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A STUDY ON ATM CARDS AND MODES OF DIGITAL PAYMENTS IN BANKS 
 

Dr. NEERAJ KUMAR SADDY 
HEAD 

P.G. DEPARTMENT OF COMMERCE 
R. K. ARYA COLLEGE 

NAWANSHAHR (S.B.S. NAGAR) 
 

ABSTRACT 
The banking system in India is facing challenges with stiff competition and advancement of technology. Now a day’s Banks are 
providing more and more ATMs servicing as transaction device. ATMs can be used as an advertising channel for business companies 
to advertise their own products or third-party products and services. In the present research paper attempt is made to study the 
no. of ATMs in India and also various modes for digital payments used in commercial banks. ATM card, popularly known as a bank 
card, enables a customer to perform banking tasks at ATMs and make point-of-sale transactions. In some countries still cash is 
highly used but instead of this trend towards digital payment methods are increased. Cash is preferred due to zero cost on trans-
actions and because it is the first preference of some customers’, although the retaining, collecting, transporting and processing of 
cash by banks and other financial institutions have become increasingly costly. All traders who accepting digital payment methods, 
all of them accept debit cards, online payments and many also accept mobile payments. The advantages of digital payment meth-
ods for merchants/ traders are instant payment, quick transactions and reliability, simple of use for both customer and dealers. It 
is easily also providing a traceable proof of payment for both of them.  
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(A CASE STUDY OF BHAVAN’S VIVEKANANDA COLLEGE OF SCIENCE, HUMANITIES AND 

COMMERCE, SAINIKPURI) 
 

Dr. D SANJEEVA RAO 
ASST. PROFESSOR 

BHAVAN'S VIVEKANANDA COLLEGE OF SCIENCE, HUMANITIES & COMMERCE 
SAINIKPURI 

 
RACHANA SHARMA 
ASST. PROFESSOR 

BHAVAN'S VIVEKANANDA COLLEGE OF SCIENCE, HUMANITIES & COMMERCE 
SAINIKPURI 

 
ABSTRACT 

Spirituality in Organisations refer to holistic development of employees in an organisation. This can be achieved by establishing 
trust, confidence, morality, loyalty and competitive spirit amongst employees. In order to set up spirituality in organisations a 
value-based system shall be adopted. The boundaries of such set up would definitely increase the mutual trust among the employ-
ees and seek growth and development of an institution. Spirituality involves acknowledging employee’s integral role with a pur-
poseful evolution of life within the organisations. Exploring universal concepts like love, compassion, wisdom, and truth is central 
to spirituality. This exploration is accompanied by an awareness that certain individuals, like saints or enlightened beings, have 
attained and demonstrated heightened levels of development compared to the average person. Such organizations foster a cultural 
awareness that recognizes the dual aspects of individuals – their intellectual capacity and spiritual essence. The concept empha-
sizes by engaging in meaningful work which contributes to a sense of purpose and connection with fellow human beings and also 
cultivates a communal spirit within the organizational context. The present study is undertaken to establish an association between 
the practicing spirituality in organisation and overall personality growth and enhanced performance among peer group. In this  
context Bhavan’s Vivekananda College is taken as a case study which provides an intellectual and spiritual practices on regular 
basis to the peer group through a spiritual organisation, Vivekananda Institute of Human excellence. 
 

  

http://ijrcm.org.in/


VOLUME NO. 15 (2024), ISSUE NO. 1 (JANUARY)   ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

3 

REQUEST FOR FEEDBACK 
 

Dear Readers 
 
 
At the very outset, International Journal of Research in Commerce & Management (IJRCM) acknowledges & 
appreciates your efforts in showing interest in our present issue under your kind perusal. 
 
I would like to request you to supply your critical comments and suggestions about the material published 
in this issue, as well as on the journal as a whole, on our e-mail infoijrcm@gmail.com for further improve-
ments in the interest of research. 
 
If you have any queries, please feel free to contact us on our e-mail infoijrcm@gmail.com. 
 
I am sure that your feedback and deliberations would make future issues better – a result of our joint effort. 
 
Looking forward to an appropriate consideration. 
 
With sincere regards 
 
Thanking you profoundly 
 
Academically yours 
 
Sd/- 
Co-ordinator 
 
 
 

DISCLAIMER 
The information and opinions presented in the Journal reflect the views of the authors and not of the Journal 
or its Editorial Board or the Publishers/Editors. Publication does not constitute endorsement by the journal. 
Neither the Journal nor its publishers/Editors/Editorial Board nor anyone else involved in creating, producing 
or delivering the journal or the materials contained therein, assumes any liability or responsibility for the 
accuracy, completeness, or usefulness of any information provided in the journal, nor shall they be liable for 
any direct, indirect, incidental, special, consequential or punitive damages arising out of the use of infor-
mation/material contained in the journal. The journal, neither its publishers/Editors/ Editorial Board, nor any 
other party involved in the preparation of material contained in the journal represents or warrants that the 
information contained herein is in every respect accurate or complete, and they are not responsible for any 
errors or omissions or for the results obtained from the use of such material. Readers are encouraged to 
confirm the information contained herein with other sources. The responsibility of the contents and the 
opinions expressed in this journal are exclusively of the author (s) concerned. 

http://ijrcm.org.in/
mailto:infoijrcm@gmail.com
mailto:infoijrcm@gmail.com


VOLUME NO. 15 (2024), ISSUE NO. 1 (JANUARY)   ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

I 
 

http://ijrcm.org.in/

