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HEALTH INSURANCE B@E (AAWAZ) FOR DOMESMIGRANT LABOURER&ERALA
OPPORTUNITIES ANDACEENGES

UMA.K
Ph. D RESEARCH SCHOLAR
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Dr. E. K. SATHEESH
PROFESSOR & DEAN
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ABSTRACT

WIEglT Q A& | KSHEGK AyadaNF yOS d0KSYS LXFYyySR (2 AYLIXE Sre@hohavébéenw@liig ih A
different setors in the State. It aims at providing health care assistance and free medical facilities to each registered workeatiVaelans to collect infor-
YEGA2Yy Foz2dai GKS R2YSaGAO YAIANI yi 62N SNE &prdvigel ® Bachinfigiant svadkérSvitoSyetsiragister&dRThis | |
LI LISNI Aa |y STTF2NI (26 NR&a addzRéAy3d GKS 2 LIJI2 NI dzy A G A Siawilllbe/iRple@daled. Th8 sfudys a 2
uses both primary and secondary dafde language barrier makes the domestic migrant labourers vulnerable and prevents them from accessing health care anc
LINEGSOGAYT GKSANI NAIAKGADP ¢KS WLYGSNEGIFGS aAdaNyyd 2 2NpdmMEandclhd anlimpddt ThO K S Y
enrolment of the scheme is only 54350 as othilBdcember 2016. In this context the study is being conducted.

KEYWORDS
WEEgFT Q KSHFEGK AyadaNlyOS a0OKSYSs OKIFftSy3asSas R2YSadGAO YAINI ydG 1 62dNBN
INTRODUCTION
igrationis the livelihood and survival strategy of many persons through well targeted remittance (Justin Paul, 2005). Thereya460&20|domestic
migrant labourers working in the Kerala state. They are mostly from West Bengal, Orissa, Bihar and Assaiprifibe omdy speaks their native lan-
guages and are unable to effectively communicate to the local people and the Government official. It is very difficuit tiw iiheke use of the various
welfare scheme launched by the state Government. The Kerala @ueet introduced a welfare scheme for the migrant workers on Mégf12010. Under the
scheme titled 'Inter State Migrant Workers Welfare Scheme', a membership card is issued to each migrant worker who tgts Eacbl registered worker
would get up toRs. 25,000 as healthcare assistance fegatient care in empanelled hospitals in case of accidents or chronic diseases. However, the worker is
eligible to get only Rs. 100 per day and the maximum limit fixed per episode of disease is Rs. 2000olfthes lhecome incapable of undertaking jobs for more
than six months due to accidents or chronic diseases, they are eligible to get a special assistance of up to Rs. 2&8b600tefhevho have registered in the
scheme continuously for three years ats@eligible to enjoy a retirement benefit of Rs. 1000 per year subject to a minimum of Rs. 10,000 and a maximum of Rs.
25,000. Financial assistance to the tune of Rs. 50,000 in the event of death in accident at work site and Rs. 10,08fhirotheaéiral death is provided to the
dependents of the migrant labourers. An additional assistance of Rs. 5000 to Rs. 15000 (depending on the distanceefhaigia) is also given for trans-
porting the body to their native places. There is also a pravifio assistance of R3000 per annum for the education of the children of migrant labourers who
are studying beyond Class X in Kerala. The scheme is implemented through the Kerala Construction Workers Welfare FuridhBsaidawunning a scheme
for the welfare of the construction workers. The migrant worker will be required to pay an annual contribution of just Re \B@IfEne Board, which is financed
mainly from the cess on construction activities, will credit twice that amount in her/his atcdbe government will provide the rest of the money needed for
the welfare measures. The welfare fund package is in addition to the assistance available &atgenigrant workers under the Inter State Workmen (Regulation
of Employment and Conditiorsf Service) Act, 1979 and the rules framed under it. The welfare fund scheme would be monitored by an advisory committee
chaired by the State Labour Commissioner and comprising representatives of various trade unions (Government of Keralap2@h®)e scheme aims to
enroll half of the migrant labourers, enrolment with the scheme is only below 2 percent of the estimated labour force.
In this context the Labour and Skills Department of Kerala have issued an ordef @c@ber 2016 regarding the dajtive and aim of the health insurance
A0KSYS WHIglT Q FT2NJ GKS R2YSa0GAO0 YAINIyd 1 062d2NBNE 4 K 2riukies@sd cliafelggs oftileNg A y
WEEglkT Q E80KSYS Ay (GKS OANDBNAGEOHSa2INI gONBYRRENAE 2 BENRENBLYOKSYSQd

INTERSTATE MIGRANT LABOURERS/ DOMESTIC MIGRANT LABOURERS (DML)
For this study "Interstate Migrant Labourers/Domestic Migrant Labourers (DML)" meamgrants from other states, flocking in Kerala for differgyes of
activities involving manual labour, particularly in construction sector. They are floating or circulating from one plaaihén. a

REVIEW OF LITERATURE

Kumar (2011) studies the vulnerability of the migrants and the responsiveness of thenstaigei of the unskilled migrant workers in Kerala, India i.e. ina sub
national context. The study is based on an in depth interview with migrant workers and various stake holders. It broadiatspetathe welfare scheme intro-
duced by the Kerala Govermmt for the interstate migrant workmen who have been migrated to Kerala from various parts of India. The study points out tha
there is a need to form a separate welfare board to the interstate migrant labourers for the effective functioning andemiateon of welfare activities.

D Narayana (2013) has suggested in their study about the domestic migrant labourers in Kerala that Government of KeraldelesagState Insurance Scheme
speciically targetig DML(Domestic Migrant Labourers) most of whoynbmabove poverty linghe study suggest that scheme may be on contributory basis and
with subsidies from Government of Kerala.lt shall be contributed by both Government of Inida (and the Governments afjgtateadbare willing to do so also)
may al® be encouraged to contribute to the scheme. The Health Schemes may be limited to those who register as per the reconmmendatio

Ravi Srivastava (2003) reports that labourers working in harsh circumstances and living in un hygienic conditions sséféodsoatcupational health problem
and are vulnerable to disease. As the employer does not follow safety measures, accidents are quiet frequent.Migrantccassearious health and family
care programme due to their temporary status. Free public thecdtre facilities and programmes are not accessibtaem.
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NEED AND IMPORTANCE OF THE STUDY

The migrant labourers are most vulnerable group due to language barrier;adtioal difference and their relative backwardness. In Kerala most of the manual
works are being carried out by these Domestic Migrant Labourers so it is essential to provide required welfare net.atetzingta front runner in planning

and implementing various welfare schemes through various welfare boards, it is essentiaiure ¢mat its benefit will reach to the target group. This study
F20dzaSa 2y G(KS 2LILRNIdzyAdASa FyR OKIffSy3asSa 2F G(KS WHlgllTQ aOKSYS | yR

STATEMENT OF THE PROBLEM

The language barrier, educational baekdness, sociaultural difference between state of origin and Kerala and the large distance to travel to reach Kerala make
the interstate migration similar to International migration (Kumar, 2011). The language barrier makes them more vulnatalrleemts them from accessing

health care and protecting their rights. In India social security and labour welfare listed in Directive Principles Bblitgtand falls under Concurrent list.
'y2NBFYAT SR aS00G2N) R2S4ay Qi Ksbnd&nd tem@oiangahaturie besupatich 1 BeNasaathaturaiokvidek Snd ladeds mability is high
hence bargaining power is low. Kerala has several achievements to its credit in introducing social security measuresstecadmic and social distress. These
d20ALt aSOdNRiGe aOKSYSa IINB YIAyte AYLIESYSYGSR (GKNRIARKBYER2 dz ( B R &0 83
Government has not made much impact. The enrolment of the scheme is only 54350 a¥@ec@inber 2016(Government of Kerala, 2016) and there are no
claimants till date. The state Government now plans to launch a health insurance scheme for the interstate migrant weskegsessary to study the oppor-

tunity, challenges, aims, benefitsaddk S g1 & 2F AYLI SYSy Gl dAaz2zy 2F WLl glT Q a0KSYS F2NIAGa STFT

OBJECTIVES
1. ¢2 adGdzRe GKS gl NBySaa 2"F iKS R2YSadGA0 YAA3 N y i flOEdNLﬂHﬁEeaﬂRQlQINRé i K&
2. TounderstandtheopportumtlesartdK ttSyasSa 2F WrHlkglTQ KSIEtGK Ayadza2Nl yo d0KSYS AyilNERC

RESEARCH METHODOLOGY

The study follows descriptive research design. The data collected from both secondary and primary Aquricesry survey is being concted on the month of
March 2017 with a sample of 100 migrant labourers from various construction sites in Kozhikode district using intervigyueeSbnondary data collected from
various books, journals, reports, websites and working papers.

RESULTS ANDISCUSSION
¢KS addRe akK2ga GKFG FY2y3a GKS mann AYGSNEGEFGES YAINI yiIOKSYoORXWEINENE y2y S A
DEMOGRAPHIC PROFILE

TABLE IDEMOGRAPHIC FACTORS
Age of the respondent| Age of migration to Kerala] Age atwhich joined in the construction labour marke{ Daily Wage
Mean 25.74 19.93 18.76 495
Std.Deviation | 5.53 4.36 3.44 101.37

Source: Primary data

The table 1 shows the mean age ohiigrant labourers are 2§ears. Their daily income after migratiorRs.495 /- and mean age of migration to Kerala is 19.93
years and mean age at which the labourer joined in the construction labour market is TB&’6tudy reveals that the-migrant labourers get minimum wage
from the state of Kerala (according to CexttSphere: Minimum Wage w.e.f January 19, 2017 to June 30 2017 by Papgheck
These labourers do not get social security measures from their employers. They are also unaware about their rightsegred pesfilecially in labour welfare
oriented statelike Kerala. From the field study the researcher found out that among the 100 interstate migrant labourers none is awére abéuS WLy (i S
aAdINFyid 22NylYSy 2SSt FIENB {OKSYSQ f1dzyOKSR o6& (KS D2@SNYyYSyid 2F YSNIXfl R

TABLE 2DISTRIBUTION OF DIIOMESTIC MIGRANTBIQURERS) BY STATEORKSIN

Name of the state| Frequency
West Bengal 52

Orissa 16

Bihar 12

Assam 11

Others 9

Total 100

Source: Primary data
From the field study shows that most of the migrant labourers are from West Bengal, Orissa, Bihar, Assam and from esr&ieasti{includes Jharkhand and
Tamil Nadu).
TABLE DISTRIBUTION OF DBY. LANGUAGES KNOWN

Languages Known Frequency
Mother tongue only 24

Mother tongue and Hindi 72

Mother tongue, Hindi and one other regional language 2

Mother tongue, Hindi, other regional language and Malayal| 2

Total 100

Source: Primary Data
Among the 100 migrant labourers 24 persons speaksrmplyer tongue. 72 Persons knows mother tongue and a little Hindi language.

TABLE ADISTRIBUTION OF DBIY. ACCOMMODATION EYP

Accommodation Type Frequency
Shared rented 34
Temporary accommodation at construction si| 46
Accommodatiorprovided byemployer 20

Total 100

Source: Primary Data
Among the 100 DML all have temporary living status. All of their accommodation is based on their present work. Theynaré dlmabne place to another in
the State of Kerala.
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htthw¢! bL ¢4 9 ¥YHEATH INSURANCE BB
¢CK2dzaK WLYGSNBGFGS aA3aNlyd 22NlYSYy 2SSt FFENBE { OKSYSQ I dzy Gk &Raindiecesditgtd S Ny
form an health insurance scheme for the D@lomestic Migrant Labourers) / intgate migrant labourers working in the state. The prospects of the scheme are
mentioned below.
It would provide free health care and medical facilities to those interstate migrant labourers who have registered irethe sch
Through this scheme the informah about the DML will collect.
An identity card would be provided to the labourers through this scheme.
The DML working in Kerala between the age group e6@8ould get registered under the scheme.
Each registered worker would get up to Rs. 15,00€4h year) as healthcare assistance fgpatient care from every Government hospitals and empanelled
private hospitals in case of accidents or diseases.
KS WIIFglTQ AyadaN) yOS a0OKSYS gAtf LINEGA RS conthdtiBg niuéhlof thiklabQuk ilNtBe staty 6t KeyaBR A O f

aprwNE

L34

T [[9bD9{ tha 9w![!¢2l! LAHEMEN! b/ 9 {

KS KSIFfdK Ay&adz2NIyOS a0KSYS WIHIgFiQ A& I 3INBEG LI I yoitsfailur@ Fhard adfndafriers 2 Y

2 0KS STTSOGAGS AYLXSYSyidldrazy 2F WHlgllQ d0KSYS (KSe IINB ad F2tf26a0
It is essential to collect information of the DML (Domestic Migrant Labourers) who have been spread across the staierdgrstnation to the scheme.
Implementing etities like agency, insurance company, software, the preparation of insurance linked identity card should be determined.
Beneficiaries may not have adequate knowledge about the scheme.
The cooperation of local self Government, internal affairs departmmetlical department should be ensured for the information collection and creating
awareness among the interstate migrant labourers.

5.  No separate welfare board is there for the implementation of welfare scheme for the interstate migrant workers.

PONPoe ~

FINDINGS
1. ty2y3a GKS wmnn fFo062dNBNA K2 KIFI@S 0SSy (I11Sy +ta I al YLINEBYytG2RRNKSSHi ¢z
implemented by the Government of Kerala during the year 2010.

2. The Government of Kerala failed to enroll evepe2cent of the estimated migrant labour force.

3. The enrolment of the scheme is only 54350 as oc#3dcember 2016.

4. There is no claimants have been yet reported till the date.

5, ¢KS KSItGK AyadaNI yOS aOKSYS Wi I gl lical fadilifies to the/iGerstaie igradN@oguieRR $ho hiavdhSen kedidteted K
in the scheme. The scheme will provide an insurance benefit up to Rs 15@084ch year) to the workers who have been get registered in the scheme.

6. Itis challenging to get gastered the interstate migrant workmen who have been spread over the state.

7. The language barrier and illiteracy of the beneficiaries will be challenging to the effective utilisation of the scheme.

8. Itis very difficult to reach out all the interstate migitdabourers because of their temporary status of living and floating nature of migration.

RECOMMENDATIONS

1. The social security schemes introduced by Government of Kerala must reach all the beneficiaries through compulsorpmegistrati

2. In order to reactout the scheme to the beneficiaries the cooperation of local self government and various government departments mustds: ensur

3. All necessary steps should be taken to make employer and DML (Domestic Migrant Labourers) aware about the scheme.

4.  Advertisemen of the scheme should be made in the regional language of the DML, particularly in Hindi, Bengali, Oriya and Assamgse langua

5. Itis suggested that a separate welfare board shall be formed for the interstate migrant workmen working in Kerala.

6. A separateroject shall be implemented with the help of NGOs in order to provide welfare net to the migrant labourers.

CONCLUSION

CKAA LI LISNI SEIFYAYySa (GKS 2LIRNIdzyAGASE yR OKLIff SyaSa fathe DM (DanesticMigiaktS 2y
[F02dz2NBNEO Ay (GKS &idFiGSd ¢KS LI LISNI alddzRASE Al 2y (KS S@F &% (NP RZOISRE o &a &
Kerala during the year 2010. Due to the language barrier and relative backwsardhthe DML the benefits of the welfare schemes are not reaching to them.

mass publicity programme should be initiated with the help of Isetigovernmentand trade unions for making the labourers aware about the ongoing welfare
schemes.

LIMITATION

1. The primary data has been collected only from one district as time and resources are limited.

2. The population is spread across the state and so the researcher conducted a sample survey.

3. For collecting data from interstate migrant labourers the researttaar considered only DML working in various construction sites.
4.  Study can be conducted in other sectors, where migrant labourers are working, so there is scope for further researpio. this

SCOPE FOR FURTHER RESEARCH

1. The awareness of the DMDomestic Migrant Labourers), working in various sectors regarding welfare schemes and labour laws can be studied.
2. How the publicity of ongoing schemes for the DML can be made.

3. How to include the DML in welfare net.

These are some of the scope for furtlresearch in this topic and these are not exhaustive list.
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ABSTRACT
Indian economy is on growth trajectory, with a preponderate realization amongst all in the financial spectrum a corresfgeE@inmg of financial sector must
precede. And, such deepening is possible, only witividuals and households are financially literate for sustainabifitpnomies around the world today felt
Financial Literacy is ubiquitous for the growth and development of a country. The financial education has grown immenkiadytiaation, pratization and
globalisation time to the present time of post liberalization corporate Neertheless to say, Government, Policy makers, Regulators and many organisations
have taken steps in promoting Financial Literacy through a number of FinanatatiBdlProgramFinancial Literacy gained its noteworthiness not only with the
investors but also among all. A financially literate person must be proficient in the core competencies, having finavieidgd&nability, skill and experience
supported by psitive attitudes towards money. Financial literacy is understood by the link from knowledge to skills, to attitudesyitubentais link is important,
financial knowledge influences attitudes which in turn leads to action mefiizancial Literacysiessential to judge, evaluate the complex saving and investment
option among the myriad of products available in the market, by identifying the best suitablEiparcial Education helps the consumer/investor to be more
realistic and practical in deoisi making.This paper show cases the importance of financial literacy of each and every individual and reiterates the need for financial
education to become more seéliant in the futurelt also takes into accounts the complex intermingling multitudeedisions of financial literacy, its relevance,
determinants and, role of regulatory authorities in India. The study concludes that the strategy for improving finanbeingeif individuals in India focusing
the young investors.

KEYWORDS
financialliteracy, financial literacy measurement, financial behaviour, saving literacy, spending literacy, investment literacy.

INTRODUCTION
ay, the soil of India is my highest heaven; the good of India is my good. Forget not that the lower classes, the tiga@auor, the illiterate, the cobbler,
the sweeper, are thy flesh and blood, thy brother. The only service to be done is to give them education, to developihgé R#t & A Rizanii A G & &
Vivekananda.
Just as it was not possible to live iniadustrialized society without print literacyi KS ' 6 Af A& (2 NBIR FyR éNAGST a2 A
0SAY3I FTAYLYOALtte tAGSNI GSdddd CAYlFYyOAFt € AlGSNI Oesodiely, naké sofri rAntidl Mdcisiond) 2 2 €
andr ultimatelyt be a good citizen. Annamaria Lusardi (2011). This emphasises the importance of education, and to develop the indiindnalayHelucation
which was lopsided all these years is the order ofdhg. Financial Market after globalised and integrated made a paradigm shift in individual financial responsi-
bility. With the growing complexities of financial products it becomes mandatory for every individual to develop or better understemdiorld d finance to
make and take right decision in order to fulfil the financial goals. Financial literacy is the process of acquiring kredvadetfieancial products, understanding
the concept of tradeoff between risk and return, utilizing the knowledgertmke informed choices and appreciating the available professional knowlBdge.
search from academia, business houses, corporate report that inadequate financial literacy raises serious concernsainifidoeing. India is one of the
fastestemergingeconomies in the world. Over the last decade, both government and private industry have endeavoured to bring about amentgonducive
to growth. This is increasingly reflected in better earnings and higher disposable incomes for the working poplifetisavings invested in various options
available to the people, the money acts as the driver for growth of the country (India Wealth Report, 2011).
{AY3IK o6unnym0 O2YYSYyGSR (KIFIG oX®dgS Ydzad yz2i 7T 20HEdthataiokjécive i3tblRcidvekbroadbasgd? (i
AYLINRGSYSyYy(ld Ay (KS tAQAYy3 aidl yRFNRaA ¥ 2tNbbsdved tiatdaahclalditerady skills engibidividualsitandvigate T NJ
the financial world, make infoned decisions about their money and minimise their chances of being misled on financial matters.

NEED FOR FINANCIAIUEATION

The sense of public urgency over the level of financial liteiratiye population is a reaction to a changing economic clinratehich individuals now shoulder
greater personal financial responsibility in the face of increasingly complicated financial prdd@&@ F NI K W ad é6unncy KFa RSTFA
education include: (1) being knowledgeable, educated, iafmrmed on the issues of managing money and assets, banking, investments, credit, insurance, and
taxes; (2) understanding the basic concepts underlying the management of money and assets (e.g., the time value of nvasayiémis and the pooling of

sl d AY Ayadz2N»yOSOT FyR 600 dzAAy3d GKIG (y2e¢fSRIS I yR .dzy RSNRGIYRAY3I G2 L
The importance of Financial Literacy is felt with the advent of growing complexities in the Financial Space. Reducintptbegto§inancial Engineering, Inno-

vation in Financial products & services, ever changing scenario in the domestic financial market, multifaceted feaameiafffiroducts, increase in an individual
responsibility, increase in life expectancy, changegeinsion scheme are some basic elements which reiterated time and again the importance of Financial Literacy.
Consumer financial decision making emphasises financial capacities of individual. The relationship between financiahtite@myomic outcomesncluding

wealth accumulation, savings decisions, investment choices, and credit outcomes evidence on the impact of financial eduiadiocial literacy and on eco-

nomic outcomes. Indirectly Financial behaviour of Individual is encouraged througitiag power, utility of funds, debt management, control of spending and
importance of savingso on and so forth.

The absence of financial literacy or low level of financial literacy may lead to unhealthy financial thinking, about finagheéts andservices. This result to poor
financial judgments and hence poor personal financial management. Financially illiterate individual either voluntaréycial fexclusion or may prefer to get

the financial information from unreliable sources, the analgéiwhich may result into misallocation of private wealth, can mire the household into debt and lead

to much lower living standardét a macro level, it can cause social decline and increase public expenditure in the form of social security. Absehkoewfedge

and skill thus may pose a variety of risk to individual, societal and economy as a whole.
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REVIEW OF LITERATURE

¢KS SYSNBAY3 SO2y2YAO SYyOBANRBYYSYy(G 2F O2YLISGAGADS YI N Sgs andl thdryhtieStdenyind A y
India. Beginning with the relevance of financial systems to economic development through the savésgsient process and to get andepth idea for the

topic under study and to support the academic research base to a restgich the review of literature presented. This section also includes studies those had
measured the association of demographic factors of investors with investment decisions. It also incorporates the impbrisktelerance ability and need for/
sources of information search in decision making. It also discusses theoretical framework for financial belfaw@w. of literature is presented on various
studies those have attempted to establish the relationship between financial education, finéeczdyl and various financial behaviour.

Mark Taylor (2010) in his study highlighted about the determinants of Financial Litelmshowed age, health, household size and structure, housing tenure,
and the employment status are the key determinantsimaficial literacyHe added that majorly age and employment have larger impact. Sahni (2010) has studied
GKS a.SKIFI@A2dzNI £ CAYyFyOSY ¢SaidAy3a ! LI AOFoAf Ale 2y bilityoRokhHawoural §hacs thdbmedh £ ®
on Indian investors and with the swdbjectives to study the concept of behavioural finance and various theories associated with it and to prove the loss averse
nature of investors The sample size for the consumer survey is 135 and theyrageyr NI yR2Yf 8 d ¢KSe TFAylLtte 02y Of dzRSH
about market trend that is influenced by the past performance of a stock market on three consecutive days, which shdvesathetidring theory is relevant in

case of Indian invés2 NE ® ¢ KS LYyRAIY AYy@SaiG2NA NB F2dzyR (2 6S f2aa hndg8NESZ A0S0z
Tullio Jappell{2009), has done a comprehensive assessment of literacy across the world. He selected country expeatsageds from different countries for

a period of 19958008.He identified that its level depends on educational achievement, social interactions, and mandated savings in the foiath sefcsmity
contributions. The contribution rate is used as proxy financial market deepening to minimize the risk of reverse causation between financial literacy and
financial development, financial knowledge depends on cognitive atM'mygaret Miller, Nicholas Godfrey, Bruno Levesque and Evelyn (801)9) publishd a
dGdzRe WeKS /1asS FT2N CAyIl yOMNBY 2[(M SN G0 SKyE 120 IAYUINYOS /02 dauibiasihSedgafed |/ 2 y
Miller (World Bank Group), Nicholas Godfrey (Department for International Development (D) LBrvesque (Organisation for Economieoperation and
Development (OECD), and Evelyn.

OBJECTIVES DHERESEARCH

1. Identifying the factors that determines of Financial Literacy and Education.
2. Role of Regulatory authorities in relevance to Finardtatacy in India.

3. To assess the level of awareness on investment & saving avenues

METHODOLOGY

The design of research study is exploratory. The data used is secondary. |.e. data is collected from various sourceagamhess journals, research page
newspapers etc. different websites are also being studied to collect the required data.

ANALYSIS

FACTORS DETERMINMIGANCIAL LITERAGYDAEDUCATION

The financial literacy level majorly depends upon the education and income of the individuassiciaefactors such like family size, family background, age,
regions nature of employmertave a little impact on this. The present study has focused on following demographic and socio economic factors of tig. invest

FIG 1: REPRESENTS THE CAGRELATIONSHIPSONG OF FINANCIALERACY COMPONENTS
Figure 1. Conceptual Model of Financial Literacy
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SourceAngella A. Hung, Andrewn M. Parker and Joanne K. (2009). Defining and measuring financial literacy. Working Paper/®&i&epdRmenbf
Labour and the National Institute on Aging via the RAND Royal Center for Financial Decision Making
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Sourcelife cycle of financial planning by Gail M. Gordon, Universiiyyaiming Cooperative Extension Service, 2001

1. Age:Financial literacy follows an invertdd shape with respect the age. Financial literacy increases among the youths is high as soon as the age increases
decline this is may be due to time as soon as time varies a lot of changes took place in thalfmari@t and youth is make effort to update and accept
the changes.

2. GenderCAylyOAlt fAGSNIO& A& FFFSOGSR o6& 3ASYRSNI Fa ¢2YSyqay I ANIFSING Geay 2ay3
is high not in formal ways abkére are several biasness only the matters of education among.them

3. Education& Monthly Income Financial literacy is associated with higher educational attainment and income. As soon as the education levels afsndividu
increases their understanding abiothe financial terms and clarity about their financial needs and goals in order to protect their finance they increases the
effort toward the accessing the informatipwhich ultimately enhances their knowledge of present financial services and products

4. Stages of Family Life Cycla the young age an individual is prepare to take more amount of risk and as he grows older, since he has to take care of hi
family, risk tolerance diminishes.

5. Number of years of work experiencés one grow and becomes exfanced, he stated tasting Investment experience also and for the purpose tax evasion
also the investment becomes more so as the financial literacy.

6. Geographical region &EmploymenEinancial literacy is associated with more sophisticated investment. \i¥fslelependent upon the nature of employ-
ment the privet employees have better levels in comparison of government emplofedar as geographical region is concerned developed nations are
more financially literate than the emerging economies

7. FinancialBehaviour & Risk tolerance Levélhe more one is financially literate the more one becomes risk appétie. 2y $Qa FAY LIy OAlt o
Because of this behaviour even one wishes to achieve success by going to top of pyramid. This study lzesiatbtar relationship of these factors on
financial literacy level of investors and the impact of financial literacy level on their monthly spending to monthly mationmaonthly saving to monthly
income ratio and investment decision.

ROLE OF REGUIORY AUTHORITIERRIELEVANCE TO FINAMAITERACY

Reserve Bank of India (RBI) has mandated the banks to enhance Financial Inclusion and Financial Education in the ¢togivieg winietus to the economy.
Securities Exchange Board of India (SE&)niducting Financial Awareness Program from school level students and reward©théme. top of it gives protection

i2 Ay@oSadz2NBR (220 LyadzNl yOS wSthiasloniFnatiial GdSc@tisAwaredwsS gfagramsdzve edhkidne dba telévisions | 0
and radio and simple messages about the rights and duties of policyholders. Pension Fund Regulatory and DevelopmendAutBonity ! 0 X LY RAL Q
regulator has been engaged in spreading social security messages to the @abticercial banks have initiated various measures for creating awareness about
products through Counsellin@ienters and Rural Self Employment Training Institutes on financial literacy.

As the economies are integrated and globalised endeavour to improverigwecial situation of their citizens by achieving higher economic growth rates. Financial
Education offers many employment opportunities to the people around the wamthancement of financial literacy would help improve the financiatbesiig

of their people even further through sound financial decision making.

Financial needs Hierarchyrhe diagram show the financial Needs Hierarchy in detail

FIG. 3
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The explanation of these financial needs hierarchy is given below.

e  Survival moneyThe money that an individual spends simply to survive.

What-if money: The money required to protect the life.

Freedom moneyThe money needed to do the things that brijog and fulfillment to the life.

Giftmoney:¢t KAa A& GKS NBLX I OSYSyld T2N ot 29SS

Dreammoneyt KA &4 Ad GKBOGHHAADSIpaAGt Ft SOSt SKSNB 'y AYRAGARIzZf FAYRA G NHzS

SUGGESTI(¥: RECOMMENDATIONS

More emphasis on Financiucation is to be given t6chool, college and University students, as there is low level of financial liex@tyamong 185 age

group and 2635. The above 56 years old people are to be targeted for their retirement plamale group are to be tartggl as they have to empower, educate

and enhanceFinance Education is to be given as information, instruction and not as an dtlstoauld be disseminated in fair and unbiased manner. Companies
should also emphasis on developing financial literachefcommunity by providing financial education to various masses as a part of Corporate Social Responsi-
bility. Financial education complements the important aspects like greater transparency, policies on consumer proteatgulation of financial indtitions.
Financial literacy should be on a common structure and a common approach so that it can be spread in a comprehensiv&hmeaarefforts should aim at
empowering consumers to understand and select the financial products and services that ibéiseisuneeds, goals and personal circumstances. The overall
efforts by regulatory authorities, N.G.O.s and community groups should be structured in the direction to enable the ilsdividieaelop the ability to make
informed judgments, to be able tdentify financial products and services that address their needs, to take effective decisions regarding the use and managemen
of their money and to avoid to be a victim of bad selling.

CONCLUSION

After more emphasis is given about Financial Literacyramancial Education, it is absolutely possible to walk to the road of sud@besn Economy upliftment
is taken care social upliftment will happen on its own which every country is strivingda.is also no exception to this.
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ABSTRACT
¢KS 2LIAYdzy dzaS 2F GKS 62 NI RQa ofdiB@iRabiNdd8lapmémyid seekity2oireldyard Presarieithi entiiriner is re&i0
of the hour. The growing population and economic development leads to various environmentalAftsuésdependence the state of Punjab was powered by
GreenRevolution, which further generated the various opportunities for industrial and manufacturing sector. Green Revolutidnsridl IDevelopment are
leading the Punjab economy towards environmental issues. There are several problems in Punjab, [pgratiutaom of fresh water bodies, air pollution, and
lack of proper waste management, deforestation, loss of biodiversity, desertification, water logging, natural disasténsa@dicangeThis paper throws light
on the economic development in Pungid environmental challenges faced by the economy with the help of Environmental Kuznets Curve. The Curve sugges
that economic development at the initial stages degraded the environment, but after the certain level, an economy stavisgnigr relaionship with the
environmentExternalities are other major factors that influence the environment.

KEYWORDS

environmental issues, environment kuznets curve, pollution.

INTRODUCTION
he pros and cons of economic growth are ferociously debated by economists, environmentalists and other social actipaperTdrighasized some of
the environmental challenges faced by the economy from expanding levels of production and consumptidrdeRalopment leads to various environ-
mental problems also. There is alwaytsagleoff between economic growth and environmental. Environment is a luxury for developing nations. Sustainable
development is the need of the hour. Sustainable developmentireg the preservation of natural capital. Natural capital includes natural resources, land and
ecosystem. If any pattern of development continues to deplete natural capital, then that development is not sustainadle.Jiihe Y dzy dza S 2F #§KS ¢
in accordance with the objective sfistainable developmerénd seeking to shield and preserve the environment is need of the hour.
This paper throws light on the economic development in Punjab and environmental challenges faced by the economy wlthagh&vironmental Kuznets
Curve. Punjab is the richest Indian state. Being the neighbor of the national capital Delhi, it has a high growth of émoyesny. This north Indian state has
very affluent neighboring states and cities such as Haryanamiia& Kashmir, national capital Delhi, Rajasthan and Himachal Pradesh and Pakistani states of
Punjab which has been creating multiple trade opportunities for the people from all walks of life. Punjab occupies i5iperge¥ (i KS 02 dzy (i NBE Q&
YR | O02dzyia FT2NJ Y2NB G(GKIFy (g2 GKANRA 2F (KS 02 dzy (i Naresdof SOJBER $ydates Kilangter2 T ¥
Punjab stands™ on the basis of various soeszonomic parameters viz. macro economy, inwet environment, infrastructure, agriculture, primary education
and consumer markets. The state has been rank&ith hgriculture, infrastructure, and consumer market$,i6 macro economy, '7in primary health services
and 10" in primary education ashindustrial investments. The state has been rankéihZerm of size, 1" in legal system and 12th in overall economic freedom
and 18 in labour regulation. Among the 15 bigger states of India, Punjab staAas@erall competitiveness ranking dfet states. Punjab is highly advanced as
far as infrastructure is concerned. The higitd communication creates trades, business and employment opportunities for the exporters, industrialists, importers,
distributors and suppliers etc. this stats has algghHevel of manufacturing industries. Punjab is one of the most industrialized states in India. In Punjab industries
do play important role in economic development. Basic classifying industries of Punjab are as rural, cottage, mediunoy andmggg sale industries. (Economic
Survey of Punjab)

GROWTHDF INDUSTRIAL SERTN PUNJAB

The state has done remarkably well in the field of agriculture and is now laying emphasis on promoting industrial grangt2&2016, there were 1, 61,400
small scaleand 500 large and medium scale industries. The industrial production has more than doubled in both, small scale inchrstfss §0963 crore in
201011 to Rs. 93000 crore in 201%) as well as medium and large scale industries (from Rs. 72284208011 to Rs. 130500 crore in 2018). Various
industrial sectors like processed foods, rice, yarn & textile, hosiery, pulp & paper and sports goods depend upon béslogicak which are being cultivated
and are normally traded. The share of inttied sector (Secondary Sector) to State Gross Domestic Product has increased from 14.78 per cer2@12@d.1
14.53 per cent in 20136. There are also 225 registered herbal units operating in the State, besides many unregistered units. Thesesarel\extilizing
medicinal plants and herbs which are obtained from various parts of Punjab and adjoining states. The number of largssimdststte is going down, the state
economy is based on small scale industries mostly food processing indubltrées.is also clustering of the industrial units in some big cities like Fatehgarh Sahib,
Ludhiana, Jalandhar and Amritsar. Jalandhar is popular in making sports goods which is world famous for its qualityc Eomegroil Punjab, 2016)

GROWTH BAGRCULTURAL SECTORWNJAB

I ANR Odzt GdzNE A& GKS YlAyadre 2F tdzyeloQa S02y2Yes LINPegohdiy i Basidally enSafrarige 2 R
SO2y2Yed® tdzyal o A& gARSt e I Oftiehither® RidaBtRgrituDuNlsegttor EPUNRR is row fading @usicialieRy@EHosEd by
deteriorating natural resource base due to monoculture of wheat and paddy crop rotation, stagnation in yields of prinpgaleclining farm incomes and rural
indebtedness. As a concomitant of growth, the share of agriculture and allied sector in Gross State Domestic Product (B&Papatlydeclining over the

years. The share of agriculture and allied sector in G@i}dh was 30.81 per cent in 204 has @clined to 27.22 per cent 201E5.
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TABLE NO. 1.1: DISTRGWISE DISTRIBWN AND TYPES OF INDRIES IN PUNJAB

District Concentration of types of Agrindustries in Punjab

Amritsar Power Loom Weaving, Wood & Machine Screws, Radio & TransAgoicltural implements, Paints & Varnishes and Dyes, Electric
Pharmaceuticals, Printing machinery, Textiles, Chemicals, Soap, Acids.

Ferozpur Cotton ginning and processing, flour mills, milkboard and agricultural implements

Bathinda Cotton ginningand processing, flour mills

Fatehgarh Sahib | Steel rerolling, Pump parts, Sewing machine parts, Truck body building

Gurdaspur Agricultural implements, Conduit pipes, Machine tools, Soap & chemical products, C.l. castings, Brassware

Hoshiarpur Rosin &Turpentine oil, Paints & Varnish, Sugar, Agricultural implements, Pressure cookers, Paper and Paper board

Jalandhar Surgical instruments, sports goods, Hand tools, Automobile parts, Cocks & valves, Pipe fittings, Bus body buildin@riresibeBall
bearings, Publication, Switch & switgkars and Rubber goods

Kapurthala Agricultural implements, Pressure cookers, Fans, Wood & Machine screws, Electrical goods, Rice Mills, Rubber goodstBattd
Diesel engines.

Mansa Agricultural implemets, cotton spinning

Moga Cotton yarn, rice bran oil, paper

Ludhiana Bicycles & bicycle parts, Automobile parts, Hosiery goods, Sewing machine & parts, Home appliances, Machine tools, Reaely
ments, Hosiery needles, Rubber goods, Label s (Metal &p€Chemical goods, Oil
engines, Agricultural implements, Electronic goods, Tractor parts, Cycle tyres/tubes, Plastic goods

Patiala Automobile parts, Sewing machine parts, Enamelled copper wire, Electrical goods, Bakery machinery, Cutting tos|sstBissuit

Rupnagar Agricultural implements, Pharmaceuticals, Tractors & Parts, Electronic components, Electrical components

Sangrur Agricultural implements, Tractor parts, Cycle parts, Sewing machine parts, Milk products, Chilled Rolls

Nawanshahar Light Commercial Vehicles, Pharmaceutical, Yarn, and Sugar

Muktsar Cotton yarn, Rice Bran (Haper

Source: Directorate of Industries, Punjab.
Districtwise distribution and types of industries in Punjab has been discussed above. The main irdissstdts in Punjab are Ludhiana, Jalandhar, Amritsar and
Bathinda. Ludhiana district is known for textile and hosiery products, Jalandhar and Bathinda districts for food propeices)gpenachinery and textiles. Besides
these medium and major industrighits, a large number of small scale and tiny units are also engaged in the manufacture of the same products. Since we have
mentioned all the industrial units, but our study is restricted to only six items, these are Yarn and Textiles, Hosieadgarivh&e Garments, Bicycle and Bicycle
parts, Leather Products, Sports Goods, and Hand Tools.

TABLE1L.2 MAJOR POLLUTANYND THEIR SOURCES

S.No | Major Pollutants Sources

1 Carbon monoxide Incomplete fuel combustion (e.g. two/four stroke engines)

2 Sulphurdioxide Burning of sulphur containing fuel like coal in Power Plants and emission by vehicles

3 Suspended particulate matte| Smoke from domestic, industrial and vehicular sources.

4 Oxides of nitrogen Fuel combustion of motor vehicles, emission from power stations and industrial furnaces.

5 Oxidants and ozone Emissions from motor vehicles, photochemical reactions of nitrog@tes and reactive hydrocarbon;
6 Lead Emissions from motor vehicles

Souce: Environment Statistics of Punjab, 2012
Major pollutants & their sources have been discussed in above table. There is need of proper disposal of wastes of tndustrées the environment. To
promote environmental protection, conservation patural resources and sustainable development, the state government set up the Punjab Pollution Control
Board (PPCB) in 1975 and a division of environment in the Punjab State Council for Science & Technology (PSCST) edhgekd88liskhich is proviag
technical assistance to Department of Science, Technology & Environment, Government of Punjab.

TABLE 1:3CATEGORY WISE A PUTING INDUSTRIE®UNJAB

Nameof Industry Major Air Pollutants

Rice, Sugafood Products Particulates, CO2, SO2, NOx

Beverages Particulates, Odour
Cotton/Woolen/Synthetic/Textile/Dying etc| Particulates

PaperProducts & Printing Particulates, mercaptans

Leather& LeatherProducts Particulates, Odour

Rubberé& Plastic Products Particulates, Odour, VOCs
ChemicaProducts Cl2, HCI, Acid misAcid fumes, Hydrocarbon
Non-Metallic MineralProducts Particulates

Metal Products Metallic Particulates, CO, SO2, Acid Mist
TransportEquipment & Parts Particulates

Brick Kilns Particulates, SO2, CO

Pharmaceuticals Odour, Particulates

Rolling, forging & galanizing units Particulates

Fertilizer, Vanaspati, Therm&gement, etc. | Odour, Particulates

Source: Statusf Environment Report, Punjab
Table 1.3 explains the various air polluting industries in Punjabmaajdr pollutants that effect the environmenMajor frequent pollutant in all the cases was
Particulate Matter.

VEHICULAR POLLUTION

Vehicular emissions are of particular concern since these are ground level sourdbsisimalvethe maximum impact othe human population anather biotic
components. The major pollutants released as vehicle/fuel emissions are carbon monoxide, nitrogen oxides, photochenmtglaikig&ics namely benzene,
aldehydes, 13 butadiene, lead, particulate matter, hydrocarbaxjdesof sulphur andpolycyclicaromatic hydrocarbongEnvironment Report, Punjab)
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GROWTH OF VEHICLESUNJAB

FIG. 11
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GROWTH OF DIFFERENIPES OF VEHICLEBUNJAB
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Industrial towns with a high growth and, therefore, high pollution potential will come in for special attention from thabFRoljution Control Board, under a
new initiative to deal with pollution in the state. Amritsar, Batala, @darh Mandi, Jalandhar, Khanna, Ludhiana, Nangal and Phagwara have already been
earmarked by the board as the most polluted areas in the site. board has also identified more than 6,200 watelluting and 3,500 aipolluting industries.
It will file cases in court against 16 industrial units on grounds of water pollution. Also on the anvil are 24 monitoring stationsuie riealevel of noise in
heavily. (indiaenvironmentportal.org) According to report published in Times of Italiaquality in Mrth Indian cities is -3 times worse than cities in South
Indiawhichled to a sharp rise in cases of chest and throat disease in India and India has 10 cities in Top 20 most pollutetheitiesichincluding Ludhiana
and Khanna

TABLE 1.4 COMPARYEIVALUES OF RSPMHS 3 b h - r D2083drO POMArmual Average)

Area RSPM pg/m3 Nox pg/m3 SO2ug/m3
2013 | 2014 | 2015 | 2016 | 2013 | 2014 | 2015 | 2016 | 2013 | 2014 | 2015 | 2016

Dera Bassi 111 | 99 91 97 18 15 15 13 8 6 6 6
Mandi Gobindgarh| 164 | 135 | 130 | 126 | 33 36 36 34 6 7 7 7
Nangal 87 85 83 91 16 12 12 12 5 4 4 5
Bathinda 131 | 123 | 111 | 117 | 21 17 15 13 8 6 6 5
Patiala 108 | 103 | 110 | 107 | 16 14 15 13 6 6 5 5
Jalandhar 131 | 145 | 150 | 159 | 27 26 27 26 13 14 14 12
Ludhiana 203 | 152 | 143 | 139 | 27 27 26 25 11 10 10 10
Khanna 183 | 163 | 123 | 114 | 23 23 22 20 12 10 10 10
Amritsar 177 | 187 | 185 | 232 | 40 40 38 38 13 13 13 14
Sangrur 93 90 98 92 15 13 13 13 5 4 4 4
Faridkot 93 73 90 106 | 15 11 13 12 6 4 5 5

Source: Environment Statistics of Punjab, Various Issues
Table 1.4 describes the annual average comparative values of RSPM, So2 and Nox in Major Cities of Punjab from 2018tea204€ 0T RSPM, So2 and Nox
is average of the locations industrial areas and residential areas.
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FIG 1.3COMPARATIVE VALUEERSPM IN MAJOR CITESPUNJAB FROM 2013 2016
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TABLEL.5: COMPARATIVE VALUESRSPM, SQROX, GSDP AND PERPOA IN PUNJAB FRQRIL3 TO 2016Annual)

Year | RSPM| Nox | SO2| Air Pollution | GSDP | Per Capita Income
2013 | 135 23 8 166 298581 | 105143
2014 | 123 21 8 152 313276 | 114561
2015 | 119 21 8 148 331940 | 126063
2016 | 125 20 | 8 153 454398 | 126606

Table 1.5 describes the comparative values of RSPMNSR2GSDP and Per Capita in Punjab from 2013 ta 2016

TABLE 1:62ORRELATION BETWESDP AND AIR POLLON
GSDP| Air Pollution
1 -0.32

-032 |1

Table 1.6 depicts the correlation betwe&SDP and air pollution in various major cities in Punjab. The correlation coefficB#frepresents inverse relationship
between GSDP and air pollution.

TABLE 1:TCORRELATION BETWEER CAPITA INCOMEDAAIR POLLUTION
Per Capita Incomg Air Pollution
1 -0.85

-0.85 1

Table 1.7 depicts the correlation between GSDP and air pollution in various major cities in Punjab. The correlationtcOe3@deepresents inverse relationship
between GSDP and air pollution.

CONCLUSION

From the above analysiisis has been found that there was an inverse association between GSDP, Per Capita Income and Air Pollution. The cuefétadion

in both cases was negative. As the Environmental Kuznet Curve suggests that economic development at the inidlagstagesthe environment, but after the

certain level, an economy starts improving its relationship with the environment. (@03 Externalities are other major factors that influence the environment.

The correlation coefficients supported the Envineental Kuznet Curve hypothesis. According to Stern, in sluggish economies, enmesdimisg technological

change can overcome the scale effect of rising income per capita on emissions. Due to this, considerable diminutiongimissitins per capithave been
witnessed in many OECD countries in the last few decades. Punjab economy witnessed major changes after the green reVoidiisirialization. During the

initial stages of the growth, there was a lack of awareness about environmental ifstess. regard, under Article 48A of the, 42nd Amendment Act under the
LYRALFY [/2yaiAtdziazys GKS 3A2@SNYYSyid 2F LYRALF LINE JA R $eRhafeadsdvdirto rotedNaBdi S O
improve the environment R 2 al FS3dzr NR G(KS F¥2NBada FyR gAfREATS 2F (GKS O2 daghietp ¢ © |
dzy RSNJ (KS FdzyRIYSyidlt RdziaSa 2F G(KS OAGAT Sya 27F L émiapralectéard 8nprbve the réatiral G S a
SY@ANRYYSyili AyOfdRAYI F2NBadaz f1r15ax NABSNBE | yR ¢ APolRitioh Editrol BaRd hdsbeeK | &S
monitoring the pollution levels at 20 locations out of whithe are in the residential cum commercial areas and 11 are in the industrial areas. The Punjab Pollution
Control Board has laid down guidelines with regard to pollution control for any entrepreneur wanting to set up an induisinizhe state of Pujab. The Ministry

of Forest and Environment has divided the industries in three different categories as per the pollutants being emitted.Byhthéhree categories are: (i) Green
Category (ii) Orange Category (iii) Red Category. Joshi et al (2015).

Inaddition to this Government of India/Punjab spreading information among general public through various national andeitatedgammes for the protection

of environment for the sustainable development of the economy.
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EQUIPPING EVERY LUEER FOR 2ICENTURY
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ABSTRACT
Education has been a fundamental component of human-lveétig and national productivity. Only high quality education helps for Weihg and national
development. There is need to transform the education systeas $0 achieve the target of universalization of elementary education along with the quality in
education. With a great deal of investment being put into outfitting schools teithnology, the question of whether or not it is worth the investment is d vali
one.However, this paper strives to address the holistic transformation of education systems and to offer a foundation onalityicbdgoation and system
leadership can be achieved. We believe the core of an excellent education system is basedieontéalehers, strong system leadership, solid curriculum, and
accountability for outcomes. However, another key component is the integration of technologies that can fuel new forotsngf &ml learning, nurture 21st
century skills and prepare learndes participation in the global economy of this century.

KEYWORDS

leadership, curriculum, integration of technologies, global economy.

INTRODUCTION

e know that education has been the passport to opportunity and prosperity. It has enabled indiwduetlser in developing or developed countries,

to become academics, entrepreneurs, and business and government leaders. We recognize the challenges facing educatibasystetinsct

impact on our future as a corporation. Sustainability for us depemd&e innovation and expertise of our employees. Our priority will always be the
recruitment and retention of top talentlt depends on the solid foundation taught during primary, secondary, and tertiary education. We know that although
i 2RI @ Q& erBetlsed dcdhonly grdvides numerous opportunities not available before, there is still a critical need for universal aceaity ezlgoation
and visionary leadership. Significant barriers remain to achieve this, from gender inequality to a lasik chpacity, and we are involved in many initiatives to
counter precisely these problems. However, this paper strives to address the holistic transformation of education systenwffand foundation on which
quality education and system leadershimdae achieved. We believe the core of an excellent education system is based on talented teachers, strong system
leadership, solid curriculum, and accountability for outcomes. However, another key component is the integration of téekriblitgcan fuehew forms of
teaching and learning, nurture 21st century skills, and prepare learners for participation in the global economy of tinjs echnology had the potential to
increase access to education as well as improve teacher training and studembdgeBustainability of quality education and access to it needed a-stake-
holder approach that included government officials, education leaders, teachers, private sector investments, -goderomental organizations (NGOs) to ad-
dress many of the basneeds and barriers to education.

SYSTEM REFORM MOVEMENT

There is now an emerging consensus on the resources needed to buildfanetibning education system. These are exceptional teachers and teaching methods,
relevant and stretching curricular ctemt, accountability for outcomes, and outstanding system leadership.

1. Attract and develop very high quality teachers.

2. Develop well defined and holistic curricula.

3. Develop high quality system leadership.

4. Create practices and regimes that can improve processes and outcomes.

CHANGING LEARNERS

How can traditional modes of classroom instruction engage and inspire students when life outside the classroom has cldaagedicaly? For many learners,
classa G(GKS 2yfte GAYS Ay GKSANI RFe ¢KSy (KSe@ tGilvhiiké orSrbuTubé, R recordiggyanisSdd Sebdnd Life &
or an opinion leader on blogs and a multitude of gossip and comment sites. The new paradigm reuoesteareform agenda; one that responds to socioeco-
nomic realities and enhances learning opportunities through collaborative technologies. It presents a global destinatimyittifferent local paths.

PATH TO ZICENTURY

HOLISTIC TRANSFORMATION

Theparadigm shift to a world of 21st century learning is rooted in a set of goals for all learners:

x  Acquire a range of skills needed to succeed in a modern, globalized world

x  Receive tailored instruction that enables them to reach their full potential

x  Connecto their communities in person and digitally, and interact with people from different cultures

x  Continue learning throughout their lives.

Achieving this vision requires transformation in four interconnected core area.

1. 21st century skills that complement the core curriculum.

2. 21st century pedagogy to teach these skills effectively alongside basic literacy and numeracy skills.

3. Crucial enabler of both the new pedagogy and skills, is technology, harnessed in a muchnuanediutal and effective way than traditional applications in
education.

4. 21st century system reform that integrates and adapts the pillars of high performing systems outlined egndiat teachers, curricular excellence, account-
ability for outcomes, andwstanding System leadership

Progress will only occur when all four areas are leveraged and deployed to work together in an integrated way. LeadiogitesHooinstance, cannot replace

teachers, but can support them in accomplishing much highetdenfestudent engagement and achievement. Similarly, great teachers cannot effectively reach

young learners without adopting new pedagogies and few education systems can prepare their learners for prosperity withmtinguthe development of

21st centuty skills.

SKILLS IN $iICENTURY

x  Problem solving and decision making
x  Creative and critical thinking
x  Collaboration, communication, and negotiation
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x  Intellectual curiosity and the ability to find, select, structure, and evaluate informatiehthemotivation to be:

x  An independent selétarter who is responsible, persevering, gelfulating, reflective, selévaluating, and selforrecting

x  Alifelong learner who is flexible and able to adapt to change

PEDAGOGY

x  THE LEARNER AT THE CENHi&Rapproeh caters to multiple learning styles and adapts education to reflect the learning needs of each individual.

x  THE TEACHER DRAWS FROM A REPERTOIRE OF STRATEGIESEANEaH Ich@st nurture creative and collaborative skills. Knowledge is available at
the click of a mouse, but learning to apply it requires a teacher who can instruct, facilitate, guide, and support as needed.

x  INTERDISCIPLINARY AND PREBIESHD WORIkterdisciplinary and projediased teaching is also particularly conducive to workirtgams, and hence
provides another example of the link between 21st century skills and the pedagogy used to impart them.

x  AUTHENTICIT®elivering learning that is authentic is another way to engage students by appealing to their existing passiongestd. itites equally
important to integrate realife experiences into lessons.

CONCLUSION

Education has been a fundamental component of human-heblg and national productivity. Only high quality education helps for-Wwelhg and national
development. There is need to transform the education system so as to achieve the target of universalization of elemanédignealong with the quality in
education. With a great deal of investment being put into outfitting schools with technologyjuéstion of whether or not it is worth the investment is a valid

one. However, this paper strives to address the holistic transformation of education systems and to offer a foundatioohogualiy education and system
leadership can be achieved. Weliege the core of an excellent education system is based on talented teachers, strong system leadership, solid curritulum, an
accountability for outcomes. However, another key component is the integration of technologies that can fuel new fornehioftead learning, nurture 21st
century skills and prepare learners for participation in the global economy of this century.
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ABSTRACT
Eachorganization needs to maintain a balance between the internal sources of personnel promotion and external sources byeuasitmerit. Hence, promo-
tion must be based on consistent, fair and clear cut policy. The National Institute of Personnel Mang@#fil) has suggested a promotion policy on the
following lines: Drawing up an organization chart to make clear to all the ladder of promotion. Where there is a jobamalygianned wage policy, such chart
is quite easy to prepare. Making the protiom system clear to all concerned who may initiate and handle cases of promotion. Though departmental heads may
initiate promotion, the final approval must lie with the top management, after the personnel department has been aske# fooohés knowldge whether any
repercussion is likely to result from the proposed promotion. All promotions should be for a trial period to ascertaintidetioenoted person is found capable
of handling the job or not. Normally, during this trial period, he drawd.thed 2 F G(KS KAIKSNJ Ll2&GX odzi AdG &aKz2dd R 0685
INI RS¢ KS gAft 0SS NBISNISR (2 KAa F2NNMSNI L2ad FyR hended®Nudydkbdut thelnfiverdad ¢ K
ofNBgl NR&E YR &FGA&TIOGA2ya 2y SYLIX 28S5S5Qa LISNF2NXYIyOSs textybdorRsNIhpany eegbrtsii K |-
and journals and the Internet sources were resourceful in the process of gathering the information.

KEYWORDS

Reliance gleing works, Tirupupromotion & reward policy.

INTRODUCTION
very year, employees in an organization eagerly wait for the day when their efforts and achievements during the previnosiigele evaluated and
appreciated. Incentivesise in salary, employee benefits etc given to employees gives them a tremendous sense of satisfaction. But the most importan
Y2O0AQFGAYy3 FILOG2NE 6KAOK NB2dw@Sylid8a Iy SyLit.2eS8S gAilGK Y2NB SyidKdaAl
Promotion is an emotioal and explosive issue with feeaching implications. It means that one has journeyed steadily and has arrived somewhere in an organi-
zation and the process of his making a growth has begun. Some organizations give impressive designations to pleapotfesis @s a part guccession
planningat the top management. Many employers state clearly in advance the criteria for granting promotions while others takesideration the amount
2F KIFENR 62N)] Lidzi Ay | & ¢St tande.PeoplyFigeio gBt Susdrbedsin chrapaniey dtINghed Bvelfodsts or ySNFramthidyproper
contact with top level management to get promotions. But some companies strictly keep senior level positions for persbnpedfessionaemployee atti-
tude or management qualifications, especially to limit the number of aspirants. Due to an increase in automation and ratmmatizaty intermediate jobs too
are fast disappearing and promotional avenues are getting considerably narrow.
Rewardsare positiveoutcomes that are earned as a result of an employee's performance. These rewards are aligned with organizational goafsekiMbiieyee
helps an organization in the achievement of one of its goals. Employees are motivated by both intrinsic and extramdie: o be effective, the reward sys-
tem must recognize both sources of motivation. All reward systaradased on the assumptions of attracting, retaining and motivating people. Financial rewards
are an important component of the reward system, butbare other factors that motivate employees and influence the level of performdruday’'s emphasis
on qualityimprovement teams and commitmetituilding programs is creating a renaissance for financial incentive ebpgerformance plans. Organizatisn
adopt alternative reward systems to increase domestic and international competition.
Apromotionis the advancement of an employeegnkor position in an organizationllerarchysystem. Promotion may be an employee's reward for good per-
formance, i.e., positive appraisal. Before a company promotes an employee to a particular position it ensures tbehéspable to handle the added respon-
sibilities by screening the employee with interviews and tests and giving thenirtg or orthe-job experience.
A promotion can involve advancement in terms of designation, salary and benefits, and in some tayenilza type of job activities may change a great deal
The amount of salary increase associated with a promotion varies a great deal between industries and sectors, and depémaipgrts of the hierarchical
ladder an employee is moving between siome industries or sectors, there may be only a modest increase in salary for promotions; in other fields, a promotion
may substantially increase an employee's salary.
MEANING
Promotion refers to upward movement in present job leading to greater respditisthi higher status and better salary. Promotion may be temporary or perma-
YySyi RSLISYRAY3 dzlzy G(KS 2NHIFYATFGAZYlIf NBIdANBYSY (o lofedta AjBbiwfich pay2 mofef 2 ( |
money or one that carried 2 YS LINSFSNNBR & il (dza oé
PURPOSE AND ADVANTAGES OF PROMOTION
Promotion stimulates sefflevelopment and creates interest in the job. Accordinytmerd LINE Y2 A2y LINRP@PARSE AyOSydAaA@sS (2
minimizes discontent and unresttracts capable individuals; necessitates logical training for advancement and forms an effective reward for loyaltypand coo
FGA2yS>S t2y3 aSNBAOS SGO0Ode ¢KS LIJzN1}2asSa |yR FRGFHyGl3Sa 2F LINRBY2GdA2Yya N
wSO023yAT S SYLX 28S5Q4a LIS Ndofvatl Hinyt@ards:bgtter pafgrfanide;i YSy i | y R
Develop competitive spirit among employees for acquiring knowledge and skills for higher level jobs;
Retain skilled and talented employees;
Reduce discontent and unrest;
To fill up job's vacant position that is ated due to retirement, resignation or demise of an employee. In this case next senior employee will be promoted
to the vacant job.
e  Utilize more effectively the knowledge and skills of employees; and
e  Attract suitable and competent employees.
EMPLOYEE REWARND RECOGNITIONSSEMS
In a competitive business climate, more business owners are looking at improvements in quality while reducing costs. d@astndrig economy has resulted
in a tight job market. So while small businesses need to get more fiememployees, their employees are looking for more out of them. Employee reward and
recognition programs are one method of motivating employees to change work habits and key behaviors to benefit a smsdl. busine
REWARD VRECOGNITION
Although these terms are often used interchangeably, reward and recognition systems should be considered separately. Ewploysgstems refer to pro-
grams set up by a company to reward performance and motivate employees on individual and/or grosiplibeglare normally considered separate from salary
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but may be monetary in nature or otherwise have a cost to the company. While previously considered the domain of largéespsipah businesses have also
begun employing them as a tool to lure top eloyees in a competitive job market as well as to increase employee performance.

DESIGNING A REWARD PROGRAM

The keys to developing a reward program are as follows:

e Identification of company or group goals that the reward program will support

. Identificationof the desired employee performance or behaviors that will reinforce the company's goals

e  Determination of key measurements of the performance or behavior, based on the individual or group's previous achievements

e  Determination of appropriate rewards

. Commungation of program to employees

In order to reap benefits such as increased productivity, the entrepreneur designing a reward program must identify cangpany goals to be reached and
the behaviors or performance that will contribute to this. Whilesthiay seem obvious, companies frequently make the mistake of rewarding behaviors or achieve-
ments that either fail to further business goals or actually sabotage them.

TYPES OF REWARD PROGRAMS

There are a number of different types of reward programs aimtdsb¢h individual and team performance.

Variable Pay

Variable pay or pajor-performance is a compensation program in which a portion of a person's pay is considered "at risk." Variable pay cato tleetied
performance of the company, the results of a business unit, an individual's accomplishmentscoméniyation of these. It can take many forms, including bonus
programs, stock options, and oitine awards for significant accomplishments. Some companies choose to pay their employees less than competitors but attempt
to motivate and reward employees usgim variable pay program instead.

Bonus

Bonus programs have been used in American business for some time. They usually reward individual accomplishment arhtlyaSedun sales organizations

to encourage salespersons to generate additional busireeshigher profits. They can also be used, however, to recognize group accomplishments. Indeed, in-
creasing numbers of businesses have switched from individual bonus programs to one which reward contributions to corgoratarme at group, depart-
mental, or companywide levels.

Bonuses are generally shagrm motivators. By rewarding an employee's performance for the previous year, they encourage-tesioperspective rather
than future-oriented accomplishments. In addition, these programs need tedrefully structured to ensure they are rewarding accomplishments above and
beyond an individual or group's basic functions. Otherwise, they run the risk of being perceived of as entitlements omegutay, rather than a reward for
outstanding work Proponents, however, contend that bonuses are a perfectly legitimate means of rewarding outstanding performance, amplithtaasuch
compensation can actually be a powerful tool to encourage futureléopl efforts.

Profit Sharing

Profit sharing réers to the strategy of creating a pool of monies to be disbursed to employees by taking a stated percentage of a congfiggmyhp amount
given to an employee is usually equal to a percentage of the employee's salary and is disbursed after adins@iseiss books for the year. The benefits can be
provided either in actual cash or via contributions to employee's 401(k) plans. A benefit for a company offering thisewzedfs that it can keep fixed costs
low.

The idea behind profit sharingtis reward employees for their contributions to a company's achieved profit goal.

Stock Options

Previously the territory of upper management and large companies, stock options have become an increasingly popular metkatl years of rewarding
middle management and other employees in both mature companies and-sfzst Employee stoetiption programs give employees the right to buy a specified
number of a company's shares at a fixed price for a specified period of time (usually around ten yearsje Heeemlly authorized by a company's board of
directors and approved by its shareholders. The number of options a company can award to employees is usually equairtgerceritage of the company's
shares outstanding.

Employeecan purchase from theompany an allotted number of shares at the strike price (or the fixed price originally agreed to). This purchase is known as
"exercising" stock options. After purchasing the stock, the employee can either retain it or sell it on the open marke difference in strike price and market
price being the employee's gain in the value of the shares.

OBJECTIVES OF THE STUDY

1. To understand the concept of promotion and reward policy in general.

2. ¢2 NBO23IyAT S Fy SYLX 2&S5S5Qa imptokeftHe Brgahizatodal effdetiehess aAdRin i tb attkabt Sraine& Sovipeterd and
hardworkingpeople

3. Toreward and motivate employees to higher productivity

4. To increase employees satisfaction and boost their moral

5. To comply with legal regulation and give valuable suggestions for determining sound promotion and reward policy.

STATEMENT OF THE PROBLEM

Ly ( zdrpeiitQeibusiness environment companies are facing many challenges and among those challengeg dghtiworkforce and retaining it, is of

utmost importance. Nowadays, human asset is considered to be the most important asset of any organization. In ordereteffjetettit and effective result

from human resource, employee motivation is necessamplByee will give their maximum when they have a feeling or trust that their efforts will be rewarded

by the management. There are many factors that effect employee performance like working conditions, worker and emplayeshigdatraining and develop-
YSy il 2LIR2NldzyAidAasSas 2206 aSOdaNRGes FyR O2YLI yeoa 2 @S Nlorgfall thoke faitdd wWHich affécy R L.
employee performance, promotion and reward is of utmost importance.

This study investigates thelationship between rewards, promotion and employee motivation which affentployee performance more specifically on the
Reliance dyeing works, Tirupur.

SCOPE OF THE STUDY

It is necessary for any management to ensure that employees are satisfietheiitjob for the benefits of the organization. Promotion and reward policy will
helps to employee growth and rise up the professional ladder. Growth gives hope of a better future which sustains a gendormcefficiently and enthusias-
ticallyitsciei A FAOlI f £t &8 O2y GNARO6dziSa (26l NRa SYLI 28S5SSQa LINBRdAzOGAGAGE YR Y2NI S
¢KS LINBaSyd addzRe KlFha YIRS Fy FGASYLIW G2 YSIadaNBE (KS dghasifeeh@dddbiced withiud® Y 2
employees in the organizatiofthis study mainly concentrates on studying promotion and reward policy measures provided by the company. For development
and better satisfaction of the employees the company must concentrate on the dissatisfied area.

LITERATURE REVIEW
Jane (1873)houghthe promotion indicates that the employee is ready for more responsibility in the company and is mature enough to pleyralkaig the
business; a promotion may not be the result of any positive employee performance review, As the employer mag ttmthaption each time.
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(World at work, 2007)The main advantages of following a holistic approach towards reward system include enhancement of recruitment and sefiedton a
reduction in the fixed portion of the rewards system, developing employaed increase in cooperation, inculcating creativity and innovation and reinforcement

of good performance.

(Maire & Nick, 2002Reward system helps to improve organizational performance as well as it fulfills other objectives such as legal corapbanost tontrol,
perceived fairness towards employees and enhancement of employee performance to achieve high level of pyodndtoustomer satisfaction.

Carraher et al (2006advocate that there should be an effective reward system to retain the high performers in the organization and rewardsheldted

with their productivity.

(Armstrong, 20020 magnetize, retain, emurage and gratify these employees and includes all forms of investments Total rewards system is one of the recent
developments in the field on human resource management and this concept is defined as using all the gears availablmpatheicorder rade in things that

lead to employee satisfaction and are valued by the employe=further elaborates about the components of a total reward system and says that it consists of
both financial as well as non financial rewards. Financial rewards encorapsss such as base and variable pay, employee stock ownership and financial benefits
while on the other hand non financial rewards include acknowledgment, prospects to develop skills and quality of life.

Tropman (2001) he reward systems were simply knoas pay and compensation packages however this term has evolved considerable over the years and has
been termed as total compensation or total rewarttshas coined an innovative term for this total reward system and calls it cafeteria pay which is roxeeh m
employee drive than its traditional counterpart. Reward systems should be viewed as a way in which the employees carizkd esergen the most talented
employees may not be able achieve full potential if they are not properly guided.

(Jensen, McMueén and Stark, 2007). O2 YLJ yéQa O2YYAGYSyd G2 + G2aGFt NBglFNR&E aeadsSy Aa | 2
resource and that financial or tangible rewards alone are necessary but not enough to motivate employees. Todal aesva broad concept and it has implica-

tions related to leadership, growth opportunities, and recognition and job enablement. These systems have been devebgphse rto factors such as the
constant war for keeping employees and a diverse workferite diverse needs

Armstrong (2010 For organisations to achieve a highly committed business environment and its overall business goal, a reward strateggevekiped to

ensure that the contribution people make to achieving organisational or teaaisgoe valued, recognised and rewarded.

(Keller 19997 his definition points to an obvious desired outcome of rewards and recognition: to improve performanemddetary recognition can be very
motivating, helping to build feelings of confidence and<fatition

RESEARQWETHODOLOGY
Research methodology is a way to systematically solve a research problem it may be understood as a science of studgiaytiovs sxientifically. It may be
understood as a science of studying how research is done scientifically.
DATA COLLECTION
In dealing with any real life problem, it becomes the necessary to collect data that are appropriate. There are severalallagting the appropriate data which
differ considerably in the context of money, efforts, time and other resources. This resesesHboth.
- Primary data
- Secondary data
- Primary data is collected through questionnaire and discussions with respective official or pensenned.
- Secondary data collection is made through various records, websites, journals and books
RESEARCH DESIGN
Research design is a frame work or plan for a study that guides the collection and analysis of data it is a blue printltvetdsin completing a study.
This study is based on descriptive research which includes a survey and fact finding enquffereat #inds. The major purpose of this research is description
of the state ofaffairsas it exists at present.
SAMPLE DESIGN
Sample design is definite plan determine before data are actually collected for obtaining a sample technique. In tiesnsteignce samplinmethodshave
been adopted to select sample.
SAMPLE TECHNIQUE
All the items consideration in any field of inquiry constitutes a universe of population. In this research only a fevaitdresselected from the population for
the studypurpose. The items selected constitute what is technically called a sample. Here, well formulated 100 questionnairesl@roolag various employees
in the reliance dying works.
TOOLS FOR THE STUDY
The percentage analysis, ANOVA, correlation and remresest has been used for the analysis.
a) Simple percentage analysisimple percentage analysis refers to a special kind of ratio with the help of absolute figures it will be difficulipieiraay

meaning. From the calculated data, when percentagefaund out then it would be easy to find the relative difference between two or more attributes

Number of respondents
Percentage= x 100
Totalrespondents

b) two-way analysisin statistic the two way analysis of variance (anova) is extension of on onenwag thatexamine the influence of two different categorical
independent variables one continuous dependent variable. The two way anovalyoains assessing the main effect of each independent variable but also if
there is any interaction between them.
c) Correlation:Pearson correlation was seen appropriate to analyze the relationship between the two variable which were-gtale@landatio scaled. Fur-
thermore, correlation coefficients reveal magnitude and direction of relationships which are suitable for hypothesis Resdirsgn correlation is to test seven
independence variables that influenced consumer brand loyalty and to teselationship existed between the independent and dependent variables.
d) Regressiontn statistics, regression analysis is a statistical process for estimating the relationship among variables. It inclutkshmigogs for modeling
and analyzing seval variable, when the focus is on the relationship between a dependent variable and one or more independent variable
e) ANOVAA statistical method for making simulations comparisons between two or more m@astatistical method that yields value thaare be tested to
determine whether a significant relation exists between variables.

LIMITATIONS OF THE STUDY

Every study has certain limitation; some of these are inherent in the research débgpresent study is subject to the following limitations

1. The sample respondents of the study were restricted to 100.

2.  The aims of study were restricted to tirupur city alone.

3. The data collected only on employees perspective

4, ¢KS aiGdzRe O2yOSy iGN GSa 2yfeée GKS SYkhpbpss ddidre, dastPerc2 6 A2y YR NBgI NR LI A
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FINDINGAND SUGGESTIONS

FINDINGS

. It is clear that majority of the respondents are male (70%)

It is clear that majority of the respondents are married (64%)

In the survey majority of respondents (44%) belong to the age grodf-85.

It is found that are the majority of the respondents are UG qualified person.

In this survey majority of the people earabove Rs 9000 as their income

Most of the people in the survey belongs to labor /clerical level (39%)

It is understood thathe frequency of performance appraisal is yearly (89%)

98%of people are satisfied with the performance appraisal systeooimpany

33% of peoplgot promotion and 67% of people are not at all get amgmotion.

The career planning steps taken by the organization is satisfied by Y386é.

The main issue in getting promotion policy is rexposure of his/her talent65%)

87% of people satisfied with theirggent position in their company.

The survey shows 44 of people ready to giveAyears) service in the organization

87% of respondents opinion is individ(&y %) rewad plan.

In this survey the majority of the respondents opinion is skill is the basis for resysieim

al22NA & 27F NBIRERfHREIY dhdcdmndsEiddS O

In this survey 83% g@feople are satisfied with the reward and incentive system indiganization

1'a LISN) Gg2 sl& Fylrfeara YlIa22NAGe 27F GekpBsurt® Eid ffeyidtedtyhfpfaising2heMpygrfonghcer & G K S

It is clear that majority of the respondents are satisfigith yearly performance appraisal

Based on ANOVA analysis it is found that there is no association betleg@ygraphic factor and careetanning. Practiced by the aagization.

It is conclude that there is no association between demographic factors and thefesatisfaction withpromotion policy.

As per regression analysis it is clear that there is no influence of the experience on reward system

Asper correlationanalysis there is relation between career planning, performance appseaisi@romotion policy

SUGGESTIONS

e  Female category employees may be enhanced

e  Promotion policy should enhanced in such a manner to increase the number of promotion because pégbestage of respondents still not get any
promotion.

. Opportunities to be provided to everyone to expose their skill and talent.

e  Attempt made to retain existing employees

e  While formulating promotion policy all theriteria for promotion should be consided without any bias.
e  Bonus rate is to be enhanced to some extent to fulfill the workers expectation.

CONCLUSION

This study made attempt to analyse the process of measuring promotion and reward policy of reliance dying works duehaswhagived greatttention with
increasing productivitfFinancial compensation is an important component of the reward system, but there are other factors that prompt employeesatd b
vated and influence their performance. In fact, several studies have reportedniatial forms are not always the ones to be most recommended. In this context,
several strategies can be defined to increase productivity. One is through the use of the indicators in a measurementgsragneay to define promotion and
reward system thamay prompt the motivation of the employees. Promotion and Reward mechanisms aim to strengthen behaviors that should berntaglem
in an effective manner. That is, the achievement of goals of productivity and quality may be rewarded with a bonus tteese ages intended to attract, retain
and motivate people. But for a person to be motivated, he/she needs to give value to the result, needs to believe tratadidfort will lead to better perfor-
mance and that the better performance, subsequently] risult in some form of recompense or better result.

Reward systems, when properly set up, have proven to be an important tool for achieving organizational goals. It istedesgppighe plans simple in terms of
following, measuring, understanding antanaging them so as to increase the performance desireaiddition, the cost of measurement needs to be considered.
The activities of identification, collection, analysis and dissemination of indicators can represent a high cost to tizat@gawo bat relevant indicators are, in
fact, considered in the measurement system
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APPENDIX
QUESTIONNAIRE
1. Name (optional)
2.Gender
Male
Female
3. Marital status
Married
Unmarried
4. Age group
Below 25 years
26-35 years
36- 45 years
above 45 years
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5. Qualification
SSLC
HSLC
UG
PG
Diploma
6. Experience
Below 1 years
2 -4 years
4 -6 years
above 6 years
7.Monthly income
Below Rs, 5000
Rs, 500€Rs,7000
Rs, 7006Rs, 9000
above Rs, 9000
8. What is your designation/position in the company?
Labor/clerical levesupervisory level
Managerial leveRAdministration level
9. What is the frequency of performance appraisal?
Half yearly
yearly
10. Doesperformance appraisal always lead to the hike of salary?
Yes
No
11.Are you satisfied with the performance appraisal system in your company?
Yes
No
12. Are you satisfied with careg@lanning steps taken by your organization?
Yes
No
13.Do you get anpromotion?
Yes
No
If yes, mention the level from which you are promoted

14. Are you satisfied with the promotion policy?
Yes
No

15.Mention the main/important issue in getting promotion policy.
Because of partialitpon-exposure of his/her talent
Date of joiningpthers (specify)

16.Overall, how satisfied with your position at your company?
Very satisfied
Satisfied
Dissatisfied
Very dissatisfied

17.1f satisfied, how long you like to work in the organization?
1-3years
4-6 years
7-9 years
above 9 years
Permanently

18. a)what is the reward plan in your organization?
Individualgroup
b) Which type of reward has been given in your organization?
Salaries raisBonus/commission
Promotionemployeerecognition

19.What is the basis of your reward system?
Result and performanceompetence
Skillsothers (specify)

20.What is your expected rate of bonus and commission?
20%
25%
30%
above 30%

21.Are you satisfied with the reward and incentisygstem in your organization?
YesNo

INTERNATIONAL JOURNAL OF RESEARCH IN CONTMERBEAGEMENT, 4

A Monthly DoubleBlind Peer Reviewe@RefereedJuried)Open Access Internationald®urnal Included in the International Serial Directories

http://ijjrcm.org.in/



http://ijrcm.org.in/

VOLUME NO.7(2017),ISSUENO. 09 (SEPTEMBER) ISSN2231-5756
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ABSTRACT
Mobile phone communication is a piece of equipment for the valuable use of people. Though the mobile operators haveebiegrsermites to their customers
throughoutindia, it has become a goal of controversy due to various causes, such as, excess billing, disconnection while tatalhgylitesalking, high cost
handset and high operating cost, full talk time and network coverage. Their services are noaselywarthy, but also satisfying to the consumers to some level.
Hence the service providers are facing challenges, not only from the competitors, but also from their customers. Th@custognerLIS Ol i A2y a | YR
phone service are also gring at the other hand. In this research artitdeassess theustomers loyalty towards mobile phone services with appropriate statistical
techniques.

KEYWORDS

customers, loyalty, mobile phones.

1. INTRODUCTION
he telecommunications sector in India was liberalized in the early 1990s. Attack of private as well as foreign direatmvesha sector started after-
wards. The mobile telecommunication service providers need to make customer satisfaction a smateigyc The impact of service quality attributes on
customer value, satisfaction, and loyalty. The object of the current research is the mobile telecommunication servicgakimni&nDistrict, Tamilnadu,
India, in which the mobile telecommunicatioS NJJA OS Odza i2YSNA gAftf &aSNWBS a dzyAd lyrftearaoe Ly i
rendered by mobilgphone telecommunication.
The literature indicates that quality is a major determinant of satisfaction and has a poslatienship with satisfaction in both the short and long run (Oliver,
MbBHTO D vdzkf AGe 2dzRIYSyiGa arKz2dzZ R 0SS o6l aSR 2y 02y adzy SN RVSR, 194, GlmyhBsony 2 (i
1992). Quality is not a sing&timulus factor but a multstimulus factor (Devlin, Dong, & Brown, B99In addition to quality, nomuality dimensions (e.g., color
2F | OFNE &aKFLIS 2F | Y20AfS LK2ySO Yre Ffaz2 LXFe I NRtS Ay F2N¥YAy3a Oz2y

2. OBJECTIVES OF BHBEDY

1. To categorize the service quality dimensions in the mobile telecommunications services sector.

2. To study whether the attributes can correlate relationships among service quality attributes, customer value, custonaetisatisind customer loyalty.
3. To dserve whether customer satisfaction plays mediating role in the relationships between customer value and customer loyalty.

4. To examine whether customer value/customer satisfaction play mediating role in the relationships between service qublitesdind customer loyalty.

3. METHODS AND MATERS

It was an empirical study done undertaken at Kanyakumari District, Tamilnadu, India, in Jurize2@hber 2016. This study carried out under unknown popu-
lation comprised of seven hundred and sixty thre@ple have taken as respondents by using simple random sampling technique of the above mentioned area.
A predesigned questionnaire was used to collect the data. The questionnaire had various segments comprisidgnsogiaphic factors (gender, age, ntaki

status, etc.), Purpose of using Mobile phone service, Media Exposure, Source of information about service provider,iMiuiidésy to choose service pro-
vider, Consumer expectations, Service Quality of Service Provider, Overall attitude tograids grovider and Loyalty towards service provider.

Reliability analysis allows us to study the properties of measurement scales and the items that make them up. The Ahaeh)@rodel is based on the average
inter-item correlation. The results aregsented in suitable hypothesis with relevant interpretations. It is found that the hypothesis is rejected (Significamsebeca

p ¢ value less than 0.05. It is concluded that there exists significant differences between the individual items in tiéeaalenber of cases are 50, Number of
items are 75 and the coefficient of Alpha is 0.80 (i.e. 80%).

4. STATISTICAL TOGOR THE STUDY

a. Chisquare Analysis

The Chi square test is used in any study on social science and management for testing the independence of two attributes.

b. Factor Analysis

Factor analysis is a multivariate statistical technique used to condense and simplify the set of large nurabiablefsvto smaller number of variables called
factors. This technique is helpful to identify the underlying factors that determine the relationship between the obserabiegsand provides an empirical

classification scheme of clustering of variabtes igroups called factors.

c. Correlation Analysis

The correlation is the study of finding the relationship between the variables. If there are only 2 variables in the stmiglafions there it is called simple

correlation otherwise the study ieither partial or multiple correlation.

5. RESULTS OF THE3YT

5.a Chisquare analysis

From the results of cksquare analysis is presented by the attitude variables considered in the study. The Table 1.1 and Table 1.2 descriceregezaldl the
results of chisquare analysis in terms of personal variablessgniare values, p valuesdtheir significance on utility of mobile phone service.
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(i) To study the personal factors on utility of mobile phone service
Hypothesis:The personal factors have no significant influence on the opinion of the respondents on utility of mobile phice redated variables

TABLE 1.1: OVERAIGORES PERSONAL VABLE®N UTILITY OF MOBRHONE SERVICE

Personal variables Overall Scoreg Perception on utility of mobile phone servicg
Low Medium High Total
Gender Male 76 276 49 401
Female 65 234 63 362
Total 141 510 112 763
Age Below 20 30 102 28 160
20-25 32 124 29 185
25-30 30 125 23 178
30-35 20 61 12 93
3540 21 72 14 107
Above 40 8 26 6 40
Total 141 510 112 763
Education llliterate 40 143 46 229
Upto HSC 43 145 32 220
UG 15 73 12 100
PG 32 101 16 149
Professional 11 46 6 63
Others 0 2 0 2
Total 141 510 112 763
Occupation SelfEmployment 12 38 4 54
Salaried 41 164 33 238
Business 47 147 45 239
Student 31 150 28 209
Others 10 11 2 23
Total 141 510 112 763
Personal Income Nil 13 48 12 73
Below Rs.10,000 34 132 24 190
Rs.10,00Rs.15,000| 50 234 56 340
Rs.15,004Rs.20,000| 33 77 18 128
Above Rs.20,000 11 19 2 32
Total 141 510 112 763
Marital Status Single 82 337 68 487
Married 59 173 44 276
Total 141 510 112 763
Size of family 1-2 36 123 25 184
34 62 259 60 381
5-6 34 102 23 159
Above 6 9 26 4 39
Total 141 510 112 763
Number of family members (earning 1 47 197 51 295
2 39 150 34 223
3 51 118 21 190
Above 3 4 45 6 55
Total 141 510 112 763
Monthly family income Below Rs.10,000 12 49 11 72
Rs.10,00Rs.20,000| 59 246 58 363
Rs.20,004Rs.30,000| 54 171 34 259
Above Rs.30,000 16 44 9 69
Total 141 510 112 763

Source: primary data

TABLE 1.2: CHI SQUARALUEGSPERSONAVARIABLES ON UTILOF MOBILE PHONE SEFE

S.No | Personal variables Chisquare Value| p values| Significant/ Not Significant
1 Gender 4.08 0.130 NS

2 Age 3.32 0.973 NS

3 Education 12.08 0.280 NS

4 Occupation 19.00 0.015 S

5 Personal Income 15.30 0.054 NS

6 Marital status 3.55 0.169 NS

7 Size of family 3.51 0.743 NS

8 Number of familynembers (earning) 18.22 0.006 S

9 Monthly family income 3.89 0.692 NS

S¢ Significant at 5% level (p value<= 0.05)gM®t Significant at 5% level (p value>0.05)

It is found from the Table 1.2 that the hypothesis is rejected (Significant) in two aadesther cases are accepted (Not significant). It is concluded that the
LISNE2YFf FlFOG2NE WhOOdzZLl GA2YQ YR WbdzYoSNI 2F Tl YA 8onesBrvioe B M studySf coslorker 3 0 Q
loyalty towards mobé phone services among people in Kanyakumari District.
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5.b Factor Analysis

Factor Analysis is primarily used for data reduction or structure detection. The purpose of data reduction is to remadamehighly correlated) variables from
the data, pehaps replacing the entire data with a smaller number of uncorrelated variables.

The purpose of structure detection is to examine the underlying (or latent) relationships between the variables. Theédysa procedure has several extraction
methods fa' constructing a solution.

i. KaiserMeyer-Olkin Measure of Sampling Adequacy

The significance (0.00) is less than the assumed value (0.05) & KMO coefficient = 0.696. This implies that the fast@ aalaysi

TABLE 1.3: ROTATERCHOR LOADINGS H®YEL OF UTILITYNBBBILE PHONE SERVICE

Variables of utility of mobile phone servicg F1 F2 F3 F4 Communality
Security (A1) -0.26 | 0.48 | 0.34 | 0.22 | 0.47
SMS (A2) 0.08 | -0.09 | 0.78 | 0.02 | 0.62
Official (A3) -0.07 | -0.09 | -0.05 | 0.76 | 0.60
Touch with friends an&elatives (A4) 0.07 | 0.14 | 0.72 | -0.06 | 0.55
Symbol of Status (A5) 0.24 | 0.30 | 0.02 | 0.51 | 0.40
Convenience (A6) 0.04 | 0.73 | 0.00 | -0.18 | 0.56
Low cost (A7) 023 | 064 | -0.01 | 0.15 | 0.48
Passion (A8) 0.65 | -0.12 | 0.06 | 0.26 | 0.51
STD Calls (A9) 0.67 | 0.16 | -0.13 | -0.08 | 0.50
Dissatisfaction with land line (A10) 0.59 | -0.03 | 0.17 | 0.30 | 0.47
Multipurpose (A11) 0.70 | 0.08 | 0.03 | -0.15 | 0.52
Easy to contact (A12) 0.58 | 0.11 | 0.09 | 0.01 | 0.36
Eigen value 241 | 141 | 115 | 1.07

% of var. explained 20.05| 11.73| 9.56 | 8.87 | 50.21
Cum. Yexplained 20.05| 31.78 | 41.34| 50.21

Table 1.3 gives the rotated factor loadings, communalities, Eigen values and the percentage of variance explained dngil@ufeat the 12 variables associated
with the utility of mobile phone service, 4 factors have been extracted and these 4 factbisgether explain the total variance of these variables to the extent
of 50.21%. In order to reduce the number of factors and enhance the interpretability, the factors are rotated. The rotatasds the quality of interpretation
of the factors. Thre are several methods of the initial factor matrix to attain simple structure of the data. The varimax rotation is omeesiiot to obtain
better result for interpretation is employed and the results are given in Table 1.4.

TABLE 1.4: CLUSTERINF UILITY OF MOBILE RHEOSERVICE

Factors Utility of mobile phone service| Rotated factor loadings|
A8 0.65
A9 0.67
Factor | (20.05%)| A10 0.59
All 0.70
Al2 0.58
Al 0.48
Factor Il (11.73%] A6 0.73
A7 0.64
| A2 0.78
Factor 111 (9.56%) v 072
A3 0.76
Factor IV (8.87% G 051

Five factors were identified as being maximum percentage variance accounted. The five variables A8, A9, A10, A1l andralgesdaagether as factor | and
accounts 20.05% of the total variance. The three variables A1, A6 and A7 constituted thd fandomdcounts 11.73% of the total variance. The two variables A2
and A4 constituted the factor 11l and accounts 9.56% of the total variance. The two variables A3 and A5 constitutedrthé dadtaccounts 8.87% of the total
variance.

The five variable of utility of mobile phone service such as Passion (A8), STD Calls (A9), Dissatisfaction with land line (A10), M(Atid)randeEasy to contact
(A12) were grouped together as factor | and accounts 24.2% of the total variance.

ii. Correlation Analysis

The correlation is the study of finding the relationship between the variables. If there are only 2 variables in the simglafions there it is called simple
correlation otherwise the study in either partial or multiple celation. In this study the simple inteorrelations analysis is performed between the selected
variables and the results are presented in the form of correlation matrix. Further the significance of correlation waattésteto level of significance.

In this section the results of interorrelation analysis between the variables of utility of mobile phone service as factor | are presented through correletion m
The results of the intecorrelation analysis with its significance are presentedvenform of correlation matrix.

It is found that the entire variables of utility of mobile phone service on the basis of factor | considered have signiéicaotrelation.

It is concluded that the variables of utility of mobile phone service suétaasion (A8), STD Calls (A9), Dissatisfaction with land line (A10), Multipurpose (A11) and
Easy to contact (A12) have significant interrelationship between them.

6. CONCLUSION

The results obtained in this study accept the model and hypotheses propoSelfhiA y @ ¢ KS NBadz (& 2F GKS &ddzReée &aK26SI
WhdzYo SN 2F FIFYAf&@ YSYOSNE O6SINYyAYy3IOQ KI @GS &aA3IyATaOlafchcortnpiids tzdhe fddvardbles G K S
of utility of mobile phone service such as Passion, STD Calls, Dissatisfaction with land line, Multipurpose and Easy to contaqtesldaggtber as factor | and
accounts 24.2% of the total variance. This research, however, evaluated the variables influestcimgecloyalty of phone services in the context of Kanyakumari
District. The findings of the correlation analysis showed that the above variables also have significant interrelatidwsieip theem. The service quality had the
strongest totaleffect on customer loyalty. These results suggest that customer loyalty is most significantly affected by the high qualityrgeadlicehe results

of this study can assist researchers and academicians to understand the impact these variables have®ritBe¥ s NRa Ay i Sy idAiaz2y G2 OKI
the correlation between these factors.
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ABSTRACT
Organic farming system in India is not new and is being followed from ancient time. The demand for organitrfo®dsisg day by day. Worldwide consumers
are becoming health conscious and are concerned about nutrition and the quality of food consumed. Consumers are algglyireoeesined with the food
safety and the consumers are getting health conscious emg@aying more attention to quality of food consumed. The present study aims at analysing the factors
affecting satisfaction of consumers on organic food products. Using sstetitured survey of 550 respondents covering the Coimbatore city, TamilSiaizile
statistical tools have followed for analysis on consumer satisfaction.

KEYWORDS

organic farming, consumer satisfaction, health conscious, quality of food.

INTRODUCTION
rganic farming system in India is not new and is being followed from ancient time. It is a method of farming system wihidly pimed at cultivating
the land and raising crops in such a way, as to keep the soil alive and in good health by use ofwasgtsi (crop, animal and farm wastes, aquatic
wastes) and other biological materials along with beneficial microbes (bio fertilizers) to release nutrients to cropedsethsustainable production in
an ecofriendly pollution free environment. As thee food products are fresh, hygienic and healthy. Over the past decades, organic farming has experienced a
considerable rise in most of the industrialized countries. The demand for organic foods is increasing day by day. @rgengy$sem in India isot new and is
being followed from ancient time. The demand for organic foods is increasing day by day. Worldwide consumers are becltimtog$saus and are concerned
about nutrition and the quality of food consumed. Consumers are also increasimgigroed with the food safety and the consumers are getting health conscious
and are paying more attention to quality of food consumed.

REVIEW OF LITERATURE

1. Rupesh Mervin and R.Velmurugan (2013) in their study ascertained that consumers attitude tovgandie foods depends on gender, monthly income,
area of residence and state of health.

2. wdzlJlSEaK aSNBAY YR woxStYdNHAlIY 6Hnmo0 AY GKSANI aiddzRe gendeSaus, besugafidr, G K I
monthly income, fanily status and level of awareness towards organic foods.

3. Hasnelly, Eddy Yusuf, (2012) in their study captioned, that the result of the review obtained from the research objentieesalkxpected to make an
approach which is applicable in solving thieljems faced by companies, especially the organic products companies, and other similar companies in general,
SalLISOAtrtfte GK2as$S RSHfEAYy3d gAGK GKS YIFENL SO o6FasSR O2yadzySNnRa g fdsS FyR

4. Eva Sternfeld (2009) in her studyLINB & Sy G 2 NHI yA Ol ft f & 3ANRSY -fcughRast@rowing Sectdr. yhe /arficke yakes a ldokat & ( A
the development and current status of organic agriculture and organic food industry in China and discusses the prosjetstamd of the sector.

5.  Frederike Lulf8aden, Achim Spiller, Anke Ziihlsdamtl Matthias Mellin, (2008) in their study have indicated the importance of direct marketing for high
quality farm products has increased during the past few years. The resultsasimplthe role of store atmosphere, consumer service and product quality as
the main factors which influence consumer satisfaction.

6. wlkYdz D2@AYRI &lYez al NDO 58§/
FYyR {GA&AFFOGA2Y 6AGK 2NEI
produce. They prefer to buy from the super markets.

2y3StAaAz2s W2Ky LGFtALFS . I Nb@gdaNEmelHaddieystics y R S N
YAO LINRRdzOG&¢ KI @S aiGl GSR clpidude thankc@vetidnala dzY S
NEED/IMPORTANCE OF BHEIDY

1.  This study will point out the consumer satisfaction towards organic products.
2. This study will try to answer, how the consumer are satisfying with the organic products in Coimbatore?

STATEMENT OF THE PROBLEM

Though the price is high, consumers aaisgied with the organic products because of the quality and increasing health concerns in the last few years, consumers
A0FNIG LINSTFSNNAY3I 2NEFYAO LINRPRdzOGa KIFa | ddNY OGSR 3 Niacioksy PredieiBhie Sdnduaderks pur-i G Sy
OKIaS GSyRSyOeo {23 (KS NBaSIFINOKSNI A& (GNRBAy3d (2 RSa@adnyw S GKS 02y adzy SND
OBJECTIVES

1. To measure the Consumer Satisfaction towards the organic products.
2. To suggessuitable measures thereof.
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RESEARCH METHODOLOGY

AREA OF THE STUDY

The area of the study is confined to Cokgdre city.

SOURCES OF DATA

The primary data have been gathered directly from the respondents using throsigicéured questionnaire/intervievechedule.
The secondary data have been gathered from journals, Magazines and websites.

SAMPLING DESIGN OF THE STUDY

Convenient Sampling technique was used to select the respondents.

TOOLS FOR ANALYSIS

Regression Analysis

ISSN2231-5756

RESULTS & DISCUSSION

In order to find out the variables that determine consumer satisfaction, all the variables included for correlation dr@afgdieen regressed on consumer satis-
faction index. The following regression equation has been framed to ascertain the impaetwafrthbles on consumer satisfaction.

Cs = a + h AOR + b G + h AG + b EQ + b OCC + & TOF + b SIF

+ bk NEM + b M + ho FI + bl FE + bk POU + b K+ W CME + B BA +

bisFA + ,vCB + e

where,

Cs = Consumer Satisfaction

a = Intercept Term

bw X7 = Regression Coefficients

AOR = Area of Residence

G = Gender

AG = Age

EQ = Educational Qualification

occC = Occupation

TOF = Type of Family

SIF = Status in Family

NEM = Number of Earning Members

Ml = Monthly Income

Fl = Family Income

FE = Family Expenditure

POU = Period of Usage

KT = Kilometers Traveled

CME = Car Maintenance Expenditure

BA = Brand Awareness

FA = Feature Awareness

CB = Car Brand

e = Error Term

Determinants of Consum@&atisfactionMultiple Regression Analysis

TABLE 1

Variables Regression coefficien| Standard error| t
Gender -2.873** 0.835 -3.440
Age 0.023 0.037 0.622
Marital Status -0.336 0.898 -0.374
Educational Qualification | 0.147 0.307 0.479
Occupation 0.679** 0.202 3.369
Monthly Income 0.000 0.000 -0.395
Family Income 0.000* 0.000 2.418
Family Expenditure 0.000 0.000 -1.828
Type of Family 0.332 0.760 0.437
Status in Family 0.148 0.886 0.167
Look after Food Labels -0.505 0.817 -0.619
Period ofConsumption 0.855 0.450 1.899
Organic Foods Consumed 0.062 0.263 0.237
Frequency of Consumptiol| -0.785* 0.382 -2.052
Level of Awareness 0.189** 0.026 7.357
Level of Perception 0.437** 0.033 13.393

* Significant at five per cent level ** Significaattone per cent level

Constant 1 33.131
Std. Error of Estimate 14.093
23 :0.513
23 1 0.527*
GENDER

The regression coefficient indicates that gender negatively influecmesumers satisfactiorMale consumers have high level of satisfaction.
OCCUPATION

The regression coefficient indicates that occupation positively influeBc@s/ & dzY S NI &. Agtituliufists RiaveChigh I@vgl of satisfaction.
FAMILY INCOME

The regression coefficiemdicates that family income positively influenc®2 y & dzY SNR a® &/ 2y ARBder SNIE@R yog K2aS Tl YAt & AyC
have high level of satisfaction.

FREQUENCY OF CONSUMPTION

The regression coefficient indicates that frequency of consumptegatively influence® 2 y & dzY' S NR &b &/ | 20yAsadEF SNIAER2 yp K2 O2 y a dzY' S

times in a week have high level of satisfaction.
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LEVEL OF AWARENESS

The regression coefficient indicates that level of awareness positively influérgefg & daadMdlae / 2y adzySNRE ¢K2 KIF @S KAIK f
foods have high level of satisfaction.

LEVEL OF PERCEPTION

The regression coefficient indicates that level of perception positively influédéey” & dzY S N & & | 2(yAaadFvt SlihEdeyidl kfberdéption on organic
foods have high level of satisfaction.

The value of R2 is found to be significant at one per cent level. This shows that the regression equation framed is Agnouif62.70 per cent of variation in

level ofsdisfactionis due to the select variables.

RECOMMENDATIONS/ SUGGESTIONS

U If price organic food product will reduce consumer will more satisfied.

U The Government can give subsidy for the organic food production.

0 Consumers will increase if they get the organic products at subsidized rates.

CONCLUSION

The organic food industry, that organic food is safer, more nutritious, and tastes better than conventiondltiesed.beliefs have fueled increased demand for
organic food despite higher prices. The consumers will get more satisfaction if the products will get in a concessionahphieesaihe quality.

LIMITATIONS

1. The time was very limit to conduct the research on the selected topic.
2. With respect to actual pogdation the sample size was small.

SCOPE FOR FURTHER RESEARCH

The food product consumption which forms the healthy side of life through Organic food products, that replaces the ardifigialg which causes innumerable
diseases to the immune systemtbg children to the growrup. Thus, considerable research support will be necessary in the future to develop production tech-
niques that will allow for the successful production of organic crops on a wider scale than is possible today.
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ABSTRACT
Indian retail industry is witnessing a tremendous change with a growing middle class and rapidly increasing consumer Badingrtakes China for the
YydzZYo SNJ 2y S aLRid Ay GKA& &SI NRa Dfz2olf  wSiih Ihdia ard BdBdbla add Sl dontinug & frévidedsbond L 0
fundamentals. The Gross Domestic Product (GDP) is to grow by 7.4 percent in 2017 and 7.6 percent in 2018, whichbeiishée tmiddle class and increase
consumer spending beyond the edsaa. These trends are expected to help organised retail double in size by 2020. Food & Grocery holds a major pdation of Ind
household consumption that is dominated by unorganised retailers. Despite stiff competition, customers are influencedamfarsamnyhich drive them towards
organised retalil stores. A sample of 260 customers was selected from Coimbatore District by using corsanimgetechnique. Hence, this study set out to
find the factors by applying factor analysis that influencesarner loyalty towards organised food and grocery stores. Finding revealed that four factors, namely,
personalised service and location, Price and quality policy, store atmosphere and facilities and attractive offers infis@medloyalty towards orgesed Food
and Grocery stores.

KEYWORDS

customer loyalty, food and grocery, organised retail, factors analysis.

INTRODUCTION
ndian retail industry is large among all the industries, and it has emerged as one of the most dynamic @pedadindustries due to the entry of several
new players. With a growing middle class and rapidly increasing consumer spending, India overtakes China for the numb2rione’sy G KA & &8§
Retail Development Index (GRDI). The conditions for retailenslia &re favourable and will continue to provide strong fundamentals. The GDP is forecast
to grow 7.4 per centin 2017 and 7.6 per cent in 2018, which is helping boost the middle class and increase consumebspenditite essentials. These trends
areexpected to help organised retail double in size by 2020 (GRD Index, 2017).
Retail industry can be broadly classified into two categories namefanised and unorganised retail. Organised retailers are licensed for trading activities and
registered to p§ taxes to the government. Unorganised retail consists of unauthorised small skkopsentional Kirana shops, general stores, corner shops
among various other small retail outletbut remain as the radiating force of Indian retail industry (Anasua3R01

FIGURE EORMS ORETAIL MARKET IN IND
4 N

® Series1Organised9%

B Series10nline, 1% 1% 9%
‘ m Organised  m Unorganised

m Online

B SerieslUnorganise
90% 90%

- J
Source: IBEF.org
The retail industry in India is dominated by unorganised retail, accounting for more than (85%) of the total retadwadfieyhich (6665%) comprises dfood
and grocery busines3raditional retailers will continue to dominate the market even in 2025. Whereas, (15%) accounted for organised retad Fotdiand
Grocery retail business. Organised sector is growing at a faster rate, and penetrate the markets deeper, and tig 28@8¢ted to capture at least 3.2 per cent
of the food and grocery market and be worth INR 340,000 crore, growing at a CAGR of 22.5 per cent from current levetafetltiee in the market.(Image
Retail, 2016).
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FIGURE 2: RETAIL MR SEGMENTSINDIA
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Food andGrocery (F&G) forms the backbone of the Indian retail sector. With present market size at estimated US$ 4883800464 billion), the category will
continue to grow at about 1per centper annum over the next deda. As a result, for the foreseeable future, food & grocery retail is expected to dominate the
market with more than (50%ghare of the overall retail market.
LYRAI Q& C22R YR DNRBOSNE NBGFAE YIFN] SG pRlTSiinkie tegyp® at abbut 166 ceht jpeX EhBuan verdHalLJ2 N
next five years and will dominate the overall retail market. As per the findings @&héedition of thelndia Food Report, the food amplocery retail market is
expected to reach Rs 1@®,000 croreby 2025, with a growth rate of 15 per cent per annum. (India Food Report, 2016).
The retailer today faces a knowledgeable and demanding consumer. The customer demands convenience and a certain lerehdiimsifopping. The time
required to shop and to travel to a particular location, product variety, accessibility, offers and so on the importanst tizetdead to customer satisfaction and
loyalty. Hence, this study has been conducted to identify the key factors, which detsrcuistomer loyalty towards organised food and grocery retail stores.

REVIEW OF LITERATURE

DKENY G FYR . KdzaAly dnnmm0 Ay GKSANI NBaSENDK LI LISNI Sy GikiX £S R{ HCNBIE 2B t! deyF:
major attributes of the retail stores as perceived by the consumers of Punjab. 50 orgartmiédtages were selected in five selected cities for data collection.
Onehundred consumers were interviewed from sampled organised outlets adopting the systematic random sampling procedureeteeachusban city of

Punjab. Over 500 consumers wengerviewed at the selected stores in five selected cities. fimurdred and seventjive usable questionnaires were analysed

using factor analysis. The study reveals that there are six major factors preferred by consumers are availability ansevécgtambience, discount & price,

quality of product and promotion.

{KAEKYl YR a2KSYRSNI6HnamMm0OZ Ay GKSANI NBaSI NOK LI LIS NudyofGrdanisedsamd Usiorgdmiséd2 Y S
wSGFAf Ly R dzaidgMi theCtattors inflieacing dustofaryerception in organised and unorganised retail indudathinPrimary data were collected

from 300 customers using convenient sampling method and statistical tools such as factor analysiampleettest andcorrelation was applied to test the
hypothesis. The study concludes that customers perception on the organised retail sector was better when compared taqydresaubretail sector, but there

are certain factors which are not letting the organised resactor to be catering the maximum share of unorganised retail stores in India.

'YAFEA O0HnamMoO0 AY KSNI NBaSIFNDOK ¢2N)] SydAadt SRI % dAli RSN t I iiNEYLIES {2 6F NR
influence theselection of a traditional outlet or a new store for the purchase of food and grocery items. 387 customers of organisecrganised retail stores

were interviewed, and paired sampledst was applied to test the hypothesis. This study concludesath@hportant factor which can lead to increased patronage

at the new retailers is customer relationship management activities such as loyalty bonus/discounts, special custonfezecaat&ing facility and so on.
5KFENYSE&K O6HAMOU NY IRAA NADdzRe { $ViARRI 2FR /W2 G2YSNI 9ELISOGIGAZ2Y YR t SNOSLIIA
between expectation and perception of customers of organised retail stores. The study was carried out with a samplespbh2leémés and convenient sampling
method was used to select the sample siggthmetic means#i S&a G FyR {9wzv! ! [ Y2RSt ¢l a | LILXASR (2 FAYR
LISNODSLIiA2yd ¢KAA aldzReé ARSY(ATA Sgercdptiorswaditentfied, Svtiiah feegled Giszatisfaction addorg cuStamels. O G I A
{FGSYRNI Z w2883 yR We2dA onnmm0 Ay GKSANI |- ANTasetudy WahyReferénteSdligerh Sholideghudd A 2
/ AG@ QT I idicStynhdis dercépfion BWards shopping malls and to suggest the way by which the shopping mall can improve their merlrsha

study, data was collected from 50 customers of Aligarh and Mathura usingrotbility sampling. This study concludést by way of excellent customer
service a retailer can make their clients as regular customers and also refer their retailers to others.

I SYNIY2 FyR thylilte o6vHnmm0o Ay |y I NIAOES SydAadilt SiBtort@age {ASNdy on sgnhefsaeatddyimbarél K S
{i2NBa Ay LYRAFOQZS GNARASaAa (2 dzyRSNAGFYR GKS 1Seé& a lchddcustomarshbréepudnSary bii tige G I
of apparel stores. Systematic Samplinghieique was used to select 345 respondents, 15 each from 23 apparel stores of three cities. Frequencies, Percentages
Arithmetic Averages, Standard Deviations, Correlation, Regressiony@n@NOVA and Factor Analysis were used to analyse the datadeRigsst T Ay R& K|
product and operational quality was the most significant factor in creating high store image.
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tKFEyalkglid onnmp0 AY KA& FNIAOES SyidAadt SR WCI Ol2NE Q3F FISIQisylhe etapicRidbnalA 2 v |
retail stores in Chiang Mai operate the businesses and to find out what factors affecting traditional retail stores coemgstti Data were collected from 400

retail store customers using accidental sampling and ten retaiésieners by using purposive sampling. ANOMAst and multiple regressions were applied to

the collected data to test the hypothesis. This study finds that traditional retail stores in Chiang Mai are preferredayotiity of the customers due to sdce

of employees, characteristics of goods, location and layout of stores and arrangement of goods. In addition, the studgsctmtiuhe traditional retailers

should develop certain strategies that can fully meet the expectation of their customers.

AVYST{2LKAS 6Hnny0d AY KSNI NB&SINDK FNIAOES SydArdf SR WARLIKS2 NS al K2 wbEL
ship between retail brands and store loyalty. This study reveals that increase in retail lat&fdcsion and loyalty influences store loyalty and the study also
highlight the value of consumer retail brand satisfaction and loyalty, and provide suitable suggestion to the manageskrdarketing insights to enhance

GKS t2elfieéwndteirbradngsy 3 OF LI OA

Mithilesh and Rajesh (2018)y (G KSANJ NBaSF NOK ¢2NJ] SyidAdt SR WCIFOGU2NE LyTt dzSy OhyahdnarKS .
tdzy2loQX GNB G2 FdasSaa (KS ONJ dedisidh tbwadld ofyandddietailistotesiin Jaldh@harOrie ditekt Surv@ypméthodizvas dkkd
to collect the data, and the data were analysed with the help of KolmogprsVA Ny 2 @ (1 S& i X C N -BRextITiis studydiniling revdals thdt sforel f
and environment are the two factors which significantly influence the consumer buying behaviour.

STATEMENT OF THE PROBLEM

India is termed as a nation of shopkeepers with about 15 million retail outlets of all kinds, but it is dominated byegghalburhood grocery stores termed as
Kirana stores (Aniali, 2013). The customers prefer traditional retailers such as Kirana stores regarding location, @éisemvadis, the supply of goods on credit,
which results in stiff competition among organisand unorganised retailers. In this competitive world, with increasing number of retail stores, the retailers need
to be more customer oriented and need to be more updated about changing needs of the consumer. Understanding customewiagciieio preérence is

not an easy task because consumer today is more conscious, confident and much more demanding (Aamir and Subash, 2@b)elt,tbrganised retailers
should understand why customer prefers the particular store and what customers are expéaiin the retailers. This will help the retailers to come out with
more innovative ideas and services, which in turn will wean away a customer from another store, and in the same waigutestdrretail the customers.
Considering the above this sty aimed to find the factors that influence the customers to shop at a particular retail store.

OBJECTIVES
1. Tofind out the soci@conomic profile of the customers of organised food and grocery stores.
2. To analyse the factors influencing customer loyaltydeds organised food and grocery stores.

RESEARCH METHODOLOGY

The study covers organised food and grocery stores in Coimbatore District. The respondents were customers of organisddyfoodrg stores. This study
includes both primary and secongadata. The primary data was collected from a sample of 260 customers by adopting conwsaienptieg technique. Statis-
tical tools such as Simple percentage and factor analysis applied to analyse the data.

RESULTS AND DISCUSSION
FREQUENCY DISTRIBUTION
TABLE 1: DEMOGRAPHROFILE OF THE CDISERS

S. No. | Demographics Group Frequency(N=260) | Percentage
| Gender Male 138 53.1
Female 122 46.9
Married 202 77.7
1] Marital Status Unmarried 57 21.9
Others 1 4
Below 25 48 18.5
26-35 71 27.3
1 Age 36-45 71 27.3
46-55 60 23.1
56 & Above 10 3.8
No formal education| 27 10.4
School level 81 31.2
\% Educational Qualificatior] Under Graduation 85 32.7
PostGraduation 53 20.4
Professional 14 5.4
Agriculture 45 17.3
Business 31 11.9
VI Occupational Status Employed 109 41.9
Professional 22 8.5
Home Makers 53 20.4
Below Rs 10,000 64 24.6
Rs 10,00120,000 83 31.9
\ii Monthly Family Income | Rs 20,001 30,000 47 18.1
Rs 30,001 40,000 35 13.5
AboveRs 40,001 31 11.9

Table 1 presents demographic characteristics of the customers. Of the 260 customers, 138 (53%) are male, and the résy a@2fédTale. Marital status of

the customers shows that 202 (78%) are married. Age distribution of the sample indicates that71 ¢ Yl 22NA (& 2F (KS OdzaG2YS|
between 2635 Years and 385 years respectively. About 85 (33%) of the customers are undergraddetapational status of theustomersreveals that 109

(42%) of thecustomersare employed, and majority 83 (32%) of the customers earns income ranging from Rs2@,000L

FACTOR ANALYSIS

Factor Analysis is applied to reduce the complexity of dathen there are more variables on a phenomenon under study, then identifyingtwoeor few
variables that influence the phenomenon under study is complex. There the variables are to be reduced into few factarggtiatdes) which can be taken as
constructs (factors) that influence the phenomenon under study.

Using SPSS softwathese factors can be obtained. The following tables explain the steps to get the factors.
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KMOcg Bartlett measure of sampling adequacy is an index used to test the appropriateness of the factor analysis. The KM@rsl @@2dhisquare statistics
is sgnificant (<0.05). This means the factor analysis is appropriate for this data.

TABLE 2: KMO AND BHEETT'S TEST
KaiserMeyer-Olkin Measure of Sampling Adequaq .821
Bartlett's Test of Sphericity | Approx. ChBquare | 694.230
df 78
Sig. .000
Extraction communalities are estimates of the variance in each variable accounted for by the comp®hermsmmunalities in the following table are all high,
which indicates that the extracted components represent the variables as well.

TABLB: EXTRACTION COMMUNRES

Initial | Extraction
Reasonable price 1.000 | .358
Availability of all branded merchandise 1.000 | .442
Extended parking area 1.000 | .581
High quality of the Merchandise 1.000 | .706
Convenient location of the store 1.000| .611
Customer loyalty program 1.000 | .483
Personalised attention /friendliness of sales 1.000 | .658
Frequent promotional offers 1.000 | .677
Accessibility (Self Service) 1.000 | .578
Store Ambiance & Cleanliness 1.000| .610
Availability ofrefreshments anentertainments facility| 1.000 | .583
Handling complaints /Queries 1.000 | .632
Information about new arrivals 1.000| .661

The percentage of total variance contributed by the components is given in the following Thiel@ercentage of totalariance contributed by the first compo-
nents is 32.479%, by the second component is 10.246%, by the third component is 7.852% and by the fourth componentThis/tt¥e are four components
for the given set of variables.

TABLE 4: TOTAL VARZE EXRAINED

Component Initial Eigen values Extraction Sums of Squared Loading  Rotation Sums of Squared Loadingy
Total | % of Variancel| Cumulative %| Total | % of Variance] Cumulative %| Total | % of Variance] Cumulative %

1 4.222 | 32.479 32.479 4.222 | 32.479 32.479 2.236 | 17.202 17.202

2 1.332| 10.246 42.725 1.332| 10.246 42.725 1.929 | 14.838 32.040

3 1.021 | 7.852 50.576 1.021 | 7.852 50.576 1.744 | 13.416 45.457

4 1.003| 7.718 58.295 1.003| 7.718 58.295 1.669 | 12.838 58.295

5 917 7.055 65.350

6 .870 | 6.692 72.042

7 .758 5.830 77.872

8 .657 | 5.055 82.927

9 .530 | 4.080 87.007

10 .518 | 3.984 90.992

11 422 | 3.249 94.241

12 .391 | 3.010 97.250

13 .357 | 2.750 100.000

The rotated component matrix gives the variables belongmmgach componentThe maximum of each row (ignorimge sign) indicates that the respective
variable belongs to the respective component.
TABLE 5: ROTATED GEDINENT MATRIX

Component
1 2 3 4
Information about new arrivals .761 | .016 | .170 | .229
Handlingcomplaints /Queries .691 | .165 | .350 | .062
Personalised attention /friendliness of sales .647 | .043 | -.042 | .486
Convenient location of the store .553 | .455 | .065 | -.307
Customer loyalty program 486 | .413 | .058 | .269
High quality of the Merchandise .156 | .808 | .027 | .167
Extended parking area .001 | .689 | .321 | .058
Reasonable price 127 | .450 | .187 | .323
Store Ambiance & Cleanliness .051 | .077 | .775 | -.012
Availability ofrefreshment and entertainment facility .162 | .127 | .708 | .200
Availability of all brandedherchandise .224 | .351 | .514 | .061
Accessibility (Self Service) .075| .157 | .016 | .740
Frequent promotional offers .307 | .151 | .278 | .695

Based on the rotated component matrix four factors and its underlying items are summarised as follows:
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TABLE 6: FACTORSTRACTED FROM FARANALYSIS

S.No | Factor Name Variable Included

Information about new arrivals

Handling Complaints /Queries

F1 Personalised service & Locatio| Personalised attention /friendliness of sales

Convenient location of the store

Customer loyalty program

1. High quality of the Merchandise

Extended parking area

Reasonable price

Store Ambience & Cleanliness

Availability ofrefreshments and entertainments facilit

. Availability of all branded merchandise

Accessibility (Self Service)

Frequent promotional offers

F2 Price and Quality policy

F3 Store atmosphere & Facilities

WINIP W

F4 Attractive offers

FINDING

Majority (47%) of the customers are male.

Majority (78%) of the customers selected are married.

Majority (27%) of theustomers selected are in the age group of4&%byears.

Majority (33%) of the customers are undergraduates.

Majority (42%) of the customers selected are employed.

Majority (32%) of theustomersselected earn income between Rs.10000 to Rs.20000 per motiiamily.

The result of factor analysis reveals that among 13 variables, only four factors; personalised services and locatind,quradiéyapolicy, store atmosphere
and facilities and attractive offers are extracted as the key factors influenasigroer loyalty towards organised food and grocery retail stores.

SUGGESTIONS

e  The store should continue to provide personalised services to their customers such as informing about new arrivals,doamplimgts and queries with
the help of welltrained sales personnel.

e  The store management should concentrate orsiare promotion such as contest, lucky draw and surprise discount to attract new customers and also to
retain the existing customer.

e  The store should offer customer loyalty program to thegukar customer such as the point system, membership card and referral program to motivate the
existing customers.

e  Location of the store is one of the factors preferred by the customer. Therefore, the store should adopt some stratefgéesHime delivey, phone order
facility and so on to the customer who resides far away from stores.

e The retailer should never compromise on their price and quality policy which in turn will make the customers shift to stoother

e  Retailers should focus on refreshmeartd entertainment facilities such as play area for kids, babysitting, a modern and hygienic food court to bring out
delight in customers.

CONCLUSION

This study attempts to identify the key factors influencing customer loyalty towards organised foapcaedy retail stores. For the purpose, 260 respondents
were surveyed and factor analysis was applied, and it was helpful to identify the underlying factors that determine clgstaltyerand the result reveals four
factors which influence the customeo wisit the particular store often and also continue to shop in future. This paper concludes that personalised service and
location, price and quality policy, store atmosphere and facilities and attractive offers are the four factors that influsiocee loyalty. Therefore these are the

areas where the retailer needs to concentrate, and in addition to this, he has to come out with a lot of innovative ideas doit the changing requirements of

the customer.

LIMITATIONS
1. This study was conducted in Coimbatore District. Therefore, the results of the study may or may not be applied to other areas
2. Survey method which was adopted for collecting the data has its limitations.
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ABSTRACT
Cloud computing becomiragtractive tool for delivering webased services. It can enable rapid development and dynamic scaling and it offers flexible powerful
but low cost distribution infrastructure. In paper we proposed new infrastructure capabilities to support dynamic setwadnie network layer Allocation of
resource at specific locations and those sites are connects by backbone supporting provisional virtual links. Eachrietratitmane data center for processing
of resource specified by function. Application coltér updates the distribution information and multicast to access nodes for load balancing of flow of packets
and regulating the traffic flow within application cluster to avoid congestion. The processing elements create the yttigumwes to adjusto prevent output
congestion.

KEYWORDS
load balance, cluster, virtual output queues, resource allocation.

I. INTRODUCTION

loud computing is being widely adapted across many industry sectors with adapted with security concern. Network laydoirditg computing face a

congestion problem, not able balancing the load. In existing network layer resource allocation is biggest problem, dueeguldtion of the traffic is

very difficult. In this proposed paper introduces application controlleatt as centralized operator for the balancing the load, regulating the traffic over
the clusters. In these dynamic networks always updated information multicast to each region. The basic structure of a¢hnmulgh access node make a user
interface b application servers. In same layer application controller plays a major role to control the congestion by using sciitaiojeds. The backbone routers
are always communicating with data path services and forwarding multicast message and also savséripe updates. The cloud will be divided in to multiple
clusters, every cluster have data centers switches. The application server receive the updated news, observe its seri@ratibjes and subscribe server
implicitly to required multicasts. fally the subscription done by the observing the traffic.

II. DYNAMIC NETWORKCLOUKOMPUTING

The Dynamic networks are support new infrastructure capabilities. These networks easy to allocate the resource at g@tifindeshare load equally that
means in which location have a less traffic allocate the path through that direction. Regulating the traffic by updategemedsee consider portion of dynamic
network. The figure consists of Data center, Application node, provisional Virtual linkréued ®utput queues.

FIG. 1

D DD 'nr?odes

(servers)

It support internet scale traffic volumes with router like latency, and flexible for high performance packet processréf aticuites are connected by backbone
supporting the provisional virtual link.

DATA CENTER

EachData center processor having cluster process resource specified by function, Data center consists of multiple stagdsilfiyr seah system with 1k00k
servers.
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The additional edge capabilities are load balancing of flow or packets, regulatingfteaff within application cluster for avoiding congestion, multicast the packet
forwarding within cluster.

lll. APPLICATION COMPONIEN
Overall Application Components are:

1. Access nodes

2. Application Controller

3.  Application Server

4. Backbone Node

Access
Nodes

Application
Servers

Application
Controller

Backbone
Nodes

ACCESS NODE

Access nodes are User interface functions to pass the request and get the responses from servers.
Each node has multiple user connections are directly connected with the respected servers.
Access node is part of the cluster and cluster is itign of the data center.

FIG. 3

APPLICATION CONTRERL
It is system session level control. It will be create the sessions, increment multicast tree routing and controlling ted idamation it distribute multicast
message to all theegions irthe cluster.
DATA CENTER SWITGHINSUES
Each switching center have multiple connection for scalability, switching center directly connected with other switcteng icdratve multiple path to it neigh-
boring switching centers. Finally the performansénicreases.

FIG. 4

CONTROLLING THE UPBB DISTRIBUTION

For example divide the game in to multiple regions with multicast per region, and send object update on multicast foothe@egive state visible region. The
server subscribe the regions aseded or network node can observe implicitly to required multicast. The subscription done by observing the traffic. When the
server subscriber, starts for receiving updates: no coordination with sender required, send full updates periodically i@téowe
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FIG.5

switch fabric constrained

I I z./ bandwidth
processing
elements

wS3dzAE FGAYy3a GKS GNIFFAO gAGK Of dzaGSNI F2NJ | g2 AR 02y aSatpuiqyedes. Addidyhandicdlid VOQy G S
rate will be adjusted. VOQ rate is adjusted to prevent output congestion wpilmizing the performance.

BACKBONE NODES

Backbone node provides data path services. To make a communication between any to data Aentérean also multicast message forward and subscription.
The nodes are act as intermediate nodes just share thesange and subscription for following notifications.

IV. CONCLUSION

Each location constructs data center for processing of resource specified by function. Application controller updatéshihigodisnformation and multicast to
access nodes for loashlancing of flow of packets and regulating the traffic flow within application cluster to avoid congestion. The prodessergsecreate
the virtual output queues to adjust to prevent output congestiéinally reduce the congestion into minimal leveadaptive network layer in cloud computing
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ABSTRACT
Entrepreneur Skills, Training and Development are the driving forces of economic growth and social development for ankrcetfettive entrepreneur skill
development programme and training opportunities help to cremiéemploymentat the Domestic as well as International level. The Indian government should
identify what kind of entrepreneur skill and training need to start an enterprise. These training must be based on gtgirahdommodity business sectors for
essential ecoomic development. Hence the researcher discussed about the various entrepreneurs skill development and training prodatedreshes busi-
ness sectors in Tamilnadu, India. We see in detail about the skill development of various sectors of the business.

KEYWORDS

business, development, entrepreneur, economic growth, skill development.

INTRODUCTION
VONBLINBY SdZNBAKAL) Ad WYy AYRAQGARdIZ fQa FoAfAde (2 G dzNking SsawelhaRtBabilty toh v (i 2
plan and manage projects in order to achieve objectives. It is seen as vital to promoting innovation, competitivenessamicegowth. Fostering
entrepreneurial spirit supports the creation of new firms and business growth. Entreprenesishialso provides benefits of whether a person interest
G2 aGFINIAYy3 + ySg o0dzarySaae ¢KSe Oly o6S dzaSR I ONE & atiativaS ®riaffitys @amwdrldS inde v |-
standing of risk and a sense of respibilgy (European, 2015)
Skill development is critical for economic growth and social development. Skill development is an important driver to paldrggseduction by improving
employability, productivity and helping sadhable enterprise development and inclusive groglonrad, 2015)it facilitates a cycle of high productivity, increased
employment opportunities, income growth and development. However, this is just one factor among mestingfthe productivity whose measurement differs
for individuals, enterprise and economy. The increase in productivity could be due to availability of skilled & healthwenatgotinological up gradation and
innovative practices and macroeconomic stgits(Sunita & A, 2012)

OBJECTIVES OF THEXST

1. To Study the importance of entrepreneur skill development.

2. To Critically examine types of problems & issues in entrepreneurship.
3. To Study on support of youngsterdevelop entrepreneurship.

4. To Evaluate good skill development of the successful entrepreneur.

DEFINITION OF ENTREREUR
+A3YySEaK ¢l YAf NI &ddz RSTFAYS&ET G9YGINBLINBYSdzNJ A& | LISNEPentda K2 i KSR O& 8z (| ABE 1

ENTREPRENEURSHIP $KIRL DEVELOPMENT

Entrepreneur wants to update his knowledge in his business. The entrepreneur skills and knowledge are the engines ofgroevtbraid social development

of any country. In the competitive world gd will be determined by the abilities of its people to create, share and use knowledge more effectively. On the Job
opportunities side, it is failing to create enough job opportunitid&san, 2011)Professionals entering tjeb market are lacking in skill sets. This is resulting in a
scenario of rising unemployment rates along with low employak(iBill Development in Indipresent status and recent developments, 2612)16)
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CONCEPTUAL FRAMEWORK-ACTORS THAT CRMBUTE TO THE SUESENTREPRENEURS

FIG. 1

Competencies

Psychological
Characteris-
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CHILDHOOD EXPERIEBICE

Ly OKAfRK22R SELISNASYOS 41 & L F2dzyR RAFTFSNBY G 1 AY R QresslofpaneifloBm. Hy/Workd.it foll S
his business work not successful, becaofkack of man power. The handloom workers are available but the raw materials are not sufficient at the time he met
losses and business troubles to run business. These are problems may be he attend the problem faced by his businessoubiirhiach and every step of

his business. In the mean time | am seeing his business ideas and experience in his business. The impact of childhams egpedled common characteristics.
There was a relative predominance of being the younger child amongutteessful compared to the level of training they had received, responsibilities were
given and they were exposed to an environment which encouraged independence and creative exploration. This environnegrafende laid the foundation

that enabled tlem to portray strong personalities able to handle problems and challenges through their journey to success. The indepeindemntent enriched

their creative thoughts from an early age facilitating successful ventures later in life. All the parti¢ipdrasvery good relationship with their parents contrary

to the findings, and their father was voted as the most influential parent in their (Bhavna, 2015)They were brought up in an environment that was part
authoritarian and part permissive which fueled their creativity and independence. This experienced-tadeetgtressful situations such as poverty, economic
hardships due to decisions of their patenand death of a father, which influenced their decisions later in life. The training received during their childhood was
most useful to the company and produced goods or services of superior quality. Its gives a very good childhood expériences their success. These early
childhood experiences were thus found to be a factor which contributed positively to their su@hasdrashekar & Bahal, 2012)

PSYCHOLOGICAL CHARRISTICS

Psychological characteristics whisithe second factor identified was discussed in terms of need for achievement, locus of control, propensity to takerrisk, to
ance of ambiguity, selfonfidence and innovativeness. The high degree of need for achievement entrepreneurdsrd@ence This was identified through their
high quality. Through their commitment and hard work in achieving the targets they have set for themselves. Considetiilgythie tlerate ambiguities,
majority were identified to have moderate tolerance of ambigudtue to the different levels of uncertainty prevailing in the different chosen ventures. The entre-
preneur creativity required high degree of innovation to be succeg¢g¢hganandan & Vignesh, 201h)s further revealed thzan alignment of these two factors
contributed to the success their respective industries. We observed that factors such as need for achievement, self eprisleraking ability and locus of
control were interrelated and worked as a force to resuoltheir success. The ability of the entrepreneur to meet those requirements through their degree of
innovation and tolerance of ambiguities has resulted in achieving their success. Entrepreneurial Competencies exhibitddtiraity managerial capabis,

hard work, sacrifices and dedication to the task. The elements relating to the competencies of the participants uncotrerestuidy is consistent with the
findings of the past research. Apart from these sacrifices, hard work and dedicationttisihehe participants have advised their own unique way of managing
their employees and have cultivated unique abilities to be successful. Human relations were identified as an importain &sgiestuccess and a unique style

of managing this resourcgurfaced from the study.

MANAGING EMPLOYEES AND [SHEON MAKING

Entrepreneur wants to manage the each and every employee. He has to take a good decision maker at any time. Entrepteseaur ereéronment of affection,
sense of belonging ammbmmitment all around which are ingredients in his recipe for success. Affectionate qualities and the satisfaction hérderikelping
his employees. He stated that he had helped some of his members to build houses and also gives advice on how shegeadsn life. He acknowledged his
competent staff, which he considers as a part of himself and the reason for the s(@Baémnurugan & Kalai Rani, 2016)

UNIQUE COMPETITIVEIATIES

Their unique abilities in conductirtheir business competitively, differs with the different industry requirement venture. The inspiration of nature hasdetwable

have own trademark of design, which was described as designs that flow through the garment and being very masculine cbimpetitize edge over his
competitors through his unique style and also through his high quality paints and dyes. The unique ability to be cometiterealed through his ability in
combining his artistic talent with the exposure he has received fbraver the world, seeing the art of living. So you uproot those things and you store it in your
YAYR® ¢KSy &2dz LXI& gAGK gKIFIGSOSNI 6KS NB&A2dz2NDSa KS NS dwast i osde atadyretdSTReir( K I
unique abilities in conducting their business competitively were identified by the researcher as a reason behind their Bhesesabilities varied from creativity

which would be in design, products or in writing, quality in the products or servicedewand a network of trained suppliers along with the expert knowledge

they had in operating their venture. The entrepreneurial competencies are various terms of business competitors and tine exgtoee of the business. Thus

GKS GSNY a9 pivNBLINEYOSENKE! (Sy@2YLI aa Fff GKS ARSYGAFASR 02 YLISGSBW QUmard& | y R
Venkatesh, 2017)
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FORMAL AND INFORMIEARNING

All are well educated with who had pursued a professional course relating to their venture apart from their school edieationith such a foundation affirmed
that informal learning was the most important form of learning due to the creative natuthedf ventures. Highlighting the importance of informal learning a
participant stated. Their opinion was that creativity is inborn and can be harnessed through the experience in that fietdrang through the association of
people which cannot be taing through formal courseéSeuwandhi, 2008)

CONCLUSION

Every person has a different skills and ideas. We are different thoughts and ideas are having by each and every pemmteBsfud entrepreneur has to be
getting their knowledge in the unique rules to follow. In this article we following to very simple and important of the businesisasidlto be growth of the
successive skill development of the entrepreneur. These are the above points to be showing the fidneé thve successful entrepreneur to develop his skills

and making a good entrepreneur in this world.
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