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ABSTRACT 
The theme of Knowledge Management is very clear in the information society. This shows the crucial role of knowledge and more specifically the interaction 

between tacit-explicit, systemic -autonomous and simple-complex knowledge in the emergence of organizational knowledge. The internal nature of innovations is 

more expensive to implement and more effective. We test the hypotheses using the knowledge management and innovation in the Tunisian companies operating 

in different sectors. The data on knowledge management, the cost of implementation, the effectiveness and the source of innovation were collected from a 

sample of 70 Tunisian companies. The method used in this research is the questionnaire. The results showed that knowledge management has a significant effect 

on the parameters of the innovation process. 

 

KEYWORDS 
explicit knowledge, autonomous knowledge, complex knowledge, source of innovation, cost of implementation and innovation effectiveness. 

 

INTRODUCTION   
aced with strong competition of the market, organizations are forced to remain profitable. They recognize they can increase their productivity and 

reduce the internal costs to be more competitive on their core business (Srivastava et al, 2006). In this context, as knowledge is considered to be a lever 

for a sustainable competitive advantage, it is primarily associated with new technologies of information and communication (ICT). 

Chemitte (2008) has shown that the knowledge management is presented today as a major issue in the operation of organizations to develop innovation 

capabilities considered as sources of competitive advantage in more and more competitive markets. 

These two interacting variables, namely knowledge management and innovation are closely correlated. They take a preponderant place in organizations because 

of their strategic implications (Cantner et al, 2009). 

The objective of this research is to explain the influence of knowledge management on the parameters of the innovation process and t to describe a conceptual 

model that illustrates the relationships between these two variables already set and tests it in the context of the Tunisian companies. 

 

REVIEW OF LITERATURE 
THE KNOWLEDGE MANAGEMENT  

The Knowledge management is not a new concept. As soon as the early 1990s, the term "knowledge management" emerged in literature as business leaders 

and researchers began to examine the role of knowledge in organizations and how to manage (Pesqueux, 2004). 

In an attempt to better understand the typology of this concept, we use the work of Nonaka and Takeuchi (1995). According to this theory, there are two types 

of knowledge: tacit and explicit. 

Concerning the tacit knowledge, Nonaka and Von Krogh (2009) define it as «knowledge disarticulated and embodied in experience. It concerns the unwritten 

knowledge transmitted by word of mouth and which remains in the heads of employees». 

Indeed, explicit knowledge can be defined as the one that can be formulated in sentences (Nonaka and Von Krogh, 2009). It is codified and easily transferable by 

the information systems since it is easily captured and shared (Nonaka and Takeuchi, 1995). 

The literature review shows that the majority of studies have used both dimensions of knowledge (tacit and explicit knowledge). However, Whetten (1989, 

p.110, cited by Gopalakrishnan et Bierly, 2001)
1
 advice «two other types which are essentially: systemic / autonomous and simple/ complex». 

First, Chesbrough and Teece (1996, p.112, cited by Gopalakrishnan et Bierly, 2001)
2
 define «that autonomous knowledge can be developed and implemented 

independently of other knowledge and organizational processes». 

Second, Das and Teng (1998) consider that «systemic knowledge requires a comprehensive exchange of information to facilitate the integration of different fields 

of knowledge». 

Finally, the complex knowledge has been defined as «the extent to which knowledge is difficult to understand and use. It is associated with sophisticated 

knowledge» (Pelz, 1985). 

THE PARAMETERS OF THE TECHNOLOGICAL INNOVATION PROCESS 

Innovation is defined as a complex development process of new knowledge by the collective learning that involves and future success. It is an interactive 

learning process in which participants increase their knowledge and know-how through the exchange and experimentation (Nonaka and Takeuchi, 1995; Tidd et 

al, 2004). 

In literature, we have identified three key decision parameters in the innovation adoption process as the source of innovation, the cost of implementation and 

overall effectiveness. 

It represents the sources of adoption whether internally and externally. For the internal mode, it refers to the adoption of developed knowledge mainly within 

the company which leads to develop the basic skills of the company enabling to gain more profits (Gopalakrishnan and Bierly, 2001).  

Second, «internal sourcing of innovation helps with  the development of the firm’s core competencies and capabilities and allow the firm to appropriate more of 

the profits» (Bierly and Chakrabarti, 1996a). «External sourcing of innovations saves the firm the cost of development and may increase the speed of 

implementing innovations » (Kessler and Chakrabarti, 1996; Gold, 1987).  

The cost of innovation implementation has a strategic importance for several reasons:  

- «An efficient product development process is a key element of a firm’s cost leadership strategy » (Porter, 1985). 

- «Lower costs allow the firm more flexibility in pursuing a broader array of projects » (Cooper and Kleinschmidt, 1987). 

F
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- «An efficient process is a critical success factor for product innovation » « (Cooper and Kleinschmidt, 1987). 

The cost of implementing innovation is reduced if knowledge is transferred effectively in the various groups within the organization. Innovations are more 

effective in creating a sustainable competitive advantage (Grant, 1996). 

 

HYPOTHESES 
Our research aims to diagnose the effect of knowledge management on the three parameters of the innovation process. As it was illustrated in the research 

model, we propose that the type of knowledge should have an effect on one of the parameters of the innovation process. 

THE TACIT KNOWLEDGE AND THE SOURCE OF INNOVATION 

Grant (1996) found that explicit knowledge can be difficult to be seen from the outside of another organization. He added that the domestic supply of this type 

of knowledge helps the company to create a better basis of skills. 

Moreover, Ermine (2002) found that the process that is often put forward (collections of external information followed by process of decisions or actions), 

justifies the preponderance of external resources and neglects some internal ones. 

In fact, organizations were more effective if they could be transformed with the knowledge already contained in the memory of all the employees and business 

partners (Jacob and Pariat, 2000). 

In literature, it is recognized that the boundaries of an organization are endless through networks it can establish. Networks are extremely important today 

when we know that an organization can no longer rely on internal resources to remain efficient and competitive. 

The replications of internal knowledge are necessary for the preservation and development of the competitiveness of the company. They showed that the firm 

can improve efficiency by facilitating the dissemination of internal knowledge (Gopalakrishnan and Bierly, 2001). 

Gopalakrishnan and Bierly (2001) indicated that the  more explicit knowledge associated with innovation is , the less it will be an internal source of innovation. 

It shows that we can advance the following hypothesis. 

H (1): The more explicit the knowledge associated with an innovation is , the less likely it will be internally sourced. 

THE EXPLICIT KNOWLEDGE AND THE COST OF IMPLEMENTATION OF INNOVATION 

The process of adoption of innovations based on more tacit knowledge is a challenging process because of the lack of codifiability and the difficult to transfer 

learning from one innovation decision situation to another. Therefore, «the implementation process of tacit knowledge raises many problems. It is more 

expensive than explicit knowledge (Brown and Duguid, 1991, p.112, cited by Gopalakrishnan et Bierly, 2001)
3
, and it is difficult to incorporate innovations in 

other areas of knowledge implied due to the difficulty of transferring knowledge through "communities of practice" within the company». 

H (2): The explicit knowledge has an impact on the cost of implementation of innovation. 

THE EXPLICIT KNOWLEDGE AND INNOVATION EFFECTIVENESS  

Teece (1986) found that «when explicit knowledge is successfully implemented, it is more effective in creating a sustainable competitive advantage than 

innovations based on explicit knowledge, because it is more difficult for competitors to imitate». However, it is difficult for competitors to imitate because of the 

difficulties of development and implementation or exploitation. They require personal experience. Therefore, we can deduce that explicit knowledge is more 

effective than the tacit one the effectiveness of innovation. 

H (3): The explicit knowledge has a positive influence on the effectiveness of innovation. 

THE AUTONOMOUS KNOWLEDGE AND SOURCE OF INNOVATION 

Chesbrough and Teece (1996) indicated that «autonomous knowledge can be developed and implemented independently from other innovations and 

organizational processes». «Unaffiliated companies linked through arm’s-length contacts often cannot achieve sufficient coordination because each company 

wants to gain more from innovation and, therefore, is unwilling to share information freely »(Gopalakrishnan et Bierly, 2001, p.113). Every organization, due the 

lack of complete trust, believes the other will act in potentially opportunistic ways beyond its own ends (Das and Teng, 1998, p.113, cited by Gopalakrishnan et 

Bierly, 2001). There are internal and external sources of innovation. 

H (4): The autonomous knowledge has a positive and significant impact on the source of innovation. 

THE AUTONOMOUS KNOWLEDGE AND THE COST OF IMPLEMENTATION OF INNOVATION 

Mintzberg (1979, p.113, cited by Gopalkrishnan et Bierly, 2001)
4
 considered that «the coordination costs associated with systemic innovations are higher than 

those of autonomous innovations because the types of structural configurations and control mechanisms required for systemic innovations are more 

sophisticated and more expensive to put in place than those for autonomous innovations». «Systemic innovations require greater integration of diverse 

knowledge areas through liaison personnel». (Galbraith, 1973  and Mintzberg, 1979, p.113, cited by Gopalkrishnan et Bierly, 2001)
5
. 

Successful implementation of a systemic innovation requires that many experts work together by combining their knowledge base. 

H (5): The more autonomous the knowledge associated with an innovation, the lower the cost of implementation will be. 

THE AUTONOMOUS KNOWLEDGE AND EFFECTIVENESS OF INNOVATION 

Lippman and Rumelt (1982) identified that« “causal ambiguity” can sustain a competitive advantage; i.e. if the components of a system are linked together in an 

intricate manner; it will be difficult for others to determine and imitate the source of the competitive advantage. Since systemic innovations have more causal 

ambiguity than autonomous ones, greater effort is required to implement them successfully. However, when their adoption is completed, employees are likely 

to perceive greater benefits to be derived from them. On the contrary, more autonomous innovations are easier to implement and employees perceive them as 

conferring fewer benefits». 

H (6): The autonomous knowledge influence on the effectiveness of innovation 

THE COMPLEX KNOWLEDGE AND SOURCE OF INNOVATION 

Rogers (1983, p.114, cited by Gopalakrishnan et Bierly, 2001)
6
 argued that complex knowledge is difficult to understand and use. Original innovations will be 

perceived as more complex by organizational members because of the uncertainty associated with something new. In the same way, Kogut and Zander (1993) 

considered that if the technologies become more complex, companies tend to transfer them to their own subsidiaries. 

THE COMPLEX KNOWLEDGE AND THE COST OF IMPLEMENTATION OF INNOVATION 

Kline (1985) considers that the adoption of complex knowledge is more difficult and more costly than the simple one. Generally speaking, the implementation of 

complex innovations tend to be messy with multiple, cumulative and convergent, parallel and divergent streams of activity commonly termed as a ‘multiple 

sequence pattern of adoption’ (Schroeder et al., 1989; Poole, 1981, 1983, p.114-115, cited by Gopalakrishnan et Bierly, 2001)
7
.
 

Indeed, the processes of implementation of innovation tend to see more overlap between the steps, making the process more ambiguous the process of 

implementation of simple innovation tends to be more orderly, and follow what has been described as "unitary sequence model" (Gopalakrishnan and 

Damanpour, 1994). 

The implementation of simple innovation tends to be more orderly, and follow what has been described as "unitary sequence model" (Gopalakrishnan and 

Damanpour, 1994). 

H (8): The complex knowledge has an impact on the cost of implementing of innovation. 

THE COMPLEX KNOWLEDGE AND EFFECTIVENESS OF INNOVATION  

The complex knowledge« is more difficult to imitate by competitors. We can surmise that innovations, like resources, are more likely to confer competitive 

advantage to an organization when they are perceived by customers as rare, valuable and imperfectly inimitable» (Hall, 1996). 

Hall (1996) argued that customers perceive complex knowledge as more valuable than simple knowledge because they are more creative and sophisticated. 

Therefore, complex knowledge is more likely to be a source of competitive advantage. 

H (9): Complex knowledge has an influence on the effectiveness of innovation. 
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RESEARCH METHODOLOGY 
THE SAMPLE 

Out of the 86 companies that were contacted, only 70 returned the questionnaires, of which 16 proved actually usable (ie a response rate of 63.3%). Our final 

sample consists of 70 companies 

OPERATIONALIZATION OF VARIABLES 

In order to deal with this variable, we used different researches such as those of Anderson and Gerbing (1991), King (1992) and Gopalakrishnan and Bierly 

(2001). The respondents were asked to indicate their level of perception on each item for each variable. 

• AUTONOMOUS KNOWLEDGE  

Literature is rich in studies that have used empirical measures of autonomous knowledge. Three items are used to measure the independent variable. They were 

inspired by the study of Gopalakrishnan and Bierly (2001) in which the respondents were asked to respond to statements on a 5-point Likert scale where 1 

isequivalent to "very low" and 5 to "very high." 

• COMPLEX KNOWLEDGE  

Complex knowledge is an independent variable measured by a Likert scale where 1 is equivalent to "very low" and 5 to "very high." 

They were inspired by the study of Gopalakrishnan and Bierly (2001). 

• SOURCE OF INNOVATION 

It is a dependent variable measured by a dichotomous nominal scale. The respondents should indicate whether the source of innovation within their business is 

external (coded 0) or internal (coded 1). This scale is used in previous studies (Gopalakrishnan and Bierly, 2001). 

• COST OF IMPLEMENTATION OF INNOVATION 

The cost of implementation is a variable measured by a Likert scale where 1 is equivalent to "very low" and 5 to "very high." 

• EFFECTIVENESS OF INNOVATION 

The effectiveness of innovation is a dependent variable. These were inspired by the study of Gopalakrishnan and Bierly (2001). Therefore, it is measured by a 

Likert scale where 1 is equivalent to "very low" and 5 to "very high." 

 

DATA ANALYSIS AND INTERPRETATION OF RESULTS 
DATA ANALYSIS 

The information about knowledge management, the source of innovation, the cost of implementation and effectiveness of innovation have been collected from 

the questionnaire survey. In this research, two methods have already been used, namely the linear regression and the discriminant analysis. 

• EXPLICIT KNOWLEDGE AND SOURCE OF INNOVATION 

Explicit knowledge has a significant effect on the source of innovation due to its weight (1.541) in the study of the discriminant function between the two groups 

(hypothesis 1).Therefore, Tunisian firms tend to explain the effect of this knowledge and to consider  it as the most important factor in making the nature of the 

source of innovation. The Chi 2 test is 1. The Statistics Fisher T attributed to this variable is 0.193. The value of Wilk's Lambda is 0.968. This hypothesis was 

confirmed (Table 1 and 2). 

TABLE 1 : COEFFICIENTS DES FONCTIONS DISCRIMINANTES CANONIQUES STANDARDISEES 

 Fonction

1 

Connaissances explicites 1,541 

Connaissances autonomes,252 

Connaissances complexes -1,048 

• AUTONOMOUS KNOWLEDGE AND  SOURCE OF INNOVATION 

The variable "autonomous knowledge" has a significant effect on the source of innovation due to its weight (, 252) in discriminating between the two groups. 

The Chi 2 test is 1. The value 0.984 is the proportion of the total variance in the discriminant scores not explained by the differences between the groups. The T 

Fisher is 0.351. The value of Wilk's lambda is high (0.984), the variable is less discriminating. Hypothesis 4 was confirmed (Table 1 and 2). 

• COMPLEX KNOWLEDGE AND SOURCE OF INNOVATION 

According to tables 1 and 2, "complex knowledge" has a significant effect on the source of innovation due to its weight (-1.048) in discriminating between the 

two groups. The T Fisher attributed to this variable is high (0.482) and more discriminating. In contrast, most of Wilk's lambda is high (0.991) and the variable is 

less discriminating. The Chi 2 test is 1. Hypothesis 7 was confirmed. 

 

TABLE 2 : TEST D’EGALITE DES MOYENNES DES GROUPES 

 Lambda de Wilk’s F ddl1 ddl2 Signification

Connaissances explicites ,968 1,737 1 53 ,193 

Connaissances autonomes ,984 ,885 1 53 ,351 

Connaissances complexes ,991 ,501 1 53 ,482 

The linear regression shows the influence of the independent variables on the dependent ones, to measure the quality of the adjustment and to deduct the 

interpretation and the significant character of the estimated parameters. In this research, hypotheses H2, H3, H5, H6, H8 and H9 were analyzed by the method 

of the linear regression. 

• EXPLICIT KNOWLEDGE AND THE COST OF IMPLEMENTATION OF INNOVATION 

Hypothesis H2 tries to establish the influence of the explicit knowledge about the cost of implementation. The percentage of the variance explained is 19.74%. 

The estimated regression coefficient is significant (β = 0.474, p <0.05, Table 3). In other words, explicit knowledge has a significant influence on the cost of 

implementation of innovation. H2 hypothesis is confirmed. 

 

TABLE 3 : MATRICE DES CORRELATIONS DE PEARSON 

Etude des variables  Coût de mise en œuvre Efficacité  Connaissances explicites Connaissances autonomes Connaissances complexes  

Coût de mise en œuvre  

Efficacité  

Connaissances explicites  

Connaissances autonomes 

Connaissances complexes 

1 

0,340 

0,474 

0,506 

0,423 

 

1 

0,286 

0,340 

0,403 

 

 

1 

0,805 

0,843 

 

 

 

1 

0,849 

 

 

 

 

1 

**. La corrélation est significative au niveau 0.01 (bilatéral).                                     

*. La corrélation est significative au niveau 0.05 (bilatéral).                                       
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• AUTONOMOUS KNOWLEDGE AND COST OF IMPLEMENTATION OF INNOVATION 

Our research showed that Hypothesis 5 proposed that the more autonomous knowledge associated with innovation is, the lower the cost of implementation is. 

The regression of the variable cost of implementation of innovation explains (23.41%) of variations of the variable autonomous knowledge. The coefficient β is 

significant (Table 3, β = 0.506, p <0.05). For this variable, the standardized model takes the following form: Y = 0.506 X1 + ε. Hypothesis H5 is confirmed. 

• COMPLEX KNOWLEDGE AND COST OF IMPLEMENTATION OF INNOVATION 

The tables below indicate the regression of the variable cost of implementation of innovation that explains the rate of (14.829%) the variable complex 

knowledge. The estimated coefficient of regression is significant (β = 0.423, p <0.05). In other words, autonomous knowledge has a significant influence on the 

cost of implementation of innovation. Hypothesis H8 is confirmed. 

The model is presented as follows:                      

Y = 0.423 X2 + ε.                                                                                                                       (1) 

• EXPLICIT KNOWLEDGE AND EFFECTIVENESS OF INNOVATION  

Hypothesis H3 predicts the existence of a relationship between the dependent variable (the effectiveness of innovation) and the independent variable (explicit 

knowledge). This is not consistent with the results of a regression between these variables as the percentage of the explained variance is very low (8.2%). The 

estimated coefficient of regression is significant (β = 0.286, p <0.01). In other words, explicit knowledge has a significant impact on the effectiveness of 

innovation. Hypothesis H3 is confirmed. In fact, the model is:  

Y = 0.286 + ε X3.                                                                                                        (2) 

• AUTONOMOUS KNOWLEDGE AND EFFECTIVENESS OF INNOVATION 

Hypothesis 6 predicted that autonomous knowledge has an influence on the effectiveness of innovation. Autonomous Knowledge explains 11.6% of the 

effectiveness of innovation. The estimated coefficient of regression β is positive and significant at the 0.05 level’s (β = 0.340, p <0.05, Table 3).The model of this 

variable is shown as follows: 

Y = 0.340 + ε X4.                                                                                                        (3) 

Hypothesis H6 is confirmed. 

• COMPLEX KNOWLEDGE AND EFFECTIVENESS OF INNOVATION  

Our research shows that hypothesis 9 is confirmed by the analysis of the linear regression. The percentage of the explained variance is 14.829%. The complex 

knowledge has a significant influence on the effectiveness of innovation ((β = 0.403, p <0.05, Table 3). The standardized model takes the following shape:  

Y = 0.403 + ε X5.                                                                                                       (4) 

Generally, the standard model is presented as follows:  

Y = 0.506 X1 0.423 0.286 X2 + 0.403 X3 0.340 X4 X5 + ε.         (5) 

 

RESULTS AND DISCUSSION 
The main contribution of this paper is that we introduced and supplied a partial development of the concept of knowledge management, the source of 

innovation, the cost of implementation and the effectiveness of innovation. 

The purpose of this exploratory study is to a develop research in the areas of knowledge management and innovation. 

• EXPLICIT KNOWLEDGE 

According to the results, explicit knowledge affects the nature of the source, the cost   of implementation and the effectiveness of innovation. This relationship is 

confirmed in previous studies that have shown the link between knowledge management and innovation process. These results converge with the work of 

Gopalakrishnan and Bierly (2001) and that of Czarnitzki and Wastyn (2009). 

• AUTONOMOUS KNOWLEDGE 

The results concerning the hypothesis define the relationship between autonomous knowledge and the innovation process, regarding the nature of the source, 

the cost of implementation and the effectiveness of innovation, confirm very clearly the significant relation. The same result was found by Gopalakrishnan and 

Bierly (2001). 

• COMPLEX KNOWLEDGE 

The validation of the hypothesis associated with the complex relationship between knowledge and the innovation process, regarding the nature of the source, 

the cost of implementation and the effectiveness of innovation, shows the importance of knowledge management in improving the innovation process within 

the Tunisian company. This observation is coherent with that of Gopalakrishnan and Bierly (2001). 

  

CONCLUSION 
In the context of globalization of competition, accelerating of innovation, increasingly enhanced, this work examines the role of knowledge management in 

enterprises. 

The combination of different types of knowledge aims to improve the process of technological innovation through the creation of new knowledge that will lead, 

eventually, to the creation of a new product or service, etc. In an environment that is constantly changing. Knowledge and innovation remains an economic 

major stake to assure the sustainability of companies. The literature review showed that there is a relationship between knowledge management and the 

technological innovation process. In this perspective, Villacicencio (2000) explains that tacit knowledge increasingly interested the researchers as far as they 

support a part of the creative and innovative activity of firms. The review of the literature allowed to highlight the different factors of knowledge management 

that influence the process of technological innovation. It is important to consider the contribution of each factor on the process of innovation. 

Through the main conclusions resulting from this research, it is likely to make a real contribution at two levels:  

Firstly, at the theoretical level, this research comes to enrich the literature on the subject of knowledge management in relation to the innovation process in the 

Tunisian companies. 

Secondly, at the practical level, this study could lead managers of companies to dedicate more resources to systems of knowledge management (KM) susceptible 

to improve the process of technological innovation However, it is advisable to underline that the present research contains certain number of temporal limits 

and sampling. 

On the other hand, the fact that this research is largely based on the perception of different responsible businesses, we confront a subjectivity that may 

generalize the results. In the end, we intend to suggest some future avenues of research. It would be interesting to study the effect of the variables including 

that of tacit knowledge in the presence of other control variables. 

 

NOTES 
1. Whetten (1989), cited by Gopalakrishnan et Bierly, 2001, Analysing innovation adoption using knowledge – based approach, journal of engineering and 

technology management, JET-M, vol (18), p.110. 

2. Chesbroughand Teece (1996), cited by Gopalakrishnan et Bierly, 2001, Analysing innovation adoption using knowledge-based approach, Journal of  

engineering and technology management, JET-M, vol (18), p.112. 

3. Mintzberg (1979), cited by Gopalkrishnen et Bierly, 2001, Analysing innovation adoption using knowledge-based approach, Journal of  engineering and 

technology management, JET-M, vol (18),p.113.
 

4. Galbraith (1973) and Mintzberg (1979), cited by Gopalkrishnen et Bierly, 2001, Analysing innovation adoption using knowledge-based approach, Journal of  

engineering and technology management, JET-M, vol (18),p.113. 
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5. Rogers (1983), cited by Gopalkrishnen et Bierly, 2001, Analysing innovation adoption using knowledge-based approach, Journal of  engineering and 

technology management, JET-M, vol (18),p.114. 

6. Schroeder et al., (1989); Poole (1981, 1983), cited by Gopalkrishnen et Bierly, 2001, Analysing innovation adoption using knowledge-based approach, 

Journal of  engineering and technology management, JET-M, vol (18),p.114-115. 

7. Schroeder et al., 1989; Poole, 1981, 1983, p.114-115, cited by Gopalkrishnen et Bierly, 2001, Analysing innovation adoption using knowledge-based 

approach, Journal of  engineering and technology management, JET-M, vol (18),p.114-115. 

 

REFERENCES  
1. Anderson J.C., Gerbing, D.W (1991), ̋Predicting the performance of measures in a confirmatory factor analysis with a pretest assessment of their 

substantive validities ̋, Journal of applied psychology, vol .76, N° 5, pp.732-740. 

2. Bierly, P., Chakrabar\, A.K (1996a), ̋Technological learning, strategic flexibility, and new product development in the pharmaceu\cal industry ̋, IEEE 

Transactions on Engineering Management, vol.43, N°4,  pp.368–380. 

3. Boutelitane S (2005), ̋ Management des connaissances et processus d’innova\on, Cahier de recherche, Faculté des sciences économique et de ges\on ̋. HEC 

Genève, 5-12. 

4. Brown J.S ., Duguid, P (1991), ̋Organizational learning and communi\es-of-prac\ce: toward a unified view of working, learning, and innova\on ̋, 

Organization Science, vol. 2, N°1, pp.40-57.  

5. Cantner, U et al (2009), ̋The use of Knowledge Management by German Innovators ̋, Journal of Knowledge Management, vol13, N°6, forthcoming. 

6. Chemi`e, J (2008) : ̋Adop\on des technologies de l’informa\on géographique et ges\on des connaissances dans les organisa\ons. Applica\on à l’industrie 

de l’assurance pour la ges\on des risques naturels ̋, thèse de doctorat, Mines Paris Tech, 5. 

7. Chesbrough, H.W., Teece, D.J (1996), ̋When is virtual virtuous? ̋Organizing for innovation, Harvard Business Review, pp.65-73. 

8. Cooper, H.G ., Klein Schmidt, E.J, (1987), ̋New products: what seperates winners from lasers? ̋, Journal of Products Innovation Management, vol .9, pp.282-

294. 

9. Czarnitzki, D ., Wastyn, A (2009): ̋Does professional knowledge management improve innova\on performance at the firma level?  ̋, Centre for European 

Economic Research, 9. 

10. Das, T.K ., Teng, B. (1998): ̋Between trust and control: developing confidence in partner coopera\on in alliances ̋, Academy of Management Review, vol.23, 

N°3, 491-512. 

11. Ermine, J-L. (2002) : ̋Ini\a\on à la méthode MASK ̋, CDROM de l’université de technologie de Ttoyes. 

12. Evrard. et al. (2009), ̋ Market, Etudes et Recherches en Marke\ng, Fondement, Méthodes ̋. Dunod. 

13. Galbraith, J.R. (1973), ̋Designing, Complex organiza\ons ̋. Addison-Wesley, Reading, MA. 

14. Gopalakrishnan, S  ., Damanpour, F.(1994), ̋ Patterns of generations and adoption of innova\on in organiza\ons: con\ngency models of innova\on 

a`ributes ̋, Journal of Engineering and Technology Management, vol 11,pp.95-116. 

15. Gopalakrishnan, S., Bierly, P. (2001), ̋Analyzing innova\on adop\on using a Knowledge –based approach ̋, Journal of engineering and technology 

management, JET-M, vol.18, pp.107-130.     

16. Grant, R.M. (1996), ̋ Prospering in dynamically – compe\\ve environments: organiza\onal capability as knowledge integra\on ̋, Organization Science, vol.7, 

N°4, pp.375-387. 

17. Jacob, R., Pariat, L. (2000) : ̋Gérer les connaissances : Un défi de la nouvelle compé\\vité du 21ème siècle : informa\on, connaissance, interac\on, ges\on 

des ressources humaines ̋, rapport de recherche commanditée, Québec, Qc : CEFRIO, http://www.cefrio;qc.ca.     

18. Kessler, E.H., Chakrabar\, A.K. (1996),̋ Innova\on speed: a conceptual model of context, antecedents, and outcomes ̋, Academy of Management Review, 

vol.21, pp.1143–1191. 

19. King, N. (1992), ̋Modeling the innovation process: an empirical comparison of approaches, Journal of occupa\onal psychology ̋, vol .65, pp.89-100.   

20. Kogut, B  ., Zander, U. (1993), ̋ Knowledge of the firm and the evolutionary theory of the multinational corporation, Journal of International studies, vol .24, 

pp.625-645. 

21. Lippman, SA ., Rumelt, ., R.P. (1982): ̋ Uncertain imitability: analysis inter firms differences in efficiency under compe\\on ̋, Belle Journal of Economis, vol 

.13, pp.418-438. 

22. Nonaka, I ., Takeuchi, H .(1995):,̋ The Knowledge creating company: how Japanese companies create the dynamics of innova\on ̋, Oxford University Press, 

284.  

23. Nonaka, I., Krogh, G. (2009), ̋Tacit Knowledge and Knowledge conversion: Controversy and Advancement in Organiza\onal Knowledge Crea\on Theory ̋, 

Organization Science, vol .20, N° 3, pp.635-652. 

24. Pelz, D.C. (1985), ̋Innova\on complexity and the sequence of innova\ng stages. Knowledge: crea\on, diffusion, u\liza\on ̋, vol .6, N°3, pp.261-291. 

25. Pesqueux, J.Y. (2004) : ̋Apprentissage organisationnel, économie de la connaissance : mode ou un modèle ? ̋, cahier de LIPSOR, série recherche n°6, 

http://www.cnam.fr/lipsor. 

26. Porter, M. (1985), ̋Compe\\ve Advantage ̋. Free Press, New York 

27. Rogers, E.M. (1983), ̋Diffusion of innova\on ̋. Free Press, New York. 

28. Srivastava, N et al. (2006), ̋ Screening for intra and inter specific variability for salinity tolerance in pigeonpea (Cajanus Cajan) and its related wilds species ̋, 

ICRISAT, ejournal, vol .2, N° 1. 

29. Teece, D.J. (1986), ̋Profiting from technological innovation: implications for integration, collaboration, licensing and public policy, Research Policy, vol .15, 

pp.285-305. 

30. Tidd, J et al. (2006) : ̋Management de l’innovation : intégration du changement technologique, commercial et organisationnel ̋, De Boeck & Larciers, 

Bruxelles, Belgique. 

31. Whe`en, S. (1989), ̋what cons\tutes a theorical contribu\on? ̋ Academy of management review, vol .14, N° 4, pp.490-495. 

32. Zaltman, G et al. (1973), ̋Innova\ons and Organiza\ons ̋. Wiley, New York. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



VOLUME NO. 3 (2013), ISSUE NO. 03 (MARCH)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

139 

REQUEST FOR FEEDBACK 
 

Dear Readers 

 

At the very outset, International Journal of Research in Commerce, IT and Management (IJRCM) 

acknowledges & appreciates your efforts in showing interest in our present issue under your kind perusal. 

 

I would like to request you to supply your critical comments and suggestions about the material published 

in this issue as well as on the journal as a whole, on our E-mail i.e. infoijrcm@gmail.com for further 

improvements in the interest of research. 

 

If you have any queries please feel free to contact us on our E-mail infoijrcm@gmail.com. 

 

I am sure that your feedback and deliberations would make future issues better – a result of our joint 

effort. 

 

Looking forward an appropriate consideration. 

 

With sincere regards 

 

Thanking you profoundly 

 

Academically yours 

 

Sd/- 

Co-ordinator 

 

 

 

 



VOLUME NO. 3 (2013), ISSUE NO. 03 (MARCH)  ISSN 2231-5756 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

V

 


