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OFFICE TECHNOLOGY AND MANAGEMENT (OTM) AND ENTREPRENEURIAL 
SKILLS POSSESSED BY BUSINESS EDUCATION STUDENTS IN COLLEGES OF 

EDUCATION FOR MANAGEMENT OF SMALL SCALE BUSINESSES IN ADAMAWA 
STATE 
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MALETE 
 

YAKUBU BALA (MABEN) 
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ABSTRACT 
The study was conducted to assessd Office Technology and Management (OTM) and Entrepreneurial skills possessed by business 
education students in Colleges of Education for the managment of small scale business in Adamawa State. Descriptive survey 
design was adopted for the study. The entire 189 final year students of business education from the two collges of education formed 
the population and sample of the study. A 4-point likert rating scale with a structured constructs containing 31 items was used to 
elicit responses from the respondents. Cronbach Alpha relaibility method was used to determine the internal consistency of the 
instrument which yielded reliability co-efficient of 0.87. The data collected were anlaysed using mean and standard deviation to 
answer the reserarch questions while t-test was used to test the null hypothesis of no signifant difference at 0.05 level of 
significance. The findings of the study revealed, among others, that office technology and management and entreprenuership skills 
are moderately possessed and that all the skills are highly required by both male and female students for effective management 
of small scale businesses. The study concluded that these skills if possessed will make business education graduagtes better 
prepared to take up jobs in organizatins and perform satisfactorily or be self-employed by establishing small and medium 
businesses. Therefore, recoommendatins were made, among others, that the study of Office technology and management should 
be encouraged by all stakeholders, as it is geared towards skill acquisition, knowledge development and entrepreneurship. 
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ABSTRACT 
Banking sector in India has been evolved with a feeble and unorganized financial perspective in the ancient times but turned out 
with great strengths withstanding with challenges, hurdles and ultimately stood as brave and audacious, confronting the current 
day transformation on demand. The focus of the banking has been concentrated with high priority on par with core to the retai l 
banking based on the customer centric perspective and to sustain the customer with banks in tough competition. The concept of 
digitalization has led to the great changes in the operational efficiencies and infrastructure facilities of the banking even in the 
remote areas of the country. But still the gaps are being identified in the serviceability of the banks though the banks are modified 
with structure and equipment developed. The presentation of this paper is to make an effort to learn about the various drawbacks 
of the banking services in the Indian industry to upgrade with the present causalities and expectations of customers.  
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A RISK-RETURN ANALYSIS ON OPTIMUM PORTFOLIO OF VARIOUS ASSET 
CLASSES 
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ABSTRACT 
Every investors looking for maximum returns with minimum risk, but this is not possible to all investor. The desire of every inventor 
is optimum the risk and returns. The performance of different securities is varying at different point of time. The study is about to 
analysis the risk and returns of different portfolio combinations and correlate with selected sectors, in order to verify whether there 
is positive correlated or negative correlated. This paper helps to known the best combinations of portfolio by analyzing the standard 
deviation and expected rate of returns of selected industries. It definitely helps to investors to take suitable decision with respect 
to choose right combination of optimum portfolio and quantum of investment of SBI, CIPLA and MPHASIS. 
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ABSTRACT 
The overall inference from the study is impressive in working conditions, level of wages improvement of the workers and introduc-
tion of new technology in the study unit. If the concerned authorities duly implement the above suggestion, development of new 
technologies of the printing industry may be increased. But the improvement is not in the hands of the management alone. It needs 
concentrated efforts of owners, workers, financial institution and banks. A workable co-operation among these four groups can 
alone introduce the new technology in the printing industry. 
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ABSTRACT 
Demonetization is a part of wider process. The move of demonetization received mixed views. So the present study deals with the 
impact of demonetization among public. The banking system had its work cut out post demonetization as people flocked to the 
banks to deposit their cash and withdraw money that they could. Initially demonetization was seen as an important step in bringing 
about a cashless society. 
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INDIA 
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ABSTRACT 
Education has a pivotal role in nation building. In a country like India where there is abundance of labourers but there is an absence 
of skilled and trained workforce primarily due to poverty and lack of education. This is a vicious circle of poverty affecting the 
formation of human capital. The poverty stricken but meritorious student’s gives up their studies thus engage themselves in menial 
jobs. This study focuses on the concept needs, objectives and role of corporate houses towards the society. CSR has a lot of potential 
to develop the higher education in near future. CSR is a strategic practice and has a crucial role to play in the organizational success 
since it aims at long term sustainability. 
 

  

http://ijrcm.org.in/


VOLUME NO. 8 (2018), ISSUE NO. 07 (JULY)     ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

7 

REQUEST FOR FEEDBACK 
 

Dear Readers 
 
 
At the very outset, International Journal of Research in Commerce, IT & Management (IJRCM) acknowledges 
& appreciates your efforts in showing interest in our present issue under your kind perusal. 
 
I would like to request you to supply your critical comments and suggestions about the material published 
in this issue, as well as on the journal as a whole, on our e-mail infoijrcm@gmail.com for further improve-
ments in the interest of research. 
 
If you have any queries, please feel free to contact us on our e-mail infoijrcm@gmail.com. 
 
I am sure that your feedback and deliberations would make future issues better – a result of our joint effort. 
 
Looking forward to an appropriate consideration. 
 
With sincere regards 
 
Thanking you profoundly 
 
Academically yours 
 
Sd/- 
Co-ordinator 
 
 
 

DISCLAIMER 
The information and opinions presented in the Journal reflect the views of the authors and not of the Journal 
or its Editorial Board or the Publishers/Editors. Publication does not constitute endorsement by the journal. 
Neither the Journal nor its publishers/Editors/Editorial Board nor anyone else involved in creating, producing 
or delivering the journal or the materials contained therein, assumes any liability or responsibility for the 
accuracy, completeness, or usefulness of any information provided in the journal, nor shall they be liable for 
any direct, indirect, incidental, special, consequential or punitive damages arising out of the use of infor-
mation/material contained in the journal. The journal, neither its publishers/Editors/ Editorial Board, nor any 
other party involved in the preparation of material contained in the journal represents or warrants that the 
information contained herein is in every respect accurate or complete, and they are not responsible for any 
errors or omissions or for the results obtained from the use of such material. Readers are encouraged to 
confirm the information contained herein with other sources. The responsibility of the contents and the 
opinions expressed in this journal are exclusively of the author (s) concerned. 
 

http://ijrcm.org.in/
mailto:infoijrcm@gmail.com
mailto:infoijrcm@gmail.com


VOLUME NO. 8 (2018), ISSUE NO. 07 (JULY)     ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

IV 

 

http://ijrcm.org.in/

