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ABSTRACT 
Time and again we speculate the bearing of the significance of a vicar today, who took birth years ago and led the life of a mendi-
cant and at the age of 39 he left for blissful dwelling. This manuscript will be focusing on the relevance of Swami Vivekananda’s 
philosophy of positive mental attitude in the working of today’s era. The concept of TQP (Total quality people) given by Swami 
Vivekananda who wanted hundred “atmavaan”/TQPs for changing the course of this country. Swami Ji’s teachings encompassed 
all the broad and deep aspects of Religious Conviction, Edification, Spiritualism, Personality building, fortitude of social service. 
Various movements were started all over India by his innumerable followers who got inspired because of his contemporary teach-
ings which were full of positivity. Swami Ji is the symbol of ceaseless, effort blazing eagerness, valor and energetic personality. 
People get prejudiced with his personality as his words used to shake the natives and help them to come out of there shell of flaw’s, 
laziness, submissiveness, apathy and agony. The views of swami Ji have already been read and seen by many eyes but this manu-
script will try to enlighten His positive mental attitude through various incidences, anecdotes stories etc. in his journey on this 
mother earth.   
 

  

http://ijrcm.org.in/


VOLUME NO. 7 (2017), ISSUE NO. 10 (OCTOBER)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

2 

REVIVAL OF INDIAN ECONOMY THROUGH RECONSTITUTION OF 
INFRASTRUCTURE DEVELOPMENT IN INDIA 

 

Dr. RAJA ROY CHOUDHURY 
DIRECTOR 

N L DALMIA INSTITUTE OF MANAGEMENT STUDIES & RESEARCH 
MUMBAI 

 
MRUNAL ARUN MULE 
RESEARCH SCHOLAR 

DEPARTMENT OF COMMERCE 
DR. RAM MANOHAR LOHIA AVADH UNIVERSITY 

FAIZABAD 
 

Dr. VIJETA CHAUDHARY 
RESEARCH ASSOCIATE 

N. L. DALMIA INSTITUTE OF MANAGEMENT STUDIES & RESEARCH 
MUMBAI 

 
ABSTRACT 

Infrastructure is a major sector which plays a key role for propelling India’s overall development. A country’s development is 
strongly linked to its infrastructure strength and its ability to expand trade, cope with population growth, reduce poverty and 
produce inclusive growth. The Indian economy is still expanding significantly, and substantial investment in infrastructure continues 
to be required in order to sustain India’s economic progress. The country’s capacity to absorb and benefit from new technology 
and industries depends on the availability, quality and efficiency of more basic forms of infrastructure. The infrastructure sector 
primarily comprises of electricity, roads, telecommunications, railways, irrigation, hospitals, schools, colleges, water supply and 
sanitation, ports and airports, storing facilities, and oil and gas pipelines. India’s infrastructure facilities, including transport, sani-
tation and electricity, are still estimated to be inadequate for its population; thereby expansion of infrastructure sector is a neces-
sary prerequisite to further economic growth. The primary objective of this paper see the status of Indian economy through recon-
stitution infrastructure development. 
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ABSTRACT 
The study finds out that none of us have an infinite number of choices when it comes to career management. But all of us have 
some choices. We need to figure out areas of our choice and become active in managing them. As the world gets more complex, 
more and more of a burden will fall on each person to manage his or her own career because employers will have a harder time 
figuring out what is best for everyone. Thus, the most important bit of advice is not to become a victim. 
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ABSTRACT 

Financial inclusion has received a major focus by the governments across the world. In the present times financial inclusion has a 
direct relationship with the economic growth and development of any nation. The main objective of financial inclusions is to provide 
banking and financial services to weaker section of the society in a fair, transparent and equitable manner at affordable cost. It 
helps in bringing equality among the citizens of the country. In the past two decades, India introduced various changes in the 
banking and financial system to offer various financial benefits to the citizens of the country. A big support towards financial inclu-
sion in India has emerged from the Pradhan Mantri Jan DhanYojana (PMJDY) introduced in August 2014. For this, the present study 
is analyzing the impact of financial inclusion on farmers of the south Gujarat region from economic angle. From the study it is 
concluded that there is a positive impact of the efforts of financial inclusion made mainly by banking sector in the region on savings 
habits as well as farm productivity of the respondents but still more efforts are needed to make financial inclusion more effective 
in the region.  
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ABSTRACT 
India was one of the first countries in Asia to recognize the effectiveness of the Export Processing Zone (EPZ) model in promoting 
exports, with Asia’s first EPZ set up in Kandla in 1965. With a view to overcome the shortcomings experienced on account of the 
multiplicity of controls and clearances, absence of world-class infrastructure, and an unstable fiscal regime and with a view to 
attract larger foreign investments in India, the Special Economic Zones (SEZs) Policy was announced in April 2000.1 The main aim 
of establishing Special Economic Zones in India was to inject confidence in investors globally so that greater economic activity and 
employment could be garnered. SEZs in India functioned from 1st November 2000 to 9th February 2006 under the provisions of 
Foreign Trade Policy till the passing of the SEZ Act 2005 which came in to effect on 10th February 2006. The main objectives for 
developing SEZs are to Generate additional economic activity, to Promote exports of goods and services, to Promote investment 
from domestic and foreign sources, to Create employment opportunities and to Develop infrastructure facilities. The present study 
looks into the avenues created by SEZs for the development and growth of manufacturing sector in India. Also a comparative 
analysis with growing economies towards the Asian continent is done. The paper discusses in detail the impact of operating SEZs 
in Asian countries on the manufacturing sector and thereafter suggests ways and means of how these zones can prove to be more 
effective in the development of the manufacturing sector of such countries with special reference to India. 
 

  

                                                             
1 Retrieved from http://www.sezindia.nic.in/about-introduction.asp last visited on 23.05.2017, at 09:30 hrs IST. 
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ABSTRACT 
The food and grocery sector is the largest category with in the retail segment India. India is ranked 6th largest country with regard 
to food and grocery. for the sake of surviving inside the competition, having truthful patrons can be beneficial to companies. So 
retailers look at different aspects to keep customers intact. Store Image has become an influential factor for the survival and de-
velopment of stores. The paper examines the structural relationship model among the different constructs of store image, trust 
and commitment to the retail store is formed and the relationship is tested through a sample proportions of 200 customers in three 
stores in the metropolis city of Hyderabad. The paper manifests that there exists various associations among store image, trust 
and store commitment. The result revealed that Store Image indirectly influences Store Loyalty by Trust. The results also manifested 
a significant gender contrast in the approach of store image. These results contribute to several important insights for managing 
supermarkets and are also important for future research.  
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ABSTRACT 

Education is one of the significant factors instrumental to the development of a country. It should be transformed to the needs of 
the time and changing scenario of the world. It provides an opportunity to critically reflect upon the social, economic, cultural, 
moral and spiritual issues facing humanity. India needs more efficient and educated people to drive our economy forward. Higher 
education in India is undergoing rapid changes. To develop India as an education hub or to become a prosperous partner in global 
economy, India has to qualitatively strengthen education in general and higher education with research and development in par-
ticular. This paper is mainly focused on the higher education system in India with special reference to the state of Odisha.  This 
paper aims to identify emerging issues and challenges in the field of Higher Education.  
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ABSTRACT 

Technology has become full circle in the effectiveness of today’s world and industries. It has crossed boundaries to make itself 
known and also have people relied upon it to a huge extent. Particularly databases and software to enrol data for the company, 
such software is generally used by departments. It is not only time consuming but also a huge setback for the employees. Technol-
ogy, these days has made life easier for many organizations; just a click of a button and everything is in front of you. The aim of 
this research is to find a solution for banking industry to overcome the problems they face in adapting to the Human resource  
information systems built for them. The study has been initiated with a view to understand the implementations of HRIS in banks 
of Qatar and also the comparison of international banks and national banks in terms of HRIS adoption. The estimates of type of 
banks are significant. This signifies that partial moderation exists the path between HRIS on HR Performance. The national banks 
effect of HRIS on HR performances is strongly positive. This study enriches the knowledge on HRIS in banking sector in Qatar. 
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ABSTRACT 
Non Banking Financial Companies (NBFCs) play a crucial role in broadening access to financial services, enhancing competition and 
diversification of the financial sector. They are increasingly being recognised as complementary to the banking system, capable of 
absorbing shocks and spreading risks at times of financial distress. This paper explains the process of measuring and analyzing 
NBFC’s Total Factor Productivity (TFP) using Data Envelopment Analysis and Malmquist Productivity Index (MPI) of Non-Banking 
Finance Companies in India for the period of 2001-2015. In this study the nature and extent of efficiency and productivity growth 
of select private sector NBFCs in India is investigated using non parametric frontier techniques. Employing Malmquist indices, 
productivity growth is decomposed into technical efficiency change and technological change for a sample of NBFCs. The result s 
show that excepting MFL, all the select NBFCs have high efficiency score from the past 15 years, 2001-2015. The Tobit regression 
analysis revealed that the two factors size and management quality are the main factors determining productive efficiency of the 
select NBFCs. Moreover, the results show an average improvement in the productivity of NBFCs in period 2001 and 2015, respec-
tively. 
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ABSTRACT 
Pharmaceutical sector is considered as one of the largest and fastest growing sectors in India and it ranks fourth in the world. The 
changes happening in the pharmaceutical sector have had a significant impact on Indian Economy. Capital structure decision is 
considered as one of the most complicated areas of financial decision which directly affects the changes in profitability of Pharma-
ceutical sector in India. The main objective of the study is to investigate interrelationship between capital structure and profitability 
of Pharmaceutical Sector over a period of time. Apart from that, the study also identifies the major factors which affect the changes 
in profitability of Pharmaceutical sector and the changes in capital structure of Pharmaceutical sector through theoretical investi-
gation. The paper has opted for both analytical and descriptive research designs as it examines the pattern of capital structure and 
profitability. For the study, secondary data has been used and it is taken from the various sources like Reports of Centre for Moni-
toring Indian Economy (CMIE) and Capital Line. At the time of data collection, there were total 233 Pharmaceutical companies 
listed on BSE out of which 45 companies are selected for the purpose of analysis. The data for the period of 10 years from 2007 to 
2016 is considered. The paper provides that capital structure has a strong impact on profitability of pharmaceutical companies. 
The debt proportion has negative impact while the equity proportion has positive impact on profitability. Further, capital structure 
and profitability are influenced by common factors like: Inflation, liquidity, tax policies and dividend policy.  The sample size of the 
research is 20 percent of the total population which leaves the further scope of research open for other researchers. Moreover, 
similar research can be conducted on other sectors. 
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ABSTRACT 
Economic planning in India is different from that of the socialist countries in its approach as well as coverage. India has opted for 
a mixed economy, implying the co-existence of the public and the private sectors. The initiative of the state in such a social system 
is restricted to sectors, which fail to develop, either due to the inabilities or due to the indifference on the part of the private sector. 
Thus the State was accorded a very high important place in India for the development of the infrastructure under the plans. The 
development of the roads and the railways, the construction of the canals, the production and distribution of energy and the like 
have created a conducive environment for rapid economic development in India. The multi-dimensional development of the social 
overhead capital by the State had induced the incentive of the private sector also to increase production and to raise the output. 
This strategy had worked well in respect of the consumer goods industries. The state, however, could not rely for the development 
of the basic industries on the response of the private sector alone for the growth of the social overhead capital. Massive allocation 
of funds to these industries had resulted in their rapid and speedy development, which had considerably strengthened the country’s 
basic industrial structure. The public revenue should be increased to meet the growing public expenditure. It has been suggested 
that the subsidies should also be reduced to meet the growing public expenditure of the country. The public revenue should be 
mobilized to a greater extent to meet the continuously increasing public expenditure.  
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ABSTRACT 
The Gems and Jewellery sector plays a significant role in the Indian economy. Gold is fashioned into jewellery and used to manage 
risk in financial portfolios and protect the wealth of nations. This study reveals about the media of advertisement and its factors 
which has a strong impact on jewellery purchase. Advertisement informs the consumers about launching new store or product, 
raising awareness, promoting a brand image, brand identity, offers or discounts and strong presence in a market. Advertisement 
creates an everlasting relationship in-between jewellery shops and the consumers. It is easier for the jewellery shops to draw more 
number of consumer’s attention through advertisement. The middle income groups are highly targeted through television adver-
tisements. Advertisement helps to retain the existing loyal consumers. Visual appeal, Jewellery designs, colour and style, Product 
information, Message provided in the advertisement are the high influencing factors of advertisement in jewellery purchase. Ad-
vertisements given by Sree Kumaran Thangamaligai have influenced a lot in purchase decision.  
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ABSTRACT 
After demonetisation, Government of India and private companies are trying to encourage cashless transactions through financial 
mobile apps. The major financial mobile apps include BHIM promoted by National Payments Corporation of India, PhonePe pro-
moted by Flipkart & Yes Bank and Paytm promoted by One97 Communications Ltd & Alibaba Group Holdings Ltd. One of the key 
aspects of financial transaction through a mobile app is trust. Without trust, the consumer will not transact through his mobile. 
This research paper uses Partial Least Square method to understand the variables that form the basis of trust in financial mobile 
apps. The responses from 100 users of BHIM, PhonePe and Paytm are analysed. The moderator variables and indirect variables 
that encourage trust in financial mobile apps are studied. The research will help in identifying variables which should be strength-
ened by the companies to improve trust in their mobile apps and will help in creating targeted promotions and marketing of their 
financial mobile apps.  
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ABSTRACT 
It has been the long standing practice that business is performed its activities in a traditional mode where there is a face to face 
relationship between parties involve in business. In modern era the practice has almost been changed and it diverging to e-business. 
Thus e-commerce is a modern business methodology that addresses the needs of Organization, Merchants and consumers in order 
to reduce time and cost, improve the quality of goods and services, higher margins and provide information in support of human 
and corporate decision making through internet and other computer networks. The financial institutions like Banks, Post Offices, 
Insurance Companies, etc. are acting like financial intermediaries to provide financial support in e-business to reduce span of trans-
actions and cost of goods as a result the e-business has challenged the traditional business in order to survive and sustain in the 
competitive and changing global business environment. Without internet facility the e-business activity is totally futile. Different 
ISP’s are working in different areas within the globe in order to provide high speed internet services like 3G, 4G, broadband , etc. It 
is too much essential of data security in e-business transactions where the parties are basically use the debit and credit cards to 
fulfill the transactions because so many cyber hackers are always trying to breach the security of the transactions and hack the 
passwords of debit and credit card numbers so that they can theft money from accounts. So, it is very much essential of data 
encryption as well as data decryption in order to perform the e-business transactions safely and securely. In this paper, attempts 
have been undertaken to analyze the opportunities as well as threats of e-commerce in today’s competitive and changing global 
scenario. 
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ABSTRACT 
Our world has become a global village. The improved means of communication, technological advancements, computer and inter-
net have brought the horizons closers and changed the functioning of the business world in a great way. Many business functions 
can be performed speedily and with much more accuracy with the aid of computers and the Internet. The impact of technology has 
been observed in all areas of business including HR practices. Human Resource Management (HRM) is no longer limited to recruit-
ment and training. It has become an indispensable part of every organization. Technology and HRM both are closely associated to 
each other. IT has significant impact on increasing the efficiency of recruitment, maintenance, development and decision-making 
functions. The present paper is an attempt to study the impact of information technology (IT) on HR practices. 
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ABSTRACT 
Steel production is considered as the forefront indicator of the economy in the contemporary world. India has been fetching an 
impressive share in the steel market. However, techno-economic efficiency has been somewhere pro-castigating competitive ad-
vantage of Indian iron and steel sector over competitors like China. As proved by Japanese, the left option for enhancing competitive 
advantage is quality management through Total Quality Management. The present study focussed on extent of TQM practices and 
their impact on employee performance at iron and steel firms in Karnataka region. The general objective of this research is to 
portray the picture of TQM at Iron and steel firms of India and it also intends to address the quality issues of the firms at  the 
backward region like Hyderabad-Karnataka. In this regard, study emphasizes relationship between widely used TQM practices and 
employee performance indicators using correlation and regression analysis.  
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ABSTRACT 

Banking field is the lifeblood of the economy. It plays the major role in the financial system of the country. Since independence, 
banking field has been undergone tremendous changes like, nationalization, entry of private banks, computerization, net banking, 
core banking, and demonetization. All these changes enhance the workload of bank employees, especially in the case of latest 
demonetization. Bank employees are now working overtime to finish their work. Are they really satisfied with the present condition 
of banks? This study makes an investigation into this question. Since banking field is dynamic and ever changing, the satisfaction 
level of the employees largely depends upon their attitude towards the change. In this study Attitude of the employees towards 
change and their satisfaction level are measured in order to find out whether there exists any significant relationship between 
these two variables. The study conducted on 128 bank employees of State Bank of India and 101 bank employees of HDFC bank at 
Thrissur district and it is found out that there exists significant positive relationship between Attitude towards Change and Satis-
faction level of the Bank Employees. It says that those who have positive attitude towards Change will have a better satisfaction 
level in their job. 
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ABSTRACT 

NPA means those assets do not generate income. Broadly this research paper is focus on how non-performing assets are impact 
the Indian economy and banking sector. And clearly defined about the major area, sector role for NPA rising. Like: agriculture, real 
estate, power, manufacture, and micro, small and medium sector (MSME). And also explain how to recover of NPA through various 
channels like: SARFESAI act, 2002, DRT etc. and in this articles also explain what are the negative impact of NPA on Indian economy 
like: effect on GDP level, consumer income level, interest rate, fiscal policy, monetary policy and others. 
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ABSTRACT 

The Indirect taxation structure of India has undergone a major reform in its functionality. The different indirect taxes which were 
earlier levied by the Central Government and State Governments have been replaced by a single indirect tax known as Goods and 
Services Tax (GST). All indirect taxes have been consolidated into one bucket. Hence one nation with one market has one tax. GST 
is a symbol of harmonization of laws, procedures and rates of tax across the country. This will remove all the limitations of the 
earlier indirect taxation system such as unnecessary statutory compliances, non- provision of Input Tax Credit (ITC) for various 
inputs, cascading effect of taxes and complexity caused due to non-harmonization of tax rates between the states. Due to the 
federal structure of our country GST will be a dual tax which will be charged both by Central Government as CGST and State Gov-
ernments as SGST. GST tax reform is the mother of all tax reforms. GST represents an unbiased tax structure which is neutral 
towards all types of organisation structures, business models, business processes and geographical locations. This paper is focused 
on understanding the basic concept of GST by comparing it with the previous indirect taxation system.  
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ABSTRACT 

This Literature review looks at the concept of product performance of life insurance companies of India both in public and private 
sector. It focuses on the development of available literature in this field and related to the, research area selected. However, the 
researcher found a very limited amount of research in the area of insurance. It has been universally acknowledged that no work 
can be meaningfully conceived and soundly accomplished without critically studying – what already exists in relation to it, in the 
form general literature. It is the study of already established knowledge pertaining to the area that enables us to perceive clearly 
what is already lighted up in that area and what still remains enveloped in darkness. The planning and execution of any research 
study should be preceded by thorough review of literature in the related field since it helps the research worker to get better insight 
into the work done in the related field. Apart from the above consideration, the review of literature goes way in building up and 
accumulating knowledge over a period of time through the reflection of primarily empirical studies. Whatever may be the mode of 
building up knowledge, it is invariably realized that no one can embark upon a new venture in any area without critically acquaint-
ing himself with-what already exists in the form of knowledge in that area. The study of related literature goes a long way in 
equipping the research with these understandings and knowledge which is necessarily needed to put one’s own problem in a proper 
perspective and which are essential for a valid interpretation of the findings of one’s own research efforts. 
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