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ABSTRACT 

Development motive of initiatives is to support the section which was ignored and for this purpose, in India, a series of initiatives in the form of organizations to 

support and schemes have been introduced. Amongst the different such classes and strata of the society, backward classes have faced the challenges to pace-up 

with the main stream of development and as such, states have introduced programmes to strengthen them. Backward classes population in Himachal Pradesh is 

between 15 to 16 percent of its total population. With a view to support backward classes, Himachal Pradesh Backward Classes Finance & Development Corporation 

was set-up on 31st January, 1994 as a Government of Himachal Pradesh Undertaking under the aegis of Ministry of Social Justice and Empowerment. The main 

motives of the Corporation were to assist the backward classes for uplifting them socially, economically and educationally. In this regard, the Corporation has a 

package of schemes and programmes. The present research paper attempts to analyze the role and behaviour of HBCFDC as per the perception of beneficiaries. 

 

KEYWORDS 
Himachal Pradesh Backward Classes Finance & Development Corporation, backward classes. 

 

JEL CODE 
E60 

 

THE CONCEPT 
evelopment has ever been the pivot of shifting the society towards a comfortable and qualitative life but at the same time, it has been proved a step to 

divide and creating disparity in the society by spreading it into social strata of prosperous and weak in terms of different criteria of financial, religious, 

caste based, region- based, creed-based and other ways. The division of the society has impacted to strengthen one segment at the cost of others. This 

has been observed from the ancient times and when today, democratic, developed and unbiased society is talked about, promulgation of regulation and their 

implementation has the prime preference to remove all sorts of disparities. The motive of initiatives is to support the section which was ignored and for this 

purpose, in India, a series of initiatives in the form of organizations to support and schemes have been introduced. Amongst the different such classes and strata 

of the society, backward classes have faced the challenges to pace-up with the main stream of development and as such, states have introduced programmes to 

strengthen them. 

Himachal Pradesh being in the Himalayan ranges has a tough life-style. The state is bounded within a small landscape of 55673 square kilometers and having nearly 

70 lakh population as yet. The State has 12 administrative districts and the population of Backward classes in the State is between 15 to 16 percent. With a view 

to support these backward classes, Himachal Pradesh Backward Classes Finance & Development Corporation was set-up on 31st January, 1994 as a Government 

of Himachal Pradesh Undertaking under the aegis of Ministry of Social Justice and Empowerment. The main motives of the Corporation were to assist the backward 

classes for uplifting them socially, economically and educationally. In this regard, the Corporation has a package of schemes including Term-loan, Margin Money 

Loan, General Loan, Swarnim Loan, New Education Loan and Interest Free Study Loan Schemes. Apart from these schemes, the Corporation has programmes like 

Skill Up-gradation and Capacity Breeding Development Programmes to boost-up these segments of the society. In this regard, the Corporation propagates masses 

through awareness camps and programmes. How far, the Corporation has succeeded in its venture is a research issue which is based upon the perception of the 

beneficiaries and the present research paper attempts to analyze the role and behaviour of HBCFDC as per the perception of beneficiaries. 

 

REVIEW OF LITERATURE 
The selective researches relevant for the research area have been reviewed as depicted below: 

Sujatha (2002)1has stated in her researched work “The Other Backward Classes Composition, Characteristics and Empowerment”, that the term backward classes 

had a less fixed and definite reference. It had been there but had a variety of referents. It had shifted rapidly in meaning and it had come to mean different things 

in different places. According to the author, there are ten denotations of the term backward classes. These include depressed classes, untouchables, SCs, aborigi-

nals and hill tribes and criminal tribes etc., and all communities deserving special treatment excepting the untouchables, all communities above the untouchables 

but below the most advanced ones, communities other than the highest or most advanced, and communities meeting non-communal tests of backwardness. 

Yadav (2002)2in her research article “Other Backward Classes: Then and Now” discussed about the first Backward Classes Commission in context to the issues of 

reservation among these backward classes. She admits that reservation is acquiring a greater salience in electoral politics, however, the question remains whether 

the other backward classes as a category for public policy in contemporary India is still a measure for social and educational empowerment or has it dovetailed to 

a mere political trump card. She admits that in India, backward classes constitute an important section of the society.  

Sinha (2005)3in his work entitled “Backward Classes in India: Various Dimensions”, discussed that OBs is one of the major segment of Indian society. He believes 

that in order to make progress it is very important to understand and give importance to this section of society. Accordingly, Government has implemented various 

programmes and policies in order to uplift their social, economic and educational condition. In order to step ahead for the development of this section government 

has taken the step of reservation for disadvantaged groups in various forms. 

Kewal Krishan, (2008)4in his research work, “A Critical Evaluation of Himachal Pradesh Scheduled Castes and Scheduled Tribes Development Corporation 
Schemes on Beneficiaries” studied the role of Himachal Pradesh SC and ST Development Corporation in development of SCs and STs of the state on the basis of 

various schemes offered by this Corporation for financial assistance for their socio-economic development. 

Devnath and Biswas (2015)5in their book entitled “Other Backward Classes in India” have made an attempt to go through the genesis of emergence of backward 

classes in India and also have discussed various backward communities in general in India. In this book government policy related to backward communities has 

also been analyzed. In this book they have made an attempt to analyze the socio-economic and educational condition of the backward communities in India. 

D
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Based upon the researches it is observed that socio-economic dimension of development of the backward classes has been paid emphasis by the scholars but the 

perspective of role and behaviour of the assisting agencies in this direction according to the beneficiaries has not been covered much. The present research is an 

endeavor in this direction. 

 

OBJECTIVES OF THE STUDY 
The objectives of the research paper are as under: 

1. To examine the role of HBCFDC for assisting the beneficiaries as per their perspective. 

2. To analyze the perception of beneficiaries regarding behaviour of employees of the Corporation while dealing with them. 

 

SCOPE AND RESEARCH METHODOLOGY 
The research was conducted on the basis of primary data collected from beneficiary respondents as per the list of beneficiaries with the Corporation. The infor-

mation and data were collected from Shimla district and three blocks; Rampur, Theog and Mashobra were selected. Sample of 90 respondents was taken from all 

the three blocks. Data collected from the respondents has been analyzed by applying the descriptive tools of analysis like Mean, Standard Deviation, Skewness 

and Kurtosis. The results and findings are as under: 

 

RESULTS AND FINDINGS 
Based upon the responses taken from the beneficiary respondents the results and findings are as under: 

 
TABLE 1: ROLE OF HBCFDC FOR ASSISTING THE BENEFICIARIES AS PER THEIR PERSPECTIVE 

Statement N Mean Std. Deviation Skewness Kurtosis 

Awareness 90 3.1 1.3 -.08 -1.30 

Preference 90 3.6 1.0 -.99 .49 

Change in Economic Status 90 3.5 1.0 -.87 .06 

Change in Social Status 90 3.5 1.0 -.67 -.33 

Time gap between request and procurement of loan 90 3.0 1.2 -.10 -1.37 

Convenience for taking loan 90 3.7 1.1 -.97 .11 

Risk factor 90 4.2 0.9 -1.56 2.70 

Time frame for repayment of loan 90 2.7 1.2 .42 -.99 

Encouraging repayments 90 2.6 1.2 .39 -.94 

Improvement in Financial Status 90 3.4 1.0 -1.00 .19 

Services satisfaction 90 3.8 1.0 -1.17 .94 

Regarding the awareness of Schemes with the Corporation it is analyzed that the people are uncertain as the mean score has been calculated 3.1, however it lies 

between the response falling under “Agree” and “Disagree” as the value of Standard Deviation is 1.3. It is needless to mention that the responses in majority fall 

under “Agree” as the value of Skewness is -.08 and is platykurtic. Thus, it can be stated that regarding awareness people agree that they are aware of the schemes 

of the corporation. 

It is analyzed that the people prefer to take loan from HBCFDC as the mean score has been calculated 3.6, which is more towards “Agree” and the value of Standard 

Deviation is 1.0 which ensures that people prefer to take loan from the corporation for many reasons. The value of Skewness is -.99 which finally confirms that 

majority of responses lie towards “Agree”. Therefore, it can be stated that people prefer taking loan from the Corporation. 

Regarding the change in economic status it is analyzed that the response of the respondents is falling under “Agree” as the mean score has been calculated 3.5 

and value of standard deviation is 1.0. So, it is observed that the majority of responses fall under “agree” as the value of skewness is -.87. Thus, it can be stated 

that people find some changes in their economic status after availing the financial assistance from the corporation. 

The mean score for change in social status has been calculated 3.5 and the value of Standard deviation is 1.0, indicating that the responses of majority of people 

fall under “Agree”. The value of Skewness is -.67 which finally gives a confirmation that majority of people agree that they feel change in their social status after 

availing loans from the corporation under various Schemes.  

It is analyzed that people are uncertain regarding the gap between applying for the loan and procurement of loan is too long as the mean score has been calculated 

3.0, however it lies somewhere between “Agree” and “Disagree” as the value of Standard Deviation is 1.2. Yes, people believe that there is a long gap between 

applying for loan and procurement of loan as the value of Skewness is -.10 which tells us that the majority of people “Agree” to the statement. 

Regarding the Convenience felt while taking loan from the corporation it is analyzed that people feels that it is very convenient to take loan from the corporation 

as the mean score has been calculated 3.7, the majority of responses lies towards “Agree” as the value of Standard Deviation is 1.0 and value of Skewness is -.967. 

Thus, it can be stated that people find it convenient to take loan from HBCFDC. 

Regarding the risk factor involved in taking loan from the corporation it is analyzed that people strongly believe and “Agree” that taking loan from the Corporation 

is less risky. This is proved as the mean score has been calculated 4.200 and falls under “Agree” and further Standard Deviation is calculated.93 and value of 

Skewness is -1.56. Therefore, it can be strongly stated that beneficiaries believe that taking loan from the Corporation is less risky. 

For the statement that more time is required for the repayment of loan it is analyzed that people don’t want more time for repayment as the mean score has been 

calculated 2.7, however it lies in between “Disagree” and “Uncertain”. The value of Standard Deviation is 1.26 and Skewness is calculated as.42, in case of Kurtosis, 

the values are negative which depicts that the distribution is platykurtic i.e., flatter than normal distribution with a wider peak. Thus, it can be further stated that 

the beneficiaries believe that they don’t need more time for the repayment of loan. 

Regarding the encouragement of taking loan due to repayment time it is analyzed that people disagree as the mean score has been calculated 2.6. The value of 

Standard Deviation is calculated 1.2 that is towards uncertain. It is needless to mention that the majority of responses lie in between “Disagree” and “Uncertain” 

as value of Skewness is.388 and in case of Kurtosis, the values are negative which depicts that the distribution is platykurtic i.e., flatter than normal distribution 

with a wider peak. So, it can be stated that the repayment time is not a factor which encourages the beneficiaries to take loan from the Corporation. 

While analyzing the improvement in financial status of OBCs, it was observed that people were uncertain as the mean score has been calculated 3.4, however it 

lies somewhere in between “Agree” and “Disagree” as the value of Standard Deviation is calculated 1.0. The value of Skewness is -1.003, which indicates that 

majority of people fall under “Agree” and the value of Kurtosis is.19, which depicts that the distribution is Lacto Kurtic. Thus, it can be stated that beneficiaries 

agree that they have improved financially after availing the financial assistance from the Corporation. 

For the purpose of analyzing the satisfaction of people towards the services of HBCFDC, the value of mean has been calculated which comes to be 3.8, which 

presents that people are “uncertain” but the value of Standard Deviation is 1.0 which takes it more towards “Agree”. The value of Skewness is -1.2 which again 

indicates that the majority of people replied “Agree”. The value of Kurtosis is.955 and is leptokurtic thus further indicating that people are satisfied with the 

services of the Corporation. 

 

  



VOLUME NO. 13 (2022), ISSUE NO. 3 (MARCH)   ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

3

TABLE 2: PERCEPTION OF BENEFICIARIES REGARDING BEHAVIOUR OF EMPLOYEES OF THE CORPORATION 

Statement N Mean Std. Deviation Skewness Kurtosis 

Honest 90 3.9 1.16 -1.10 .52 

Timely & Good Services 90 3.8 1.11 -1.13 .52 

Friendly Behaviour 90 3.8 1.02 -1.20 .94 

Qualified Staff 90 3.9 .97 -1.43 2.09 

Faith & Confidence 90 3.9 1.18 -1.30 .84 

Strict Supervision 90 3.5 1.29 -.69 -.76 

Fair Dealing 90 3.9 1.18 -1.15 .36 

Favoritism 90 2.3 1.26 .71 -.75 

Aggressive 90 2.3 1.27 .79 -.56 

Provides Information 90 3.6 1.05 -1.12 .46 

Good Behaviour 90 3.8 1.16 -.87 -.27 

Helpful 90 3.7 1.23 -1.00 -.08 

Regarding the honesty of employees of the Corporation it is analyzed that the people are uncertain but more towards agree as the mean score has been calculated 

3.9, however indicating that the responses towards “Agree” as the value of Standard Deviation is 1.06 and Skewness is -1.10. The value of Kurtosis is.52, which is 

a positive value showing that the distribution is leptokurtic. So, it can be well analyzed that the majority responses are in “Agree”. Therefore, it can be stated that 

beneficiaries feel that the staff of the Corporation is honest. 

While analyzing the staff towards providing timely and good services the mean score is calculated as 3.8. This indicates that people are uncertain but more towards 

agree as the value of Standard Deviation is 1.11. It is meaningless to mention that the responses in majority fall under “Agree” as the value of Skewness is -1.12 

and value of Kurtosis is.52 showing that the distribution is leptokurtic. Thus, it can be stated that the people believe that the staff of Corporation provides timely 

and good services to the beneficiaries, whenever they visit the Corporation. 

Further it is analyzed about the behavior of the employees that it is friendly as mean comes out to be 3.8 which indicates “uncertain” but again more towards 

“Agree” as the value of Standard Deviation has been calculated as 1.01 and value of Skewness is -1.20. Thus, indicates that more responses are towards “Agree”. 

The value of Kurtosis is.94, a leptokurtic distribution. From the above analysis it can be stated that people agree that the behavior of employees of the Corporation 

towards them is good and friendly. 

The mean of the perception of beneficiaries towards the qualification of the staff is calculated 3.9, Standard Deviation is calculated.96 and Skewness is calculated 

as -1.43. This indicates that the majority of responses fall under “Agree”. Further Kurtosis has been calculated 2.08, showing a mesokurtic distribution. Thus, from 

the above analysis it can be stated that the beneficiaries agree to the statement that the employees of the Corporation are well qualified. 

Regarding Faith and Confidence towards the employee of the Corporation the beneficiaries are uncertain as the mean score has been calculated as 3.9, however 

it lies in between the response falling under “Agree” and “Disagree” as the value of Standard Deviation is 1.17. The value of Skewness is -1.30. Thus, it is clear that 

the majority of responses fall under “Agree”. The value of Kurtosis is.836 means that the distribution is leptokurtic. Thus, it can be stated that the beneficiaries 

have faith and confidence on the employees of the Corporation. 

The analysis is also made about the strict supervision of the staff of the Corporation. The mean score for the same is calculated as 3.5 which show that people are 

uncertain about the strict supervision. The value of Standard Deviation is 1.29, which indicates that the responses lie somewhere in between “Agree” and “Disa-

gree”. The value of Skewness is -.69 which indicates that maximum responses are under “Agree”. The value of Kurtosis is -.76, which is a platykurtic distribution. 

Thus, it can be stated that the beneficiaries find there is strict supervision while lending and repayment of loans. 

Regarding fair dealing of the staff of the Corporation it is analyzed that people are uncertain as the mean score has been calculated 3.9. The response lies in 

between “Agree” and “Disagree” as the value of Standard deviation is 1.18. The value of Skewness is -1.15 which shows that majority of responses fall under 

“Agree”. The distribution is leptokurtic as the value of Kurtosis is.36. Therefore, it can be stated that the staff of the Corporation is fair enough in dealing with the 

beneficiaries. 

Favoritism from employee is another aspect studied to analyze the behavior of the employees of the Corporation. The mean score has been calculated 2.3 which 

show that the beneficiaries disagree about any favoritism. Further the value of Standard Deviation is 1.26 which indicates that the responses lie somewhere in 

between “Strongly Disagree” and “Uncertain”. The value of Skewness has been calculated.71. The distribution is platykurtic. Thus, it indicates that beneficiaries 

are uncertain whether the employees of the Corporation have some favoritism or not towards the beneficiaries of the Corporation. 

Regarding the aggressive approach of the employees of the Corporation it has been analyzed that beneficiaries disagree as the mean score has been calculated 

2.3. However, it lies between the response falling under “Strongly Disagree” and “Uncertain” as the value of Standard Deviation is 1.27. The responses in majority 

fall under “Uncertain” as the value of Skewness is.79 and it is a platykurtic distribution. Thus, it can be stated that the beneficiaries are not sure about the aggressive 

behavior of the employees of the Corporation. 

Further the perception of beneficiaries is analyzed whether the employees of the Corporation provides all the required information or not. It has been analyzed 

that beneficiaries are uncertain as the mean score has been calculated 3.6. It lies somewhere in between “Agree” and “Disagree” as the value of Standard deviation 

is 1.04. the value of Skewness has been calculated -1.12 and the distribution is leptokurtic, which indicates that the majority of responses fall under “Agree”. So, 

it can be said that the employees of the Corporation are cooperative and provides all the required information to the beneficiaries at the time of their visit to the 

Corporation. 

Regarding the behavior of the employees of their Corporation it has been analyzed that the beneficiaries are uncertain as the mean value is 3.8. The responses 

somewhere lie in between “Agree” and “Disagree” as Standard Deviation has been calculated as 1.15. Further the value of Skewness is -.87 indicating that the 

majority of responses fall under “Agree”. The distribution is platykurtic as the value of Kurtosis is -.27. Thus, it can be stated that according to the responses of the 

beneficiaries it is clear that the behavior of employees of the Corporation is good. 

Further it is analyzed that the employees of the Corporation are very helpful. This can be said as the mean score is calculated 3.7 which shows uncertain response 

but the value of Standard Deviation that is 1.23 indicates that the response lies in between “Agree” and “Disagree”. The value of Skewness is -1.00 and distribution 

is platykurtic which further proves that the majority of the responses lie under “Agree” stating that employees of the Corporation are helpful and render their help 

whenever required. They help beneficiaries in order to understand the schemes. 

 

CONCLUSION AND SUGGESTIONS 
From the above study it is clear that this class of population is not much aware about the function and schemes of the corporation. In order to spread awareness 

among the OBCs about the corporation and the schemes which can benefit them, the corporation should organize awareness camps in backward areas so that 

more people can avail the benefits from the corporation. The management of the corporation should search for appropriate methods of making people aware 

about the corporation and benefits given by the corporation to OBCs. 

The behavior of the staff of the corporation should be proper and patient so that they may properly provide guidance to the people who are not aware about the 

schemes offered by the corporation. 

For the effective implementation of schemes of the corporation proper technical supervision and guidance is required at different levels of the corporation. 

Informative campaigns and awareness camps should be started and organized at village level by taking the help of village development officer, field staff and gram 

panchayats in order to achieve the desired goals. In the study it is revealed that the potential beneficiaries are scattered and are left ignored of various facilities, 

incentives and consideration available from the corporation. The implementation of informative campaigns and awareness camps will be a informative step for 

the potential beneficiaries to know about the schemes of the corporation. 
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