VOLUME NO. 7 (2017), ISSUE NO. 01 (JANUARY) ISSN 2231-5756

INTERNATIONAL JOURNAL OF RESEARCH IN
COMMERCE, IT & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories
Indexed & Listed at:

Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A:. Cabell's Diréctories of Publishing Opportunities, U:S.Al, Google Scholar,
Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.]]

Index Copernicus Publishers Panel, Poland [iliICIVEINEIONSM08 & number of libraries all around the world.
Circulated all over the world & Google has verified that scholars of more than 5220 Cities in 187 countries/territories are visiting our journal on regular basis.
Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI — 135 003, Yamunanagar, Haryana, INDIA

http://ijrcm.org.in/




VOLUME NoO. 7 (2017), ISSUE NO. 01 (JANUARY) ISSN 2231-5756

CONTENTS
lf[f) TITLE & NAME OF THE AUTHOR (S) ‘;‘i‘fe
1. |THE ROLE OF SCHOOL SUPERVISION IN INSTRUCTIONAL IMPROVEMENT 1

ATO. ADEBA HUNDERA

2. |LAISSEZ-FAIRE LEADERSHIP STYLE AND ORGANIZATIONAL COMMITMENT: THE| 6
MODERATING EFFECT OF EMPLOYEE PARTICIPATION

DR. DAVID IRUNGU NJOROGE, DR. JOHN WEKESA WANJALA & DR. BULITIA
GODRICK MATHEWS

3. |CHALLENGES AND OPPORTUNITIES OF TEACHING BUSINESS ETHICS: AN| 11
ACTION RESEARCH

DR. ASHA NAGENDRA & SHAJI JOSEPH

4. |INFORMATION TECHNOLOGY ENABLED PROVIDER BASED DIAGNOSTIC AND| 20
THERAPEUTIC INNOVATIONS IN HEALTHCARE: A PROFILING STUDY

MURALIDHAR L B & DR. M K SRIDHAR

5. |A STUDY OF IHRM PRACTICES AFFECTING INDIAN ORIGIN EXPATRIATE| 24
OVERALL SATISFACTION IN ASIA AND OUTSIDE ASIA IN IT SECTOR

VIBHA SHARMA & DR. MITU G. MATTA

6. |CHALLENGES AND STRATEGIES OF TEACHING LARGE CLASSES: STUDENTS AND| 40
TEACHERS PERSPECTIVE

DR. SURUCHI PANDEY, DR. VINITA SINHA & AVINASH KUMAR SINGH

7. |ONLINE SHOPPING IMPACT ON BUYING BEHAVIOR OF CONSUMERS a7
MELBHA.D

8. |ASTUDY ON THE GROWTH PERFORMANCE OF SELECTED PUBLIC AND PRIVATE| 53
SECTOR BANKS IN INDIA

DR. N. DEEPA & S.SUJITHA

9. |GREEN MARKETING IN INDIA 58
BASAVARAJ NAGESH KADAMUDIMATHA & PURUSHOTTAM N VAIDYA

10. [EVALUATION OF SELECTED ONLINE SHOPPING WEBSITES: A CONSUMER| 62
PERSPECTIVE

DHIRENDRA KUMAR GUPTA

REQUEST FOR FEEDBACK & DISCLAIMER 63

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME No. 7 (2017), ISSUE NO. 01 (JANUARY) ISSN 2231-5756

CHIEF PATRON
PROF. K. K. AGGARWAL

Chairman, Malaviya National Institute of Technology, Jaipur

(An institute of National Importance & fully funded by Ministry of Human Resource Development, Government of India)
Chancellor, K. R. Mangalam University, Gurgaon
Chancellor, Lingaya’s University, Faridabad
Founder Vice-Chancellor (1998-2008), Guru Gobind Singh Indraprastha University, Delhi
Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar

FOUNDER PATRON
LATE SH. RAM BHAJAN AGGARWAL
Former State Minister for Home & Tourism, Government of Haryana
Former Vice-President, Dadri Education Society, Charkhi Dadri
Former President, Chinar Syntex Ltd. (Textile Mills), Bhiwani

FORMER CO-ORDINATOR
DR. S. GARG
Faculty, Shree Ram Institute of Business & Management, Urjani

ADVISOR
PROF. S. L. MAHANDRU
Principal (Retd.), Maharaja Agrasen College, Jagadhri

EDITOR
PROF. R. K. SHARMA
Professor & Dean, Bharti Vidyapeeth University Institute of Management & Research, New Delhi

CO-EDITOR
DR. BHAVET
Faculty, Shree Ram Institute of Engineering & Technology, Urjani

EDITORIAL ADVISORY BOARD
PROF. S. P. TIWARI
Head, Department of Economics & Rural Development, Dr. Ram Manohar Lohia Avadh University, Faizabad
DR. CHRISTIAN EHIOBUCHE
Professor of Global Business/Management, Larry L Luing School of Business, Berkeley College, Woodland
Park NJ 07424, USA
PROF. SIKANDER KUMAR
Chairman, Department of Economics, Himachal Pradesh University, Shimla, Himachal Pradesh
DR. JOSE G. VARGAS-HERNANDEZ
Research Professor, University Center for Economic & Managerial Sciences, University of Guadalajara, Gua-
dalajara, Mexico
PROF. M. N. SHARMA
Chairman, M.B.A., Haryana College of Technology & Management, Kaithal
DR. TEGUH WIDODO
Dean, Faculty of Applied Science, Telkom University, Bandung Technoplex, JI. Telekomunikasi, Terusan
Buah Batu, Kabupaten Bandung, Indonesia
PROF. M. S. SENAM RAJU
Director A. C. D., School of Management Studies, 1.G.N.O.U., New Delhi

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME NoO. 7 (2017), ISSUE NO. 01 (JANUARY) ISSN 2231-5756
DR. CLIFFORD OBIYO OFURUM
Director, Department of Accounting, University of Port Harcourt, Rivers State, Nigeria
DR. KAUP MOHAMED
Dean & Managing Director, London American City College/ICBEST, United Arab Emirates
SUNIL KUMAR KARWASRA
Principal, Aakash College of Education, ChanderKalan, Tohana, Fatehabad
DR. MIKE AMUHAYA IRAVO
Principal, Jomo Kenyatta University of Agriculture and Technology, Westlands Campus, Nairobi-Kenya
DR. S. TABASSUM SULTANA
Principal, Matrusri Institute of P.G. Studies, Hyderabad
DR. NEPOMUCENO TIU
Chief Librarian & Professor, Lyceum of the Philippines University, Laguna, Philippines
PROF. SANJIV MITTAL
Professor, University School of Management Studies, Guru Gobind Singh I. P. University, Delhi
DR. ANA STAMBUK
Head of Department in Statistics, Faculty of Economics, University of Rijeka, Rijeka, Croatia
PROF. RAJENDER GUPTA
Convener, Board of Studies in Economics, University of Jammu, Jammu
DR. SHIB SHANKAR ROY
Professor, Department of Marketing, University of Rajshahi, Rajshahi, Bangladesh
PROF. ANIL K. SAINI
Chairperson (CRC), Guru Gobind Singh I. P. University, Delhi
DR. SRINIVAS MADISHETTI
Professor, School of Business, Mzumbe University, Tanzania
PROF. NAWAB ALI KHAN
Professor, Department of Commerce, Aligarh Muslim University, Aligarh, U.P.
MUDENDA COLLINS
Head of the Department of Operations & Supply Chain, The Copperbelt University, Zambia
DR. EGWAKHE A. JOHNSON
Professor, Babcock University, llishan-Remo, Ogun State, Nigeria
Dr. A. SURYANARAYANA
Professor, Department of Business Management, Osmania University, Hyderabad
Dr. MURAT DARCIN
Associate Dean, Gendarmerie and Coast Guard Academy, Ankara, Turkey
PROF. ABHAY BANSAL
Head, Department of I.T., Amity School of Engineering & Technology, Amity University, Noida
DR. YOUNOS VAKIL ALROAIA
Head of International Center, DOS in Management, Semnan Branch, Islamic Azad University, Semnan, Iran
WILLIAM NKOMO
Asst. Head of the Department, Faculty of Computing, Botho University, Francistown, Botswana
SHASHI KHURANA
Associate Professor, S. M. S. Khalsa Lubana Girls College, Barara, Ambala
DR. SEOW TA WEEA
Associate Professor, Universiti Tun Hussein Onn Malaysia, Parit Raja, Malaysia
DR. OKAN VELI SAFAKLI
Associate Professor, European University of Lefke, Lefke, Cyprus
DR. MOHENDER KUMAR GUPTA
Associate Professor, Government College, Hodal
DR. BORIS MILOVIC
Associate Professor, Faculty of Sport, Union Nikola Tesla University, Belgrade, Serbia

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

iv




VOLUME NoO. 7 (2017), ISSUE NO. 01 (JANUARY) ISSN 2231-5756

DR. MOHAMMAD TALHA
Associate Professor, Department of Accounting & MIS, College of Industrial Management, King Fahd Uni-
versity of Petroleum & Minerals, Dhahran, Saudi Arabia
DR. V. SELVAM
Associate Professor, SSL, VIT University, Vellore
DR. IQBAL THONSE HAWALDAR
Associate Professor, College of Business Administration, Kingdom University, Bahrain
DR. PARDEEP AHLAWAT
Associate Professor, Institute of Management Studies & Research, Maharshi Dayanand University, Rohtak
DR. ALEXANDER MOSESOV
Associate Professor, Kazakh-British Technical University (KBTU), Almaty, Kazakhstan
DR. ASHOK KUMAR CHAUHAN
Reader, Department of Economics, Kurukshetra University, Kurukshetra
YU-BING WANG
Faculty, department of Marketing, Feng Chia University, Taichung, Taiwan
SURJEET SINGH
Faculty, Department of Computer Science, G. M. N. (P.G.) College, Ambala Cantt.
DR. MELAKE TEWOLDE TECLEGHIORGIS
Faculty, College of Business & Economics, Department of Economics, Asmara, Eritrea
DR. RAJESH MODI
Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia
DR. SAMBHAVNA
Faculty, I.1.T.M., Delhi
DR. THAMPOE MANAGALESWARAN
Faculty, Vavuniya Campus, University of Jaffna, Sri Lanka
DR. SHIVAKUMAR DEENE
Faculty, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga
SURAJ GAUDEL
BBA Program Coordinator, LA GRANDEE International College, Simalchaur - 8, Pokhara, Nepal

FORMER TECHNICAL ADVISOR
AMITA
Faculty, Government M. S., Mohali

FINANCIAL ADVISORS
DICKIN GOYAL
Advocate & Tax Adviser, Panchkula
NEENA
Investment Consultant, Chambaghat, Solan, Himachal Pradesh

LEGAL ADVISORS
JITENDER S. CHAHAL
Advocate, Punjab & Haryana High Court, Chandigarh U.T.
CHANDER BHUSHAN SHARMA
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri

SUPERINTENDENT
SURENDER KUMAR POONIA

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT |

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME NO. 7 (2017), ISSUE NO. 01 (JANUARY) ISSN 2231-5756

CALL FOR MANUSCRIPTS

We invite unpublished novel, original, empirical and high quality research work pertaining to the recent developments & practices in the areas of Com-
puter Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking; Economics;
Tourism Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic Science; Corporate Gov-
ernance; Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information Systems; Accounting Theory & Practice;
Auditing; Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic Development; Economic History;
Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial Organization; International Economics
& Trade; International Finance; Macro Economics; Micro Economics; Rural Economics; Co-operation; Demography: Development Planning; Development
Studies; Applied Economics; Development Economics; Business Economics; Monetary Policy; Public Policy Economics; Real Estate; Regional Economics;
Political Science; Continuing Education; Labour Welfare; Philosophy; Psychology; Sociology; Tax Accounting; Advertising & Promotion Management;
Management Information Systems (MIS); Business Law; Public Responsibility & Ethics; Communication; Direct Marketing; E-Commerce; Global Business;
Health Care Administration; Labour Relations & Human Resource Management; Marketing Research; Marketing Theory & Applications; Non-Profit Or-
ganizations; Office Administration/Management; Operations Research/Statistics; Organizational Behavior & Theory; Organizational Development; Pro-
duction/Operations; International Relations; Human Rights & Duties; Public Administration; Population Studies; Purchasing/Materials Management; Re-
tailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic Management Policy; Technology/Innovation; Tourism & Hospitality; Transpor-
tation Distribution; Algorithms; Artificial Intelligence; Compilers & Translation; Computer Aided Design (CAD); Computer Aided Manufacturing; Computer
Graphics; Computer Organization & Architecture; Database Structures & Systems; Discrete Structures; Internet; Management Information Systems; Mod-
eling & Simulation; Neural Systems/Neural Networks; Numerical Analysis/Scientific Computing; Object Oriented Programming; Operating Systems; Pro-
gramming Languages; Robotics; Symbolic & Formal Logic; Web Design and emerging paradigms in allied subjects.

Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript - in M.S. Word format
after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking the link online
submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).

GUIDELINES FOR SUBMISSION OF MANUSCRIPT
1. COVERING LETTER FOR SUBMISSION:

DATED:

THE EDITOR
IJRCM

Subject: SUBMISSION OF MANUSCRIPT IN THE AREA OF

(e.g. Finance/Mkt./HRM/General Mgt./Engineering/Economics/Computer/IT/ Education/Psychology/Law/Math/other, please
specify)

DEAR SIR/MADAM

Please find my submission of manuscript titled * ' for likely publication in one of
your journals.

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published anywhere in any language
fully or partly, nor it is under review for publication elsewhere.

| affirm that all the co-authors of this manuscript have seen the submitted version of the manuscript and have agreed to inclusion of
their names as co-authors.

Also, if my/our manuscript is accepted, | agree to comply with the formalities as given on the website of the journal. The Journal has
discretion to publish our contribution in any of its journals.

NAME OF CORRESPONDING AUTHOR

Designation/Post*

Institution/College/University with full address & Pin Code

Residential address with Pin Code

Mobile Number (s) with country ISD code

Is WhatsApp or Viber active on your above noted Mobile Number (Yes/No)

Landline Number (s) with country ISD code

E-mail Address

Alternate E-mail Address

Nationality

* i.e. Alumnus (Male Alumni), Alumna (Female Alumni), Student, Research Scholar (M. Phil), Research Scholar (Ph. D.), JRF, Research Assistant, Assistant
Lecturer, Lecturer, Senior Lecturer, Junior Assistant Professor, Assistant Professor, Senior Assistant Professor, Co-ordinator, Reader, Associate Profes-
sor, Professor, Head, Vice-Principal, Dy. Director, Principal, Director, Dean, President, Vice Chancellor, Industry Designation etc. The qualification of
author is not acceptable for the purpose.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT .

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME NO. 7 (2017), ISSUE NO. 01 (JANUARY) ISSN 2231-5756

10.
11.

NOTES:

a) The whole manuscript has to be in ONE MS WORD FILE only, which will start from the covering letter, inside the manuscript. pdf.
version is liable to be rejected without any consideration.

b) The sender is required to mention the following in the SUBJECT COLUMN of the mail:
New Manuscript for Review in the area of (e.g. Finance/Marketing/HRM/General Mgt./Engineering/Economics/Computer/IT/
Education/Psychology/Law/Math/other, please specify)

c) There is no need to give any text in the body of the mail, except the cases where the author wishes to give any specific message
w.r.t. to the manuscript.

d) The total size of the file containing the manuscript is expected to be below 1000 KB.

e) Only the Abstract will not be considered for review and the author is required to submit the complete manuscript in the first

instance.

f)  The journal gives acknowledgement w.r.t. the receipt of every email within twenty-four hours and in case of non-receipt of
acknowledgment from the journal, w.r.t. the submission of the manuscript, within two days of its submission, the corresponding
author is required to demand for the same by sending a separate mail to the journal.

g) The author (s) name or details should not appear anywhere on the body of the manuscript, except on the covering letter and the
cover page of the manuscript, in the manner as mentioned in the guidelines.

_: The title of the paper should be typed in bold letters, centered and fully capitalised.

_: Author (s) name, designation, affiliation (s), address, mobile/landline number (s), and email/al-

ternate email address should be given underneath the title.

_: Acknowledgements can be given to reviewers, guides, funding institutions, etc., if any.
_: Abstract should be in fully Italic printing, ranging between 150 to 300 words. The abstract must be informative and eluci-
dating the background, aims, methods, results & conclusion in a SINGLE PARA. Abbreviations must be mentioned in full.

_: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic
order separated by commas and full stop at the end. All words of the keywords, including the first one should be in small letters, except
special words e.g. name of the Countries, abbreviations etc.

-: Provide the appropriate Journal of Economic Literature Classification System code (s). JEL codes are available at www.aea-
web.org/econlit/jelCodes.php. However, mentioning of JEL Code is not mandatory.

MANUSCRIPT: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It should be free
from any errors i.e. grammatical, spelling or punctuation. It must be thoroughly edited at your end.

_: All the headings must be bold-faced, aligned left and fully capitalised. Leave a blank line before each heading.
_: All the sub-headings must be bold-faced, aligned left and fully capitalised.

THE MAIN TEXT SHOULD FOLLOW THE FOLLOWING SEQUENCE:

INTRODUCTION

REVIEW OF LITERATURE
NEED/IMPORTANCE OF THE STUDY
STATEMENT OF THE PROBLEM
OBJECTIVES

HYPOTHESIS (ES)

RESEARCH METHODOLOGY
RESULTS & DISCUSSION

FINDINGS
RECOMMENDATIONS/SUGGESTIONS
CONCLUSIONS

LIMITATIONS

SCOPE FOR FURTHER RESEARCH
REFERENCES
APPENDIX/ANNEXURE

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT .

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME NO. 7 (2017), ISSUE NO. 01 (JANUARY) ISSN 2231-5756

12. FIGURES & TABLES: These should be simple, crystal CLEAR, centered, separately numbered & self-explained, and the titles must be
above the table/figure. Sources of data should be mentioned below the table/figure. It should be ensured that the tables/figures are
referred to from the main text.

13. EQUATIONS/FORMULAE: These should be consecutively numbered in parenthesis, left aligned with equation/formulae number placed
at the right. The equation editor provided with standard versions of Microsoft Word may be utilised. If any other equation editor is
utilised, author must confirm that these equations may be viewed and edited in versions of Microsoft Office that does not have the
editor.

14. ACRONYMS: These should not be used in the abstract. The use of acronyms is elsewhere is acceptable. Acronyms should be defined
on its first use in each section e.g. Reserve Bank of India (RBI). Acronyms should be redefined on first use in subsequent sections.

15. REFERENCES: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised
references in the preparation of manuscript and they may follow Harvard Style of Referencing. Also check to ensure that everything
that you are including in the reference section is duly cited in the paper. The author (s) are supposed to follow the references as per
the following:

. All works cited in the text (including sources for tables and figures) should be listed alphabetically.

J Use (ed.) for one editor, and (ed.s) for multiple editors.

J When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc., in chronologically ascending
order.

. Indicate (opening and closing) page numbers for articles in journals and for chapters in books.

. The title of books and journals should be in italic printing. Double quotation marks are used for titles of journal articles, book chapters,

dissertations, reports, working papers, unpublished material, etc.
. For titles in a language other than English, provide an English translation in parenthesis.

. Headers, footers, endnotes and footnotes should not be used in the document. However, you can mention short notes to elucidate
some specific point, which may be placed in number orders before the references.

BOOKS
. Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.
. Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.

CONTRIBUTIONS TO BOOKS

. Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited
by David Crowther & Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303.

JOURNAL AND OTHER ARTICLES

. Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Jour-
nal of Urban Economics, Vol. 21, No. 1, pp. 83-104.

CONFERENCE PAPERS

. Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Asso-
ciation, New Delhi, India, 19-23

UNPUBLISHED DISSERTATIONS
. Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra.

ONLINE RESOURCES

. Always indicate the date that the source was accessed, as online resources are frequently updated or removed.
WEBSITES
. Garg, Bhavet (2011): Towards a New Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

viii




VOLUME NO. 7 (2017), ISSUE NO. 01 (JANUARY) ISSN 2231-5756
CHALLENGES AND OPPORTUNITIES OF TEACHING BUSINESS ETHICS: AN ACTION RESEARCH

DR. ASHA NAGENDRA
PROFESSOR
SYMBIOSIS INSTITUTE OF MANAGEMENT STUDIES
PUNE

SHAJI JOSEPH
ASST. PROFESSOR
SYMBIOSIS CENTRE FOR INFORMATION TECHNOLOGY
PUNE

ABSTRACT
Business Ethics teaching in India is still in its nascent stage. There is a dearth of good textbooks and case studies that are from India. Compounding it with a poor
perception of ethics and values it is a challenge teaching Business Ethics course. This Action research was conducted keeping in mind the adverse environment
within which one teaches Business Ethics in Indian universities. Armed with a number of new Andragogical methods the researcher documented using both quali-
tative and quantitative methods to find out the impact of the perception of students towards this course and also to find out if there was any behavioural change
brought about through the course. Through a pre and post study of the student perception towards the course the action research tried to come out with a con-
ceptual model that can be used while teaching business ethics.

KEYWORDS

teaching business ethics, business ethics.

INTRODUCTION
eaching business ethics is caught up in a muddled situation. Most universities do not actively promote it. Where it is promoted it is only to the extent that
mit brings good will to the college/university. It is a challenge for the person who is teaching to create a course that will not only take care of the need of the
society but also creates interest in the students to learn. A cursory reading on the topic of teaching Business Ethics and student perception revealed that
already it is a well-developed field of study. Special issues in the Business Ethics journals have been dedicated to the topic of teaching Business Ethics (Curry and
Thach 2007). Most universities abroad have a Business Ethics course; however, they are based on the need for compliance. AACSB mandates it for universities to
participate in its ranking activities. A lot of effort has gone into developing the right content, pedagogy, and roles of learner and teacher.
Student perception towards teaching Business Ethics too has not been very encouraging. Often they approach with the attitude that business and Ethics are
diametrically opposite factors and therefore business ethics is an Oxymoron. Students with work experience always feel that it is good to study theories and cases
but in the corporate it is always what the boss wants.
A teacher who has the right intention to teach does not have the audience with the right disposition, who is willing to learn. There are not enough good books
that can be accessed by the students. There are no guidelines as to what should be the syllabus of an ethics course. No methodology is identified as the most
effective method to conduct the course.
The objective of this Action Research was to identify ways and means to create a positive perception among students towards Business Ethics course. The research
focused on the content, delivery and assessments of a two credit course conducted during the third semester of the MBA program.

LITERATURE REVIEW

Many educators these days have researched on the use of technology to improve the student engagement in the classrooms (Manuguerra and Petocz, 2011,
Deepwell and Malik, 2008). They however also acknowledge that the use of ICT in student engagement is not adequately researched. (Zepke, and Leach (2010)
synthesizes 93 research studies from ten countries to develop a conceptual organizer for student engagement. They proposed four perspectives: student motiva-
tion; transactions between teachers and students; institutional support; and engagement for active citizenship. Then they compiled from these articles ten prop-
ositions for improving student engagement in higher education. (Hyland 2003) studied the teacher feedback and student motivation and engagement. There are
a number of measures suggested by researchers to improve the student engagement. Since such action researches is a new concept in India especially in a higher
education institution it has to be contextualised and there is a need to validate some of these measures suggested. (Hopper 2016) researched the active learning
as a measure to improve student engagement.

Floyd et al, (2013) states that the subject of Business Ethics is a contested one and neither institutes nor students take an active interest in teaching and learning
business ethics. He identified ten business ethics outcomes. They have researched to find out the cause of the scepticism which is emanating from the cognitive
dissonance and the lack of interests in the universities and Business schools. Hesselbarth, and Schaltegger, (2014) studied the impact of ten years of MBA education
on sustainability and gives a contrary view than Floyd et al (2013) study. O'Keeffe (2013) says in order to create a good perception among the students the institute
must create a caring, supportive and welcoming environment. Khanova et al (2015) compare the student perception based on the learning experience of students
especially with the use of flipped classroom. There are a number of factors that affect student perceptions about ethics course and also how to improve the
perception.

CHALLENGES IN TEACHING BUSINESS ETHICS

Ronald Sims in a (2004) article titled, “Business Ethics Teaching: Using Conversational Learning to Build an Effective Classroom Learning Environment”, discusses
the relevance and importance of using conventional methods in teaching business Ethics. He stresses the importance of controlling the content, process and
learning environment to make it more effective. He must address the aspects such as values, morals, virtue, integrity and other related issues including self-doubt
and shame. he suggests the following aspects to make it more relevant:

Effort to be prepared before entering the class room

Be aware that we are all mortals and have biases and blind spots

To have an open mind to learn

A willingness to learn

A conscious effort to refrain from advancing ones own ideas as the truth.

To have an inclination to listen

To give and take with mutual respect

To realise that we may often go off course and the need to come back to the discussion

Knowledge that it will take time to create a robust environment for good discussion and debate

CONOU A WD
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Sims and Felton, Jr. (2006) expanded Sims (2004) paper based on the questions raised by academics world over on the nature of the content, expected outcome,
learning environment and role of the learners. The paper gives details on the content, method, outcome and roles of the participants in great detail with examples.
Sims and Felton, Jr. (2011) provides the key to effective ethical teaching and talks of the following factors; 1) addressing the relevance challenge; 2) striving to
achieve a balance between the active engagement of students with issues and a critical analysis of choices in to be made in real-life situations; 3) attending to or
managing the learning process to include learning styles and experiential learning; 4) debriefing experientially-oriented learning activities; and 5) institutionalizing
outcomes of ethics education objectives.

Falkenberg and Woiceshyn (2008) in their article ‘Enhancing Business Ethics: Using Cases to Teach Moral Reasoning’ stresses the role of case studies in teaching
business ethics. From early on teachers and text books use cases of some highly visible ethical scandals. Some also stresses on the importance of teaching moral
reasoning. Others have also argued that it is not possible to change values and behaviour through one or two courses. But Association to Advance Collegiate
Schools of Business (AACSB) makes teaching ethics as an important aspect of accreditation for a management school. This article eulogises the use of case studies
to teach ethics

Gold (2010) in his article The Implications of Rorty's Post—Foundational "Moral Imagination" for Teaching Business Ethics delves into the area of philosophy in
teaching ethics especially the applied ethics provided by Aristotle, Immanuel Kant, John Rawils, J.S. Mils etc. One inherent deficiency on the theory and method of
teaching based on the traditional philosophy is to measure everything form a western perspective. He proposes a neo-pragmatic approach drawing on John
Dewey’s pragmatic approach in constructing his teaching pedagogy.

Curry and Thach (2007), in his article on the attitudes of deans around the world on teaching business ethics looks at the lack of consensus in the content, approach,
effectiveness and curriculum of business ethics courses. Also there is no agreement on the four questions namely 1) What should be the outcome of the course?
2) What should be the learning environment? 3) What should be the learning process to be employed? 4) What should be the roles of the learners? Discusses
about eight perspectives why Business ethics teaching is considered important today.

1)  Morality based than pragmatic

2)  Canters around corporate culture, structure and values than personal values and behaviour
3)  Has a relativist tendency than having a universal form

4)  Is based on reactions to corporate scandals

5)  Isto suit the need of compliance and regulatory bodies

6)  Stressis given on philanthropy

7)  Also emphasise corporate governance and related issues.

8) Toincrease the brand value of the business school.

Furman, F. K. (1990) studied the existing assumptions and sought to find out new avenues in teaching Business Ethics.

Above articles discusses the centrality of teachers in teaching Business Ethics course. They discuss the need for preparedness, having good content, including
innovative pedagogical methods; need to have an open mind and the like. All the papers discuss in detail the need for having proper content, method, outcomes
and roles of the participants. Two dominant perspectives in the methodology are 1) to stress on philosophical arguments and 2) on real life case study methods.
They also say that there is an inherent western bias in the content and delivery of the course. Some also stress on the morality and values. Another common theme
that runs across the course is the role of philanthropy.

CHANGE IN PERCEPTION DUE TO ETHICAL TRAINING

Ozbec, et.al., (2015), studies the change in perceptions due to a course in Business Ethics. It studied the change in the perception of ethical issues and the ethical
intentions of 150 marketing students. They constructed a controlled and experimental group and to the controlled group they administered a 10 hour ethics course
and found that there was a marked difference in the perception of ethical actions and also their ethical intentions.

Lau et.al., (2012). In the article, ‘College students' perception of ethics’ studies five factors that affect student’s perception. They are: 1. impact of teachers on
students ethics, 2) what are the students attitude towards cheating, 3) impact of technology environment, 4) importance of ethics and 5) Ethical campus environ-
ment. The paper concluded that college students tend to have strong sense of ethics and perceive the instructor and their teaching pedagogy having an impact in
shaping their ethical behaviour.

Bloodgood et.al. (2010) observe that ethics course has no impact on students who are very high on Machiavellianism. It is always found that in every group of
students there will be a number of students who are high on Machiavellianism. The study focused on student cheating tendency.

Drover et.al (2012) looks at a 30 year old historical study and undertakes a study among university students regarding their perception about the ethical standards.
They make comparisons of three studies conducted in 1980, 1991 and 2011 using the same framework. The paper discusses on perception on teaching ethics in
business schools. Often times it becomes difficult to make the distinction between what is ethical and what is unethical as the many shades of grey is glorified in
the corporate set up. Centre for Business Ethics (1986) asks are corporations institutionalising ethics or the corporate structure encourages and institutionalising
unethical practices. Chiaki Nakano too discusses in his paper the Japanese managers perception on ethics. To some extent students with work experience air a
similar opinion regarding business ethics.

Looking from a learners perspective it is generally accepted that a business ethics course do have an impact on the world view of the students. However, it is also
found that people with certain personality traits cannot be taught ethics and morality like those with high Machiavellianism. Students often are highly motivated
in an ethics class but when they actually go into the corporate world are faced with an entire different situation (Bersoff 1999).

METHODOLOGY

‘What’s good for the practice is good for research’ Altrichter and Posch’s (1989). This Action Research conducted both quantitative and qualitative research ap-
proaches to collect data. Acton research is generally considered as an experimental research method and therefore a quasi-experimental design was used. Action
research framework is most appropriate for participants who recognize the existence of the shortcomings in their educational activities and who would like to
adopt some initial stance in regard to the problem, formulate a plan, carry out an intervention, evaluate the outcomes and develop further strategies in an iterative
fashion (Hopkins 1993).Action research is very popular in the field of education because there is always room for improvement when it comes to teaching and
educating others. Qualitative research is primarily concerned with gaining direct experience with a setting and is intrinsically an exploratory endeavour. This paper
used a combination of personal reflection, peer evaluation and survey to develop the argument. The survey was to understand the student’s ethical intention and
their appreciation of the course itself.

To describe the journey through the Action Research the researcher has used personal reflection, peer evaluation and a questionnaire survey. The Action Research
was conducted with the third semester students of 180 MBA ITBM students. Students are divided into four divisions. The survey was conducted in two division
where most of the experiments were conducted and about 82 students’ responses were collected. Data was collected only from two divisions as there was a
deadline for finishing and submitting the project for evaluation. A Factor analysis was performed on the collected data and the results are provided below.
ACTION RESEARCH

The Action Research was conducted with the third semester students of MBA ITBM. The batch consisted of 190 students. The course was conducted for a period
of 30 hours and for two credit points. There were a number of objectives behind this action research. First, the course in MDHEA mandated that everyone to
undertake this research to make changes in any one identified problem in our teaching. This mandate gave the impetuous to conduct the experiment. Secondly
the researcher always wanted to make Business Ethics course both interesting as well as something that students always look forward to attend. Thirdly the
researcher wanted to change the perception of the student towards the business ethics course as having too much theoretical content which is dry and irrelevant
form a practitioners perspective. Fourth reason for the Action Research was to find out different ways of teaching business ethics course and thereby creating a
new pedagogical/andragogical method in this field.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

12




VOLUME No. 7 (2017), ISSUE NO. 01 (JANUARY) ISSN 2231-5756
a. Teaching Method undertook.

i. Flipped Class room method

Thus the teaching method I undertook to conduct this research was predominantly a flipped class room method which ensured the class room was devoted mostly
for the discussions. IT was not easy to get the students to come prepared for the classes. Initially | had to show them some fear factors as marks being attached to
coming prepared for the sessions. Eventually | realised that students started liking the sessions and therefore the marks threat was withdrawn. However this did
not lead to a diminishing attendance in the class. Occasional feedback from the students ensured that they liked the method | am using especially the discussion
mode of lectures.

Students these days do take some time to read the articles prior to coming to the class. To prepare them for doing pre readings | had to engage one session to
teach them how to read. Using the 3RS method of Dr. Ed. McGrath | taught them to do the fast reading, eye span improving exercises, and scanning the article for
the important messages.

Next biggest challenge was to ensure everyone is engaged in the class discussions. | could get some extremely quite student talking in the process but it was not
possible to ensure every ones participation in the class. That is the next part of the Action research which is not the purview of this report.

iil. Guest lectures

Another method undertook was to introduce an industry professional to engage certain topics. This very well appreciated by the students. We had packed halls
during those days. In the open ended survey conducted many commented on the importance of having more such sessions. They said that both they learned lot
from those sessions as well as asked for more such interactions. He also provided valuable peer feedback on my own teaching as he observed my sessions on a
number of occasions. a number of students in the student feedback on the course said that they preferred the industry expert and asked for more real life examples
and interaction with industry professionals. To address this program, | have arranged a one day conference where the industry professionals would come talk,
debate and discuss with the students on the industry experience on various topics on ethics.

jiii. Case discussions

Itis generally accepted that Business Ethic is to be taught using case study method. However, | preferred to use the method of starting with philosophies and then
moving on to make it look like an applied ethics program. However, the research did not completely ignore the cases. Instead of long cases which | used to use
earlier this time around short case scenario were used to create a conversational atmosphere into the class. this resulted in lots of class discussion. an open ended
questionnaire | used to ask the student about what they liked most about the course showed Discussion as the most liked aspect. almost 60% students mentioned
discussion as something that they liked most. Many students also said that they prefer more discussions in the class.

iv. Use of Videos in the class

This time around | did not use too many videos. However, | ensured to show at least one short one during most of my lectures. The videos were very well chosen
so much so that the students in their remark have asked for more videos during the lecture. | preferred to give them videos prior to the class and ensured students
watched them and classroom was used for discussions. Some popular movies that everyone has watched were also used for class discussions. Videos of advertise-
ments too were used.

V. Use of Power point

Students had mentioned in the beginning that they prefer less power points during the session. Hence | preferred not to use them as the only teaching aid. | kept
that in the background and used white board a lot and also class discussions. Power point was circulated to the students after the sessions.

vi. Pre-readings

In the beginning of the sessions along with the session plan a set of readings were circulated to the students which was to be used as mandatory readings and
supplementary readings for each session. According to the need of the sessions students either read the pre-reads before coming to the class or they used the
readings for the assignments post the session. During one session they were to prepare a short presentation in groups and present in the class on which the
discussion was conducted.

b.  Assessments

Assessments too were prepared keeping in mind the experiment. They would be taking two quizzes, three assignments, a midterm test and a presentation. Quizzes
were initially planned to conduct using Moodle software but due to technical problems it could not happen. Instead the quiz was conducted at the end of a session
for which they had to come prepared. After both their prior reading and the class discussion students were given the Quiz. For doing the assignments students
were given the freedom to choose between reading based assignments, or a case preparation based on the News Paper survey or to do a CSR activity and report
it through a Video. Most preferred the reading based assignments. However, four groups preferred to do the News Paper based assignments and one group on
CSR. These projects have not been complete as the term is still in progress. For midterm questions | used a set of scenario based questions, and concept clarification
questions which included both lower level learning as well as higher order thinking questions.

c. Content

There are a number of text books on Business Ethics. Mostly are written from a western outlook (Manuel Valesquez (2002), William Shaw (1989), Daniel Albuquer-
que (2010), Crane and Matten (2007) etc). The text book on Business Ethics by AC Fernando (2009) seems to be of a very good standard. It does not take a moral
stand point but describe the journey with good case studies of Indian companies. Some other books surveyed were by Anant Das Gupta (2004), S. K. Bhatia (2004),
and others have a prescriptive element to the topics covered. Two guiding books referred were Crane and Matten (2007) and A.C. Fernando (2009). However, the
researcher also provided students with additional reading materials in the form of research articles, case studies, concept papers, white papers among others for
each session conducted.

DATA ANALYSIS AND DISCUSSION

CONCEPTUAL MODEL

Based on the readings of the literature and also the reflections a conceptual framework for Student Engagement in business Ethics course was constructed. This
model was then tested using the questionnaire (Figure 1)

FIGURE 1: SELF COMPOSED BASED ON THE LITERATURE REVIEW
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POST-TEST ANALYSIS

i Descriptive Analysis

This section discusses the descriptive data analysis relating to gender, prior work experience and attendance. Male and females constituted 39 male and 43 females
respectively. (82 students) 34 students did not have prior work experience or having less than one year of experience. 48 students had work experience more than
one year. 42 students had attendance between 75 to 90 percent while 40 students had above 90% attendance. We also performed a cross tabulation to understand
the distribution of gender across the other three sample characteristics stated above (table 1). Cross tabulation of each of these revealed that each of these
components are independent and do not have impact on the study.

TABLE 1: DESCRIPTION OF THE INDEPENDENT VARIABLES CONSIDERED (using Excel)

Experience
Gender No Exp | With Exp | Grand Total
Male 15 24 39
Female 19 24 43
Grand Total | 34 48 82
Attendance
Experience | below 90% | Above 90% | Grand Total
No Exp 21 13 34
With Exp 21 27 48
Grand Total | 42 40 82

ii. Factor Analysis

The exploratory factor analysis (EFA) is conducted to know the highly impacting factors identified from their academic life. The widely used combination of Principal
Component Analysis (PCA) with Varimax rotation (Orthogonal type) is used for factor extraction. This combination is useful because it considers both the unique
and common variances (values of 1’s in the correlation matrix diagonal, supports the extraction of maximum variance, number of extremely loaded variables are
minimised and makes it possible to identify a variable with a factor (Goldberg, D. P., & Hillier, 1979, Abdi, 2003, Richman,1986, Suhr, 2005). In the subsequent
paragraphs the preliminary and final sections of the EFA is presented.

The sample adequacy test and the correlation matrix constitute the preliminary analysis section. Multi-colinearity did not exist as the determinant value is greater
than 0.00001, based on the determinant of the correlation matrix. Bartlett's test of sphericity, which is usually done before factor analysis identifies if the data
comes from a multivariate normal distribution with zero covariance. The KMO value of 0.732 presented in table 4 is comfortably adequate and the chi-square
value out of the Bartlett’s test is found to be significantly positive for the data contained in all the twenty variables. The results of KMO and Bartlett’s test are
presented in table 2.

TABLE 2: KMO AND BARTLETT'S TEST
Kaiser-Meyer-Olkin Measure of Sampling Adequacy. | .732
Approx. Chi-Square | 570.001
Bartlett's Test of Sphericity | df 190
Sig. .000

Self compiled (Extracted from SPSS file)

The correlation matrix is enables to detect if there are any two variables paired with high inter-correlation between them. In such a case exist it means that both
the variables convey the same meaning. The correlation matrix has two important implications, one the inter-correlation between the variables and two the
degree of such relatedness is not too high (leading to multi-colinearity or singularity). Such extreme cases will dilute or nullify the unique contribution of each
variable to the factor. The communalities shown below show moderate values of extraction (> 0.500). It means that that all the variables are eligible for factor
rotation and they may comfortably load on any component. From the communalities table it can be also understood that there is adequate internal consistency
which also implies construct validity (Akaike, 1987, Ford et al, 1986).

Lastly, the interpretation of the output is given from “Total Variance Explained” and the “Rotated Component Matrix Value” for all the variables to be explained.
Based on the component grouping of the factors their relevance and impact of Ethics teaching on the student’s academic perception and appreciation has been
explained in table 3.

TABLE 3: COMPONENTS EXTRACTED WITH EIGEN VALUES AND TOTAL VARIANCE

Component | Total Variance Explained Initial Eigen values
Total % of Variance Cumulative % Communality Extraction

1 2.903 |29.026 29.026 .586
2 1.557 | 15.570 44.597 .663
3 1.021 | 10.215 54.812 272
4 .962 9.623 64.435 .356
5 .895 8.954 73.389 402
6 .736 7.357 80.746 .594
7 .603 6.033 86.780 .519
8 489 4.892 91.671 .336
9 464 4.644 96.315 215
10 .368 3.685 100.000 .516
Extraction Method: Principal Component Analysis.

The graphical representation of the components extracted with their Eigen values is presented in figure 2 below.
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FIGURE 2: SCREE PLOT
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The factor loading columns in table 9 below shows that the variables within each factor are highly correlated. According to Jakobsson (2011) it is strongly desired
that the loading values are 0.500 and above to support convergent validity. Accordingly, only 10 variables out of the original inventory of 15 are considered for
further analysis and interpretation in Table 4

TABLE 4: TABLE SHOWING TOTAL VARIANCE EXPLANATION (ROTATED COMPONENT MATRIX)

Component
1 2
MAZ2 | Course appreciation by the students | .770
MA1 .765
TE2 710
IS2 .627
TE3 .596
AC2 .580
IS1 .753
P1 .561
MA3 462
P2 439

iii. Component construction and Reliability testing
The initial 15 questions were rotated to check cross loading. After eliminating about five questions the final set of questions were grouped into two factors. First
factor is students appreciation on the business Ethics course conducted. The second component reworded is Students perception on business Ethics.
Based on the final two components | propose a model (table 5) for student perception of business Ethics course. As it is a reflective measurement model which is
an effect model we checked a reliability of the model and found a Cronbach Alfa of 0.770

TABLE 5: ITEMS FOR COMPONENT ONE AFTER ROTATION

Item number | Item description Component name Mean | Std. Deviation | N

2 Understanding one’s own values Course appreciation by the students | 3.73 .847 82
1 Concretising existing values system 3.52 .820 82
6 Regular attendance of Business Ethics course 3.56 1.020 82
7 Class discussions 3.39 .978 82
9 Moulding into ethical citizens 3.84 .853 82
12 Having a compulsory Ethics course 4.26 .966 82

The second set of items that converged into one component after the rotation is a cause factors. This does not have good internal validity as these are not
depended on each other much. We also assume that the lack of reliability is due to the fact that student’s perception of ethics has not changed drastically to bring

about a change in their p

erception of the business Ethics. (Table 6)

TABLE 6: ITEMS FOR COMPONENT TWO AFTER ROTATION

Item number | Item description Component name Mean | Std. Deviation | Analysis N
4 Differentiating personal ethics from professional ethics 3.54 1.209 82
11 Role of leadership in creating an ethical organisation 4.46 .632 82
13 Impossible to be ethical in today’s Challenging ties 3.79 1.027 82
14 Complementarities of Business and Ethics Students perception of ethics | 3,05 1.175 82
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TABLE 7: FINAL SET OF QUESTIONS AFTER ROTATION PERFORMED

MA2 | The ethics lecture has helped in concretising certain values system that | was doubtful about. .770
MA1 | The business Ethics lecture have helped me to understand my own value system .765
TE2 | attend the Business Ethics course because the lectures are interesting. .710
1S2 | believe that leadership plays a vital role in instilling ethical values among the employees. .627
AC2 | believe that ethics is important for the survival of business .596
TE3 The class discussions and instructions have helped me forge my own identity as an ethical leader. | .580
IS1 | feel that | alone cannot bring changes in the way business are run today .753
P1 | feel that Business and Ethics are complementary. .561
MA3 | | believe that my personal ethics should be different from the professional ethics. 462
P2 It is impossible to be ethical in today’s challenging times. 439

PRE-TEST RESULTS AND ANALYSIS

i Descriptive Analysis

This section discusses the result of the pretest to understand the student’s perception towards Business Ethics. This section too had the data relating to gender,
prior work experience and attendance. Male and females constituted 42 males and 28 female’s students respectively. (70 students) 27 students did not have prior
work experience or having less than one year of experience. 43 students had work experience more than one year. We also performed a cross tabulation to
understand the distribution of gender across the other three sample characteristics stated above (table 8). Cross tabulation of each of these revealed that each of
these components are independent and do not have impact on the study.

TABLE 8: DESCRIPTION OF THE INDEPENDENT VARIABLES CONSIDERED (using Excel)
gender work experience
Male 42 | no work exp. 27
Female | 28 | with work exp. 43

ii. Factor Analysis
The factor analysis revealed a value of 0.732 presented in table 4 is comfortably adequate and the chi-square value out of the Bartlett’s test is found to be
significantly positive for the data contained in all the twenty variables. The results of KMO and Bartlett’s test are presented in table 9.

TABLE 9: KMO AND BARTLETT'S TEST
Kaiser-Meyer-Olkin Measure of Sampling Adequacy. | .582
Approx. Chi-Square | 158.482
Bartlett's Test of Sphericity | df 36
Sig. .000

Source: Self compiled (Extracted from SPSS file)
An analysis of the correlation matrix and the communalities reveal that rotation could be performed on the data. The inter-collinearity was not a problem. We
also found that all the variables are eligible for conducting a rotation matrix. the interpretation of these is given in the form of Total Variance Explained and the
Rotation Component Matrix. Based on the component grouping of the factors their relevance and impact of Ethics teaching on the student’s academic perception
and appreciation has been explained (presented in tables 10 and 11).

TABLE 10: COMMUNALITIES
Initial | Extraction
P1 1.000 | .462

P2 1.000 | .595

P4 1.000 | .594

P5 1.000 | .609

P8 1.000 | .661

P9 1.000 | .647

P3 1.000 | .372

P11 | 1.000 | .348

P6 1.000 | .269

Extraction Method: Principal Component Analysis.

TABLE 11: COMPONENTS EXTRACTED WITH EIGEN VALUES AND TOTAL VARIANCE

Component Initial Eigen values
Total | % of Variance | Cumulative %

1 2.627 | 29.191 29.191
2 1.929 | 21.429 50.620
3 1.022 | 11.356 61.976
4 .904 10.043 72.019
5 .815 9.055 81.074
6 728 8.086 89.160
7 431 | 4.788 93.948
8 299 3.323 97.271
9 .246 2.729 100.000

The graphical representation of the components extracted with their Eigen values is presented in figure 3 below.
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FIGURE 3: SCREE PLOT
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The factor loading columns in table 9 below shows that the variables within each factor are highly correlated. According to Jakobsson (2011) it is strongly desired
that the loading values are 0.500 and above to support convergent validity. Accordingly, only 9 variables out of the original inventory of 12 are considered for
further analysis and interpretation.

TABLE 12: TABLE SHOWING TOTAL VARIANCE EXPLANATION (Rotated Component Matrix)

Component
1 2
P5 .781
P2 .770
P4 .695
P1 .667
P8 -.813
P9 -.729
P11 .582
P3 .558
P6 .480

iii. Component construction and reliability testing
The initial 11 questions were rotated to check cross loading. After eliminating two items the final set of questions were grouped into two factors. They are Functions
and Perceptions of Business Ethics course (Table 13 and 14). As it is a reflective measurement model which is an effect model we checked a reliability of the model
and found a Cronbach Alfa of 0.728.

TABLE 13: ITEMS FOR COMPONENT ONE AFTER ROTATION

Item number | Item description Component name Mean | Std. Deviation | Analysis N
Q2 Ethics lecture will clarify value system 3.91 .812 70
Q3 Ethics lecture will concretise value system | Functions of Business Ethics course | 3.53 .675 70
Q5 Will discuss Ethics freely 3.33 1.032 70
Q6 IT will mould students into ethical citizens 3.71 .903 70

The second set of items that converged into one component after the rotation are a cause factors. This does not have good internal validity as these are not
depended on each other much. We also assume that the lack of reliability is due to the fact that student’s perception of ethics has not changed drastically to bring
about a change in their perception of the business Ethics.

TABLE 14: ITEMS FOR COMPONENT TWO AFTER ROTATION

Item number | Item description Component name Mean | Std. Deviation | Analysis N
Ql Distance between Personal and professional Ethics 3.83 .992 70
Q2 Individual alone cannot bring a change 4.16 .862 70
Q3 Ethics is important for the survival of Business Perceptions of Business Ethics course | 3.61 1.289 70
Q4 Ethics important for the survival of human race 3.06 1.128 70
Q5 Ethical violations can be good if it helps larger population 4.09 1.201 70

QUALITATIVE DATA ANALYSIS

Along with the survey questionnaire the researcher also got students opinion on the effectiveness of the course and also areas that can be improved. Using
Tagul.com; an online software analysed the data collected and created a word cloud. A few aspects that students liked in the course has been the use of class
discussions, course content, teaching methodology especially the flipping of the class, the live examples from the industry, helping them connect the dots and
clarify their concept of values and ethics. Some other factors stood out in their answers were the bottom up approach, scenario based examples, reading materials
etc.

For the question what are the few things I liked most in this course students’ answers gave the following world cloud.
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FIGURE 4: WORD CLOUD ON STUDENT PERCEPTION OF THE COURSE
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The second question asked was to mention two to three factors that can be done to make the course more meaningful. To this again the maximum comments got
was to have more discussions and live sessions by the industry professionals. One entire module was conducted by an external expert from the industry and they
liked it very much. Probably that has prompted them to give these two as the best way to conduct the course on business ethics. They also suggested including
more videos and case studies. All the sessions had lots of current examples from the industry. This time less videos were used compared to the previous years. It
was deliberately done to encourage more time for class discussions. Another deliberate thing | did not do this year was to give them a text book. Instead set of
readings were given. That too showed up prominently in their comment. Some also commented that the course was a bit boring as it had lots of theories.

FIGURE 5: WORD CLOUD ON STUDENT PERCEPTION OF THE COURSE
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CONCLUSION AND FUTURE SCOPE

This Action Research was the first effort towards making ethics course more interesting to students and innovative in nature. The action research made the
researcher to look the course in a different perspective. Business Ethics has been regarded as one of the most undesirable subjects in MBA as it did not give
students a new skill that can be directly applied in their job and placement process. Thus the effort was to make it more interesting. Often times these efforts
were not guided by any plan. This time around the course had a definite plan of action and from the start to finishing it was to achieve certain predefined objectives.
Thus setting objective to the course was the starting point of the Action research. The course outline was created based on the learning from MDHEA and had
clear achievable goals set. The course followed a flipped class room method and elicited wonderful class discussions where maximum students could participate.
The Qualitative analysis revealed that students appreciated the effort and has asked for more such interactive sessions. The frequent feedbacks provided the
researcher timely inputs to make progressive changes in the conduct of the program. The quantitative analysis pointed out that it is important to manage the
perception about ethics to get their attention to the class. Further sessions have to ensure this perception change among the students. The pretest pointed out
that among the many initiatives it is important to manage to clarify personal values through the lectures and also it should help in molding corporate citizenship.
In the post test too these variables were reflected as important aspects. These two factors have to be looked more closely and study how this can be implemented
in the further Action Researches.

To make this initiative a problem solving tool further action researches in the entire course are a must. Always the question will be to ensure how to create a good
perception among the students and also to increase the student engagements.
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