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ABSTRACT 

Ψ!ŀǿŀȊΩ ƛǎ ŀ ƘŜŀƭǘƘ ƛƴǎǳǊŀƴŎŜ ǎŎƘŜƳŜ ǇƭŀƴƴŜŘ ǘƻ ƛƳǇƭŜƳŜƴǘ ƛƴ YŜǊŀƭŀ ƛƴ ǘƘŜ ȅŜŀǊ нлмт ŦƻǊ ǘƘŜ плллллл ŘƻƳŜǎǘƛŎ ƳƛƎǊŀƴǘ ƭŀōƻǳǊŜrs who have been working in 
different sectors in the State. It aims at providing health care assistance and free medical facilities to each registered worker. The initiative plans to collect infor-
Ƴŀǘƛƻƴ ŀōƻǳǘ ǘƘŜ ŘƻƳŜǎǘƛŎ ƳƛƎǊŀƴǘ ǿƻǊƪŜǊǎΦ ¦ƴŘŜǊ ǘƘŜ ǎŎƘŜƳŜ ǘƛǘƭŜŘ ΨŀŀǿŀȊΩΣ ŀƴ ƛŘŜƴǘƛǘȅ ŎŀǊŘ ǎƘŀƭƭ ōe provided to each migrant worker who gets registered. This 
ǇŀǇŜǊ ƛǎ ŀƴ ŜŦŦƻǊǘ ǘƻǿŀǊŘǎ ǎǘǳŘȅƛƴƎ ǘƘŜ ƻǇǇƻǊǘǳƴƛǘƛŜǎ ŀƴŘ ŎƘŀƭƭŜƴƎŜǎ ƻŦ ǘƘŜ ΨŀŀǿŀȊΩ ǎŎƘŜƳŜ ŀƴŘ ǘƘŜ ŀƛƳΣ ōŜƴŜŦƛǘǎΣ ǘƘŜ ǿŀȅ Ƙƻǿ it will be implemented. The study 
uses both primary and secondary data. The language barrier makes the domestic migrant labourers vulnerable and prevents them from accessing health care and 
ǇǊƻǘŜŎǘƛƴƎ ǘƘŜƛǊ ǊƛƎƘǘǎΦ ¢ƘŜ ΨLƴǘŜǊǎǘŀǘŜ aƛƎǊŀƴǘ ²ƻǊƪŜǊǎ ²ŜƭŦŀǊŜ {ŎƘŜƳŜΩ ƭŀǳƴŎƘŜŘ ōȅ ǘƘŜ {ǘŀǘŜ ƎƻǾŜǊƴƳŜƴǘ ƛƴ ǘƘŜ ȅŜŀǊ нлмл Ƙŀs not made much of an impact. The 
enrolment of the scheme is only 54350 as on 31st December 2016. In this context the study is being conducted. 
 

KEYWORDS 
ΨŀŀǿŀȊΩ ƘŜŀƭǘƘ ƛƴǎǳǊŀƴŎŜ ǎŎƘŜƳŜΣ ŎƘŀƭƭŜƴƎŜǎΣ ŘƻƳŜǎǘƛŎ ƳƛƎǊŀƴǘ ƭŀōƻǳǊŜǊǎΣ ƻǇǇƻǊǘǳƴƛǘƛŜǎΦ  
 

INTRODUCTION 
igration is the livelihood and survival strategy of many persons through well targeted remittance (Justin Paul, 2005). There are nearly 400000 domestic 
migrant labourers working in the Kerala state. They are mostly from West Bengal, Orissa, Bihar and Assam. The majorities only speaks their native lan-
guages and are unable to effectively communicate to the local people and the Government official. It is very difficult to them to make use of the various 

welfare scheme launched by the state Government. The Kerala Government introduced a welfare scheme for the migrant workers on May 1st of 2010. Under the 
scheme titled 'Inter State Migrant Workers Welfare Scheme', a membership card is issued to each migrant worker who gets enrolled. Each registered worker 
would get up to Rs. 25,000 as healthcare assistance for in-patient care in empanelled hospitals in case of accidents or chronic diseases. However, the worker is 
eligible to get only Rs. 100 per day and the maximum limit fixed per episode of disease is Rs. 2000. If the labourers become incapable of undertaking jobs for more 
than six months due to accidents or chronic diseases, they are eligible to get a special assistance of up to Rs. 25000. The labourers who have registered in the 
scheme continuously for three years are also eligible to enjoy a retirement benefit of Rs. 1000 per year subject to a minimum of Rs. 10,000 and a maximum of Rs. 
25,000. Financial assistance to the tune of Rs. 50,000 in the event of death in accident at work site and Rs. 10,000 in the event of natural death is provided to the 
dependents of the migrant labourers. An additional assistance of Rs. 5000 to Rs. 15000 (depending on the distance to the state of origin) is also given for trans-
porting the body to their native places. There is also a provision for assistance of Rs. 3000 per annum for the education of the children of migrant labourers who 
are studying beyond Class X in Kerala. The scheme is implemented through the Kerala Construction Workers Welfare Fund Board which is also running a scheme 
for the welfare of the construction workers. The migrant worker will be required to pay an annual contribution of just Rs. 30. The Welfare Board, which is financed 
mainly from the cess on construction activities, will credit twice that amount in her/his account. The government will provide the rest of the money needed for 
the welfare measures. The welfare fund package is in addition to the assistance available to inter-State migrant workers under the Inter State Workmen (Regulation 
of Employment and Conditions of Service) Act, 1979 and the rules framed under it. The welfare fund scheme would be monitored by an advisory committee 
chaired by the State Labour Commissioner and comprising representatives of various trade unions (Government of Kerala, 2010). Though the scheme aims to 
enroll half of the migrant labourers, enrolment with the scheme is only below 2 percent of the estimated labour force.  
In this context the Labour and Skills Department of Kerala have issued an order on 27th October 2016 regarding the objective and aim of the health insurance 
ǎŎƘŜƳŜ ΨŀŀǿŀȊΩ ŦƻǊ ǘƘŜ ŘƻƳŜǎǘƛŎ ƳƛƎǊŀƴǘ ƭŀōƻǳǊŜǊǎ ǿƘƻ ƘŀǾŜ ōŜŜƴ ǿƻǊƪƛƴƎ ǘƘŜ ǎǘŀǘŜ ƛƴ ǾŀǊƛƻǳǎ ǎŜŎǘƻǊǎΦ ¢Ƙƛǎ ǎǘǳŘȅ ƛǎ ŀōƻǳǘ ƻǇǇortunities and challenges of the 
ΨŀŀǿŀȊΩ ǎŎƘŜƳŜ ƛƴ ǘƘŜ ŎƛǊŎǳƳǎǘŀƴŎŜ ƻŦ ŀǿŀǊŜƴŜǎǎ ǘƻǿŀǊŘǎ ΨLƴǘŜǊǎǘŀǘŜ aƛƎǊŀƴǘ ²ƻǊƪŜǊǎ ²ŜƭŦŀǊŜ {ŎƘŜƳŜΩΦ 
 

INTERSTATE MIGRANT LABOURERS/ DOMESTIC MIGRANT LABOURERS (DML) 
For this study "Interstate Migrant Labourers/Domestic Migrant Labourers (DML)" means in-migrants from other states, flocking in Kerala for different types of 
activities involving manual labour, particularly in construction sector. They are floating or circulating from one place to another. 
 

REVIEW OF LITERATURE 
Kumar (2011) studies the vulnerability of the migrants and the responsiveness of the state in case of the unskilled migrant workers in Kerala, India i.e. in a sub-
national context. The study is based on an in depth interview with migrant workers and various stake holders. It broadly speaks about the welfare scheme intro-
duced by the Kerala Government for the interstate migrant workmen who have been migrated to Kerala from various parts of India. The study points out that 
there is a need to form a separate welfare board to the interstate migrant labourers for the effective functioning and implementation of welfare activities.  
D Narayana (2013) has suggested in their study about the domestic migrant labourers in Kerala that Government of Kerala design a Kerala State Insurance Scheme 
speciically targetig DML(Domestic Migrant Labourers) most of whom may be above poverty line.The study suggest that scheme may be on contributory basis and 
with subsidies from Government of Kerala.It shall be contributed by both Government of Inida (and the Governments of state origin that are willing to do so also) 
may also be encouraged to contribute to the scheme. The Health Schemes may be limited to those who register as per the recommendation.  
Ravi Srivastava (2003) reports that labourers working in harsh circumstances and living in un hygienic conditions suffer from serious occupational health problem 
and are vulnerable to disease. As the employer does not follow safety measures, accidents are quiet frequent.Migrants cannot access various health and family 
care programme due to their temporary status. Free public health care facilities and programmes are not accessible to them. 

M 
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NEED AND IMPORTANCE OF THE STUDY 
The migrant labourers are most vulnerable group due to language barrier, socio-cultural difference and their relative backwardness. In Kerala most of the manual 
works are being carried out by these Domestic Migrant Labourers so it is essential to provide required welfare net. Kerala state being a front runner in planning 
and implementing various welfare schemes through various welfare boards, it is essential to ensure that its benefit will reach to the target group. This study 
ŦƻŎǳǎŜǎ ƻƴ ǘƘŜ ƻǇǇƻǊǘǳƴƛǘƛŜǎ ŀƴŘ ŎƘŀƭƭŜƴƎŜǎ ƻŦ ǘƘŜ ΨŀŀǿŀȊΩ ǎŎƘŜƳŜ ŀƴŘ ǘƘŜ ŀƛƳΣ ōŜƴŜŦƛǘǎΣ ǘƘŜ ǿŀȅ Ƙƻǿ ƛǘ ƛǎ ƎƻƛƴƎ ǘƻ ƛƳǇƭŜƳŜƴǘ. 
 

STATEMENT OF THE PROBLEM 
The language barrier, educational backwardness, socio-cultural difference between state of origin and Kerala and the large distance to travel to reach Kerala make 
the interstate migration similar to International migration (Kumar, 2011). The language barrier makes them more vulnerable and prevents them from accessing 
health care and protecting their rights. In India social security and labour welfare listed in Directive Principles of state Policy and falls under Concurrent list. 
¦ƴƻǊƎŀƴƛȊŜŘ ǎŜŎǘƻǊ ŘƻŜǎƴΩǘ ƘŀǾŜ ƭŀōƻǳǊ ƭŀǿ ŎƻǾŜǊŀƎŜΤ ǘƘŜǎŜ ŀǊŜ ǎŜŀsonal and temporary nature occupation. The casual nature of work and labour mobility is high 
hence bargaining power is low. Kerala has several achievements to its credit in introducing social security measures to address economic and social distress. These 
ǎƻŎƛŀƭ ǎŜŎǳǊƛǘȅ ǎŎƘŜƳŜǎ ŀǊŜ Ƴŀƛƴƭȅ ƛƳǇƭŜƳŜƴǘŜŘ ǘƘǊƻǳƎƘ ǾŀǊƛƻǳǎ ǿŜƭŦŀǊŜ ŦǳƴŘ ōƻŀǊŘǎΦ ¢ƘŜ ΨLƴǘŜǊǎǘŀǘŜ ƳƛƎǊŀƴǘ ²ƻǊƪŜǊǎ ²ŜƭŦŀǊŜ {ŎƘŜƳŜΩ ƛƴǘǊƻŘǳŎŜŘ ōȅ YŜǊŀƭŀ 
Government has not made much impact. The enrolment of the scheme is only 54350 as on 31st December 2016(Government of Kerala, 2016) and there are no 
claimants till date. The state Government now plans to launch a health insurance scheme for the interstate migrant workers, it is necessary to study the oppor-
tunity, challenges, aims, benefits and ǘƘŜ ǿŀȅ ƻŦ ƛƳǇƭŜƳŜƴǘŀǘƛƻƴ ƻŦ ΨŀŀǿŀȊΩ ǎŎƘŜƳŜ ŦƻǊ ƛǘǎ ŜŦŦŜŎǘƛǾŜƴŜǎǎΦ 
 

OBJECTIVES 
1. ¢ƻ ǎǘǳŘȅ ǘƘŜ ŀǿŀǊŜƴŜǎǎ ƻŦ ǘƘŜ ŘƻƳŜǎǘƛŎ ƳƛƎǊŀƴǘ ƭŀōƻǳǊŜǊǎ ǘƻǿŀǊŘǎ ǘƘŜ ΨLƴǘŜǊǎǘŀǘŜ aƛƎǊŀƴǘ ²ƻǊƪŜǊǎ ²ŜƭŦŀǊŜ {ŎƘŜƳŜΩ ƛƴǘǊƻŘǳŎŜŘ ƛn the year 2010 
2. To understand the opportunities and ŎƘŀƭƭŜƴƎŜǎ ƻŦ ΨŀŀǿŀȊΩ ƘŜŀƭǘƘ ƛƴǎǳǊŀƴŎŜ ǎŎƘŜƳŜ ƛƴǘǊƻŘǳŎŜŘ ŦƻǊ ǘƘŜ ƛƴǘŜǊǎǘŀǘŜ ƳƛƎǊŀƴǘ ƭŀōƻǳǊŜǊǎΦ 
 

RESEARCH METHODOLOGY 
The study follows descriptive research design. The data collected from both secondary and primary sources. A primary survey is being conducted on the month of 
March 2017 with a sample of 100 migrant labourers from various construction sites in Kozhikode district using interview technique. Secondary data collected from 
various books, journals, reports, websites and working papers. 
 

RESULTS AND DISCUSSION  
¢ƘŜ ǎǘǳŘȅ ǎƘƻǿǎ ǘƘŀǘ ŀƳƻƴƎ ǘƘŜ млл ƛƴǘŜǊǎǘŀǘŜ ƳƛƎǊŀƴǘ ƭŀōƻǳǊŜǊǎ ƴƻƴŜ ƛǎ ŀǿŀǊŜ ŀōƻǳǘ ǘƘŜ ΨLƴǘŜǊǎǘŀǘŜ aƛƎǊŀƴǘ ²ƻǊƪŜǊǎ ²ŜƭŦŀǊŜ {ŎƘŜƳŜΩΦ 
DEMOGRAPHIC PROFILE 

TABLE 1: DEMOGRAPHIC FACTORS 

 Age of the respondent Age of migration to Kerala Age at which joined in the construction labour market Daily Wage 

Mean 25.74 19.93 18.76 495 

Std. Deviation 5.53 4.36 3.44  101.37 

Source: Primary data 
The table 1 shows the mean age of in-migrant labourers are 25 years. Their daily income after migration is Rs. 495 /- and mean age of migration to Kerala is 19.93 
years and mean age at which the labourer joined in the construction labour market is 18.76. The study reveals that the in-migrant labourers get minimum wage 
from the state of Kerala (according to Central Sphere: Minimum Wage w.e.f January 19, 2017 to June 30 2017 by Paycheck.in). 
These labourers do not get social security measures from their employers. They are also unaware about their rights and privileges, especially in labour welfare 
oriented state like Kerala. From the field study the researcher found out that among the 100 interstate migrant labourers none is aware abouǘ ǘƘŜ ΨLƴǘŜǊǎǘŀǘŜ 
aƛƎǊŀƴǘ ²ƻǊƪƳŜƴ ²ŜƭŦŀǊŜ {ŎƘŜƳŜΩ ƭŀǳƴŎƘŜŘ ōȅ ǘƘŜ DƻǾŜǊƴƳŜƴǘ ƻŦ YŜǊŀƭŀ ŘǳǊƛƴƎ ǘƘŜ ȅŜŀǊ нлмлΦ  
 

TABLE 2: DISTRIBUTION OF DML (DOMESTIC MIGRANT LABOURERS) BY STATE OF ORIGIN 

Name of the state Frequency  

West Bengal 52 

Orissa 16 

Bihar 12 

Assam 11 

Others 9 

Total 100 

Source: Primary data 
From the field study shows that most of the migrant labourers are from West Bengal, Orissa, Bihar, Assam and from certain other states (includes Jharkhand and 
Tamil Nadu).  

TABLE 3: DISTRIBUTION OF DML BY LANGUAGES KNOWN 

Languages Known Frequency 

Mother tongue only 24 

Mother tongue and Hindi 72 

Mother tongue, Hindi and one other regional language  2 

Mother tongue, Hindi, other regional language and Malayalam 2 

Total  100 

Source: Primary Data 
Among the 100 migrant labourers 24 persons speaks only mother tongue. 72 Persons knows mother tongue and a little Hindi language. 
 

TABLE 4: DISTRIBUTION OF DML BY ACCOMMODATION TYPE 

Accommodation Type Frequency 

Shared rented  34 

Temporary accommodation at construction site 46 

Accommodation provided by employer 20 

Total 100 

Source: Primary Data 
Among the 100 DML all have temporary living status. All of their accommodation is based on their present work. They are floating from one place to another in 
the State of Kerala. 
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htthw¢¦bL¢L9{ hC Ψ!!²!½Ω HEALTH INSURANCE SCHEME 
¢ƘƻǳƎƘ ΨLƴǘŜǊǎǘŀǘŜ aƛƎǊŀƴǘ ²ƻǊƪƳŜƴ ²ŜƭŦŀǊŜ {ŎƘŜƳŜΩ ƭŀǳƴŎƘŜŘ ōȅ DƻǾŜǊƴƳŜƴǘ ƻŦ YŜǊŀƭŀ Ƙŀǎ ǎƻƳŜ ƭƛƳƛǘŀǘƛƻƴΣ ǘƘŜ ǎǘŀǘŜ DƻǾŜǊƴƳŜƴǘ felt certain necessity to 
form an health insurance scheme for the DML (Domestic Migrant Labourers) / interstate migrant labourers working in the state. The prospects of the scheme are 
mentioned below. 
1. It would provide free health care and medical facilities to those interstate migrant labourers who have registered in the scheme 
2. Through this scheme the information about the DML will collect. 
3. An identity card would be provided to the labourers through this scheme. 
4. The DML working in Kerala between the age group of 18-60 would get registered under the scheme. 
5. Each registered worker would get up to Rs. 15,000(in each year) as healthcare assistance for in-patient care from every Government hospitals and empanelled 

private hospitals in case of accidents or diseases. 
¢ƘŜ ΨŀŀǿŀȊΩ ƛƴǎǳǊŀƴŎŜ ǎŎƘŜƳŜ ǿƛƭƭ ǇǊƻǾƛŘŜ ŦǊŜŜ ƘŜŀƭǘƘ ŎŀǊŜ ŀƴŘ ƳŜŘƛŎŀƭ ŦŀŎƛƭƛǘƛŜǎ ǘƻ ǘƘŜ 5a[ ǿƘƻ ŀǊŜ contributing much of their labour in the state of Kerala. 
 

/I![[9bD9{ hC Ψ!!²!½Ω I9![¢I Lb{¦w!b/9 {CHEME 
¢ƘŜ ƘŜŀƭǘƘ ƛƴǎǳǊŀƴŎŜ ǎŎƘŜƳŜ ΨŀŀǿŀȊΩ ƛǎ ŀ ƎǊŜŀǘ Ǉƭŀƴ ōȅ DƻǾŜǊƴƳŜƴǘ ƻŦ YŜǊŀƭŀΦ .ǳǘ ƭŀŎƪ ƻŦ ŜŦŦŜŎǘƛǾŜ ƛƳǇƭŜƳŜƴǘŀǘƛƻƴ ǿƛƭƭ ƭŜŀŘ ǘo its failure. There are a few barriers 
ǘƻ ǘƘŜ ŜŦŦŜŎǘƛǾŜ ƛƳǇƭŜƳŜƴǘŀǘƛƻƴ ƻŦ ΨŀŀǿŀȊΩ ǎŎƘŜƳŜ ǘƘŜȅ ŀǊŜ ŀǎ ŦƻƭƭƻǿǎΦ 
1. It is essential to collect information of the DML (Domestic Migrant Labourers) who have been spread across the state, for their registration to the scheme. 
2. Implementing entities like agency, insurance company, software, the preparation of insurance linked identity card should be determined. 
3. Beneficiaries may not have adequate knowledge about the scheme. 
4. The cooperation of local self Government, internal affairs department, medical department should be ensured for the information collection and creating 

awareness among the interstate migrant labourers. 
5. No separate welfare board is there for the implementation of welfare scheme for the interstate migrant workers.  
 

FINDINGS 
1. !ƳƻƴƎ ǘƘŜ млл ƭŀōƻǳǊŜǊǎ ǿƘƻ ƘŀǾŜ ōŜŜƴ ǘŀƪŜƴ ŀǎ ŀ ǎŀƳǇƭŜ ŦƻǊ ǘƘŜ ǎǘǳŘȅ Řƻ ƴƻǘ ƘŀǾŜ ŀƴȅ ŀǿŀǊŜƴŜǎǎ ǊŜƎŀǊŘƛƴƎ ǘƘŜ ΨLƴǘŜǊǎǘŀǘŜ aƛƎǊŀƴǘ ²ƻǊƪƳŜƴ {ŎƘŜƳŜΩ 

implemented by the Government of Kerala during the year 2010. 
2. The Government of Kerala failed to enroll even 2 percent of the estimated migrant labour force. 
3. The enrolment of the scheme is only 54350 as on 31st December 2016. 
4. There is no claimants have been yet reported till the date. 
5. ¢ƘŜ ƘŜŀƭǘƘ ƛƴǎǳǊŀƴŎŜ ǎŎƘŜƳŜ ΨŀŀǿŀȊΩ ƛǎ ŀƛƳŜŘ ǘƻ ǇǊƻǾƛŘŜ ŦǊŜŜ ƘŜŀƭǘƘ ŎŀǊŜ ŀƴŘ ƳŜŘical facilities to the interstate migrant labourers who have been registered 

in the scheme. The scheme will provide an insurance benefit up to Rs 15000/- (in each year) to the workers who have been get registered in the scheme.  
6. It is challenging to get registered the interstate migrant workmen who have been spread over the state. 
7. The language barrier and illiteracy of the beneficiaries will be challenging to the effective utilisation of the scheme. 
8. It is very difficult to reach out all the interstate migrant labourers because of their temporary status of living and floating nature of migration. 
 

RECOMMENDATIONS 
1. The social security schemes introduced by Government of Kerala must reach all the beneficiaries through compulsory registration. 
2. In order to reach out the scheme to the beneficiaries the cooperation of local self government and various government departments must be ensured. 
3. All necessary steps should be taken to make employer and DML (Domestic Migrant Labourers) aware about the scheme.  
4. Advertisement of the scheme should be made in the regional language of the DML, particularly in Hindi, Bengali, Oriya and Assamese language. 
5. It is suggested that a separate welfare board shall be formed for the interstate migrant workmen working in Kerala. 
6. A separate project shall be implemented with the help of NGOs in order to provide welfare net to the migrant labourers. 
 

CONCLUSION 
¢Ƙƛǎ ǇŀǇŜǊ ŜȄŀƳƛƴŜǎ ǘƘŜ ƻǇǇƻǊǘǳƴƛǘƛŜǎ ŀƴŘ ŎƘŀƭƭŜƴƎŜǎ ƻŦ ΨŀŀǿŀȊΩ ǘƘŜ ƻƴƎƻƛƴƎ ƘŜŀƭǘƘ ƛƴǎǳǊŀƴŎŜ ǎŎƘŜƳŜ ōȅ DƻǾŜǊƴƳŜƴǘ ƻŦ YŜǊŀƭŀΣ for the DML (Domestic Migrant 
[ŀōƻǳǊŜǊǎύ ƛƴ ǘƘŜ ǎǘŀǘŜΦ ¢ƘŜ ǇŀǇŜǊ ǎǘǳŘƛŜǎ ƛǘ ƻƴ ǘƘŜ ōŀǎŜ ƻŦ ŀǿŀǊŜƴŜǎǎ ƻŦ 5a[ ǊŜƎŀǊŘƛƴƎ Ψ¢ƘŜ LƴǘŜǊǎǘŀǘŜ aƛƎǊŀƴǘ ²ƻǊƪƳŜƴ {ŎƘŜƳŜΩ ƛƴǘǊƻŘǳŎŜŘ ōȅ DƻǾŜǊƴƳŜƴǘ ƻŦ 
Kerala during the year 2010. Due to the language barrier and relative backwardness of the DML the benefits of the welfare schemes are not reaching to them. A 
mass publicity programme should be initiated with the help of local self-government and trade unions for making the labourers aware about the ongoing welfare 
schemes. 
 

LIMITATIONS 
1. The primary data has been collected only from one district as time and resources are limited. 
2. The population is spread across the state and so the researcher conducted a sample survey. 
3. For collecting data from interstate migrant labourers the researcher has considered only DML working in various construction sites. 
4. Study can be conducted in other sectors, where migrant labourers are working, so there is scope for further research in this topic. 
 

SCOPE FOR FURTHER RESEARCH 
1. The awareness of the DML (Domestic Migrant Labourers), working in various sectors regarding welfare schemes and labour laws can be studied. 
2. How the publicity of ongoing schemes for the DML can be made. 
3. How to include the DML in welfare net. 
These are some of the scope for further research in this topic and these are not exhaustive list. 
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ABSTRACT 
Indian economy is on growth trajectory, with a preponderate realization amongst all in the financial spectrum a corresponding deepening of financial sector must 
precede. And, such deepening is possible, only when individuals and households are financially literate for sustainability. Economies around the world today felt 
Financial Literacy is ubiquitous for the growth and development of a country. The financial education has grown immensely from liberalization, privatization and 
globalisation time to the present time of post liberalization corporate era. Nevertheless to say, Government, Policy makers, Regulators and many organisations 
have taken steps in promoting Financial Literacy through a number of Financial Education Program. Financial Literacy gained its noteworthiness not only with the 
investors but also among all. A financially literate person must be proficient in the core competencies, having financial knowledge, ability, skill and experience 
supported by positive attitudes towards money. Financial literacy is understood by the link from knowledge to skills, to attitudes, to behaviour. This link is important, 
financial knowledge influences attitudes which in turn leads to action metrics. Financial Literacy is essential to judge, evaluate the complex saving and investment 
option among the myriad of products available in the market, by identifying the best suitable one. Financial Education helps the consumer/investor to be more 
realistic and practical in decision making. This paper show cases the importance of financial literacy of each and every individual and reiterates the need for financial 
education to become more self-reliant in the future. It also takes into accounts the complex intermingling multitude dimensions of financial literacy, its relevance, 
determinants and, role of regulatory authorities in India. The study concludes that the strategy for improving financial well-being of individuals in India focusing 
the young investors.  
 

KEYWORDS 
financial literacy, financial literacy measurement, financial behaviour, saving literacy, spending literacy, investment literacy. 
 

INTRODUCTION 
ay, the soil of India is my highest heaven; the good of India is my good. Forget not that the lower classes, the ignorant, the poor, the illiterate, the cobbler, 
the sweeper, are thy flesh and blood, thy brother. The only service to be done is to give them education, to develop the lost ƛƴŘƛǾƛŘǳŀƭƛǘȅέΦ - Swami 
Vivekananda. 

Just as it was not possible to live in an industrialized society without print literacyτǘƘŜ ŀōƛƭƛǘȅ ǘƻ ǊŜŀŘ ŀƴŘ ǿǊƛǘŜΣ ǎƻ ƛǘ ƛǎ ƴƻǘ ǇƻǎǎƛōƭŜ ǘƻ ƭƛǾŜ ƛƴ ǘƻŘŀȅΩǎ ǿƻǊƭŘ ǿƛǘƘƻǳǘ 
ōŜƛƴƎ ŦƛƴŀƴŎƛŀƭƭȅ ƭƛǘŜǊŀǘŜΦΦΦΦ CƛƴŀƴŎƛŀƭ ƭƛǘŜǊŀŎȅ ƛǎ ŀƴ ŜǎǎŜƴǘƛŀƭ ǘƻƻƭ ŦƻǊ ŀƴȅƻƴŜ ǿƘƻ ǿŀƴǘǎ ǘƻ ōŜ ŀōƭŜ ǘƻ ǎǳŎŎŜŜŘ ƛƴ ǘƻŘŀȅΩǎ society, make sound financial decisions, 
andτultimatelyτbe a good citizen. Annamaria Lusardi (2011). This emphasises the importance of education, and to develop the individuality. Financial Education 
which was lopsided all these years is the order of the day. Financial Market after globalised and integrated made a paradigm shift in individual financial responsi-
bility. With the growing complexities of financial products it becomes mandatory for every individual to develop or better understand in the world of finance to 
make and take right decision in order to fulfil the financial goals. Financial literacy is the process of acquiring knowledge about financial products, understanding 
the concept of trade-off between risk and return, utilizing the knowledge to make informed choices and appreciating the available professional knowledge. Re-
search from academia, business houses, corporate report that inadequate financial literacy raises serious concerns in financial well-being. India is one of the 
fastest-emerging economies in the world. Over the last decade, both government and private industry have endeavoured to bring about an environment conducive 
to growth. This is increasingly reflected in better earnings and higher disposable incomes for the working population. The savings invested in various options 
available to the people, the money acts as the driver for growth of the country (India Wealth Report, 2011). 
{ƛƴƎƘ όнллумύ ŎƻƳƳŜƴǘŜŘ ǘƘŀǘ φΧΦǿŜ Ƴǳǎǘ ƴƻǘ ŦƻǊƎŜǘ ǘƘŀǘ ƎǊƻǿǘƘ ƛǎ ƴƻǘ ǘƘŜ ƻƴƭȅ ƳŜŀǎǳǊŜ ƻŦ ǘƘŜ ŘŜǾŜƭƻǇƳŜƴt. Our ultimate objective is to achieve broad based 
ƛƳǇǊƻǾŜƳŜƴǘ ƛƴ ǘƘŜ ƭƛǾƛƴƎ ǎǘŀƴŘŀǊŘǎ ŦƻǊ ŀƭƭ ƻǳǊ ǇŜƻǇƭŜ  όǇΦƛƛƛύΦ {ƻ ŦǊƻƳ ŀƭƭ ǘƘŜ ŀōƻǾŜ ǊŜƳŀǊƪǎ, It is observed that financial literacy skills enable individuals to navigate 
the financial world, make informed decisions about their money and minimise their chances of being misled on financial matters.  
 

NEED FOR FINANCIAL EDUCATION 
The sense of public urgency over the level of financial literacy in the population is a reaction to a changing economic climate in which individuals now shoulder 
greater personal financial responsibility in the face of increasingly complicated financial products. IƻƎŀǊǘƘ WΦ aΦ όнллсύ Ƙŀǎ ŘŜŦƛƴŜŘ ƛƴ Ƙƛǎ ǎǘǳŘȅ ǘƘŀǘ φŦƛƴŀƴŎƛŀƭ 
education include: (1) being knowledgeable, educated, and informed on the issues of managing money and assets, banking, investments, credit, insurance, and 
taxes; (2) understanding the basic concepts underlying the management of money and assets (e.g., the time value of money in investments and the pooling of 
risƪǎ ƛƴ ƛƴǎǳǊŀƴŎŜύΤ ŀƴŘ όоύ ǳǎƛƴƎ ǘƘŀǘ ƪƴƻǿƭŜŘƎŜ ŀƴŘ ǳƴŘŜǊǎǘŀƴŘƛƴƎ ǘƻ ǇƭŀƴΣ ƛƳǇƭŜƳŜƴǘΣ ŀƴŘ ŜǾŀƭǳŀǘŜ ŦƛƴŀƴŎƛŀƭ ŘŜŎƛǎƛƻƴǎ  όǇΦ оύ. 
The importance of Financial Literacy is felt with the advent of growing complexities in the Financial Space. Reducing the cost through Financial Engineering, Inno-
vation in Financial products & services, ever changing scenario in the domestic financial market, multifaceted feature of financial products, increase in an individual 
responsibility, increase in life expectancy, change in pension scheme are some basic elements which reiterated time and again the importance of Financial Literacy. 
Consumer financial decision making emphasises financial capacities of individual. The relationship between financial literacy and economic outcomes, including 
wealth accumulation, savings decisions, investment choices, and credit outcomes evidence on the impact of financial education on financial literacy and on eco-
nomic outcomes. Indirectly Financial behaviour of Individual is encouraged through bargaining power, utility of funds, debt management, control of spending and 
importance of savings so on and so forth. 
The absence of financial literacy or low level of financial literacy may lead to unhealthy financial thinking, about financial products and services. This result to poor 
financial judgments and hence poor personal financial management. Financially illiterate individual either voluntarily do financial exclusion or may prefer to get 
the financial information from unreliable sources, the analysis of which may result into misallocation of private wealth, can mire the household into debt and lead 
to much lower living standards. At a macro level, it can cause social decline and increase public expenditure in the form of social security. Absence of this knowledge 
and skill thus may pose a variety of risk to individual, societal and economy as a whole. 
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REVIEW OF LITERATURE 
¢ƘŜ ŜƳŜǊƎƛƴƎ ŜŎƻƴƻƳƛŎ ŜƴǾƛǊƻƴƳŜƴǘ ƻŦ ŎƻƳǇŜǘƛǘƛǾŜ ƳŀǊƪŜǘǎ ǎƛƎƴƛŦȅƛƴƎ ƛƴŘƛǾƛŘǳŀƭǎΩ ǎƻǾŜǊŜƛƎƴǘȅ Ƙŀǎ ǇǊƻŦƻǳƴŘ ƛƳǇƭƛŎŀǘƛƻƴǎ ŦƻǊ ǘƘe savings and their investment in 
India. Beginning with the relevance of financial systems to economic development through the savings-investment process and to get an in-depth idea for the 
topic under study and to support the academic research base to a research topic, the review of literature presented. This section also includes studies those had 
measured the association of demographic factors of investors with investment decisions. It also incorporates the importance of risk tolerance ability and need for/ 
sources of information search in decision making. It also discusses theoretical framework for financial behaviour. Review of literature is presented on various 
studies those have attempted to establish the relationship between financial education, financial literacy and various financial behaviour.  
Mark Taylor (2010) in his study highlighted about the determinants of Financial Literacy. He showed age, health, household size and structure, housing tenure, 
and the employment status are the key determinants in financial literacy. He added that majorly age and employment have larger impact. Sahni (2010) has studied 
ǘƘŜ ά.ŜƘŀǾƛƻǳǊŀƭ CƛƴŀƴŎŜΥ ¢ŜǎǘƛƴƎ !ǇǇƭƛŎŀōƛƭƛǘȅ ƻƴ LƴŘƛŀƴ LƴǾŜǎǘƻǊǎέΦ Lǘ ǿŀǎ ŎƻƴŘǳŎǘŜŘ ǿƛǘƘ ǘƘŜ ƻōƧŜŎǘƛǾŜ ǘƻ ǘŜǎǘ ǘƘŜ ŀǇǇƭƛŎŀbility of behavioural finance theories 
on Indian investors and with the sub-objectives to study the concept of behavioural finance and various theories associated with it and to prove the loss averse 
nature of investors The sample size for the consumer survey is 135 and they are drŀǿƴ ǊŀƴŘƻƳƭȅΦ ¢ƘŜȅ Ŧƛƴŀƭƭȅ ŎƻƴŎƭǳŘŜŘ ǘƘŀǘ ǘƘŜǊŜ ƛǎ ŀƴ ƛƴǾŜǎǘƻǊǎΩ ǇŜǊŎŜǇǘƛƻƴ 
about market trend that is influenced by the past performance of a stock market on three consecutive days, which shows that the anchoring theory is relevant in 
case of Indian invesǘƻǊǎΦ ¢ƘŜ LƴŘƛŀƴ ƛƴǾŜǎǘƻǊǎ ŀǊŜ ŦƻǳƴŘ ǘƻ ōŜ ƭƻǎǎ ŀǾŜǊǎŜΣ ƛΦŜΦΣ ǘƘŜǊŜ ƛǎ ŘƛŦŦŜǊŜƴŎŜ ƛƴ ƛƴǾŜǎǘƻǊǎΩ ōŜƘŀǾƛƻǳǊ ƛƴ ŎŀǎŜ ƻŦ ƭƻǎǎŜǎ ŀnd gain. 
Tullio Jappelli (2009), has done a comprehensive assessment of literacy across the world. He selected country experts and managers from different countries for 
a period of 1995-2008. He identified that its level depends on educational achievement, social interactions, and mandated savings in the form of social security 
contributions. The contribution rate is used as proxy for financial market deepening to minimize the risk of reverse causation between financial literacy and 
financial development, financial knowledge depends on cognitive ability. Margaret Miller, Nicholas Godfrey, Bruno Levesque and Evelyn Stark (2009) published a 
ǎǘǳŘȅ Ψ¢ƘŜ /ŀǎŜ ŦƻǊ CƛƴŀƴŎƛŀƭ [ƛǘŜǊŀŎȅ ƛƴ 5ŜǾŜƭƻǇƛƴƎ /ƻǳƴǘǊƛŜǎ- tǊƻƳƻǘƛƴƎ !ŎŎŜǎǎ ǘƻ CƛƴŀƴŎŜ ōȅ 9ƳǇƻǿŜǊƛƴƎ /ƻƴǎǳƳŜǊǎΩΦ ¢ƘŜ ǎǘǳŘȅ ǿŀǎ Ŏƻ-authored by Margaret 
Miller (World Bank Group), Nicholas Godfrey (Department for International Development (DFID), Bruno Levesque (Organisation for Economic Co-operation and 
Development (OECD), and Evelyn. 
 

OBJECTIVES OF THE RESEARCH  

1. Identifying the factors that determines of Financial Literacy and Education.  
2. Role of Regulatory authorities in relevance to Financial Literacy in India.  
3. To assess the level of awareness on investment & saving avenues 
 

METHODOLOGY 
The design of research study is exploratory. The data used is secondary. I.e. data is collected from various sources such as magazines, journals, research papers; 
newspapers etc. different websites are also being studied to collect the required data.  
 

ANALYSIS 
FACTORS DETERMINING FINANCIAL LITERACY AND EDUCATION  
The financial literacy level majorly depends upon the education and income of the individuals; the social factors such like family size, family background, age, 
regions nature of employment have a little impact on this. The present study has focused on following demographic and socio economic factors of the investors. 
 

FIG. 1: REPRESENTS THE LOGICAL RELATIONSHIPS AMONG OF FINANCIAL LITERACY COMPONENTS 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Source: Angella A. Hung, Andrewn M. Parker and Joanne K. (2009). Defining and measuring financial literacy. Working Paper Series: WR 708. Department of 
Labour and the National Institute on Aging via the RAND Royal Center for Financial Decision Making 
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FIG. 2Υ !b Lb5L±L5¦![Ω{ CLNANCIAL LIFE CYCLE AND CORRESPONDING OBJECTIVES 

 
Source: Life cycle of financial planning by Gail M. Gordon, University of Wyoming Cooperative Extension Service, 2001 

1. Age: Financial literacy follows an inverted-U shape with respect the age. Financial literacy increases among the youths is high as soon as the age increases it 
decline this is may be due to time as soon as time varies a lot of changes took place in the financial market and youth is make effort to update and accept 
the changes. 

2. Gender: CƛƴŀƴŎƛŀƭ ƭƛǘŜǊŀŎȅ ƛǎ ŀŦŦŜŎǘŜŘ ōȅ ƎŜƴŘŜǊ ŀǎ ǿƻƳŜƴΩǎ ƭƛǘŜǊŀŎȅ ƛƴ LƴŘƛŀ ƛǎ ƳŀǘǘŜǊ ƻŦ ŘŜōŀǘŜ ǎƛƴŎŜ ǇŀǎǘΣ ƘŜŀǊ ŀǎ ǿƻƳŜƴΩǎ ŀǊŜ ǎŀǾƛƴƎ ǊŀǘŜ ŀƳƻƴƎ ǿƻƳŜƴΩǎ 
is high not in formal ways as there are several biasness only the matters of education among them. 

3. Education & Monthly Income: Financial literacy is associated with higher educational attainment and income. As soon as the education levels of individuals 
increases their understanding about the financial terms and clarity about their financial needs and goals in order to protect their finance they increases the 
effort toward the accessing the information, which ultimately enhances their knowledge of present financial services and products.  

4. Stages of Family Life Cycle: In the young age an individual is prepare to take more amount of risk and as he grows older, since he has to take care of his 
family, risk tolerance diminishes. 

5. Number of years of work experience: As one grow and becomes experienced, he stated tasting Investment experience also and for the purpose tax evasion 
also the investment becomes more so as the financial literacy. 

6. Geographical region &Employment: Financial literacy is associated with more sophisticated investment. While it is dependent upon the nature of employ-
ment the privet employees have better levels in comparison of government employees. As far as geographical region is concerned developed nations are 
more financially literate than the emerging economies. 

7. Financial Behaviour & Risk tolerance Level: The more one is financially literate the more one becomes risk appetite. {ƻ ƻƴŜΩǎ ŦƛƴŀƴŎƛŀƭ ōŜƘŀǾƛƻǳǊ ŎƘŀƴƎŜǎΦ 
Because of this behaviour even one wishes to achieve success by going to top of pyramid. This study has also examined the relationship of these factors on 
financial literacy level of investors and the impact of financial literacy level on their monthly spending to monthly income ratio, monthly saving to monthly 
income ratio and investment decision.  

 

ROLE OF REGULATORY AUTHORITIES IN RELEVANCE TO FINANCIAL LITERACY 
Reserve Bank of India (RBI) has mandated the banks to enhance Financial Inclusion and Financial Education in the country which gives impetus to the economy. 
Securities Exchange Board of India (SEBI) is conducting Financial Awareness Program from school level students and rewards them. On the top of it gives protection 
ǘƻ ƛƴǾŜǎǘƻǊǎ ǘƻƻΦ LƴǎǳǊŀƴŎŜ wŜƎǳƭŀǘƻǊȅ 5ŜǾŜƭƻǇƳŜƴǘ !ǳǘƘƻǊƛǘȅΩǎ όLw5!ύ Lƴƛtiatives on Financial Education. Awareness programs have been conducted on television 
and radio and simple messages about the rights and duties of policyholders. Pension Fund Regulatory and Development Authority όtCw5!ύΣ LƴŘƛŀΩǎ ȅƻǳƴƎŜǎǘ 
regulator has been engaged in spreading social security messages to the public. Commercial banks have initiated various measures for creating awareness about 
products through Counselling, Centers and Rural Self Employment Training Institutes on financial literacy. 
As the economies are integrated and globalised endeavour to improve the financial situation of their citizens by achieving higher economic growth rates. Financial 
Education offers many employment opportunities to the people around the world. Enhancement of financial literacy would help improve the financial well-being 
of their people even further through sound financial decision making.  
Financial needs Hierarchy: The diagram show the financial Needs Hierarchy in detail: 
 

FIG. 3 

 

Survival Money 

What ς if Money 

Freedom Money 

Gift Money 

Dream Money 
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The explanation of these financial needs hierarchy is given below.  

 Survival money: The money that an individual spends simply to survive.  

 What-if money: The money required to protect the life.  

 Freedom money: The money needed to do the things that bring joy and fulfillment to the life.  

 Gift money: ¢Ƙƛǎ ƛǎ ǘƘŜ ǊŜǇƭŀŎŜƳŜƴǘ ŦƻǊ φƭƻǾŜΦ  

 Dream money: ¢Ƙƛǎ ƛǎ ǘƘŜ ŜƭǳǎƛǾŜ φǎŜƭŦ-ŀŎǘǳŀƭƛȊŀǘƛƻƴ  ƭŜǾŜƭ ǿƘŜǊŜ ŀƴ ƛƴŘƛǾƛŘǳŀƭ ŦƛƴŘǎ ǘǊǳŜ ƘŀǇǇƛƴŜǎǎ ŀƴŘ ƳŜŀƴƛƴƎΦ  
 

SUGGESTIONS & RECOMMENDATIONS 
More emphasis on Financial Education is to be given to School, college and University students, as there is low level of financial literacy exist among 18-25 age 
group and 26-35. The above 56 years old people are to be targeted for their retirement plan. Female group are to be targeted as they have to empower, educate 
and enhance. Finance Education is to be given as information, instruction and not as an advice. It should be disseminated in fair and unbiased manner. Companies 
should also emphasis on developing financial literacy of the community by providing financial education to various masses as a part of Corporate Social Responsi-
bility. Financial education complements the important aspects like greater transparency, policies on consumer protection and regulation of financial institutions. 
Financial literacy should be on a common structure and a common approach so that it can be spread in a comprehensive manner. These efforts should aim at 
empowering consumers to understand and select the financial products and services that best suit their needs, goals and personal circumstances. The overall 
efforts by regulatory authorities, N.G.O.s and community groups should be structured in the direction to enable the individuals to develop the ability to make 
informed judgments, to be able to identify financial products and services that address their needs, to take effective decisions regarding the use and management 
of their money and to avoid to be a victim of bad selling.  
 

CONCLUSION 
After more emphasis is given about Financial Literacy and Financial Education, it is absolutely possible to walk to the road of success. When Economy upliftment 
is taken care social upliftment will happen on its own which every country is striving for. India is also no exception to this. 
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ABSTRACT 

¢ƘŜ ƻǇǘƛƳǳƳ ǳǎŜ ƻŦ ǘƘŜ ǿƻǊƭŘΩǎ ǊŜǎƻǳǊŎŜǎ ƛƴ ŀŎŎƻǊŘŀƴŎŜ ǿƛǘƘ ǘƘŜ ƻōƧŜŎǘƛǾŜ of sustainable development and seeking to shield and preserve the environment is need 
of the hour. The growing population and economic development leads to various environmental issues. After independence the state of Punjab was powered by 
Green Revolution, which further generated the various opportunities for industrial and manufacturing sector. Green Revolution and Industrial Development are 
leading the Punjab economy towards environmental issues. There are several problems in Punjab, particularly pollution of fresh water bodies, air pollution, and 
lack of proper waste management, deforestation, loss of biodiversity, desertification, water logging, natural disasters and climate change. This paper throws light 
on the economic development in Punjab and environmental challenges faced by the economy with the help of Environmental Kuznets Curve. The Curve suggests 
that economic development at the initial stages degraded the environment, but after the certain level, an economy starts improving its relationship with the 
environment. Externalities are other major factors that influence the environment.  
 

KEYWORDS 
environmental issues, environment kuznets curve, pollution. 
 

INTRODUCTION 
he pros and cons of economic growth are ferociously debated by economists, environmentalists and other social activists. This paper emphasized some of 
the environmental challenges faced by the economy from expanding levels of production and consumption. Rapid development leads to various environ-
mental problems also. There is always a tradeoff between economic growth and environmental. Environment is a luxury for developing nations. Sustainable 

development is the need of the hour. Sustainable development requires the preservation of natural capital. Natural capital includes natural resources, land and 
ecosystem. If any pattern of development continues to deplete natural capital, then that development is not sustainable. The ƻǇǘƛƳǳƳ ǳǎŜ ƻŦ ǘƘŜ ǿƻǊƭŘΩǎ ǊŜǎƻǳǊŎŜs 
in accordance with the objective of sustainable development and seeking to shield and preserve the environment is need of the hour. 
This paper throws light on the economic development in Punjab and environmental challenges faced by the economy with the help of Environmental Kuznets 
Curve. Punjab is the richest Indian state. Being the neighbor of the national capital Delhi, it has a high growth of economy for years. This north Indian state has 
very affluent neighboring states and cities such as Haryana, Jammu & Kashmir, national capital Delhi, Rajasthan and Himachal Pradesh and Pakistani states of 
Punjab which has been creating multiple trade opportunities for the people from all walks of life. Punjab occupies 1.5 per ceƴǘ ƻŦ ǘƘŜ ŎƻǳƴǘǊȅΩǎ ƎŜƻƎǊŀǇƘƛŎŀƭ ŀǊŜŀ 
ŀƴŘ ŀŎŎƻǳƴǘǎ ŦƻǊ ƳƻǊŜ ǘƘŀƴ ǘǿƻ ǘƘƛǊŘǎ ƻŦ ǘƘŜ ŎƻǳƴǘǊȅΩǎ ǇǊƻŘǳŎǘƛƻƴ ƻŦ ŦƻƻŘ ŀƴŘ ƻŦ ƘƻǎƛŜǊȅΦ ¢Ƙƛǎ ǳƴƛǉǳŜ ǇƛŜŎŜ ƻŦ ƭŀƴŘ ŎƻǾŜǊǎ ŀƴ area of 50,362 squares kilometers. 
Punjab stands 2nd on the basis of various socio-economic parameters viz. macro economy, investment environment, infrastructure, agriculture, primary education 
and consumer markets. The state has been ranked 1st in agriculture, infrastructure, and consumer markets, 5th in macro economy, 7th in primary health services 
and 10th in primary education and industrial investments. The state has been ranked 5th in term of size, 11th in legal system and 12th in overall economic freedom 
and 18th in labour regulation. Among the 15 bigger states of India, Punjab stands 2nd in overall competitiveness ranking of the states. Punjab is highly advanced as 
far as infrastructure is concerned. The high-end communication creates trades, business and employment opportunities for the exporters, industrialists, importers, 
distributors and suppliers etc. this stats has also high level of manufacturing industries. Punjab is one of the most industrialized states in India. In Punjab industries 
do play important role in economic development. Basic classifying industries of Punjab are as rural, cottage, medium, and major or large scale industries. (Economic 
Survey of Punjab) 
 

GROWTH OF INDUSTRIAL SECTOR IN PUNJAB 
The state has done remarkably well in the field of agriculture and is now laying emphasis on promoting industrial growth. During 2015-2016, there were 1, 61,400 
small scale and 500 large and medium scale industries. The industrial production has more than doubled in both, small scale industries (from Rs. 50963 crore in 
2010-11 to Rs. 93000 crore in 2015-16) as well as medium and large scale industries (from Rs. 72284 crore in 2010-11 to Rs. 130500 crore in 2015-16). Various 
industrial sectors like processed foods, rice, yarn & textile, hosiery, pulp & paper and sports goods depend upon biological resources which are being cultivated 
and are normally traded. The share of industrial sector (Secondary Sector) to State Gross Domestic Product has increased from 14.78 per cent in 2011-2012 to 
14.53 per cent in 2015-16. There are also 225 registered herbal units operating in the State, besides many unregistered units. These are extensively utilizing 
medicinal plants and herbs which are obtained from various parts of Punjab and adjoining states. The number of large industries in state is going down, the state 
economy is based on small scale industries mostly food processing industries. There is also clustering of the industrial units in some big cities like Fatehgarh Sahib, 
Ludhiana, Jalandhar and Amritsar. Jalandhar is popular in making sports goods which is world famous for its quality. (Economic Survey of Punjab, 2016) 
 

GROWTH OF AGRICULTURAL SECTOR IN PUNJAB 
!ƎǊƛŎǳƭǘǳǊŜ ƛǎ ǘƘŜ Ƴŀƛƴǎǘŀȅ ƻŦ tǳƴƧŀōΩǎ ŜŎƻƴƻƳȅΣ ǇǊƻǾƛŘƛƴƎ ƭƛǾŜƭƛƘƻƻŘ ǘƻ ƻǾŜǊ сл ǇŜǊ ŎŜƴǘ ǘƘŜ ǇƻǇǳƭŀǘƛƻƴ ƛƴ ǘƘŜ {ǘŀǘŜΦ tǳƴƧŀō economy is basically an agrarian 
ŜŎƻƴƻƳȅΦ tǳƴƧŀō ƛǎ ǿƛŘŜƭȅ ŀŎƪƴƻǿƭŜŘƎŜŘ ΨDǊŀƴŀǊȅ ƻŦ LƴŘƛŀΩΦ IƻǿŜǾŜǊΣ the hitherto vibrant agriculture sector of Punjab is now facing serious challenges posed by 
deteriorating natural resource base due to monoculture of wheat and paddy crop rotation, stagnation in yields of principal crops, declining farm incomes and rural 
indebtedness. As a concomitant of growth, the share of agriculture and allied sector in Gross State Domestic Product (GSDP) has been rapidly declining over the 
years. The share of agriculture and allied sector in GSDP which was 30.81 per cent in 2011-12 has declined to 27.22 per cent 2015-16. 

T 
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TABLE NO. 1.1: DISTRICT ςWISE DISTRIBUTION AND TYPES OF INDUSTRIES IN PUNJAB 

District  Concentration of types of Agro-industries in Punjab 

Amritsar Power Loom Weaving, Wood & Machine Screws, Radio & Transistors, Agricultural implements, Paints & Varnishes and Dyes, Electric fans, 
Pharmaceuticals, Printing machinery, Textiles, Chemicals, Soap, Acids. 

Ferozpur Cotton ginning and processing, flour mills, milkboard and agricultural implements 

Bathinda Cotton ginning and processing, flour mills 

Fatehgarh Sahib  Steel re-rolling, Pump parts, Sewing machine parts, Truck body building 

Gurdaspur  Agricultural implements, Conduit pipes, Machine tools, Soap & chemical products, C.I. castings, Brassware 

Hoshiarpur Rosin & Turpentine oil, Paints & Varnish, Sugar, Agricultural implements, Pressure cookers, Paper and Paper board 

Jalandhar Surgical instruments, sports goods, Hand tools, Automobile parts, Cocks & valves, Pipe fittings, Bus body building, Leather tanneries, Ball 
bearings, Publication, Switch & switch-gears and Rubber goods 

Kapurthala Agricultural implements, Pressure cookers, Fans, Wood & Machine screws, Electrical goods, Rice Mills, Rubber goods, Bolts & Nuts and 
Diesel engines. 

Mansa Agricultural implements, cotton spinning 

Moga Cotton yarn, rice bran oil, paper 

Ludhiana Bicycles & bicycle parts, Automobile parts, Hosiery goods, Sewing machine & parts, Home appliances, Machine tools, Readymade gar-
ments, Hosiery needles, Rubber goods, Label s (Metal & Cotton), Chemical goods, Oil 
engines, Agricultural implements, Electronic goods, Tractor parts, Cycle tyres/tubes, Plastic goods 

Patiala Automobile parts, Sewing machine parts, Enamelled copper wire, Electrical goods, Bakery machinery, Cutting tools, Biscuits, shoes 

Rupnagar  Agricultural implements, Pharmaceuticals, Tractors & Parts, Electronic components, Electrical components 

Sangrur Agricultural implements, Tractor parts, Cycle parts, Sewing machine parts, Milk products, Chilled Rolls 

Nawanshahar  Light Commercial Vehicles, Pharmaceutical, Yarn, and Sugar 

Muktsar  Cotton yarn, Rice Bran Oil, Paper 

Source: Directorate of Industries, Punjab. 
District-wise distribution and types of industries in Punjab has been discussed above. The main industrial districts in Punjab are Ludhiana, Jalandhar, Amritsar and 
Bathinda. Ludhiana district is known for textile and hosiery products, Jalandhar and Bathinda districts for food products, paper and machinery and textiles. Besides 
these medium and major industrial units, a large number of small scale and tiny units are also engaged in the manufacture of the same products. Since we have 
mentioned all the industrial units, but our study is restricted to only six items, these are Yarn and Textiles, Hosiery and Ready Made Garments, Bicycle and Bicycle 
parts, Leather Products, Sports Goods, and Hand Tools. 

 
TABLE: 1.2 MAJOR POLLUTANTS AND THEIR SOURCES 

S. No Major Pollutants  Sources 

1 Carbon monoxide Incomplete fuel combustion (e.g. two/four stroke engines)  

2 Sulphur dioxide Burning of sulphur containing fuel like coal in Power Plants and emission by vehicles 

3 Suspended particulate matter Smoke from domestic, industrial and vehicular sources. 

4 Oxides of nitrogen Fuel combustion of motor vehicles, emission from power stations and industrial furnaces.  

5 Oxidants and ozone Emissions from motor vehicles, photochemical reactions of nitrogen oxides and reactive hydrocarbons. 

6 Lead Emissions from motor vehicles 

Source: Environment Statistics of Punjab, 2012 
Major pollutants & their sources have been discussed in above table. There is need of proper disposal of wastes of industries to protect the environment. To 
promote environmental protection, conservation of natural resources and sustainable development, the state government set up the Punjab Pollution Control 
Board (PPCB) in 1975 and a division of environment in the Punjab State Council for Science & Technology (PSCST) was established in 1988, which is providing 
technical assistance to Department of Science, Technology & Environment, Government of Punjab. 
 

TABLE 1.3: CATEGORY WISE AIR POLLUTING INDUSTRIES IN PUNJAB 

Name of Industry Major Air Pollutants 

Rice, Sugar, Food Products Particulates, CO2, SO2, NOx 

Beverages Particulates, Odour 

Cotton/Woolen/Synthetic/Textile/Dying etc. Particulates 

Paper Products & Printing Particulates, mercaptans 

Leather & Leather Products Particulates, Odour 

Rubber & Plastic Products Particulates, Odour, VOCs 

Chemical Products Cl2, HCl, Acid mist, Acid fumes, Hydrocarbons 

Non-Metallic Mineral Products Particulates 

Metal Products Metallic Particulates, CO, SO2, Acid Mist 

Transport Equipment & Parts Particulates 

Brick Kilns Particulates, SO2, CO 

Pharmaceuticals Odour, Particulates 

Rolling, forging & galanizing units Particulates 

Fertilizer, Vanaspati, Thermal, Cement, etc. Odour, Particulates 

Source: Status of Environment Report, Punjab 
Table 1.3 explains the various air polluting industries in Punjab and major pollutants that effect the environment. Major frequent pollutant in all the cases was 
Particulate Matter. 
 

VEHICULAR POLLUTION 
Vehicular emissions are of particular concern since these are ground level sources and thus have the maximum impact on the human population and other biotic 
components. The major pollutants released as vehicle/fuel emissions are carbon monoxide, nitrogen oxides, photochemical oxidants, air toxics namely benzene, 
aldehydes, 1-3 butadiene, lead, particulate matter, hydrocarbon, oxides of sulphur and polycyclic aromatic hydrocarbons. (Environment Report, Punjab) 
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GROWTH OF VEHICLES IN PUNJAB  
FIG. 1.1 

 
Source: Environment Statistics of Punjab 

 

GROWTH OF DIFFERENT TYPES OF VEHICLES IN PUNJAB  
FIG. 1.2 

 
Source: Environment Statistics of Punjab 

Industrial towns with a high growth and, therefore, high pollution potential will come in for special attention from the Punjab Pollution Control Board, under a 
new initiative to deal with pollution in the state. Amritsar, Batala, Gobindgarh Mandi, Jalandhar, Khanna, Ludhiana, Nangal and Phagwara have already been 
earmarked by the board as the most polluted areas in the state. The board has also identified more than 6,200 water-polluting and 3,500 air-polluting industries. 
It will file cases in court against 16 industrial units on grounds of water pollution. Also on the anvil are 24 monitoring stations to measure the level of noise in 
heavily. (indiaenvironmentportal.org) According to report published in Times of India, "air quality in North Indian cities is 2-3 times worse than cities in South 
India,which led to a sharp rise in cases of chest and throat disease in India and India has 10 cities in Top 20 most polluted cities in the world including Ludhiana 
and Khanna.  

TABLE 1.4 COMPARATIVE VALUES OF RSPM, Shн ϧ bh· ɾDκaо Cwha 2013 TO 2016 (Annual Average) 

Area RSPM µg/m3  Nox µg/m3  SO2  µg/m3  

  2013 2014 2015 2016 2013 2014 2015 2016 2013 2014 2015 2016 

Dera Bassi 111 99 91 97 18 15 15 13 8 6 6 6 

Mandi Gobindgarh 164 135 130 126 33 36 36 34 6 7 7 7 

Nangal 87 85 83 91 16 12 12 12 5 4 4 5 

Bathinda 131 123 111 117 21 17 15 13 8 6 6 5 

Patiala 108 103 110 107 16 14 15 13 6 6 5 5 

Jalandhar 131 145 150 159 27 26 27 26 13 14 14 12 

Ludhiana 203 152 143 139 27 27 26 25 11 10 10 10 

Khanna 183 163 123 114 23 23 22 20 12 10 10 10 

Amritsar 177 187 185 232 40 40 38 38 13 13 13 14 

Sangrur 93 90 98 92 15 13 13 13 5 4 4 4 

Faridkot 93 73 90 106 15 11 13 12 6 4 5 5 

Source: Environment Statistics of Punjab, Various Issues 
Table 1.4 describes the annual average comparative values of RSPM, So2 and Nox in Major Cities of Punjab from 2013 to 2016. The values of RSPM, So2 and Nox 
is average of the locations industrial areas and residential areas.  
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FIG 1.3: COMPARATIVE VALUES OF RSPM IN MAJOR CITIES OF PUNJAB FROM 2013 TO 2016 

 
 

FIG 1.4: COMPARATIVE VALUES OF NOX IN MAJOR CITIES OF PUNJAB FROM 2013 TO 2016 

 
 

FIG 1.5: COMPARATIVE VALUES OF NOX IN MAJOR CITIES OF PUNJAB FROM 2013 TO 2016 
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TABLE 1.5: COMPARATIVE VALUES OF RSPM, SO2,NOX, GSDP AND PER CAPITA IN PUNJAB FROM 2013 TO 2016 (Annual) 

Year RSPM Nox SO2 Air Pollution GSDP Per Capita Income 

2013 135 23 8 166 298581 105143 

2014 123 21 8 152 313276 114561 

2015 119 21 8 148 331940 126063 

2016 125 20 8 153 454398 126606 

Table 1.5 describes the comparative values of RSPM, SO2,NOx, GSDP and Per Capita in Punjab from 2013 to 2016. 
 

TABLE 1.6: CORRELATION BETWEEN GSDP AND AIR POLLUTION 

GSDP Air Pollution  

1 -0.32 

-0.32 1 

Table 1.6 depicts the correlation between GSDP and air pollution in various major cities in Punjab. The correlation coefficient -0.322 represents inverse relationship 
between GSDP and air pollution.  

TABLE 1.7: CORRELATION BETWEEN PER CAPITA INCOME AND AIR POLLUTION 

Per Capita Income Air Pollution 

1 -0.85 

-0.85 1 

Table 1.7 depicts the correlation between GSDP and air pollution in various major cities in Punjab. The correlation coefficient -0.322 represents inverse relationship 
between GSDP and air pollution.  
 

CONCLUSION  
From the above analysis this has been found that there was an inverse association between GSDP, Per Capita Income and Air Pollution. The correlation coefficient 
in both cases was negative. As the Environmental Kuznet Curve suggests that economic development at the initial stages degraded the environment, but after the 
certain level, an economy starts improving its relationship with the environment. (Stern, 2003) Externalities are other major factors that influence the environment. 
The correlation coefficients supported the Environmental Kuznet Curve hypothesis. According to Stern, in sluggish economies, emissions-reducing technological 
change can overcome the scale effect of rising income per capita on emissions. Due to this, considerable diminutions in sulfur emissions per capita have been 
witnessed in many OECD countries in the last few decades. Punjab economy witnessed major changes after the green revolution and industrialization. During the 
initial stages of the growth, there was a lack of awareness about environmental issues. In this regard, under Article 48A of the, 42nd Amendment Act under the 
LƴŘƛŀƴ /ƻƴǎǘƛǘǳǘƛƻƴΣ ǘƘŜ ƎƻǾŜǊƴƳŜƴǘ ƻŦ LƴŘƛŀ ǇǊƻǾƛŘŜŘ ŦƻǊ ǘƘŜ ǇǊƻǘŜŎǘƛƻƴ ƻŦ ŜƴǾƛǊƻƴƳŜƴǘ ŀƴŘ ŦƻǊŜǎǘǎΦ !ǎ ǇŜǊ ǘƘŜ !ŎǘΣ ά¢ƘŜ ǎǘŀte shall endeavour to protect and 
improve the environment aƴŘ ǘƻ ǎŀŦŜƎǳŀǊŘ ǘƘŜ ŦƻǊŜǎǘǎ ŀƴŘ ǿƛƭŘƭƛŦŜ ƻŦ ǘƘŜ ŎƻǳƴǘǊȅέΦ Lƴ ŀŘŘƛǘƛƻƴ ǘƻ ǘƘŜ ŀōƻǾŜ ŀŎǘΣ ǳƴŘŜǊ ǘƘŜ ŀǊǘƛŎƭŜ рм! ƻŦ ǘƘŜ ǎŀƳŜ ŀƳŜndment, 
ǳƴŘŜǊ ǘƘŜ ŦǳƴŘŀƳŜƴǘŀƭ ŘǳǘƛŜǎ ƻŦ ǘƘŜ ŎƛǘƛȊŜƴǎ ƻŦ LƴŘƛŀΩ ǘƘŜ ŀŎǘ ǎǘŀǘŜǎ ǘƘŀǘ Ψƛǘ ǿƻǳƭŘ ōŜ ǘƘŜ ŦǳƴŘŀƳŜƴǘŀƭ Řǳǘȅ ƻŦ ŜǾŜǊȅ ŎƛǘƛȊen to protect and improve the natural 
ŜƴǾƛǊƻƴƳŜƴǘ ƛƴŎƭǳŘƛƴƎ ŦƻǊŜǎǘǎΣ ƭŀƪŜǎΣ ǊƛǾŜǊǎ ŀƴŘ ǿƛƭŘƭƛŦŜ ŀƴŘ ǘƻ ƘŀǾŜ ŀ ƴŀǘǳǊŀƭ ŎƻƳǇŀǎǎƛƻƴ ŦƻǊ ƭƛǾƛƴƎ ŎǊŜŀǘǳǊŜǎΩΦ ¢ƘŜ tǳƴƧŀō Pollution Control Board has been 
monitoring the pollution levels at 20 locations out of which nine are in the residential cum commercial areas and 11 are in the industrial areas. The Punjab Pollution 
Control Board has laid down guidelines with regard to pollution control for any entrepreneur wanting to set up an industrial unit in the state of Punjab. The Ministry 
of Forest and Environment has divided the industries in three different categories as per the pollutants being emitted by them. The three categories are: (i) Green 
Category (ii) Orange Category (iii) Red Category. Joshi et al (2015). 
In addition to this Government of India/Punjab spreading information among general public through various national and state level programmes for the protection 
of environment for the sustainable development of the economy.  
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ABSTRACT 

Education has been a fundamental component of human well-being and national productivity. Only high quality education helps for well- being and national 
development. There is need to transform the education system so as to achieve the target of universalization of elementary education along with the quality in 
education. With a great deal of investment being put into outfitting schools with technology, the question of whether or not it is worth the investment is a valid 
one. However, this paper strives to address the holistic transformation of education systems and to offer a foundation on which quality education and system 
leadership can be achieved. We believe the core of an excellent education system is based on talented teachers, strong system leadership, solid curriculum, and 
accountability for outcomes. However, another key component is the integration of technologies that can fuel new forms of teaching and learning, nurture 21st 
century skills and prepare learners for participation in the global economy of this century. 
 

KEYWORDS 
leadership, curriculum, integration of technologies, global economy. 
 

INTRODUCTION 
e know that education has been the passport to opportunity and prosperity. It has enabled individuals, whether in developing or developed countries, 
to become academics, entrepreneurs, and business and government leaders. We recognize the challenges facing education systems have a direct 
impact on our future as a corporation. Sustainability for us depends on the innovation and expertise of our employees. Our priority will always be the 

recruitment and retention of top talent. It depends on the solid foundation taught during primary, secondary, and tertiary education. We know that although 
ǘƻŘŀȅΩǎ ƎƭƻōŀƭΣ Lƴǘernet-based economy provides numerous opportunities not available before, there is still a critical need for universal access to quality education 
and visionary leadership. Significant barriers remain to achieve this, from gender inequality to a lack of basic capacity, and we are involved in many initiatives to 
counter precisely these problems. However, this paper strives to address the holistic transformation of education systems and to offer a foundation on which 
quality education and system leadership can be achieved. We believe the core of an excellent education system is based on talented teachers, strong system 
leadership, solid curriculum, and accountability for outcomes. However, another key component is the integration of technologies that can fuel new forms of 
teaching and learning, nurture 21st century skills, and prepare learners for participation in the global economy of this century. Technology had the potential to 
increase access to education as well as improve teacher training and student learning; Sustainability of quality education and access to it needed a multi-stake-
holder approach that included government officials, education leaders, teachers, private sector investments, and non-governmental organizations (NGOs) to ad-
dress many of the basic needs and barriers to education. 
 

SYSTEM REFORM MOVEMENT 
There is now an emerging consensus on the resources needed to build a well-functioning education system. These are exceptional teachers and teaching methods, 
relevant and stretching curricular content, accountability for outcomes, and outstanding system leadership. 
1. Attract and develop very high quality teachers. 
2. Develop well defined and holistic curricula. 
3. Develop high quality system leadership. 
4. Create practices and regimes that can improve processes and outcomes.  
 

CHANGING LEARNERS 
How can traditional modes of classroom instruction engage and inspire students when life outside the classroom has changed so dramatically? For many learners, 
class iǎ ǘƘŜ ƻƴƭȅ ǘƛƳŜ ƛƴ ǘƘŜƛǊ Řŀȅ ǿƘŜƴ ǘƘŜȅ ŎƻƳǇƭŜǘŜƭȅ άŘƛǎŎƻƴƴŜŎǘΦέ bƻǿ ŜǾŜǊȅƻƴŜ Ŏŀƴ ōŜ ŀ ŎǊŜŀǘƻǊτa film maker on YouTube, a recording artist on Second Life, 
or an opinion leader on blogs and a multitude of gossip and comment sites. The new paradigm requires a broader reform agenda; one that responds to socioeco-
nomic realities and enhances learning opportunities through collaborative technologies. It presents a global destination with many different local paths. 
 

PATH TO 21ST CENTURY 
HOLISTIC TRANSFORMATION 
The paradigm shift to a world of 21st century learning is rooted in a set of goals for all learners: 
× Acquire a range of skills needed to succeed in a modern, globalized world 
× Receive tailored instruction that enables them to reach their full potential 
× Connect to their communities in person and digitally, and interact with people from different cultures 
× Continue learning throughout their lives. 
Achieving this vision requires transformation in four interconnected core area. 
1. 21st century skills that complement the core curriculum.  
2. 21st century pedagogy to teach these skills effectively alongside basic literacy and numeracy skills.  
3. Crucial enabler of both the new pedagogy and skills, is technology, harnessed in a much more fundamental and effective way than traditional applications in 

education.  
4. 21st century system reform that integrates and adapts the pillars of high performing systems outlined earlierτgreat teachers, curricular excellence, account-

ability for outcomes, and outstanding System leadership. 
Progress will only occur when all four areas are leveraged and deployed to work together in an integrated way. Leading technologies, for instance, cannot replace 
teachers, but can support them in accomplishing much higher levels of student engagement and achievement. Similarly, great teachers cannot effectively reach 
young learners without adopting new pedagogies and few education systems can prepare their learners for prosperity without supporting the development of 
21st century skills. 
 

SKILLS IN 21ST CENTURY  
× Problem solving and decision making 
× Creative and critical thinking 
× Collaboration, communication, and negotiation 

W 

http://ijrcm.org.in/


VOLUME NO. 7 (2017), I SSUE NO. 09 (SEPTEMBER )  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/  

14 

× Intellectual curiosity and the ability to find, select, structure, and evaluate information and the motivation to be: 
× An independent self-starter who is responsible, persevering, self-regulating, reflective, self-evaluating, and self-correcting 
× A lifelong learner who is flexible and able to adapt to change 
 

PEDAGOGY 
× THE LEARNER AT THE CENTER: This approach caters to multiple learning styles and adapts education to reflect the learning needs of each individual. 
× THE TEACHER DRAWS FROM A REPERTOIRE OF STRATEGIES AND SKILLS: Education must nurture creative and collaborative skills. Knowledge is available at 

the click of a mouse, but learning to apply it requires a teacher who can instruct, facilitate, guide, and support as needed. 
× INTERDISCIPLINARY AND PROJECT-BASED WORK: Interdisciplinary and project-based teaching is also particularly conducive to working in teams, and hence 

provides another example of the link between 21st century skills and the pedagogy used to impart them. 
× AUTHENTICITY: Delivering learning that is authentic is another way to engage students by appealing to their existing passions and interests. It is equally 

important to integrate real-life experiences into lessons. 
 

CONCLUSION 
Education has been a fundamental component of human well-being and national productivity. Only high quality education helps for well- being and national 
development. There is need to transform the education system so as to achieve the target of universalization of elementary education along with the quality in 
education. With a great deal of investment being put into outfitting schools with technology, the question of whether or not it is worth the investment is a valid 
one. However, this paper strives to address the holistic transformation of education systems and to offer a foundation on which quality education and system 
leadership can be achieved. We believe the core of an excellent education system is based on talented teachers, strong system leadership, solid curriculum, and 
accountability for outcomes. However, another key component is the integration of technologies that can fuel new forms of teaching and learning, nurture 21st 
century skills and prepare learners for participation in the global economy of this century. 
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ABSTRACT 
Each organization needs to maintain a balance between the internal sources of personnel promotion and external sources by means of recruitment. Hence, promo-
tion must be based on consistent, fair and clear cut policy. The National Institute of Personnel Management (NIPM) has suggested a promotion policy on the 
following lines: Drawing up an organization chart to make clear to all the ladder of promotion. Where there is a job analysis and a planned wage policy, such chart 
is quite easy to prepare. Making the promotion system clear to all concerned who may initiate and handle cases of promotion. Though departmental heads may 
initiate promotion, the final approval must lie with the top management, after the personnel department has been asked to check from its knowledge whether any 
repercussion is likely to result from the proposed promotion. All promotions should be for a trial period to ascertain whether the promoted person is found capable 
of handling the job or not. Normally, during this trial period, he draws the Ǉŀȅ ƻŦ ǘƘŜ ƘƛƎƘŜǊ ǇƻǎǘΣ ōǳǘ ƛǘ ǎƘƻǳƭŘ ōŜ ŎƭŜŀǊƭȅ ǳƴŘŜǊǎǘƻƻŘ ǘƘŀǘ ƛŦ άƘŜ ŘƻŜǎ ƴƻǘ ƳŀƪŜ ǘƘŜ 
ƎǊŀŘŜέ ƘŜ ǿƛƭƭ ōŜ ǊŜǾŜǊǘŜŘ ǘƻ Ƙƛǎ ŦƻǊƳŜǊ Ǉƻǎǘ ŀƴŘ ŦƻǊƳŜǊ Ǉŀȅ ǎŎŀƭŜΦ ¢Ƙƛǎ ǎǘǳŘȅ ƛǎ ŎƻƴŘǳŎǘŜŘ ƛƴ ŀ ŎƻƴŎŜǇǘǳŀƭ ǿŀȅΦ !ǎ ǿŜ ƘŀǾŜ ƛntended to study about the influence 
of ǊŜǿŀǊŘǎ ŀƴŘ ǎŀǘƛǎŦŀŎǘƛƻƴǎ ƻƴ ŜƳǇƭƻȅŜŜΩǎ ǇŜǊŦƻǊƳŀƴŎŜΣ ƛƴŦƻǊƳŀǘƛƻƴ ǘƘŀǘ ǿŜ ƘŀǾŜ ǳǎŜŘ ǿŜǊŜ ƎŀǘƘŜǊŜŘ ŦǊƻƳ ŘƛǎǘƛƴŎǘ ŀǊŜŀǎ ǎǳŎƘ ŀǎ text books, company reports 
and journals and the Internet sources were resourceful in the process of gathering the information. 
 

KEYWORDS 
Reliance dyeing works, Tirupur, promotion & reward policy. 
 

INTRODUCTION 
very year, employees in an organization eagerly wait for the day when their efforts and achievements during the previous year would be evaluated and 
appreciated. Incentives, rise in salary, employee benefits etc given to employees gives them a tremendous sense of satisfaction. But the most important 
ƳƻǘƛǾŀǘƛƴƎ ŦŀŎǘƻǊΣ ǿƘƛŎƘ ǊŜƧǳǾŜƴŀǘŜǎ ŀƴ ŜƳǇƭƻȅŜŜ ǿƛǘƘ ƳƻǊŜ ŜƴǘƘǳǎƛŀǎƳ ŀƴŘ ǊŜǎǇƻƴǎƛōƛƭƛǘȅΣ ƛǎ άtǊƻƳƻǘƛƻƴέ. 

Promotion is an emotional and explosive issue with far-reaching implications. It means that one has journeyed steadily and has arrived somewhere in an organi-
zation and the process of his making a growth has begun. Some organizations give impressive designations to please their employees as a part of succession 
planning at the top management. Many employers state clearly in advance the criteria for granting promotions while others take into consideration the amount 
ƻŦ ƘŀǊŘ ǿƻǊƪ Ǉǳǘ ƛƴ ŀǎ ǿŜƭƭ ŀǎ ƻƴŜΩǎ ŘŜǎƛǊŜ ǘƻ ƛƳǇǊƻǾŜ Ƙƛǎ ǇŜǊŦƻǊƳance. People strive to get absorbed in companies at higher level posts or try to maintain proper 
contact with top level management to get promotions. But some companies strictly keep senior level positions for personnel with professional employee atti-
tude or management qualifications, especially to limit the number of aspirants. Due to an increase in automation and rationalization, many intermediate jobs too 
are fast disappearing and promotional avenues are getting considerably narrow. 
Rewards are positive outcomes that are earned as a result of an employee's performance. These rewards are aligned with organizational goals. When an employee 
helps an organization in the achievement of one of its goals. Employees are motivated by both intrinsic and extrinsic rewards. To be effective, the reward sys-
tem must recognize both sources of motivation. All reward systems are based on the assumptions of attracting, retaining and motivating people. Financial rewards 
are an important component of the reward system, but there are other factors that motivate employees and influence the level of performance. Today's emphasis 
on quality-improvement teams and commitment-building programs is creating a renaissance for financial incentive of pay-for-performance plans. Organizations 
adopt alternative reward systems to increase domestic and international competition.  
A promotion is the advancement of an employee's rank or position in an organizational hierarchy system. Promotion may be an employee's reward for good per-
formance, i.e., positive appraisal. Before a company promotes an employee to a particular position it ensures that the person is able to handle the added respon-
sibilities by screening the employee with interviews and tests and giving them training or on-the-job experience. 
A promotion can involve advancement in terms of designation, salary and benefits, and in some organizations the type of job activities may change a great deal. 
The amount of salary increase associated with a promotion varies a great deal between industries and sectors, and depending on the parts of the hierarchical 
ladder an employee is moving between. In some industries or sectors, there may be only a modest increase in salary for promotions; in other fields, a promotion 
may substantially increase an employee's salary. 
MEANING 
Promotion refers to upward movement in present job leading to greater responsibilities, higher status and better salary. Promotion may be temporary or perma-
ƴŜƴǘ ŘŜǇŜƴŘƛƴƎ ǳǇƻƴ ǘƘŜ ƻǊƎŀƴƛȊŀǘƛƻƴŀƭ ǊŜǉǳƛǊŜƳŜƴǘΦ !ŎŎƻǊŘƛƴƎ ǘƻ /ƭƻǘƘƛŜǊ ŀƴŘ {ǇǊƛŜƎŜƭΣ άǇǊƻƳƻǘƛƻƴ ƛǎ ǘƘŜ ǘǊŀƴǎŦŜǊ ƻŦ ŀƴ ŜƳǇƭoyee to a job which pays more 
money or one that carries ǎƻƳŜ ǇǊŜŦŜǊǊŜŘ ǎǘŀǘǳǎΦέ  
PURPOSE AND ADVANTAGES OF PROMOTION 
Promotion stimulates self-development and creates interest in the job. According to Yoder, άǇǊƻƳƻǘƛƻƴ ǇǊƻǾƛŘŜǎ ƛƴŎŜƴǘƛǾŜ ǘƻ ƛƴƛǘƛŀǘƛǾŜΣ ŜƴǘŜǊǇǊƛǎŜ ŀƴŘ ŀƳōƛǘƛƻƴΤ 
minimizes discontent and unrest; attracts capable individuals; necessitates logical training for advancement and forms an effective reward for loyalty and cooper-
ŀǘƛƻƴΣ ƭƻƴƎ ǎŜǊǾƛŎŜ ŜǘŎΦέ ¢ƘŜ ǇǳǊǇƻǎŜǎ ŀƴŘ ŀŘǾŀƴǘŀƎŜǎ ƻŦ ǇǊƻƳƻǘƛƻƴǎ ŀǊŜ ǘƻΥ  

 wŜŎƻƎƴƛȊŜ ŜƳǇƭƻȅŜŜΩǎ ǇŜǊŦƻǊƳŀƴŎŜ ŀƴŘ ŎƻƳƳƛǘƳŜƴǘ ŀƴŘ motivate him towards better performance; 

 Develop competitive spirit among employees for acquiring knowledge and skills for higher level jobs; 

 Retain skilled and talented employees; 

 Reduce discontent and unrest; 

 To fill up job's vacant position that is created due to retirement, resignation or demise of an employee. In this case next senior employee will be promoted 
to the vacant job. 

 Utilize more effectively the knowledge and skills of employees; and 

 Attract suitable and competent employees. 
EMPLOYEE REWARD AND RECOGNITION SYSTEMS 
In a competitive business climate, more business owners are looking at improvements in quality while reducing costs. Meanwhile, a strong economy has resulted 
in a tight job market. So while small businesses need to get more from their employees, their employees are looking for more out of them. Employee reward and 
recognition programs are one method of motivating employees to change work habits and key behaviors to benefit a small business.  
REWARD Vs. RECOGNITION 
Although these terms are often used interchangeably, reward and recognition systems should be considered separately. Employee reward systems refer to pro-
grams set up by a company to reward performance and motivate employees on individual and/or group levels. They are normally considered separate from salary 
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but may be monetary in nature or otherwise have a cost to the company. While previously considered the domain of large companies, small businesses have also 
begun employing them as a tool to lure top employees in a competitive job market as well as to increase employee performance. 
DESIGNING A REWARD PROGRAM 
The keys to developing a reward program are as follows: 

 Identification of company or group goals that the reward program will support 

 Identification of the desired employee performance or behaviors that will reinforce the company's goals 

 Determination of key measurements of the performance or behavior, based on the individual or group's previous achievements 

 Determination of appropriate rewards 

 Communication of program to employees 
In order to reap benefits such as increased productivity, the entrepreneur designing a reward program must identify company or group goals to be reached and 
the behaviors or performance that will contribute to this. While this may seem obvious, companies frequently make the mistake of rewarding behaviors or achieve-
ments that either fail to further business goals or actually sabotage them. 
TYPES OF REWARD PROGRAMS 
There are a number of different types of reward programs aimed at both individual and team performance. 
Variable Pay 
Variable pay or pay-for-performance is a compensation program in which a portion of a person's pay is considered "at risk." Variable pay can be tied to the 
performance of the company, the results of a business unit, an individual's accomplishments, or any combination of these. It can take many forms, including bonus 
programs, stock options, and one-time awards for significant accomplishments. Some companies choose to pay their employees less than competitors but attempt 
to motivate and reward employees using a variable pay program instead.  
Bonus 
Bonus programs have been used in American business for some time. They usually reward individual accomplishment and are frequently used in sales organizations 
to encourage salespersons to generate additional business or higher profits. They can also be used, however, to recognize group accomplishments. Indeed, in-
creasing numbers of businesses have switched from individual bonus programs to one which reward contributions to corporate performance at group, depart-
mental, or company-wide levels. 
Bonuses are generally short-term motivators. By rewarding an employee's performance for the previous year, they encourage a short-term perspective rather 
than future-oriented accomplishments. In addition, these programs need to be carefully structured to ensure they are rewarding accomplishments above and 
beyond an individual or group's basic functions. Otherwise, they run the risk of being perceived of as entitlements or regular merit pay, rather than a reward for 
outstanding work. Proponents, however, contend that bonuses are a perfectly legitimate means of rewarding outstanding performance, and they argue that such 
compensation can actually be a powerful tool to encourage future top-level efforts. 
Profit Sharing 
Profit sharing refers to the strategy of creating a pool of monies to be disbursed to employees by taking a stated percentage of a company's profits. The amount 
given to an employee is usually equal to a percentage of the employee's salary and is disbursed after a business closes its books for the year. The benefits can be 
provided either in actual cash or via contributions to employee's 401(k) plans. A benefit for a company offering this type of reward is that it can keep fixed costs 
low. 
The idea behind profit sharing is to reward employees for their contributions to a company's achieved profit goal.  
Stock Options 
Previously the territory of upper management and large companies, stock options have become an increasingly popular method in recent years of rewarding 
middle management and other employees in both mature companies and start-ups. Employee stock-option programs give employees the right to buy a specified 
number of a company's shares at a fixed price for a specified period of time (usually around ten years). They are generally authorized by a company's board of 
directors and approved by its shareholders. The number of options a company can award to employees is usually equal to a certain percentage of the company's 
shares outstanding. 
Employee can purchase from the company an allotted number of shares at the strike price (or the fixed price originally agreed to). This purchase is known as 
"exercising" stock options. After purchasing the stock, the employee can either retain it or sell it on the open market with the difference in strike price and market 
price being the employee's gain in the value of the shares. 
 

OBJECTIVES OF THE STUDY 
1. To understand the concept of promotion and reward policy in general.  
2. ¢ƻ ǊŜŎƻƎƴƛȊŜ ŀƴ ŜƳǇƭƻȅŜŜΩǎ ǎƪƛƭƭΣ ƪƴƻǿƭŜŘƎŜ ŀƴŘ ǳǘƛƭƛȊŜ ǘƘŜƳ ǘƻ improve the organizational effectiveness and in turn to attract, trained, competent and 

hardworking people  
3. To reward and motivate employees to higher productivity 
4. To increase employees satisfaction and boost their moral 
5. To comply with legal regulation and give valuable suggestions for determining sound promotion and reward policy.  
 

STATEMENT OF THE PROBLEM 
Lƴ ǘƻŘŀȅΩǎ competitive business environment companies are facing many challenges and among those challenges acquiring right workforce and retaining it, is of 
utmost importance. Nowadays, human asset is considered to be the most important asset of any organization. In order to get the efficient and effective result 
from human resource, employee motivation is necessary. Employee will give their maximum when they have a feeling or trust that their efforts will be rewarded 
by the management. There are many factors that effect employee performance like working conditions, worker and employer relationship, training and develop-
ƳŜƴǘ ƻǇǇƻǊǘǳƴƛǘƛŜǎΣ Ƨƻō ǎŜŎǳǊƛǘȅΣ ŀƴŘ ŎƻƳǇŀƴȅΩǎ ƻǾŜǊŀƭƭ ǇƻƭƛŎƛŜǎ ŀƴŘ ǇǊƻŎŜŘǳǊŜ ŦƻǊ ǇǊƻƳƻǘƛƴƎ ŀƴŘ ǊŜǿŀǊŘƛƴƎ ŜƳǇƭƻȅŜŜǎΣ ŜǘŎΦ ŀƳong all those factor which affect 
employee performance, promotion and reward is of utmost importance. 
This study investigates the relationship between rewards, promotion and employee motivation which affects employee performance more specifically on the 
Reliance dyeing works, Tirupur. 
 

SCOPE OF THE STUDY 
It is necessary for any management to ensure that employees are satisfied with their job for the benefits of the organization. Promotion and reward policy will 
helps to employee growth and rise up the professional ladder. Growth gives hope of a better future which sustains a person to perform efficiently and enthusias-
tically it scienǘƛŦƛŎŀƭƭȅ ŎƻƴǘǊƛōǳǘŜǎ ǘƻǿŀǊŘǎ ŜƳǇƭƻȅŜŜΩǎ ǇǊƻŘǳŎǘƛǾƛǘȅ ŀƴŘ ƳƻǊŀƭŜΦ 
¢ƘŜ ǇǊŜǎŜƴǘ ǎǘǳŘȅ Ƙŀǎ ƳŀŘŜ ŀƴ ŀǘǘŜƳǇǘ ǘƻ ƳŜŀǎǳǊŜ ǘƘŜ ŜƳǇƭƻȅŜŜΩǎ ǇǊƻƳƻǘƛƻƴ ŀƴŘ ǊŜǿŀǊŘ ǇƻƭƛŎȅ ƛƴ ǊŜƭƛŀƴŎŜ ŘȅŜƛƴƎ ǿƻǊƪǎ ǘƘƛǎ ǎǘǳdy has been conducted with 100 
employees in the organization. This study mainly concentrates on studying promotion and reward policy measures provided by the company. For development 
and better satisfaction of the employees the company must concentrate on the dissatisfied area. 
 

LITERATURE REVIEW  
Jane (1873) though the promotion indicates that the employee is ready for more responsibility in the company and is mature enough to play a larger role in the 
business; a promotion may not be the result of any positive employee performance review, As the employer may not have that option each time. 
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 (World at work, 2007).The main advantages of following a holistic approach towards reward system include enhancement of recruitment and selection activity, 
reduction in the fixed portion of the rewards system, developing employees, and increase in cooperation, inculcating creativity and innovation and reinforcement 
of good performance. 
(Maire & Nick, 2002) Reward system helps to improve organizational performance as well as it fulfills other objectives such as legal compliance, labor cost control, 
perceived fairness towards employees and enhancement of employee performance to achieve high level of productivity and customer satisfaction. 
Carraher et al (2006) advocate that there should be an effective reward system to retain the high performers in the organization and reward should be related 
with their productivity. 
(Armstrong, 2002).o magnetize, retain, encourage and gratify these employees and includes all forms of investments Total rewards system is one of the recent 
developments in the field on human resource management and this concept is defined as using all the gears available to the company in order made in things that 
lead to employee satisfaction and are valued by the employees He further elaborates about the components of a total reward system and says that it consists of 
both financial as well as non financial rewards. Financial rewards encompass factors such as base and variable pay, employee stock ownership and financial benefits 
while on the other hand non financial rewards include acknowledgment, prospects to develop skills and quality of life. 
Tropman (2001) The reward systems were simply known as pay and compensation packages however this term has evolved considerable over the years and has 
been termed as total compensation or total rewards. It has coined an innovative term for this total reward system and calls it cafeteria pay which is much more 
employee drive than its traditional counterpart. Reward systems should be viewed as a way in which the employees can be energized as even the most talented 
employees may not be able achieve full potential if they are not properly guided. 
(Jensen, McMullen and Stark, 2007). ! ŎƻƳǇŀƴȅΩǎ ŎƻƳƳƛǘƳŜƴǘ ǘƻ ŀ ǘƻǘŀƭ ǊŜǿŀǊŘǎ ǎȅǎǘŜƳ ƛǎ ŀ ǎƛƎƴ ǘƘŜ ŎƻƳǇŀƴȅ Ƙŀǎ ǊŜŎƻƎƴƛȊŜŘ ŜƳǇƭƻȅŜŜǎ ŀǎ ƛǘǎ Ƴƻǎǘ ƛƳǇƻǊǘŀƴǘ 
resource and that financial or tangible rewards alone are necessary but not enough to motivate employees. Total rewards are a broad concept and it has implica-
tions related to leadership, growth opportunities, and recognition and job enablement. These systems have been developed in response to factors such as the 
constant war for keeping employees and a diverse workforce with diverse needs. 
Armstrong (2010) For organisations to achieve a highly committed business environment and its overall business goal, a reward strategy must be developed to 
ensure that the contribution people make to achieving organisational or team goals are valued, recognised and rewarded. 
(Keller 1999)This definition points to an obvious desired outcome of rewards and recognition: to improve performance. Non-monetary recognition can be very 
motivating, helping to build feelings of confidence and satisfaction. 
 

RESEARCH METHODOLOGY 
Research methodology is a way to systematically solve a research problem it may be understood as a science of studying how research is scientifically. It may be 
understood as a science of studying how research is done scientifically.  
DATA COLLECTION  
In dealing with any real life problem, it becomes the necessary to collect data that are appropriate. There are several ways of collecting the appropriate data which 
differ considerably in the context of money, efforts, time and other resources. This research uses both. 
- Primary data 
- Secondary data 
- Primary data is collected through questionnaire and discussions with respective official or person concerned.  
- Secondary data collection is made through various records, websites, journals and books 
RESEARCH DESIGN 
Research design is a frame work or plan for a study that guides the collection and analysis of data it is a blue print that is followed in completing a study. 
This study is based on descriptive research which includes a survey and fact finding enquires of different kinds. The major purpose of this research is description 
of the state of affairs as it exists at present. 
SAMPLE DESIGN 
Sample design is definite plan determine before data are actually collected for obtaining a sample technique. In this study convenience sampling methods have 
been adopted to select sample. 
SAMPLE TECHNIQUE 
All the items consideration in any field of inquiry constitutes a universe of population. In this research only a few items can be selected from the population for 
the study purpose. The items selected constitute what is technically called a sample. Here, well formulated 100 questionnaires circulated among various employees 
in the reliance dying works. 
TOOLS FOR THE STUDY  
The percentage analysis, ANOVA, correlation and regression test has been used for the analysis. 
a) Simple percentage analysis: simple percentage analysis refers to a special kind of ratio with the help of absolute figures it will be difficult to interpret any 

meaning. From the calculated data, when percentage are found out then it would be easy to find the relative difference between two or more attributes 
                                  Number of respondents  
 Percentage = __________________________ × 100  
                                       Total respondents 
b) two-way analysis: In statistic the two way analysis of variance (anova) is extension of on one way anova that examine the influence of two different categorical 
independent variables one continuous dependent variable. The two way anova not only aims assessing the main effect of each independent variable but also if 
there is any interaction between them. 
c) Correlation: Pearson correlation was seen appropriate to analyze the relationship between the two variable which were interval-scaled and ratio scaled. Fur-
thermore, correlation coefficients reveal magnitude and direction of relationships which are suitable for hypothesis testing, Pearson correlation is to test seven 
independence variables that influenced consumer brand loyalty and to test if a relationship existed between the independent and dependent variables. 
d) Regression: In statistics, regression analysis is a statistical process for estimating the relationship among variables. It includes many techniques for modeling 
and analyzing several variable, when the focus is on the relationship between a dependent variable and one or more independent variable 
e) ANOVA: A statistical method for making simulations comparisons between two or more means. A statistical method that yields value that can be tested to 
determine whether a significant relation exists between variables. 
 

LIMITATIONS OF THE STUDY 
Every study has certain limitation; some of these are inherent in the research design. The present study is subject to the following limitations: 
1. The sample respondents of the study were restricted to 100. 
2. The aims of study were restricted to tirupur city alone. 
3. The data collected only on employees perspective  
4. ¢ƘŜ ǎǘǳŘȅ ŎƻƴŎŜƴǘǊŀǘŜǎ ƻƴƭȅ ǘƘŜ ŜƳǇƭƻȅŜŜΩǎ ǇǊƻƳƻǘƛƻƴ ŀƴŘ ǊŜǿŀǊŘ ǇƻƭƛŎȅ ƛǘ ƛƎƴƻǊŜǎ employees welfare, safety etc. 
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FINDINGS AND SUGGESTIONS 
FINDINGS 

 It is clear that majority of the respondents are male (70%). 

 It is clear that majority of the respondents are married (64%). 

 In the survey majority of respondents (44%) belong to the age group of 26-35. 

 It is found that are the majority of the respondents are UG qualified person. 

 In this survey majority of the people earns above Rs 9000 as their income. 

 Most of the people in the survey belongs to labor /clerical level (39%). 

 It is understood that the frequency of performance appraisal is yearly (89%). 

 98% of people are satisfied with the performance appraisal system in company. 

 33% of people got promotion and 67% of people are not at all get any promotion. 

 The career planning steps taken by the organization is satisfied by 93% of people. 

 The main issue in getting promotion policy is non-exposure of his/her talent (65%). 

 87% of people satisfied with their present position in their company. 

 The survey shows 47% of people ready to give (1-3 years) service in the organization. 

 87% of respondents opinion is individual (87%) reward plan. 

 In this survey the majority of the respondents opinion is skill is the basis for reward system.  

 aŀƧƻǊƛǘȅ ƻŦ ǊŜǎǇƻƴŘŜƴǘΩǎ ŜȄǇŜŎted 25% of bonus and commission. 

 In this survey 83% of people are satisfied with the reward and incentive system in the organization.  

 !ǎ ǇŜǊ ǘǿƻ ǿŀȅ ŀƴŀƭȅǎƛǎ ƳŀƧƻǊƛǘȅ ƻŦ ǘƘŜ ǊŜǎǇƻƴŘŜƴǘΩǎ ƻǇƛƴƛƻƴ ƛǎ ǘƘŜ ƘƛƎƘŜǎǘ ƛƴ ŎŀǎŜ ƻŦ ƴƻƴ-exposure of his /her talent in appraising their performance. 

 It is clear that majority of the respondents are satisfied with yearly performance appraisal. 

 Based on ANOVA analysis it is found that there is no association between demographic factor and career planning. Practiced by the organization. 

 It is conclude that there is no association between demographic factors and the level of satisfaction with promotion policy. 

 As per regression analysis it is clear that there is no influence of the experience on reward system. 

 As per correlation analysis there is relation between career planning, performance appraisal and promotion policy. 
SUGGESTIONS 

 Female category employees may be enhanced  

 Promotion policy should enhanced in such a manner to increase the number of promotion because highest percentage of respondents still not get any 
promotion. 

 Opportunities to be provided to everyone to expose their skill and talent. 

 Attempt made to retain existing employees 

 While formulating promotion policy all the criteria for promotion should be considered without any bias. 

 Bonus rate is to be enhanced to some extent to fulfill the workers expectation. 
 

CONCLUSION 
This study made attempt to analyse the process of measuring promotion and reward policy of reliance dying works due to which has received great attention with 
increasing productivity Financial compensation is an important component of the reward system, but there are other factors that prompt employees to be moti-
vated and influence their performance. In fact, several studies have reported that financial forms are not always the ones to be most recommended. In this context, 
several strategies can be defined to increase productivity. One is through the use of the indicators in a measurement program as a way to define promotion and 
reward system that may prompt the motivation of the employees. Promotion and Reward mechanisms aim to strengthen behaviors that should be implemented 
in an effective manner. That is, the achievement of goals of productivity and quality may be rewarded with a bonus these systems are intended to attract, retain 
and motivate people. But for a person to be motivated, he/she needs to give value to the result, needs to believe that additional effort will lead to better perfor-
mance and that the better performance, subsequently, will result in some form of recompense or better result. 
Reward systems, when properly set up, have proven to be an important tool for achieving organizational goals. It is essential to keep the plans simple in terms of 
following, measuring, understanding and managing them so as to increase the performance desired. In addition, the cost of measurement needs to be considered. 
The activities of identification, collection, analysis and dissemination of indicators can represent a high cost to the organization so that relevant indicators are, in 
fact, considered in the measurement system. 
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APPENDIX 
QUESTIONNAIRE 

1. Name (optional) 
2. Gender  

Male  
Female 

3. Marital status 
Married 
Unmarried 

4. Age group 
Below 25 years  
26 -35 years  
36 - 45 years 
above 45 years  
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5. Qualification 
SSLC  
HSLC 
UG  
PG 
Diploma 

6. Experience 
Below 1 years 
2 -4 years  
4 - 6 years 
above 6 years  

7. Monthly income  
Below Rs, 5000 
Rs, 5000-Rs, 7000  
Rs, 7000-Rs, 9000 
above Rs, 9000 

8. What is your designation/position in the company? 
Labor/clerical level supervisory level 
Managerial level Administration level 

9. What is the frequency of performance appraisal? 
Half yearly  
yearly  

10. Does performance appraisal always lead to the hike of salary? 
Yes  
No 

11. Are you satisfied with the performance appraisal system in your company? 
Yes  
No 

12. Are you satisfied with career planning steps taken by your organization? 
Yes  
No 

13. Do you get any promotion? 
Yes  
No  
If yes, mention the level from which you are promoted: 
------------------------------ 

14. Are you satisfied with the promotion policy? 
Yes  
No  

15. Mention the main/important issue in getting promotion policy. 
Because of partiality non-exposure of his/her talent 
Date of joining others (specify)  

16. Overall, how satisfied with your position at your company? 
Very satisfied  
Satisfied 
Dissatisfied  
Very dissatisfied 

17. If satisfied, how long you like to work in the organization?  
1-3 years     
4-6 years  
7 - 9 years     
above 9 years   
Permanently 

18.    a) what is the reward plan in your organization? 
Individual group 
b) Which type of reward has been given in your organization? 
Salaries raise Bonus/commission 
Promotion employee recognition 

19. What is the basis of your reward system?  
Result and performance competence  
Skills others (specify) 

20. What is your expected rate of bonus and commission?  
20%   
25% 
30%  
above 30% 

21. Are you satisfied with the reward and incentive system in your organization? 
Yes No 
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ABSTRACT 
Mobile phone communication is a piece of equipment for the valuable use of people. Though the mobile operators have been rendering services to their customers 
throughout India, it has become a goal of controversy due to various causes, such as, excess billing, disconnection while talking, cross talk while talking, high cost 
handset and high operating cost, full talk time and network coverage. Their services are not only praiseworthy, but also satisfying to the consumers to some level. 
Hence the service providers are facing challenges, not only from the competitors, but also from their customers. The customerΩǎ ŜȄǇŜŎǘŀǘƛƻƴǎ ŀƴŘ ŦŀŎǘǎ ƻŦ ǘƘŜ ƳƻōƛƭŜ 
phone service are also growing at the other hand. In this research article to assess the customers loyalty towards mobile phone services with appropriate statistical 
techniques. 
 

KEYWORDS 
customers, loyalty, mobile phones. 
 

1. INTRODUCTION 
he telecommunications sector in India was liberalized in the early 1990s. Attack of private as well as foreign direct investment in the sector started after-
wards. The mobile telecommunication service providers need to make customer satisfaction a strategic priority. The impact of service quality attributes on 
customer value, satisfaction, and loyalty. The object of the current research is the mobile telecommunication services in Kanyakumari District, Tamilnadu, 

India, in which the mobile telecommunication sŜǊǾƛŎŜ ŎǳǎǘƻƳŜǊǎ ǿƛƭƭ ǎŜǊǾŜ ŀǎ ǳƴƛǘ ŀƴŀƭȅǎƛǎΦ Lƴ ǘƘƛǎ ǇŀǇŜǊ Ƴŀƛƴƭȅ ŦƻŎǳǎŜŘ ƻƴ ŎǳǎǘƻƳŜǊǎΩ ƭƻȅŀƭǘȅ ǘƻǿŀǊŘǎ ǎŜǊǾƛŎŜ 
rendered by mobile phone telecommunication.  
The literature indicates that quality is a major determinant of satisfaction and has a positive relationship with satisfaction in both the short and long run (Oliver, 
мффтύΦ vǳŀƭƛǘȅ ƧǳŘƎƳŜƴǘǎ ǎƘƻǳƭŘ ōŜ ōŀǎŜŘ ƻƴ ŎƻƴǎǳƳŜǊ ŦŜŜŘōŀŎƪ ŀƴŘ ƴƻǘ ƻƴ ƳŀƴǳŦŀŎǘǳǊŜǊǎΩ ōŜƭƛŜŦǎ ŀōƻǳǘ ǇǊƻŘǳŎǘ ǉǳŀƭƛǘȅ όhȊƳŜƴǘ & Morash, 1994; Gummeson, 
1992). Quality is not a single-stimulus factor but a multi-stimulus factor (Devlin, Dong, & Brown, 1993). In addition to quality, non-quality dimensions (e.g., color 
ƻŦ ŀ ŎŀǊΣ ǎƘŀǇŜ ƻŦ ŀ ƳƻōƛƭŜ ǇƘƻƴŜύ Ƴŀȅ ŀƭǎƻ Ǉƭŀȅ ŀ ǊƻƭŜ ƛƴ ŦƻǊƳƛƴƎ ŎƻƴǎǳƳŜǊǎΩ ǎŀǘƛǎŦŀŎǘƛƻƴΦ 
 

2. OBJECTIVES OF THE STUDY 
1. To categorize the service quality dimensions in the mobile telecommunications services sector.  
2. To study whether the attributes can correlate relationships among service quality attributes, customer value, customer satisfaction, and customer loyalty.  
3. To observe whether customer satisfaction plays mediating role in the relationships between customer value and customer loyalty.  
4. To examine whether customer value/customer satisfaction play mediating role in the relationships between service quality attributes and customer loyalty.  
 

3. METHODS AND MATERIALS 
It was an empirical study done undertaken at Kanyakumari District, Tamilnadu, India, in June 2016-December 2016. This study carried out under unknown popu-
lation comprised of seven hundred and sixty three people have taken as respondents by using simple random sampling technique of the above mentioned area. 
A pre-designed questionnaire was used to collect the data. The questionnaire had various segments comprising; socio-demographic factors (gender, age, marital 
status, etc.), Purpose of using Mobile phone service, Media Exposure, Source of information about service provider, Variables influencing to choose service pro-
vider, Consumer expectations, Service Quality of Service Provider, Overall attitude towards service provider and Loyalty towards service provider. 
Reliability analysis allows us to study the properties of measurement scales and the items that make them up. The Alpha (Cronbach) model is based on the average 
inter-item correlation. The results are presented in suitable hypothesis with relevant interpretations. It is found that the hypothesis is rejected (Significant) because 
p ς value less than 0.05. It is concluded that there exists significant differences between the individual items in the scale. The number of cases are 50, Number of 
items are 75 and the coefficient of Alpha is 0.80 (i.e. 80%). 
 

4. STATISTICAL TOOLS FOR THE STUDY  
a. Chi-square Analysis 
The Chi square test is used in any study on social science and management for testing the independence of two attributes.  
b. Factor Analysis 
Factor analysis is a multivariate statistical technique used to condense and simplify the set of large number of variables to smaller number of variables called 
factors. This technique is helpful to identify the underlying factors that determine the relationship between the observed variables and provides an empirical 
classification scheme of clustering of variables into groups called factors. 
c. Correlation Analysis  
The correlation is the study of finding the relationship between the variables. If there are only 2 variables in the study of correlations there it is called simple 
correlation otherwise the study in either partial or multiple correlation. 
 

5. RESULTS OF THE STUDY 
5.a Chi-square analysis 
From the results of chi-square analysis is presented by the attitude variables considered in the study. The Table 1.1 and Table 1.2 describe overall scores and the 
results of chi-square analysis in terms of personal variables, chi-square values, p values and their significance on utility of mobile phone service.  

T 
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(i) To study the personal factors on utility of mobile phone service 
Hypothesis: The personal factors have no significant influence on the opinion of the respondents on utility of mobile phone service related variables. 
 

TABLE 1.1: OVERALL SCORES ς PERSONAL VARIABLES ON UTILITY OF MOBILE PHONE SERVICE 

 Personal variables Overall Scores ς Perception on utility of mobile phone service 

Low Medium High Total 

Gender Male 76 276 49 401 

Female 65 234 63 362 

Total 141 510 112 763 

Age Below 20 30 102 28 160 

20-25 32 124 29 185 

25-30 30 125 23 178 

30-35 20 61 12 93 

35-40 21 72 14 107 

Above 40 8 26 6 40 

Total 141 510 112 763 

Education Illiterate 40 143 46 229 

Upto HSC 43 145 32 220 

UG 15 73 12 100 

PG 32 101 16 149 

Professional 11 46 6 63 

Others 0 2 0 2 

Total 141 510 112 763 

Occupation Self-Employment 12 38 4 54 

Salaried 41 164 33 238 

Business 47 147 45 239 

Student 31 150 28 209 

Others 10 11 2 23 

Total 141 510 112 763 

Personal Income Nil 13 48 12 73 

Below Rs.10,000 34 132 24 190 

Rs.10,001-Rs.15,000 50 234 56 340 

Rs.15,001-Rs.20,000 33 77 18 128 

Above Rs.20,000 11 19 2 32 

Total 141 510 112 763 

Marital Status Single 82 337 68 487 

Married 59 173 44 276 

Total 141 510 112 763 

Size of family 1-2 36 123 25 184 

3-4 62 259 60 381 

5-6 34 102 23 159 

Above 6 9 26 4 39 

Total 141 510 112 763 

Number of family members (earning) 1 47 197 51 295 

2 39 150 34 223 

3 51 118 21 190 

Above 3 4 45 6 55 

Total 141 510 112 763 

Monthly family income Below Rs.10,000 12 49 11 72 

Rs.10,001-Rs.20,000 59 246 58 363 

Rs.20,001-Rs.30,000 54 171 34 259 

Above Rs.30,000 16 44 9 69 

Total 141 510 112 763 

Source: primary data 
 

TABLE 1.2: CHI SQUARE VALUES ς PERSONAL VARIABLES ON UTILITY OF MOBILE PHONE SERVICE 

S.No Personal variables Chi-square Value p values Significant/ Not Significant 

1 Gender 4.08 0.130 NS 

2 Age 3.32 0.973 NS 

3 Education  12.08 0.280 NS 

4 Occupation 19.00 0.015 S 

5 Personal Income 15.30 0.054 NS 

6 Marital status 3.55 0.169 NS 

7 Size of family 3.51 0.743 NS 

8 Number of family members (earning) 18.22 0.006 S 

9 Monthly family income 3.89 0.692 NS 

S ς Significant at 5% level (p value<= 0.05); NS ς Not Significant at 5% level (p value>0.05) 
It is found from the Table 1.2 that the hypothesis is rejected (Significant) in two cases and other cases are accepted (Not significant). It is concluded that the 
ǇŜǊǎƻƴŀƭ ŦŀŎǘƻǊǎ ΨhŎŎǳǇŀǘƛƻƴΩ ŀƴŘ ΨbǳƳōŜǊ ƻŦ ŦŀƳƛƭȅ ƳŜƳōŜǊǎ όŜŀǊƴƛƴƎύΩ ƘŀǾŜ ǎƛƎƴƛŦƛŎŀƴǘ ƛƴŦƭǳŜƴŎŜ ƻƴ ǘƘŜ ǳǘƛƭƛǘȅ ƻŦ ƳƻōƛƭŜ ǇƘone service in the study of customer 
loyalty towards mobile phone services among people in Kanyakumari District. 
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5.b Factor Analysis  
Factor Analysis is primarily used for data reduction or structure detection. The purpose of data reduction is to remove redundant (highly correlated) variables from 
the data, perhaps replacing the entire data with a smaller number of uncorrelated variables. 
The purpose of structure detection is to examine the underlying (or latent) relationships between the variables. The factor analysis procedure has several extraction 
methods for constructing a solution. 
i. Kaiser-Meyer-Olkin Measure of Sampling Adequacy 
The significance (0.00) is less than the assumed value (0.05) & KMO coefficient = 0.696. This implies that the factor analysis is valid.  
 

TABLE 1.3: ROTATED FACTOR LOADINGS FOR LEVEL OF UTILITY OF MOBILE PHONE SERVICE 

Variables of utility of mobile phone service F1 F2 F3 F4 Communality 

Security (A1) -0.26 0.48 0.34 0.22 0.47 

SMS (A2) 0.08 -0.09 0.78 0.02 0.62 

Official (A3) -0.07 -0.09 -0.05 0.76 0.60 

Touch with friends and Relatives (A4) 0.07 0.14 0.72 -0.06 0.55 

Symbol of Status (A5) 0.24 0.30 0.02 0.51 0.40 

Convenience (A6) 0.04 0.73 0.00 -0.18 0.56 

Low cost (A7) 0.23 0.64 -0.01 0.15 0.48 

Passion (A8) 0.65 -0.12 0.06 0.26 0.51 

STD Calls (A9) 0.67 0.16 -0.13 -0.08 0.50 

Dissatisfaction with land line (A10) 0.59 -0.03 0.17 0.30 0.47 

Multipurpose (A11) 0.70 0.08 0.03 -0.15 0.52 

Easy to contact (A12) 0.58 0.11 0.09 0.01 0.36 

Eigen value 2.41 1.41 1.15 1.07  

% of var. explained 20.05 11.73 9.56 8.87 50.21 

Cum. % explained 20.05 31.78 41.34 50.21  

Table 1.3 gives the rotated factor loadings, communalities, Eigen values and the percentage of variance explained by the factors. Out of the 12 variables associated 
with the utility of mobile phone service, 4 factors have been extracted and these 4 factors put together explain the total variance of these variables to the extent 
of 50.21%. In order to reduce the number of factors and enhance the interpretability, the factors are rotated. The rotation increases the quality of interpretation 
of the factors. There are several methods of the initial factor matrix to attain simple structure of the data. The varimax rotation is one such method to obtain 
better result for interpretation is employed and the results are given in Table 1.4.  
 

TABLE 1.4: CLUSTERING OF UTILITY OF MOBILE PHONE SERVICE 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Five factors were identified as being maximum percentage variance accounted. The five variables A8, A9, A10, A11 and A12 were grouped together as factor I and 
accounts 20.05% of the total variance. The three variables A1, A6 and A7 constituted the factor II and accounts 11.73% of the total variance. The two variables A2 
and A4 constituted the factor III and accounts 9.56% of the total variance. The two variables A3 and A5 constituted the factor IV and accounts 8.87% of the total 
variance.  
The five variables of utility of mobile phone service such as Passion (A8), STD Calls (A9), Dissatisfaction with land line (A10), Multipurpose (A11) and Easy to contact 
(A12) were grouped together as factor I and accounts 24.2% of the total variance.  
ii. Correlation Analysis  
The correlation is the study of finding the relationship between the variables. If there are only 2 variables in the study of correlations there it is called simple 
correlation otherwise the study in either partial or multiple correlation. In this study the simple inter-correlations analysis is performed between the selected 
variables and the results are presented in the form of correlation matrix. Further the significance of correlation was tested at the 1% level of significance.  
In this section the results of inter-correlation analysis between the variables of utility of mobile phone service as factor I are presented through correlation matrix. 
The results of the inter-correlation analysis with its significance are presented in the form of correlation matrix.  
It is found that the entire variables of utility of mobile phone service on the basis of factor I considered have significant inter-correlation.  
It is concluded that the variables of utility of mobile phone service such as Passion (A8), STD Calls (A9), Dissatisfaction with land line (A10), Multipurpose (A11) and 
Easy to contact (A12) have significant interrelationship between them.  
 

6. CONCLUSION 
The results obtained in this study accept the model and hypotheses proposed thŜǊŜƛƴΦ ¢ƘŜ ǊŜǎǳƭǘǎ ƻŦ ǘƘŜ ǎǘǳŘȅ ǎƘƻǿŜŘ ǘƘŀǘ ǘƘŜ ǇŜǊǎƻƴŀƭ ŦŀŎǘƻǊǎ ΨhŎŎǳǇŀǘƛƻƴΩ ŀƴŘ 
ΨbǳƳōŜǊ ƻŦ ŦŀƳƛƭȅ ƳŜƳōŜǊǎ όŜŀǊƴƛƴƎύΩ ƘŀǾŜ ǎƛƎƴƛŦƛŎŀƴǘ ƛƴŦƭǳŜƴŎŜ ƻƴ ǘƘŜ ǳǘƛƭƛǘȅ ƻŦ ƳƻōƛƭŜ ǇƘƻƴŜ ǎŜǊǾƛŎŜΦ CǳǊǘƘŜǊƳƻǊŜΣ ǘƘŜ ǊŜǎŜarch contributes to the five variables 
of utility of mobile phone service such as Passion, STD Calls, Dissatisfaction with land line, Multipurpose and Easy to contact were grouped together as factor I and 
accounts 24.2% of the total variance. This research, however, evaluated the variables influencing customer loyalty of phone services in the context of Kanyakumari 
District. The findings of the correlation analysis showed that the above variables also have significant interrelationship between them. The service quality had the 
strongest total effect on customer loyalty. These results suggest that customer loyalty is most significantly affected by the high quality service. Finally, the results 
of this study can assist researchers and academicians to understand the impact these variables have on the cuǎǘƻƳŜǊΩǎ ƛƴǘŜƴǘƛƻƴ ǘƻ ŎƘŀƴƎŜ ǎŜǊǾƛŎŜ ǇǊƻǾƛŘŜǊ ŀƴŘ 
the correlation between these factors. 
 

  

Factors Utility of mobile phone service Rotated factor loadings 

Factor I (20.05%) 

A8 0.65 

A9 0.67 

A10 0.59 

A11 0.70 

A12 0.58 

Factor II (11.73%) 

A1 0.48 

A6 0.73 

A7 0.64 

Factor III (9.56%) 
A2 0.78 

A4 0.72 

Factor IV (8.87%) 
A3 0.76 

A5 0.51 
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ABSTRACT 
Organic farming system in India is not new and is being followed from ancient time. The demand for organic foods is increasing day by day. Worldwide consumers 
are becoming health conscious and are concerned about nutrition and the quality of food consumed. Consumers are also increasingly concerned with the food 
safety and the consumers are getting health conscious and are paying more attention to quality of food consumed. The present study aims at analysing the factors 
affecting satisfaction of consumers on organic food products. Using a well- structured survey of 550 respondents covering the Coimbatore city, Tamil Nadu. Suitable 
statistical tools have followed for analysis on consumer satisfaction. 
 

KEYWORDS 
organic farming, consumer satisfaction, health conscious, quality of food. 
 

INTRODUCTION 
rganic farming system in India is not new and is being followed from ancient time. It is a method of farming system which primarily aimed at cultivating 
the land and raising crops in such a way, as to keep the soil alive and in good health by use of organic wastes (crop, animal and farm wastes, aquatic 
wastes) and other biological materials along with beneficial microbes (bio fertilizers) to release nutrients to crops for increased sustainable production in 

an eco-friendly pollution free environment. As these food products are fresh, hygienic and healthy. Over the past decades, organic farming has experienced a 
considerable rise in most of the industrialized countries. The demand for organic foods is increasing day by day. Organic farming system in India is not new and is 
being followed from ancient time. The demand for organic foods is increasing day by day. Worldwide consumers are becoming health conscious and are concerned 
about nutrition and the quality of food consumed. Consumers are also increasingly concerned with the food safety and the consumers are getting health conscious 
and are paying more attention to quality of food consumed. 
 

REVIEW OF LITERATURE 
1. Rupesh Mervin and R.Velmurugan (2013) in their study ascertained that consumers attitude towards organic foods depends on gender, monthly income, 

area of residence and state of health. 
2. wǳǇŜǎƘ aŜǊǾƛƴ ŀƴŘ wΦ±ŜƭƳǳǊǳƎŀƴ όнлмоύ ƛƴ ǘƘŜƛǊ ǎǘǳŘȅ ŀǎŎŜǊǘŀƛƴŜŘ ǘƘŀǘ ŎƻƴǎǳƳŜǊΩǎ ǇǊŜŦŜǊŜƴŎŜ ǘƻǿŀǊŘǎ ƻǊƎŀƴƛŎ ŦƻƻŘǎ ŘŜǇŜƴŘǎ ƻƴ gender, age, occupation, 

monthly income, family status and level of awareness towards organic foods. 
3. Hasnelly, Eddy Yusuf, (2012) in their study captioned, that the result of the review obtained from the research objectives above are expected to make an 

approach which is applicable in solving the problems faced by companies, especially the organic products companies, and other similar companies in general, 
ŜǎǇŜŎƛŀƭƭȅ ǘƘƻǎŜ ŘŜŀƭƛƴƎ ǿƛǘƘ ǘƘŜ ƳŀǊƪŜǘ ōŀǎŜŘ ŎƻƴǎǳƳŜǊΩǎ ǾŀƭǳŜ ŀƴŘ ǎŀǘƛǎŦŀŎǘƛƻƴΣ ŀƭǎƻ ǘƘŜ ŎƻƴǎǳƳŜǊΩǎ ƭƻȅŀƭǘȅΦ  

4. Eva Sternfeld (2009) in her study at ǇǊŜǎŜƴǘ ƻǊƎŀƴƛŎŀƭƭȅ ƎǊƻǿƴ ŦƻƻŘ άƳŀŘŜ ƛƴ /Ƙƛƴŀέ ƛǎ ǎǘƛƭƭ ŀ ǎƳŀƭƭ - though fast growing - sector. The article takes a look at 
the development and current status of organic agriculture and organic food industry in China and discusses the prospects and limitations of the sector.  

5. Frederike Lülfs-Baden, Achim Spiller, Anke Zühlsdorf and Matthias Mellin, (2008) in their study have indicated the importance of direct marketing for high 
quality farm products has increased during the past few years. The results emphasize the role of store atmosphere, consumer service and product quality as 
the main factors which influence consumer satisfaction. 

6. wŀƳǳ DƻǾƛƴŘŀǎŀƳȅΣ aŀǊŎ 5Ŝ/ƻƴƎŜƭƛƻΣ WƻƘƴ LǘŀƭƛŀΣ .ŀǊōƻǳǊΣ YŀǊŜƴ !ƴŘŜǊǎƻƴ όнллмύ ƛƴ ǘƘŜƛǊ ǊŜǎŜŀǊŎƘ ǿƻǊƪ ά9ƳǇƛǊƛŎŀƭƭȅ 9Ǿŀƭǳŀǘƛƴg Consumer Characteristics 
ŀƴŘ {ŀǘƛǎŦŀŎǘƛƻƴ ǿƛǘƘ ƻǊƎŀƴƛŎ ǇǊƻŘǳŎǘǎέ ƘŀǾŜ ǎǘŀǘŜŘ ǘƘŀǘ ǘƘŜ ŎƻƴǎǳƳŜǊǎ ŀǊŜ ǿƛƭƭƛƴƎ ǘƻ Ǉŀȅ ŀ ǇǊŜƳƛǳƳ ƻŦ нл҈ ƻǊ ƳƻǊŜ ŦƻǊ ƻǊƎŀƴƛc produce than conventional 
produce. They prefer to buy from the super markets. 

 

NEED/IMPORTANCE OF THE STUDY 
1. This study will point out the consumer satisfaction towards organic products.  
2. This study will try to answer, how the consumer are satisfying with the organic products in Coimbatore? 
 

STATEMENT OF THE PROBLEM 
Though the price is high, consumers are satisfied with the organic products because of the quality and increasing health concerns in the last few years, consumers 
ǎǘŀǊǘ ǇǊŜŦŜǊǊƛƴƎ ƻǊƎŀƴƛŎ ǇǊƻŘǳŎǘǎ Ƙŀǎ ŀǘǘǊŀŎǘŜŘ ƎǊƻǿƛƴƎ ǊŜǎŜŀǊŎƘ ŀǘǘŜƴǘƛƻƴΦ ¢ƘŜ ŎƻƴǎǳƳŜǊΩǎ ǎŀǘƛǎŦŀŎǘƛƻƴ ƛǎ ƻƴŜ ƻŦ ǘƘŜ ŎǳǊƛŀƭ factors to predict the consumers pur-
ŎƘŀǎŜ ǘŜƴŘŜƴŎȅΦ {ƻΣ ǘƘŜ ǊŜǎŜŀǊŎƘŜǊ ƛǎ ǘǊȅƛƴƎ ǘƻ ŘŜǎŎǊƛōŜ ǘƘŜ ŎƻƴǎǳƳŜǊΩǎ ǎŀǘƛǎŦŀŎǘƛƻƴ ǘƻǿŀǊŘǎ ƻǊƎŀƴƛŎ ŦƻƻŘ ǇǊƻŘǳŎǘǎ ƛƴ /ƻƛƳōŀǘore city. 
 

OBJECTIVES 
1. To measure the Consumer Satisfaction towards the organic products. 
2. To suggest suitable measures thereof. 
 

  

O 
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RESEARCH METHODOLOGY 
AREA OF THE STUDY 
The area of the study is confined to Coimbatore city. 
SOURCES OF DATA 
The primary data have been gathered directly from the respondents using through a structured questionnaire/interview schedule. 
The secondary data have been gathered from journals, Magazines and websites. 
SAMPLING DESIGN OF THE STUDY 
Convenient Sampling technique was used to select the respondents. 
TOOLS FOR ANALYSIS 
Regression Analysis 
 

RESULTS & DISCUSSION 
In order to find out the variables that determine consumer satisfaction, all the variables included for correlation analysis have been regressed on consumer satis-
faction index. The following regression equation has been framed to ascertain the impact of the variables on consumer satisfaction.  
CS = a + b1 AOR + b2 G + b3 AG + b4 EQ + b5 OCC + b6 TOF + b7 SIF 
 + b8 NEM + b9 MI + b10 FI + b11 FE + b12 POU + b13 KT+ b14 CME + b15 BA +  
 b16 FA + b17 CB + e 
where,  
CS  =  Consumer Satisfaction  
a  =  Intercept Term  
bмΧΦb17  =  Regression Coefficients  
AOR  =  Area of Residence  
G  =  Gender  
AG  =  Age  
EQ  =  Educational Qualification  
OCC  =  Occupation  
TOF  =  Type of Family  
SIF  =  Status in Family  
NEM  =  Number of Earning Members  
MI  =  Monthly Income  
FI  =  Family Income  
FE  =  Family Expenditure  
POU  =  Period of Usage  
KT  = Kilometers Traveled 
CME  = Car Maintenance Expenditure 
BA  = Brand Awareness 
FA  = Feature Awareness 
CB  = Car Brand 
e  =  Error Term 
Determinants of Consumer Satisfaction -Multiple Regression Analysis. 

TABLE 1 

Variables Regression coefficient Standard error t 

Gender -2.873** 0.835 -3.440 

Age 0.023 0.037 0.622 

Marital Status -0.336 0.898 -0.374 

Educational Qualification 0.147 0.307 0.479 

Occupation 0.679** 0.202 3.369 

Monthly Income 0.000 0.000 -0.395 

Family Income 0.000* 0.000 2.418 

Family Expenditure  0.000 0.000 -1.828 

Type of Family 0.332 0.760 0.437 

Status in Family  0.148 0.886 0.167 

Look after Food Labels -0.505 0.817 -0.619 

Period of Consumption 0.855 0.450 1.899 

Organic Foods Consumed  0.062 0.263 0.237 

Frequency of Consumption -0.785* 0.382 -2.052 

Level of Awareness 0.189** 0.026 7.357 

Level of Perception 0.437** 0.033 13.393 

* Significant at five per cent level ** Significant at one per cent level 
Constant      : 33.131 
Std. Error of Estimate    : 4.093 
R2     : 0.513 
R2     : 0.527** 
GENDER 
The regression coefficient indicates that gender negatively influences consumers satisfaction. Male consumers have high level of satisfaction.  
OCCUPATION 
The regression coefficient indicates that occupation positively influences ŎƻƴǎǳƳŜǊΩǎ ǎŀǘƛǎŦŀŎǘƛƻƴ. Agriculturists have high level of satisfaction.  
FAMILY INCOME 
The regression coefficient indicates that family income positively influences ŎƻƴǎǳƳŜǊΩǎ ǎŀǘƛǎŦŀŎǘƛƻƴΦ /ƻƴǎǳƳŜǊΩǎ ǿƘƻǎŜ ŦŀƳƛƭȅ ƛƴŎƻƳŜ ǊŀƴƎŜǎ ŀōƻǾŜ wǎΦ слллл 
have high level of satisfaction.  
FREQUENCY OF CONSUMPTION 
The regression coefficient indicates that frequency of consumption negatively influences ŎƻƴǎǳƳŜǊΩǎ ǎŀǘƛǎŦŀŎǘƛƻƴΦ /ƻƴǎǳƳŜǊΩǎ ǿƘƻ ŎƻƴǎǳƳŜ ƻǊƎŀƴƛŎ ŦƻƻŘǎ ǎŜǾŜǊŀƭ 
times in a week have high level of satisfaction.  
 

http://ijrcm.org.in/


VOLUME NO. 7 (2017), I SSUE NO. 09 (SEPTEMBER )  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/  

26 

LEVEL OF AWARENESS  
The regression coefficient indicates that level of awareness positively influences ŎƻƴǎǳƳŜǊΩǎ satisfactionΦ /ƻƴǎǳƳŜǊΩǎ ǿƘƻ ƘŀǾŜ ƘƛƎƘ ƭŜǾŜƭ ƻŦ ŀǿŀǊŜƴŜǎǎ ƻƴ ƻǊƎŀƴƛŎ 
foods have high level of satisfaction.  
LEVEL OF PERCEPTION 
The regression coefficient indicates that level of perception positively influences ŎƻƴǎǳƳŜǊΩǎ ǎŀǘƛǎŦŀŎǘƛƻƴΦ /ƻƴǎǳƳŜǊΩǎ ǿƘƻ Ƙŀve high level of perception on organic 
foods have high level of satisfaction.  
The value of R2 is found to be significant at one per cent level. This shows that the regression equation framed is a good fit. Around 52.70 per cent of variation in 
level of satisfaction is due to the select variables.  
 

RECOMMENDATIONS/ SUGGESTIONS 
ü If price organic food product will reduce consumer will more satisfied.  
ü The Government can give subsidy for the organic food production. 
ü Consumers will increase if they get the organic products at subsidized rates.  
 

CONCLUSION 
The organic food industry, that organic food is safer, more nutritious, and tastes better than conventional food. These beliefs have fueled increased demand for 
organic food despite higher prices. The consumers will get more satisfaction if the products will get in a concessional price with the same quality. 
 

LIMITATIONS 
1. The time was very limit to conduct the research on the selected topic. 
2. With respect to actual population the sample size was small. 
 

SCOPE FOR FURTHER RESEARCH 
The food product consumption which forms the healthy side of life through Organic food products, that replaces the artificial maturing which causes innumerable 
diseases to the immune system of the children to the grown-up. Thus, considerable research support will be necessary in the future to develop production tech-
niques that will allow for the successful production of organic crops on a wider scale than is possible today. 
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ABSTRACT 

Indian retail industry is witnessing a tremendous change with a growing middle class and rapidly increasing consumer spending, India overtakes China for the 
ƴǳƳōŜǊ ƻƴŜ ǎǇƻǘ ƛƴ ǘƘƛǎ ȅŜŀǊΩǎ Dƭƻōŀƭ wŜǘŀƛƭ 5ŜǾŜƭƻǇƳŜƴǘ LƴŘŜȄ όDw5LύΦ ¢ƘŜ ŎƻƴŘƛǘƛƻƴǎ ŦƻǊ ǊŜǘŀƛƭŜǊǎ in India are favourable and will continue to provide strong 
fundamentals. The Gross Domestic Product (GDP) is to grow by 7.4 percent in 2017 and 7.6 percent in 2018, which will help to boost the middle class and increase 
consumer spending beyond the essentials. These trends are expected to help organised retail double in size by 2020. Food & Grocery holds a major portion of Indian 
household consumption that is dominated by unorganised retailers. Despite stiff competition, customers are influenced by many factors, which drive them towards 
organised retail stores. A sample of 260 customers was selected from Coimbatore District by using convenience-sampling technique. Hence, this study set out to 
find the factors by applying factor analysis that influences customer loyalty towards organised food and grocery stores. Finding revealed that four factors, namely, 
personalised service and location, Price and quality policy, store atmosphere and facilities and attractive offers influenced customer loyalty towards organised Food 
and Grocery stores.  
 

KEYWORDS 
customer loyalty, food and grocery, organised retail, factors analysis. 
 

INTRODUCTION 
ndian retail industry is large among all the industries, and it has emerged as one of the most dynamic and fast ς paced industries due to the entry of several 
new players. With a growing middle class and rapidly increasing consumer spending, India overtakes China for the number one sǇƻǘ ƛƴ ǘƘƛǎ ȅŜŀǊΩǎ Dƭƻōŀƭ 
Retail Development Index (GRDI). The conditions for retailers in India are favourable and will continue to provide strong fundamentals. The GDP is forecast 

to grow 7.4 per cent in 2017 and 7.6 per cent in 2018, which is helping boost the middle class and increase consumer spending beyond the essentials. These trends 
are expected to help organised retail double in size by 2020 (GRD Index, 2017). 
Retail industry can be broadly classified into two categories namely- organised and unorganised retail. Organised retailers are licensed for trading activities and 
registered to pay taxes to the government. Unorganised retail consists of unauthorised small shops - conventional Kirana shops, general stores, corner shops 
among various other small retail outlets - but remain as the radiating force of Indian retail industry (Anasua, 2013). 
 

FIGURE 1: FORMS OF RETAIL MARKET IN INDIA 

 
Source: IBEF.org 

The retail industry in India is dominated by unorganised retail, accounting for more than (85%) of the total retail value, out of which (60-65%) comprises of Food 
and grocery business. Traditional retailers will continue to dominate the market even in 2025. Whereas, (15%) accounted for organised retail includes Food and 
Grocery retail business. Organised sector is growing at a faster rate, and penetrate the markets deeper, and by 2025, it is expected to capture at least 3.2 per cent 
of the food and grocery market and be worth INR 340,000 crore, growing at a CAGR of 22.5 per cent from current levels to be competitive in the market.(Image 
Retail, 2016). 
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FIGURE 2: RETAIL MARKET SEGMENTS IN INDIA 

 
Source: IBEF.org 

Food and Grocery (F&G) forms the backbone of the Indian retail sector. With present market size at estimated US$ 455 billion (Rs 30,464 billion), the category will 
continue to grow at about 15 per cent per annum over the next decade. As a result, for the foreseeable future, food & grocery retail is expected to dominate the 
market with more than (50%) share of the overall retail market.  
LƴŘƛŀΩǎ CƻƻŘ ŀƴŘ DǊƻŎŜǊȅ ǊŜǘŀƛƭ ƳŀǊƪŜǘ ƻŦŦŜǊǎ ƻƴŜ ƻŦ ǘƘŜ ƭŀǊƎŜǎǘ ƻǇǇƻǊǘǳƴƛǘȅ ŀǊŜŀǎ ŦƻǊ ōǳǎƛƴŜǎǎΦ It will continue to grow at about 15 per cent per annum over the 
next five years and will dominate the overall retail market. As per the findings of the 2016 edition of the India Food Report, the food and grocery retail market is 
expected to reach Rs 109,00,000 crore by 2025, with a growth rate of 15 per cent per annum. (India Food Report, 2016).   
The retailer today faces a knowledgeable and demanding consumer. The customer demands convenience and a certain level of comfort while shopping. The time 
required to shop and to travel to a particular location, product variety, accessibility, offers and so on the important factors that lead to customer satisfaction and 
loyalty. Hence, this study has been conducted to identify the key factors, which determines customer loyalty towards organised food and grocery retail stores. 
 

REVIEW OF LITERATURE 
.ƘŀǊŀǘ ŀƴŘ .Ƙǳǎŀƴ όнлммύ ƛƴ ǘƘŜƛǊ ǊŜǎŜŀǊŎƘ ǇŀǇŜǊ ŜƴǘƛǘƭŜŘ ΨCŀŎǘƻǊǎ !ŦŦŜŎǘƛƴƎ /ƻƴǎǳƳŜǊ tǊŜŦŜǊŜƴŎŜǎ ƻŦ {ƘƻǇǇƛƴƎ ŀǘ hǊƎŀƴƛǎŜŘ wŜǘŀƛƭ {ǘƻǊŜǎ ƛƴ tǳƴƧŀōΩΣ ŦƻŎǳǎ ƻƴ ǘƘŜ 
major attributes of the retail stores as perceived by the consumers of Punjab. 50 organised retail stores were selected in five selected cities for data collection.  
One-hundred consumers were interviewed from sampled organised outlets adopting the systematic random sampling procedure in each selected urban city of 
Punjab. Over 500 consumers were interviewed at the selected stores in five selected cities. Four-hundred and seventy-five usable questionnaires were analysed 
using factor analysis. The study reveals that there are six major factors preferred by consumers are availability and variety, service, ambience, discount & price, 
quality of product and promotion. 
{ƘƛǎƘƳŀ ŀƴŘ aƻƘŜƴŘŜǊ όнлммύΣ ƛƴ ǘƘŜƛǊ ǊŜǎŜŀǊŎƘ ǇŀǇŜǊ ŜƴǘƛǘƭŜŘ Ψ/ǳǎǘƻƳŜǊ tŜǊŎŜǇǘƛƻƴ ƛƴ LƴŘƛŀƴ wŜǘŀƛƭ LƴŘǳǎǘǊȅ ό! /ƻƳǇŀǊŀǘƛǾŜ {tudy of Organised and Unorganised 
wŜǘŀƛƭ LƴŘǳǎǘǊȅύΩΣ ŀƛƳǎ ŀǘ Ŧƛƴding out the factors influencing customer perception in organised and unorganised retail industry in Delhi. Primary data were collected 
from 300 customers using convenient sampling method and statistical tools such as factor analysis, One-sample t-test and correlation was applied to test the 
hypothesis. The study concludes that customers perception on the organised retail sector was better when compared to the unorganised retail sector, but there 
are certain factors which are not letting the organised retail sector to be catering the maximum share of unorganised retail stores in India. 
!ƴƛŀƭƛ όнлмоύ ƛƴ ƘŜǊ ǊŜǎŜŀǊŎƘ ǿƻǊƪ ŜƴǘƛǘƭŜŘ Ψ/ǳǎǘƻƳŜǊ tŀǘǊƻƴŀƎŜ ǘƻǿŀǊŘǎ CƻƻŘ ŀƴŘ DǊƻŎŜǊȅ wŜǘŀƛƭ- ! /ŀǎŜ {ǘǳŘȅΩΣ ŀǘǘŜƳǇǘǎ ǘƻ ŦƛƴŘ ƻǳǘ ǘƘŜ ŘŜŎƛǎƛƻƴ ǾŀǊƛŀōƭŜǎ ǿƘƛŎƘ 
influence the selection of a traditional outlet or a new store for the purchase of food and grocery items. 387 customers of organised and unorganised retail stores 
were interviewed, and paired sample t-test was applied to test the hypothesis. This study concludes that an important factor which can lead to increased patronage 
at the new retailers is customer relationship management activities such as loyalty bonus/discounts, special customer cards, free parking facility and so on. 
5ƘŀǊƳŜǎƘ όнлмоύ ƛƴ Ƙƛǎ ǎǘǳŘȅ ŜƴǘƛǘƭŜŘ Ψ!ƴ 9ƳǇƛǊƛŎŀƭ {ǘǳŘȅ ƻŦ /ǳǎǘƻƳŜǊ 9ȄǇŜŎǘŀǘƛƻƴ ŀƴŘ tŜǊŎŜǇǘƛƻƴ ƛƴ hǊƎŀƴƛǎŜŘ wŜǘŀƛƭ {ŜŎǘƻǊΩΣ ŀǘǘŜƳǇǘǎ ǘƻ ƛŘŜƴǘƛŦȅ ǘƘŜ ŘƛŦŦŜǊŜƴŎŜ 
between expectation and perception of customers of organised retail stores. The study was carried out with a sample of 120 respondents, and convenient sampling 
method was used to select the sample size. Arithmetic means z-ǘŜǎǘ ŀƴŘ {9w±v¦![ ƳƻŘŜƭ ǿŀǎ ŀǇǇƭƛŜŘ ǘƻ ŦƛƴŘ ƻǳǘ ǘƘŜ ƎŀǇ ōŜǘǿŜŜƴ ŎǳǎǘƻƳŜǊǎΩ ŜȄǇŜŎǘŀǘƛƻƴ ŀƴŘ 
ǇŜǊŎŜǇǘƛƻƴΦ ¢Ƙƛǎ ǎǘǳŘȅ ƛŘŜƴǘƛŦƛŜǎ ǘƘŜ ƎŀǇ ōŜǘǿŜŜƴ ŎǳǎǘƻƳŜǊǎΩ ŜȄǇŜŎǘŀǘƛƻƴ ŀƴŘ perception was identified, which revealed dissatisfaction among customers. 
{ŀǘŜƴŘǊŀΣ wŀƧŜŜǾ ŀƴŘ Wȅƻǘƛ όнлммύ ƛƴ ǘƘŜƛǊ ŀǊǘƛŎƭŜ ŜƴǘƛǘƭŜŘ ΨtŜǊŎŜǇǘƛƻƴ ƻŦ /ƻƴǎǳƳŜǊǎ ǘƻǿŀǊŘǎ {ƘƻǇǇƛƴƎ aŀƭƭ - A Case Study With Reference to Aligarh and Mathura 
/ƛǘȅΩΣ ŀǘǘŜƳǇǘǎ ǘƻ Ŧƛnd customers perception towards shopping malls and to suggest the way by which the shopping mall can improve their market share. For the 
study, data was collected from 50 customers of Aligarh and Mathura using non-probability sampling. This study concludes that by way of excellent customer 
service a retailer can make their clients as regular customers and also refer their retailers to others. 
IŜƳǊŀƧ ŀƴŘ tŀƴƪŀƧ όнлммύ ƛƴ ŀƴ ŀǊǘƛŎƭŜ ŜƴǘƛǘƭŜŘ ΨCŀŎǘƻǊǎ !ƴŀƭȅǎƛƴƎ ǘƘŜ {ǘƻǊŜ !ǘǘǊƛōǳǘŜǎ ǘƻ LŘŜƴǘƛŦȅ YŜȅ !ǘǘǊƛōǳǘŜǎ ƻf Store Image. (A Study on some selected Apparel 
{ǘƻǊŜǎ ƛƴ LƴŘƛŀύΩΣ ǘǊƛŜǎ ǘƻ ǳƴŘŜǊǎǘŀƴŘ ǘƘŜ ƪŜȅ ǎǘƻǊŜ ŀǘǘǊƛōǳǘŜǎ ǘƘŀǘ ŀŦŦŜŎǘ ǇŜǊŎŜƛǾŜŘ ƛƳŀƎŜ ƻŦ ŀǇǇŀǊŜƭ ǎǘƻǊŜǎ ŀƴŘ ŀƭǎƻ ǘƻ Ŧƛƴd how customers perception vary by type 
of apparel stores. Systematic Sampling technique was used to select 345 respondents, 15 each from 23 apparel stores of three cities. Frequencies, Percentages, 
Arithmetic Averages, Standard Deviations, Correlation, Regression, One-way ANOVA and Factor Analysis were used to analyse the data. This stǳŘȅ ŦƛƴŘǎ ǘƘŀǘ ǎǘƻǊŜΩǎ 
product and operational quality was the most significant factor in creating high store image. 
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tƘŀƴǎŀǿŀǘ όнлмрύ ƛƴ Ƙƛǎ ŀǊǘƛŎƭŜ ŜƴǘƛǘƭŜŘ ΨCŀŎǘƻǊǎ !ŦŦŜŎǘƛƴƎ ¢ǊŀŘƛǘƛƻƴŀƭ wŜǘŀƛƭ {ǘƻǊŜǎ /ƻƳǇŜǘƛǘƛǾŜƴŜǎǎ ƛƴ /ƘƛŀƴƎ aŀƛΣ ¢ƘŀƛƭŀƴŘΩΣ ŀǘǘŜƳǇǘǎ ǘƻ study the way traditional 
retail stores in Chiang Mai operate the businesses and to find out what factors affecting traditional retail stores competitiveness. Data were collected from 400 
retail store customers using accidental sampling and ten retail store owners by using purposive sampling. ANOVA, t-test and multiple regressions were applied to 
the collected data to test the hypothesis. This study finds that traditional retail stores in Chiang Mai are preferred by the majority of the customers due to service 
of employees, characteristics of goods, location and layout of stores and arrangement of goods. In addition, the study concludes that the traditional retailers 
should develop certain strategies that can fully meet the expectation of their customers. 
AƴƴŜπ{ƻǇƘƛŜ όнллуύ ƛƴ ƘŜǊ ǊŜǎŜŀǊŎƘ ŀǊǘƛŎƭŜ ŜƴǘƛǘƭŜŘ Ψ9ȄǇƭƻǊƛƴƎ ǘƘŜ wŜƭŀǘƛƻƴǎƘƛǇǎ ōŜǘǿŜŜƴ wŜǘŀƛƭ .ǊŀƴŘǎ ŀƴŘ /ƻƴǎǳƳŜǊ {ǘƻǊŜ [ƻȅŀƭǘȅΩΣ ǘǊƛŜǎ ǘƻ ŜȄǇƭƻǊŜ ǘƘŜ ǊŜƭŀǘƛƻƴπ
ship between retail brands and store loyalty. This study reveals that increase in retail brand satisfaction and loyalty influences store loyalty and the study also 
highlight the value of consumer retail brand satisfaction and loyalty, and provide suitable suggestion to the managers to develop marketing insights to enhance 
ǘƘŜ ƭƻȅŀƭǘȅπōǳƛƭŘƛƴƎ ŎŀǇŀŎƛǘy of their brands.  
Mithilesh and Rajesh (2015) ƛƴ ǘƘŜƛǊ ǊŜǎŜŀǊŎƘ ǿƻǊƪ ŜƴǘƛǘƭŜŘ ΨCŀŎǘƻǊǎ LƴŦƭǳŜƴŎƛƴƎ ¢ƘŜ .ǳȅƛƴƎ .ŜƘŀǾƛƻǳǊ ƻŦ /ƻƴǎǳƳŜǊǎ ¢ƻǿŀǊŘǎ hǊƎŀƴƛǎŜŘ wŜǘŀƛƭ {ǘƻǊŜǎ ƛƴ Wŀƭandhar, 
tǳƴƧŀōΩΣ ǘǊȅ ǘƻ ŀǎǎŜǎǎ ǘƘŜ ŎǊƛǘƛŎŀƭ ŦŀŎǘƻǊǎ ǘƘŀǘ ŀŦŦŜŎǘ ǘƘŜ ŎƻƴǎǳƳŜǊǎ ōǳȅƛƴg decision towards organised retail stores in Jalandhar. The direct survey method was used 
to collect the data, and the data were analysed with the help of Kolmogorov-{ƳƛǊƴƻǾ ǘŜǎǘΣ CǊƛŜŘƳŀƴ ǘŜǎǘ ŀƴŘ YŀƴŘŀƭƭΩǎ-W test. This study finding reveals that store 
and environment are the two factors which significantly influence the consumer buying behaviour. 
 

STATEMENT OF THE PROBLEM 
India is termed as a nation of shopkeepers with about 15 million retail outlets of all kinds, but it is dominated by small neighbourhood grocery stores termed as 
Kirana stores (Aniali, 2013). The customers prefer traditional retailers such as Kirana stores regarding location, personalised service, the supply of goods on credit, 
which results in stiff competition among organised and unorganised retailers. In this competitive world, with increasing number of retail stores, the retailers need 
to be more customer oriented and need to be more updated about changing needs of the consumer. Understanding customer and knowing their preference is 
not an easy task because consumer today is more conscious, confident and much more demanding (Aamir and Subash, 2015). In this context, organised retailers 
should understand why customer prefers the particular store and what customers are expecting from the retailers. This will help the retailers to come out with 
more innovative ideas and services, which in turn will wean away a customer from another store, and in the same way, it contributes to retail the customers. 
Considering the above this study aimed to find the factors that influence the customers to shop at a particular retail store. 
 

OBJECTIVES 
1. To find out the socio-economic profile of the customers of organised food and grocery stores. 
2. To analyse the factors influencing customer loyalty towards organised food and grocery stores. 
 

RESEARCH METHODOLOGY     
The study covers organised food and grocery stores in Coimbatore District. The respondents were customers of organised food and grocery stores. This study 
includes both primary and secondary data. The primary data was collected from a sample of 260 customers by adopting convenience-sampling technique. Statis-
tical tools such as Simple percentage and factor analysis applied to analyse the data. 
 

RESULTS AND DISCUSSION 
FREQUENCY DISTRIBUTION 

TABLE 1: DEMOGRAPHIC PROFILE OF THE CUSTOMERS 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Table 1 presents demographic characteristics of the customers. Of the 260 customers, 138 (53%) are male, and the rest 122 (47%) are female. Marital status of 
the customers shows that 202 (78%) are married. Age distribution of the sample indicates that 71 (нт҈ύ ƳŀƧƻǊƛǘȅ ƻŦ ǘƘŜ ŎǳǎǘƻƳŜǊǎΩ Ŧŀƭƭǎ ǳƴŘŜǊ ǘƘŜ ŀƎŜ ƎǊƻǳǇ 
between 26-35 Years and 36-45 years respectively. About 85 (33%) of the customers are undergraduate. Occupational status of the customers reveals that 109 
(42%) of the customers are employed, and majority 83 (32%) of the customers earns income ranging from Rs.10,001-20,000. 
FACTOR ANALYSIS  
Factor Analysis is applied to reduce the complexity of data. When there are more variables on a phenomenon under study, then identifying one, two or few 
variables that influence the phenomenon under study is complex. There the variables are to be reduced into few factors (Latent Variables) which can be taken as 
constructs (factors) that influence the phenomenon under study. 
Using SPSS software, these factors can be obtained. The following tables explain the steps to get the factors. 

S. No. Demographics Group Frequency (N=260) Percentage 

I Gender  
Male 138 53.1 

Female 122 46.9 

II Marital Status  

Married 202 77.7 

Unmarried 57 21.9 

Others 1 .4 

III Age  

Below 25 48 18.5 

26 - 35 71 27.3 

36 - 45 71 27.3 

46 -55 60 23.1 

56 & Above 10 3.8 

V Educational Qualification 

No formal education 27 10.4 

School level 81 31.2 

Under Graduation 85 32.7 

Post-Graduation 53 20.4 

Professional 14 5.4 

VI Occupational Status  

Agriculture 45 17.3 

Business 31 11.9 

Employed 109 41.9 

Professional 22 8.5 

Home Makers 53 20.4 

VII  Monthly Family Income 

Below Rs 10,000 64 24.6 

Rs 10,001 -20,000 83 31.9 

Rs 20,001 - 30,000 47 18.1 

Rs 30,001 - 40,000 35 13.5 

Above Rs 40,001 31 11.9 
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KMO ς Bartlett measure of sampling adequacy is an index used to test the appropriateness of the factor analysis. The KMO is 0.821, and the chi-square statistics 
is significant (<0.05). This means the factor analysis is appropriate for this data. 

 
TABLE 2: KMO AND BARTLETT'S TEST 

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. .821 

Bartlett's Test of Sphericity Approx. Chi-Square 694.230 

df 78 

Sig. .000 

Extraction communalities are estimates of the variance in each variable accounted for by the components. The communalities in the following table are all high, 
which indicates that the extracted components represent the variables as well.  
 

TABLE 3: EXTRACTION COMMUNALITIES 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 

The percentage of total variance contributed by the components is given in the following table. The percentage of total variance contributed by the first compo-
nents is 32.479%, by the second component is 10.246%, by the third component is 7.852% and by the fourth component is 7.718%. Thus there are four components 
for the given set of variables. 

TABLE 4: TOTAL VARIANCE EXPLAINED 

Component 
Initial Eigen values Extraction Sums of Squared Loadings Rotation Sums of Squared Loadings 

Total % of Variance Cumulative % Total % of Variance Cumulative % Total % of Variance Cumulative % 

1 4.222 32.479 32.479 4.222 32.479 32.479 2.236 17.202 17.202 

2 1.332 10.246 42.725 1.332 10.246 42.725 1.929 14.838 32.040 

3 1.021 7.852 50.576 1.021 7.852 50.576 1.744 13.416 45.457 

4 1.003 7.718 58.295 1.003 7.718 58.295 1.669 12.838 58.295 

5 .917 7.055 65.350 
      

6 .870 6.692 72.042 
      

7 .758 5.830 77.872 
      

8 .657 5.055 82.927 
      

9 .530 4.080 87.007 
      

10 .518 3.984 90.992 
      

11 .422 3.249 94.241 
      

12 .391 3.010 97.250 
      

13 .357 2.750 100.000 
      

The rotated component matrix gives the variables belonging to each component. The maximum of each row (ignoring ςve sign) indicates that the respective 
variable belongs to the respective component. 

TABLE 5: ROTATED COMPONENT MATRIX 

 Component 

1 2 3 4 

Information about new arrivals .761 .016 .170 .229 

Handling complaints /Queries .691 .165 .350 .062 

Personalised attention /friendliness of sales .647 .043 -.042 .486 

Convenient location of the store .553 .455 .065 -.307 

Customer loyalty program .486 .413 .058 .269 

High quality of the Merchandise .156 .808 .027 .167 

Extended parking area .001 .689 .321 .058 

Reasonable price .127 .450 .187 .323 

Store Ambiance & Cleanliness .051 .077 .775 -.012 

Availability of refreshment and entertainment facility .162 .127 .708 .200 

Availability of all branded merchandise .224 .351 .514 .061 

Accessibility (Self Service) .075 .157 .016 .740 

Frequent promotional offers .307 .151 .278 .695 
 

Based on the rotated component matrix four factors and its underlying items are summarised as follows: 
 

  

  Initial Extraction 

Reasonable price 1.000 .358 

Availability of all branded merchandise 1.000 .442 

Extended parking area 1.000 .581 

High quality of the Merchandise 1.000 .706 

Convenient location of the store 1.000 .611 

Customer loyalty program 1.000 .483 

Personalised attention /friendliness of sales 1.000 .658 

Frequent promotional offers 1.000 .677 

Accessibility (Self Service) 1.000 .578 

Store Ambiance & Cleanliness 1.000 .610 

Availability of refreshments and entertainments facility 1.000 .583 

Handling complaints /Queries 1.000 .632 

Information about new arrivals 1.000 .661 
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TABLE 6: FACTORS EXTRACTED FROM FACTOR ANALYSIS 

S.No Factor Name Variable Included 

F1 Personalised service & Location 

Information about new arrivals 

Handling Complaints /Queries 

Personalised attention /friendliness of sales 

Convenient location of the store 

Customer loyalty program 

F2 Price and Quality policy 

1. High quality of the Merchandise 

2. Extended parking area 

3. Reasonable price 

F3 Store atmosphere & Facilities 

1. Store Ambience & Cleanliness 

2. Availability of refreshments and entertainments facility 

3. Availability of all branded merchandise 

F4 Attractive offers 
Accessibility (Self Service) 

Frequent promotional offers 

FINDINGS  
 Majority (47%) of the customers are male. 

 Majority (78%) of the customers selected are married. 

 Majority (27%) of the customers selected are in the age group of 26-45 years. 

 Majority (33%) of the customers are undergraduates. 

 Majority (42%) of the customers selected are employed. 

 Majority (32%) of the customers selected earn income between Rs.10000 to Rs.20000 per month in a family. 

 The result of factor analysis reveals that among 13 variables, only four factors; personalised services and location, price and quality policy, store atmosphere 
and facilities and attractive offers are extracted as the key factors influencing customer loyalty towards organised food and grocery retail stores. 

 

SUGGESTIONS 
 The store should continue to provide personalised services to their customers such as informing about new arrivals, handling complaints and queries with 

the help of well-trained sales personnel. 

 The store management should concentrate on in-store promotion such as contest, lucky draw and surprise discount to attract new customers and also to 
retain the existing customer. 

 The store should offer customer loyalty program to their regular customer such as the point system, membership card and referral program to motivate the 
existing customers. 

 Location of the store is one of the factors preferred by the customer. Therefore, the store should adopt some strategies like free home delivery, phone order 
facility and so on to the customer who resides far away from stores.  

 The retailer should never compromise on their price and quality policy which in turn will make the customers shift to another store. 

 Retailers should focus on refreshment and entertainment facilities such as play area for kids, babysitting, a modern and hygienic food court to bring out 
delight in customers.  

 

CONCLUSION 
This study attempts to identify the key factors influencing customer loyalty towards organised food and grocery retail stores. For the purpose, 260 respondents 
were surveyed and factor analysis was applied, and it was helpful to identify the underlying factors that determine customer loyalty, and the result reveals four 
factors which influence the customer to visit the particular store often and also continue to shop in future. This paper concludes that personalised service and 
location, price and quality policy, store atmosphere and facilities and attractive offers are the four factors that influence customer loyalty. Therefore these are the 
areas where the retailer needs to concentrate, and in addition to this, he has to come out with a lot of innovative ideas to meet out the changing requirements of 
the customer. 
 

LIMITATIONS 
1. This study was conducted in Coimbatore District. Therefore, the results of the study may or may not be applied to other areas.  
2. Survey method which was adopted for collecting the data has its limitations. 
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ABSTRACT 

Cloud computing becoming attractive tool for delivering web-based services. It can enable rapid development and dynamic scaling and it offers flexible powerful 
but low cost distribution infrastructure. In paper we proposed new infrastructure capabilities to support dynamic networks. In the network layer Allocation of 
resource at specific locations and those sites are connects by backbone supporting provisional virtual links. Each location constructs one data center for processing 
of resource specified by function. Application controller updates the distribution information and multicast to access nodes for load balancing of flow of packets 
and regulating the traffic flow within application cluster to avoid congestion. The processing elements create the virtual output queues to adjust to prevent output 
congestion. 
 

KEYWORDS 
load balance, cluster, virtual output queues, resource allocation. 
 

I. INTRODUCTION 
loud computing is being widely adapted across many industry sectors with adapted with security concern. Network layer in the clouding computing face a 
congestion problem, not able balancing the load. In existing network layer resource allocation is biggest problem, due to that regulation of the traffic is 
very difficult. In this proposed paper introduces application controller to act as centralized operator for the balancing the load, regulating the traffic over 

the clusters. In these dynamic networks always updated information multicast to each region. The basic structure of network is through access node make a user 
interface to application servers. In same layer application controller plays a major role to control the congestion by using suitable techniques. The backbone routers 
are always communicating with data path services and forwarding multicast message and also subscription of the updates. The cloud will be divided in to multiple 
clusters, every cluster have data centers switches. The application server receive the updated news, observe its server object locations and subscribe server 
implicitly to required multicasts. Finally the subscription done by the observing the traffic. 
 

II. DYNAMIC NETWORK IN CLOUD COMPUTING 
The Dynamic networks are support new infrastructure capabilities. These networks easy to allocate the resource at specific region and share load equally that 
means in which location have a less traffic allocate the path through that direction. Regulating the traffic by updated messages. Here consider portion of dynamic 
network. The figure consists of Data center, Application node, provisional Virtual link and Virtual output queues. 
 

FIG. 1 

 
It support internet scale traffic volumes with router like latency, and flexible for high performance packet process. If require all sites are connected by backbone 
supporting the provisional virtual link. 
DATA CENTER 
Each Data center processor having cluster process resource specified by function, Data center consists of multiple stages for scalability, each system with 1k-100k 
servers. 

C 
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The additional edge capabilities are load balancing of flow or packets, regulating traffic flow within application cluster for avoiding congestion, multicast the packet 
forwarding within cluster. 
 

III. APPLICATION COMPONENTS 
Overall Application Components are: 
1. Access nodes 
2. Application Controller 
3. Application Server 
4. Backbone Node 

FIG. 2 

 
ACCESS NODE 
Access nodes are User interface functions to pass the request and get the responses from servers. 
Each node has multiple user connections are directly connected with the respected servers. 
Access node is part of the cluster and cluster is the portion of the data center. 

 
FIG. 3 

 
APPLICATION CONTROLLER 
It is system session level control. It will be create the sessions, increment multicast tree routing and controlling the updated information it distribute multicast 
message to all the regions in the cluster. 
DATA CENTER SWITCHING ISSUES 
Each switching center have multiple connection for scalability, switching center directly connected with other switching centers. It have multiple path to it neigh-
boring switching centers. Finally the performance is increases. 

FIG. 4 

 
CONTROLLING THE UPDATED DISTRIBUTION 
For example divide the game in to multiple regions with multicast per region, and send object update on multicast for the region, receive state visible region. The 
server subscribe the regions as needed or network node can observe implicitly to required multicast. The subscription done by observing the traffic. When the 
server subscriber, starts for receiving updates: no coordination with sender required, send full updates periodically at lower rate. 
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FIG. 5 

 
wŜƎǳƭŀǘƛƴƎ ǘƘŜ ǘǊŀŦŦƛŎ ǿƛǘƘ ŎƭǳǎǘŜǊ ŦƻǊ ŀǾƻƛŘ ŎƻƴƎŜǎǘƛƴƎ ƻǳǘƎƻƛƴƎ ƛƴǘŜǊŦŀŎŜ ǘƻ ǇǊƻŎŜǎǎƛƴƎ ŜƭŜƳŜƴǘǎ όt9ύ ¢ƘŜ t9Ωǎ ŎǊŜŀǘŜ ǾƛǊǘǳal output queues. And dynamically VOQ 
rate will be adjusted. VOQ rate is adjusted to prevent output congestion while optimizing the performance. 
BACKBONE NODES 
Backbone node provides data path services. To make a communication between any to data centers. And it can also multicast message forward and subscription. 
The nodes are act as intermediate nodes just share the message and subscription for following notifications. 
 

IV. CONCLUSION 
Each location constructs data center for processing of resource specified by function. Application controller updates the distribution information and multicast to 
access nodes for load balancing of flow of packets and regulating the traffic flow within application cluster to avoid congestion. The processing elements create 
the virtual output queues to adjust to prevent output congestion. Finally reduce the congestion into minimal level in adaptive network layer in cloud computing 
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ABSTRACT 

Entrepreneur Skills, Training and Development are the driving forces of economic growth and social development for any country. An effective entrepreneur skill 
development programme and training opportunities help to create self-employment at the Domestic as well as International level. The Indian government should 
identify what kind of entrepreneur skill and training need to start an enterprise. These training must be based on their industry of commodity business sectors for 
essential economic development. Hence the researcher discussed about the various entrepreneurs skill development and training programmes related to the busi-
ness sectors in Tamilnadu, India. We see in detail about the skill development of various sectors of the business. 
 

KEYWORDS 
business, development, entrepreneur, economic growth, skill development. 
  

INTRODUCTION  
ƴǘǊŜǇǊŜƴŜǳǊǎƘƛǇ ƛǎ Ψŀƴ ƛƴŘƛǾƛŘǳŀƭΩǎ ŀōƛƭƛǘȅ ǘƻ ǘǳǊƴ ƴŜǿ ƛŘŜŀǎ ƛƴǘƻ ŀŎǘƛƻƴΦ 9ƴǘǊŜǇǊŜƴŜǳǊ ǿŀƴǘǎ ŎǊŜŀǘƛǾƛǘȅΣ ƛƴƴƻǾŀǘƛƻƴ ŀƴŘ Ǌƛǎƪ-taking, as well as the ability to 
plan and manage projects in order to achieve objectives. It is seen as vital to promoting innovation, competitiveness and economic growth. Fostering 
entrepreneurial spirit supports the creation of new firms and business growth. Entrepreneurship skill also provides benefits of whether a person interest 

ǘƻ ǎǘŀǊǘƛƴƎ ŀ ƴŜǿ ōǳǎƛƴŜǎǎΦ ¢ƘŜȅ Ŏŀƴ ōŜ ǳǎŜŘ ŀŎǊƻǎǎ ǇŜƻǇƭŜΩǎ ǇŜǊǎƻƴŀƭ ŀƴŘ ǿƻǊƪƛƴƎ ƭƛǾŜǎ ŦƻǊ ŀǎ ǘƘŜȅ ŜƴŎƻƳǇŀǎǎ ŎǊŜŀǘƛǾƛǘȅΣ ƛƴƛtiative, tenacity, teamwork, under-
standing of risk and a sense of responsibility (European, 2015). 
Skill development is critical for economic growth and social development. Skill development is an important driver to address poverty reduction by improving 
employability, productivity and helping sustainable enterprise development and inclusive growth (Konrad, 2015). It facilitates a cycle of high productivity, increased 
employment opportunities, income growth and development. However, this is just one factor among many affecting the productivity whose measurement differs 
for individuals, enterprise and economy. The increase in productivity could be due to availability of skilled & healthy manpower, technological up gradation and 
innovative practices and macroeconomic strategies (Sunita & A, 2012). 
 

OBJECTIVES OF THE STUDY 
1. To Study the importance of entrepreneur skill development. 
2. To Critically examine types of problems & issues in entrepreneurship. 
3. To Study on support of youngster to develop entrepreneurship. 
4. To Evaluate good skill development of the successful entrepreneur.  
 

DEFINITION OF ENTREPRENEUR 
±ƛƎƴŜǎƘ ¢ŀƳƛƭŀǊŀǎǳ ŘŜŦƛƴŜǎΣ ά9ƴǘǊŜǇǊŜƴŜǳǊ ƛǎ ŀ ǇŜǊǎƻƴ ǿƘƻ ƭŜŘ ǘƘŜ ƻǊƎŀƴƛȊŀǘƛƻƴΣ ƭŜŀŘ ǘƘŜ ǎƻŎƛŜǘȅΣ ǘƻ ƭŜŀŘ ǘƘŜ ŜŎƻƴƻƳƛŎ ŘŜǾŜƭƻpment ƻŦ ǘƘŜ ŎƻǳƴǘǊȅέΦ 
 

ENTREPRENEURSHIP FOR SKILL DEVELOPMENT 
Entrepreneur wants to update his knowledge in his business. The entrepreneur skills and knowledge are the engines of economic growth and social development 
of any country. In the competitive world edge will be determined by the abilities of its people to create, share and use knowledge more effectively. On the Job 
opportunities side, it is failing to create enough job opportunities (Juan, 2011). Professionals entering the job market are lacking in skill sets. This is resulting in a 
scenario of rising unemployment rates along with low employability (Skill Development in Indiaςpresent status and recent developments, 2015 - 2016). 
 

  

E 
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CONCEPTUAL FRAMEWORK OF FACTORS THAT CONTRIBUTE TO THE SUCCESS ENTREPRENEURS  
 

FIG. 1 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

CHILDHOOD EXPERIENCES 
Lƴ ŎƘƛƭŘƘƻƻŘ ŜȄǇŜǊƛŜƴŎŜ ǿŀǎ L ŦƻǳƴŘ ŘƛŦŦŜǊŜƴǘ ƪƛƴŘΩǎ ǇŜƻǇƭŜ ŀƴŘ L ƎŜǘ ŘƛŦŦŜǊŜƴǘ ƪƛƴŘǎ ƻŦ ŜȄǇŜǊƛŜƴŎŜΦ aȅ ŘŀŘ ǎǘŀǊǘŜŘ ŀ ƴŜǿ ōǳǎiness of power loom. He works it for 
his business work not successful, because of lack of man power. The handloom workers are available but the raw materials are not sufficient at the time he met 
losses and business troubles to run business. These are problems may be he attend the problem faced by his business. I saw his trouble in each and every step of 
his business. In the mean time I am seeing his business ideas and experience in his business. The impact of childhood experiences revealed common characteristics. 
There was a relative predominance of being the younger child among the successful compared to the level of training they had received, responsibilities were 
given and they were exposed to an environment which encouraged independence and creative exploration. This environment of independence laid the foundation 
that enabled them to portray strong personalities able to handle problems and challenges through their journey to success. The independent environment enriched 
their creative thoughts from an early age facilitating successful ventures later in life. All the participants had a very good relationship with their parents contrary 
to the findings, and their father was voted as the most influential parent in their lives (Bhavna, 2015). They were brought up in an environment that was part 
authoritarian and part permissive which fueled their creativity and independence. This experienced anxiety-laden stressful situations such as poverty, economic 
hardships due to decisions of their parents, and death of a father, which influenced their decisions later in life. The training received during their childhood was 
most useful to the company and produced goods or services of superior quality. Its gives a very good childhood experiences influenced their success. These early 
childhood experiences were thus found to be a factor which contributed positively to their success  (Chandrashekar & Bahal, 2012).  
 

PSYCHOLOGICAL CHARACTERISTICS 
Psychological characteristics which is the second factor identified was discussed in terms of need for achievement, locus of control, propensity to take risk, toler-
ance of ambiguity, self-confidence and innovativeness. The high degree of need for achievement entrepreneur is self- confidence. This was identified through their 
high quality. Through their commitment and hard work in achieving the targets they have set for themselves. Considering the ability to tolerate ambiguities, 
majority were identified to have moderate tolerance of ambiguity due to the different levels of uncertainty prevailing in the different chosen ventures. The entre-
preneur creativity required high degree of innovation to be successful (Yoganandan & Vignesh, 2016). It is further revealed that an alignment of these two factors 
contributed to the success their respective industries. We observed that factors such as need for achievement, self confidence, risk taking ability and locus of 
control were interrelated and worked as a force to result in their success. The ability of the entrepreneur to meet those requirements through their degree of 
innovation and tolerance of ambiguities has resulted in achieving their success. Entrepreneurial Competencies exhibited traits of strong managerial capabilities, 
hard work, sacrifices and dedication to the task. The elements relating to the competencies of the participants uncovered in the study is consistent with the 
findings of the past research. Apart from these sacrifices, hard work and dedication to the task, the participants have advised their own unique way of managing 
their employees and have cultivated unique abilities to be successful. Human relations were identified as an important aspect in their success and a unique style 
of managing this resource surfaced from the study.  
 

MANAGING EMPLOYEES AND DECISION MAKING 
Entrepreneur wants to manage the each and every employee. He has to take a good decision maker at any time. Entrepreneur creates an environment of affection, 
sense of belonging and commitment all around which are ingredients in his recipe for success. Affectionate qualities and the satisfaction he derives from helping 
his employees. He stated that he had helped some of his members to build houses and also gives advice on how they must succeed in life. He acknowledged his 
competent staff, which he considers as a part of himself and the reason for the success (Balamurugan & Kalai Rani, 2016).  
 

UNIQUE COMPETITIVE ABILITIES 
Their unique abilities in conducting their business competitively, differs with the different industry requirement venture. The inspiration of nature has enabled to 
have own trademark of design, which was described as designs that flow through the garment and being very masculine. He has a competitive edge over his 
competitors through his unique style and also through his high quality paints and dyes. The unique ability to be competitive was revealed through his ability in 
combining his artistic talent with the exposure he has received from all over the world, seeing the art of living. So you uproot those things and you store it in your 
ƳƛƴŘΦ ¢ƘŜƴ ȅƻǳ Ǉƭŀȅ ǿƛǘƘ ǿƘŀǘŜǾŜǊ ǘƘŜ ǊŜǎƻǳǊŎŜǎ ƘŜǊŜΦ ¢ƘŜȅ ǎǘŀǘŜŘ ǘƘŀǘ ǘƘŜƛǊ ŦŀƳƛƭȅ ǿŀǎ ǾŜǊȅ ƛƳǇƻǊǘŀƴǘ ǘƻ ǘƘŜƳ ŀƴŘ ǘƘŜȅ ŘƻƴΩǘ want to lose at any end. Their 
unique abilities in conducting their business competitively were identified by the researcher as a reason behind their success. These abilities varied from creativity 
which would be in design, products or in writing, quality in the products or service provided and a network of trained suppliers along with the expert knowledge 
they had in operating their venture. The entrepreneurial competencies are various terms of business competitors and the exposure nature of the business. Thus 
ǘƘŜ ǘŜǊƳ ά9ƴǘǊŜǇǊŜƴŜǳǊƛŀƭ ŎƻƳǇŜǘŜƴŎƛŜǎέ ŜƴŎƻƳǇŀǎǎ ŀƭƭ ǘƘŜ ƛŘŜƴǘƛŦƛŜŘ ŎƻƳǇŜǘŜƴŎƛŜǎ ŀƴŘ ŎƻƴŎƭǳŘŜŘ ŀǎ ŀ ŎƻƴǘǊƛōǳǘƻǊȅ ŦŀŎǘƻǊ ǘƻ ǘƘŜƛǊ ǎǳŎŎŜǎǎ (Surya Kumar & 
Venkatesh, 2017). 
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FORMAL AND INFORMAL LEARNING  
All are well educated with who had pursued a professional course relating to their venture apart from their school education. Even with such a foundation affirmed 
that informal learning was the most important form of learning due to the creative nature of their ventures. Highlighting the importance of informal learning a 
participant stated. Their opinion was that creativity is inborn and can be harnessed through the experience in that field and learning through the association of 
people which cannot be taught through formal courses (Seuwandhi, 2008).  
 

CONCLUSION 
Every person has a different skills and ideas. We are different thoughts and ideas are having by each and every person. But a successful entrepreneur has to be 
getting their knowledge in the unique rules to follow. In this article we following to very simple and important of the business skills have to be growth of the 
successive skill development of the entrepreneur. These are the above points to be showing the frame work of the successful entrepreneur to develop his skills 
and making a good entrepreneur in this world. 
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