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ADAPTATION LEVEL OF GREEN SUPPLY CHAIN PRACTICES: AN EMPIRICAL
STUDY OF INDIAN AUTOMOBILE SECTOR

DR. SHIVANI SHARMA
ASST. PROFESSOR
INDORE INSTITUTE OF MANAGEMENT & RESEARCH
INDORE

DR. V. K. JAIN
DEAN
COLLEGE OF ENGINEERING & TECHNOLOGY
MODI UNIVERSITY
LAXMANGARH

ABSTRACT
Green initiatives in supply chain operations of manufacturing organizations have emerged as indispensable approach, which not
only reduces the environmental issues but also yields economic benefits to manufacturers. This paper aims to present, current state
of Green Supply Chain Management (GSCM) practices’ adaptation level in Indian automobile industry. Primary data was collected
through questionnaire survey from Pithampur (Madhya Pradesh) and descriptive statistics is being used to analyze data. The re-
search findings show that, in general, Indian Automobile manufacturers have initiated adaptation of environmental friendly prac-
tices into their supply chain operations.
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LEASING: A SOLUTION TO CREDIT RATIONING

MANDEEP KAUR
RESEARCH SCHOLAR
I. K. GUIRAL PUNJAB TECHNICAL UNIVERSITY
JALANDHAR

DR. POOJA MISHRA
DIRECTOR
A & M INSTITUTE OF MANAGEMENT AND TECHNOLOGY
PATHANKOT

ABSTRACT

“Leasing is one of the last financial resorts”. Finance forms the most important resources for any organization. There are various
methods through which such finance is being raised. It is still not resolved in financial literature that leasing could act as a substitute
or not. A leasing is a contract by which one party coveys land, property, service etc. to another for a specified time, usually in return
for a periodic payment whereas banks used credit-rationing mechanism in order to mitigate the losses that arise due to asymmetric
information. The question still arises about the relationship between leasing and credit rationing. Over the years, lease finance has
been consented as one of the cornerstone of modern economy. In this paper, we are going to discuss two things: first, what are
the factors that influence credit rationing and secondly, to study relationship between them. We compare the lease rentals with
the monthly payments of loan. The results shows that we pay less in leasing as compare to banking loan.
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A STUDY ON THE RELATIONSHIP BETWEEN FOREIGN DIRECT INVESTMENT AND

ECONOMIC GROWTH WITH SPECIAL EMPHASIS TO FOREIGN TRADE AND
GROSS DOMESTIC PRODUCT

MANINDER KAUR
HEAD
BUSINESS MANAGEMENT & COMMERCE DEPARTMENT
GURU NANAK KHALSA COLLEGE FOR WOMEN
LUDHIANA

RITU PRIYA
ASST. PROFESSOR
GURU NANAK KHALSA COLLEGE FOR WOMEN
LUDHIANA

ABSTRACT
Foreign direct investment is indispensable factor that helps in boosting the growth of Indian economy. With the introduction of
liberalization by former finance minister Dr. Manmohan Singh in 1991, India has witnessed a change in the flow and direction of
foreign direct investment in to the country. Foreign Direct Investment in India increased by 874 USD Million in February of 2017.
Foreign Direct Investment in India averaged 1225.67 USD Million from 1995 until 2017. Present paper shows the impact of Foreign
Direct Investment on Trade Balance (Export and Import) and Gross Domestic Product. Efforts have been made to collect data from
reliable sources. Statistical tool like correlation has been used in order to reveal the results. The results show that there is both

positive and negative relationship between different factors.
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ABSTRACT

Performance Appraisal is an important tool for wage capping, motivating and improving employee performance. It is the process
of planning performance, appraising performance, giving feedback and counseling an employee to improve his performance. The
effectiveness of a performance appraisal system is dependent on the objectivity, fairness, communication in advance of the pa-
rameters on which performance would be assessed and provision of timely feedback. Rakshith Hospitals was the institution chosen
for the purpose of the study. The reason to choose hospital sector because the Indian healthcare sector is witnessing phenomenal
growth and the performance determines the wellbeing of the patients. The total population is 114 and data was collected from
100 employees. The main objective of the study is to find out the role of organization in updating the performance of the employees.
The questionnaire contained close ended questions and dichotomous questions. The researcher had used statistical tools such as
Chi-square test, Kolmogrov Smirnov Test to test the efficacy of the data collected and the results obtained. The major finding of
the study is that the employees are satisfied with the appraisal System followed in the organization.
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ABSTRACT

The term Nutricereals includes a number of small-grained cereal grasses. Based on the grain size, millets have been classified as
major millets, which include sorghum and pearl millet, and several small grain millets, which include finger millet (ragi), foxtail
millet (tenai), kodo millet (varagu), proso millet (panivarugu), barnyard millet (kudiraivali) and little millet (samai). The study lean-
to more light on the role played by small and landless farmers of villages and Agriculture farm women labour in promoting socio-
economic empowerment of women in India through a more effective use of local available ancestor using the nurtigrains and its
products. The analyses has confirmed the strategic role that such types of interventions can play in rural and urban situations
where women are too often marginalized in income generation activities and decision making processes. As a result of capacity
building interventions to enhance local skills in value addition, women were able to generate substantial income and use this to-
wards their own family welfare developments. The training interventions a strategic role by increasing self-confidence of women
in undertaking small scale food processing of value added products of minor millet. The training on value addition of minor millet
for preparation, biriyani, biscuit, curd rice millet based beverages and millet kheer and retoring at enhancing the income from the
marketed grain through value addition. The 2014-15 (200 nos) and 2015-16 (643 Nos) the awareness of training increasing in ratio
comparing previous years. Empowerment of women was undertaken through based on the need assessment carried out in a par-
ticipatory mode. The training was imparted for preparation of value added products of minor millet quality control, labeling, mar-
keting of the produce with attractive cost benefit ratio. Empowerment of agriculture women through training and nutrition edu-
cation had positive impact on leadership qualities, enhanced self-confidence; skills to undertake value added products and their
marketing, domestic consumption, income generation and all converging to improved nutrition and economic status.
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ABSTRACT
One of the primary motives behind any strategic corporate decision is to maximize shareholder value. Strategic decisions for firms
are made with the objective of maximizing the wealth of the company's shareholders. This paper investigates the performance of
selective sector of chemical companies, which have been involved in chemical related mergers and acquisitions and examines the
impact of merger announcements on acquiring firms' and target firms' stock performance in the Indian industry. It also examines
abnormal share returns throughout a period surrounding the announcement of both successful and unsuccessful acquisition and
merger bids. The overall results indicate that related construction mergers create wealth for shareholders of the target firms.
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ABSTRACT

Change is an inevitable part of life, a well-planned and formulated change, can produce positive results. Despite planning change,
change is hard to incorporate, accept and appreciate. Change has an impact on the individuals and the organization as a whole,
and no matter how small, they always encountered resistance from within itself. The police in Kenya have always been character-
ized by many years of impunity in various forms such as embezzlement of state resources, endemic corruption, non-compliance
with the law as well as illegal political interference. Key police reforms were undertaken by the government of Kenya to make sure
that the police are at par with international standards, in an attempt to move away from reactive nature of the police to a proactive
and service oriented policing. Despite this, the reform process has faced various challenges emanating within and without the
organization. Therefore, this research aimed at examining the challenges of change management on service delivery in Admin-
istration Police Service in Murang’a County. The study adopted descriptive casual—effect research. The sample of 135 officers were
be used to obtain information. The researcher adopted cluster, purposive, stratified, and random sampling technique to enable
adequate representation of officers across all ranks in the county. Primary data were collected using questionnaires while second-
ary data obtained from published documents including journals, periodicals, magazines and police reports. Data analysis was done
through the use of SPSS version and Excel. Inferential and descriptive statistics were used to describe features of the data to be
collected. Presentation of the data was done through the use of tables, graphs, and charts. The final results of this study is relevant
for fellow researchers, policy makers and managers of the police service, among other beneficiaries especially in the field of change
and management in general.
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ABSTRACT

Technology and tradition is in the current bilateral edge in which human and its practices are standing. When technology fuses
with Human Resources dramatically reengineering with the HR practices, it gives birth to the advanced version of HR coined as E-
HRM for which the human resource management process has been under transformational changes in the aspects of HRM func-
tions over the last decades. Because the human resources involves the human capital therefore the process of human resource
management is being undergoing by the phases of changes implementing various tools of technology while improvisation in its
performances. The amalgamation between HRM processes with the Information Technology being termed as Electronic Human
Resources Mgt. (E-HRM).So the phenomenon E-HRM undoubtedly tries for there up to functionalise all over the operations and its
activities that the human resource management system is dealt with and with the help of information technology with the very
fastest mode and adequately accurately. The uses of information technology in the field of human resource management is much
improvised for the purpose of standardising the human resources functional and operational activities with allowing distributed
facilitation to employees as well as the line managers. This particular study signifies to enquiry about the influential impacts of E-
HR to the HRM functions within the organisations.
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ABSTRACT
Modern days Indian development Industrial sector occupying important portion, Post-independence MSMEs taken vital role to
generation of employment and income. It is contributing Export growth also. It is having loge no of opportunities to firm formation
and employment opportunities. This study provides the growth of MSMEs, Employment and Export Promotions in India; It is helpful
for empowerment of MSMEs in India.
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ABSTRACT

The technology in this digital era is growing with a pace far beyond everyone’s imaginations. New Information Technology has
brought about a lot of changes in almost all facets of life. In the Banking Industry, it has been in the form of innovative banking,
which is now replacing the traditional banking. Indian banking system touches the lives of millions of people and it is growing at a
fast pace. Banking industry in India is facing number of challenges like changing needs and perceptions of customers, new regula-
tions from time to time and great advances in technologies, the pressure of meeting these challenges have compelled banks to
change the old ways of doing business. The banking sector in India has seen a number of changes. Most of the banks have begun
to take an innovative approach towards banking with the objective of creating more value for customers in the banks. Presently
internet banking plays a very important role in banking customer life. It provides number of facilities to the people, banking service
has become a need of the society. Now days banking provide services more than customer’s expectation. Customer satisfaction is
an important factor to help banks to sustain competitive advantages. Therefore, the purpose of this research is to search and
examine the factors, which influence customer satisfaction towards Internet banking. This study mainly focuses on investigating
the major factors that influence online customers’ satisfaction with the overall service quality of their banks. This paper is descrip-
tive in nature, and data has been collected through various primary and secondary sources. The major findings of the study is that
majority of the customers are satisfied.
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ABSTRACT
Marketer’s survival depends on consumer satisfaction. Consumer satisfaction depends on their perception and brand preference
of the particular brand. In brand preference, advertising plays a major role. Nearly everyone in the modern world influence to some
degree by advertising. Organizations in both public and private sectors have learned that the ability to communicate effectively
and efficiently with their target audiences is important to their success. In this paper to analyse the influences of advertisement, in
consumer brand preference, towards soft drinks product in Chinnathirupathy, Salem District, Tamilnadu.
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ABSTRACT

The Indian life insurance industry has underwent drastic changes after liberalization, privatization and globalization. This policy
lead to the opening up of the economy to the private entrepreneurs. This attracted some private and international players in the
insurance sector also. Thus, introduction of private players in the industry have changed the rules of the game and have added
value to the industry. This paper focuses on the growth of private life insurance companies for the period from 2002 to 2014 on the
basis of various growth indicators like death claims settlement, registered complaints and lapsation ratio as well as pattern of life
insurance from global perspective. The sample for this study includes 5 Indian life insurers and it analysis the data of 13 years from
2001-2002 to 2013-2014. The study uses descriptive analysis for in depth analysis of the various parameters of growth for top five
private life insurance company’s.
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ABSTRACT

A broad based and diversified institutional structure has gradually been built up for providing substantial amount by way of short,
medium and long-term loans. The institutional financing agencies stand for the institutions of different types engaged in the task
of rural finance. The subject of institutional finance vis-a-vis rural development has been receiving increasing attention from the
government academicians. There is no denying the fact that ongoing process of rural development call for a continues stream of
financial assistance easily and timely accessible to the rural masses. To tackle the problems of rural credit in an effective manner,
the government has assigned the task to three main agencies, namely, co-operative banks including land development banks,
commercial banks and regional rural banks. The main objective of the study is to analyze the functional system of the Co-operative
Banks, Commercial Banks and Regional Rural Banks, to assess the extent of involvement of banks in spreading credit and their
efforts in reducing inter-regional and inter-institutional disparities in rural credit, to assess the impact of institutional finance on
the recipients operations, to study the problems encountered by bankers as well as borrowers in connection with institutional
finance and to offer healthy suggestions for removing the problems involved in rural credit operations and for improvement in the
working of institutional financing agencies. It also brings out the impact of institutional finance on standard of living, examine the
problems relating to rural credit faced by the banks and borrowers, highlights the preference for borrowing from each of the insti-
tutions and reasons thereof. The study also provides valuable findings and suggestions on various issues rising during the course
of the investigation.
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ABSTRACT

Recently, the growth of the Indian economy after starting of liberalization and globalization policy in 1991 has been substantial
increase the purchasing power of the rural habitants. Since Green revolution in India, the rural areas are started to use a large
quantity of consumable and non-consumable products. In this way, rural marketing has been used as a strategy to combat against
the competition by the marketers. The rural marketing and agricultural marketing prior to globalization of Indian economy convey
the same meaning, but after wards both understand by the markets in different context—the later denotes agricultural and rural
production for the urban consumer or industrial consumer, whereas rural marketing involves marketing of manufactured or pro-
cessed inputs to rural consumers. These have changed the entire spectrum of marketing for the Indian rural market and force the
marketers to move towards rural areas. Rural marketing in India is still at infancy stages, and faces the various types of problems
in respect of marketing, product designing and positioning, pricing, distribution and promotion. Today’s corporation must under-
stand the rural market on different context to widen their business horizon, to expand their market and to exploiting the opportu-
nities available in the rural areas. The Indian rural market is bigger and vast in size with its lager consumer base, its offers the great
opportunities for the marketer and stay in tune with the rural marketing offerings. Rural marketing consists of around 833 million
potential consumers, and majority of the Indian middle-class, and about half the country's disposable income. The marketer must
understand the growing complexities of the rural market and making strategy for the proper mixing of marketing mix. It involves
high risk and attractive for those who are searching challenge and having a courage to face those challenges. The key to face the
challenges is to understand the market, the consumer need and behavior.
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ABSTRACT

Bank play a very important role in economic development of the country. Green banking means use of technology for being envi-
ronmental friendly. The internet revolution is all set to drastically change the style of human living. Technology advancement and
the increasingly use of mobile, laptop, desktop, tablets and introduction of various software strikes in the marketing sector. This
penetration has brought fast development for the country due to adaptation of digital resources. It is true that in the globally
computerised environment, customer is getting best kind of service possible. Automation may make the work easy, simple. Green
banking leads to massive increase in transaction by the customer. Green banking is overall reduction of external carbon emission
and internal carbon footprint. Green banking is eradicating paper from banking system. The benefit of environment from green
banking cannot be ignored. Green banking is steps taken to safeguard environment. The paper traces the benefits of going green,
creating awareness regarding green banking; also, it highlights initiative taken by bank for going green. Secondary source of data
is used in this paper.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT .

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/



http://ijrcm.org.in/

VVOLUME No. 7 (2017), IssUE No. 08 (AUGUST) ISSN 2231-5756
OPPORTUNITIES AND CHALLENGES OF E-ADVERTISING: THE CONSUMERS’
PERSPECTIVE

DR. SEEMA SINGH
ASST. PROFESSOR
INSTITUTE OF MANAGEMENT STUDIES AND RESEARCH
M. D. UNIVERSITY
ROHTAK

SARIKA AHLLUWALIA
RESEARCH SCHOLAR
INSTITUTE OF MANAGEMENT STUDIES AND RESEARCH
M. D. UNIVERSITY
ROHTAK

ABSTRACT

Virtual is the reality today. People across the caste, creed, religion, age, gender, educational background, and professions are living
in the virtual world. With the increase in online traffic, the Internet has emerged as the most popular media. Advertisers were quick
to see the potential of this medium, and Internet advertising began in earnest (Rao 1997). E-advertising has come out as one of
the most immediate, cost effective and measurable marketing channels available. It offers access to a global marketing portal 24
hours a day, 7 days a week. All this has made e- advertising a researchable topic. The present study attempts to identify the op-
portunities offered and challenges posed by E-advertising from consumers’ perspective. Thus, it will help the marketers and adver-
tisers to use e-advertising more effectively and efficiently in their digital advertising efforts. Many studies in the past have focused
on opportunities and challenges of e-advertising and digital marketing from marketers’ point of view, while consumers’ perspective
is still unknown. In this study, we address opportunities and challenges of e-advertising from consumers’ point of view. For the
study, a survey has been conducted among a sample of 318 internet users in the NCR region. The results reveal that price effec-
tiveness, consumer empowerment, accessibility, interactivity, transparency, and personalization are the perceived opportunities
and lack of trust, issues of privacy and infrastructure are the perceived challenges of e-advertising.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

16



http://ijrcm.org.in/

VVOLUME No. 7 (2017), IssUE No. 08 (AUGUST) ISSN 2231-5756
A STUDY ON EMPLOYEES SATISFACTION TOWARDS E-HRM IN PRIVATE SECTOR
BANKS

DR. P. KANNAN
ASST. PROFESSOR
PG & RESEARCH DEPARTMENT OF COMMERCE
SREE NARAYANA GURU ARTS & SCIENCE COLLEGE
K.K CHAVADI

D. MOHANA PRIYA
PH. D. RESEARCH SCHOLAR
PG & RESEARCH DEPARTMENT OF COMMERCE
SREE NARAYANA GURU ARTS & SCIENCE COLLEGE
K.K CHAVADI

ABSTRACT

In the early of 1960, HRM was named as personnel management and used for automation in the office in preparing payroll, main-
taining employee data and to administrate employee benefits. The world has become global village after globalization. Day by day
advancement in technology, new concept and trends are taking place in all the fields. Likewise, HRM also has gone under tremen-
dous technological change over. Internet has a major influence in all the departments of an organization and no exemption to
Human resource management also. The overall functions of HR have been facilitated by using technology in HRM and it is termed
as “E-HRM”. The employees of bank have taken as respondents for the study to analyses how E-HRM is satisfying in their HR needs.
After analyzing, it is found that employees are highly satisfied with E-HRM in their banks.
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ABSTRACT

In supply chain management strategies, supplier relationship management activities play an important role. A successful strategic
alliance and integrated relationship with supplier is very much needed. It should be revolved around trust, loyalty, positive sum
game (a win-win relationship), cross-functional team, achieving common goals and collaboration. Supplier Relationship Practices
(SRP) entails creating closer and more collaborative relationship with key suppliers in order to uncover and realize new value and
reduce risk. Relationship quality can represent a competitive advantage for dairy supply chains and should therefore be improved
using tools of supplier relationship management. The research paper attempts to find out the relationship between the suppler
relationship management (SRP) practices and organizational performance of Indian dairy industry. Various practices of SRP
through extensive literature review are taken into account for establishing the relationship with organizational performance. Mul-
tiple regression analysis was performed on dairy plant (DP), milk cooperative (MC) and milk retailer (MR) questionnaire in order to
find out the impact or role of adopted SRP practices on organizational performance matrix.
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ABSTRACT
The biologically inspired methods of computing are thought to be the next major advancement in the computing industry. Even
simple animal brains are capable of functions that are currently impossible for computers. Computers do rote things well, like
keeping ledgers or performing complex math. But computers have trouble recognizing even simple patterns much less generalizing

those patterns of the past into actions of the future. This paper includes brain modeling also promises a less technical way to
develop machine solutions.
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ABSTRACT

Change is the need of hour for survival in all spheres. The world has been focused on economic progress and mankind has made
giant steps in its journey through time. The side effects of the development process have, however, also been equally enormous
loss of biodiversity, climatic change, environmental damage, etc. Bank is also not the exception for this. The present era of indus-
trialization and globalization has added a lot of comfort and luxury to human life but has also lead to an alarming situation of huge
environmental degradation incorporated with all the involved activities. Today, the entire sector in the world economy is facing
huge challenge to deal with the environmental problems and their related impacts in their day to day businesses. Not only the
business firms have realized the importance of the environment but also more than that an immense awareness is seen among the
consumers and general public for the same. Due to all these reasons, the business organizations have started modifying their
activities and Techniques so as to protect our natural resources and environment. In this context, the financial sector and especially
the banks can play an important role in promoting environmental sustainability. In This research paper, we will discuss initiatives
taken by Indian Banks in Green Marketing
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