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ABSTRACT 
India is a leading developing country in all possible areas of Economically, Politically and in military aspects. The major problems to achieve these goals are 

explosively increasing population, food scarcity and youth unemployment. Indian government officials were trying to overcome these problems through making 

strategies and policies. This is well known fact that if the power and energy of youth is not utilizes in constructive manner it become destructive and lethal to not 

only for society but also for the nation. So the major challenge in the front of policy makers is providing working opportunities in constructive or developing 

manner to the unemployed youth. In these concerns the Small and Micro level industries plays a key role to eradicate the unemployment by providing job 

opportunities among the youth in Indian scenario. The present study is based on secondary data is a case study of Ajmer district and role of Small Scale industries 

in providing employment opportunities to the youth.            
 

KEYWORDS 
small scales industries, unemployment. 
 

INTRODUCTION 
t many manufacturing environments, small flexible production units or small scale industries are currently more competitive than rigid, capital-intensive 

mass production installations or units. The main factor governing this is at the large scale industries or larger enterprises emphasis usually on the large 

batch orders at low unit price, so the profit share is become large. While, on the other side Small or Medium scale industries production is enough to 

maintain the quantity and quality, both the standards. In general larger enterprise are usually measured I terms of their throughput or market capitalization, 

Small and Medium enterprise are usually defined in term of their man power.  

According to time economy is growing, albeit slowly and jerkly, the importance of Small and Medium enterprise tended to under-rated although their 

contributions to the GDP were by no means negligible. It also remains true that the level of activity in the Small and Medium scale enterprise sector is closely 

related to the economy as whole. There are several documentations, those shows that; there is inversely proportional relation between the recession and the 

number of Small and Medium scale enterprise (means during recession there is clear demarcation of Small and Medium scale enterprise number decline). 

Small and Medium scale enterprise constitutes a significant part of the economy and make valuable contributions to its growth by introducing innovation and 

competition. They are major, indeed disproportionate, employers of labor, and increasingly of graduate and more higher educated labors. Small and Medium 

scale industries are having important role in economic development of India. In term of employment opportunities certain small scale industries provides a 

source of income to millions of people, at their own home place too.  
 

PROFILE OF STUDY AREA 
FIGURE 1: MAP OF AJMER DISTRICT HIGHLIGHTED WITH VARIOUS TEHASILS 

 

A
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ADMINISTRATIVE SET UP 

Ajmer is situated at the Longitudes 25
0 

38" and 26
0 

58" North and 73
0
 54" and 75

0
 22" East Latitudes with an average area 8482 sq. km occupied.  

Ajmer district is classified in six sub-divisions namely Ajmer, Beawar, Nasirabad, Masuda, Kekri and Kishangarh. These sub-divisions have further divided into 9 

Tehasils namely Ajmer, Beawar, Nasirabad, Kekri, Kishangarh, Masuda, Bhinai, Pisangan and Sarwar and eight Panchayat Samities namely Shrinagar, Pisagan, 

Jawaja, Masuda, Bhinai, Kekri, Silora and Arain.  

 

METHODOLOGY 
Present Study is based on secondary data sources of information from various research publications, published newspapers, journals-online & printed, 

magazines, websites and books. The information is collected from libraries and websites. The literature is cross checked and validated to gives the latest 

information from the Annual Reports and Project reports of Ministry of Micro, Small and Medium Enterprises, Government of India. The data collected has been 

tabulated, classified and analyzed accordingly to retrieve the goals of present study. Graphical presentation of data also present for making the present study 

effective.   

 

OBSERVATION AND RESULTS 
Industries are having major role in development of the Country. Status of Industrialization of country indicates optimum utilization of available resources such as 

minerals, agriculture, live stock and other resources. Economic growth of country mainly depends on increasing industrial production, creating additional 

employment opportunities, eliminating regional imbalances, entrepreneurship and augmenting the financial resources. Ajmer district represents by 8 medium 

scale Industries and 17663 small scale and cottage Industries till 2011. The total investment involved was approximately Rs. 92797.54 lacs and giving 

employment opportunities to about 87420 persons. The main Industry sectors of the Ajmer district are based on textile, food products, leather and leather 

products, wood products, felspars and quartz grinding, marble, asbestos and cement. 

In general a total of 19221 industrial units were available at Ajmer district out of these 17663 units were registered till 2011. Only eight industry units were 

classified in the Middle to Large Industry setups providing employment to approximately 3529 peoples with overall turnover of 231570 Lacs. Estimated average 

number of 87420 workers employed in Small Scale Industries at Ajmer District with overall turnover of 212450 Lacs.   

 

TABLE 1: YEAR WISE TREND OF SMALL AND MEDIUM SCALE UNITS REGISTERED AT AJMER DISTRICT 

S. No.  Year  Unit  Employment  Investment  

1  1988-89  7891  34913  3362.22  

2  1989-90  8155  35754  3665.89  

3  1990-91  8359  36633  4037.72  

4  1991-92  8632  43831  4761.72  

5  1992-93  8926  45655  5438.60  

6  1993-94  9192  47011  6651.80  

7  1994-95  9472  48769  8165.67  

8  1995-96  9796  50540  11105.08  

9  1996-97  10182  52483  13507.29  

10  1997-98  10560  54203  17186.69  

11  1998-99  10993  55643  19075.01  

12  1999-00  11417  56906  20353.34  

13  2000-01  11864  58260  21560.84  

14  2001-02  12320  59874  22704.19  

15  2002-03  12764  61471  23289.21  

16  2003-04  13225  63529  26726.18  

17  2004-05  13775  65614  31634.90  

18  2005-06  14337  68070  35264.90  

19  2006-07  15236  73311  47057.62  

20  2007-08  15683  76441  55925.44  

21  2008-09  16343  80142  68406.39  

22  2009-10  17003  83815  81404.16  

23  2010-11  17663  87420  92797.54  

Source: DIC Ajmer and MSME Jaipur 

 

FIGURE 2: YEAR WISE TREND OF UNITS REGISTERED, PERSONS EMPLOYED AND INVESTMENTS IN LACS 

 

Year Wise Trend of Units Registered, Persons Employ ed and Investments in 
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TABLE 2: DETAILS OF MICRO AND SMALL SCALE ENTERPRISES OF DISTRICT AJMER 

S. No.  Type of Industry  No. of units  Fixed investment in Lacs of Rs.  Employment  

1  Food products  846  4387.99  4082  

2  Beverages, Tobacco and Tobacco products  78  23.01  2601  

3  Cotton textiles  2648  9586.82  17647  

4  Wool, Silk and Synthetic Fiber textile  411  2152.58  2320  

5  Jute, Hump and Masta textiles  117  8437  377  

6  Textile product (Including wearing apparel other then footwear)  1002  494.40  3806  

7  Wood and wood products furniture and fixture  994  1172.43  2960  

8  Paper and paper products and Printing  521  1127.15  3779  

9  Leather and fur. Products (except repair)  2663  1029.99  4718  

10  Rubber, Plastic, Petroleum and Coal products  337  1467.80  1615  

11  Chemical and Chemical products  336  1231.08  1702  

12  Minerals base units  2743  55091.38  18037  

13  Basic metal and Alloys industries  144  2252.47  1762  

14  Metal products and Parts except Machinery and transport equipment  814  1588.72  3301  

15  Machinery, Machine tools and Part except elect. Machines  276  1660.94  1790  

16  Electrical Machinery apparatus Appliances  117  658.32  858  

17  Transport equipment and parts  29  34.11  374  

18  Other Mfg. industries  2472  6770.46  12710  

19  Medical and Health services  8  11.24  23  

20  Personnel services  300  710.30  1020  

21  Repair and Service  807  1291.98  1938  

 Total  17663  92797.54  87420  

Source: DIC Ajmer and MSME Jaipur 
 

FIGURE 3: VARIOUS TYPES OF INDUSTRIES NUMBER PRESENT AT AJMER DISTRICT 
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FIGURE 4: EXISTING MICRO AND SMALL ENTERPRISES AND UNITS IN THE AJMER DISTRICT 

 
During the present study the year wise trend shows the tremendous growth in registered small scale industries and employed labor along with overall 

investment in the successive years of 1988 to 2011 (Table 1). 

As the Ajmer district’s geology is characterized by the Aravalli ranges which extends throughout the district. Ajmer is well known area of granite, felspathics 

chists, calgeneisses marble and quartzites. Among other minerals found in the district is mica, asbestos, vermiculite, soap stone, masonary stone and brick clay. 

Thus, the impacts of these mineral resources were clearly seen on the small and medium sized entrepreneurships of Ajmer district. Table 2 clearly indicates that 

maximum number of micro and small scale enterprises of Ajmer district is Mineral based units (2743 units) with total investment as 55091.38 lacs and 18037 

0 10000 20000 30000 40000 50000 60000

Food products

Beverages, Tobacco &
Tobacco products

Cotton textiles

Wool, Silk & Synthetic
Fiber textile

Jute, Hump & Masta
textiles

Textile product (Including
wearing apparel other then

footwear)

Wood and wood products
furniture & fixture

Paper & paper products &
Printing

Leather & fur. Products
(except repair)

Rubber, Plastic,
Petroleum & Coal

products

Chemical & Chemical
products

Minerals base units

Basic metal & Alloys
industries

Metal products & Parts
except Machinery &
transport equipment

Machinery, Machine tools
& Part except elect.

Machines

Electrical Machinery
apparatus Appliances

Transport equipment &
parts

Other Mfg. industries

Medical & Health services

Personnel services

Repair & Service

Existing Micro and Small Enterprises and Units in t he Ajmer District

No. of Units Fixed investment in Lacs of Rs. Employment



VOLUME NO. 4 (2013), ISSUE NO. 11 (NOVEMBER)  ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

130

workers employed by this type of industries. This is followed by the Cotton textile sector with (2648 units) micro and small scale enterprises and the total 

investment is 9586.82 lacs with the 17647 workers employed at these types of industries.  

In the vise versa case Medical and Health services based micro and small scale enterprises were found in least number (only 8 units) with the 11.24 lacs fixed 

investments and 23 workers employed. This is may be due to the need of larger capital investments and need of higher level of trained workers. Thus, these 

types of industries were very less in numbers. Similarly the Transport equipment and parts based industries were also very few (29 units) with the overall 34.11 

lacs of fixed investments and 374 workers employed.  

Our results interpretations clearly demarking that if the investments in both the concerns as capital (money) and worker training level (manpower expertise) is 

higher, that sector or type of industries would not to be qualifies as popular micro and small scale enterprises.  

On the other hand low capital investment and low level of expertise in manpower based industries were preferably attracts the larger amount of people for 

working. This could be also interpreted as the basic requirement of establishing a micro and small enterprises is low that attracts more people to establish those 

types of industries.  

Finally, there is strong need to be construct the strategies for providing subsidy or other financial and technical support from the government so the large 

amount of unemployed youth may provoked to established small and micro scale enterprises that not only enhances the youth empowerment in concern of 

economic and social aspects but also plays a key role in economic growth of the nation.  

Simultaneously the policy makers have to be specific for the strategies at the regional level because each regional, geographical and social area has specific local 

resources and social structures that could be more important for the inhabitants of that concerning area. Generalized strategies become failed in the present 

scenario due to these reasons.          

 

DISCUSSION AND CONCLUSION 
During the present scenario in India the population pressure were increasing explosively and the available opportunities of job and work were restricted due to 

non availability of funds and level of expertise of manpower. In these condition the Micro and Small scale industries could be a better solutions for not only to 

eradicate the unemployment in youth but also provides better opportunities to get work at their home place and becoming self-employed. Small and Medium 

scale industries were play crucial role in industrial activity and employment generation of developing countries. These types of industries encourage self-

sufficiency and co-ordination. Small and Medium Scale industries were also helpful to eradicate the poverty by providing beneficial re-allocation of available 

resources and their proper utilization. Medium and large scale industries also have substantial presence. Small and Medium scale enterprises based on wide 

range of products, ranging from gems & jewellery, handicrafts, synthetic and cotton textile yarn, wool, marble and granite slabs, edible oils, chemicals, rubber to 

plastic based items, fertilizers, electrical and electronic goods, ceramic and glass, etc. were identified as potential sectors for the employments of not only youth 

but also for the other levels of society at Ajmer district of Rajasthan. Information Technology (IT) and IT enabled Services (ITeS) and power generations are 

emerging sectors identified for the Small and Medium scale industries. 

 

SIGNIFICANCE OF SMALL SCALE INDUSTRIES TO ERADICATE UNEMPLOYMENT 
Since independence, even more before small scale industries based of local resources make a valuable contribution for economic acceleration. The arranged 

reallocation of local resources and their proper utilization in small or medium entrepreneurships would be helpful to eradicate poverty and unemployment. 

These types of small and medium scale industries encourage the self-employment and co-ordination; enhance opportunities of employment; backward area 

development by industrial activities; utilizes the local resources (material and man power both); facilitates the development of economically weaker social areas.      
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