
VOLUME NO. 5 (2015), ISSUE NO. 01 (JANUARY)  ISSN 2231-5756 

 A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

Indexed & Listed at:  
Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A., 

Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)], 
Index Copernicus Publishers Panel, Poland with IC Value of 5.09 & number of libraries all around the world. 

Circulated all over the world & Google has verified that scholars of more than 3770 Cities in 175 countries/territories are visiting our journal on regular basis. 

Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI – 135 003, Yamunanagar, Haryana, INDIA 

http://ijrcm.org.in/ 

 



VOLUME NO. 5 (2015), ISSUE NO. 01 (JANUARY)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

ii 

CONTENTS 
 

Sr. 
No. 

 

TITLE & NAME OF THE AUTHOR (S) 
Page 
No. 

1. AN EMERGING OPPORTUNITY IN ORGANISED RETAIL SECTOR IN INDIA 

AJAY KUMAR & YASHWANT SINGH THAKUR 
1 

2. ATHEISM OR RELIGIOSITY: WHAT DRIVES NEW AGE ADMINISTRATORS AND ENTREPRENEURS 

DR. ANU SINGH LATHER, DR. SHILPA JAIN & DEEPTI PRAKASH 
5 

3. THE RELATIONSHIP BETWEEN PERSONALITY AND SHOPPING ORIENTATION: AN EMPIRICAL STUDY WITH 

SPECIAL REFERENCE TO APPAREL CUSTOMERS IN COIMBATORE CITY 

DR. R. SELLAPPAN & P.RADHIKA 

9 

4. CRACKING THE NEURAL CODE OF RURAL PEOPLE REGARDING MOBILE PHONE USAGE PATTERNS IN 

KARNATAKA: A CASE STUDY OF HASSAN DISTRICT 

KRISHNA KISHORE SV & DR. ALOYSIUS HENRY SEQUEIRA 

16 

5. ROLE OF CLUSTER DEVELOPMENT ACTIVITIES IN ENHANCING COMPETITIVENESS OF HANDLOOM CO-

OPERATIVES IN KANNUR DISTRICT 

DR. PREMAVALLI P.V 

24 

6. A CASE STUDY ON ONLINE SHOPPING OF ACCORD BUSINESS SCHOOL, CHIGURUWADA, TIRUPATI 

DR. S. SHAHINA BEGUM 
29 

7. AWARENESS OF QUALITY MANAGEMENT IN HIGHER EDUCATION 

DR. FISSEHA GIRMAY & DR. ARAVIND.S. 
33 

8. FINANCIAL AND OPERATING PERFORMANCE OF DISINVESTED CENTRAL PUBLIC SECTOR ENTERPRISES OF 

MANUFACTURING SECTOR IN INDIA 

DR. A. VIJAYAKUMAR & S. JAYACHITRA 

38 

9. GOVERNMENT REVENUE AND EXPENDITURE NEXUS IN SINGAPORE: STRUCTURAL STABILITY AND 

CAUSALITY ANALYSIS 

SUBRATA SAHA 

47 

10. A STUDY TO DETERMINE THE FACTORS AFFECTING THE PRESCRIPTION PREFERENCE OF DOCTORS IN GOA 

CEDRIC THOMAS SILVEIRA 
54 

11. THE QUALITY PRACTICES AND ITS IMPACT ON QUALITY IN ENGINEERING INSTITUTIONS IN KARNATAKA 

DR. MAHESHA KEMPEGOWDA, NALINA. R & NETHRAVATHI. N 
57 

12. RECRUITMENT THROUGH SOCIAL MEDIA: CHALLENGES AND OPPORTUNITIES 

AANCHAL JAIN & ARUN KUMAR 
62 

13. A STUDY ON QUALITY WORK LIFE BALANCE AMONG THE DEVELOPMENT OFFICERS OF LIC OF INDIA IN 

CHENNAI CITY 

SHENBAGAM KANNAPPAN & DR. S. BAMA 

65 

14. SUSTAINABLE FINANCIAL INCLUSION: A NEED OF THE HOUR: STUDY OF RECENT INITIATIVES OF RBI & 

GOVERNMENT OF INDIA 

AVINASH BN, CHAITHRA M.S, PRIYANKA R & PUJA BHATT 

68 

15. THE IMPACT OF ADVANCED TECHNOLOGIES AND TELECOMMUNICATION: IMPLICATIONS FOR 

DEVELOPMENT OF NIGERIAN PORT INDUSTRY 

DR. OBED B. C. NDIKOM 

73 

16. NEXUS BETWEEN CORPORATE GOVERNANCE REGIME AND INTERNAL CONTROL SCHEME IN BUSINESS 

ORGANIZATIONS 

ABDULLAHI SHEHU ARAGA 

86 

17. ADOPTION OF MOBILE COMMERCE IN HIMACHAL PRADESH 

PANKAJ YADAV 
93 

18. GREEN WASHING: DECEPTIVE BUSINESS CLAIMS TO BILK THE BUYER 

SACHIN KUMAR 
98 

19. GLOBAL EXPERIENCE OF FOREIGN DIRECT INVESTMENT IN MULTI-BRAND RETAILING 

ITISHA ROHATGI 
102 

20. HIGHER EDUCATION: EXPLORATION OF OPPORTUNITIES AND CHALLENGES 

MENKA 
107 

 REQUEST FOR FEEDBACK & DISCLAIMER 111 



VOLUME NO. 5 (2015), ISSUE NO. 01 (JANUARY)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iii 

CHIEF PATRON 
PROF. K. K. AGGARWAL 

Chairman, Malaviya National Institute of Technology, Jaipur 
(An institute of National Importance & fully funded by Ministry of Human Resource Development, Government of India) 

Chancellor, K. R. Mangalam University, Gurgaon 

Chancellor, Lingaya’s University, Faridabad 

Founder Vice-Chancellor (1998-2008), Guru Gobind Singh Indraprastha University, Delhi 

Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar 

 

FOUNDER PATRON 
LATE SH. RAM BHAJAN AGGARWAL 

Former State Minister for Home & Tourism, Government of Haryana 

Former Vice-President, Dadri Education Society, Charkhi Dadri 

Former President, Chinar Syntex Ltd. (Textile Mills), Bhiwani 

 

CO-ORDINATOR 
AMITA 

Faculty, Government M. S., Mohali 
 

ADVISORS 
DR. PRIYA RANJAN TRIVEDI 

Chancellor, The Global Open University, Nagaland 

PROF. M. S. SENAM RAJU 
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi 

PROF. M. N. SHARMA 
Chairman, M.B.A., Haryana College of Technology & Management, Kaithal 

PROF. S. L. MAHANDRU 
Principal (Retd.), Maharaja Agrasen College, Jagadhri 

 

EDITOR 
PROF. R. K. SHARMA 

Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi 
 

CO-EDITOR 
DR. BHAVET 

Faculty, Shree Ram Institute of Business & Management, Urjani 
 

EDITORIAL ADVISORY BOARD 
DR. RAJESH MODI 

Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia 

PROF. SANJIV MITTAL 
University School of Management Studies, Guru Gobind Singh I. P. University, Delhi 

PROF. ANIL K. SAINI 
Chairperson (CRC), Guru Gobind Singh I. P. University, Delhi 



VOLUME NO. 5 (2015), ISSUE NO. 01 (JANUARY)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iv 

DR. SAMBHAVNA 
Faculty, I.I.T.M., Delhi 

DR. MOHENDER KUMAR GUPTA 
Associate Professor, P. J. L. N. Government College, Faridabad 

DR. SHIVAKUMAR DEENE 
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga 

 

ASSOCIATE EDITORS 
PROF. NAWAB ALI KHAN 

Department of Commerce, Aligarh Muslim University, Aligarh, U.P. 

PROF. ABHAY BANSAL 
Head, Department of Information Technology, Amity School of Engineering & Technology, Amity 

University, Noida 

PROF. A. SURYANARAYANA 
Department of Business Management, Osmania University, Hyderabad 

DR. SAMBHAV GARG 
Faculty, Shree Ram Institute of Business & Management, Urjani 

PROF. V. SELVAM 
SSL, VIT University, Vellore 

DR. PARDEEP AHLAWAT 
Associate Professor, Institute of Management Studies & Research, Maharshi Dayanand University, Rohtak 

DR. S. TABASSUM SULTANA 
Associate Professor, Department of Business Management, Matrusri Institute of P.G. Studies, Hyderabad 

SURJEET SINGH 
Asst. Professor, Department of Computer Science, G. M. N. (P.G.) College, Ambala Cantt. 

 

TECHNICAL ADVISOR 
AMITA 

Faculty, Government M. S., Mohali 
 

FINANCIAL ADVISORS 
DICKIN GOYAL 

Advocate & Tax Adviser, Panchkula 

NEENA 
Investment Consultant, Chambaghat, Solan, Himachal Pradesh 

 

LEGAL ADVISORS 
JITENDER S. CHAHAL 

Advocate, Punjab & Haryana High Court, Chandigarh U.T. 

CHANDER BHUSHAN SHARMA 
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri 

 

SUPERINTENDENT 
SURENDER KUMAR POONIA 

 



VOLUME NO. 5 (2015), ISSUE NO. 01 (JANUARY)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

v 

CALL FOR MANUSCRIPTS 
We invite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the areas of 

Computer Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking; 

Economics; Tourism Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic Science; 

Corporate Governance; Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information Systems; Accounting 

Theory & Practice; Auditing; Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic 

Development; Economic History; Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial 

Organization; International Economics & Trade; International Finance; Macro Economics; Micro Economics; Rural Economics; Co-operation; 

Demography: Development Planning; Development Studies; Applied Economics; Development Economics; Business Economics; Monetary Policy; Public 

Policy Economics; Real Estate; Regional Economics; Political Science; Continuing Education; Labour Welfare; Philosophy; Psychology; Sociology; Tax 

Accounting; Advertising & Promotion Management; Management Information Systems (MIS); Business Law; Public Responsibility & Ethics; 

Communication; Direct Marketing; E-Commerce; Global Business; Health Care Administration; Labour Relations & Human Resource Management; 

Marketing Research; Marketing Theory & Applications; Non-Profit Organizations; Office Administration/Management; Operations Research/Statistics; 

Organizational Behavior & Theory; Organizational Development; Production/Operations; International Relations; Human Rights & Duties; Public 

Administration; Population Studies; Purchasing/Materials Management; Retailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic 

Management Policy; Technology/Innovation; Tourism & Hospitality; Transportation Distribution; Algorithms; Artificial Intelligence; Compilers & 

Translation; Computer Aided Design (CAD); Computer Aided Manufacturing; Computer Graphics; Computer Organization & Architecture; Database 

Structures & Systems; Discrete Structures; Internet; Management Information Systems; Modeling & Simulation; Neural Systems/Neural Networks; 

Numerical Analysis/Scientific Computing; Object Oriented Programming; Operating Systems; Programming Languages; Robotics; Symbolic & Formal 

Logic; Web Design and emerging paradigms in allied subjects. 

Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript anytime in M.S. Word format 

after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking the link online 

submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).  

GUIDELINES FOR SUBMISSION OF MANUSCRIPT 

1. COVERING LETTER FOR SUBMISSION: 

DATED: _____________ 

THE EDITOR 

IJRCM 

Subject: SUBMISSION OF MANUSCRIPT IN THE AREA OF. 

 (e.g. Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/Engineering/Mathematics/other, please specify) 

DEAR SIR/MADAM 

Please find my submission of manuscript entitled ‘___________________________________________’ for possible publication in your journals. 

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any language fully or partly, nor is it 

under review for publication elsewhere. 

I affirm that all the author (s) have seen and agreed to the submitted version of the manuscript and their inclusion of name (s) as co-author (s). 

Also, if my/our manuscript is accepted, I/We agree to comply with the formalities as given on the website of the journal & you are free to publish our 

contribution in any of your journals. 

NAME OF CORRESPONDING AUTHOR: 

Designation: 

Affiliation with full address, contact numbers & Pin Code: 

Residential address with Pin Code: 

Mobile Number (s): 

Landline Number (s):  

E-mail Address: 

Alternate E-mail Address: 

NOTES: 

a) The whole manuscript is required to be in ONE MS WORD FILE only (pdf. version is liable to be rejected without any consideration), which will start from 

the covering letter, inside the manuscript. 

b) The sender is required to mentionthe following in the SUBJECT COLUMN of the mail:  

New Manuscript for Review in the area of (Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/ 

Engineering/Mathematics/other, please specify) 

c) There is no need to give any text in the body of mail, except the cases where the author wishes to give any specific message w.r.t. to the manuscript. 

d) The total size of the file containing the manuscript is required to be below 500 KB. 

e) Abstract alone will not be considered for review, and the author is required to submit the complete manuscript in the first instance. 

f) The journal gives acknowledgement w.r.t. the receipt of every email and in case of non-receipt of acknowledgment from the journal, w.r.t. the submission 

of manuscript, within two days of submission, the corresponding author is required to demand for the same by sending separate mail to the journal. 

2. MANUSCRIPT TITLE: The title of the paper should be in a 12 point Calibri Font. It should be bold typed, centered and fully capitalised. 

3. AUTHOR NAME (S) & AFFILIATIONS: The author (s) full name, designation, affiliation (s), address, mobile/landline numbers, and email/alternate email 

address should be in italic & 11-point Calibri Font. It must be centered underneath the title. 

4. ABSTRACT: Abstract should be in fully italicized text, not exceeding 250 words. The abstract must be informative and explain the background, aims, methods, 

results & conclusion in a single para. Abbreviations must be mentioned in full. 

 



VOLUME NO. 5 (2015), ISSUE NO. 01 (JANUARY)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

vi 

 

5. KEYWORDS: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic order separated by 

commas and full stops at the end. 

6. MANUSCRIPT: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It must be prepared on a single space and 

single column with 1” margin set for top, bottom, left and right. It should be typed in 8 point Calibri Font with page numbers at the bottom and centre of every 

page. It should be free from grammatical, spelling and punctuation errors and must be thoroughly edited. 

7. HEADINGS: All the headings should be in a 10 point Calibri Font. These must be bold-faced, aligned left and fully capitalised. Leave a blank line before each 

heading. 

8. SUB-HEADINGS: All the sub-headings should be in a 8 point Calibri Font. These must be bold-faced, aligned left and fully capitalised.  

9. MAIN TEXT: The main text should follow the following sequence: 

 INTRODUCTION 

 REVIEW OF LITERATURE 

 NEED/IMPORTANCE OF THE STUDY 

 STATEMENT OF THE PROBLEM 

 OBJECTIVES 

 HYPOTHESES 

 RESEARCH METHODOLOGY 

 RESULTS & DISCUSSION 

 FINDINGS 

 RECOMMENDATIONS/SUGGESTIONS 

 CONCLUSIONS 

 SCOPE FOR FURTHER RESEARCH 

 ACKNOWLEDGMENTS 

 REFERENCES 

 APPENDIX/ANNEXURE 

 It should be in a 8 point Calibri Font, single spaced and justified. The manuscript should preferably not exceed 5000 WORDS. 

10. FIGURES &TABLES: These should be simple, crystal clear, centered, separately numbered & self explained, and titles must be above the table/figure. Sources 

of data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred to from the main text. 

11. EQUATIONS:These should be consecutively numbered in parentheses, horizontally centered with equation number placed at the right. 

12. REFERENCES: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised references in the preparation 

of manuscript and they are supposed to follow Harvard Style of Referencing. The author (s) are supposed to follow the references as per the following: 

• All works cited in the text (including sources for tables and figures) should be listed alphabetically.  

• Use (ed.) for one editor, and (ed.s) for multiple editors.  

• When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending order. 

• Indicate (opening and closing) page numbers for articles in journals and for chapters in books.  

• The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, dissertations, reports, working 

papers, unpublished material, etc. 

• For titles in a language other than English, provide an English translation in parentheses.  

• The location of endnotes within the text should be indicated by superscript numbers. 

 

PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES: 

BOOKS 

• Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.  

• Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.  

CONTRIBUTIONS TO BOOKS 

• Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited by David Crowther & 

Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303. 

JOURNAL AND OTHER ARTICLES 

• Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Journal of Urban Economics, 

Vol. 21, No. 1, pp. 83-104. 

CONFERENCE PAPERS 

• Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Association, New Delhi, India, 

19–22 June. 

UNPUBLISHED DISSERTATIONS AND THESES 

• Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra. 

ONLINE RESOURCES 

•            Always indicate the date that the source was accessed, as online resources are frequently updated or removed. 

WEBSITES 

• Garg, Bhavet (2011): Towards a New Natural Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp 



VOLUME NO. 5 (2015), ISSUE NO. 01 (JANUARY)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

65 

A STUDY ON QUALITY WORK LIFE BALANCE AMONG THE DEVELOPMENT OFFICERS OF LIC OF INDIA IN 

CHENNAI CITY 
 

SHENBAGAM KANNAPPAN 

RESEARCH SCHOLAR 

DEPARTMENT OF COMMERCE 

BHARATHIYAR UNIVERSITY 

COIMBATORE 

 

DR. S. BAMA 

ASST. PROFESSOR  

DR. AMBEDKAR GOVERNMENT ARTS COLLEGE 

VYASARPADI 

 

ABSTRACT 
Quality of work life is the fine-looking experience which an employee feels about the job and work place. It gives benefit to the organization as well as to the 

employees. The present paper objective is to find out the quality work balance among the development officers of Life insurance Corporation in Chennai city. The 

total size of the sample is 200. For the purpose of present study, Life insurance corporation development officers were considered for the study. Interview 

schedule method was administered to gather information. The collected data were processed and then analyzed with the help of descriptive statistics method 

and t-test. The result of the study is that there is an positive impact of personal factors on quality of work life among the development officers in Chennai city 

 

KEYWORDS 

Life Insurance and quality of work life. 

 

INTRODUCTION 
he Quality of work life (QWL) is a wide term covering an immense variety of programmes, techniques, theories and management styles through which 

organizations and jobs are designed so as to grant employees more autonomy, responsibility and authority than is usually done. It is comprehensive, 

department wide program designed to improve employee satisfaction, strengthening workplace learning and helping employees. A high quality of work 

life is essential for organizations to continue, to attract and retain employees (Sandrick,2003) Many factors contribute to QWL which includes adequate and fair 

remuneration, safe and healthy working conditions, social integration in the work organization that enables an organization to develop and use all his or her 

capacities Richard and L.Joy defined QWL as “the degree to which members of a work organization are able to satisfy important personal needs through their 

experience in the organizations.” According to Vincent Lombardi,” the quality of a person’s life is in direct proportion to their commitment, excellence, 

regardless of their chosen field or endeavor” 

Employees work with the organization for salary. Apart from this, they do not have any connection with the organization. The employees cannot get any benefit 

other than salary. Employees were instructed to perform the work by the management. They do not possess any freedom in the work. This is old philosophy of 

management. But in the modern digital era, there has been enormous modification in the practices of human resources. Top level management of companies 

considers the employees an asset and takes appropriate steps to achieve the target. Top level management realizes that if the employees are not motivated, 

surely management cannot retain the efficient employees. These employees may switch over to another organization, and it is monotonous to the company to 

fill the vacancy with quality employees immediately. To eliminate this bad scenario, management of the company believes in satisfaction of employees in the 

organization. Management has to make the employees to feel happy in the work place. Therefore, the study is undertaken to find out the quality work life 

balance among the development officers of LIC of India in Chennai city. 

 

OBJECTIVE OF THE STUDY 
� To study the quality work life balance among the development officers of Life insurance corporation of India in Chennai city. 

� To give the suggestions for better improvement in Quality of Work Life. 

 

RESEARCH METHODOLOGY 
The presents study’s ultimate objective is to find out the quality work life balance among the development officers of Life insurance Corporation in Chennai city.  

In this research study, sample was considered from Chennai city. The samples used in the study were development officers in Life Insurance Corporation in India. 

These employees involved the selling of insurance products. The total size of sample is 200. Primary data was collected by the structured questionnaire framed 

by the K.G. Agarwal. This was used to measure the impact of personal factors on quality of work life of the respondents. Quality of work life scale comprises 12 

statements. The Cronbach Alpha value was found to be 0.88. The validity refers to the degree to which any tool measures what it is intended or claims to 

quantify. A questionnaire had been distributed to the development officers of life insurance 8yu and filled in questionnaires had been collected from them. The 

secondary data used in the study were books, journals and websites related to quality of work life. For coding purpose, the collected data were entered on the 

computer. SPSS statistical tool was utilized for examining the data with the help of descriptive statistics and t-test. Quality of work life scale was used to measure 

the mean level of quality of work life of the respondents. The considered standard ratings are such as “very much satisfied = 5, satisfied = 4, Neither satisfied nor 

dissatisfied = 3, Dissatisfied = 2 and Very Much dissatisfied = 1. 

 

TABLE 1: GENDER WISE DISTRIBUTION OF RESPONDENTS 

GenderFrequency Percent

Male 120 60.0 

Female 80 40.0 

Total 200 100.0 

Source: Primary data 

The above table shows gender wise distribution of respondents Majority 60% are male and 40% are female officers in life insurance sector in Chennai city. 

 

 

 

T 
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TABLE 2: AGE GROUP WISE DISTRIBUTION OF RESPONDENTS 

Age FrequencyPercent

Up to 25 years 51 25.5 

26-35 years 70 35.0 

36-45 Years 49 24.5 

Above 46 years30 15.0 

Total 200 100.0 

Source: Primary data 

The above table reveals that age group wise distribution of respondents in Chennai city. Majority 35% of respondents were in the age group of 26-35 years, 

followed by 25.5% of respondents were in the age group of up to 25 years, 24.5% of respondents were in the age group of 36-45 years and only 15% of 

respondents were in the age group of above 46 years. 
 

TABLE 3: EDUCATIONAL QUALIFICATION WISE DISTRIBUTION OF RESPONDENTS 

Educational qualification FrequencyPercent 

up to HSC 40 20.0 

UG 80 40.0 

PG 50 25.0 

Professional 30 15.0 

Total 200 100.0 

Source: Primary data 

Educational qualification wise distribution of respondents highlights in Table 3.  40%     of    respondents were under graduate, 25% of respondents were post –

graduates, 20% of respondents were up to HSC qualified and only 15% of respondents were professional. 
 

TABLE 4: MONTHLY INCOME WISE DISTRIBUTION OF RESPONDENTS 

Monthly Income Frequency Percent

Less than Rs.20,00010 5.0 

Rs.20,001 - 40,000 110 55.0 

Rs.40,001 - 60,000 50 25.0 

Above Rs.60,000 30 15.0 

Total 200 100.0 

Source: Primary data 

The above table explains that monthly income wise distribution of respondents.    Majority 55% of respondents were in the monthly income group of Rs.20,001-

40,000, followed by 25% of respondents were in the income group of Rs.40,001-60,000, 15% of respondents were in the monthly income group of above 

Rs.60,000 and only 5% of respondents were in the income group of less than Rs.20,000. 
 

TABLE 5: MARITAL STATUS WISE DISTRIBUTION OF RESPONDENTS 

Marital status FrequencyPercent 

single 87 43.5 

Married 113 56.5 

Total 200 100.0 

Source: Primary data 

The above table illustrates that marital status wise distribution of respondents. 56.5% of respondents were married and 43.5% of respondents were single. 
 

TABLE 6: FAMILY WISE DISTRIBUTION OF RESPONDENTS 

Family Frequency Percent

Nuclear 140 70.0 

Joint family 60 30.0 

Total 200 100.0 

Source: primary data 

The above table explains that family wise distribution of respondents. 70% of the respondents were nuclear family and 30% of respondents were joint family. 
 

TABLE 7: RESPONDENT’S WILLINGNESS TO DO OFFICE WORK AT HOME 

Office work Frequency Percent

Performing 128 64.0 

Not performing72 36.0 

Total 200 100.0 

Source: Primary data 

The above table demonstrates that respondent’s willingness to perform office work at home. 64% of respondents are willing to do office work at home and 36% 

of respondents were not willing to do office work at home. 

TABLE 8: DESCRIPTIVE STATISTICS 

 N Minimum Maximum Mean Std. Deviation 

Understand the responsibilities 200 1 5 3.74 1.300 

Have a sense of personal autonomy 200 1 5 3.70 1.232 

Feel confidence and pride 200 1 5 3.48 1.414 

Managers are treating employees fairly 200 1 5 3.40 1.389 

Timely feed back by managers 200 1 5 3.40 1.392 

Confidence in the empowerment maturity 200 1 5 3.33 1.299 

Managers are respected for competence 200 1 5 3.30 1.311 

Personal compensation is satisfactory 200 1 5 3.30 1.311 

The non-financial recognition is satisfactory 200 1 5 3.30 1.311 

Work group is a productive team 200 1 5 3.28 1.626 

Treat each other with respect and trust 200 1 5 3.20 1.367 

Reward system is fair and equitable 200 1 5 3.10 1.384 

Source: Primary data 
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It is observed from the above table the highest mean rating for the statement “Understand     the responsibilities’ is 3.74. It infers that the respondents are 

almost satisfied with the item. It’s followed by “Have a sense of personal autonomy” 3.70, “Feel confidence and pride” 3.48. The minimum mean value (3.2471) 

is arrived for the item “Reward system is fair and equitable”. It falls around neither satisfied nor dissatisfied. 

Null Hypothesis: There is no impact of personal factors on quality of work life balance among the development officers of LIC India in Chennai city. 

 

TABLE 9: ONE SAMPLE T-TEST FOR WHETHER THERE IS ANY IMPACT OF PERSONAL FACTORS ON QUALITY OF WORK LIFE BALANCE AMONG THE 

DEVELOPMENT OFFICERS OF LIC INDIA IN CHENNAI CITY 

Statements N Mean Std. Deviation t value P value 

Understand the responsibilities 200 3.74 1.300 8.048 0.000
** 

Have a sense of personal autonomy 200 3.70 1.232 3.236 0.001
**

 

Feel confidence and pride 200 3.48 1.414 8.036 0.000
**

 

Managers are treating employees fairly 200 3.40 1.389 3.538 0.001
**

 

Timely feed back by managers 200 3.40 2.352 2.069 0.000
**

 

Confidence in the empowerment maturity 200 3.33 1.852 2.435 0.000
**

 

Managers are respected for competence 200 3.30 1.311 3.236 0.001
**

 

Personal compensation is satisfactory 200 3.30 1.311 4.012 0.000
**

 

The non-financial recognition is satisfactory 200 3.30 1.311 4.072 0.000
**

 

Work group is a productive team 200 3.28 1.626 4.751 0.000
**

 

Treat each other with respect and trust 200 3.20 1.367 3.236 0.001
**

 

Reward system is fair and equitable 200 3.10 1.384 2.371 0.001
**

 

Source: Primary data 

Note: ** represents significant at 1% level. 

The above table shows that one sample t-test for whether there is any impact of personal factors on quality of work life of the both public and private sector life 

insurance company officers in Chennai city. All the variables p value is less than 0.01.Therefore; the null hypothesis is rejected at 1% level of significant. It is 

concluded that there is impact of personal factors on quality of work life among the development officers of LIC of India in Chennai city. 

 

CONCLUSION 
From this research study, it is concluded that there is an impact of personal factors on quality of work life of the both public and private sector life insurance 

company officers in Chennai city. The existence of quality of work like in the insurance company enhances the job satisfaction, job performance, productivity and 

involvement of job of officers. Hence, the management is responsible for the presence of quality of work life in the insurance companies. It results in quality of 

the service and satisfaction of the customers. 

 

SUGGESTIONS 
� Organizations should provide the salary, yearly increment and incentives to their employees. 

� Organizations should provide leave flexibility to employees for a break from work stress. 

� Senior peoples of the organization have to maintain a healthy relationship environment in the organization. 

� Seniors should provide help to his/her junior to full fill the company sales target. 
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