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A STUDY OF OPERATIONAL PROCESS AT LEATHER TANNING INDUSTRY 
 

KANAKA B 

ASST. PROFESSOR 

CHETANA’S INSTITUTE OF MANAGEMENT & RESEARCH 

MUMBAI 

 

M. JEYARATHANAM 

EMERITUS PROFESSOR 

BHARATHIAR UNIVERSITY 

COIMBATORE 
 

ABSTRACT 
The global demand for leather and leather products increase day by day, since the global population and the standard of living of 

people increase rapidly every year. The leather and leather products sector now represents one of the most important industrial 

sectors in India, significantly contributing to the national economy. Tanning is an integral part of the process of converting raw 

hides and skins into finished leather. The condition of leather tanneries is indicated by many operational aspects. The present study 

analyses different aspects of tanneries operations of the leather tanneries at Vellore district in Tamilnadu, India. To evaluate the 

variance and relativity between the prevailing condition in tanneries operations and the impact of the variable on the operations 

of tanneries relevant ratios and statistical tools like mean, standard deviation, t-test were used. The present study concludes that 

the important operational aspect of leather tanning industry at Vellore district are that the process and power outages are associ-

ated with existing condition of this industry. 
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NEED FOR TEACHING WELL- BEING THROUGH POSITIVE PSYCHOLOGY IN 

EDUCATIONAL INSTITUTIONS 
 

JAYASHREE SANGHANI 

RESEARCH SCHOLAR 

MEWAR UNIVERSITY 

CHITTORGARH 

 

DR. SAROJ ARYA 

RESEARCH SUPERVISOR 

MEWAR UNIVERSITY 

CHITTORGARH 

 

SOWMYA MARE 

RESEARCH ASST. 
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SECUNDERABAD 

 

BRIG. JAGJIT AHUJA 

DIRECTOR 
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#16, P&T COLONY 

SECUNDERABAD 
 

ABSTRACT 
The educational institutions- schools& colleges for more than a century paved the boulevard towards a successful adult work. In 

the present educational system, the students face a lot of pressure, stress and expectation from self and by others which leads to 

experiencing a lot of negative emotions. These factors hinder children’s all round development and their scholastic achievements 

leading to low self-efficacy and belief in self. This becomes a concern for parents, teachers and the students themselves. Positive 

mood produces broader attention, more creative thinking, & more holistic thinking. When you are in a good mood, you are better 

at ‘What’s right here?’ & when you are in a bad mood, you are better at ‘what’s wrong here?’ Both positive & negative ways of 

thinking are important in the right situation, but all too often schools emphasize critical thinking and following orders rather than 

creative thinking and learning new stuff. For people to lead truly flourishing lives they need to feel they are personally satisfied and 

developing, as well as functioning positively in regard to society. Unfortunately, too many people are instead languishing – living 

unhappy, unfulfilled lives as well as lacking social and community engagement. Few good reasons that well-being should be taught 

in educational institutions are the Current flood of depression and the nominal increase in happiness & satisfaction over the last 

two generations. It would be an antidote to the runaway incidence of depression, a way to increase life satisfaction, and an aid to 

better learning and more creative thinking. 
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CORPORATE SOCIAL RESPONSIBILITY 
 

SUMAIYA FATHIMA 

PRINCIPAL 

BET SADATHUNNISA COLLEGE 

BISMILLAHNAGAR, BENGALURU 

 

ABSTRACT 
This paper aims to provide a better understanding of multistakeholder perceptions of corporate social responsibility (CSR). CSR is 

addressed in terms of social and environmental responsibilities. CSR can encompass a wide variety of tactics; from giving nonprofit 

organizations a portion of a company's proceeds, to giving away a product or service to a worthy recipient for every sale with the 

enactment of the Companies Act, 2013, India has become the forerunner to mandate spend on Corporate Social Responsibility 

(CSR) activities through a statutory provision. Companies that demonstrate their commitment to various causes are perceived as 

less selfish than companies whose corporate social responsibility endeavors are nonexistent. Undertaking socially responsible ini-

tiatives is truly a win-win situation. Not only will your company appeal to socially conscious consumers and employees, but you'll 

also make a real difference in the world. Keep in mind that in CSR, transparency and honesty about what you're doing are para-

mount to earning the public's trust 
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ANALYSIS OF FINANCIAL STATEMENT OF ROURKELA STEEL PLANT BY USING 

THE TECHNIQUE OF RATIO ANALYSIS 
 

DR. ASHOK KUMAR RATH 

PROFESSOR 

REGIONAL COLLEGE OF MANAGEMENT 

BHUBANESWAR 
 

ABSTRACT 
The present study is an attempt to find out soundness of the financial ratios from financial statement at Rourkela steel plant. The 

liquidity position has increased in the year 2013-14 and profitability and sales of the company have shown a rise. Higher turnovers 

of assets and working capital in the year 2014-15 give a good sign of firm’s liquidity and profitability position.  
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ABSTRACT 
Social capital and structural capital is critical to talent development. Talent is all about an individual’s knowledge and skills, but it 

ultimately depends upon the ability of individual. Several studies revealed that India would have more youth power as compared 

to other countries by 2020. The article emphasized on several models for the valuation of human capital and return on talent; 

corporates which are following valuation of their human capital and how it is valued and Problems associated for incorporation of 

Value of Human resources in Annual Reports. Talent in potential form is required to measure its return both in the macro and micro 

level of economy/ business. It measures the payback from investment in people. It indicates whether right people are hired and 

how effectively they are used to achieve organizational goals. The Economic model for value added can be revised by considering 

productivity, average cost per employee and number of employee in the organization, to find out value added by human resources 

to the organization/ stakeholders. Capitalisation super profits may be used for valuation of Human resources. It is observed that 

some PSUs in India have adopted Human resources accounting. It should make it mandatory for all the companies to show the 

value of human resources in their Annual Reports, to give the real state of affairs the company to their stakeholders. 
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ABSTRACT 
This study investigates whether and how the individual mindset influences consumer response to fair trade goods. We applied 

structural equation modeling (SEM) to perform hypothesis testing and indirect effect verification. The results showed that collec-

tivistic mindset positively influences the internalization and symbolization of moral identity. A further investigation on the mediat-

ing effect of moral identity showed that although a collectivistic mindset affects the purchase intention of fair trade goods indirectly 

through the internalization of moral identity. The results revealed the main influencing factors of ethical consumption in ethnic 

Chinese society in Taiwan. Implications for marketing decisions are considered.  
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DR. P. AMIRTHA GOWRI 
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DR. SIVANTHI ADITANAR COLLEGE OF ENGINEERING 

TIRUCHENDUR 
 

ABSTRACT 
Small Industries Development Bank of India (SIDBI) provides direct assistance to small industries and also through other financial 

institutions through various schemes of assistance tailored to meet the requirements of Micro Small and Medium Enterprises. 74 

concerns accounting five per cent of the customers in Tamil Nadu were selected by simple random sampling by applying lottery 

method and considering the complacency the sample size was confined to 65 concerns only. The data were analysed with the help 

of simple percentage, mean, standard deviation, co-efficient of variation and ‘F’ test. The clients’ perception was analysed and 

found that the respondents were much concerned with the physical attributes, communication facilities and psychological ap-

proach of the Bank. The results of the ‘F’ test showed that the relationship between the business profile of the respondents and 

their perception of services of Small Industries Development Bank of India were equally significant and insignificant. 
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ASST. PROFESSOR & RESEARCH SCHOLAR 
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ABSTRACT 
Psychological contracts consist of the beliefs employees hold regarding the terms and conditions of the exchange agreement be-

tween themselves and their organizations. It is worth taking seriously because of the possible detrimental effects of breach on 

organizational as well as employee outcomes. It is more pertinent for the IT sector (where labour turnover is relatively very high) 

to understand the above PC contents to formulate appropriate strategies for developing conducive and congenial working envi-

ronment and thereby reducing the detrimental effects to the organization. 
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ABSTRACT 
Service providers have become an indispensable part of the society and an intermediary is one of them. The role of an intermediary 

is crucial, as they act as a connecting knob between the two entities for the exchange of information, services, etc. and this imposes 

a prodigious responsibility to protect the data transmitted through them. Various jurisdictions enforce a wide range of liabilities 

on the intermediaries depending on the type of services they deliver. This research paper focuses on the liabilities of the interme-

diaries in United States of America, United Kingdom and India. The paper also discusses the need for these restrictions to be im-

posed on the intermediaries with the help of the judicial development.  
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CHENNAI 
 

ABSTRACT 
Sustainable Development implies economic development reciprocally with the protection of environmental quality, each support-

ing the other. People round the world acknowledge that current economic development trends aren't sustainable which public 

awareness, education and coaching square measure a requirement to moving society toward sustainable. Sustainable Education 

may be a conception that's regionally relevant and culturally applicable in its programmes, addresses native surroundings condi-

tions and native economic conditions and society ones. Even though India holds the pride of getting nice march in educational 

activity, they need not managed to handle desires of their folks sustainably. This paper emphasizes on the priority for sustainable 

development primarily based education as this needed is to supply quality education that addresses the wants of the immediate 

society. This paper concludes that lecturers obtaining qualified ought to be totally aware of sustainable development primarily 

based education. 
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SUGGESTIONS 
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ABSTRACT 
Education is one of the significant factors instrumental to the development of a country. It should be transformed to the needs of 

the time and changing scenario of the world. It provides an opportunity to critically reflect upon the social, economic, cultural, 

moral and spiritual issues facing humanity. India needs more efficient and educated people to drive our economy forward. There 

are many Indian around the corner who known for their capabilities and skills. To develop India as an education hub or to become 

a prosperous partner in global economy, India has to qualitatively strengthen education in general and higher education with 

research and development in particular. This paper is mainly focused on the overall performance of higher education system in 

India. We try to find out the initiatives taken by the government to raise level of education system. This paper aims to identify 

emerging issues and challenges in the field of Higher Education in India. Finally, the paper concludes here is need of plans requires 

solutions that combine, employers and youth need of Expectations of from various stakeholders Students, Industry, Educational 

Institutions, Parents and Government.  
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PRADESH 
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RESEARCH SCHOLAR 
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MANNARGUDI 

 

DR. S. BABU 

ASST. PROFESSOR 
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MANNARGUDI 
 

ABSTRACT 
Finance is more important to the business as the circulation of blood which is necessary for human body. Literally speaking, finance 

is the provision of adequate money when it is required. That is finance is needed for a business to promote, conduct and achieve 

the goal of organisation. For every company finance is much important right from the beginning that is conceiving an idea to obtain 

the organisational goals. Thus finance is very essential for the smooth running and survivability of the business. The main aim of 

financial analysis is better understanding of firm’s position and performance. It refers to the process of determining financial 

strength and weakness of the firm by establishing strategic relationship between the items of balance sheet and profit and loss 

account. To evaluate the financial conditions and performance of a company, the financial analysis needs certain yardsticks. Ratio 

analysis is a widely used tool, which is relevant in assessing the performance of a firm in respect of liquidity position, long term, 

and solvency. In addition to this, it helps to predict the financial distress of the business. An attempt has been made in the present 

study to have an insight into the examination of financial health of the organization by using z score model. 
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ABSTRACT 
Quality of work life is becoming a vital issue to achieve the goals of the organization in every sector. Attrition, employee’s commit-

ment, productivity etc. depend upon the dimensions of Quality of work life i.e. job satisfaction, organizational commitment, reward 

and recognition, participative management, work life balance, proper grievances handling, welfare facilities, work environment, 

etc. If organization provides a better QWL then it develops the healthy working environment as well as satisfied employee. High 

QWL can give a result in better organizational performance, effectiveness, innovativeness, etc. Consequently, to contribute better 

life for all those peoples who are organizational members serve and with whom they deal and interact. Today, quality of work life 

also affects the corporate social responsibility. Quality of work life is the documentation between the employees and their organi-

zation it improves the family life as well as work life of the individual. The term Quality of Work Life (QWL) aims at changing entire 

organizational climate by humanizing work, individualizing the organization and changing the structural and managerial system. 

Also it creates an opportunity for the organisations to understand the employees behaviour towards their work. As it gives a brief 

explanation about the perception of the employees, it helps the companies to improve their working condition and also can moti-

vate the employees to increase the performance.  
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STUDENT 

KHALSA COLLEGE FOR WOMEN 

LUDHIANA 
 

ABSTRACT 
It’s been almost a decade that the Right to Information Act, 2005 has been implemented in the country with the objective of 

ensuring accountable, interactive and participatory democracy. During this span of ten years, the government has been trying its 

best to make this Act an effective tool to bring about transparency in operations, tapping corrupt practices and thus ensuring good 

governance to the masses. But has the Act seen the light of the day that it was envisioned for? The present paper is an attempt to 

gather the perception of the masses regarding the Act, the ease and hassles in getting information from various government and 

private bodies, the satisfaction level on the information received and how well it has been accepted as a tool of governance. Ap-

propriate statistical tools have been used to draw inferences and make generalisations.  
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ABSTRACT 
Entrepreneurs all over seek ways of introducing their products to international markets, but international business environment 

pose a lot of opportunities and threats to foreign entrants. The cultural, political and technological environment has a lot to do in 

entrepreneurial success in global markets. The objective of the study is to critically determine the extent to which Social Media 

have contributed to the international venturing of entrepreneurs in Nigeria. One hundred questionnaires were administered to 

collect primary data that treated appropriate research questions inclusive of four hypotheses that were tested accordingly. Results 

indicates that technological advancement has significant impact on business transactions of international entrepreneurs. This is 

traceable to the fact that most small business entrepreneurs are becoming technologically inclined to transact day to day busi-

nesses. The study finds that so far the proper understanding of the usage of Social Media tools has offered more to the entrepre-

neurial venture decision making. Also the Social Media tool has been proven to enhance business dealings which also have to do 

with entrepreneurial success in the international markets. The study recommends that since technological products provide ample 

benefits for international entrepreneurs, organizations should endeavor to adopt technologies that supports international trans-

actions. 
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ABSTRACT 
Today the day starts and ends with technology, computers are used extensively for data storage, computation and communication. 

Internet offers, new opportunities to both consumers and producers of information in commerce transactions. In the five decades 

since liberty, banking in India has evolved through traditional phase, nationalization phase, post nationalization phase, reform 

phase. During reform phase, recommendations of the Narasimhan Committee (1991) covered the system for the transformation 

phase in the banking. Opening of new banks resulted in a paradigm swing in the ways of banking in India. The present study has 

adopted both descriptive and analytical methodologies. The descriptive methodology has been focused on review in the literary 

evidences that are available through external and internal sources. The primary aim of the study is to locate out the reasons and 

problems in availing the technology enabled services among the customers in Mysuru city. Based on the conversation, it is found 

that the wide publicity on technology enabled services usage and advantages, making sufficient and customer friendly technology 

enabled services at different points to avail with ease and access the same. This further gives ignition to financial services industry 

growth. The burning issue here is finance is closely associated with trust factor. By fixing a specific target strategy and reviewing 

on the issues from time to time can bring a lot of change in the usage patterns of the technology enabled services in banks in the 

years to come. 
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ABSTRACT 
The tribal people of Himachal Pradesh constitute an integral part of the state. The total population of scheduled tribe in the state 

is about 5.2 percent of the total population. The present study is based on secondary information and provide overall picture of 

total funds allocated for tribal areas of Himachal Pradesh. The present study focus on the tribal region of Himachal Pradesh like 

Kinnaur, Lahul-Spiti, Pangi and Bharmour of Chamba district. The present study reveals that there is an increase in government 

fund in tribal areas, however the growth of all sector is not favourable. 
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ABSTRACT 
Education is a purposive, conscious or unconscious, psychological, sociological, scientific and philosophical process, which develops 

overall personality of an individual. Education is a process both in narrower as well as in wider sense. Ancient people used to collect 

facts and information about nature for survival. This is nothing but education. In wider sense, education is acquisition of experience 

throughout life. Experience brings changes in human life and behaviour. It is a primary function of formal education to accelerate 

and facilitate social progress. Social progress means social change. In India, education system divided in mainly primary education, 

secondary education, higher education and distance education. There is many Problems to provide quality in education. 
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ABSTRACT 
We live in an age in which companies equivalent in wealth to countries call the shots and control much of the earth's resources. 

Because corporates intervene in so many areas of social life, they must be responsible towards society and the environment. In 

India as in the rest of the world there is a growing realisation that capital markets and corporations are, after all, created by society 

and must therefore serve it, not merely profit from it. And that consumers and citizens‟ campaign can make all the difference. In 

the age of globalisation, corporations and business enterprises are no longer confined to the traditional boundaries of the nation-

state. One of the key characteristics of globalisation is the spread of the market and the change in the mode of production. Recently 

however the term has come to the forefront of public attention and this is probably because of the problems of governance which 

have been revealed at both a national level and in the economic sphere at the level of the corporation. One core value of doing 

business is obviously the economic one, that is, business is expected to be profitable and to make money for the owners, share-

holders, and investors. However, business is further expected to achieve this economic value in conformity with the value of legality, 

but also, since the law may be non-existent, deficient, or not enforced, with the value of morality. That is, business must act in a 

profitable, legal, and moral manner. Today, moreover, business must deal with another value – the expectation that business, as 

it grows and especially once it attains a certain size, wealth, and prominence, be “socially responsible.” 
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ABSTRACT 
The Advancement of Internet & Communication technologies in new millennium transformed the Work & Life interfaces of the 

Urban Societies into a new dimension. It has the vast array of both advantages & disadvantages together. In the wake of such 

changing paradigm of Work & Family Microsystems, Humanities research through its various interdisciplinary studies during the 

past few decades tried to inquire more in these areas of Work Life research which has formed into a new discipline all together 

now. This study tries to focus more into some mediating aspects at Nexus points of Work Family domains & The subsequent spillover 

effects on Individuals during the vanishing boundaries by virtue of Technological advancements & virtual Work & Family Microsys-

tems & their positive & negative influences on Employees is observed in this study. Hyderabad, India a bustling & thriving IT & ITes 

economic hub with more of MNC working community is taken as focus area for this study. The study followed the Spill Over theory 

models for its questioner framing & conducted over a mixed group of MNC employees across different IT & ITes organizations in 

Hyderabad, India.  

  



VOLUME NO. 6 (2016), ISSUE NO. 08 (AUGUST)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

21 

REQUEST FOR FEEDBACK 
 

Dear Readers 

 

 

At the very outset, International Journal of Research in Commerce, IT & Management (IJRCM) acknowledges 

& appreciates your efforts in showing interest in our present issue under your kind perusal. 

 

I would like to request you to supply your critical comments and suggestions about the material published 

in this issue, as well as on the journal as a whole, on our e-mail infoijrcm@gmail.com for further improve-

ments in the interest of research. 

 

If you have any queries, please feel free to contact us on our e-mail infoijrcm@gmail.com. 

 

I am sure that your feedback and deliberations would make future issues better – a result of our joint effort. 

 

Looking forward to an appropriate consideration. 

 

With sincere regards 

 

Thanking you profoundly 

 

Academically yours 

 

Sd/- 

Co-ordinator 
 

 

 

DISCLAIMER 
The information and opinions presented in the Journal reflect the views of the authors and not of the Journal 

or its Editorial Board or the Publishers/Editors. Publication does not constitute endorsement by the journal. 

Neither the Journal nor its publishers/Editors/Editorial Board nor anyone else involved in creating, producing 

or delivering the journal or the materials contained therein, assumes any liability or responsibility for the 

accuracy, completeness, or usefulness of any information provided in the journal, nor shall they be liable for 

any direct, indirect, incidental, special, consequential or punitive damages arising out of the use of infor-

mation/material contained in the journal. The journal, neither its publishers/Editors/ Editorial Board, nor any 

other party involved in the preparation of material contained in the journal represents or warrants that the 

information contained herein is in every respect accurate or complete, and they are not responsible for any 

errors or omissions or for the results obtained from the use of such material. Readers are encouraged to 

confirm the information contained herein with other sources. The responsibility of the contents and the 

opinions expressed in this journal are exclusively of the author (s) concerned. 

 



VOLUME NO. 6 (2016), ISSUE NO. 08 (AUGUST)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

IV 

 


