
VOLUME NO. 2 (2012), ISSUE NO. 7 (JULY) ISSN 2231-5756 

  A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

Indexed & Listed at:  
Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A. 

as well as in Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)] 
Registered & Listed at: Index Copernicus Publishers Panel, Poland 

Circulated all over the world & Google has verified that scholars of more than 1500 Cities in 141 countries/territories are visiting our journal on regular basis. 

Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI – 135 003, Yamunanagar, Haryana, INDIA 

www.ijrcm.org.in 



VOLUME NO. 2 (2012), ISSUE NO. 7 (JULY) ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

ii 

CONTENTSCONTENTSCONTENTSCONTENTS    
    

Sr. 

No. TITLE & NAME OF THE AUTHOR (S) Page No. 

1. THE POTENTIAL EFFECTS OF MANDATORY AUDIT FIRM ROTATION: EVIDENCE FROM NIGERIA 

DR. FAMOUS I.O. IZEDONMI & KILLIAN O. OGIEDU 

1 

2. UNDERSTANDING THE DYNAMICS OF WORK - FAMILY INTERFACE THROUGH THE BOUNDARY THEORY: A REVIEW OF EMPIRICAL RESEARCH 

RUKSANA BANU, DR. DURRISHAH BTE IDRUS & DR. VIJAYA KUMAR GUDEP 
13 

3. BUSINESS STRATEGIES OF BANKS: IT’S IMPACT ON CONSUMERS 

DR. KAUP MOHAMED 

18 

4. A STUDY ON READER’S PERFERENCE OF THE GULF NEWS AND THE KHALEEJA NEWS PAPERS IN THE UAE 

DR. K. DURGA PRASAD & BANDA RAJANI 

22 

5. LOCAL GOVERNMENT AUDIT IN NIGERIA: EFFECTIVENESS AND AUTONOMY 

DR. FAMOUS I.O. IZEDONMI & KILLIAN O. OGIEDU 

28 

6. RETAILING AND CONSUMER BEHAVIOUR LINKAGES TO BRANDING OF WOMEN APPAREL 

SAIJU M JOHN & DR. K. MARAN 

38 

7. DEVELOPING A KNOWLEDGE MANAGEMENT STRATEGY TO REDUCE COST OF QUALITY FOR AUTOMOBILE INDUSTRY 

S.N.TELI, DR. V. S. MAJALI, DR. U. M. BHUSHI & SANJAY PATIL 

45 

8. PROFITABILITY AND CONSISTENCY ANALYSIS OF INFORMATION TECHNOLOGY SECTOR 

DR. K. S. VATALIYA, RAJESH A. JADAV & MALHAR.G.TRIVEDI 

49 

9. IDENTIFICATION OF TECHNOLOGICAL NEEDS AND PROBLEMS OF POULTRY FARMERS FOR FORMULATION OF RESEARCH AND EXTENSION 

PROGRAMMES IN ANIMAL HUSBANDRY 

DR. P. MATHIALAGAN 

54 

10. MARK MODEL FOR IMPROVING THE PERFORMANCE OF TEMPORARY EMPLOYEES IN AUTOMOBILE INDUSTRY 

DR. MU. SUBRAHMANIAN & ANJANI NAGARAN 

58 

11. EXPLORING THE FACTORS FOR CHANNEL SATISFACTION AMONG EMPLOYEES IN INDIAN RETAIL 

AJMER SINGH, R. K. GUPTA & SATISH KAPOOR 

63 

12. EXECUTIVES’ PERCEPTION ABOUT PROJECT MANAGEMENT PRACTICES IN BEML BANGALORE 

L. MYNAVATHI & DR. P. NATARAJAN 

69 

13. PERCEPTION, EXPECTATIONS AND EXPERIENCE OF PASSENGERS: AN ANALYTICAL STUDY OF USERS OF VAYU VAJRA BUS SERVICES IN 

BANGALORE BY USING ACSI MODEL 

DR. S. JOHN MANOHAR & SUSHEELA DEVI B.DEVARU. 

75 

14. MOMENTUM COEFFICIENT (Me) – AN EFFECTIVE TECHNICAL TOOL FOR PROJECTING TIME & PRICE TARGET CORRELATION IN THE 

PROGRESSION OF TRADABLE FINANCIAL SECURITIES 

DR. PRAVIN MOKASHI 

82 

15. STUDY OF BRAND RECALL OF CONSUMER DURABLES AMONG CONSUMERS IN PUNJAB 

BHAVNA PRASHAR & ANUPAMA SHARMA 
84 

16. TIME DEPENDENT ERROR DETECTION RATE: SOFTWARE RELIABILITY GROWTH MODELS V/S STATISTICAL TECHNIQUES 

SANJEEV KUMAR & SACHIN GUPTA 
89 

17. EMERGING ISSUES OF DEVELOPING MARKETING TACTICS THROUGH INTERNET: EVIDENCE FROM CAPGEMINI 

MADHUPARNA DAS & NILANJAN RAY 
94 

18. “SATYAMEV JAYATE” AAMIR KHAN’S TALK SHOW: AN AVANT-GARDE MARKETING CASE 

GUNJN SINGH 
100 

19. EFFECTIVENESS OF KISAN CREDIT CARD SCHEME IN KARNATAK STATE 

DR. RAMESH.O.OLEKAR 
104 

20. IMPACT OF FOREIGN EDUCATION PROVIDERS IN INDIA 

DR. HANNAH FREDERICK 
110 

21. EMOTIONAL INTELLIGENCE AND STRESSORS AMONG WORKING COUPLES 

H. L. NAGARAJA MURTHY 
115 

22. SOCIO-ECONOMIC CONDITIONS OF WOMEN WORKERS IN SOME SELECTED BRICK KILNS IN WEST BENGAL: AN EMPIRICAL STUDY WITH 

SPECIAL REFERENCE TO NADIA DISTRICT 

SWAPAN KUMAR ROY 

121 

23. TATA INDICA: NEW PRODUCT LAUNCH-OPERATIONAL ISSUES-MARKETING STRATEGIES 

SHIKHA SINGH, MANMEET KOCHHAR & NILOSHA SHARMA 
129 

24. STUDY OF INVESTOR’S BEHAVIOR TOWARDS INVESTMENT IN FINANCIAL SECURITIES 

RICHA TULI & ABHIJEET KHATRI 
137 

25. SOCIO ECONOMIC DETERMINANTS OF WOMEN EMPOWERMENT THROUGH MICRO FINANCE WITH SPECIAL REFERENCE TO COIMBATORE 

DISTRICT 

M. MUTHUMANI & K. GUNASUNDARI 

142 

26. LEVEL OF AWARENESS ABOUT MUTUAL FUNDS AMONG MANAGEMENT ACADEMICIANS IN RAJASTHAN- AN EMPIRICAL STUDY 

DR. DHIRAJ JAIN & SAHARSH MEHRA 
148 

27. LEADERSHIP & MANAGEMENT STYLES WORKING HANDS ON WITH ORGANISATIONAL CULTURE 

BISWAJIT PATTAJOSHI 
156 

28. A CRITICAL – ANALYTICAL STUDY OF THE BUSINESS STUDIES TEXT BOOK PRESCRIBED AT THE HIGHER SECONDARY CLASS OF KERALA STATE 

MUJEEB RAHIMAN KATTALI 
162 

29. THE IMPACT OF WORKING RELATIONSHIPS AND DELIVERY OF EVP IN THE EMPLOYEE TURNOVER PROCESS 

L. R. K. KRISHNAN & SUDHIR WARIER 
167 

30. OPPORTUNITIES OF INDIAN TOURISM INDUSTRY (WITH SPECIAL REFERENCE OF MEDICAL TOURISM) 

K. N. MARIMUTHU 

175 

 REQUEST FOR FEEDBACK 184 



VOLUME NO. 2 (2012), ISSUE NO. 7 (JULY) ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

iii 

CHIEF PATRONCHIEF PATRONCHIEF PATRONCHIEF PATRON 
PROF. K. K. AGGARWAL 

Chancellor, Lingaya’s University, Delhi 

Founder Vice-Chancellor, Guru Gobind Singh Indraprastha University, Delhi 

Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar 

    

PATRONPATRONPATRONPATRON    
SH. RAM BHAJAN AGGARWAL 

Ex. State Minister for Home & Tourism, Government of Haryana 

Vice-President, Dadri Education Society, Charkhi Dadri 

President, Chinar Syntex Ltd. (Textile Mills), Bhiwani 

    

COCOCOCO----ORDINATORORDINATORORDINATORORDINATOR 
AMITA 

Faculty, Government M. S., Mohali 

    

ADVISORSADVISORSADVISORSADVISORS 
DR. PRIYA RANJAN TRIVEDI 

Chancellor, The Global Open University, Nagaland 

PROF. M. S. SENAM RAJU 
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi 

PROF. M. N. SHARMA 
Chairman, M.B.A., Haryana College of Technology & Management, Kaithal 

PROF. S. L. MAHANDRU 
Principal (Retd.), Maharaja Agrasen College, Jagadhri 

    

EDITOREDITOREDITOREDITOR 
PROF. R. K. SHARMA 

Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi 

    

COCOCOCO----EDITOREDITOREDITOREDITOR 
DR. BHAVET 

Faculty, M. M. Institute of Management, Maharishi Markandeshwar University, Mullana, Ambala, Haryana 

    

EDITORIAL ADVISORY BOARDEDITORIAL ADVISORY BOARDEDITORIAL ADVISORY BOARDEDITORIAL ADVISORY BOARD    
DR. RAJESH MODI 

Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia 

PROF. SANJIV MITTAL 
University School of Management Studies, Guru Gobind Singh I. P. University, Delhi 

PROF. ANIL K. SAINI 
Chairperson (CRC), Guru Gobind Singh I. P. University, Delhi 

DR. SAMBHAVNA 
Faculty, I.I.T.M., Delhi 

DR. MOHENDER KUMAR GUPTA 
Associate Professor, P. J. L. N. Government College, Faridabad 

 



VOLUME NO. 2 (2012), ISSUE NO. 7 (JULY) ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

iv 

DR. SHIVAKUMAR DEENE 
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga 

MOHITA 
Faculty, Yamuna Institute of Engineering & Technology, Village Gadholi, P. O. Gadhola, Yamunanagar 

    

ASSOCIATE EDITORSASSOCIATE EDITORSASSOCIATE EDITORSASSOCIATE EDITORS 
PROF. NAWAB ALI KHAN 

Department of Commerce, Aligarh Muslim University, Aligarh, U.P. 

PROF. ABHAY BANSAL 

Head, Department of Information Technology, Amity School of Engineering & Technology, Amity University, Noida 

PROF. A. SURYANARAYANA 
Department of Business Management, Osmania University, Hyderabad 

DR. SAMBHAV GARG 
Faculty, M. M. Institute of Management, Maharishi Markandeshwar University, Mullana, Ambala, Haryana 

PROF. V. SELVAM 
SSL, VIT University, Vellore 

DR. PARDEEP AHLAWAT 
Associate Professor, Institute of Management Studies & Research, Maharshi Dayanand University, Rohtak 

DR. S. TABASSUM SULTANA 

Associate Professor, Department of Business Management, Matrusri Institute of P.G. Studies, Hyderabad 

SURJEET SINGH 
Asst. Professor, Department of Computer Science, G. M. N. (P.G.) College, Ambala Cantt. 

    

TECHNICAL ADVISORTECHNICAL ADVISORTECHNICAL ADVISORTECHNICAL ADVISOR    
AMITA 

Faculty, Government H. S., Mohali 

MOHITA 

Faculty, Yamuna Institute of Engineering & Technology, Village Gadholi, P. O. Gadhola, Yamunanagar 

    

FINANCIAL ADVISORSFINANCIAL ADVISORSFINANCIAL ADVISORSFINANCIAL ADVISORS    
DICKIN GOYAL 

Advocate & Tax Adviser, Panchkula 

NEENA 

Investment Consultant, Chambaghat, Solan, Himachal Pradesh 

    

LEGAL ADVISORSLEGAL ADVISORSLEGAL ADVISORSLEGAL ADVISORS    
JITENDER S. CHAHAL 

Advocate, Punjab & Haryana High Court, Chandigarh U.T. 

CHANDER BHUSHAN SHARMA 

Advocate & Consultant, District Courts, Yamunanagar at Jagadhri 

    

SUPERINTENDENTSUPERINTENDENTSUPERINTENDENTSUPERINTENDENT    
SURENDER KUMAR POONIA 

 

    

    



VOLUME NO. 2 (2012), ISSUE NO. 7 (JULY) ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

v 

CALL FOR MANUSCRIPTSCALL FOR MANUSCRIPTSCALL FOR MANUSCRIPTSCALL FOR MANUSCRIPTS    
We invite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the area of 

Computer, Business, Finance, Marketing, Human Resource Management, General Management, Banking, Insurance, Corporate Governance 

and emerging paradigms in allied subjects like Accounting Education; Accounting Information Systems; Accounting Theory & Practice; Auditing; 

Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic Development; Economic History; 

Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial Organization; International 

Economics & Trade; International Finance; Macro Economics; Micro Economics; Monetary Policy; Portfolio & Security Analysis; Public Policy 

Economics; Real Estate; Regional Economics; Tax Accounting; Advertising & Promotion Management; Business Education; Management 

Information Systems (MIS); Business Law, Public Responsibility & Ethics; Communication; Direct Marketing; E-Commerce; Global Business; 

Health Care Administration; Labor Relations & Human Resource Management; Marketing Research; Marketing Theory & Applications; Non-

Profit Organizations; Office Administration/Management; Operations Research/Statistics; Organizational Behavior & Theory; Organizational 

Development; Production/Operations; Public Administration; Purchasing/Materials Management; Retailing; Sales/Selling; Services; Small 

Business Entrepreneurship; Strategic Management Policy; Technology/Innovation; Tourism, Hospitality & Leisure; Transportation/Physical 

Distribution; Algorithms; Artificial Intelligence; Compilers & Translation; Computer Aided Design (CAD); Computer Aided Manufacturing; 

Computer Graphics; Computer Organization & Architecture; Database Structures & Systems; Digital Logic; Discrete Structures; Internet; 

Management Information Systems; Modeling & Simulation; Multimedia; Neural Systems/Neural Networks; Numerical Analysis/Scientific 

Computing; Object Oriented Programming; Operating Systems; Programming Languages; Robotics; Symbolic & Formal Logic and Web Design. 

The above mentioned tracks are only indicative, and not exhaustive. 

Anybody can submit the soft copy of his/her manuscript anytime in M.S. Word format after preparing the same as per our submission 

guidelines duly available on our website under the heading guidelines for submission, at the email address: infoijrcm@gmail.com. 

GUIDELINES FOR SUBMISSION OF MANUSCRIPTGUIDELINES FOR SUBMISSION OF MANUSCRIPTGUIDELINES FOR SUBMISSION OF MANUSCRIPTGUIDELINES FOR SUBMISSION OF MANUSCRIPT    

1. COVERING LETTER FOR SUBMISSION: 

DATED: _____________ 

THE EDITOR 

IJRCM 

Subject:  SUBMISSION OF MANUSCRIPT IN THE AREA OF                                                                                                                . 

 (e.g. Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/Engineering/Mathematics/other, please specify) 

DEAR SIR/MADAM 

Please find my submission of manuscript entitled ‘___________________________________________’ for possible publication in your journals. 

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any language fully or partly, nor is it 

under review for publication elsewhere. 

I affirm that all the author (s) have seen and agreed to the submitted version of the manuscript and their inclusion of name (s) as co-author (s). 

Also, if my/our manuscript is accepted, I/We agree to comply with the formalities as given on the website of the journal & you are free to publish our 

contribution in any of your journals. 

NAME OF CORRESPONDING AUTHOR: 

Designation: 

Affiliation with full address, contact numbers & Pin Code: 

Residential address with Pin Code: 

Mobile Number (s): 

Landline Number (s):  

E-mail Address: 

Alternate E-mail Address: 

NOTES: 

a) The whole manuscript is required to be in ONE MS WORD FILE only (pdf. version is liable to be rejected without any consideration), which will start from 

the covering letter, inside the manuscript. 

b) The sender is required to mention the following in the SUBJECT COLUMN of the mail:  

New Manuscript for Review in the area of (Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/ 

Engineering/Mathematics/other, please specify) 

c) There is no need to give any text in the body of mail, except the cases where the author wishes to give any specific message w.r.t. to the manuscript. 

d) The total size of the file containing the manuscript is required to be below 500 KB. 

e) Abstract alone will not be considered for review, and the author is required to submit the complete manuscript in the first instance. 

f) The journal gives acknowledgement w.r.t. the receipt of every email and in case of non-receipt of acknowledgment from the journal, w.r.t. the submission 

of manuscript, within two days of submission, the corresponding author is required to demand for the same by sending separate mail to the journal. 

2. MANUSCRIPT TITLE: The title of the paper should be in a 12 point Calibri Font. It should be bold typed, centered and fully capitalised. 

3. AUTHOR NAME (S) & AFFILIATIONS: The author (s) full name, designation, affiliation (s), address, mobile/landline numbers, and email/alternate email 

address should be in italic & 11-point Calibri Font. It must be centered underneath the title. 

4. ABSTRACT: Abstract should be in fully italicized text, not exceeding 250 words. The abstract must be informative and explain the background, aims, methods, 

results & conclusion in a single para. Abbreviations must be mentioned in full. 



VOLUME NO. 2 (2012), ISSUE NO. 7 (JULY) ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

vi 

 

5. KEYWORDS: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic order separated by 

commas and full stops at the end. 

6. MANUSCRIPT: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It must be prepared on a single space and 

single column with 1” margin set for top, bottom, left and right. It should be typed in 8 point Calibri Font with page numbers at the bottom and centre of every 

page. It should be free from grammatical, spelling and punctuation errors and must be thoroughly edited. 

7. HEADINGS: All the headings should be in a 10 point Calibri Font. These must be bold-faced, aligned left and fully capitalised. Leave a blank line before each 

heading. 

8. SUB-HEADINGS: All the sub-headings should be in a 8 point Calibri Font. These must be bold-faced, aligned left and fully capitalised.  

9. MAIN TEXT: The main text should follow the following sequence: 

 INTRODUCTION 

 REVIEW OF LITERATURE 

 NEED/IMPORTANCE OF THE STUDY 

 STATEMENT OF THE PROBLEM 

 OBJECTIVES 

 HYPOTHESES 

 RESEARCH METHODOLOGY 

 RESULTS & DISCUSSION 

 FINDINGS 

 RECOMMENDATIONS/SUGGESTIONS   

 CONCLUSIONS 

 SCOPE FOR FURTHER RESEARCH 

 ACKNOWLEDGMENTS 

 REFERENCES 

 APPENDIX/ANNEXURE 

 It should be in a 8 point Calibri Font, single spaced and justified. The manuscript should preferably not exceed 5000 WORDS. 

10. FIGURES &TABLES: These should be simple, crystal clear, centered, separately numbered & self explained, and titles must be above the table/figure. Sources 

of data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred to from the main text. 

11. EQUATIONS: These should be consecutively numbered in parentheses, horizontally centered with equation number placed at the right. 

12. REFERENCES: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised references in the preparation 

of manuscript and they are supposed to follow Harvard Style of Referencing. The author (s) are supposed to follow the references as per the following: 

• All works cited in the text (including sources for tables and figures) should be listed alphabetically.  

• Use (ed.) for one editor, and (ed.s) for multiple editors.  

• When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending order. 

• Indicate (opening and closing) page numbers for articles in journals and for chapters in books.  

• The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, dissertations, reports, working 

papers, unpublished material, etc. 

• For titles in a language other than English, provide an English translation in parentheses.  

• The location of endnotes within the text should be indicated by superscript numbers. 

 

PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES: 

BOOKS 

• Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.  

• Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.  

CONTRIBUTIONS TO BOOKS  

• Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited by David Crowther & 

Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303. 

JOURNAL AND OTHER ARTICLES  

• Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Journal of Urban Economics, 

Vol. 21, No. 1, pp. 83-104. 

CONFERENCE PAPERS  

• Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Association, New Delhi, India, 

19–22 June. 

UNPUBLISHED DISSERTATIONS AND THESES  

• Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra. 

ONLINE RESOURCES  

• Always indicate the date that the source was accessed, as online resources are frequently updated or removed.  

WEBSITES  

• Garg, Bhavet (2011): Towards a New Natural Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp 



VOLUME NO. 2 (2012), ISSUE NO. 7 (JULY) ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 

www.ijrcm.org.in 

162 

A CRITICAL – ANALYTICAL STUDY OF THE BUSINESS STUDIES TEXT BOOK PRESCRIBED AT THE HIGHER 

SECONDARY CLASS OF KERALA STATE 
 

MUJEEB RAHIMAN KATTALI 

LECTURER 

EUPHRASIA TRAINING COLLEGE FOR WOMEN 

KATTOOR-POST, IRINJALAKUDA 

 

ABSTRACT 
Here the investigator studied about the business studies textbook at the higher secondary class of Kerala state based on certain objectives. The problem stated as 

“A critical-analytical study of the business studies textbook prescribed at the higher secondary class of Kerala state” conducted through document analysis and a 

survey method for obtaining the objectives. To critically examine the business studies textbook mentioned, based on certain dimensions such as objectives, 

content, curriculum transaction, and evaluation and also derive creative suggestions from the subject experts for the improvement of the existing business studies 

textbook at plus-two level. The survey conducted among 48 higher secondary school teachers and data collected from using questionnaires. The data critically 

analysed by the statistical techniques computation of percentage. The investigator found important findings based on objectives and derived suggestions from 

the expert teachers in the field of business studies teaching.  

 

KEYWORDS 
business studies text book, secondary classes, Kerala. 

 

INTRODUCTION 
ducation is an integral part of human life. It is the basic condition for the development of the “whole man” and vital instrument for accelerating the well-

being of all in every direction. The meaning of education is dynamic in nature. In a broad sense, education is life and life is education. Through education, 

we have to provide real and concrete life situation and experiences to enable the individual to lead a good and effective life. 

Education is the process that imparts, improves or charges the information, knowledge, understanding, attitudes, practice, and skill and so on of the people for 

their effective performance in life as individuals and as member of the family, society, nation and the world. Education has considered as a natural process. The 

process of education of human being starts when he is in the womb of his mother. Through education, man gets acquaintance with the accumulated experience 

of human life. These experiences provide proper solutions for solving the problem of life. 

Education has given a high priority in our constitution. The Article 45 of the Indian constitution states, “the state shall endeavour to provide within a period of 10 

years from the commencement of this constitution for free and compulsory education for all children until they complete the age of fourteen years”. Today 

education has undergone multifaceted growth and progress. 

For imparting education textbook has a vital source of material than any other materials. According to Francis Bacon (1561-1625), an English philosopher a 

textbook is “a book designed for classroom use, carefully prepared by experts in the field and equipped with the usual teaching devices”. In the words of J.A 

Lauwerys and H.C.Barnard authors of a handbook of British Educational Terms (1963), “a text book is a book prepared specially to assist learners in mastering a 

subject or a part of a subject”. 

The criterion of a good textbook deals with certain important points such as attractiveness, title, author, recency, language, content, teaching procedures, kinds 

and number of questions and illustrations. Here the business studies textbook place an important role as an integral source material in higher secondary classes 

for dealing commerce education. 

Trade, commerce and industry constitute a vital part of our life’s activities. The aspects of our life’s experience are extremely important and if we despaired 

these, all our educational effort will be fruitless toil. The explosion of information science and technology has influenced every area of life including business and 

commerce. The use computers and management technique of behavioural science have completely revolutionalised the running of modern business and 

commerce enterprises. It therefore has become very necessary to pay adequate attention to business and commerce education. 

The New Economic Policy has brought about a sea change in the Indian economy. The LPG (Liberalisation, Privatisation and Globalisation) process has drastically 

changed the situation in the business world of course; changes are very common in the business world as this field is highly sensitive to various situations. This 

ever-changing phenomenon of business world has posed varieties of challenges to business education. The main task of Business education is therefore to make 

students fit to face the challenges of ever-changing business environment. Thus, business education and commerce education become an important part of 

higher secondary school curriculum. 

Business studies is one of the major areas of study for higher secondary commerce course. It has enabled the elementary business education as subject of 

business to carve out a place for itself at the higher secondary stage. The textbook is an important source of information to the students. Therefore, the 

textbook of business studies must follow new trends and practices in commerce education. The investigator conducted a thorough analysis of prescribed text 

book of business studies in the plus two commerce class under the components of objectivity, content, curriculum transaction, evaluation, and teacher training 

etc. 

 

REVIEW OF RELATED LITERATURE 
Review of related literature is an important aspect of any research report. Every research project based on all of the relevant thinking and researches preceded 

it. When completed, it becomes a part of the accumulated knowledge in the field and so contributes to the thinking and research. For any specific project to 

occupy this place in the development of discipline, the researches must be thoroughly familiar with both previous theory and research. To assure this familiarity 

every research project whether in the social or physical services needs a review of the theoretical and research literature as one of its early stages. 

In the field of education, the research worker needs to acquire up to date information about what he has been thought and done in the particular area from 

which he took a problem of research. After having referred the encyclopaedia of educational research and various journals, the investigator felt that literature 

related to this area was enormous. An attempt made here to mention some of the related studies the investigator had reviewed. 

 

STUDIES ON EVALUATION OF TEXTBOOKS 
Some researchers in India and abroad have made some studies in the area of evaluation of textbook. Studies under this area conducted to develop, evaluation 

criteria for assessing the nature, quality of a textbook. Some of the major studies on evaluation of textbooks are given below. 

Rastogi (1975) , in one study, developed process of preparation of textbook of mother tongue and also the tools and techniques for evaluating them. In another 

study Rastogi (1975) ,made a comparative study of the textbook of mother tongue in Bengali, Gujarathi, Hindi, Telungu and Urdu. 

Chudhari (1977), investigated about the effectiveness of textbook improvement programmes in India. It was found that with the launching of the improvement 

programme the quality and quantity of the textbooks have been improved to a great extend. 

In a study conducted by Gopala Krishna (1977), revealed that the textbook was in accordance with the syllabus prescribed for mathematics. An attempt was also 

made to make a comparative study of new mathematics syllabus with that of the old syllabus. 

E
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O.Conner (1991), identifies materials that are currently available to vocational teacher for integrating mathematics, science, language, arts in to the vocational 

curriculum. It contains over 100 citations of textbooks, videos and computer software. 

Ramesh K (2003), a critical analytical study of the VIIIth standard social science textbook of Kerala State. After analysing the content, exercises, illustrations and 

physical aspects of the textbook the investigator came to the following conclusions. 

• Practicing teachers who are handling social science in standard VIII can deliver valuable information about the existing social science textbook and 

curriculum. 

• The teachers are ready to changes their attitude towards social science instruction required for the revised textbook. 

• Need Effective training on the methodology as well as content. 

• Numbers of activities should be reduced in considering the time available in classroom thing. 

• The physical conditions of the classroom should be modified in order to implement the group activity in the classroom with minimum disturbances. 

 

STUDIES RELATED TO COMMERCE EDUCATION 
The present study related with business studies textbook. The investigator reviewed major studies related commerce education. The studies conducted in this 

area to develop and improve the commerce field. Some of the major studies related to commerce education are, given below. 

Bahuguna (1973), conducted a study to evaluate commerce education up to higher secondary level in Rajastan. The study revealed that teaching of commerce in 

the country was not done on a scientific basis and standard of commerce education at the higher secondary level not very high. The study also revealed that the 

teaching of commerce education was facing several types of problems including lack of relationship between the philosophies of commerce education and the 

requirements of the modern society and the commerce syllabus not related to the employment market. The study has suggested some action oriented 

programmes for the improvement of the quality of commerce education. 

Bloch, Brian (1995), discusses the use of German literature in course teaching cross-cultural management. The article argues that literature depicting society and 

culture promotes effective business interaction. It also attempts to classify the benefits of using literacy texts to supplement theoretical texts on international 

business. 

Niranjana (2003), revealed that the content of the textbook has to be updated and more topics must be included to internalise values relating to accounting and 

provides creative suggestions for improving the teaching methods and techniques of accountancy textbook in higher secondary level. Also identifies the 

simplification of languages of textbook and significance of in-service programmes for the higher secondary school teachers. 

 

NEED AND SIGNIFICANCE OF THE STUDY 
Formal instruction in commerce subjects is not given during the first ten years of schooling. Against this background,  it becomes necessary that at the 

higher secondary stage, instruction in these aspects be given in such a manner that the students have a good understanding of the principles and practices 

bearing on business trade, industry, and their relationship to society. To cope up with the increasing demand for the people in commercial and governmental 

jobs, it becomes essential to introduce the commerce education at school level. In the new scheme of education, sufficient attention has paid to commerce 

education in Indian schools. Now the commerce education has been included in the school curriculum. 

With the fast changing economic scenario and business environment in a state of continuous flux elementary business education along with business studies has 

carved out a place for itself at the higher secondary stage. Its syllabus content should give students a firm foundation in basic business principles and keep them 

informed of the change in its methodology concerning particular aspects of the subjects. The course in business studies prepares the learner to analyse, manage, 

evaluate and respond to change which affect business operations. It allows students to appreciate that business is an integral component of the society and to 

develop understanding many social and ethical issues. 

The course content in the business studies programme should arranged and so designed that it is capable of developing organisation skills among students and 

such attitudes that make the worker an intelligent and productive participant in economic life of the country. It must keep abreast of the latest developments of 

business environments. Textbooks are the primary source of information to students. The present status of textbook is that they are not up to date. So the 

textbook of business studies must follow new trends and practices. 

The State Council of Educational Research and Training (SCERT), Kerala, has introduced a revised textbook of business studies at higher secondary plus-two 

stage. In order to find out the strength and weakness of textbook, a systematic and scientific study is essential. The investigator can find out the studies related 

to evaluation or analysis of business studies textbook at plus-two level. By this consideration the investigator, take up the present study as “A critical-analytical 

study of the business studies textbook prescribed at the higher secondary class of Kerala state”.  

 

STATEMENT OF THE PROBLEM 
Textbooks are the major important sources of schools, without textbook there is like heart without soul. So the textbook of business studies in the higher 

secondary plus-two level has an important source of commerce students in plus-two classes. So in the present study the investigator intended to know the 

importance of business studies plus-two level textbook and its feasibility and appropriateness to the contemporary curriculum. 

Therefore, the problem stated as follows: 

“A CRITICAL-ANALYTICAL STUDY OF THE BUSINESS STUDIES TEXTBOOK PRESCRIBED AT THE HIGHER SECONDARY CLASS OF KERALA STATE”. 
 

DEFINITION OF KEY TERMS  
Following are the major definitions of key terms. 

CRITICAL-ANALYTICAL STUDY 

Critical-analytical study means looking very closely in detail to evaluate how far materials are appropriate and up to date to evaluate how far the evidences used 

in the material really proves the point to weigh up opinions arguments or solutions against the criteria. 

BUSINESS STUDIES TEXTBOOK  

In the present study the business studies textbook denotes the textbook on business studies prepared by State Council of Educational Research and Training 

(SCERT), Kerala, and prescribed as a textbook for higher secondary plus-two level. 

HIGHER SECONDARY CLASS 

The term higher secondary class refers to classes, which recognised as plus-two classes i.e. after 10
th

 class at higher secondary schools.  

KERALA STATE 

The state of Kerala is one of the state in India situates southwest corner of India’s map. It is a small and highly literate state in India. 
 

OBJECTIVES OF THE STUDY 
The present study has the following objectives.  

1. Critically examine the business studies textbook prescribed at the higher secondary class of Kerala State  based on the following dimensions,  

(i) Objectives 

(ii) Content 

(iii) Curriculum transaction 

(iv) Evaluation 

2. To derive creative suggestions from the subject experts for the improvement of the existing business studies textbook at plus-two level. 
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METHODOLOGY OF THE STUDY 
The methodology used for the present study was document analysis and a survey. 

DOCUMENT ANALYSIS 

The document used for the present study was the business studies textbook prescribed for higher secondary plus-two level by State Council of Educational 

Research and Training (SCERT), Kerala. 

SURVEY 

The investigator conducted a survey up on sample of 64 higher secondary commerce teachers from Ernakulum and Thrissur districts of Kerala state. Sixteen 

incomplete questionnaires eliminated. Therefore, the final sample was limited to 48,that shown in Table1. The sample was drawn under the method of simple 

stratified random sampling giving due representation to factors like sex, locale and type of management school. Besides these, 5 subject experts in the field of 

commerce education are randomly selected to express their opinion regarding the textbook of business studies at plus –two level. 

TOOLS AND DESIGNS  

The investigator preparing a questionnaire and collected responses from higher secondary school commerce teachers connected with the problem area 

(objectives, content, curriculum transaction and evaluation) of the textbook, that shown in Table2. Then computed the percentage of each response connected 

with the problem area and that shown in Table 3. Scoring-‘one’ point to each positive responses and ‘zero’ point to each negative responses. 

SCOPE AND LIMITATION OF THE STUDY 

The present study “A critical-analytical study of the business studies textbook prescribed at the higher secondary class of Kerala state” is intended to get a 

comprehensive idea about the existing prescribed business studies text book at plus-two level, higher secondary schools in Kerala. It is expected that the results 

of the analysis will help the investigator in making suggestions for improving the content of business studies textbook at plus-two level. 

LIMITATIONS 

1. The study was limited to a sample of 48 commerce teachers at higher secondary level. 

2. It is difficult to cover the textbook within the prescribed time limit. 

3. The study was limited to only two districts viz, Ernakulum and Thrissur districts of Kerala state. 

4. Only business studies textbook for plus two selected for study. 

5. Not all aspects of the textbook considered for analysis. Importance is give to the academic aspects only. 

6. Majority of commerce teachers working in Government schools are on temporary or guest basis and are fresh in this field. Therefore, they are not capable 

of making authentic opinion regarding the textbook. 

 

MAJOR FINDINGS OF THE STUDY 
The important findings of the study are: 

1. The objective dimension of the prescribed business studies textbook were some extent enough to formulated the objectives of teaching i.e., when 

considered the whole strata’s responses of teachers’, 50.69 percent of the total sample positively response and remaining 49.31 percent of the total 

sample negatively responses. 

2. The selection and organisation of the existing textbook content was done at a satisfactory level i.e. when considered the whole strata’s responses of 

teachers’,66.87 percent of the total sample positively response and remaining 33.13 percent of the sample were negatively responses. 

3. When considered the responses of teachers’ related to the curriculum transaction in the existing business studies textbook, 58.33 percent of the total 

sample were given positive responses and remaining 41.67 percent were given negative responses. From this, the investigator found that the method 

adopted for transacting the curriculum was an appropriate manner.  

4. The evaluation system followed in the prescribed business studies textbook was an appropriate manner but some extent i.e., 51.56 percent of the total 

sample were positively responses and remaining 48.44 percent were negatively responses. 

 

RECOMMENDATIONS & SUGGESTIONS 
1. The existing business studies textbook can accomplish the major objectives of the education. 

2. The time availability in accordance with the syllabus for instruction of the content in the existing textbook is not sufficient. 

3. The revised content of the business studies textbook is capable of solving commercial problem confronted by the students to some extent. 

4. The selection and organisation of the content of the existing textbook done well, but more updating of the content is required. 

5. The visuals in the existing textbook are not appropriate for curriculum transaction. 

6. The new systems of evaluation are not suitable to the existing textbook. 

7. The content in the existing textbook is not suitable for developing various organisational behaviour such as conducting, preparing, noting and drafting 

official activities. For developing these skills, more practical oriented exercises should be given. 

8. Introductory chapter is sufficient, but examples that are more practical added to the content. 

9. Language used in the existing textbook made simple for easy understanding. 

10. Use examples from real life situations for introducing the lessons. 

 

EDUCATIONAL IMPLICATIONS 
The present study makes a critical analysis of the existing prescribed textbook of business studies at plus-two level of higher secondary stage. Based on the 

findings following suggestions are made for improving the textbook of business studies at plus-two level. 

1. The content presented in the textbook must be helpful for developing various organisational behaviour among the students. 

2. The content should be up-to-date and more informative. 

3. Considerable material drawn from practical life situations and day-to-day life of the society should be included in the textbook. 

4. Language used in the textbook should be easy for easy understanding of the content. 

 

CONCLUSION 
Here the investigator studied about the prescribed business studies textbook at the higher secondary class of Kerala state based on certain objectives. The 

problem stated as “A critical- analytical study of the business studies textbook prescribed at the higher secondary class of Kerala state” conducted through 

document analysis and a survey method. The survey conducted among 48 higher secondary school teachers and data collected from using questionnaires. The 

data critically analysed by the statistical techniques computation of percentage. The investigator found important findings based on objectives and derived 

suggestions from the expert teachers in the field of business studies teaching. 

 

SCOPE FOR FURTHER RESEARCH 
1. This study can replicate to plus two Accountancy textbook. 

2. This study can be replicate to plus-one level. 

3. A comparison of plus-two business studies textbook with other plus-two textbook can be made. 

4. A critical study of the commerce curriculum at higher secondary stage can be made. 
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APPENDIX 

QUESTIONNAIRE 
General information 

• Name of the Teacher                                        : 

• Sex                                                                        : 

• Age                                                                       : 

• Name of the School                                          : 

• Type of the School                                            : Govt./Aided 

• Locality                                                                : Rural/Urban 

• Educational Qualification                                : 

• Teaching Experience                                         : 

• Number of In-service course attended         : 

 PLEASE READ THE ITEMS CAREFULLY AND PUT WRITE YES OR NO IN FRONT OF THE SAME. 

1. Are the business studies textbook has been accomplishing the major objectives of commerce education? 

2. Is this textbook creating curiosity among children?  

3.        Is this textbook creating an interesting or enthusiastic and attractive learning device for the learner? 

4.        In your opinion the time available according to the syllabus is sufficient for instruction of the content in the existing textbook? 

5.          Is this textbook helping the child to attend the international affairs?                                        

6.          Do you think that the content help students for understanding the principle and procedure related to business studies ?                                                                                 

7.           Is the textbook of business studies succeeded in the integration of the content like other subjects of  plus-two ?                                                                                                       

8.           Do you agree with the opinion “teacher an important role in the preparation of textbook ?                                                                                                                                             

9.           Do you satisfy in the psycho- arrangements and sequential presentation of the content?                                                                                                                                                   

10.            Is the existing textbook’s content developing various life skills among  students ? 

11.            Do you agree the textbook itself is the last word for the learner?   

12.              Do you think that the topics included in the existing textbook are affordable-for the higher secondary level ?                    

13.              Are the hand book (source book) of business studies beneficial to the teacher?          
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14.              Is the content in this book over loaded in nature?     

15.              Do you agree that the preparation of business studies textbook for plus-two On Activity Oriented Learning?                   

16.              Is this textbook helping the child for overcoming various organisational problems? 

17. Is it possible to employ scientific method in teaching business studies?                               

18.             Is this textbook succeeded in creating awareness about humanity, critical -thinking and concern over environment in the child?                                                              

19. Are the visuals in the existing textbook are appropriate for curriculum transaction? 

20. As a practicing teacher, the new system of evaluation is suitable to this textbook? 

21. Do you think the existing textbook provide enough practical work for the student to apply the theoretical knowledge?    

22. Is this textbook appropriate for terminal evaluation?   

23. Do you think that the learning in the textbook are practicable?                                                

24. Whether the revised content in business studies textbook is capable of solving commercial problem confronted by the students. Do you feel so?  

25. Do you agree that the existing textbook’s content helping for developing learners’ skills in organisational behaviour? Suggest your response. 

26. Whether the introducing chapter is suitable for the beginner learner, if not gives your suggestions. 

27. Language used in the existing textbook is simple and correct. If not specify your valuable suggestions. 

 

TABLES 
TABLE 1: BREAK-UP OF FINAL SAMPLE 

           Locale         Rural school           Urban school                              

 

      Total 

 

                Type of Mgt. 

Sex  

Private(Aided)        Government  Private(Aided)        Government 

Male 

Female  

6                                6 

6                                6              

6                              6  

6                              6 

                      24 

                      24 

                    

              Total 

12                             12 12                            12 ******* 

               24                  24                       48 

 

TABLE 2: DIMENSIONAL DISTRIBUTION OF QUESTIONS 

           Serial No           Dimensions             Item No                 Total  

               1      Objectivity        1,2,3,4,5,24                  6 

               2      Content 6,7,8,9,10,11,12,13,14,25                10 

               3      Curriculum Transaction    15,16,17,18,19,26,27                  7 

               4      Evaluation           20,21,22,23                  4 

            Total                 27 

 

TABLE 3: PERCENTAGE OF TEACHER’S RESPONSES ABOUT THE BUSINESS STUDIES TEXTBOOK BASED ON SELECTED DIMENSIONS 

          

           Serial No 

 

       Dimensions 

                                                Responses  

               Positive            Negative  

               1 objectivity                   50.69                49.31 

               2 Content                    66.87                   33.13 

               3 Curriculum Transaction                   58.33               41.67 

               4 Evaluation                    51.56                48.44 
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