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ENTREPRENEURSHIP: IN A DYNAMIC WAY 
 

DR. R. SATHYADEVI 

HEAD I/C 

DEPARTMENT OF INTERNATIONAL BUSINESS 

SREE NARAYANA GURU COLLEGE 

COIMBATORE 

 

SALMA.C.T 

M. Phil. SCHOLAR 

SREE NARAYANA GURU COLLEGE 

COIMBATORE 

 
ABSTRACT 

As in the whole world, in our country, there were a lot of industrial opportunities aroused due to liberalization and all. So a lot of opportunities for people in 

entrepreneurship field. There is a new growth for potential entrepreneurs in a higher manner which makes the national economic structure making it more im-

portant to know the fundamentals of entrepreneurship. Such knowledge involves to provide a brief introduction on why Entrepreneurship and to make clear why 

some individuals more entrepreneurial than others and to reflect the role of government in entrepreneurial development. To bring out the dynamic ways to design 

entrepreneurship and followed suggestions 

 

KEYWORDS 
entrepreneurship, industrial opportunities. 

 

INTRODUCTION 
s manager and leader, the entrepreneur is one of the characters which strongly influences business around the world including in each country. This explains 

the need to understand the profile of such a character, characteristics and mode of action in situations they face. In general, an entrepreneur is a person 

who creates new business, taking risks in achieving the objectives which they propose to make profits and growth by identifying some important opportu-

nities. Entrepreneur manages important resources, which draws from different sources on a major power to persuade those Entrepreneurs are key importance in 

translating creativity into economic output. Consequently, entrepreneurship is a subject of great interest. Entrepreneurship is the development of a business from 

the ground up-coming up with an idea and turning it into profitable business. An entrepreneur is someone who can take any idea, whether it be a product and or 

service and have the skill set, will and courage to take extreme risk to do whatever it takes to turn that concept into reality and not only bring it into market, but 

make it as viable product or service that people want or need. In the past, many new technologies emerged, which at a given time were considered highly inno-

vative. These technologies led rapid economic growths, so transformations and changes to the way business operated.  
 

OBJECTIVES OF THIS STUDY 
1. To provide a brief introduction on why Entrepreneurship. 

2. To make clear why some individuals more entrepreneurial than others. 

3. To reflect the role of government in entrepreneurial development. 

4. To bring out the dynamic ways to design entrepreneurship and followed suggestions. 

 

STATEMENT OF PROBLEM 
This paper focused mainly to introduce need of entrepreneurship. Why some shines in entrepreneurial activities. The relevance of entrepreneurship is so high and 

how government motivate entrepreneur and also dynamic ways to design & bring out suggestions on this study. 
 

WHY ENTREPRENEURSHIP? 
Entrepreneurship is a dynamic process of creating incremental wealth. The wealth is created by individuals who assume the major risks in terms of equity, time 

and of career commitment. 

Entrepreneurship is a tool or mechanism that can be used to open the minds of individuals and organisations. It is the added-value of Creativity and Innovation 

which focuses on investing in human capital by enhancing and fostering the can-do attitude. It is not only business start-ups, SMEs, the profit and social enterprise 

sectors. Entrepreneurship is ‘an individual’s ability to turn Ideas into Action’ and its value to society cannot be underestimated or dismissed. 
 

WHY SOME INDIVIDUALS MORE ENTREPRENEURIAL THAN OTHERS? 
 why some people are more entrepreneurial than others, but the answer is straightforward: personality. Indeed, individual differences in creativity, ambition, 

and risk-taking explain why some people have much more potential for entrepreneurship than others, and valid personality measures can help us identify who 

the entrepreneurs of tomorrow will be. Of course, there are also socio-political factors contributing to entrepreneurship. Still, in any country at any given point of 

time there will be more and less entrepreneurial people and a country's economic and social development is much more dependent on the former. 

Interestingly, people with the same ability profile (equally smart, competent and educated individuals) can show dramatic differences in entrepreneurial potential: 

some may be motivated only by their personal career success and "sell their souls" to big corporations, whilst others will do whatever they can to work for them-

selves and "be their own boss". This difference highlights the rebellious, impulsive and risk-prone nature of entrepreneurial people compared to their less entre-

preneurial counterparts, but there is also a difference in ability: entrepreneurial individuals see more opportunities, make more connections, and produce more 

novel ideas, than their less entrepreneurial peers, and this ability is not measured by typical IQ tests. It would seem, then, that the essential force underlying 

entrepreneurship is the desire and ability to invent something new, something that has the potential to improve the lives of many others (not just one's own) and 

add value to society. 

Although when we think of entrepreneurial people we tend to think of successful businessmen, creating a business is neither necessary nor sufficient for entre-

preneurship, just as being a manager or politician by no means a sign of good leadership. Without the personality traits, you would still be drinking bad coffee, 

going to the library, and posting letters. This is why you should care about entrepreneurship, and why that implies caring about personality: Personality rules the 

world, and the more power a person has, the more important is personality. Entrepreneurship is just another process by which this influence occurs; it is (like 

leadership) the natural consequence of differences in personality and yet another proof that the personality of some is much more influential than others' 
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SOME ELEMENTS MAKING ENTREPRENEURS SUCCESSFUL MORE THAN OTHERS 
1. SELF-EFFICACY  

It refers to the extent to which a person believes that they can organize and effectively execute actions to produce given attainments. The entrepreneurs high in 

self efficacy will outperform those who are lower dimensions. The human functioning is motivated, regulated and directed by the ongoing exercise of self efficacy. 

2. OPPORTUNITY RECOGNITION 
Individuals differ greatly in their abilities to capture, recognize and make effective use of abstract and changing information opportunity recognition suggests that 

the ability to identify high potential from low potential opportunities and to spot obstacles and that would lead to creation of superior ventures. 

3. PERSEVERANCE 

Entrepreneurs try to create and sell “new combinations and as such they encounter substantial uncertainty regarding market acceptability and buyers demand. 

 

ROLE OF GOVERNMENT FOR ENTREPRENEURSHIP PROMOTION 
Small and Medium-sized Enterprises (SMEs) in market economies are the engine of economic development. Owing to their private ownership, entrepreneurial 

spirit, their flexibility and adaptability as well as their potential to react to challenges and changing environments, SMEs contribute to sustainable growth and 

employment generation in a significant manner.  

SMEs have strategic importance for each national economy due a wide range of reasons. Logically, the government shows such an interest in supporting entre-

preneurship and SMEs. There is no simpler way to create new job positions, increasing GDP and rising standard of population than supporting entrepreneurship 

and encouraging and supporting people who dare to start their own business. Every surviving and successful business means new jobs and growth of GDP.  

Enhancing the business environment for domestic and foreign investment and supporting entrepreneurship) as one of the goal. Promoting entrepreneurship and 

more rapid private sector development, but without appropriate operationalization and without clear description of the role and position of government and 

governmental institutions in obtaining this goal.  

Therefore, designing a comprehensive, coherent and consistent approach of Council of Ministers and entity governments to entrepreneurship and SMEs in the 

form of government support strategy to entrepreneurship and SMEs is an absolute priority. A comprehensive government approach to entrepreneurship and 

SMEs would provide for a full coordination of activities of numerous governmental institutions (chambers of commerce, employment bureaus, etc.) and NGOs 

dealing with entrepreneurship and SMEs. With no pretension of defining the role of government in supporting entrepreneurship and SMEs, we believe that apart 

from designing a comprehensive entrepreneurship and SMEs strategy, the development of national SME support institutions and networks is one of key condition 

for success. There are no doubts that governments should create different types of support institutions: 

(i) To provide information on regulations, standards, taxation, customs duties, marketing issues;  

(ii) To advise on business planning, marketing and accountancy, quality control and assurance;  

(iii) To create incubator units providing the space and infrastructure for business beginners and innovative companies, and helping them to solve technological 

problems, and to search for know-how and promote innovation; and  

(iv) To help in looking for partners.  

 

DYNAMIC WAYS TO DESIGN ENTREPRENEURSHIP AND SUGGESTIONS FOLLOWED 
Investing in education and vocational education and training as means to strengthen the entrepreneurship skills. This should be coupled with more flexible labour 

market policies that encourage skills combination and labor mobility. 

Governments and regional economic communities should enact agreements and strategies aimed at improving the regulatory environment for business and 

promotion competition.  

Attract investments in the most dynamic sectors. The key objective should be to diversify towards a mix of primary, manufacturing and services sectors. 

Make more efficient use of the business incubator model to facilitate the establishment and growth of small and medium enterprises (SMEs). The business incu-

bators will support SMALL enterprises with start-up capital, innovative ideas and growth prospects. It is well established that SMEs play a key role in creating 

employment, developing a skilled workforce and responding to various market demands. 

The emerging economies (BRICS) were providing sources of investment, transferring skills and know-how, and creating opportunities for our country India’s inte-

gration into the global economy. 

 

CONCLUSION 
Entrepreneurship is a dynamic process of creating incremental wealth. The wealth is created by individuals who assume the major risks in terms of equity, time 

and of career commitment of providing value for product or service. For very competitive market some individual shines better than others due to their personality, 

self-efficacy and opportunity recognition. The need of the day is therefore, to identify and encourage the entrepreneurs with global perspective through Entre-

preneurship and its marketing. Business starts up &transfers, existence of entrepreneurs within to embark on innovative ventures and growth of business help to 

achieve this balance. There is a positive relation between entrepreneurship and economy growth. 
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