
VOLUME NO. 2 (2012), ISSUE NO. 5 (MAY) ISSN 2231-5756 

  A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

Indexed & Listed at:  
Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A. 

as well as in Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)] 
Registered & Listed at: Index Copernicus Publishers Panel, Poland 

Circulated all over the world & Google has verified that scholars of more than 1388 Cities in 138 countries/territories are visiting our journal on regular basis. 

Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI – 135 003, Yamunanagar, Haryana, INDIA 

www.ijrcm.org.in 



VOLUME NO. 2 (2012), ISSUE NO. 5 (MAY) ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

ii 

CONTENTSCONTENTSCONTENTSCONTENTS    
    

Sr. 

No. TITLE & NAME OF THE AUTHOR (S) Page No. 

1. CUSTOMER RELATIONSHIP MANAGEMENT: A CASE STUDY OF BRITISH TELECOM BROADBAND CUSTOMERS 

HYDER KAMRAN & NITIN RAJ SRIVASTAVA 
1 

2. INFLUENCE OF ORGANIZATIONAL STRUCTURE, SOCIAL INTERACTION AND DEMOGRAPHICAL VARIABLES ON ORGANIZATIONAL 

COMMITMENT: AN EMPIRICAL ASSESSMENT OF TWO LEVELS OF EMPLOYEES OF SAUDI ARABIA 

DR. NASSER S. AL-KAHTANI 

7 

3. FINANCIAL DEREGULATIONS AND PRODUCTIVITY CHANGE IN PAKISTAN BANKING INDUSTRY 

RAFAQET ALI & MUHAMMAD AFZAL 
12 

4. BRILLIANT INTELLIGENCE AND INTERNAL MARKETING EFFECT ON ORGANIZATIONAL CITIZENSHIP BEHAVIOR- STUDY OF EMPLOYEE IN 

HIGH TECHNOLOGY INDUSTRY 

FENG-LI LIN, JUI-YING HUNG & KUO-SONG LU 

17 

5. AN IDENTIFICATION OF CRITICAL STRATEGIC SUCCESS FACTORS THAT MAKES ETHIOPIA ONE OF THE MOST ATTRACTIVE TOURIST 

DESTINATION 

DR. GETIE ANDUALEM IMIRU 

25 

6. BARRIERS TO KNOWLEDGE MANAGEMENT IMPLEMENTATION IN UNIVERSITIES 

ROYA DARABI & AHMAD GHASEMI 
32 

7. AN ASSESSMENT OF BANGLADESHI COMMERCIAL BANKS TREND TOWARDS UNIVERSAL BANKING 

MD. AL MAMUN 
37 

8. COMPARISON OF IMAGE ENHANCEMENT TECHNIQUES 

ABDUL RASAK ZUBAIR 
44 

9. STATIONARY DEMAND CURVE MODEL UNDER JUST IN TIME INVENTORY SYSTEM 

DR. KAVITA DAVE & DR. NITIN D. SHAH 
53 

10. A STUDY OF LEADERSHIP STYLES IN PUBLIC-SECTOR ENTERPRISES (A CASE STUDY OF BHARATH EARTH MOVERS LIMITED) 

K. V. GEETHA DEVI, DR. G. RAMA KRISHNA REDDY & DR. G.HARANATH 
55 

11. A STUDY ON CONSUMER AWARENESS, USAGE PENETRATION AND ADOPTION OF 3G MOBILE SERVICES IN INDIA 

SARIKA KHANNA & DR. NISHA AGARWAL 
64 

12. THE IMPACT OF WORKPLACE STRESS ON HEALTH: THE MEDIATING ROLE OF SPIRITUALITY IN THE WORKPLACE 

NAGALAKSHMI. P & DR. K. JAWAHAR RANI 
69 

13. EMPLOYMNET TO WOMEN IN INDIAN BEEDI INDUSTRY AN OPPORTUNITY OR THREAT: A CASE STUDY OF NIZAMABAD DISTRICT 

GIRISH KUMAR PAINOLI 
72 

14. CELEBRITY ADVERTISEMENT AND ITS IMPACT ON BUYING BEHAVIOUR 

DR. S. BANUMATHY & DR. M. SUBASINI 
76 

15. INFLUENCE OF PERSONALITY ON QUALITY OF WORK LIFE OF TEACHERS 

J. PARAMESWARI & DR. S. KADHIRAVAN 
79 

16. LEADERSHIP ENHANCEMENT THROUGH ASSESSMENT AND DEVELOPMENT (LEAD) AT ALPHA PHARMACEUTICALS INDIA PRIVATE LTD. 

DR. GOWRI JOSHI & DR. BHARATI DESHPANDE 
83 

17. ANALYSIS OF CUSTOMERS’PERCEPTION IN INDIAN BANKING SECTOR 

DR. ROSY KALRA 
86 

18. DEMOGRAPHIC CHARACTERISTICS OF EMPLOYEES IN INFORMATION TECHNOLOGY INDUSTRY IN INDIA 

DR. DEEPAKSHI GUPTA 
93 

19. IMPACT OF ANIMATION ON CHILDREN 

J. J. SOUNDARARAJ & DR. D. V. S. JANAKIDAS 
98 

20. A CASE STUDY ON TRAINING AND DEVELOPMENT WITH REFERENCE TO NUTRINE CONFECTIONERY COMPANY LTD., CHITTOOR (A.P) 

C. RAJANIKANTH 
109 

21. SHIFTING PARADIGMS IN TEACHING PEDAGOGY OF B-SCHOOLS 

PRITAM P. KOTHARI, AVINASH A. DHAVAN & SHIVGANGA C. MINDARGI 
116 

22. IMERATIVES FOR GLOBAL RETAILERS EYEING INDIAN RETAIL MARKET- A STUDY OF WAL MART 

DR. SIDDHARATHA S BHARDWAJ & DR. MAMTA RANI 
122 

23. CUSTOMERS' PERCEPTION TOWARDS E-BANKING SERVICES OF THE COMMERCIAL BANKS IN CUDDALORE DISTRICT 

RAVICHANDRAN & DR. A. MURUGARATHINAM 
125 

24. CUSTOMER RETENTION CHALLENGES IN THE HYPERCOMPETITIVE INDIAN INDUSTRIES 

NIDHI KHURANA & AJEET KUMAR PATHAK 
128 

25. SERVICES INNOVATION INSIDE AND OUTSIDE OF THE ORGANIZATION WITH THE HELP OF ICT 

DR. RAJESH N. PAHURKAR 
133 

26. CREATING A SYSTEMATIC TRADING PLAN WITH AT THE MONEY CALENDAR CALL SPREAD IN NIFTY 

PRIYANKA VASHISHT 
137 

27. GENDER EMPOWERMENT IN PRACTICE: A CASE STUDY OF BHARAT COKING COAL LIMITED, DHANBAD 

DR. N. C. PAHARIYA & ABHINAV KUMAR SHRIVASTAVA 
143 

28. RETAIL STORE SELECTION CRITERIA USED BY CUSTOMERS IN DELHI-NCR: IMPLICATIONS FOR THE RETAILERS 

ANOOP KUMAR GUPTA 
147 

29. CUSTOMER RELATIONSHIP MANAGEMENT IN TELECOM INDUSTRY – WITH REFERENCE TO BHARTI AIRTEL, ANDHRA PRADESH 

DR. K. RAJI REDDY, DR. D.THIRUVENGALA CHARY & SHATHABOINA. RAJU 
152 

30. INITIATIVE TAKEN TOWARDS RETAIL MARKETING IN INDIA WITH REFERENCE TO LUCKNOW CITY (U.P.), INDIA 

SMRITI SRIVASTAVA & RAJEEV GUPTA 

156 

 REQUEST FOR FEEDBACK 161 



VOLUME NO. 2 (2012), ISSUE NO. 5 (MAY) ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

iii 

CHIEF PATRONCHIEF PATRONCHIEF PATRONCHIEF PATRON 
PROF. K. K. AGGARWAL 

Chancellor, Lingaya’s University, Delhi 

Founder Vice-Chancellor, Guru Gobind Singh Indraprastha University, Delhi 

Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar 

    

PATRONPATRONPATRONPATRON    
SH. RAM BHAJAN AGGARWAL 

Ex. State Minister for Home & Tourism, Government of Haryana 

Vice-President, Dadri Education Society, Charkhi Dadri 

President, Chinar Syntex Ltd. (Textile Mills), Bhiwani 

    

COCOCOCO----ORDINATORORDINATORORDINATORORDINATOR 
AMITA 

Faculty, Government M. S., Mohali 

    

ADVISORSADVISORSADVISORSADVISORS 
DR. PRIYA RANJAN TRIVEDI 

Chancellor, The Global Open University, Nagaland 

PROF. M. S. SENAM RAJU 
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi 

PROF. M. N. SHARMA 
Chairman, M.B.A., Haryana College of Technology & Management, Kaithal 

PROF. S. L. MAHANDRU 
Principal (Retd.), Maharaja Agrasen College, Jagadhri 

    

EDITOREDITOREDITOREDITOR 
PROF. R. K. SHARMA 

Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi 

    

COCOCOCO----EDITOREDITOREDITOREDITOR 
DR. BHAVET 

Faculty, M. M. Institute of Management, Maharishi Markandeshwar University, Mullana, Ambala, Haryana 

    

EDITORIAL ADVISORY BOARDEDITORIAL ADVISORY BOARDEDITORIAL ADVISORY BOARDEDITORIAL ADVISORY BOARD    
DR. RAJESH MODI 

Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia 

PROF. SANJIV MITTAL 
University School of Management Studies, Guru Gobind Singh I. P. University, Delhi 

PROF. ANIL K. SAINI 
Chairperson (CRC), Guru Gobind Singh I. P. University, Delhi 

DR. SAMBHAVNA 
Faculty, I.I.T.M., Delhi 

DR. MOHENDER KUMAR GUPTA 
Associate Professor, P. J. L. N. Government College, Faridabad 

 



VOLUME NO. 2 (2012), ISSUE NO. 5 (MAY) ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

iv 

DR. SHIVAKUMAR DEENE 
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga 

MOHITA 
Faculty, Yamuna Institute of Engineering & Technology, Village Gadholi, P. O. Gadhola, Yamunanagar 

    

ASSOCIATE EDITORSASSOCIATE EDITORSASSOCIATE EDITORSASSOCIATE EDITORS 
PROF. NAWAB ALI KHAN 

Department of Commerce, Aligarh Muslim University, Aligarh, U.P. 

PROF. ABHAY BANSAL 

Head, Department of Information Technology, Amity School of Engineering & Technology, Amity University, Noida 

PROF. A. SURYANARAYANA 
Department of Business Management, Osmania University, Hyderabad 

DR. ASHOK KUMAR 
Head, Department of Electronics, D. A. V. College (Lahore), Ambala City 

DR. SAMBHAV GARG 
Faculty, M. M. Institute of Management, Maharishi Markandeshwar University, Mullana, Ambala, Haryana 

PROF. V. SELVAM 
SSL, VIT University, Vellore 

DR. PARDEEP AHLAWAT 
Reader, Institute of Management Studies & Research, Maharshi Dayanand University, Rohtak 

S. TABASSUM SULTANA 

Associate Professor, Department of Business Management, Matrusri Institute of P.G. Studies, Hyderabad 

SURJEET SINGH 

Asst. Professor, Department of Computer Science, G. M. N. (P.G.) College, Ambala Cantt. 

    

TECHNICAL TECHNICAL TECHNICAL TECHNICAL ADVISORADVISORADVISORADVISOR    
AMITA 

Faculty, Government H. S., Mohali 

MOHITA 

Faculty, Yamuna Institute of Engineering & Technology, Village Gadholi, P. O. Gadhola, Yamunanagar 

    

FINANCIAL ADVISORSFINANCIAL ADVISORSFINANCIAL ADVISORSFINANCIAL ADVISORS    
DICKIN GOYAL 

Advocate & Tax Adviser, Panchkula 

NEENA 

Investment Consultant, Chambaghat, Solan, Himachal Pradesh 

    

LEGAL ADVISORSLEGAL ADVISORSLEGAL ADVISORSLEGAL ADVISORS    
JITENDER S. CHAHAL 

Advocate, Punjab & Haryana High Court, Chandigarh U.T. 

CHANDER BHUSHAN SHARMA 

Advocate & Consultant, District Courts, Yamunanagar at Jagadhri 

    

SUPERINTENDENTSUPERINTENDENTSUPERINTENDENTSUPERINTENDENT    
SURENDER KUMAR POONIA 

 

    



VOLUME NO. 2 (2012), ISSUE NO. 5 (MAY) ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

v 

CALL FOR MANUSCRIPTSCALL FOR MANUSCRIPTSCALL FOR MANUSCRIPTSCALL FOR MANUSCRIPTS    
We invite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the area of 

Computer, Business, Finance, Marketing, Human Resource Management, General Management, Banking, Insurance, Corporate Governance 

and emerging paradigms in allied subjects like Accounting Education; Accounting Information Systems; Accounting Theory & Practice; Auditing; 

Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic Development; Economic History; 

Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial Organization; International 

Economics & Trade; International Finance; Macro Economics; Micro Economics; Monetary Policy; Portfolio & Security Analysis; Public Policy 

Economics; Real Estate; Regional Economics; Tax Accounting; Advertising & Promotion Management; Business Education; Management 

Information Systems (MIS); Business Law, Public Responsibility & Ethics; Communication; Direct Marketing; E-Commerce; Global Business; 

Health Care Administration; Labor Relations & Human Resource Management; Marketing Research; Marketing Theory & Applications; Non-

Profit Organizations; Office Administration/Management; Operations Research/Statistics; Organizational Behavior & Theory; Organizational 

Development; Production/Operations; Public Administration; Purchasing/Materials Management; Retailing; Sales/Selling; Services; Small 

Business Entrepreneurship; Strategic Management Policy; Technology/Innovation; Tourism, Hospitality & Leisure; Transportation/Physical 

Distribution; Algorithms; Artificial Intelligence; Compilers & Translation; Computer Aided Design (CAD); Computer Aided Manufacturing; 

Computer Graphics; Computer Organization & Architecture; Database Structures & Systems; Digital Logic; Discrete Structures; Internet; 

Management Information Systems; Modeling & Simulation; Multimedia; Neural Systems/Neural Networks; Numerical Analysis/Scientific 

Computing; Object Oriented Programming; Operating Systems; Programming Languages; Robotics; Symbolic & Formal Logic and Web Design. 

The above mentioned tracks are only indicative, and not exhaustive. 

Anybody can submit the soft copy of his/her manuscript anytime in M.S. Word format after preparing the same as per our submission 

guidelines duly available on our website under the heading guidelines for submission, at the email addresses: infoijrcm@gmail.com or 

info@ijrcm.org.in. 

GUIDELINES FOR SUBMISSION OF MANUSCRIPTGUIDELINES FOR SUBMISSION OF MANUSCRIPTGUIDELINES FOR SUBMISSION OF MANUSCRIPTGUIDELINES FOR SUBMISSION OF MANUSCRIPT    

1. COVERING LETTER FOR SUBMISSION: 

DATED: _____________ 

THE EDITOR 

IJRCM 

Subject:  SUBMISSION OF MANUSCRIPT IN THE AREA OF                                                                                                                . 

 (e.g. Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/Engineering/Mathematics/other, please specify) 

DEAR SIR/MADAM 

Please find my submission of manuscript entitled ‘___________________________________________’ for possible publication in your journals. 

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any language fully or partly, nor is it 

under review for publication elsewhere. 

I affirm that all the author (s) have seen and agreed to the submitted version of the manuscript and their inclusion of name (s) as co-author (s). 

Also, if my/our manuscript is accepted, I/We agree to comply with the formalities as given on the website of the journal & you are free to publish our 

contribution in any of your journals. 

NAME OF CORRESPONDING AUTHOR: 

Designation: 

Affiliation with full address, contact numbers & Pin Code: 

Residential address with Pin Code: 

Mobile Number (s): 

Landline Number (s):  

E-mail Address: 

Alternate E-mail Address: 

NOTES: 

a) The whole manuscript is required to be in ONE MS WORD FILE only (pdf. version is liable to be rejected without any consideration), which will start from 

the covering letter, inside the manuscript. 

b) The sender is required to mention the following in the SUBJECT COLUMN of the mail:  

New Manuscript for Review in the area of (Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/ 

Engineering/Mathematics/other, please specify) 

c) There is no need to give any text in the body of mail, except the cases where the author wishes to give any specific message w.r.t. to the manuscript. 

d) The total size of the file containing the manuscript is required to be below 500 KB. 

e) Abstract alone will not be considered for review, and the author is required to submit the complete manuscript in the first instance. 

f) The journal gives acknowledgement w.r.t. the receipt of every email and in case of non-receipt of acknowledgment from the journal, w.r.t. the submission 

of manuscript, within two days of submission, the corresponding author is required to demand for the same by sending separate mail to the journal. 

2. MANUSCRIPT TITLE: The title of the paper should be in a 12 point Calibri Font. It should be bold typed, centered and fully capitalised. 

3. AUTHOR NAME (S) & AFFILIATIONS: The author (s) full name, designation, affiliation (s), address, mobile/landline numbers, and email/alternate email 

address should be in italic & 11-point Calibri Font. It must be centered underneath the title. 

4. ABSTRACT: Abstract should be in fully italicized text, not exceeding 250 words. The abstract must be informative and explain the background, aims, methods, 

results & conclusion in a single para. Abbreviations must be mentioned in full. 



VOLUME NO. 2 (2012), ISSUE NO. 5 (MAY) ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

vi 

 

5. KEYWORDS: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic order separated by 

commas and full stops at the end. 

6. MANUSCRIPT: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It must be prepared on a single space and 

single column with 1” margin set for top, bottom, left and right. It should be typed in 8 point Calibri Font with page numbers at the bottom and centre of every 

page. It should be free from grammatical, spelling and punctuation errors and must be thoroughly edited. 

7. HEADINGS: All the headings should be in a 10 point Calibri Font. These must be bold-faced, aligned left and fully capitalised. Leave a blank line before each 

heading. 

8. SUB-HEADINGS: All the sub-headings should be in a 8 point Calibri Font. These must be bold-faced, aligned left and fully capitalised.  

9. MAIN TEXT: The main text should follow the following sequence: 

 INTRODUCTION 

 REVIEW OF LITERATURE 

 NEED/IMPORTANCE OF THE STUDY 

 STATEMENT OF THE PROBLEM 

 OBJECTIVES 

 HYPOTHESES 

 RESEARCH METHODOLOGY 

 RESULTS & DISCUSSION 

 FINDINGS 

 RECOMMENDATIONS/SUGGESTIONS   

 CONCLUSIONS 

 SCOPE FOR FURTHER RESEARCH 

 ACKNOWLEDGMENTS 

 REFERENCES 

 APPENDIX/ANNEXURE 

 It should be in a 8 point Calibri Font, single spaced and justified. The manuscript should preferably not exceed 5000 WORDS. 

10. FIGURES &TABLES: These should be simple, crystal clear, centered, separately numbered & self explained, and titles must be above the table/figure. Sources 

of data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred to from the main text. 

11. EQUATIONS: These should be consecutively numbered in parentheses, horizontally centered with equation number placed at the right. 

12. REFERENCES: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised references in the preparation 

of manuscript and they are supposed to follow Harvard Style of Referencing. The author (s) are supposed to follow the references as per the following: 

• All works cited in the text (including sources for tables and figures) should be listed alphabetically.  

• Use (ed.) for one editor, and (ed.s) for multiple editors.  

• When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending order. 

• Indicate (opening and closing) page numbers for articles in journals and for chapters in books.  

• The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, dissertations, reports, working 

papers, unpublished material, etc. 

• For titles in a language other than English, provide an English translation in parentheses.  

• The location of endnotes within the text should be indicated by superscript numbers. 

 

PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES: 

BOOKS 

• Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.  

• Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.  

CONTRIBUTIONS TO BOOKS  

• Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited by David Crowther & 

Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303. 

JOURNAL AND OTHER ARTICLES  

• Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Journal of Urban Economics, 

Vol. 21, No. 1, pp. 83-104. 

CONFERENCE PAPERS  

• Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Association, New Delhi, India, 

19–22 June. 

UNPUBLISHED DISSERTATIONS AND THESES  

• Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra. 

ONLINE RESOURCES  

• Always indicate the date that the source was accessed, as online resources are frequently updated or removed.  

WEBSITE  

• Garg, Bhavet (2011): Towards a New Natural Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp 



VOLUME NO. 2 (2012), ISSUE NO. 5 (MAY) ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

143 

GENDER EMPOWERMENT IN PRACTICE: A CASE STUDY OF BHARAT COKING COAL LIMITED, DHANBAD 
 

DR. N. C. PAHARIYA 

DEAN (RESEARCH) 

NIMS UNIVERSITY 

SHOBHANAGAR, JAIPUR 

 

ABHINAV KUMAR SHRIVASTAVA 

RESEARCH SCHOLAR IN MANAGEMENT 

NIMS UNIVERSITY 

SHOBHANAGAR, JAIPUR 

 

ABSTRACT 
The proposed paper elaborates a real case study of the world’s largest Prime Coking Coal Producer company, Bharat Coking Coal Limited [BCCL].It has been found 

that as per rules of Directorate General of Mines Safety Act 46(b) women are not permitted to go into underground mines as well as per Mines Act 1952 women 

are prohibited to enter the working mines after sunset and before sunrise. In such circumstances the widow of working personnel who are dead in mines accident 

do not have any option to continue with compensatory job of a peon or monthly compensation sum. But the positive training steps taken by BCCL Company have 

empowered women workers even in operational mining fields for handling heavy machineries. The education and the awareness of legal and constitutional rights 

have enabled trainee women even to reach at such heights where the Superintendent of Police of Dhanbad District Mrs.Suman Gupta[I.P.S.] has awarded the 

prizes and appraisal to the trainees. Since BCCL being a NavRatna Status company the vocational training to women overhauls the company. The key outcomes 

define the positive Social Impact of skill training by the tool of Education and also prove the financial empowerment as leverage to Economy. As well as the 

implications as precedence suggest the shaping of new paradigm of blended replica of Vocational Training coupled with Educational Programmes for sustainable 

growth of all the 250 Public Sector Under Taking Companies of India.  

 

KEYWORDS 
Gender-related Development Index, Gender Parity Index, Paradigm of Blended Replica Model; Shine by Training.   

 

INTRODUCTION  
mpowerment of women, also called gender empowerment, has become a noteworthy issue of discussion in regards to progress and economics. Entire 

nations, businesses, communities, and groups can benefit from the implementation of programs and policies that adopt the notion of women 

empowerment. Empowerment is one of the main procedural concerns when addressing human rights and development. The Human Development and 

Capabilities Approach, The Millennium Development Goals also known as Agenda-21 and other credible approaches/goals point to empowerment and 

participation as a necessary step if a country is to overcome the obstacles associated with poverty and development. Empowerment is the process of obtaining 

basic opportunities for marginalized individual especially feminine who do not share their own access to these opportunities. It also includes removing hurdles 

while making attempts to all forms of opportunities. Empowerment also includes encouraging, and developing the skills for, self-sufficiency. This process can be 

difficult to start and to implement effectively, but there are many examples of empowerment projects which have succeeded. The Marginalized feminine 

personnel or employee lack self-sufficiency. They lose their self-confidence because they cannot be fully self-supporting. The opportunities denied them also 

deprive them of the pride of accomplishment which others, who have those opportunities, can develop for themselves. This in turn can lead to psychological, 

social and even mental health problems. The most important empowerment strategy is to assist marginalized feminine to create more job opportunities to make 

them economically and socially self-dependent. Gender empowerment can be measured through the Gender Empowerment Measure [GEM], which shows 

women’s participation in a given nation, both politically and economically. It is calculated by tracking “the share of seats in parliament held by women; of female 

legislators, senior officials and managers; and of female profession and technical workers; and the gender disparity in earned income, reflecting economic 

independence.” These factors rank countries given this information. Other measures that take into account the importance of female participation and equality 

includes the Gender Parity Index [GPI] and the Gender-related Development Index (GDI). Empowerment includes the following capabilities:- 

• The ability to make decisions about personal, collective and professional circumstances. 

• The ability to access information and resources for decision-making. 

• Ability to consider a range of options from which to choose (not just yes/no, either/or.) 

• Ability to exercise assertiveness in collective decision making. 

• Positive-thinking about the ability to make change. 

• Ability to learn and access skills for improving personal/collective circumstance. 

• Ability to inform others’ perceptions though exchange, education and engagement. 

• Involving in the growth process and changes that is never ending and self-initiated. 

• Increasing one's positive self-image and overcoming stigma. 

• Increasing one's ability in discreet thinking to sort out right and wrong. 

 

REVIEW OF LITERATURE 
Most women across the globe rely on the informal work sector for an income. If women were empowered to do more and be more, the possibility for economic 

growth becomes apparent. Eliminating a significant part of a nation’s work force on the sole basis of gender can have detrimental effects on the economy of that 

nation. In addition, female participation in counsels, groups, and businesses is seen to increase efficiency. For a general idea on how an empowered women can 

impact a situation monetarily, a study found that of fortune 500 companies, “Those with more women board directors had significantly higher financial returns, 

including 53 percent higher returns on equity, 24 percent higher returns on sales and 67 percent higher returns on invested capital (OECD, 2008).”This study 

shows the impact women can have on the overall economic benefits of a company. If implemented on a global scale, the inclusion of women in the formal 

workforce can increase the economic output of a nation. With employment and economic independence Women will gain incredible self-esteem while others, 

including men, viewed them with more respect. Participation, which can be seen and gained in a variety of ways, will be most beneficial form of gender 

empowerment. Political participation, be it the ability to vote and voice opinions, or the ability to run for office with a fair chance of being elected, plays a huge 

role in the empowerment of woman.The economic development, the empowerment approach focuses on mobilizing the self-help efforts of the women, in 

addition with providing them the social welfare. Economic empowerment is also the empowering of half of the population, i.e. feminine. 

 

 

E
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IMPORTANCE OF THE STUDY 
The BCCL Company [Bharat Coking Coal Limited] is the world’s largest Prime Coking Coal producing company as well as a NavRatna Company and the largest 

subsidiary in terms of manpower of the Maharatna Status Company “Coal India Limited”. It provides the high calorific value coal for Bokaro steel industry in 

nearby and also for The Chandrapura thermal power plant.Nationalization was done on 01.05.1972 brought under the Bharat Coking Coal Limited (BCCL), a new 

Central Government Undertaking. Another enactment, namely the Coal Mines (Taking Over of Management) Act, 1973, extended the right of the Government 

of India to take over the management of the coking and non-coking coal mines in seven States including the coking coal mines taken over in 1971. This was 

followed by the nationalisation of all these mines on 1.5.1973 with the enactment of the Coal Mines (Nationalisation) Act, 1973 which now is the piece of Central 

legislation determining the eligibility of coal mining in India. The structure of Coal India Limited permits and exercises the inter-subsidiary transfers and 

allocations of employment as per the requirement of manpower in all its subsidiary companies. The positive steps taken and being exercised by the Bharat 

Coking Coal Limited Company has empowered the working feminine personnel at grassroot level and has created a lot of job opportunities in maximum working 

departments which permits the feminine personnel’s’ working within legal parameters. 

 

STATEMENT OF THE PROBLEM 
As the underground Coal mines are very risky and fatal in operational which production of coal,a lot many causalities are found every calendar year. As the 

women are not permitted to go in the underground working mines, hence the underground working manpower is absolutely masculine oriented. In any such 

causalities of accident under the mines or even over the surface the major damage to life is for men personnel.As per rules of Directorate General of Mines 

Safety Act 46(b) women are not permitted to go into underground mines as well as per Mines Act 1952 women are prohibited to enter the working mines after 

sunset and before sunrise. In such circumstances the widow of working personnel who are dead in mines accident do not have any option to continue with 

compensatory job of a peon or monthly compensation sum. And hence the working women on compensatory job have no option to make any progress in their 

carrier. 

 

OBJECTIVE 
To identify out the policies and practices for gender empowerment and upliftment of quality of work life. 

 

HYPOTHESIS  
To identify the correlation of policies made and the policies being implemented for swift gender empowerment at BCCL Dhanbad. 

 

RESEARCH METHODOLOGY 
A visit was made to Vocational Training Centre at Area-4 [Katras Area]. The model of Gender empowerment by help of education and vocational training is 

common in all the twelve working areas of the BCCL, Dhanbad. The visit was made to Area-4 as it is located at the prime coking coal belt of the BCCL Company as 

well as it is one of the biggest coal producing units among the sister units. For the same it is a big junction for generation of employment. Mr. Deenanath Prasad 

welcomed the interviewer and provided all forms of details. All well as the interviewer was also taken to the running class to see in practical the classes being 

conducted for the Gender Empowerment. It was found that the women who work in the Bharat Coking Coal Limited Company were absorbed for education at 

Vocational Training Centre. A total of 60 days schedule is being provided to these women from initial training to final examination. Initially women personnel are 

given the basic education of alphabets and numbers. After two weeks they are taught with words, sentence forming and identification of symbols and colors 

being used in various discipline of working mines. A minimum basic education is imparted so that these women personnel can join the various departments in 

the Company within the permissible legal Industrial Acts and Legislative rules of Government of India. The number of women in every batch counts generally 20-

30. The women taking classes are the employees of Bharat Coking Coal Limited Company. And they have joined the company on basis of accidental 

compensation against their family members. It was found that these women students use to perform their duty in their respective office everyday. And after the 

initial hour’s work they use to come to Vocational Training Centre for one hour to study. They are being granted a leave of 3 hours per day to attend the classes 

including their transit time for visit to Vocational Training Centre.  

 

RESULTS AND DISCUSSIONS 
After being trained these feminine working personnel give their joining to various respective sections. Even they have proven themselves in the masculine 

handled portfolios of operating heavy earth moving mining machineries. One of the precedence is of Shri.Mamta Kumari of the “Chetudih Colliery” of Area-4 of 

BCCL Company, who won gold medal for her excellent performance in examination and now she is operating heavy dozers. Shri Mamta Kumari was awarded the 

memento of appraisal on occasion of “Ghandhi Jayanti” on 02
nd

 October 2010 with kind presence by then acting Superintendent of Police of the Dhanbad 

District Mrs.Suman Gupta[I.P.S]. 

Even a few women have joined as electricians and mechanical personnel at pump stations for repairing and wiring of pressure pumps. As mentioned by Shri 

Deenanath Prasad that these arenas were untouched till date by women personnel. Many times it was found that the illiterate widows were cheated by their 

own family relatives while withdrawing the money from their own bank account. As the value withdrawn were manipulated by their own trustworthy people 

without their knowledge. But after being educated now these women can withdraw their own money by filling of the withdrawal form with their own. And also 

they are now well accustomed with digits and language to handle the ATM transactions (Automatic Teller Machine Transactions). 

 

FINDINGS  
It was found that out of 18 women personnel in first batch of gender empowerment initiatives taken by BCCL Company, the seventeen candidates passed the 

examination by first division and remaining one passed with second division. As told by Mr. Deenanath Prasad at present a total of 42(forty two) candidates has 

passed the Vocational Training successfully. And in near the strategy of BCCL company is to educate all the women candidates the computer proficiency. This is a 

planned strategy to be implemented soon so that more job avenues can be created in office works where women can perform duty in a proctored environment. 

Mr. Deenanath Prasad also explained the simple mechanism of organizing this gender empowerment Vocational Training Programme. Initially a list of the 

candidates is made by the procedure of nomination from various departments of a running unit. And then it is forwarded by General Manager Chairperson of 

the working Unit to General Manager Chairperson of Human Resource Department of the BCCL Company. Usually it takes duration of three to four weeks to 

complete the selection procedure from initial nomination of candidates to final approval. And this process is continued in a cyclic manner in parallel to the 

Vocational Training for Gender Empowerment. The Bharat Coking Coal Limited Company is sub divided into twelve different areas which handles various 

working mines. And every Area has a vocational training centre. And all the vocational training centers run various programmes for working personnel. The 

nascent Gender empowerment policy is formulated and launched swiftly by Bharat Coking Coal Limited at all the twelve areas. The vocational training centre at 

every area is functioning for swift implementation of these policies which are empowering the feminine personnel. And it has been found that these policies 

have been implemented successfully and very positive outcomes have been found. The Vocational Training Centre of Area-4 [Katras Area] was visited to get 

detailed information about the various Gender Empowerment steps taken and the positive outcomes from empowerment all around the BCCL Company. 

 

RECOMMENDATION AND SUGGESTIONS  
With implementing the Gender Empowerment scheme and harvesting favorable results in stipulated duration of time the BCCL Company has proven that 

existing legal loopholes can also be utilized as a platform for sustainable growth and development of the firm. Because as as per rules of Directorate General of 
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Mines Safety Act 46(b) women are not permitted to go into underground mines as well as per Mines Act 1952 women are prohibited to enter the working 

mines after sunset and before sunrise. But with this Vocational Training Scheme the women can be permitted to work in operating mines in daytime before 

sunset and after sunrise to handle the heavy machineries. The existing gap of day time working permit in functional mines, which was not utilized till date has 

been now adopted in a positive facet and has been exercised efficiently for progressive growth. For the first time this precedence has set an example of Gender 

Empowerment being practiced at ground level for optimum output for the Company. It is recommended that such gender empowerment policies must me more 

developed so as to enhance the Gender Empowerment. As well as this “Paradigm of Blended Replica Model” must be made acquaint to every Public Sector 

Undertaking company of India for inspiration to develop the avenues of gender Empowerment. It is recommended that among all the 250 Public Sector 

Undertaking Companies of Government of India, a healthy proportion of job opportunities must be sanctioned for women personnel in maximum permissible 

working portfolios. Especially among the post of Directors of these Public Sector Undertaking Companies of Government of India. The rationale behind it is that 

all these Public Sector Undertaking Companies of Government of India are incorporated under Companies Act 1956, which advocates the mandatory provision of 

a minimum of five (05) posts of Directors for the incorporation of the registered company. It is advocated that a minimum of fifty percent of total posts on an 

aggregate scale of all the Public Sector Undertaking Companies has to be reserved for women. As the policy formulation and its implementation is done at 

tactical level of Pyramid, i.e. at the Board of Director Level. This will definitely empower women from top to bottom level with immediate effect. As well as at 

the higher official level there is no question of any problem of professional hazardous of the profession during their work. 

Empowerment of feminine employees in the work place provides them with opportunities to make their own decisions with regards to their tasks. Gender 

empowerment among employees is one of the most important and emerging avenue in recent time. Companies ranging from small to large and from low-

technology manufacturing concerns to high-tech software firms have been initiating gender empowerment programs to enhance employee motivation, increase 

efficiency, and gain competitive advantages in the turbulent contemporary business environment. As merely by issuing free competitive forms, cheaper loans 

and concessions in higher education and railway journey tickets Gender Empowerment can’t be done at a large scale. It is recommended that near about 50% 

reservations must be done in banking, health, education, judiciary and other office administration must be strictly done as soon as possible. As these are the 

arena which directly influences the decision making of National policies. This will accelerate the Gender Participation in policy making as well as in Decision 

Making process too. 

This successful policy is being flourishing after being formulated and implemented. It is strictly recommended that this case record must be made acquaint to 

maximum possible industries. So that more swift gender empowerment policies can be made and implemented too. Definitely this policy has uplifted the mark 

of intangible asset. 

 

CONCLUSION 
It was found that the schemes being implemented in BCCL Company Limited has made a very relevant economical and social change on the Quality of Work Life 

of the working women personnel. It has also exercised the concept of “Workers’ Participation in Management in Policy Making” with reference to Gender 

Empowerment. 

The indigenous personnel, especially women, could ensure their own organization does have such authority and could set their own agendas, make their own 

plans, seek the needed resources, do as much of the work as they can, and take responsibility - and credit - for the success of their projects (or the 

consequences, should they fail?).Now the trained women personnel even can be transferred to various areas of the BCCL Company. As well as to all its other 

subsidiaries all over India. As all the nine subsidiaries of Coal India Limited are under a single umbrella of Coal India Limited Company. The Coal India Limited 

Company is one of the five Maharatna Companies of India. Empowerment is not giving power, as with the protection of legal umbrella workmen already has 

plenty of power, only with help of knowledge and guidance the motivation for jobs must have to be accelerated more. Encouragement of more feminine 

personnel to gain the skills and knowledge that will allow them to overcome obstacles in life or work environment and ultimately, help them develop within 

themselves or in the society. Strong skills and critical capabilities open doors for those who meet the empowerment criteria.The vocational training has given 

additional shine of brilliance with let the capabilities of feminine working personnel to be utilized upto maximum for growth of company. The received result 

falls in category of “Gainful re-utilization of Feminine work power”. This implantation has made a Turnkey effect for the Indigenous workforce. As now the 

compensatory job holder women personnel are not being considered as ethical liability but are now considered as Industrial equity of the company. And this has 

also set a brilliant benchmark on optimum use of the internal workforce. As this scheme implementation has reduced the time duration and financial burden of 

the company for external recruitment. The BCCL Company has made profit in financial terms as well as in form of gaining a lot of intangible asset. This has also 

made the image of the company very prestigious in the corporate sector. The BCCL company has done a form internal recruitment and promotion by help of 

vocational training and education. And it is done for various posts with co-ordination of the Human Resources Department of BCCL which identifies the 

requirements of the targeted functions of various sections. In addition to coordinating with the various departments introduction of refresher vocational training 

courses are being exercised to source new staff from within their own network with enabling empowerment of gender. Educating the women personnel through 

Vocational Training has created a lot of awareness and self dependency among women. Now they are safe against any form of financial fraud of any form of 

socio-economic injustice among them. They have proven themselves by penetrating the masculine dominated working portfolios.   

 

SCOPE FOR FURTHER RESEARCH  
In most of the industries it is found that the internal recruitment has generally the following two problems:- 

[1] Any form of Internal Recruitment may Cause Obsolescence. It is the state of being which occurs when an object, service or practice is no longer wanted even 

though it may still be in good working order. Obsolescence frequently occurs because a replacement has become available that is superior in one or more 

aspects.  

[2] Any form of internal recruitment can resist introduction of new ideas inside the organization. Generally it is correct, as internal promoted employee may 

create lobby or direct or indirect monopoly, due to their presence at all levels of pyramid.  

But with reference to this case it has been proven that the masculine personnels’ monopoly has been broken by women with their start to operate heavy 

machineries in the working mines. As since the beginning of mining industry in India, the mining sector has been pre-dominated by masculine due to legal and 

constitutional rules.Also a health middle pathway g has been established between the female working personnel and the legal and constitutional parameters. 

More research for developing the policies for swift gender empowerment will enhance the overall quality of working environment and growth in financial and 

intangible asset of the company. Such outcomes and additional research can be a model to be implemented by other organizations also. 
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APPENDIX 

 

FIGURE 
FIGURE A: WORKING WOMEN PERSONNEL TAKING EDUCATIONAL CLASSES AT VOCATIONAL TRAINING CENTRE, KATRAS, AREA -4, BHARAT COKING COAL LIMITED, DHANBAD 

 
Working Women Personnel taking Education of Vocational Training Courses at Vocational Training Centre, Area- 4, Katras Area of Bharat Coking Coal Limited, 

Dhanbad. 
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