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JOB SATISFACTION, JOB STRESS & PROFESSIONAL DEVELOPMENT AMONG COLLEGE TEACHERS: A STUDY 
WITH REFERENCE TO GOVERNMENT COLLEGES IN SHIMOGGA REGION 

 

KARIBASAPPA T 
ASST. PROFESSOR & RESEARCH SCHOLAR 

DEPARTMENT OF STUDIES & RESEARCH IN COMMERCE 
DAVANGERE UNIVERSITY 

DAVANGERE 
 

Dr. LAXMANA P 
CHAIRMAN, DEAN & RESEARCH SUPERVISOR 

DEPARTMENT OF STUDIES & RESEARCH IN COMMERCE 
DAVANGERE UNIVERSITY 

DAVANGERE 
 

ABSTRACT 
In the present scenario Job stress is becoming the harmful physically, mentally and emotionally. Stress happening due to mismatch between the capabilities, re-
sources or needs of the worker. Job stress spoils health and work. It reduces concentration and efficiency of the employee. Job stress reduces satisfaction towards 
job and the development will be reduced. Present research related to the college teachers in Government colleges in Shimogga Region, Karnataka. This paper tries 
to identify the factors related to stress and the professional development. 
 

KEYWORDS 
Shimogga region, job satisfaction, job stress, professional development, government colleges. 
 

JEL CODES 
J28, J29. 
 

1. INTRODUCTION 
owadays in Colleges stress is increasing due to a lot of factors i.e Internal, external and family problems. Internal factors may be coordination between 
employees, subordinates and superiors as one side and the students. External may be changing rules and regulations, standards of the education system. 
New UGC rules may not be digestible by the traditional teachers. Teacher may be bored due to teaching of the same topics from years together, they might 

have lost interest after taking job, promotion policies or for not spending time with family. 
 

2. LITERATURE REVIEW 
Chaudhry (2012) explored the level of occupational stress among university teachers based on age, gender and type of organization. Analysis reported no signifi-
cant differences in the level of male and female faculty as well as public and private sectors universities. The results indicated significant difference in the faculty 
members having different age groups regarding their perceived level of stress. Further results showed the decreasing trend of stress with the increasing of age 
among the faculty members. 
Bano and Jha (2012) explored the differences in job-related stress between public and private sector employees, based on ten role stressors. The role of demo-
graphic variables on the stress levels of both public and private sector groups was also examined. Responses of 182 public and 120 private sector employees in 
Uttar Pradesh (India) were obtained on occupational role stress scale. It is found that both public and private sector employees face moderate levels of stress. The 
results also indicated no significant difference between public and private sector employees in terms of total stress levels. 
Chaudhry (2012) explored the level of occupational stress among university teachers based on age, gender and type of organization. Analysis reported no signifi-
cant differences in the level of male and female faculty as well as public and private sectors universities. The results indicated significant difference in the faculty 
members having different age groups regarding their perceived level of stress. Further results showed the decreasing trend of stress with the increasing of age 
among the faculty members. 
Bano and Jha (2012) explored the differences in job-related stress between public and private sector employees, based on ten role stressors. The role of demo-
graphic variables on the stress levels of both public and private sector groups was also examined. Responses of 182 public and 120 private sector employees in 
Uttar Pradesh (India) were obtained on occupational role stress scale. It is found that both public and private sector employees face moderate levels of stress. The 
results also indicated no significant difference between public and private sector employees in terms of total stress levels. 
Surapuramath (2012) examined the organizational climate of colleges of education under Karnataka University. Significant difference in organizational climate of 
government colleges and private colleges of education was observed. Study results indicated that the government colleges of education are perceived as having 
better organizational climate as compared to private colleges of education. The findings further revealed that colleges of education older than 20 years have good 
organizational climate as compared to colleges less than 20 years old. 
Zahoor (2012) studied difference between teachers of private and government schools on organizational climate and found that teachers of private and govern-
ment schools differ significantly with each other on organizational climate. 
Tufail and Farooq (2012) compared the level of affective, continuance and normative commitment among the faculty members of the private and public sector 
universities in Khyber Pakhtunkhwa. The findings revealed that faculty members working in public sector universities were higher on affective, continuance and 
normative commitment as compared to faculty members working in private universities. 
 

3. OBJECTIVES OF THE STUDY 
1. To analyze the Job Satisfaction and Job Stress experienced by the GFGC teachers. 
2. To examine the relationships between the job satisfaction and professional development of the GFGC teachers. 
3. To suggest appropriate measures to improve the job satisfaction levels of the GFGC teachers in Shimogga region. 

 

4. SCOPE OF THE STUDY 
 The study covers the period of one academic year 2017-18 for the purposes of gathering the primary data required.  

N 
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 The different kinds of secondary data that have provided the overall premise for the study have been gathered from various sources without any specific 
time limit. However, different phases of time when these concepts evolved significantly and provided the relevant foundational constructs for the study 
spread from early industrialization, post-World War II period of technological innovations, Globalization have provided the backdrop for the present study.  

 The study is limited to selected area of Shimogga Region only.  
 

5. RESEARCH METHODOLOGY 
 Questionnaire Method 
 Sample size: 100 
 Source: Primary Data 

 

6. DATA ANALYSIS 
Table No Showing Job Satisfaction and Job Stress experienced by the GFGC teachers. 

 
TABLE 1 

Sl. # Nature of Statement SDA DA N A SA Total 

1. My job is usually interesting enough to keep me from getting bored 45% 16% 5% 19% 15% 100% 

2. I am disappointed that I took this job. 64% 25% 5% 3% 3% 100% 

3.  I feel my job is more responsible than others 3% 4% 3% 54% 36% 100% 

4.  I definitely dislike my work. 48% 31% 4% 12% 5% 100% 

5.  I am satisfied with my job for the time being. 13% 21% 18% 33% 15% 100% 

6.  I am often bored with my job. 35% 36% 6% 18% 5% 100% 

7.  I am adequately paid for the job 6% 5% 11% 63% 15% 100% 

8.  My job has a fair (impartial) promotion policy. 13% 6% 30% 41% 10% 100% 

9.  Most of the time I have to force myself to go to work. 16% 42% 7% 25% 10% 100% 

10.  I do not spend more time with my family 26% 51% 11% 7% 5% 100% 

 
CHART 1: JOB SATISFACTION AND JOB STRESS EXPERIENCED BY THE GFGC TEACHERS 

 
ANALYSIS & INTERPRETATION 
From the table among 100 respondents it is clear that 15% are strongly agree, 19% are agreed, 5% are neutral, 16% are disagree and 45% respondents are strongly 
disagreed about interesting enough to keep them from getting bored. 
From the table it is clear that 3% are strongly agree, 3% are agreed, 05 % are neutral, 25% are disagree and 64% respondents are strongly disagreed about their 
opinion of why they took this job. 
The above table clears that 36% are strongly agree, 54% are agreed, 3 % are neutral, 4% are disagree and 3% respondents are strongly disagreed about the job is 
more responsible than others. 
From the table it is clear that 5% are strongly agree, 12% are agreed, 4 % are neutral, 31% are disagree and 48% respondents are strongly disagreed about their 
like towards the job. 
From the table among 100 respondents it is clear that 15% are strongly agree, 33% are agreed, 18% are neutral, 21% are disagree and 13% respondents are strongly 
disagreed about their satisfaction towards job is time being. 
The above table clears that 5% are strongly agree, 18% are agreed, 6 % are neutral, 36% are disagree and 35% respondents are strongly disagreed about bore with 
their job. 
The above table clears that 15% are strongly agree, 63% are agreed, 11 % are neutral, 5% are disagree and 6% respondents are strongly disagreed about adequate 
payment for the job. 
The above table clears that 10% are strongly agree, 41% are agreed, 30 % are neutral, 6% are disagree and 13% respondents are strongly disagreed about the 
promotion policy of the job. 
From the table among 100 respondents it is clear that 10% are strongly agree, 25% are agreed, 18% are neutral, 42% are disagree and 16% respondents are strongly 
disagreed about motivation to go their job. 
From the table it is clear that 5% are strongly agree, 7% are agreed, 11 % are neutral, 51% are disagree and 26% respondents are strongly disagreed that they do 
not have more time with their family. 

45%

64%

3%

48%

13%

35%

6%

13%

16%

26%

16%

25%

4%

31%

21%

36%

5%

6%

42%

51%

5%

5%

3%

4%

18%

6%

11%

30%

7%

11%

19%

3%

54%

12%

33%

18%

63%

41%

25%

7%

15%

3%

36%

5%

15%

5%

15%

10%

10%

5%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

My job is usually interesting enough to keep me from getting bored

I am disappointed that I took this job.

 I feel my job is more responsible than others

 I definitely dislike my work.

 I am satisfied with my job for the time being.

 I am often bored with my job.

 I am adequately paid for the job

 My job has a fair (impartial) promotion policy.

 Most of the time I have to force myself to go to work.

 I do not spend more time with my family

SDA

DA

N

A

SA

http://ijrcm.org.in/


VOLUME NO. 9 (2019), ISSUE NO. 05 (MAY)     ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

3 

TABLE 2: SHOWING JOB SATISFACTION AND PROFESSIONAL DEVELOPMENT 
 
 
 
 
 
 
 
 
 
 
 
 

 

CHART 2: SHOWING JOB SATISFACTION AND PROFESSIONAL DEVELOPMENT 

 
ANALYSIS & INTERPRETATION 
From the table among 100 respondents it is clear that 10% are strongly agree, 64% are agreed, 18% are neutral, 7% are disagree and 1% respondents are strongly 
disagreed about Grant leave for higher education studies. 
From the table it is clear that 5% are strongly agree, 74% are agreed, 13 % are neutral, 7% are disagree and 1% respondents are strongly disagreed about Reim-
bursement expenses. 
The above table clears that 8% are strongly agree, 56% are agreed, 19% are neutral, 5% are disagree and 12% respondents are strongly disagreed about the 
Existence faculty exchange program for higher studies. 
From the table it is clear that 10% are strongly agree, 45% are agreed, 23% are neutral, 9% are disagree and 13% respondents are strongly disagreed about the 
encouragement to attend the FIP and FDP. 
From the table among 100 respondents it is clear that 16% are strongly agree, 78% are agreed, 1% are neutral, 4% are disagree and 1% respondents are strongly 
disagreed about the Permission to go as a resource person for academic programmes. 
The above table clears that 18% are strongly agree, 65% are agreed, 14% are neutral, 1% are disagree and 2% respondents are strongly disagreed that procedure 
are Simplified for attending an academic program. 
The above table clears that 13% are strongly agree, 70% are agreed, 14% are neutral, 1% are disagree and 2% respondents are strongly disagreed about encour-
agement to organize seminars, conference and workshop. 
The above table clears that 7% are strongly agree, 33% are agreed, 21% are neutral, 23% are disagree and 16% respondents are strongly disagreed about the 
providing fund for conducting the seminars. 
From the table among 100 respondents it is clear that 15% are strongly agree, 56% are agreed, 18% are neutral, 7% are disagree and 4% respondents are strongly 
disagreed about encouragement for applying minor and major research projects. 
From the table it is clear that 5% are strongly agree, 28% are agreed, 25% are neutral, 23% are disagree and 19% respondents are strongly disagreed about 
Encouragement for consultancy services. 
 

7. FINDINGS 
1. Majority of the respondents are strongly disagreed about their job is interesting enough to keep them from getting bored. 
2. Majority of the respondents are strongly disagreed about their opinion of why they opted this job. 
3. Majority of the respondents are strongly agreed that their job is more responsible than others. 
4. Majority of the respondents are strongly disagreed about their dislike about the job. 
5. There is a mixed opinion about the satisfaction of the job for time being. 
6. Most of the respondents are strongly disagreed about bore with their job. 
7. Majority of the respondents are strongly agreed that their job is adequately paid. 
8. Most of the respondents are agreed about the promotion policy in their job is fair. 
9. Most of the respondents strongly disagreed about force themselves to go to the work. 
10. Majority of the respondents agreed that they spent good time with their family. 
11. Majority of the respondents are strongly agreed about Granting leave for higher education studies. 
12. Majority of the respondents are strongly agreed about Reimbursement expenses is good in their job. 
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Sl. # Nature of statement SDA DA N A SA Total 

1. Grant leave for higher education studies 1% 7% 18% 64% 10% 100% 

2. Reimbursement expenses 1% 7% 13% 74% 5% 100% 

3. Existence faculty exchange program for higher studies 12% 5% 19% 56% 8% 100% 

4. Encouraging to attend the FIP and FDP 13% 9% 23% 45% 10% 100% 

5.  Permission to go as a resource person for academic programmes 1% 4% 1% 78% 16% 100% 

6.  Simplified procedure for attending an academic a program 2% 1% 14% 65% 18% 100% 

7.  Encouragement to organize seminars, conference and workshop 2% 1% 14% 70% 13% 100% 

8.  Fund for conducting the seminars 16% 23% 21% 33% 7% 100% 

9. Encouragement for applying minor and major research projects 4% 7% 18% 56% 15% 100% 

10. Encouraging consultancy services 19% 23% 25% 28% 5% 100% 
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13. Majority of the respondents are strongly agreed about Existence faculty exchange program for higher studies are satisfactory. 
14. Most of the respondents are strongly agreed about the encouragement to attend the FIP and FDP. 
15. Most of the respondents are strongly agreed about the Permission to go as a resource person for academic programmes is good in their job. 
16. Majority of the respondents are strongly agreed about the Simplified procedure for attending an academic program. 
17. Most of the respondents are strongly agreed about the encouragement to organize seminars, conference and workshop. 
18. There is mixed response from the respondents about the providing fund for conducting the seminars. 
19. Most of the respondents are strongly agreed about the encouragement for applying minor and major research projects is satisfactory. 
20. Majority of the respondents are strongly disagreed about Encouragement for consultancy services in their job. 
 

8. SUGGESTIONS 
1. As majority of the feel their job is more responsible than others, steps need to be taken to manage the responsibilities. 
2. Most of the respondents are happy about their job only for time being, hence action need to take to make them comfortable about their job. 
3. Most of the customers feel that there is no encouragement for organizing seminars; hence funds could be sanctioned to organize the same.  
4. There are no consultancy services for the respondents, hence there is need of encouragement for the same to improve the performance. 
5. Other than academic works there is a need of lot other career development activities, government have to concentrate & encourage those activities to 

improve the quality of the education. 
 

9. CONCLUSION 

From the study it can be concluded that, government is providing all the necessary facilities & amenities for the employees to improve their performance as well 
as the quality of the students. Selected respondents are satisfied about their job and they feel less stress compare to other employments. 
Government has to take some steps to increase the performance and satisfaction level of the employees compare to other private employees only in terms of non 
academic programs. Grants and encouragement should be provided to conduct the seminars, workshops, symposia & conference.  
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ABSTRACT 
The Life Insurance industry in India is growing with number of national and global players in the form of Joint ventures are excelling with the tremendous growth 
in business. With Government of India framing several rules and regulations, Life Insurance industry has been experiencing exponential growth in terms of increasing 
number of policy holders with considerable number of new entry of companies into the insurance sector. At present, there are 24 numbers of domestic and foreign 
players operating in the life insurance sector. In India, insurance still has been considered as a tax saving tool instead of an investment option for future. The present 
study analyzes the factors that are influential in choosing a particular life insurance company when he needs an insurance policy. The study was conducted among 
the respondents of the city of Ambala. 
 

KEYWORDS 
insurance, investment, customer, benefits, behavior, influences. 
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INTRODUCTION 
s a human being every individual has the risk from one or the other source. At the same time, being individual, one has the responsibilities to discharge. 
Indian consumers are easily influenced by emotional factors. But at the same time, their buying behavior is influenced by rational factors. A typical Indian 
believes in the future and tries to have better and secured life for his family in future. A rupee earned by the person will be spent towards leading the family 

in present and for the better life for coming period ahead. Life insurance covers both the components i.e., risk coverage and savings. As the Indian economy 
comprises of people in which majority of them are either lower or middle class and are salaried households, Insurance is emerging as the best option for saving 
and risk coverage. 
But in India, life insurance is always thought-out to be a tax saving tool instead of its additional implied long term financial benefits. Indian people are more 
traditional minded and prefer to invest in property and gold followed by bank deposits. They selectively invest in shares also but the percentage is extremely small. 
 

NEED OF THE STUDY 
The study was undertaken by a survey undertaken at Ambala City and Ambala Cantt. of various life insurance Policy holders with an aim to analyze what the 
customers have in their mind for taking the particular insurance product. This study aims in identifying the influencing factors to take insurance policies, awareness 
of various promotional packages, policies offered by the insurance companies. Since, many people will consider insurance as a savings option, given this appre-
hension in minds of customers about the insurance policies and different insurance companies, the present study was undertaken. A Large number of new players 
have entered the market and are vying to expand market share in this swiftly improving marketplace.  
 

OBJECTIVES OF THE STUDY 
The present research was undertaken with the following objectives: 
1. To study the Indian insurance industry in general and  
2. To identify and analyze the factors affecting the choice of investors in choosing a life insurance policy. 
3. To offer suggestions based on the study, to improve the marketing strategies to design policies in accordance with customer behavior. 
 

METHODOLOGY 
For undertaking this study, a structured questionnaire was designed and canvassed among the respondents of Ambala City and Ambala Cantt. A simple random 
sampling method was used in collecting the required data from the respondents. A sample of 150 was considered for the study from a huge population of various 
policy holders of life Insurance. The collected data was analyzed and interpreted through tables and graphs and findings are reported and suggestions were made 
accordingly. 
 

DATA COLLECTION AND INTERPRETATION 
A total of 150 respondents were contacted on simple random basis to collect information through structured questionnaire used for the study. 

 
  

A 
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TABLE 1: COMPOSITION OF THE RESPONDENTS INCLUDED IN THE STUDY FROM AMBALA 

Details Frequency Percentage 

Gender 

Male 117 78 

Female 33 22 

Total 150 100 

Age 

Below30 48 32 

31-40 45 30 

41-50 36 4 

51-60 21 14 

 Above 60 0 0 

Total 150 100 

Education level 

 Under graduate 21 14 

 Graduate 45 30 

Post graduate 69 46 

Doctorate 15 10 

Others 0 0 

Total 150 100 

Occupation 

Student 21 14 

Employee 96 64 

Self-employment 33 22 

Total 150 100 

From the above table, it was analyzed that 78 of the respondents are male in the present study. Majority of the respondents are in the age group of below 30 with 
a percentage of 32 followed by another age group 31-40 with a percentage 30. In the study, majority of the respondents are graduates or post graduates with a 
percentage of 46 followed by graduates with a percentage of 30. In this study majority of the respondents are employees whose percentage is 64. 
MONTHLY INVESTMENT FROM INCOME 

TABLE 2: COMPOSITION OF INVESTMENT FROM MONTHLY INCOME 

 Details Frequency Percentage 

Percentage of monthly Investment 

Below10% 60 40 

11%- 20% 78 52 

21%-31% 6 4 

31%-40% 6 4 

Total 150 100 

Kind of Investment 

Short term 33 22 

Long-term 117 78 

Total 100 100 

The above analysis shows that most number of respondents i.e. 52% of the respondents have been investing 11-20% of their salary and 40% of the respondents 
have been investing below10% of their salary. Very few people are investing beyond 20% of their salary. Among the customers who have invested, 78% are 
interested to invest for long term period and minor part i.e. 22% are interested to invest for short term period. This means majority of the respondents are aware 
of the benefits of long term investments. 
FACTORS BEING CONSIDERED WHILE CHOOSING AN INSURANCE COMPANY AND POLICY 

 
TABLE 3: FACTORS INFLUENCING THE SELECTION OF THE INSURANCE COMPANY AND INSURANCE POLICY 

Factors considered while choosing an insurance company 

Factors Frequency Percentage 

Company 27 18 

Service quality 21 14 

Product quality 8 12 

Return on 54 36 

Investment 

Expert opinion 30 20 

Total 150 100 

Factors influencing buying decisions of an insurance policy 

Personal interest 33 22 

Friends 17 11 

Family 34 23 

Agents/Advisors 36 24 

Advertisements 9 6 

Others 21 14 

Total 150 100 

The study shows majority of the customers i.e. 36% consider return on investment before they choose an insurance company. Some customers also consider 
company reputation, service quality, and Expert opinion before they choose to buy a policy from an insurance company. When considering the factors influencing 
buying decisions of an insurance policy, majority of the respondents i.e. 24% are influenced by agents and advisors while they buy an insurance policy where as 
23% are influenced by family and 22% are buying based on personal interest. Remaining people are influenced by friends and advertisements. Reference groups 
play a very important role in buying decisions. 
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RATIONALE BEHIND BUYING THE LIFE INSURANCE PLAN 
 

TABLE 4: FACTORS GOVERNING THE RATIONALE OF BUYING LIFE INSURANCE PLAN 

Rationale behind investment in Insurance policies 

Factors Frequency Percentage 

Individual risk coverage 9 6 

Tax benefit 45 30 

Growth and ROI 54 36 

Risk coverage of family 36 24 

Child welfare 6 4 

Total 150 100 

If we analyze the rationale behind investing in insurance policies, 36% of the respondents have felt the rationale behind investment in Insurance policies is growth 
and return while 30% of the respondents feel tax benefits are the reasons behind investment in insurance policy. Risk coverage of family is the reason behind 
investment for 24% of the respondents. 

TABLE 5: AWARENESS LEVEL OF INSURANCE COMPANY 

Awareness of Insurance companies 

No. of Companies Frequency Percentage 

1 to 3 71 47 

4 to7 39 26 

8 to10 24 16 

More than 10 16 11 

Total 150 100 

Awareness of details of policy before buy 

Yes 117 78 

No 33 22 

Total 150 100 

The above table shows the number of insurance companies known by the respondents and awareness details of the policy before they buy the insurance policies. 
Majority of the respondents’ i.e. 47% have known only one to three companies. One of the most common known life insurance company was Life Insurance 
Corporation of India which was popular.  
Only 11% of the respondents knew more than 10 insurance companies. The results show that majority of the people are unaware of different insurance companies. 
If we understand the policy awareness levels, 78% are aware of details about the policy before they buy. The education and awareness towards the fraudulent 
activities is also a factor which influences the policy holders to know the policy details before they buy. 
 

TABLE 6: TENURE OF THE POLICY PLAN AND THE BENEFICIARY ON WHOM POLICY TAKEN 

Periodicity of the Policy 

Periodicity Frequency Percentage 

Above 5 Years 24 16 

5 -15 Years 51 34 

15 -25 Years 54 36 

Above 25 Years 21 14 

Total 150 100 

For whom the policy is purchased 

Target Frequency Percentage 

Self 64 43 

Spouse 31 21 

Children 33 22 

Other family members 22 15 

Total 150 100 

The above table shows 16% of the respondents have purchased a policy plan for a period of more than 5 years, 34% of the respondents have taken policies for a 
period of 5 to 15 years, 36% of the respondents have taken insurance for a period of 15 to 25 years, 14% of the respondents have policy plans for a period of more 
than 25 years. This analysis shows the large number of customers prefer to buy life policy plans for periods of 5-15 years and 15-25 years only. At the same time, 
it was observed that majority of the respondents buy the policy for their own self and next preference was given for children followed by spouse. The table shows 
43% of the respondents has bought insurance policies for self, 22% for children and 21% for spouse where as 15% of the respondents have insurance policies for 
other family members such as father or mother. 
  

TABLE 7: PREFERABLE SOURCE OF BUYING INSURANCE POLICY AND PREMIUM PAYMENT METHODS 

 Preferable source for buying insurance policy Source Frequency Percentage 

Advisors of company 65 43 

Insurance companies 19 13 

Bank 37 25 

Other sources 29 19 

Total 150 100 

Premium Payment Methods Monthly 14 9 

Quarterly 26 17 

Half yearly 57 38 

Annually 53 35 

Total 150 100 

The above table shows the preferable source of investment. It depicts that 43% of the respondents buy insurance policy from Insurance advisors or agents of the 
company where as 25% people will buy from bank. Parallel to this a small portion i.e. 13% will prefer to buy from insurance company directly and 19% will buy 
from other sources such as external brokers. If we analyze premium payment options of the respondents, majority of the respondents prefer to pay the premium 
during half yearly where as 35% prefers to pay once in a year. Whereas 17% likes pay quarterly and only 9% of the respondents prefers to pay the premium once 
in a month. The study depicts that majority of the respondents prefers to pay half yearly and annually. 
  

http://ijrcm.org.in/


VOLUME NO. 9 (2019), ISSUE NO. 05 (MAY)     ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

8 

TABLE 8: NATURE OF LIFE INSURANCE POLICY AND PREFERENCE OF INSURANCE COMPANY 

Nature Of Insurance Policy 

Options Frequency Percentage 

Low Risk And Secured 98 65 

Moderate Risk With 34 23 

Minimum Return 

High Risk With High  18 12 

Return 

Total 150 100 

Preferable Insurance Company 

LIC 21 81 

Private Insurance Companies 29 19 

Total 150 100 

This analysis shows majority of the respondents i.e. 65% of the respondents prefers to invest in low risk and secured policies such as saving plans where as 23% of 
the respondents prefer to invest in the plans which carries moderate risk with assured minimum return investments such as payback policies. Only 12% of the 
respondents only like to invest in the policies with high risk and high investment. Among the respondents, majority of the respondents prefers to invest in LIC since 
it’s a public sector organization. The study shows 81% of the respondents will invest in LIC and only 19% of the respondents prefer to buy insurance from private 
insurance companies other than LIC. 
 

FINDINGS 
The study on consumer buying behavior towards life insurance has depicted several facts. It was found that majority of the customers towards life insurance are 
male in number when compared with females. The age group which prefers to invest more in Insurance is below30years of age group and 31-40 years’ age group. 
These two groups have income potential to invest in Insurance companies. Post graduates and graduates are showing more interest in taking insurance policies 
as they have more awareness levels. As salaried employees are more towards saving, majority of the people prefers to save 11% to 20% of their salary towards 
savings. It was also deduced that majority of the people prefer to buy policy plans for long term plans. It was revealed from the data that family, advisors and self-
interest are major drivers in buying the life policy insurance. The study shows that tax benefits, risk coverage and growth are the major influencing variables for 
buying the insurance plans. Majority of the customers tries to seek insurance policies from insurance advisors and they prefer to take life insurance plans for 
himself/ herself and for their children.  
The periodicity of investment lies from 5years to 20years based on the feature and nature of the policy. It was found that a customer of life insurance likes to pay 
premium half yearly and annually than monthly and quarterly.  
 

CONCLUSION 
Indian consumers have different consuming habits which can be changed very quickly due to the passage of time. The Indian consumers have different perception 
towards investments. This research has focused on understanding the behavior of customers towards life insurance plans. This study was focused to identify the 
underlying reasons, facts that drive customers to buy life insurance. Majority of the customers feels life insurance as a tax saving option than the risk protection 
and saving options. If their investment patterns are analyzed, majority of the customers prefers long term investments and low risk-moderate return options. The 
major influencing variables in choosing an insurance company are customer relationships, company image.  
The overall attitude of customers towards life insurance is positive. If the private insurance companies try to provide and serve the customers with service quality 
coupled with empathy and assurance, India could become a biggest market for any insurance company. 
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ABSTRACT 
In today’s competitive environment, different kinds of investment avenues are available to the investors. All investment modes have advantages and disadvantages. 
An investor tries to balance these benefits and shortcoming of different investment modes before investing them. Among various investment modes LIC is the most 
suitable investment mode for the common man, as it offers various kinds of policies to the policy holders. Life insurance Corporation of India is the largest insurance 
group and Investment Company in India. It is a state owned company. LIC provides insurance plans, pension plans, unit plans, special plans, health plans, children 
plan etc. Insurance agent approaching the people but they don’t ready to take policy. So some factors affect the policy holders to take such policy. Lot of people 
opted different policies, but marketers need to know the level of satisfaction and it will meet the expectation or not. In this research an attempt is made to study 
investor’s perception of LIC focusing on Nilambur Branch. 
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INTRODUCTION 
here are a lot of investment choices and one must select the most appropriate one. The person dealing with the planning needs to know all the various 
investment choices and how these can be chosen for the purpose of attaining the overall objectives. The details of making the investment have to be 
maintained and managed. The developing countries like India face the enormous task of finding sufficient capital in their developing efforts. In order to 

have production as per target, investment is considered the crucial determinant and capital formation is to be supported by appropriate volume of saving.  
Life insurance business has its origin in England. Insurance companies in India have a deep rooted history. It all began in 1818 when Oriental Life Insurance Company 
in Calcutta was established. From then on insurance was scattered across the country. It was an unorganized sector. Then in 1950, the entire insurance segment 
was nationalized. On 19thJanuary 1956 an ordinance was promulgated by the President of India to take over the management and control of life insurance. The 
Insurance companies in India are vital for one's saving purpose. In the beginning Insurance was looked at as a 'tax-benefit' investment. Slowly, however the mindset 
of the common man is changing. Life Insurance is now looked on as investment vehicle.  
LIC of India has monopoly over the Indian life insurance sector. But after the entry of private insurance players having alliance with foreign insurance experts, 
Indian insurance markets have turned into a highly competitive market. From its very inception, the Corporation has made impressive growth always striving for 
further improvement. However, Government made a paradigm shift in the economic policy by adopting the process of liberalization, privatization and globalization 
at the end of previous decade.  
 

STATEMENT OF THE PROBLEM 
Life insurance Corporation of India is the largest insurance group and Investment Company in India. It is a state owned company. LIC provides insurance plans, 
pension plans, unit plans, special plans, health plans, children plan etc. Insurance agent approaching the people but they don’t ready to take policy. So some factors 
affect the policy holders to take such policy. Lot of people opted different policies, but marketers need to know the level of satisfaction and it will meet the 
expectation or not. The study analyses the perception of policy holders offered by LIC focusing on Nilambur branch. 
 

OBJECTIVES OF THE STUDY 
1. To study various policies provided by LIC. 
2. To evaluate the various factors influencing the selection of LIC policies. 
3. To identify investors perception towards LIC. 
 

HYPOTHESIS 
 There is no significant difference between occupation and satisfaction level of policy holders. 
 

RESEARCH METHODOLOGY 
The study is designed on descriptive study conducted in Nilambur Branch based on both secondary and primary data. Secondary data collected from published 
books, magazine, website, journals and report periodicals. Primary data collected from 160 peoples in Nilambur area. All samples are collected on convenience 
sampling basis, because the total numbers of unknown. The method of sampling used is convenient sampling. The required data for the study has been collected 
through questionnaire. ANOVA, Weighted rank, Weighted average and percentage analysis is having been used to analyze and interpret the data by using 
MICROSOFT EXCEL and MEGASTAT. 
 

LIMITATIONS OF THE STUDY 
1. The study is based on sampling method, so the sampling errors bound to occur. 
2. Collection of data was tedious process as respondents were not corporative. 
3. The time was limited. 
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DATA ANALYSIS AND INTERPRETATION  
TABLE 1: TYPES OF INSURANCE POLICY 

SL NO Policies No. of Respondents Percentage of total Cumulative percentage 

1 Whole life 33 20.62 20.62 

2 Endowment 40 25 45.62 

3 Money back 35 21.88 67.5 

4 Pension fund 15 9.38 76.88 

5 Jeevan Anand 26 16.24 93.12 

6 Others 11 6.88 100 

 Total 160 100  

Source: primary data 
From the above table revealed that majority of the investors was selected endowment policy. 20.62% were selected whole life policy. 21.88% were selected money 
back policy and 6.88% were selected other policies.  
 

TABLE 2: FACTORS CONSIDERED WHILE TAKING LIC POLICY (For the purpose of this analysis, used Weighted Average) 

Factors 

5 4 3 2 1 

Total Weight Weighted Rank Highly important Important Neutral Least important  Not important 

Risk coverage and saving  78 80 0 2 0 714 142.8 I 

Tax benefit 72 66 8 10 4 672 134.4 III 

Rider benefit 52 40 36 20 12 580 116 IX 

Company image 60 60 32 8 0 652 130.4 VI 

Premium 60 64 12 12 12 628 125.6 VII 

Money back guarantee 74 60 18 8 0 680 136 II 

Bonus and interest 50 48 52 8 2 616 123.2 VIII 

After sale service  72 56 16 12 4 660 132 IV 

security with high return  58 66 28 8 0 654 130.8 V 

From the above table reveals that the majority of policy holders are given more priority to risk coverage and savings rather than money back guarantee and the 
third priority to tax benefit. The policy holders are given least important to rider benefit. 
 

TABLE 3: PREFERENCE OF VARIOUS LIC POLICIES (For the purpose of this analysis, used Weighted Rank) 

Sl No Insurance Policy Ranks Total Weight Rank 

  11 10 9 8 7 6 5 4 3 2 1 

1 Single premium endowment 64 50 6 4 6 4 6 6 4 4 6 1436 1 

2 Jeevan anand 46 58 14 6 4 6 6 4 4 6 6 1400 2 

3 Jeevan rakshak 6 6 6 6 4 70 14 34 6 4 4 912 7 

4 Plans for handicapped 16 6 20 6 68 18 6 6 6 4 4 1094 5 

5 Term plan 0 6 10 80 20 6 14 4 6 10 4 1132 4 

6 Children policy 4 6 6 8 10 16 20 64 14 6 6 804 8 

7 Pension plan 6 6 10 14 10 20 72 10 4 4 4 942 6 

8 Health insurance plan 4 4 4 6 2 4 6 12 50 56 10 572 9 

9 ULIP 4 4 4 6 12 4 4 10 20 46 46 534 10 

10 Money back policy 6 10 74 20 16 4 10 6 6 4 4 1232 3 

11 Jeevan lakshya 4 4 6 4 6 6 4 4 40 16 66 942 11 

Source: Primary Data 
From the above table indicated that the most of the policy holders are prefer ‘Endowment plus’ policy rather than ‘Jeevan Anand’ policy. i.e. the first preference 
for endowment plus and second priority is gives to the Jeevan Anand, the third priority is given to the ‘money back policy’. Policy holders are given less important 
to ‘ Jeevan lakshya’ policy(11th rank). 

TABLE 4: OVERALL SATISFACTION OF POLICIES 

Factors 

Occupation 

Govt Employee Professional Self-Employee Private Employee Businessmen Others Total 

Quality of product 4 3.67 3.5 3.95 3.65 3.38 22.15 

Innovativeness of policy 3.75 3.54 3.31 3.65 4.68 4 22.93 

surrender value  3.44 3.84 3.63 3.7 3.68 3.38 21.67 

Tax relief 3.81 4.25 3.88 3.85 3.85 4.13 23.77 

Security system 3.88 3.88 3.75 3.65 3.33 3.13 21.62 

Agent's service 3.75 3.92 3.69 3.6 3.68 3.5 22.14 

Loan facility 4.06 4.08 4 3.28 3.45 3.88 22.75 

Behaviour of Employees 3.67 3.54 3.19 3.23 3.35 2.63 19.61 

Grievance redressel cell 4.03 3.75 3.44 3.23 3.25 2.75 20.45 

Mode of payment 4.25 4.04 3.69 3.83 3.83 3.88 23.52 

Advertisement policy 3.72 4.17 3.25 3.5 3.43 3.63 21.7 

Total 42.36 42.68 39.33 42.7 40.18 38.29 242.31 

Source: primary data 
 

ANOVA TABLE 

Source of variation Sum of squares Degree of freedom Means square F- Ratio P – Value 

Between columns SSC : 1.4135 5 .28271 3.67 .0066 

Between rows 2.5603 10 .25603 3.33 .0022 

Residual 3.8493 50 .07699   

Total 7.8232 65    

Between columns: Here H0 is rejected. Because the P value less than.05. That is there is a significant difference between occupation level of policy holders. 
Between Rows: Here H0 is rejected. Because the P value less than.05. That is there is a significant difference between the satisfaction levels of policy holders. 
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FINDINGS OF THE STUDY 
 Most of the policy holders choose by LIC for the reason that a good company profile and brand image of LIC. They invest in LIC according to the good brand 

image and company profile keep by the LIC. 

 On the basis of weighted average majority of policy holders are given more priority to risk coverage and savings rather than money back guarantee and the 
third priority to tax benefit. The policy holders are given least important to rider benefit. 

 On the basis of weighted rank most of the policy holders prefer endowment plus policy rather than jeevan anand and the policy holders are given less 
importance to jeevan lakshya. 

 As per the result of ANOVA there is a significant difference between occupation and overall satisfaction of various LIC policies. 
 

SUGGESTIONS AND RECOMMENDATIONS 
 The company should ensure the security system of LIC, because some policy holders are opinioned that the security system of LIC was not effective. 
 The company will reduce the premium charges, because the policy holders are opinioned that the premium paid is too high as compared to the benefit 

derived 
 LIC should introduce suitable policies to attract women customers, policies for all groups and for non-matriculate 
 

CONCLUSION 
On the basis of the study it is concluded that the impact of various factors such as premium charges, company image, tax benefit, bonus and interest etc. are 
adversely influenced customer’s decision while investing in LIC policies, even though LIC introduce different policies in time to time. So various methods should be 
introduced to measure and evaluate customer’s preference in LIC policies according to their taste. 
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ABSTRACT 
The MSME sector constitutes a vast network of over 63 million units and employs around 111 million people, contributing around 30% to the GDP, accounting for 
about 45% of manufacturing output and around 40% of total exports. The MSME sector has witnessed two major recent shocks, demonetization and introduction 
of goods and services tax. After that contractual labor in both the wearing apparel and gems and jewellery sectors reportedly suffered as payments from employers 
became constrained after note ban. Similarly, GST led to increase in compliance costs and other operating costs as most of MSMEs were brought into the tax net 
as over 60 per cent of them were not ready for the new tax regime. Credit growth fell significantly and turned negative during November 2016-February 2017. 
Therefore, it seems that demonetization accentuated the slowdown in credit growth, particularly to industrial sector. However, credit growth to the sector recovered 
after February 2017 to reach an average of 8.5 per cent in January-May 2018. 
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impact on MSME, cashless society, objective of demonetization, economic development. 
 

JEL CODES 
E49, E51. 
 

INTRODUCTION 
emonetization of currency means to discontinue with the said currency and issuing new currency by replacing the old one. According to Forbes "Modi's 
Demonetization is a cure worse than disease in India". Prior to the year 2016 demonetization, two similar instances took place. In India it has been done 
in 

 12 January 1946, Where Indian rupee 1000 and 10000 were withdrawn. 

 16 January 1978, where Indian Rupee 1000, 5000 and 10000 were withdrawn. 
However, at the same time, it has created unavoidable income losses to the MSME sector which is basically cash based sector and where incomes are based on 
their daily work. Moreover, inadequate liquidity has caused gross disruption in all sectors of the economy and in India the digital transaction culture has yet to 
catch up with all sections. Following demonetization, the Indian economy is totally bereft of liquidity as 86% of the cash in the system is withdrawn without any 
speedy replacement.  
Demonetization can also be referred to as the process of moving people from a cash-based system to a cashless system (digital system). 
Keeping hard cash is a practice that is not encouraged by the government as well as financial institutions. It is easy for people to evade taxes in an economy where 
people mostly deal with cash. Keeping cash out of the bank also erodes the deposit base of these financial institutions and drives the cost of credits through the 
roof. It means that the government has to opt for foreign sources to secure funding and in the process increase the national debt. The economic impacts of which 
are many and severe. Moving people to a cashless system is, therefore, a favorable economic policy for many stakeholders. 
 

REVIEW OF LITERATURE 
 Dr. Manmohan Singh (2016): confronted that this step of present government to demonetize the currency will create disorder in lives of millions of poor 

people as cash is the base of their livelihood. 

 Charon Singh (2016), RBI chair professor said that this step will result in positive and negative impacts on the society. He concluded that this will also bring 
up India’s rank as it reflects that our country is against corruption and wants to eradicate it. Moreover, the output in agriculture and many more industries 
was reduced due to scarcity of cash. 

 Patil (2016): Due to demonetization the credit cost dropped quickly which led to increase in raising money for investment purpose. As Rs 500 and Rs1000 
notes were declared invalid people were forced to deposit their currency in banks to get it changed with new currency notes. Thus they were able to raise 
loan to be used for investment in business. 

 Venkatesh and Muthiah (2012) examined the MSMEs in the industrial sector were showing positive growth and also highlighted the need of initiatives in this 
sector to ensure continued development. 

 Srinivas K T, (2013) has studied the performance of micro, small and medium enterprises, and their contribution in India’s economic growth and concluded 
that MSMEs play a significant role in inclusive growth of Indian economy. 

 

LIQUIDITY OF MSMEs 
Demonetization has also impacted the liquidity of MSMEs. The more affected micro, small and medium enterprises (MSMEs) belong to traditional sectors with 
high reliance on cash transactions such as textiles, agricultural products, steel, consumer durables, construction and automobiles. The impact of the drastic eco-
nomic measures resulted in job losses and closure of several units, they added. The demonetization, announced on November 8, 2016, rendered 86% of India’s 
old currencies of Rs 500 and Rs 1,000 invalid. According to sources there are 8.58 lakh crores of Rs.500 notes and 6.86 lakh crores of 1000 notes resulting in a total 
of 15.44 lakh crores being taken out of the system causing an acute liquidity dehydration. 
Punjab and Haryana have more than 3 lakh MSMEs, predominantly in the manufacturing sector. Out of total MSME loans in Punjab, around 14% are NPAs, 
amounting to Rs 6,791 crore as of March 31, 2018. In Haryana, NPAs under the category of MSME loan, was about Rs 5,480 crore in the corresponding period, 
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which is 9% of the total MSME loans. “While the MSMEs are struggling to get loans from banks, many banks are offering safe passage to large companies by writing 
off their heavy NPA amounts. 
 

EFFECTS OF NOTE BAN ON MSMEs 
Micro, small and medium industries play a vital role in the Indian economy. It generates a large part of GDP and provides employment to a large population. 
MSMEs were much affected by the demonetization as a large number of industries in this segment are organized and mainly follow the traditional cash basis 
transaction method. Soon after the demonetization, retail trade came down significantly from Rs 14,000 crore per day to Rs 3,500 crore per day. Further a data 
collected over 200 cities reveal that 90% of the small traders have witnessed decline in their trade. The acute shortage of currency has forced the MSME industries 
in Punjab to stop payment of their staff. So that, it has been seen that MSMEs has been largely effected by such move because of following of cash basis system 
and due to status of non-organized. 

 Industry still facing liquidity crunch 

 Around 30 per cent decline in orders 

 Non-performing assets of MSMEs heading North 

 Over 3 lakh MSMEs affected in Punjab and Haryana 

 MSME accounts also turned non-performing assets (NPAs) 
 

PURPOSE OF DEMONETISATION 
 War on Black Money: Black money is the money that has been earned illegally and not declaring them at the time of tax purposes. Black money is used in 

the form of real estate, foreign exchange, gold etc. Black money leads to cancerous growth in the country's economy which will surely lead to ruination.  

 To Promote Cashless Transaction: The main purpose of demonetization was to promote cashless transactions. Cashless transactions can be done through 
various banking instruments like internet banking, debit card, credit card etc. 

Statistics have shown Belgium, where 90% payment is done cashless followed by France 92%, Canada 90%, UK 89% and Sweden 89%, where in India only 22% is 
non-Cash payment. This proves that there is strong negative correlation between India and other countries with reference to online transaction. A cashless society 
would discourage money laundering and terrorism. 
 

LIMITATIONS OF THE STUDY  
This study has covered only the Indian MSME Sector. On long term Effect the research has limited its scope in examining only the long term effect of Development 
in Micro, Small and Medium Enterprises. And this study has focused the development of micro, small and medium enterprises.  

 Study is confined only to the Micro, Small and Medium Enterprises Development in India 

 The study of this analysis was mainly based on primary and secondary data.  

 The study is analysis was analyzing the performance of MSME sector in the present scenario. 
 

TOOLS OF ANALYSIS 
The collected primary data are analyzed by using the mean, standard deviation, cross tabulation and chi square test. 
 

DATA SOURCES AND METHODOLOGY OF THE STUDY  
The study involves a critical analysis of Development of some micro, small and medium scale enterprises in India. And this study gives importance to, impact of 
demonetization in MSME. 
 

RESEARCH METHODOLOGY  
This study is concerned with the examination of impact On Demonetization Effects on Micro Small Medium Enterprises. The purpose of methodology is to describe 
the process involved in research work. It makes use of both primary data and secondary data. Micro Small Medium Enterprises who are the main source of primary 
data collected through a well-structured questionnaire. The current study is based on sample of 150 respondents from Indian MSME sector. Questionnaire and 
schedule are used as data collection tool for collecting necessary information from the respondents. The statistical tools like percentage, ranking, mean score, 
standard deviation are used for analyzing the data collected from the respondents.  
 

IMPACT ON VARIOUS SECTORS OF INDIAN ECONOMY 
1. GDP Growth - The renowned economists said our economy is not growing more than 1% due to unorganized sector that has very badly affected by GST and 

demonetization. Now-a-days growth is less because demand is less hence investment and Bank credit is also less. Until and unless demand increase from 
unorganized sector growth will not increase, GDP growth has declined from 8% in 2015-16 to 7.1% in 2016-17. 

2. Real Estate - 40%-plus drop in key markets in India. Dealers in secondary market must stand still. Home buyers waiting for big price reduction. After demon-
etization real estate industries will be more transparent in the years to come.7% buyers shifted from ‘Buying now’ to ‘Renting now’. 

3. On Employment - being highly populated India has the highest number of unemployed people also. Every year 200 million people are entering to the job 
market. Since demonetization slowed the consumer demand, hence industrial production so employment generation is adversely affected. Hiring Experts 
say jobs at senior level are not and won’t be impacted. Overall hiring is right down as managers seek to protect revenue/profit targets. 

4. The sectors most affected are retail, consumer goods, real estate, infrastructure logistics and building. 
5. Tourism: Peak tourism period badly hit during demonetization. Tourism business in metro cities gone down by 10%. 
6. Industrial Sector- The industrial sector in India is an important contributor of growth accounting 31.1 % of the total gross value added (GVA) in 2016-17. A 

strong and robust industrial and manufacturing sector helps in country development, exports and employment. Demonetisation hit hard this sector especially 
manufacturing and construction sector. 

7. Telecom: Mobile phone shipment fell by 26%. Big seller who does card and online transaction less badly hit. Sales for feature phone gone down by 25%. 
8. Agriculture: Agriculture is a way of life in India and provides employment to 48.9% workforce and contributes about 20% in exports. This is the sector where 

all transactions are done in cash. Demonetization hardly hit this sector as there was cash crunch and for banks it was very difficult to take cash to these 
remote areas. Unfavorable impact of input and output channels in agriculture. Distribution breaks in supply chains etc. 

9. Information Technology: The demonetization had a very less or negligible impact on IT sector. 
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CHART 1 

 
We see on MSME universe in India as a total number of MSME is 58.4 million. The non-agriculture based on 45.3million and agriculture based on the 13.1 million. 
On that 45.3 million of non-agricultural MSME as includes the services basis is 33.7million in that services as available the 16million of retail trade. It also includes 
the 10.3 million of manufacturing sector and 1.3 million of construction and others are shown in the time of non-agricultural scenario of MSME. On use of agricul-
tural scenario in MSME is 13.1million. We see on Share GDP both manufacturing and services are increasing way on the basis of the year 2011 to 2015. 
DEMONETIZATION HAD A SEVERE NEGATIVE IMPACT ON THE SECTOR 
DEMONETIZATION IMPACT: INDUSTRY & BUSINESS 
In %Respondents, N=150 

CHART 2 

 
COMMENTS- MSMEs are highly cash dependent, only 3% of the respondents claimed to have benefitted from cashless economy. 
Resulting in loss of employment, increased credit cycle and promoter had to lose a lot of business unless they took significant steps… 

 
CHART 3 
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DEMONETISATION IMPACT ON INDUSTRY 
In %Respondents, N=150 

CHART 4 

 
Demonetisation Impact On Respondents’ Business 
In %Respondents, N=150 

CHART 5 
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Sales impact post demonetization 
In %Respondents, N=150 

CHART 6 

 
Steps taken by promoters to tackle demonetization 

In %Respondents, N=150 

CHART 7 
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Benefits from Digital Transactions 
In %Respondents, N=150 

CHART 8 

 
 
 
Cash dependence of businesses 
In %Respondents, N=150 

CHART 9 
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Demonetization: Impact 
In %Respondents, N=150 

CHART 10 

 
CONCLUSION 
The move by the government to demonetise old currency and replacing it with the new one has taken the country by surprise. The move was an effort to handle 
the threat of illegal money, corruption, terror funding and counterfeit currency. Demonetization is not a surgical strike; it is carpet bombing. It impacts everyone. 
Replacement of currency not only takes time; it also slows down the spending process as everyone tries to protect the newly acquired currency to secure them 
from the uncertain future. We see overall impact of demonetization affects negatively on the MSME sector’s industry and business. Lot of changes in the employ-
ment and cash dependence businesses. The peoples are don’t agree on digital transactions case of SMEs, most will be unsure of payments coming from customers 
for some time; this as liquidity in the form of unaccounted currency has dried up. If customers don’t pay, SMEs will protect what they have and that will mean they 
purchase less and produce less. Purchasing less will mean further slowdown for the people who provide them with raw material and producing less will mean 
shortage of supply leading to inflation on what is available. Overall development in demonetization will take long term to recover the business on normal level. 
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ABSTRACT 
In any organization, welfare facilities are important that directly reflects on employees’ productivity. The main purpose of the study is to examine effectiveness and 
factors effects on welfare facilities. The research design of the study is descriptive in nature. The research based on primary as well as secondary data. The research 
is based on non-probability judgmental sampling method. The sample size is 100 employees. The data are collected through the employee of organization by using 
questionnaire. The data analysis, frequency and T-test have been used. It is found that welfare facility is effective in the organization. The study is indicating that 
employees are satisfied with the present welfare facilities provided at the organization. 
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satisfaction level, effectiveness of welfare facilities. 
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INTRODUCTION 
mployees welfare facilities in the organization effects on the behavior of the employees as well as on the productivity of the organization. If proper welfare 
facilities are provided to employees, then it leads to improve their job satisfaction. The management should provide good facilities to all employees in such 
way that employees become more satisfied and they work harder and more effectively and efficiently. Welfare is a broad concept which shows the art of 

living of an individual or a group which should be in a desirable relationship. It aims at social development by the means of social legislation, social reform social 
service, social work and social action.  
The main objective of economics welfare is to promote the economic production and productivity through development by increasing equitable distribution. 
Employee welfare is an area of social welfare which is conceptual as well as operational. It covers a broad field and develops a state of wellbeing, happiness, 
satisfaction, commitment, loyalty and development of human resources. Employee welfare is an area of social welfare in conceptual and operational framework. 
The basic propose of employee welfare is to enrich the life of employees and to keep them happy and conducted. There are mainly two types of welfare measures 
Statutory and Non statutory. 
Organization provides welfare facilities to their employees to keep their motivation levels high and make them more loyal towards the organization. The welfare 
schemes can be classified into two categories viz. statutory and non-statutory schemes. The statutory schemes are those schemes that are compulsory to be 
provided by an organization to their employees by keeping in mind the laws governing employee health and safety these include: canteen facilities, drinking water, 
proper and sufficient lighting, facilities for sitting, changing rooms, first aid appliances, latrines and urinals, washing places, spittoons and rest rooms. Personal 
health care, flexible time, assistance programs, harassment policy, employee referral schemes, and medi-claim insurance schemes are all covered under the wel-
fare facilities. The non-statutory differ from organization to organization and from industry to industry. 
The term ‘labour welfare’ refers to those facilities provided by organization to their workers in and outside the factory premises such as canteen, rest and recreation 
facilities, housing and all other services that contribute to the wellbeing of workers. Welfare measures are concerned with the general wellbeing, efficiency and 
effectiveness of workers. In the early stages, welfare activities for factory workers did not receive adequate attention and it is not much better. Employees were 
not ready to accept the financial burden of welfare activities. Wherever employers provided for such amenities, it was more with paternalistic approach to labour 
rather than recognition of workers’ needs.  
The Organization provide the welfare facilities to their employees are as above, 
According to factories act 1948 - 

 Washing facilities section 42 

 Facilities for storing & drying clothing section 43 

 Opportunities for rest section 44 

 First aid box for every 150 workmen / employees section 45 

 Provided and maintain ambulance provided to 500 employees charge of such medicate and nursing staff section 45(4) 

 Canteen facilities are provided to more than 250 section 46 

 Suitable shelters or rest rooms and a lunch room provision for drinking water provided to more than 150 employees section 47 

 Housing loan  

 Education loan  
 

INTRAMURAL FACILITIES BY ORGANIZATION 
The facilities provided inside the firm are known as intra- mural facilities. These facilities include activities relating to marinating of industry, safety measures like 
fencing and covering of machines, proper layout structure of the plant and machinery, sufficient lighting and working conditions, provisions of first aid appliances 
etc. The provision of such facilities is also obligatory in all industrial establishments and that too all over the world. 

 Healthiness and medical facilities 

 Drinking water facilities 

 Canteen 

 Crèches 

 Facilities for storing and drying clothing 
  

E 
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EXTRA-MURAL FACILITIES BY ORGANIZATION 
The facilities offered to the employees outside the workplace, it is known as extra mutual facilities. These include better housing accommodations, indoor and 
outdoor sports, educational facilities, rest rooms etc. The provisions of these facilities are voluntary. Earlier, due attention was not given to the provisions of extra- 
mural facilities are very important for the general welfare and up liftment of the workers.  
• Housing and quarter 
• Recreational & Sports facilities 
• Transport facilities 
• Educational Facilities 
 

STATUTORY FACILITIES 
Under this category, welfare facilities are provided according to the labour laws and legislations passed by the Government. The nature and coverage of these 
facilities vary from country to country and changes from place to place. Again these facilities may be either intra- mural facilities or extra- mural facilities. These 
facilities must be provided by all the employers and should be maintained properly. Any contravention of the statutory provision in those facilities shall render the 
employer punishable under the act which is concerned. 
 

VOLUNTARY 

The facilities which are voluntarily and freely provided by the employers come under this category. Hence these are not concern with statutory requirements. The 
activities under this category ultimately lead to increase in the efficiency of worker. 
 

NEED/ IMPORTANCE OF THE STUDY 
Measuring the effectiveness of welfare facilities affects on employee’s morale in an organization. Welfare facilities are very important for employees. It leads to 
make them happy and satisfied. Therefore, it is essential to identify effectiveness of welfare facilities. 
1. This study helps to found the huge impact on productivity of the employees in the organization. 
2. In the org anization, welfare facilities are essential for retention of employees. 
 

STATEMENT OF THE PROBLEM 
If sufficient welfare facilities are not provided to employees then it leads to increase employees’ turnover. It reflects negatively on the image of the company.  
 

OBJECTIVES 
1. To know the effectiveness of various employees’ welfare measures provided in the organization 
2. To find out the levels of satisfaction among employees with respective to various welfare measures providing to them. 
3. To suggest which factors affects workers to perform their tasks effectively at workplace. 
4. To identify remedial measures to improve the employee welfare. 
 

LITERATURE REVIEWS 
1) Lonah Moruri, Dr. Ogoti Evans, and Dr. Munyua Jennifer (2018) studied the influence of employee welfare facilities on their performance in this study 

discussed about the relationship between employee welfare practices and employee performance. The study concluded that if the employee welfare facilities 
are continuously enhanced, so the performance of employees is improving. 

2) B.R.Manasa, Dr.C.N.Krishnanaik (2015) studied on employee welfare measures – A study on cement of India unit. Objectives of study are to know various 
welfare facilities and satisfaction level of the employees. This study concluded that the employee welfare facility provided by the organization is to satisfy 
the employees but there is more scope for further improvement. 

3) Srinivat KT (2013) studied on employees welfare facilities. The objectives of the study to understand the extent of awareness of among the employees for 
various statutory and non-statutory facilities and to find out satisfaction level of the employees in the organization. This study concluded that the fundamen-
tal propose of labour welfare facilities is to enrich the employee’s life and make more joyful and conducted that helps to development of the organization. 

4) Dr. M Surat Kumari (2014) studied on impact of employee welfare facilities on job satisfaction. Objectives of this study are to boots up employee morale 
and to protect from health and safety and provide facilities to protect them. The study concluded that employees are satisfied with the facilities and im-
provement of the facilities is raising the standard of employee’s performance. 

5) R.Ramamoorthy, K.P.Thooyamani, Karthick K (2017) studied on effectiveness of employee welfare measure and employee morale. Objectives of this study 
are to find out the satisfaction level of the employees and to evaluate the effect of the welfare measures on morale of employees in the organization. This 
study concluded that the worker’s confidence helps the running to know the fulfillment level of welfare facilities in the organization. 

  

RESEARCH METHODOLOGY 
DATA COLLECTION SOURCES 
Descriptive research design is used for the purpose of the current study. 
Primary data collected through direct observation and questionnaires provided to the 100 employees of spectrum dyes and chemicals Pvt. Ltd. 
SAMPLE DESIGN 
A sample design is the framework or road map that serves as the basis for the selection of a survey sample and affects many other important aspects of a survey 
as well. 

 Sample Element: Employees at spectrum dyes and chemicals pvt. Ltd. 

 Population: 1200 

 Sample size: 100 samples 

 Sampling methods: judgmental sampling. 
RESEARCH ANALYSIS TOOLS  

 Frequencies, T- test 
 

RESULT AND DISCUSSION 
 

TABLE 1 

Gender Percentage 

Male 84 

female 16 

Interpretation: From the total respondents 84% are males and 16% are females. 
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TABLE 2 

Awareness of welfare facilities Percentage 

Yes 100 

No 0 

Interpretation: All the respondents are aware with welfare facilities provided by the company. 
 
 

TABLE 3 

 Percentage  Percentage 

Questions No. Neutral Satisfied  Highly Satisfied Questions No. Neutral Satisfied  Highly Satisfied 

2A 11 81 8 4 0 100 0 

2B 4 92 4 5A 74 25 1 

2C 9 84 7 5B 69 29 2 

2D 66 27 7 5C 12 80 8 

2E 69 25 6 5D 16 78 6 

2F 70 22 8 7A 19 79 2 

2G 30 67 3  7B 8 90 2 

2H 8 84 8 7C 14 83 3 

2I 15 84 4 7D 61 35 4 

2J 9 80 11 7E 16 77 7 

3A 61 28 11 7F 61 36 3 

3B 17 77 6 7G 16 79 5 

3C 8 88 4 7H 8 86 6 

3D 54 34 12 7I 11 80 9 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
HYPOTHESIS 
One-Sample Statistics 

 N Mean Std. Deviation Std. Error Mean 

Q.8A 100 3.97 .332 .033 

One-Sample Test 

 Test Value = 4 

 

t df Sig. (2-tailed) Mean Difference 

95% Confidence Interval of the Difference 

 Lower Upper 

Q.8A -.904 99 .368 -.030 -.10 .04 

H0: Employees are not agreeing with the statement that my company has effective welfare facility. 
H1: Employees are agreeing with the statement that my company has effective welfare facility. 
Interpretation: From the table, it can be said that P value is 0.368, that is greater than 0.05, so null hypothesis is accepted, it means employees are agreeing with 
the statement that my company has effective welfare facility. 
One-Sample Statistics 

 N Mean Std. Deviation Std. Error Mean 

Q.8B 100 3.97 .264 .026 

One-Sample Test 
 

 Test Value = 4 

 

t df Sig. (2-tailed) Mean Difference 

95% Confidence Interval of the Difference 

 Lower Upper 

Q.8B -1.136 99 .259 -.030 -.08 .02 

H0: employees are not agreeing that effective welfare is increasing their job commitment and loyalty. 
H1: employees are agreeing that effective welfare is increasing their job commitment and loyalty. 
Interpretation: from the table, it can be said that P value is 0.259 that is greater than 0.05, so null hypothesis is accepted, it means employees are agreeing with 
the statement that effective welfare is increasing their job commitment and loyalty. 
 

One-Sample Statistics 

 N Mean Std. Deviation Std. Error Mean 

Q.8C 100 3.94 .343 .034 

 
 
  

TABLE 4 

Questions No. Moderate Agree Strongly Agree 

8A 7 89 4 

8B 5 93 2 

8C 9 88 3 

8D 9 88 3 

TABLE 5 

Questions No. Moderately Appropriate Appropriate Absolutely Appropriate 

9A 0 97 3 

9B 4 91 5 

9C 3 92 5 

9D 7 83 10 

9E 6 87 7 

9F 4 89 7 
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One-Sample Test 

 Test Value = 4 

 

t df Sig. (2-tailed) Mean Difference 

95% Confidence Interval of the Difference 

 Lower Upper 

Q.8C -1.750 99 .083 -.060 -.13 .01 

H0: Employees are not agreeing that the provision of welfare and social security measures adequacy help in controlling employees’ absenteeism. 
H1: Employees are agreeing that the provision of welfare and social security measures adequacy help in controlling employees’ absenteeism. 
Interpretation: From the table, it can be said that P value is 0.083 that is greater than 0.05, so null hypothesis is accepted, it means employees are agreeing with 
the statement that the provision of welfare and social security measures adequacy help in controlling employees’ absenteeism. 
 

One-Sample Statistics 

 N Mean Std. Deviation Std. Error Mean 

Q.8D 100 3.94 .343 .034 

 
 
 
 
 
 
 
H0: Employees are not agreeing that welfare is more important than reward system. 
H1: Employees are agreeing that welfare is more important than reward system. 
Interpretation: From the table, it can be said that P value is 0.083 that is greater than 0.05, so null hypothesis is accepted, it means employees are agreeing with 
the statement that welfare is more important than reward system. 
 

One-Sample Statistics 

 N Mean Std. Deviation Std. Error Mean 

Q.9A 100 4.03 .171 .017 

 

One-Sample Test 

 Test Value = 4 

 

t df Sig. (2-tailed) Mean Difference 

95% Confidence Interval of the Difference 

 Lower Upper 

Q.9A 1.750 99 .083 .030 .00 .06 

H0: Employees have a view that management is not concern for welfare activities. 
H1: Employees have a view that management is concern for welfare facilities. 
Interpretation: From the table, it can be said that P value is 0.083 that is greater than 0.05, so null hypothesis is accepted, it means that employees have a view 
that management is concern for welfare facilities. 
 

One-Sample Statistics 

 N Mean Std. Deviation Std. Error Mean 

Q.9B 100 4.01 .301 .030 

 

One-Sample Test 

 Test Value = 4 

 

t df Sig. (2-tailed) Mean Difference 

95% Confidence Interval of the Difference 

 Lower Upper 

Q.9B .332 99 .741 .010 -.05 .07 

 
H0: Employees have view that company is not appropriately providing fringe benefits and security schemes  
H1: Employees have view that company is providing appropriately fringe benefits and security schemes 
Interpretation: From the table, it can be said that P value is 0.741 that is greater than 0.05, so null hypothesis is accepted, it means that employees have view that 
company is providing appropriately fringe benefits and security schemes. 
 

One-Sample Statistics 

 N Mean Std. Deviation Std. Error Mean 

Q.9C 100 4.02 .284 .028 

 

One-Sample Test 

 Test Value = 4 

 

t df Sig. (2-tailed) Mean Difference 

95% Confidence Interval of the Difference 

 Lower Upper 

Q.9C .705 99 .482 .020 -.04 .08 

H0: Employees have a view that company is not appropriate welfare facilities provided at the right time 
H1: Employees have a view that company is appropriate for welfare facilities provided at the right time 
Interpretation: From the table, it can be said that P value is 0.482 that is greater than 0.05, so null hypothesis is accepted, it means employees have a view that 
company is appropriate for welfare facilities provided at the right time. 
 

One-Sample Statistics 

 N Mean Std. Deviation Std. Error Mean 

Q.9D 100 4.03 .413 .041 

 
  

One-Sample Test 

 Test Value = 4 

 

t df Sig. (2-tailed) Mean Difference 

95% Confidence Interval of the Difference 

 Lower Upper 

Q.8D -1.750 99 .083 -.060 -.13 .01 
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One-Sample Test 

 Test Value = 4 

 

t df Sig. (2-tailed) Mean Difference 

95% Confidence Interval of the Difference 

 Lower Upper 

Q.9D .726 99 .470 .030 -.05 .11 

H0: Employees have a view that company is not appropriate health care programs 
H1: Employees have a view that company is appropriate health care programs 
Interpretation: From the table, it can be said that P value is 0.470 that is greater than 0.05, so null hypothesis is accepted, it means employees have a view that 
company have appropriate health care programs. 
 

One-Sample Statistics 

 N Mean Std. Deviation Std. Error Mean 

Q.9E 100 4.01 .362 .036 

 

One-Sample Test 

 Test Value = 4  

 

t df Sig. (2-tailed) Mean Difference 

95% Confidence Interval of the Difference 

 Lower Upper 

Q.9E .276 99 .783 .010 -.06 .08 

H0: Employees have a view that company is not appropriate in motivational programs 
H1: Employees have a view that company is appropriate in motivational programs 
Interpretation: From the table, it can be said that P value is 0.783 that is greater than 0.05, so null hypothesis is accepted, it means that employees have a view 
that company is appropriate in motivational programs. 
 

One-Sample Statistics 

 N Mean Std. Deviation Std. Error Mean 

Q.9F 100 4.03 .332 .033 

 

One-Sample Test 

 Test Value = 4 

 

t df Sig. (2-tailed) Mean Difference 

95% Confidence Interval of the Difference 

 Lower Upper 

Q.9F .904 99 .368 .030 -.04 .10 

H0: Employees have a view that company is not appropriate in conducive work environment  
H1: Employees have a view that company is appropriate in conducive work environment 
Interpretation: From the table, it can be said that P value is 0.368 that is greater than 0.05, so null hypothesis is accepted, it means that employees have a view 
that company is appropriate in conducive work environment. 
 

FINDINGS 
 84% of respondents are males and 16% of respondents are females from the 100 sample size. 

 All respondents are aware with the various welfare facilities in the company. 

 Majority of total respondents are satisfied with the drinking water facilities, seating arrangement, first aid appliances, latrine urinals & spittoons facilities, 
canteen facilities, rest room facilities, housing facilities, health & medical facilities, place, education facilities provided by the company. 

 Majority of respondents are satisfied with the Extramural, Intramural, Statutory and voluntary welfare facilities are provided by the company. 

 All respondents are satisfied with the motivational facility provided by the company. 

 Majority of respondents are satisfied with creates efficiency towards work, Improves physical & mental health, Increases the standard of living, Loyalty 
towards the work perception in company. 

 Majority of respondents are satisfied with the training & safety measures, social security benefits, fridge benefits, extramural benefits, statutory facilities, 
sanitary facilities, grievance handling, career growth activities and motivational activities provided by the company. 

 Employees are agreeing with the statement that my company has effective welfare facility. 

 All employees are agreeing that effective welfare is increasing their job commitment and loyalty. 

 Employees are agreeing that the provision of welfare and social security measures adequacy help in controlling employees’ absenteeism. 

 Employees are agreeing that welfare is more important than reward system. 

 Employees have a view that management is concern for welfare facilities. 

 Employees have view that company is providing appropriately fringe benefits and security schemes. 

 Employees have a view that company is appropriate for welfare facilities provided at the right time. 

 Employees have a view that company is appropriate health care programs. 

 Employees have a view that company is appropriate in motivational programs 

 Employees have a view that company is appropriate in conducive work environment. 
 

RECOMMENDATIONS 
 Improvement in Complete Medical facilities should be providing so as to minimize the absenteeism and to keep the employees more healthy and fit enough.  

 Company should be more required to promote effective welfare facilities as it creates more productivity which in return benefits to the organization. 

 Annual health checkup, employee counseling, various health camps, hospitalization facilities should be much more improved by conducting the health camps 
at least once in a month. 

 The number of medical practitioners should be increased. 
 

CONCLUSION 
The study indicates that employees’ welfare measures are responsible to maintain employees in the organization. The employees have effective welfare facilities 
are effective. The respondents are satisfied from the various welfare facilities provided by the organization. The motivation, carrier development, grievance han-
dling, medical facilities, education are important factors that affects on employees productivity at workplace. It has been concluded that all employees are satisfied 
with the welfare facilities which are provided to them which in turn would build the morale and increase the productivity of employees. 
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LIMITATIONS 
 Due to the time constraints only limited population is taken for the study. 

 As a student limited finance and resources utilized in the study. 
 

SCOPE FOR FURTHER RESEARCH 
 The study can help organization to know the satisfaction level of employees on welfare measures.  

 The study gives important insights to employer about what kind of strategies and policies require improving welfare facilities.  

 In this competitive world organization should focus on their employees’ priorities by providing different and unique welfare facilities for retaining them into 
the organization. 
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APPENDIX 
Dear Respondents, 
The present survey is purely for research purpose only. All information given by you will be kept confidential.  
Name:   
Gender: Male  female  
Age:   
Designation:   
Organization name: spectrum dyes & chemicals pvt. Ltd. 
1) Do you aware of various welfare facilities provided in your company? 
A). Yes  B). No 
 
2) Rate the following facilities in accordance to your satisfaction level 
(1= highly dissatisfied, 2= dissatisfied, 3=neutral, 4=satisfied, 5-highly satisfied)  
 

Sr no. Welfare facilities 1 2 3 4 5 

1 Drinking water facilities      

2 Seating arrangement      

3 First aid appliances      

4 Latrine urinals, and spittoons facilities      

5 Canteen facilities      

6 Rest room facilities      

7 Housing facilities      

8 Health & medical facilities      

9 Place      

10 Education facilities      

 
3) Rate the welfare facilities mean more prior for you? 
(1= highly dissatisfied, 2= dissatisfied, 3=neutral, 4= satisfied, 5-highly satisfied)  
 

Sr no. Welfare types 1 2 3 4 5 

1 Extramural       

2 Intramural       

3 Statutory      

4 Voluntary       

 
4) Does a welfare benefit provided by the company play a motivational factor? 
 

Highly Satisfied Satisfied Neutral Dissatisfied Highly dissatisfied 

     

 
5) According to your perception please rate the following benefits of employee welfare 
(1= highly dissatisfied, 2= dissatisfied, 3=neutral, 4= satisfied, 5-highly satisfied)  
 

Sr no. Welfare benefits 1 2 3 4 5 

1 Creates Efficiency towards work      

2 Improves physical & mental health      

3 Increases the standard of living      

4 Loyalty towards the work      
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6) Do you think that welfare facilities are help to increase your productivity and profitability towards your work? 
(a) Yes  (b) No 
 
7) Rate your satisfaction level with the following welfare facilities provided by your company  
(1= highly dissatisfied, 2= dissatisfied, 3=neutral, 4= satisfied, 5-highly satisfied)  
 

Sr no. Welfare facilities 1 2 3 4 5 

1 Training & safety measures      

2 Social security benefits      

3 Fridge benefits      

4 Extra mural benefits      

5 Statutory facilities      

6 Sanitary facilities      

7 Grievance handling      

8 Career growth activities      

9 Motivational activities      

 
8) What is your opinion for following statements? 
 

Sr. No. Statements  Strongly 
disagree 

Disagree  Moderate  Agree  Strongly 
agree 

1 I think that my company has effective welfare system      

2 Effective welfare is increasing my job commitment and loyalty.      

3 The provision of welfare and social security measures adequacy help in controlling em-
ployees’ absenteeism 

     

4 Welfare is more important than reward system?      

 
9) State the level of appropriateness with respective to following? (Describe your opinion for company) 
 

Sr. 
No. 

Statements  Absolutely inappropri-
ate 

Inappropri-
ate  

Moderately appropri-
ate  

Appropri-
ate  

Absolutely appropri-
ate 

1 Management concern for welfare activi-
ties 

     

2 Fringe benefits and security schemes      

3 The welfare facilities provided at the right 
time 

     

4 Health care programs      

5 Motivation programs      

6 Conducive work environment.      

What are your suggestions for improvement in existing welfare measures adopted by your company? 
 

Thank You 
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