc.

O OO0 oo

RECOMMENDATIONS

. Increase the ability of women to participate in the labour force by ensuring the availability of affordable child care and equal treatment in the work place.
More generally, improving the position of women in society and promoting entrepreneurship generally will have benefits in terms of women’s
entrepreneurship.

. Listen to the voice of women entrepreneurs. The creation of government offices of women's business ownership is one way to facilitate this. Such offices
could have programme responsibilities such as providing women's business centres, organising information seminars and meetings and/or providing web-
based information to those wanting to start and grow a business.

. Incorporate a women's entrepreneurial dimension in the formation of all SME-related policies. This can be done by ensuring that the impact on women's
entrepreneurship is taken into account at the design stage.

. Promote the development of women entrepreneur networks. These are major sources of knowledge about women’s entrepreneurship and valuable tools
for its development and promotion. Co-operation and partnerships between national and international networks can facilitate entrepreneurial endeavours
by women in a global economy.

. Periodically evaluate the impact of any SME-related policies on the success of women-owned businesses and the extent to which such businesses take
advantage of them. The objective should be to identify ways to improve the effectiveness of those that should be retained. Good practices that are
identified in this way should be disseminated and shared internationally.

. Improve the factual and analytical underpinnings of our understanding of the role of women entrepreneurs in the economy. This requires strengthening
the statistical basis for carrying out gender-related cross-country comparative analyses and longitudinal studies of the impact of important developments
and policies, especially over time.

CONCLUSION

Women entrepreneurs faced so many problems in aspects of financial, marketing, health, family, and problems. Some guidelines should be given by the govt.
and the financial institution to the women entrepreneur at time to time. What women need for enterprises little training, some financial support and motivation
at all levels-home, the society and the government.
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