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EFFECTS OF SOCRATIC AND CONVENTIONAL LECTURE TEACHING METHODS ON 
ACADEMIC PERFORMANCE OF SECONDARY SCHOOL STUDENTS IN FINANCIAL 
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MODIBBO ADAMA UNIVERSITY OF TECHNOLOGY 

YOLA 
 

ABSTRACT 
The study was conducted to determine the effects of Socratic and conventional lecture teaching methods on academic performance 
of secondary school students in Financial Accounting in Adamawa State. Two research questions were formulated to guide the 
study while one null hypothesis was tested. The study adopted a quasi-experimental research design, specifically, the pre-test, post-
test non-equivalent control group. 725 students offering Financial Accounting in senior Secondary schools in Yola metropolis, Ada-
mawa State constituted the population of the study. Purposive sampling technique was used to select 105 students for the study. 
Three senior secondary schools were purposively selected and randomly assigned to experimental groups and control group. Aliyu 
Musdafa College, yola (experimental group) was taught using Socratic method and Government Day Secondary School Doubeli 
(control group) was taught using conventional Lecture method. The data collection period lasted for four weeks using instructional 
package for Financial Accounting (IPFA) which comprised well-planned lessons on the selected topics based on the two methods of 
teaching. The instrument for data collection was a 50-item ‘Financial Accounting Achievement Test’ (FAAT) validated by three 
experts from Kwara State University, Malete, not below the rank of senior lecturer. A pilot test of the instrument was conducted at 
Government Day Secondary School Muhammad Nya, Jalingo, Taraba State on forty (40) senior secondary school (SS II) Students 
offering Financial Accounting in the school. Using Kuder Richardson 20 (K-R20) formula, a reliability coefficient of 0.83 was ob-
tained. Research questions were answered using mean and standard deviation while the hypothesis was tested using Analysis of 
Covariance (ANCOVA) at 0.05 level of significance. The results of the study revealed that Socratic method had significant effect on 
students’ performance than conventional lecture method. Among the recommendations made was that, efforts should be intensi-
fied by teachers to aggressively adopt Socratic method in teaching Financial Accounting. 
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ABSTRACT 

Work life balance is achieving a balance between work and family demands. Large number of women is entering in information 
technology industry and Women more likely suffer from role over load as she was found to undertake majority of house hold duties 
with work responsibility as a result confronted with work life imbalance. Human resource management professionals have to take 
some initiatives in the form of human resource management practices to deal with work life imbalance. This study is an attempt 
to find out relationship between human resource management practices & work life balance among women information technol-
ogy professionals. A well-structured questionnaire was developed. A sample of 130 women information technology professionals 
were drawn from Pune, one of the information technology hub of Maharashtra. Result reveals that there exist a significant rela-
tionship between human resource management practices & work life balance among women information technology professional. 
Human resource management practices taken in the study to attain work life balance are self rostering, telecommuting, unpaid 
maternity leave, paid maternity leave, a carers room or bringing children to work in emergencies and carers leave. Study suggested 
that information technology organization should implement these above mentioned human resource management practices in 
their organization to better manage work life imbalance among women information technology professional. 
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PROFESSOR 
NORTH INDIA INSTITUTE OF TECHNOLOGY 

NEKPUR 
 

ABSTRACT 
Global Competition has created a challenge for companies to either perform or perish. Therefore, Performance has become the 
litmus test for survival for any organization. It is generally said what cannot be measured cannot be managed. In order to manage 
and measure the performance of the employees companies use several types of methods, one being Performance Appraisal 
Method. Performance appraisal has been recognized as a strategic tool for improving organizational effectiveness. The success of 
any organization is dependent on how well the performance of every employee is effectively appraised, managed and measured. 
Performance Management System is therefore important process from the perspective of business alignment.  Employee perfor-
mance appraisal systems, which are well designed and properly used, are essential for the effective functioning of the organization. 
Due to some disadvantages of traditional methods, a need has been felt to develop new evaluation procedures. The main contri-
bution of this paper is to apply a multidimensional approach, represented by the method of Data Envelopment Analysis (DEA) to 
measure the performance and efficiency of employees in association with the data accumulated from PARs. 
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DIGITAL INDIA – A CRITICAL REVIEW 
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MANAV RACHNA INTERNATIONAL INSTITUTE OF RESEARCH & STUDIES 

FARIDABAD 
 

ABSTRACT 
Digital India was going at its slowest pace until in 2016 government began to give stress on accelerating digitization in every sphere 
of activity. Digitization comes with a cost and it is not only to sound politically for pleasing the people. The IT department which is 
the carrier of digitization is completely new in India and symbolical. Until the government strengthen the Ministry of IT with huge 
network of human resources and technology and progress would continue to move at snail pace. At tertiary level, the progress is 
very dismal. It is matter of opportunity that elite is grabbing the fruits of digitization because they are going along with IT which is 
a good source of income and consolidation of knowledge. We have seen the widening of knowledge gap across the country. The 
literacy knowledge is pre-requisite for acquiring the digital knowledge which about 70% of the people are lacking. The social cost 
of digitization is very high because India is still not into the production of telecom equipments and also optical fibers used for 
spreading digitization. Where wireless IT is used the cost is still higher evident from the fact that the government sold spectrum to 
the telephone operators since 2015 are winding up the business and these are replace by Reliance Jio whose primary equipment is 
costing Rs. 2700 alone. People have been fleeced to use Jio free of cost for last 6-7 months and now the bill will be minimum Rs. 
1500-2000 for the same usage. Is it digital India the country wish to achieve? The digital India is possible only when the people of 
India are given their due status in terms of their education and activities and enhanced status is capable of giving good taxes which 
are to be used for transforming the raw literacy to digital literacy. The research paper will focus upon exploring new insights of 
online marketing, to what extent e-marketing helps in achieving these goals and enlighten the readers that digital India is a good 
spirit but achievement an uphill talks.  
 

  

http://ijrcm.org.in/


VOLUME NO. 8 (2018), ISSUE NO. 08 (AUGUST)   ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

5 

A STUDY ON CUSTOMERS ATTITUDE TOWARDS SOCIAL MEDIA NETWORKING 
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ABSTRACT 
Social Media Networking makes the employers to have their transactions and share their information through online. It has many 
facilities like communicating, texting, images sharing, audio and video sharing, fast publishing, linking with all over world, direct 
connecting. The growth of social sites shows a significant change in the social and personal behaviour of internet users. Social 
Networking sites can make a change on socio- political awareness, enhance the different skills like increase language proficiency, 
develop online communication skills, create broader visionary power and connectivity. It will help them for advertising, job hunting 
portals, publishing research articles and other techniques etc. Its use makes them to increase day by day with high rate in all over 
the world. In this research we conclude that more number of respondents was belonging to the age group of 16-30, because social 
media is highly used only by the college students and youngsters. In spite of all such entertainment, people should be balanced in 
their life and give proper time to the co- curricular activities in their daily life. Finally, we must be vigilant that e- world cannot be 
a substitute for the real world. 
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ABSTRACT 
Emotional Intelligence has become an essential leadership trait in workplace. This paper tries to explore the leadership styles of 
leather entrepreneurs and determine the influence of emotional intelligence factors on different leadership styles adopted. The 
study also tries to find out the extent of relationship between Emotional Intelligence factors and leadership style in Leather. For 
this purpose, 118 respondents (managers, executives and entrepreneurs) were selected as a sample size for the study from 15 
leather companies and tanneries situated in Vellore district of Tamilnadu in India. Primary data is collected with the structured 
Questionnaire adopted from Tannenbaum and Schmidt (1958) Leadership style Scale and Daniel Goleman (1998) Self Assessment 
Questionnaire scale on emotional Intelligence. The result reveals that 49.2% were tell leaders and the emotional intelligence factors 
such as Self Awareness, Managing Emotions and Managing Oneself is needed for effective leadership style in managing the busi-
nesses successfully in Leather industry. 
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