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EFFICIENCY AND PERFORMANCE OF e-LEARNING PROJECTS IN INDIA 
 

SANGITA RAWAL 

RESEARCH SCHOLAR, SINGHANIA UNIVERSITY, JHUNJHUNU 

ASST. PROFESSOR (SR.SCALE) 

MAHARAJA AGRASEN INSTITUTE OF MANAGEMENT STUDIES 
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DR. U. S. PANDEY 

ASSOCIATE PROFESSOR 
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UNIVERSITY OF DELHI 

DELHI 
 

ABSTRACT 
e-learning means providing education and learning with the help of electronic devices like computer and internet. It has changed 

the whole concept of the learning process that is why; its popularity is growing quite fast. In fact, e-learning is a very interactive 

and creative way of learning.it is very useful in developing countries like India where education is the most important area of 

concern for its development. Government has taken many initiatives in e-learning project in last few years to upgrade education 

system in the country. The International known projects like National Programme on Technology Enhanced Learning (NPTEL), 

National Mission on Education through ICT, National Knowledge Network, Sakshat Portal, e-Gyankosh, Pan Africa e-network 

project etc. has done credible work for the promotion and Development of e-learning. In this article researcher has tried to find 

out the efficiency and performance of these e-learning projects in India. 
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AN ADAPTIVE DECISION SUPPORT SYSTEM FOR PRODUCTION PLANNING: A 

CASE OF CD REPLICATOR 
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ABSTRACT 
Latest advances in information and computer technology and production planning methods as well as improvements in 

development of user-friendly interfaces have led to considerable growth in the development and application of Decision Support 

Systems (DSS) for production planning. This study provides an example of the development and implementation of an adaptive 

DSS for management of production planning for a manufacturing company -ShimaFilm. The system provides an optimized real-

time production plan based on new and existing orders, priorities, availability of production lines and available raw material. The 

system includes Customer Prioritizing (CP), Human Resource Management (HRM), Inventory Replenishment (IR), and Preventive 

Maintenance (PM) subsystems. 
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ABSTRACT 
The study aims to explore the relationship among tourism image, experience marketing, customer value and behavioral intention 

with quantitative analysis and self-established questionnaire survey of China travelers. Targeting China travelers who stay in the 

Sun Moon Lake at Nantou County with 345 questionnaires distributed, reporting an up to 91.8% of return (317 valid 

questionnaires) in Taiwan. The research finding that the higher the tourism image, the higher intention in experience marketing 

relatively; Also, the better feeling the customer value, the higher the revisit intention when experience marketing reports a 

positive tendency; there is also a positive correlation between customer value and behavior intention.  
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ABSTRACT 
The Kenya’s ESP though intended to be implemented in 2009/2010 financial year was still ongoing in October 2011. This study 

sought to make an insight into the Financial Planning challenges faced in the programme and their effect on the quality, 

completion and timeliness of implemented ESO projects. An expost facto research design was used in the study. The study 

covered the four constituencies in Embu County. The findings of this study will be important to all the stakeholders involved in the 

implementation of ESP projects including the CDF board, the departmental heads, the government and members of the public in 

several ways. The population of interest comprised of 1348 subjects from which a sample of 120 was selected using 

proportionate random sampling guide by Nassiuma (2000) formula. Questionnaires were pre-tested in Meru South District and 

found to be both reliable and valid followed by the actual data collection. Data collected was coded, edited, organized and 

cleaned. Analysis of data was by use of frequencies and percentages. Hypotheses were tested using chi-square test at 5% degree 

of significance. The study results indicated that financial planning challenges negatively affect the completion and timeliness in 

the implementation of ESP projects. The study recommends rolling out of a similar study in all the 47 counties. 
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ABSTRACT 
The purpose of this paper is to explore the impact of electronic commerce practices such as customization, care, and contact 

interactively on customer’s E-loyalty. We collected data through structured questionnaires from customers of Amazon. We 

examined the relationship between independent variables i.e. care, customization, contact interactively and dependent variable 

customer’s e-loyalty. This research study basically tries to find out the importance of electronic commerce tools and preferences 

of the customers of Amazon. Sample of 100 customers was taken to measure the extent of relationship among variables. We 

used t test, regression and correlation to test our hypothesis whether the relationship among variables is positive or either 

negative. The results of the study show that there is positive and significant relationship among independent variables i.e. Care, 

customization, contact interactively and dependent variable i.e. customer e-loyalty.  
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ABSTRACT 
Social media culture has become one of the dominant cultures in 21

st
 century. While there are divergent views about the 

significance of this technology, one thing is most definite – the youths, especially university students have incorporated the use of 

social media into their daily routine. This study evaluates the manner of interaction within the virtual community centres (social 

networking sites) and examines students’ perception of this emerging technology. The study, conducted in Ahmadu Bello 

University, Zaria, a metropolitan university in Nigeria, surveyed 262 students out of which 120 (45.8%) and 110 (42%) were first 

and final year students respectively. The study, conducted within the theoretical ambience of mediamorphosis, found that most 

students use social media more to connect with their existing relationships than using it to create new relationships. In this 

regard, social networking could be described as an extension of face-to-face communication, a situation where old and new 

media live in mutual coexistence without abolishing the old ones. The study also revealed that mobile phone constitutes the most 

popular means through which the students access social media. Perceived negative effects of social networking as revealed by 

the study are time wastage, invasion of privacy, addiction and promotion of social vices.   
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ABSTRACT 
This paper analyses the broadly used concepts of risk and exposure as they relate to climate and weather threats, re-

conceptualizes these terms in the context of climate change and explains this development using crop insurance as example. 

Government subsidization of insurance against risks related with contrary climatic situations and weather events, such as flood 

impairment and crop loss, may lead to discrete decisions that really raise the exposure of people, property and economic events 

to those risks. The methods that give rise to this phenomenon are important in accepting the exposure of social populations to 

climate change. In many areas, existing conditions that give rise to flooding or crop failure are likely to be intensified by climate 

change over coming eras. In the climate change field, susceptibility has been abstracted as a function of disclosure to risk and as 

a skill to adapt to the effects. In this context, crop insurance is possible adaptive measures. This treatment of exposure compares 

with similar ideas in insurance and risk management whereby actions that cause damage are known as threats, and physical 

conditions, such as climate change, that increase the outlook of a threat occurring, are known as physical threats. 
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ABSTRACT 
The study focuses on the application of ERP in the corporate organizations, particularly Small and Medium Enterprises. The 

research finds its interest on identifying the organizations which are already implemented ERP and its future course of plan. In 

this paper, we have been drawn the 100 companies for the sample, which are located the major parts of Tamil nadu. This paper 

emphasis that ERP implementation in Indian SMEs should extend its scope beyond the configuration to the process, enterprise, 

technology, vendor, end-user, performance, and quality.  From this study, we found that the trend in ERP is attractive among 

SMEs; as the economy emerges from the recession and the organizations expect customized ERP applications in the affordability 

cost. Affordability is the first and foremost concern when it comes to ERP implementation in small and mid-size companies.  
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ABSTRACT 
Tumor segmentation from Magnetic Resonance image (MRI) data is an important but time consuming manual task performed by 

medical experts. The aim of our research is to develop an effective algorithm for the segmentation of brain MR images and the 

ultimate goal to assist radiologists in the diagnosis of brain tumors. This paper describes two parallel approaches for brain tumor 

detection namely algorithmic and non algorithmic approaches. The performance of the paper is divided in to three phases, such 

as preprocessing & enhancement, segmentation and performance evaluation of two parallel approaches. In first phase, film 

artifacts and unwanted portions of MRI Brain image are removed, the noise and high frequency components of the MR images 

are removed using weighted median filter (WM). Second one is segmentation phase. It has two different approaches namely 

block based (BB) non algorithmic approach and algorithmic approach using meta heuristic algorithms such as Ant Colony 

Optimization (ACO) and Particle Swarm Optimization( PSO), Finally the performance of the above two algorithms and two 

approaches are evaluated. The results of our analysis are similar to the original radiologist findings. The original study is based on 

50 real patients brain MRI in which an expert identified the brain tissue classes as well as the superior temporal gyros, amygdale, 

and hippocampus. 
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ABSTRACT 
Environmental issues have gained   importance in business as well as in public life throughout the world. The term green or eco 

has a growing concern at all levels. The destruction of forest, the appearance of holes in the ozone layer are widely published and 

creates a wave of concern about the destruction of our natural environment. Therefore many consumers are in favor of eco 

friendly products. This has created some impact on marketing. Green marketing involves developing and promoting products and 

services that satisfy customers want and need for Quality, Performance, Affordable Pricing and Convenience without having a 

detrimental input on the environment. This paper discusses the characteristics of green products, green marketing Mix , 

strategies ,Certified eco friendly labels, benefits  and problems of green marketing. It concludes that Green Marketing is the 

urgent need of the hour to save the environment and companies also gain competitive advantage through Green Marketing and 

by having certified eco friendly labels. 
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ABSTRACT 
Economic reforms in India have paved the way for entry of multinational corporations (MNCs) into the consumer durables 

market. LG Electronics India is the classic case of an MNC which captured the Indian market with wide range of consumer 

durables such as colour televisions, refrigerators, air conditioners, washing machines, microwave ovens, computers, vacuum 

cleaners, optical storage devices, and GSM mobile phones with its effective marketing strategies. LG’s basic strategy was to 

quickly and effectively adapt its products and promotions to the Indian market environment. LG’s success lies in offering 

technologically advanced products at an affordable price both in urban and rural India. This study analyses the impact of LG’s 

effective marketing strategies on its position and growth in the Indian CRT colour television market using the Bass model for 

diffusion of innovations. The analysis has identified the sales potential for LG’s CRT colour televisions, and has indicated the peak 

point and the subsequent decline in sales forecast for the same. It also suggested that LG should change its marketing strategies 

in order to improve its sales potential in the coming years.  
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ABSTRACT 
Customer satisfaction is an antecedent to customer loyalty.  A company with a large number of loyal customers gains advantage 

over its competitors. However, achieving sustained customer satisfaction and retention are becoming more challenging as the 

expectations of customers are increasing day by day.  Companies are therefore using innovative tools to satisfy customers, which 

helps in retaining their loyalty.  This article focuses on innovative Customer Relationship Management (CRM) tools used by 

various companies, which lead towards improved customer satisfaction and loyalty.  The CRM tools thus help in strengthening 

the firms’ competitive advantage. 
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ABSTRACT 
One of the most significant threats of a national economy is the bankruptcy of its banks. Estimation of bankruptcy provides 

invaluable information on which governments, investors and shareholders can base their financial decisions in order to prevent 

possible losses. In this paper model was developed using stepwise logistic regression with financial ratios to make bankruptcy 

predictions. Descriptive statistics, correlations and independent T-test are used for testing to see the characteristics of each 

variable on both failed and non-failed banks. Samples were developed by using financial ratios from 16 nationalised banks in 

India. The result from   empirical study reveals that the financial ratios related to one year prior model are better than two year 

prior model for the purpose of  prediction . The result of statistical test has pointed   out that owners fund as percentage of total 

source, long term debt/equity and quick ratio are the significant in predicting bankruptcy. The Nagelkerke R
2
 indicated 84.4% of 

the variation in the outcome variable. The predictability accuracy of the model with   owners fund as percentage   of total source   

is   87.5 %   which is under 95%confidence level.  
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ABSTRACT 
An empirical analysis of contemporary developed and developing economies shows more or less similar kind of pattern of 

economic evolution, which represents a natural shift from preindustrial to industrial and finally to post industrial societies. Thus, 

an underdeveloped economy is characterised by a predominant share of agriculture, with development the share of industry 

increases and that of agriculture declines and subsequently after reaching high level of development the services sector increases 

in importance becoming a major component of the economy. In a highly developed economy, services sector is the highest 

contributor to the Gross Domestic Product (GDP). This model of evolution has proved to be true in relation to all the developed 

nations. In a way, it means that growth of service sector leads to inclusive growth of the economy wherein the benefits of 

economic growth are distributed among all the sections of the economy equally and not restricted to only selected few. Analyzing 

the growth of Indian economy, on these lines policy makers claim that India has successfully climbed the ladder of development 

following the same pattern where, in 1990 according to the Central Statistical Organization (CSO) the sectoral shares in India’s 

GDP for Agricultural, Secondary and Tertiary sectors in terms of percentage were 58, 15 and 28 respectively whereas in the year 

2006 the sectoral distribution was 19%, 27% and 55% respectively. This data proves that India today is in the third stage of 

development which is associated with dominant “Service Sector”. The author of this paper does not doubt the credibility of the 

claim on the part of the policymakers but in a country where 5000 cases of farmers suicide has been registered, nearly 10% of the 

population is doing earthwork on Rs 50/- per day with the tools invented in 18
th

 century, 25% of the population is below poverty 

line and another 25% in clinging tangentially to the poverty line, can we actually call this development. 
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ABSTRACT 
Tokenization is an important task in part of speech tagging. A token is a tiny part of a sentence with individual meaning. In part-

of-speech tagging, all taggers must tokenize each input sentence into smaller parts before classified. The performance of a 

tagger is based on how accurately its tokenizer tokenizes it’s given input sentence. Depending on grammatical and inflectional 

rules, different approaches are used for different languages in taggers. In this paper we present a practical approach of English 

text tokenization. Although English is comparatively less morphologically inflected language, there are some special issues that 

should be considering in POS tagging. We develop a process with some special consideration which tokenizes sentences in 

multiple succession, so that maximum accuracy could be expected.  We excluded formatted texts, graphics, tables and images 

from our consideration. Here a user can upload a text file written in English and the model separates each component into an 

array and taking each part into special consideration given in the  sequence of token that consist in the file. The output of this 

model can input to the analyser for lexical analysis and tagged with proper tags.  
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ABSTRACT 
The basic purpose of this study is to gain a better understanding of the determinants of female consumer buying behavior with 

special reference to cosmetics products. A shopping mall administration survey was conducted to collect primary data. An 

exploratory factory analysis was run to identify key determinants of the female consumer buying behaviour.Various statistical 

tests like Chi-square, Regression and ANOVA were conducted to test the stated hypothesis. Results of the study indicate that 

utilitarian/functional benefits, perceived brand value and perceived credibility of communication play a significant role in shaping 

the female consumer buying behavior among both the age group under study. The study found a significant relationship between 

marital status and spending on cosmetics. The study suffers from three major limitations of small sample size, requirement of a 

cross cultural analysis and use of multivariate data analysis techniques like SEM for estimating relationships among variables 

simultaneously. The paper is an empirical document that can be used to frame creative marketing strategies and suggest various 

antecedents to marketers, policy- makers and all those who are looking to enhance customer value and satisfaction and making 

their offering more convenient, better and economic.  
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ABSTRACT 
One of the toughest challenges faced by engineering colleges today is how to drive success by effectively managing the moments 

where teachers interact with students. Faculty and Students are the very important stakeholders of engineering colleges. The 

students are considered as customers and the faculties are considered as employees of the organization. Therefore it is very 

important to manage the experiences of these two entities, as true value and profit comes from the teacher and student 

encounters in the classroom. This exploratory research paper is the summary of a survey conducted on 200 faculties and students 

of engineering colleges across Chennai. The research questions of the study are :(1)1 Is there any human error during the 

encounter between the faculties and students?(2)What would be the impact of human (faculty) errors on the satisfaction levels 

of the students? (3)What are the different human encounters which lead in affecting student’s interest towards the classes (4) 

How does one analyse the impact of human encounters towards the overall performance of the college? Further the study 

focuses on reducing variability and improving performance during the encounters between faculties and students through 

exploring possible training methodologies to keep both engaged. 
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ABSTRACT 
Banks all over the world make significant investments in information and communication technologies (ICT) aiming to increase 

their efficiency. It is of critical importance to investigate the impact of these investments on banks performance. The role of 

information and communication technology and its effect on the productivity both at micro and the macro level has been a 

subject of recent debate in economics. World over the contribution of information technology to the efficiency of a system, 

especially in the service sector, is being questioned. Still this relation is an unresolved paradox. This paper presents the results of 

an empirical investigation of the effect of ICT investments on performance of banks measured through comprehensive index of 

performance. The study is based on a research dataset of eleven nationalised banks which has been collected from head offices 

and websites of banks. . Using the time series database of Reserve Bank of India, covering the period 1998 to 2010, an 

information technology index and a performance index is derived. Empirical prognostication of the relation has been done using 

the correlation, regression and other techniques. Study confirms that contribution of technology to bank’s performance has a 

differential behaviour. It contributes positively only to those banks where some preconditions conducive to performance are 

existing, e.g., trained manpower, size and scale of business. It shows that bank’s performance is related not just to its 

technological stance but to other areas of competencies. 
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ABSTRACT 
Information security is the process which describes all measures taken to prevent unauthorized use of electronic data, whether 

this unauthorized use takes the form of destruction, disclosure, modification, or disruption. Information security and 

Cryptography are interconnected and share the common services of protecting the confidentiality, integrity and availability of the 

information. In the encryption process, information security uses Cryptography to shift the information into the cipher form which 

does not allow it to be used by unauthorized personnel. Cryptography is one of the most important fields in computer security. It 

is a method of transferring private information and data through open network communication, so only the receiver who has the 

secret key can read the encrypted messages which might be documents, phone conversations, images or other form of data. To 

implement privacy simply by encrypting the information intended to remain secret can be achieved by using methods of 

Cryptography. The information must be scrambled, so that other users will not be able to access the actual information. In this 

paper we propose new public-key primitives based on Mandelbrot and Julia Fractal sets. The Fractal based key exchange protocol 

is possible because of the intrinsic connection between the Mandelbrot and Julia Fractal sets. In the proposed protocol, 

Mandelbrot Fractal function takes the chosen private key as the input parameter and generates the corresponding public key. 

Julia Fractal function is then used to calculate the shared key based on the existing private key and the received public key. 
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ABSTRACT 
Knowing the importance of strengthen financial system for mobilizing of financial savings, putting them to productive use and 

transforming various risks many developing economies adopted a series of financial sector liberalization measures in the late 

1980s and early 1990s. The measures included interest rate liberalization, entry deregulations for foreign banks, reduction of 

reserve requirements and removal of credit allocation. Domestic banks were also given access to cheap loans across the globe 

and allocate those resources to different sector of domestic economy. This paper focuses on public sector bank in India’s banking 

sector, which has been attracting increasing attention since 1991 when a financial reform programme was launched. It assesses 

whether the reform programme has been successful so far in bringing welcoming change in practices of public-sector banks and 

if so, what elements of the practices have changed significantly. 
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ABSTRACT 
Using establishment data from the ITES (Information Technology Enabling Service) Industry appraisal, this paper estimates the 

determinants of performance appraisal systems. On the basis of performance appraisal by their higher authorities, superior, peer 

group, self evaluation and customers the individual performance has been evaluated. The results indicate that performance 

appraisal is associated with employees required more transparency among the evaluation part in the existing performance 

appraisal system. As a observation from these survey the providing guidance at a appropriate time to satisfied the employee with 

work moral. The results also show that complementary human resource management practices, such as formal training and 

incentive pay, are associated with an increased likelihood of performance appraisal, which would increase the productivity, 

goodwill and quality standards of the company. 
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ABSTRACT 
It is well recognized throughout the world that customers are the kings of the today’s market. Their opinions are very vital at the 

time of designing of the products, features of the products and also at the time of fixing the price of the products. This is more 

applicable in the case of luxurious products. In target costing customers opinions are first taken to know how much price they are 

willing to provide for a product and based on this price, costs are determine and final decision are taken for the products. 

Customer’s views play very vital role in decision-making process in target costing. At present the supply of products are more 

than the actual needs of the consumers in the business world and for this reason gradually manufacturer are going under the 

control of customers. Target costing is the way to win this situation. 
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ABSTRACT 
In the economic environment of the information age, the performance of the stock market is considered as an important 

indicator of the health of a nation’s economy. Typically, the performance of any stock market is reflected through stock market 

prices. When the stock Market tumbles, investors and others become nervous about the Weakness of the economy. When the 

stock market is strong and steady, everyone senses economic prosperity. It can be difficult to predict the price of stocks, because 

those prices vary constantly based on a variety of factors. There are many sorts of factors contribute to changes in stock market. 

The purpose of this paper is to explore factors affecting Indian stock market BSE Sensex and NSE Nifty. 
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ABSTRACT 
Vertical integration is a key strategic management decision which requires research support. Existing literature is extensive but is 

preoccupied with measures of the extent of vertical integration rather than the fundamental effectiveness of the strategy. This 

paper identifies the key issues relating to vertical integration and the extent to which these are addressed by existing 

methodologies. The purpose of this paper is to provide examples of how vertical integration can be used to a firm’s advantage. 

Most prior research has focused on vertical integration or strategic outsourcing in isolation to examine their effects on important 

performance outcomes. In contrast, we focus on the simultaneous pursuit of vertical integration and strategic outsourcing. Using 

a case study approach, this paper examines four separate business entities that currently use vertical integration as part of their 

business strategy. 
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ABSTRACT 
Inspite of being the second largest producer of fruits, nearly 72 % of fruits is wasted in India. With a high percentage of waste of 

fruits, the value loss could be imagined. By minimizing wastage of fruits, the return to producer, processors and retail vendors 

could be increased considerably. Cold storage plays major role to rescue these problems. Since fruits wastage in processing stage 

and retail outlets already been done by the same researcher, he came to know that cold storage also causing wastage at some 

extent. Hence analysis of sources for wastage of fruits in cold storage is undertaken to suggest ways out to minimize this loss and 

improve the return to the producer, processors and retail vendors. Data has been collected from 37 cold storage units in 

Tamilnadu through in-depth interview with top level management executives. It is found that around 34% of fruits are getting 

waste from entry to exit in cold storages. This study has found major sources of wastages and prioritizes them based on quantity 

and value loss. This research is confined to the cold storage units in Tamilnadu, which is one of leading producer of fruits in India. 
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ABSTRACT 
 This paper proposes a scheme for arbitrarily shaped wavelet transform based on a generalization of histogram equalization 

(HE).The proposed method reduces the extreme level changes. This method applies pixel filling to each pixel in non enhanced 

area of the image by mean levels of surrounding pixels and extract the image using some morphological operations. It 

decomposes the image with wavelet transform and constructs differential operator using fractional difference equation, then 

obtains the enhanced image through computing with wavelet coefficients. Apply histogram equalization for the smoothening of 

an image. And it equalizes the wavelet coefficients. Through the variation of one or two parameters, the resulting process can 

produce a range of degrees of contrast enhancement. 
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ABSTRACT 
It is being recognised now that the children are having a separate legal status and are entitled to various special rights. In reality, 

the practical implementation and realization of these rights is a debatable issue. Innocents are exposed to all forms of 

exploitation and blatant violations of their rights. They fall a prey to various forms of abuses and exploitations by the adults. In 

the real world, their scourge results in child labour, psychological ill-treatment, sexual abuse, physical injury, psychological 

trauma and even death. The need of the hour is to educate the near and dear ones to stop female infanticide and to bring 

awareness against the illegal and unlawful action. The paper foregrounds to look back and to review as to how far one has 

succeeded in the protection of the rights of the children who are the nation’s most important asset. A study has been undertaken 

to show why the children are under bondage and how to make them aware of their rights and to bring them out of their 

bondage. The main objective of this paper is to make the public aware of the rights of the children, and the denial or violation of 

such rights implied by child labour. The paper also discusses the area how the Government interferes and takes enough steps for 

favouring the fullest development of very child. Also it tries to give some practical solutions for the protection of child rights.  
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ABSTRACT 
This research paper reviews internal customer (employees) satisfaction in TANCEM at Alangulam in Virudhunagar district and 

proposed to investigate the relationship between the perceived and expected service quality among employees. The findings 

reveals that there is a service gap between internal customer expectations and perceptions, in terms of the quality of the service 

provided by TANCEM ,meaning that customer’s expectations of service quality were not met.  The explorative factor analysis 

showed that “responsiveness and tangibles” were the most influential dimensions (factors) in this study for predicting the 

internal customer satisfaction. These factors had the service gap scores, suggesting that internal customer’s perception fell 

seriously short of their expectations. In conclusion, delivering quality service will be an essential condition for success of TANCEM. 

While the future importance of delivering quality service is easy to discern and to agree on, doing so presents some difficult and 

intriguing management issues. 
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ABSTRACT 
Can organizational creativity lead to competitive excellence? The purpose of this paper is to develop a model linking 

organizational creativity to competitive excellence. Drawing upon existing theoretical evidence the paper develops and presents 

a conceptual model of the relationship between creativity and competitive excellence. In this era of globalization and 

competition, creativity is considered to be a key factor for survival, success and excellence of organizations (Peter Cook, 1998). 

While creativity is generally of three types, viz. individual creativity, group/team creativity and organizational creativity, this 

study focuses on organizational creativity. The methodology adopted is based on case study. This paper presents a case study to 

support the Conceptual model and depending on the literature reviews, as well as findings from the case, it is to measure 

creativity of an organization and to find out the relationship between creativity and competitive excellence. 
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ABSTRACT 
This paper proposes and describes student’s perception towards selection of engineering college. Implicit in this theory is the 

notion that engineering college selection may be viewed as a process which consists of a sequence of interrelated stages. It is 

posited that students move through these series of stages as they search for desirable colleges. This paper attempts at studying 

all those aspect which are taken into consideration by a higher secondary passed student while taking admission in an 

engineering college. Now a days number of engineering institutes in India are catering to a lot of  marketing  activity, which 

perplex the students and have substantial effect on the decision making process, which again leads to their expectations. 

Selecting engineering institutes is high involvement decision for any individual as it determines his career and therefore, the 

information search behavior is very important. A brief questioner which measures the influence of factors on college choice was 

administered amongst 100 students seeking admission for engineering colleges. The relationship of these factors to gender, 

college, aptitude, distance of home and some important factors were examined through factor analysis approach. This research 

has been undertaken to study and examine the perception of students about the engineering colleges. From the research it is 

concluded that the five important variables contributing in decision making of the students for selection of institute are 

Placement activities of the institute and  package offered by the recruiters, the recruiters, Alumni opinion, availability of 

workshops and laboratories and suggestion given by coaching institutes. 
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