
VOLUME NO. 2 (2012), ISSUE NO. 11 (NOVEMBER) ISSN 2231-5756 

 A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

Indexed & Listed at:  
Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A., 

Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)], 
Index Copernicus Publishers Panel, Poland with IC Value of 5.09 & number of libraries all around the world. 

Circulated all over the world & Google has verified that scholars of more than 1771 Cities in 148 countries/territories are visiting our journal on regular basis. 

Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI – 135 003, Yamunanagar, Haryana, INDIA 

http://ijrcm.org.in/ 



VOLUME NO. 2 (2012), ISSUE NO. 11 (NOVEMBER) ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

ii 

CONTENTSCONTENTSCONTENTSCONTENTS    
    

Sr. 

No. TITLE & NAME OF THE AUTHOR (S) Page No. 

1. SIGNIFICANCE OF COST MANAGEMENT TECHNIQUES IN DECISION MAKING: AN EMPIRICAL STUDY ON ETHIOPIAN MANUFACTURING 

PRIVATE LIMITED COMPANIES (PLCs) 

DR. FISSEHA GIRMAY TESSEMA 

1 

2. TECHNICAL EFFICIENCY ANALYSIS AND INFLUENCE OF SUBSIDIES ON THE TECHNICAL EFFICIENCY OF FARMS IN THE SLOVAK REPUBLIC 

DR. ING. ANDREJ JAHNÁTEK, DR. ING. JANA MIKLOVIČOVÁ & ING. SILVIA MIKLOVIČOVÁ 
10 

3. A COMPARISON OF DATA MINING TECHNIQUES FOR GOING CONCERN PREDICTION 

FEZEH ZAHEDI FARD & MAHDI SALEHI 
14 

4. DETERMINANTS OF CONSTRAINTS TO LOW PROVISION OF LIVESTOCK INSURANCE IN KENYA: A CASE STUDY OF NAKURU COUNTY 

THOMAS MOCHOGE MOTINDI, NEBAT GALO MUGENDA & HENRY KIMATHI MUKARIA 

20 

5. PERCEPTIONS OF ACCOUNTANTS ON FACTORS AFFECTING AUDITOR’S INDEPENDENCE IN NIGERIA 

AKINYOMI OLADELE JOHN & TASIE, CHUKWUMERIJE 

25 

6. AN ASSESSMENT OF MARKET SUSTAINABILITY OF PRIVATE SECTOR HOUSING PROJECT FINANCING OPTIONS IN NIGERIA 

I.S. YESUFU, O.I. BEJIDE, F.E. UWADIA & S.I. YESUFU 

30 

7. AN EXPLORATORY STUDY ON THE PERCEPTION OF CUSTOMERS TOWARDS THE ROLE OF MOBILE BANKING, AND ITS EFFECT ON QUALITY 

OF SERVICE DELIVERY, IN THE RWANDAN BANKING INDUSTRY 

MACHOGU MORONGE ABIUD, LYNET OKIKO  & VICTORIA KADONDI 

35 

8. BUSINESS PROCESS REENGINEERING AND ORGANIZATIONAL PERFORMANCE 

C. S. RAMANIGOPAL, G. PALANIAPPAN, N.HEMALATHA & M. MANICKAM 

41 

9. CUSTOMER PERCEPTION OF REAL ESTATE SECTOR IN INDIA: A CASE STUDY OF UNORGANISED PROPERTY ADVISORS IN PUNJAB-INDIA 

DR. JASKARAN SINGH DHILLON & B. J. S. LUBANA 

46 

10. INNOVATIVE TECHNOLOGY AND PRIVATE SECTOR BANKS: A STUDY OF SELECTED PRIVATE SECTOR BANKS OF ANAND DISTRICT 

POOJARA J.G. & CHRISTIAN S.R. 
51 

11. THE PROBLEMS AND PERFORMANCE OF HANDLOOM COOPERATIVE SOCIETIES WITH REFERENCE TO ANDHRA PRADESH INDIA 

DR. R. EMMANIEL 

54 

12. IMPACT OF GENDER AND TASK CONDITIONS ON TEAMS: A STUDY OF INDIAN PROFESSIONALS 

DEEPIKA TIWARI & AJEYA JHA 

58 

13. MOTIVATIONAL PREFERENCES OF TEACHERS WORKING IN PRIVATE ENGINEERING INSTITUTIONS IN WESTERN INDIA REGION: AN 

EXPLORATORY STUDY 

DD MUNDHRA & WALLACE JACOB 

68 

14. CHANNEL MANAGEMENT IN INSURANCE BUSINESS 

DR. C BHANU KIRAN & DR. M. MUTYALU NAIDU 

74 

15. MANAGEMENT INFORMATION SYSTEM APPLIED TO MECHANICAL DEPARTMENT OF AN ENGINEERING COLLEGE 

C.G. RAMACHANDRA & DR. T. R. SRINIVAS 
78 

16. A STUDY ON THE PERCEPTIONS OF EMPLOYEES ON LEADERSHIP CONCEPTS AND CONSTRUCTS IN LIC 

H. HEMA LAKSHMI, P. R. SIVASANKAR & DASARI.PANDURANGARAO 
83 

17. TEXTURE FEATURE EXTRACTION 

GANESH S. RAGHTATE & DR. S. S. SALANKAR 
87 

18. INDIAN BANKS: AN IMMENSE DEVELOPING SECTOR 

PRASHANT VIJAYSING PATIL & DR. DEVENDRASING V. THAKOR 
91 

19. DEVALUATION OF INDIAN RUPEE & ITS IMPACT ON INDIAN ECONOMY 

DR. NARENDRA KUMAR BATRA, DHEERAJ GANDHI & BHARAT KUMAR  
95 

20. SERVICE PRODUCTIVITY: CONCERNS, CHALLENGES, AND RESEARCH DIRECTIONS 

DR. SUNIL C. D’SOUZA 
99 

21. A STUDY OF THE MANAGERIAL STYLES OF EXECUTIVES IN THE MANUFACTURING COMPANIES OF PUNJAB 

DR. NAVPREET SINGH SIDHU 
105 

22. FINANCIAL LEVERAGE AND IT’S IMPACT ON COST OF CAPITAL AND CAPITAL STRUCTURE 

SHASHANK JAIN, SHIVANGI  GUPTA & HAMENDRA KUMAR PORWAL 
112 

23. REACH OF INTERNET BANKING 

DR. A. JAYAKUMAR & G.ANBALAGAN. 
118 

24. THE PROPOSED GOODS AND SERVICE TAX REGIME: AN ANALYSIS OF THE DIFFERENT MODELS TO SELECT A SUITABLE MODEL FOR INDIA 

ASHISH TIWARI & VINAYAK GUPTA 
122 

25. ESTIMATION OF STOCK OPTION PRICES USING BLACK-SCHOLES MODEL 

DR. S. SARAVANAN & G. PRADEEP KUMAR 
130 

26. MIS AND MANAGEMENT 

DR.PULI.SUBRMANYAM & S.ISMAIL BASHA 
137 

27. REFORMS IN INDIAN FINANCIAL SYSTEM: A CONCEPTUAL APPROACH 

PRAVEEN KUMAR SINHA 
147 

28. NATURAL RUBBER PRODUCTION IN INDIA 

DR. P. CHENNAKRISHNAN 
151 

29. QUALITY IMPROVEMENT IN FREE AND OPEN SOURCE SOFTWARE PROJECTS 

DR. SHAIK MAHABOOB BASHA 
157 

30. ICT & PRODUCTIVITY AND GROWTH BUSINESS: NEW RESULTS BASED ON INTERNATIONAL MICRODATA  

VAHID RANGRIZ 
160 

 REQUEST FOR FEEDBACK 165 



VOLUME NO. 2 (2012), ISSUE NO. 11 (NOVEMBER) ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iii 

CHIEF PATRONCHIEF PATRONCHIEF PATRONCHIEF PATRON 
PROF. K. K. AGGARWAL 

Chancellor, Lingaya’s University, Delhi 

Founder Vice-Chancellor, Guru Gobind Singh Indraprastha University, Delhi 

Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar 

    

FOUNDER FOUNDER FOUNDER FOUNDER PATRONPATRONPATRONPATRON    
LATE SH. RAM BHAJAN AGGARWAL 

Former State Minister for Home & Tourism, Government of Haryana 

Former Vice-President, Dadri Education Society, Charkhi Dadri 

Former President, Chinar Syntex Ltd. (Textile Mills), Bhiwani 

    

COCOCOCO----ORDINATORORDINATORORDINATORORDINATOR 
AMITA 

Faculty, Government M. S., Mohali 

    

ADVISORSADVISORSADVISORSADVISORS 
DR. PRIYA RANJAN TRIVEDI 

Chancellor, The Global Open University, Nagaland 

PROF. M. S. SENAM RAJU 
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi 

PROF. M. N. SHARMA 
Chairman, M.B.A., Haryana College of Technology & Management, Kaithal 

PROF. S. L. MAHANDRU 
Principal (Retd.), Maharaja Agrasen College, Jagadhri 

    

EDITOREDITOREDITOREDITOR 
PROF. R. K. SHARMA 

Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi 

    

COCOCOCO----EDITOREDITOREDITOREDITOR 
DR. BHAVET 

Faculty, M. M. Institute of Management, Maharishi Markandeshwar University, Mullana, Ambala, Haryana 

    

EDITORIAL EDITORIAL EDITORIAL EDITORIAL ADVISORY BOARDADVISORY BOARDADVISORY BOARDADVISORY BOARD    
DR. RAJESH MODI 

Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia 

PROF. SANJIV MITTAL 
University School of Management Studies, Guru Gobind Singh I. P. University, Delhi 

PROF. ANIL K. SAINI 
Chairperson (CRC), Guru Gobind Singh I. P. University, Delhi 

DR. SAMBHAVNA 
Faculty, I.I.T.M., Delhi 

DR. MOHENDER KUMAR GUPTA 
Associate Professor, P. J. L. N. Government College, Faridabad 

 



VOLUME NO. 2 (2012), ISSUE NO. 11 (NOVEMBER) ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iv 

DR. SHIVAKUMAR DEENE 
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga 

DR. MOHITA 
Faculty, Yamuna Institute of Engineering & Technology, Village Gadholi, P. O. Gadhola, Yamunanagar 

    

ASSOCIATE EDITORSASSOCIATE EDITORSASSOCIATE EDITORSASSOCIATE EDITORS 
PROF. NAWAB ALI KHAN 

Department of Commerce, Aligarh Muslim University, Aligarh, U.P. 

PROF. ABHAY BANSAL 

Head, Department of Information Technology, Amity School of Engineering & Technology, Amity University, Noida 

PROF. A. SURYANARAYANA 
Department of Business Management, Osmania University, Hyderabad 

DR. SAMBHAV GARG 
Faculty, M. M. Institute of Management, Maharishi Markandeshwar University, Mullana, Ambala, Haryana 

PROF. V. SELVAM 
SSL, VIT University, Vellore 

DR. PARDEEP AHLAWAT 
Associate Professor, Institute of Management Studies & Research, Maharshi Dayanand University, Rohtak 

DR. S. TABASSUM SULTANA 

Associate Professor, Department of Business Management, Matrusri Institute of P.G. Studies, Hyderabad 

SURJEET SINGH 
Asst. Professor, Department of Computer Science, G. M. N. (P.G.) College, Ambala Cantt. 

    

TECHNICAL ADVISORTECHNICAL ADVISORTECHNICAL ADVISORTECHNICAL ADVISOR    
AMITA 

Faculty, Government H. S., Mohali 

DR. MOHITA 

Faculty, Yamuna Institute of Engineering & Technology, Village Gadholi, P. O. Gadhola, Yamunanagar 

    

FINANCIAL ADVISORSFINANCIAL ADVISORSFINANCIAL ADVISORSFINANCIAL ADVISORS    
DICKIN GOYAL 

Advocate & Tax Adviser, Panchkula 

NEENA 

Investment Consultant, Chambaghat, Solan, Himachal Pradesh 

    

LEGAL LEGAL LEGAL LEGAL ADVISORSADVISORSADVISORSADVISORS    
JITENDER S. CHAHAL 

Advocate, Punjab & Haryana High Court, Chandigarh U.T. 

CHANDER BHUSHAN SHARMA 

Advocate & Consultant, District Courts, Yamunanagar at Jagadhri 

    

SUPERINTENDENTSUPERINTENDENTSUPERINTENDENTSUPERINTENDENT    
SURENDER KUMAR POONIA 

 

    

    



VOLUME NO. 2 (2012), ISSUE NO. 11 (NOVEMBER) ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

v 

CALL FOR MANUSCRIPTSCALL FOR MANUSCRIPTSCALL FOR MANUSCRIPTSCALL FOR MANUSCRIPTS    
We invite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the area of 

Computer, Business, Finance, Marketing, Human Resource Management, General Management, Banking, Insurance, Corporate Governance 

and emerging paradigms in allied subjects like Accounting Education; Accounting Information Systems; Accounting Theory & Practice; Auditing; 

Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic Development; Economic History; 

Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial Organization; International 

Economics & Trade; International Finance; Macro Economics; Micro Economics; Monetary Policy; Portfolio & Security Analysis; Public Policy 

Economics; Real Estate; Regional Economics; Tax Accounting; Advertising & Promotion Management; Business Education; Management 

Information Systems (MIS); Business Law, Public Responsibility & Ethics; Communication; Direct Marketing; E-Commerce; Global Business; 

Health Care Administration; Labor Relations & Human Resource Management; Marketing Research; Marketing Theory & Applications; Non-

Profit Organizations; Office Administration/Management; Operations Research/Statistics; Organizational Behavior & Theory; Organizational 

Development; Production/Operations; Public Administration; Purchasing/Materials Management; Retailing; Sales/Selling; Services; Small 

Business Entrepreneurship; Strategic Management Policy; Technology/Innovation; Tourism, Hospitality & Leisure; Transportation/Physical 

Distribution; Algorithms; Artificial Intelligence; Compilers & Translation; Computer Aided Design (CAD); Computer Aided Manufacturing; 

Computer Graphics; Computer Organization & Architecture; Database Structures & Systems; Digital Logic; Discrete Structures; Internet; 

Management Information Systems; Modeling & Simulation; Multimedia; Neural Systems/Neural Networks; Numerical Analysis/Scientific 

Computing; Object Oriented Programming; Operating Systems; Programming Languages; Robotics; Symbolic & Formal Logic and Web Design. 

The above mentioned tracks are only indicative, and not exhaustive. 

Anybody can submit the soft copy of his/her manuscript anytime in M.S. Word format after preparing the same as per our submission 

guidelines duly available on our website under the heading guidelines for submission, at the email address: infoijrcm@gmail.com. 

GUIDELINES FOR SUBMGUIDELINES FOR SUBMGUIDELINES FOR SUBMGUIDELINES FOR SUBMISSION OF MANUSCRIPTISSION OF MANUSCRIPTISSION OF MANUSCRIPTISSION OF MANUSCRIPT    

1. COVERING LETTER FOR SUBMISSION: 

DATED: _____________ 

THE EDITOR 

IJRCM 

Subject:  SUBMISSION OF MANUSCRIPT IN THE AREA OF                                                                                                                . 

 (e.g. Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/Engineering/Mathematics/other, please specify) 

DEAR SIR/MADAM 

Please find my submission of manuscript entitled ‘___________________________________________’ for possible publication in your journals. 

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any language fully or partly, nor is it 

under review for publication elsewhere. 

I affirm that all the author (s) have seen and agreed to the submitted version of the manuscript and their inclusion of name (s) as co-author (s). 

Also, if my/our manuscript is accepted, I/We agree to comply with the formalities as given on the website of the journal & you are free to publish our 

contribution in any of your journals. 

NAME OF CORRESPONDING AUTHOR: 

Designation: 

Affiliation with full address, contact numbers & Pin Code: 

Residential address with Pin Code: 

Mobile Number (s): 

Landline Number (s):  

E-mail Address: 

Alternate E-mail Address: 

NOTES: 

a) The whole manuscript is required to be in ONE MS WORD FILE only (pdf. version is liable to be rejected without any consideration), which will start from 

the covering letter, inside the manuscript. 

b) The sender is required to mention the following in the SUBJECT COLUMN of the mail:  

New Manuscript for Review in the area of (Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/ 

Engineering/Mathematics/other, please specify) 

c) There is no need to give any text in the body of mail, except the cases where the author wishes to give any specific message w.r.t. to the manuscript. 

d) The total size of the file containing the manuscript is required to be below 500 KB. 

e) Abstract alone will not be considered for review, and the author is required to submit the complete manuscript in the first instance. 

f) The journal gives acknowledgement w.r.t. the receipt of every email and in case of non-receipt of acknowledgment from the journal, w.r.t. the submission 

of manuscript, within two days of submission, the corresponding author is required to demand for the same by sending separate mail to the journal. 

2. MANUSCRIPT TITLE: The title of the paper should be in a 12 point Calibri Font. It should be bold typed, centered and fully capitalised. 

3. AUTHOR NAME (S) & AFFILIATIONS: The author (s) full name, designation, affiliation (s), address, mobile/landline numbers, and email/alternate email 

address should be in italic & 11-point Calibri Font. It must be centered underneath the title. 

4. ABSTRACT: Abstract should be in fully italicized text, not exceeding 250 words. The abstract must be informative and explain the background, aims, methods, 

results & conclusion in a single para. Abbreviations must be mentioned in full. 



VOLUME NO. 2 (2012), ISSUE NO. 11 (NOVEMBER) ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

vi 

 

5. KEYWORDS: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic order separated by 

commas and full stops at the end. 

6. MANUSCRIPT: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It must be prepared on a single space and 

single column with 1” margin set for top, bottom, left and right. It should be typed in 8 point Calibri Font with page numbers at the bottom and centre of every 

page. It should be free from grammatical, spelling and punctuation errors and must be thoroughly edited. 

7. HEADINGS: All the headings should be in a 10 point Calibri Font. These must be bold-faced, aligned left and fully capitalised. Leave a blank line before each 

heading. 

8. SUB-HEADINGS: All the sub-headings should be in a 8 point Calibri Font. These must be bold-faced, aligned left and fully capitalised.  

9. MAIN TEXT: The main text should follow the following sequence: 

 INTRODUCTION 

 REVIEW OF LITERATURE 

 NEED/IMPORTANCE OF THE STUDY 

 STATEMENT OF THE PROBLEM 

 OBJECTIVES 

 HYPOTHESES 

 RESEARCH METHODOLOGY 

 RESULTS & DISCUSSION 

 FINDINGS 

 RECOMMENDATIONS/SUGGESTIONS   

 CONCLUSIONS 

 SCOPE FOR FURTHER RESEARCH 

 ACKNOWLEDGMENTS 

 REFERENCES 

 APPENDIX/ANNEXURE 

 It should be in a 8 point Calibri Font, single spaced and justified. The manuscript should preferably not exceed 5000 WORDS. 

10. FIGURES & TABLES: These should be simple, crystal clear, centered, separately numbered & self explained, and titles must be above the table/figure. Sources 

of data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred to from the main text. 

11. EQUATIONS: These should be consecutively numbered in parentheses, horizontally centered with equation number placed at the right. 

12. REFERENCES: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised references in the preparation 

of manuscript and they are supposed to follow Harvard Style of Referencing. The author (s) are supposed to follow the references as per the following: 

• All works cited in the text (including sources for tables and figures) should be listed alphabetically.  

• Use (ed.) for one editor, and (ed.s) for multiple editors.  

• When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending order. 

• Indicate (opening and closing) page numbers for articles in journals and for chapters in books.  

• The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, dissertations, reports, working 

papers, unpublished material, etc. 

• For titles in a language other than English, provide an English translation in parentheses.  

• The location of endnotes within the text should be indicated by superscript numbers. 

 

PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES: 

BOOKS 

• Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.  

• Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.  

CONTRIBUTIONS TO BOOKS  

• Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited by David Crowther & 

Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303. 

JOURNAL AND OTHER ARTICLES  

• Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Journal of Urban Economics, 

Vol. 21, No. 1, pp. 83-104. 

CONFERENCE PAPERS  

• Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Association, New Delhi, India, 

19–22 June. 

UNPUBLISHED DISSERTATIONS AND THESES  

• Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra. 

ONLINE RESOURCES  

• Always indicate the date that the source was accessed, as online resources are frequently updated or removed.  

WEBSITES  

• Garg, Bhavet (2011): Towards a New Natural Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp 



VOLUME NO. 2 (2012), ISSUE NO. 11 (NOVEMBER) ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

83 

A STUDY ON THE PERCEPTIONS OF EMPLOYEES ON LEADERSHIP CONCEPTS AND CONSTRUCTS IN LIC 
 

H. HEMA LAKSHMI 

ASST. PROFESSOR 

DEPARTMENT OF MBA 

ST. ANN’S COLLEGE OF ENGINEERING & TECHNOLOGY 

CHIRALA 

 

P. R. SIVASANKAR 

PROFESSOR & HEAD 

DEPARTMENT OF COMMERCE 

VIKRAMA SIMHAPURI UNIVERSITY 

P.G. CENTRE 

KAVALI 

 

DASARI.PANDURANGARAO 

ASST. PROFESSOR 

DEPARTMENT OF MBA 

ST. ANN’S COLLEGE OF ENGINEERING & TECHNOLOGY 

CHIRALA 

 

ABSTRACT 
The leadership is widely recognized as having crucial importance for performance and success. Indeed, there is a wide range of issues relating to supporting and 
promoting the provision of effective leadership in public sector organizations, including those around recruitment, roles and responsibilities, retention, 
participation, succession planning, governance, continuing professional development and reward. In public sector organizations employees used to enjoy the 
privilege of job security and they least bother about the hierarchical instructions in many a times. The career development is based on seniority and reservations 
and less emphasis on performance and achievements in public sector organizations. In the above context the researcher has selected one public sector 
organization (LIC) to examine how the employees of LIC perceive the leadership concepts and constructs in their organization. LIC is one among the successful 
public sector organizations in India enjoying 80% market share in life insurance sector. The success of any organization is attributed to the effectiveness of 
leadership.  The data and information are collected from the different districts of Coastal Andhra Pradesh, viz., Guntur, Krishna, Nellore and Prakasam have been 
purposively selected for the present study. There are 10 branches of LIC in Guntur district with 750 employees, 11 branches in Krishna district with 825 employees, 
7 branches in Nellore district with 450 employees and 6 branches in Prakasam district with 275 employees. The data and information have been collected from 
300 employees which is 13.04 per cent of the employees of LIC. In order to study employees’ perception about leadership concepts and constructs in LIC, the 
factor analysis has been employed. The principal component method of factor analysis is carried out with Eigen value greater than one through varimax rotation 
 

KEYWORDS 
retention, hierarchical instructions, career development, leadership, life insurance. 

 

INTRODUCTION 
eadership is essentially the core and spirit of organizations. As the people in charge, they not only manage the organization's affairs but also deal with the 

general employees face to face. Entrusted with the task to communicate organizational goals, visions and ideas to employees, leaders are responsible for 

maintaining and implementing organizational rules and systems and even have the final say on promotion, retention and dismissal.  

The five aspects of leader competence are technical competence; interpersonal skills; judgment, conceptual skills and character. They believed that character 

was the vital element that determines leader efficacy as he claimed that he had never found a person to be rejected due to technical incompetence but had 

seen people rejected because of a lack of character (Eagly 1992) 

In order for managers and leaders to display the competencies acquired through training and development they required the support and encouragement of 

their own managers. Thus, simply acquiring a competency did not necessarily mean that they would use it and nor does the absence of a competency make you 

‘incompetent’. Indeed, studies of executive derailment actually showed that excessively high levels of a ‘beneficial’ competency can lead to failure; thus 

excessive team orientation can turn to indecisiveness, integrity to zeal and global vision to lack of local focus (Boyatzis
 
1993) 

Leadership is significant in performance management and employee involvement in context of TQM for gaining the competitive benefit. Constant, clear and 

quality leadership was necessary for success. Therefore it was required that quality leadership should be deemed as a strategic aim of the organization. Quality 

in today’s era was the continuous improvement therefore needed change at continuous basis. Change cannot be carried out without effective leadership which 

provided steadfastness and persistence against the confrontation to the change inside an organization Abbasi et. al., (2011), 

Leaders needed to pass leadership to others in the group or modify their approach and became more tasks focused when involved in tough negotiations or 

when the business needed that approach. This was similar to the situational or contingency approaches to leadership. This model stressed the need for effective 

leaders to change and adapt their normal style depending on the needs of the business at a particular time, while considering the demands of a particular 

situation or circumstance (Barling 1996) 

Leadership styles and management methods across the world are diverse and are influenced by specifications dominant in the environment. Different studies 

and researches in different countries have emphasized compliance of leadership style in terms of success conditions. The influencing factors of leadership styles 

includes moral behavior, motivation, achievement oriented approach, experience, knowledge, directive and participative approach, supportive in nature and 

situational factors Woodbine and Liu
 
(2010)   

The achievement in organizational performance was the outcome of prosperous and conscious leadership, while it at other times may be the outcome of poor 

and deficient leadership. The effective leadership had impact on corporate decision making and business behavior in the organizations (Svensson and Wood 

2006). 

 

 

L
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METHODOLOGY 
Among the different districts of Andhra Pradesh, the Coastal Districts of Guntur, Krishna, Nellore and Prakasam have been purposively selected for the present 

study. There are 10 branches of LIC in Guntur district with 750 employees, 11 branches of LIC in Krishna district with 825 employees, 7 branches of LIC in Nellore 

district with 450 employees and 6 branches of LIC in Prakasam district with 275 employees. The data and information have been collected from 300 employees 

which is 13.04 per cent of the employees of LIC. 

In order to study the leadership concepts and constructs in LIC, the exploratory factor analysis has been employed with principal component extraction with 

oblique rotation. The factor analysis can be expressed as: 

Zij = a1 f1 j + a2 f2 j + ...+ am fmj + eij 

Whereas, 

Z = Leadership Concepts and Constructs / Effectiveness of Leadership Styles 

a = Factor Loadings 

f = Factor Score 

e = Residual term accounting for Errors or other Source of Variation. 

To assess the internal consistency of scale “Coefficient of Internal Consistency (Cronbach alpha) has been computed. The formula is: 

 

 
Where:  

α = Cronbach alpha 

K = Number of components (K-items or test lets). 

  = Variance of the Observed Total Test Scores for the Current Sample.  

 = Variance of Component i for the Current Sample. 

 

DATA ANALYSIS 
The leadership concepts and constructs are measured in the five point Likert scale varying from strongly agrees to strongly disagree.  

PROFILE OF LIC 

Life Insurance Corporation of India is one among the successful public sector organization in India with 80% market share in life insurance sector. On January 

1956, in keeping with the then prevailing political and economic philosophy of socialism, 245 Indian and foreign insurers and provident societies operating in 

India were taken over by the Central Government by an Act of parliament. Today LIC functions with 2048 fully computerized branch offices, 109 divisional 

offices, 8 zonal offices, 992 satellite offices and the corporate office. The recruitment process of LIC is direct recruitment and the human resources of the 

organization are considered effective which contributed for the success of their organization. 
    

 

SOCIO-ECONOMIC CHARACTERISTICS OF EMPLOYEES 

Out of 300 employees of LIC, about 80.00 per cent of employees are males and the rest of 20.00 per cent of employees are females. Out of 300 employees of 

LIC, about 33.33 per cent of employees belong to the age group of 36-40 years followed by 41-50 years 26.67 per cent, 31-35 years 16.00 per cent, 26-30 years 

13.3 per cent, 21-25 years 6.67 per cent and more than 50 years 4.00 per cent.  

Out of 300 employees of LIC, about 25.33 per cent of employees belong to the monthly income group of Rs. 25001-30000 followed by Rs. 30001-35000 24.00 

per cent, Rs. 20001-25000 21.33 per cent, more than Rs. 35000 16.67 per cent, Rs. 15001-20000 8.00 per cent and Rs. 10001-15000 4.67 per cent. Out of 300 

employees of LIC, about 89.33 per cent of the employees are married while the rest of 10.67 per cent of employees are unmarried.  

Out of 300 employees of LIC, about 47.33 per cent of employees are educated up to post graduation followed by graduation 29.33 per cent, higher secondary 

10.00 per cent, secondary 6.67 per cent, professional 4.00 per cent and diploma 2.67 per cent. Out of 300 employees of LIC, about 33.00 per cent of employees 

are HGA followed by assistant (28.00 per cent), AAO (22.67 per cent), AO (12.00 per cent), DO (2.67 per cent) and BM (1.33 per cent). The following table shows 

the socio-economic characteristics of employees of LIC: 

 

TABLE-1: SOCIO-ECONOMIC CHARACTERISTICS OF EMPLOYEES OF LIC 

Variables Respondents(N=300) Variables Respondents(N=300) 

Number Per Cent  Number Per Cent 

Gender Educational Qualification 

Male 240 80.00 Secondary 20 6.67 

Female 60 20.00 Higher Secondary 30 10.00 

Age(years) Graduates 88 29.33 

21-25 20 6.67 Post Graduates 142 47.33 

26-30 40 13.33 Diploma 8 2.67 

31-35 48 16.00 Professional 12 4.00 

36-40 100 33.33 Monthly Income(Rs.) 

41-50 80 26.67 10001-15000 14 4.67 

>50 12 (4.00) 15001-20000 24 8.00 

Designation 20001-25000 64 21.33 

HGA 100 33.33 25001-30000 76 25.33 

AAO 68 22.67 30001-35000 72 24.00 

AO 36 12.00 >35000 50 16.67 

Assistant 84 28.00 Marital Status 

DO 8 2.67 Married 268 89.33 

BM 4 1.33 Unmarried 32 10.67 

FACTOR ANALYSIS FOR PERCEPTION OF LEADERSHIP CONCEPTS AND CONSTRUCTS OF EMPLOYEES OF LIC 

In order to study employees’ perception about leadership concepts and constructs in LIC, the factor analysis has been employed. The principal component 

method of factor analysis is carried out with Eigen value greater than one through varimax rotation and the results obtained through rotated component matrix 

are presented in Table 2. 
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TABLE-2: FACTOR ANALYSIS FOR PERCEPTION ABOUT PERCEPTION OF LEADERSHIP CONCEPTS AND CONSTRUCTS BY EMPLOYEES OF LIC 

Leadership Concepts and Constructs Rotated Factor Loadings on 
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Leader is one who sets the specific goals for both organization and employees.       .62     

Leader prescribes the behavioural expectations of employees through formalization of rules and 

regulations. 

        .56   

Leader is monitoring conformance to the expectations of organization.          -.52  

Leader is one who interacting with the external environments efficiently.       .77     

Leader is the person responsible for bringing the changes in the organization.          .58  

Leader is managing the critical functions of organization efficiently.     .68       

Leader is an encouraging motivational practice in the organization.        .80    

Leader is facilitating the creativity and innovation on the part of the employees.      .60      

Leader is ensuring the organizational coordination, flexibility and agility.      .80      

Leader should develop the teamwork.     .75       

Leader is the guardian of development of employees.           .79 

Leader should discuss, participate with employees and arrives the consensus in all matters of the 

organization. 

        .62   

Leader is responsible for increasing morale, cohesion and commitment among the employees.   .82         

Leader is responsible for standardized decision making.         .72   

Leader ensures the timeliness of operations and decision making.          .85  

Leader is in charge of stability and efficiency of organizational activities.   .62         

Leader should properly communicate with all the employees regarding all the organizational 

matters. 

 .81          

Leader should have commitment to experimentation and individual initiative.        -.52    

Leader should have insight about the functions and activities of the organization. .65           

Leader should have the capacity of achievement of measurable goals.    .89        

Leader should have the judgmental and problem solving skills. .81           

Leader should create trust among the employees.  .72          

Leader should recognize the employee’s contribution through rewards and awards. .85           

Leader is responsible for creating and maintaining strong work culture. .53           

Leader should satisfy the needs and wants of employees.  -.81          

Eigen Value 3.42 2.67 2.22 1.75 1.66 1.44 1.33 1.26 1.18 1.08 1.01 

% of Variance 10.16 9.84 6.86 6.57 6.44 6.41 6.35 6.28 5.97 5.91 5.31 

Cumulative % of Variance 10.16 20.0026.8633.4339.8746.2852.6358.9164.88 70.7976.10 

Cronbach’s Alpha 0.92 

Source: Primary & Computed Data 

Extraction Method: Principal Component Analysis; Rotation Method: Varimax with Kaiser Normalization; Rotation converged in 21 iterations. 

There are eleven independent groups are extracted which account for a total of 76.10 per cent of variations on the 25 variables of leadership concepts and 

constructs. The each of eleven factors contributes 10.16 per cent, 9.84 per cent, 6.86 per cent, 6.57 per cent, 6.44 per cent, 6.41 per cent, 6.35 per cent, 6.28 per 

cent, 5.97 per cent, 5.91 per cent and 5.31 per cent respectively. 

Factor-I: From the table, it is inferred that out of 25 employees’ perception on leadership constructs and concepts, four variables have their high, relatively 

tightly grouped factor loadings on factor-I.  

This factor consists of:  

Leader should have insight about the functions and activities of the organization. (0.65) 

Leader should have the judgmental and problem solving skills. (0.81) 

Leader should recognize the employee’s contribution through rewards and awards. (0.85) 

Leader is responsible for creating and maintaining strong work culture. (0.53) 

Hence, this factor is named as “ORIENTATION”. 

Factor-II: is formed with:  

Leader should properly communicate with all the employees regarding all the organizational matters. (0.81) 

Leader should create trust among the employees. (0.72) 

Leader should satisfy the needs and wants of employees. (-.81) 

These variables are named as “CONFIDENCE” 

Factor-III:  This factor includes:  

Leader is responsible for increasing morale, cohesion and commitment among the employees. (0.82) 

Leader is in charge of stability and efficiency of organizational activities. (0.62) 

These two variables are named as “VALUES” 

Factor-IV:  This factor is formed with:  

Leader should have the capacity of achievement of measurable goals. (0.89) 

This factor is named as “GOALS” 

Factor-V:   This factor includes:  

Leader is managing the critical functions of organization efficiently. (0.68) 

Leader should develop the teamwork. (0.75) 

The factor is named as “EFFICIENT” 

Factor-VI:  This factor is formed with:  

Leader is facilitating the creativity and innovation on the part of the employees. (0.60) 

Leader is ensuring the organizational coordination, flexibility and agility. (0.80) 

This factor is named as “ENCOURAGEMENT” 

Factor-VII:   This factor includes:  

Leader is one who sets the specific goals for both organization and employees. (0.62) 

Leader is one who interacting with the external environments efficiently. (0.77) 
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The factor is named as “INTERACTION” 

Factor-VIII:  This factor is formed with:  

Leader is an encouraging motivational practice in the organization. (0.80) 

Leader should have commitment to experimentation and individual initiative (-0.52) 

This factor is named as “COMMITMENT” 

Factor-IX:  This factor is formed with:  

Leader prescribes the behavioral expectations of employees through formalization of rules and regulations. (0.56) 

Leader should discuss, participate with employees and arrives the consensus in all matters of the organization. (0.62) 

Leader is responsible for standardized decision making. (0.72) 

This factor is named as “STANDARDS” 

Factor-X:   This factor includes:  

Leader is monitoring conformance to the expectations of organization. (-0.52) 

Leader is the person responsible for bringing the changes in the organization. (0.58) 

Leader ensures the timeliness of operations and decision making.(0.85) 

The factor is named as “RESPONSIBILITY” 

Factor-XI: This factor is formed with:  

Leader is the guardian of development of employees. (0.79) 

The factor is named as “DEVELOPMENT” 

The Cronbach’s alpha of the scale was 0.92 indicating that each measure demonstrated acceptable internal consistency. 

 

CONCLUSION AND SUGGESTIONS 
The results show that leader is managing the critical functions of organization efficiently, leader is facilitating the creativity and innovation on the part of the 

employees, leader should create trust among the employees and leader is responsible for creating and maintaining strong work culture are strongly agreed by 

the employees of LIC as perceived by them. 

The employees of LIC are agreed with leader is one who sets the specific goals for both organization and employees, leader is monitoring conformance to the 

expectations of organization, leader is one who interacting with the external environments efficiently, leader is the person responsible for bringing the changes 

in the organization, leader is an encouraging motivational practices in the organization, leader is ensuring the organizational coordination, flexibility and agility. 

Leader should develop the teamwork, leader is the guardian of development of employees, leader should discuss, participate with employees and arrives the 

consensus in all matters of the organization, leader is responsible for increasing morale, cohesion and commitment among the employees, and leader ensures 

the timeliness of operations and decision making. 

Leader is in charge of stability and efficiency of organizational activities, leader should properly communicate with all the employees regarding all the 

organizational matters, leader should have insight about the functions and activities of the organization, leader should have the capacity of achievement of 

measurable goals, leader should have the judgmental and problem solving skills and leader should satisfy the needs and wants of employees. 

In order to improve the leadership, leaders should prescribe the behavioral expectations of employees through formalization of rules and regulations preciously 

and they should be responsible for standardized decision making. Besides, leaders should have commitment to experimentation and individual initiative and 

leaders should recognize the employee’s contribution through rewards and awards. 

For improving the quality of leadership practices, employee ideas and input must be sought for upcoming plans and suitable environment must be created 

where the employees take ownership of the plans and projects and make them participate in decision making process and also employees are allowed to 

determine what needs to be done and how to do it. 
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