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ABSTRACT

Women empowerment is vital for the development of any country. It is a process, in which women challenge the existing norms, pattern and culture of a society,
to effectively promote their well being. The Constitution of India endowed equality to women in all aspects. As such, the year 2001 was celebrated as the year of
Women Empowerment. The concept of self help groups (SHGs), which was introduced by the Ministry of Rural Development, has now widen its roots in nook and
corner of the rural areas and in the semi-urban and urban areas, to improve the living standards and well being of women. Thus, this paper attempts to investigate
the economic empowerment of Bodo women SHG members in Udalguri district, Assam. The study was conducted in five blocks of Udalguri district viz Udalguri,
Rowta, Mazbat, Kalaigaon and Khoirabari. Primary data were gathered through structured interview schedule from 350 respondents, 70 each from the selected
blocks, who were selected through multistage sampling technique. Percentages and Paired t test were utilised to analyse the data. Percentages were used to
describe the socio-economic profile of SHG members. Paired t test was performed in order to find out the impact of becoming members in the SHG in respect of
economic empowerment. This study concludes that the SHGs facilitate Bodo women to have a significant progress in their economic empowerment.

KEYWORDS

Udalguri, economic empowerment, women empowerment, BODO women, self-help groups.

INTRODUCTION

he term “empowerment” is a process by which people gain greater control over the resources, actively participate in the process of change and develop
mskills to assert themselves. It is a multi-faceted process, which includes many aspects such as enhancing awareness, increase access to resources. It can be

viewed as a means of creating a social environment in which one can take decision and make choices individually and independently for social transfor-
mation. It strengthens the innate ability by acquiring knowledge, power and experience.
Women empowerment is the concept, which have been emerged from the concept of “empowerment”, recently been pitched into heights among rural women
and tribal women. However, in the early decades, the concept of women empowerment was totally out of mind and the condition of women was so pathetic and
miserable, since they were subjected to many socio-economic, political and cultural constraints. This situation was more critical in the rural and backward areas.
The role of women in economic development is related to the goal of comprehensive socio-economic development of any developing countries in the world. Due
to the development of new policies and programmes, the position of women has totally been changed as they provide assistance to the needy women. The women
empowerment approach is the most modern and it is aimed at empowering women through self-reliance and internal strength. The World Bank also identified
empowerment of women as one of the key constituent factor of poverty reduction and therefore it is considered to be primary development assistance oriented
goal (NABARD, 2000). The constitution of India in its fundamental rights has the provision for equality, social justice and protection for women. In order to
strengthen and fulfilling the constitutional provisions, the government of India announced the year 2001 as the “women empowerment year” and thus started a
scheme “Self-Help Groups” in order to enable women to achieve economic independence through self-employment and entrepreneurial development.
The Self-help groups are a small voluntary organisation of rural people, from the same socio-economic background, who come together for solving their problems
and for improving their living standards through self and mutual help. It is informal and homogenous group, which consist of not more than twenty members.
Since its inception, these groups have achieved a lot in India, in particular empowering the rural and tribal women socially, economically and politically. It is seen
as a viable pathway for the economic and social empowerment of rural and tribal women. The economic condition of women has increased after joining the self-
help groups, and it leads to considerable increase in their expenditure as well a gradual increase in their savings. Thus the SHGs are very successful by empowering
tribal and rural women economically (Vinayagamurthy 2011, 70). Further Kala and Venkatesh (2010) also reported that after becoming a member in self-help
groups, the monthly income of women members have augmented and the family income also gets lifted considerably. They suggested that self-groups are victo-
rious to extend women empowerment in rural areas. These self-help groups have been more successful in improving the economic conditions of rural and tribal
women by alleviating their poverty (Uma 2012, 13). It not only alleviates the poverty but also increase the purchasing power of rural women (Mahender, Reddy &
Bhat, 2011). Thus the researcher aimed to examine the effect of self help groups on the economic empowerment of Bodo women SHG members in Udalguri
district, Assam, since, very few studies have been conducted in the study area to understand the economic empowerment of Bodo women. The main aim of this
study is to understand the effect of Self-Help Groups on economic empowerment of Bodo women.

OBJECTIVES OF THE STUDY
1. Tofind out the socio-economic characteristics of Bodo women SHG members in the selected blocks of Udalguri district.
2. To examine the effect of the membership in SHGs on the economic empowerment of Bodo women in selected blocks of Udalguri district

HYPOTHESIS OF THE STUDY

There is no significant progress among Bodo women after becoming member in self-help groups with respect to their:
Monthly income

Monthly expenses

Monthly savings

Possession of durable goods

Possession of livestock

Possession of ornaments

~poao o
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METHODOLOGY

A research design empowers the researcher to answer research questions as objectively, accurately and economically as possible. It helps to set up a framework
for the test of relationship among the variables, and instruct to keep the research in proper direction. Descriptive cum diagnostic research design were used in
this study.

There are eleven blocks in Udalguri district, Assam. Out of eleven blocks, Udalguri, Rowta, Mazbat, Kalaigaon and Khoirabari were selected purposively as these
five blocks had the highest number of credit linked SHGs in the time of data collection. So, a total of five blocks were covered under this study. From each selected
block, fourteen Self-Help Groups were selected randomly. Hence, a total seventy Self-Help Groups were covered under this study. The members of Self Help Group
were treated as respondent of this present study. From each SHG, 5 members were selected randomly. Then, a total 350 SHG members were studied under this
study.

Women empowerment through SHG operationalize for this present study as the increasing of economic strength of Bodo women, which will finally lead towards
the developing confidence in their own capacities. This variable was measured with the help of structured interview schedule, which were developed by the
researcher. A list of 24 items were identified and distributed within the six-dimensions, which is monthly income, expenses, savings and the possession of durable
goods, possession of livestock and possession of ornaments. A two point continuum was arranged for each item of these dimensions. The face validity and content
validity were established for this interview schedule. The reliability in terms of Test Restest coefficient was 0.78.

To quantify the impact of SHG on economic empowerment of Bodo women, two sets of samples, that is, before joining in SHG and after joining in SHG was taken
into consideration. It was assumed that difference between the score of before and after joining in SHG was due to the membership in SHG and it was hypothesized
that Bodo women, after becoming a member in SHG were empowered economically than before joining in SHG. Percentages and Paired t test were utilised by the
researcher. Percentages were used to describe the socio economic profile of the respondents and paired t test was applied for the confirmation of the difference
between before and after joining in SHG.

RESULTS & DISCUSSION
SOCIO-ECONOMIC PROFILE OF BODO WOMEN IN SELECTED BLOCKS OF UDALGURI DISTRICT

TABLE 1: DISTRIBUTION OF SOCIO-ECONOMIC PROFILE OF SHG MEMBERS

Variables Categories Numbers | Percentage
Below 20 Years 23 6.6
21-30 Years 82 23.4
Age 31-40 Years 130 37.0
41-50 Years 72 20.6
Above 50 Years 43 12.3
Religion Hindu 254 72.5
Christian 96 27.5
llliterate 52 14.9
Primary Schooling 89 25.4
Educational Qualification | Middle Schooling 106 30.3
High Schooling 71 20.3
Higher Secondary 32 9.1
Unmarried 41 11.7
Marital status Married 280 80.0
Separated/widow 29 8.3
Below Rs. 5000 34 9.7
Family Monthly Income Rs. 5001- Rs.10, 000 142 40.6
Rs. 10, 001-Rs. 20,000 | 153 43.7
Above Rs. 20, 000 21 6.0
Type of family Nuclear Family 293 84.0
Joint Family 57 16.0

Source: Field Survey 2014-2015
This study revealed that 6.6% of respondents were in the age group of below 25 years, 23.5% of respondents were in the age group of 21-30 years, 37% of
respondents belong to the age group of 31 to 40 years, 20.6 % of respondents represent the age group of 41 to 50 years and 12.3% of respondents were in the
age group of above 55 years. Hence the majority of respondents in this study i.e. 37% (130 respondents out of 350 respondents) were in the age group of 31- 40
years. This indicates that middle aged women are more attracted towards SHGs in order to eradicate poverty and to facilitate the economic empowerment. These
middle aged women viewed SHGs as a source of poverty alleviation and economic enhancer.
Majority of the respondents in the study area were Hindus, i.e. 72.5%, whereas the 27.5% of respondents were Christians and none of them were reported as
Muslims. This indicates that Bodo tribes are following their traditions and cultures, though the Christianity is predominant in the selected tribal areas
Five categories were framed to find out the literacy level of SHGs members in the selected blocks of the study area. It revealed that 14.9% of respondents were
illiterate, 25.4% of respondents have completed their primary schooling, 30.3% of respondents were educated up to middle school level, 20.3% of respondents
were provided high school education and only 9.1% of respondents have completed their higher secondary and above level of formal or informal education. This
literacy status indicated that majority of the respondents from the study area have completed middle schooling. However, it also revealed that 14.9% of respond-
ents were illiterate. Being illiterate, this may be a reason for these women to become members in the SHGs to become literates as well as to boost their economic
conditions. Whatever it may be, this survey indicates that the literacy level of Bodo women in the selected blocks of study area were good and it could be one of
the achievements of SHGs in the selected study area.
Marital status of the selected respondents reported that 80% were married, while 8.3% of respondents were widow or separated. Among the total respondents,
none of them were divorced or separated, whereas, 11.7% of respondents reported that they were unmarried or single. The marital status of women respondents
of the present study revealed that majority of them was married. This indicates that married women have become members in SHGs to support the economic
condition of their husband and family members.
Further, this study revealed that 9.7% of respondents were in the average family monthly income group of Rs.5000, 40.6% of respondents reported that their
family monthly income is between Rs. 5001 to Rs. 10,000, 43.7% of respondents stated that their average family monthly income falls between Rs. 10, 001 to Rs.
20, 000 and only 6 % of respondents reported that they were in the income group of above Rs. 20, 000. This indicates that the majority of the respondent’s family
monthly income is between Rs. 10000 to Rs. 20000.
Regarding the type of family, it was observed that most of the respondents i.e. 84% belonged to nuclear families, while the remaining 16% were belonged to joint
families. This indicates that Bodo women in the selected study area have learnt about family planning methods and fertility issues. Further, these SHGs were
mostly attracted by women, who wanted to enhance their economic capacity in order to provide support to their husband as well as their children’s education.
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On the whole, the socio-economic profile of Bodo women SHG members in the selected blocks of study area indicated that SHGs significantly improved their social
and economic condition. In particular, the economic condition of the respondents was significantly enhanced with the reference to their family monthly income.
The following graphical representation presented the socio-economic profile of Bodo women SHGs members graphically.

FIGURE 1: DISTRIBUTION OF THE SOCIO-ECONOMIC PROFILE OF THE RESPONDENTS FROM THE SELECTED BLOCKS IN THE STUDY AREA
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ECONOMIC EMPOWERMENT OF BODO WOMEN

TABLE 2: RESULTS OF PAIRED T TEST FOR ECONOMIC EMPOWERMENT FACTORS OF SHG MEMBERS

Factors Before Joining SHG | After Joining SHG | t

Monthly Income IS\ADean 18828 :8038 3.090*

Monthly Expenses ls\/IDean ;7422 §45;3 3.157*

Monthly Savings IS\ADean ;3;9 ;59(])'8 3.274*
M 20.50 26.75

Possession of Durable Goods SDean 508 259 2.818*
M 12.07 26.04

Possession of Livestock SDean 756 3.98 4.399*
M 19.50 25.75

Possession of Ornaments SDean 6.01 250 2.811*

*Significant at 0.05 level

From the table 2, it was observed that mean scores of monthly income of before and after membership in SHG group were 18.38 and 28.38 with the standard
deviation of 4.88 and 6.05, respectively. Calculated “t” value (3.090) established the significant difference of both the group at 5% level of significance. This result
proved that Bodo women significantly increased their monthly income after becoming member in SHG.

Data presented in the same table clearly depicted that mean score of monthly expenses of before and after membership in SHG group were 17.32 and 24.73 with
the standard deviation of 5.43 and 7.53, respectively. Calculated “t” value (3.157) established the significant difference of both the group at 5% level of significance.
It was confirmed from this result that after joining in SHG, Bodo women’s pattern of monthly expenditure significantly enhanced than before joining in SHG.

Data portrayed in table 2 clearly mentioned that mean scores of monthly savings of before and after membership in SHG group were 13.59 and 25.18 with the
standard deviation of 3.97 and 5.90, respectively. Calculated “t” value (3.274) established the significant difference of both the group at 5% level of significance.
This result proved that after joining in SHG, Bodo women’s monthly savings progressed in their family than before their joining in SHG. This finding is in the line of
Archana and Singh (2002). They reported in their study on SHG in economic empowerment of rural women that economic empowerment was visible among the
members by their habit of regular savings, less susceptibility to exploitation, access to formal credit and increase family income.

In case of possession of durable goods, the mean score of both groups was 20.50 and 26.75 with the standard deviation of 5.08 and 7.59, respectively. Calculated
“t” value (2.818) established the significant difference of both the group at 5% level of significance. This result established that members of SHG had more posses-
sion of durable goods than the non-members of SHG.

As far as aggregate women empowerment index concerned, Table 3 reported that mean score of the before joining SHG and after joining SHG was 12.07 and 26.94
with the standard deviation of 2.56 and 3.98, respectively. Calculated “t” value (4.399) established the significant difference of both the group at 5% level of
significance. This result proved that after joining SHG, women were more empowered to possess livestock than before joining SHG. This result supported the
findings of Sharma and Varma (2008). They reported that women of Haryana, engaged in SHG, were more empowered in possessing livestock such as sheep, cows
and goats.
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In case of possession of ornaments, the mean score of both groups was 19.50 and 26.75 with the standard deviation of 6.01 and 7.50, respectively. Calculated “t”
value (2.811) established the significant difference of both the group at 5% level of significance. This result established that after joining SHG, Bodo women had
more possession of ornaments than before joining SHG.

CONCLUSION

Findings of this study manifest the impact of Self Help Groups in economically empowering of Bodo women in Udalguri district, Assam. It is evident that there was
a significant difference between before joining SHG and after joining SHG. After joining in SHG, Bodo women significantly progressed in all the six factors of
economic Empowerment such as monthly income, expenses, savings and possession of durable goods, livestock and ornaments. Self Help Groups are not only a
panacea to empower women from rural India, but, may be a strongest weapon for economic transformation of millions of rural women throughout India.
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