
VOLUME NO. 4 (2013), ISSUE NO. 05 (MAY)  ISSN 0976-2183 

 A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

Indexed & Listed at:  
Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A., 

Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)], 
Index Copernicus Publishers Panel, Polandwith IC Value of 5.09 &number of libraries all around the world. 

Circulated all over the world & Google has verified that scholars of more than 2477 Cities in 159 countries/territories are visiting our journal on regular basis. 

Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI – 135 003, Yamunanagar, Haryana, INDIA 

http://ijrcm.org.in/ 



VOLUME NO. 4 (2013), ISSUE NO. 05 (MAY)  ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

ii

CONTENTSCONTENTSCONTENTSCONTENTS    

Sr. 
No. TITLE & NAME OF THE AUTHOR (S) Page 

No. 

1. A STUDY ON THE IMPACT OF UNETHICAL CORPORATE PRACTICES ON CORPORATE BRAND EQUITY 
DR. R. SATISH KUMAR & ATULSEN SINGH 

1 

2. FACTORS AFFECTING MANAGERIAL CREATIVITY 
DR. RISHU ROY & SUPRIYA GUPTA 

7 

3. THE IMPACT OF CELEBRITY ADVERTISEMENT ON INDIAN CUSTOMERS 
CHAITRA BOCHEER .K.S & DR. H. NANJEGOWDA 

15 

4. INNOVATIVE BANKING SERVICES IN RURAL AREAS WITH SPECIAL REFERENCE TO SALEM 
DR. A. JAYAKUMAR & G. ANBALAGAN 

20 

5. THE EFFECT OF CHANGING ORGANIZATIONAL CULTURE ON TQM PRACTICES IN ISO CERTIFIED COMPANIES 
BHAKTA BHUSHAN BISWAS 

24 

6. THE RELUCTANCE OF JORDANIAN WOMEN IN WORKING IN THE TOURISM SECTOR: CASE OF JORDANIAN FEMALE 
AMEEN AHMED MAHBOB AL MOMANI 

30 

7. A STUDY ON CONSUMER BRAND PREFERENCE TOWARDS HEALTH DRINK PRODUCTS IN TIRUVARUR DISTRICT (TN) 
DR. N. UDHAYAKUMARI & G. T. VIJAYALAKSHMI 

37 

8. AN EMPIRICAL ANALYSIS OF FRIDAY EFFECT IN NSE NIFTY COMPANIES 
DR. S. POORNIMA & V. CHITRA 

41 

9. ANALYSIS OF WAGE BURDEN AND EMPLOYEE PRODUCTIVITY OF STATE BANK OF INDIA AND ICICI BANK 
DR. ASHOK JHAWAR & ROBIN THOMAS 

45 

10. OUTSOURCING AND COMPETITIVE ADVANTAGE 
V. K. RANJITH & BIJUNA C MOHAN 

49 

11. FINANCIAL IMPACT OF HRM ON PRODUCTIVITY AND PROFITABILITY IN PUBLIC AND PRIVATE SECTOR ORGANISATIONS: A STUDY 
MOIRANTHEM MOMOCHA SINGH & DR. D. GOPALAKRISHNA 

52 

12. ROLE OF SMALL AND MEDIUM ENTERPRISES IN INDIA’S MANUFACTURING SECTOR 
DR. NASIR ZAMEER QURESHI, ADIL AMIN BHATT, ZUHAIB AHMAD BAZAZ & NASREEN KHAN 

55 

13. CELEBRITY ENDORSEMENT INFLUENCING CONSUMER BEHAVIOR 
DR. M. L. GUPTA & SHAILESH VERMA 

61 

14. COMPETENCY MAPPING: AN EFFECTIVE TOOL FOR HRM 
MANISHA CHOUDHARY, DR. DIPTI SHARMA & DEEPENDRA MAHALAWAT 

64 

15. INNOVATION IN FINANCIAL SERVICES: A STUDY OF FINANCIAL INSTITUTIONS 
AMANDEEP KAUR SHAHI & KRITI AVASTHI 

67 

16. SERVICE QUALITY OF BAJAJ ALLIANZ LIFE INSURANCE IN SOUTH INDIA USING SERVQUAL INSTRUMENT 
SUBHAN BANDE 

72 

17. CAPITAL STRUCTURE DETERMINANTS FOR SUSTAINED PERFORMANCE IN THE ENERGY SECTOR OF INDIA 
DR. SUNITA PANICKER 

77 

18. FINANCIAL INCLUSION IN INDIA - A ROAD AHEAD 
K. THIRUMAMAGAL & DR. TI. M. SWAAMINATHAN 

82 

19. LOANS AND ADVANCES OF COMMERCIAL BANKS: A CASE STUDY ON JANATA BANK LIMITED 
FARJANA SALAM, FAHIMA SALAM, ASHUTOSH ROY & MD. HALIMUZZAMAN 

88 

20. THE EFFECTS OF CREDIT FINANCE ON THE NIGERIAN AGRICULTURAL SECTOR’S PERFORMANCE 
AKINSEYE OLOWU & DR. ONIMOLE SOLOMON 

94 

21. INFLUENCE OF CREDIT ADMINISTRATION ON FARMERS OPERATIONS IN OSUN STATES OF NIGERIA: A REVIEW OF THE NIGERIA MICROFINANCE 
POLICY 
OLADEJO MORUF & SOYEMI KENNY 

102 

22. APPRAISAL OF FACTORS INFLUENCING TAX AVOIDANCE AND EVASION IN NIGERIA 
AKINYOMI OLADELE JOHN & OKPALA KENNETH 

107 

23. LEVEL OF WORKERS` JOB SATISFACTION AT JUTE MILLS: A CASE STUDY ON NARSINGDI DISTRICT 
MD. GHULAM RABBANY, ABU ZAFAR AHMED MUKUL, SHARMIN AFRIN & AIRIN RAHMAN 

112 

24. MEASURING SERVICE QUALITY AND CUSTOMER SATISFACTION USING SERVQUAL: AN EMPIRICAL STUDY IN HOSPITALITY INDUSTRY OF 
BANGLADESH 
MD. SHARIFUL ALAM 

116 

25. WORKER CHARACTERISTICS AND COMPLIANCE TO OCCUPATIONAL HEALTH AND SAFETY OF WOOD WORKERS IN NAJA DAVID WOOD INDUSTRY 
LIMITED IN KUMASI, GHANA 
DR. KOFI OSEI AKUOKO, DR. MARTIN KWAKU YEBOAH, VINCENT DE PAUL KANWETUU & ELIZABETH ADWOA KWANKYE 

121 

26. PERCEPTIONS OF RETAILERS ON FDIS INTO INDIAN MULTI BRAND RETAILING 
N. SURESH 

128 

27. LOAN ASSETS CLASSIFICATION OF SCHEDULED COMMERCIAL BANKS IN INDIA 
M. ANBALAGAN 

131 

28. EXAMINING FACTORS AFFECTING DIVERSITY IN THE WORKPLACE 
ARSLAN AYUB, MUHAMMAD SALMAN ASLAM & ADEEL RAZZAQ 

136 

29. A STUDY ON CONSUMER AWARENESS ABOUT BANKING SERVICES IN MADURAI CITY 
S. RENUGADEVI 

139 

30. EVA AND MVA: WHICH METRIC IS EXTREMELY EFFECTIVE IN EXPLAINING REPORTED EARNINGS? – AN EMPIRICAL STUDY ON SELECTED INDIAN 
FIRMS 
MAHESH KUMAR KURMI 

143 

 REQUEST FOR FEEDBACK 
147 



VOLUME NO. 4 (2013), ISSUE NO. 05 (MAY)  ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iii

CHIEF PATRONCHIEF PATRONCHIEF PATRONCHIEF PATRON 
PROF. K. K. AGGARWAL 

Chancellor, Lingaya’s University, Delhi 

Founder Vice-Chancellor, GuruGobindSinghIndraprasthaUniversity, Delhi 

Ex. Pro Vice-Chancellor, GuruJambheshwarUniversity, Hisar 

    

FOUNDER FOUNDER FOUNDER FOUNDER PATRONPATRONPATRONPATRON    
LATE SH. RAM BHAJAN AGGARWAL 

Former State Minister for Home & Tourism, Government of Haryana 

FormerVice-President, Dadri Education Society, Charkhi Dadri 

FormerPresident, Chinar Syntex Ltd. (Textile Mills), Bhiwani 

    

COCOCOCO----ORDINATORORDINATORORDINATORORDINATOR 
DR. SAMBHAV GARG 

Faculty, Shree Ram Institute of Business & Management, Urjani 
    

ADVISORSADVISORSADVISORSADVISORS 
DR. PRIYA RANJAN TRIVEDI 

Chancellor, The Global Open University, Nagaland 

PROF. M. S. SENAM RAJU 
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi 

PROF. M. N. SHARMA 
Chairman, M.B.A., HaryanaCollege of Technology & Management, Kaithal 

PROF. S. L. MAHANDRU 
Principal (Retd.), MaharajaAgrasenCollege, Jagadhri 

    

EDITOREDITOREDITOREDITOR 
PROF. R. K. SHARMA 

Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi 
    

COCOCOCO----EDITOREDITOREDITOREDITOR 
DR. BHAVET 

Faculty, Shree Ram Institute of Business & Management, Urjani 
    

EDITORIAL ADVISORY BOARDEDITORIAL ADVISORY BOARDEDITORIAL ADVISORY BOARDEDITORIAL ADVISORY BOARD    
DR. RAJESH MODI 

Faculty, YanbuIndustrialCollege, Kingdom of Saudi Arabia 

PROF. SANJIV MITTAL 
UniversitySchool of Management Studies, GuruGobindSinghI. P. University, Delhi 

PROF. ANIL K. SAINI 
Chairperson (CRC), GuruGobindSinghI. P. University, Delhi 

 



VOLUME NO. 4 (2013), ISSUE NO. 05 (MAY)  ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iv

DR. SAMBHAVNA 
Faculty, I.I.T.M., Delhi 

DR. MOHENDER KUMAR GUPTA 
Associate Professor, P.J.L.N.GovernmentCollege, Faridabad 

DR. SHIVAKUMAR DEENE 
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga 

    

ASSOCIATE EDITORSASSOCIATE EDITORSASSOCIATE EDITORSASSOCIATE EDITORS 
PROF. NAWAB ALI KHAN 

Department of Commerce, Aligarh Muslim University, Aligarh, U.P. 

PROF. ABHAY BANSAL 
Head, Department of Information Technology, Amity School of Engineering & Technology, Amity 

University, Noida 

PROF. V. SELVAM 
SSL, VIT University, Vellore 

PROF. N. SUNDARAM      
VITUniversity, Vellore 

DR. PARDEEP AHLAWAT 
Associate Professor, Institute of Management Studies & Research, MaharshiDayanandUniversity, Rohtak 

DR. S. TABASSUM SULTANA 
Associate Professor, Department of Business Management, Matrusri Institute of P.G. Studies, Hyderabad 

    

TECHNICAL ADVISORTECHNICAL ADVISORTECHNICAL ADVISORTECHNICAL ADVISOR    
AMITA 

Faculty, Government M. S., Mohali 
    

FINANCIAL ADVISORSFINANCIAL ADVISORSFINANCIAL ADVISORSFINANCIAL ADVISORS    
DICKIN GOYAL 

Advocate & Tax Adviser, Panchkula 

NEENA 
Investment Consultant, Chambaghat, Solan, Himachal Pradesh 

    

LEGAL ADVISORSLEGAL ADVISORSLEGAL ADVISORSLEGAL ADVISORS    
JITENDER S. CHAHAL 

Advocate, Punjab & Haryana High Court, Chandigarh U.T. 

CHANDER BHUSHAN SHARMA 
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri 

    

SUPERINTENDENTSUPERINTENDENTSUPERINTENDENTSUPERINTENDENT    
SURENDER KUMAR POONIA 

 
 
 



VOLUME NO. 4 (2013), ISSUE NO. 05 (MAY)  ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

v

CALL FOR MANUSCRIPTSCALL FOR MANUSCRIPTSCALL FOR MANUSCRIPTSCALL FOR MANUSCRIPTS    
Weinvite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the area of 

Computer, Business, Finance, Marketing, Human Resource Management, General Management, Banking, Education, Insurance, Corporate 

Governance and emerging paradigms in allied subjects like Accounting Education; Accounting Information Systems; Accounting Theory & 

Practice; Auditing; Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic Development; 

Economic History; Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial 

Organization; International Economics & Trade; International Finance; Macro Economics; Micro Economics; Monetary Policy; Portfolio & 

Security Analysis; Public Policy Economics; Real Estate; Regional Economics; Tax Accounting; Advertising & Promotion Management; Business 

Education; Management Information Systems (MIS); Business Law, Public Responsibility & Ethics; Communication; Direct Marketing; E-

Commerce; Global Business; Health Care Administration; Labor Relations & Human Resource Management; Marketing Research; Marketing 

Theory & Applications; Non-Profit Organizations; Office Administration/Management; Operations Research/Statistics; Organizational Behavior 

& Theory; Organizational Development; Production/Operations; Public Administration; Purchasing/Materials Management; Retailing; 

Sales/Selling; Services; Small Business Entrepreneurship; Strategic Management Policy; Technology/Innovation; Tourism, Hospitality & Leisure; 

Transportation/Physical Distribution; Algorithms; Artificial Intelligence; Compilers & Translation; Computer Aided Design (CAD); Computer 

Aided Manufacturing; Computer Graphics; Computer Organization & Architecture; Database Structures & Systems; Digital Logic; Discrete 

Structures; Internet; Management Information Systems; Modeling & Simulation; Multimedia; Neural Systems/Neural Networks; Numerical 

Analysis/Scientific Computing; Object Oriented Programming; Operating Systems; Programming Languages; Robotics; Symbolic & Formal Logic 

and Web Design. The above mentioned tracks are only indicative, and not exhaustive. 

Anybody can submit the soft copy of his/her manuscript anytime in M.S. Word format after preparing the same as per our submission 

guidelines duly available on our website under the heading guidelines for submission, at the email address: infoijrcm@gmail.com.  

GUIDELINES FOR SUBMISSION OF MANUSCRIPTGUIDELINES FOR SUBMISSION OF MANUSCRIPTGUIDELINES FOR SUBMISSION OF MANUSCRIPTGUIDELINES FOR SUBMISSION OF MANUSCRIPT    

1. COVERING LETTER FOR SUBMISSION: 
DATED: _____________ 

THE EDITOR 

IJRCM 

Subject: SUBMISSION OF MANUSCRIPT IN THE AREA OF                                                                                                                . 

 (e.g. Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/Engineering/Mathematics/other, please specify) 

DEAR SIR/MADAM 

Please find my submission of manuscript entitled ‘___________________________________________’ for possible publication in your journals. 

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any language fully or partly, nor is it 

under review for publication elsewhere. 

I affirm that all the author (s) have seen and agreed to the submitted version of the manuscript and their inclusion of name (s) as co-author (s). 

Also, if my/our manuscript is accepted, I/We agree to comply with the formalities as given on the website of the journal & you are free to publish our 
contribution in any of your journals. 

NAME OF CORRESPONDING AUTHOR: 
Designation: 

Affiliation with full address, contact numbers & Pin Code: 
Residential address with Pin Code: 
Mobile Number (s): 
Landline Number (s):  

E-mail Address: 
Alternate E-mail Address: 

NOTES: 

a) The whole manuscript is required to be in ONE MS WORD FILE only (pdf. version is liable to be rejected without any consideration), which will start from 
the covering letter, inside the manuscript. 

b) The sender is required to mentionthe following in the SUBJECT COLUMN of the mail:  

New Manuscript for Review in the area of (Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/ 
Engineering/Mathematics/other, please specify) 

c) There is no need to give any text in the body of mail, except the cases where the author wishes to give any specific message w.r.t. to the manuscript. 
d) The total size of the file containing the manuscript is required to be below 500 KB. 

e) Abstract alone will not be considered for review, and the author is required to submit the complete manuscript in the first instance. 
f) The journal gives acknowledgement w.r.t. the receipt of every email and in case of non-receipt of acknowledgment from the journal, w.r.t. the submission 

of manuscript, within two days of submission, the corresponding author is required to demand for the same by sending separate mail to the journal. 

2. MANUSCRIPT TITLE: The title of the paper should be in a 12 point Calibri Font. It should be bold typed, centered and fully capitalised. 

3. AUTHOR NAME (S) & AFFILIATIONS: The author (s) full name, designation, affiliation (s), address, mobile/landline numbers, and email/alternate email 
address should be in italic & 11-point Calibri Font. It must be centered underneath the title. 

4. ABSTRACT: Abstract should be in fully italicized text, not exceeding 250 words. The abstract must be informative and explain the background, aims, methods, 

results & conclusion in a single para. Abbreviations must be mentioned in full. 

 



VOLUME NO. 4 (2013), ISSUE NO. 05 (MAY)  ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

vi

 

5. KEYWORDS: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic order separated by 
commas and full stops at the end. 

6. MANUSCRIPT: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It must be prepared on a single space and 
single column with 1” margin set for top, bottom, left and right. It should be typed in 8 point Calibri Font with page numbers at the bottom and centre of every 
page. It should be free from grammatical, spelling and punctuation errors and must be thoroughly edited. 

7. HEADINGS: All the headings should be in a 10 point Calibri Font. These must be bold-faced, aligned left and fully capitalised. Leave a blank line before each 
heading. 

8. SUB-HEADINGS: All the sub-headings should be in a 8 point Calibri Font. These must be bold-faced, aligned left and fully capitalised.  

9. MAIN TEXT: The main text should follow the following sequence: 

 INTRODUCTION 

 REVIEW OF LITERATURE 

 NEED/IMPORTANCE OF THE STUDY 

 STATEMENT OF THE PROBLEM 

 OBJECTIVES 

 HYPOTHESES 

 RESEARCH METHODOLOGY 

 RESULTS & DISCUSSION 

 FINDINGS 

 RECOMMENDATIONS/SUGGESTIONS 

 CONCLUSIONS 

 SCOPE FOR FURTHER RESEARCH 

 ACKNOWLEDGMENTS 

 REFERENCES 

 APPENDIX/ANNEXURE 

 It should be in a 8 point Calibri Font, single spaced and justified. The manuscript should preferably not exceed 5000 WORDS. 

10. FIGURES &TABLES: These should be simple, crystal clear, centered, separately numbered &self explained, and titles must be above the table/figure. Sources of 
data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred to from the main text. 

11. EQUATIONS:These should be consecutively numbered in parentheses, horizontally centered with equation number placed at the right. 

12. REFERENCES: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised references in the preparation 

of manuscript and they are supposed to follow Harvard Style of Referencing. The author (s) are supposed to follow the references as per the following: 

• All works cited in the text (including sources for tables and figures) should be listed alphabetically.  

• Use (ed.) for one editor, and (ed.s) for multiple editors.  

• When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending order. 

• Indicate (opening and closing) page numbers for articles in journals and for chapters in books.  

• The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, dissertations, reports, working 

papers, unpublished material, etc. 

• For titles in a language other than English, provide an English translation in parentheses.  

• The location of endnotes within the text should be indicated by superscript numbers. 
 

PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES: 
BOOKS 

• Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.  

• Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.  
CONTRIBUTIONS TO BOOKS 

• Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited by David Crowther & 

Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303. 
JOURNAL AND OTHER ARTICLES 

• Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Journal of Urban Economics, 
Vol. 21, No. 1, pp. 83-104. 

CONFERENCE PAPERS 

• Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Association, New Delhi, India, 
19–22 June. 

UNPUBLISHED DISSERTATIONS AND THESES 

• Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra. 
ONLINE RESOURCES 

• Always indicate the date that the source was accessed, as online resources are frequently updated or removed. 
WEBSITES 

• Garg, Bhavet (2011): Towards a New Natural Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp 



VOLUME NO. 4 (2013), ISSUE NO. 05 (MAY)  ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

30

THE RELUCTANCE OF JORDANIAN WOMEN IN WORKING IN THE TOURISM SECTOR: CASE OF JORDANIAN 
FEMALE 
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ABSTRACT 

The study aims at determine the reluctance of Jordanian women in working in the tourism sector. Data have been processed and analyzed through the use of 

“SPSS” program in order to obtain means, standard deviations, and percentages for the demographic characteristics of the sample. Moreover, analysis of 

variance (ANOVA) is conducted to test if there are any statistical evidences of the existence of difference between participants to the independent variables,“t-

test” and “Tukey test” used for prior comparisons. The study revealed that there are statistical differences between factors affecting the reluctance of Jordanian 

women in working in the tourism sector and the status, qualification, work Location and years of experience in tourism sector. The results showed that the 

women who have diploma or less feel more than the one who had graduate study of the factors affecting the reluctance of Jordanian women   in working in the 

tourism sector that the time constraints and the risk involved and  those in Aqaba City feel that the women are restricted to the private sphere and the informal 

tourism sector is not as accessible for them, Introduction of tourism in local communities affects the traditions and social life of the women and the society looks 

at working women in tourism sector as a kind of shame more than  the one in Amman City. Result of the “Tukey Test” showed that those who have 5 years & 

above years of experience feel more than the one who have 3 – less than 5 years of experience that the factors affecting the reluctance of Jordanian women in 

working in the tourism sector are the tourists themselves may be become a social burden in the sense of introducing new kinds of behavior, and thereby 

challenging traditional codes of behavior and the traditions’ effect on the female’s work in the tourism sector.  

 

KEYWORDS 
Jordan, reluctance, tourism, Means, ANOVA. 
 

INTRODUCTION 
ourism presents immense opportunities for women’s employment and income-generation, setting the foundations for poverty reduction and local 

economic development. For these opportunities to be realized, tourism activities must respect the principle of gender equality, as set out in the Global 
Code of Ethics for Tourism.”  

http://www.failteireland.ie/authoritymembers 
According to the UN Global Report on Women in Tourism the tourism sector, one of the most significant generators of wealth and employment globally, is also 
credited with providing valuable income-generation and career opportunities for women. In contrast with other sectors women are almost twice as likely hold 

positions as employers in tourism and the leadership possibilities span the whole spectrum of roles from hotel proprietors right up to government ministers; 
women hold one in five tourism ministries worldwide, more than in any other branch of government. However, despite this relatively high representation it 

should be pointed out in this context that 20% is still appalling and that our own Leo Varadkar is quite clearly a man. (ILO, 2008). 
It is normally expected that raising the levels of education and training will increase women’s labour force participation rates. Also, generally, the more 
education an individual has, the greater their income potential. Comparative studies examining the impact of female education on gross domestic product (GDP) 

and poverty reduction demonstrate positive effects. Education and skills enhance the productivity of both women and men, and increase their opportunities for 
paid employment in the formal sector (ILO, 2008). 
 

PROBLEM OF THE STUDY 
The idea of setting out this study emerges to find answers for some important questions such as: 
1. Is there a relationship between the reluctance of Jordanian women   in working in the tourism sector and personal variables: (Status, Qualification, Work 

Location and Years of experience in tourism sector)? 

2. Is there any contribution of the Jordanian women that effect of this reluctance? 
 

RELATED LITERATURE REVIEW 
Ahlam Hassan Al Marzouqi, Nick Forster(2011), describe the principal reasons why Emirate women are under-represented in the United Arab Emirates (UAE) 

information technology (IT) sector; and the barriers and challenges that national women have encountered while working in this sector of the national economy. 
The results show that cultural and familial factors still inhibit many young Emirate women from choosing careers in this profession, and negative gendered 
attitudinal assumptions about women are still prevalent within the local IT sector.  

Robert Waryszak, Brian King(2011), identifies the extent to which front-line managers in the hospitality, retail and banking sectors perceive work activities to be 
pleasant or unpleasant. General factorial multivariate analysis of variance was used to assess attitudes towards ten activities according to demographic 
characteristics. The activities were: deskwork, decision making, developing, disciplining, informing, innovating, leading, monitoring, persuading and time 

pressure. The findings indicate that managers in the service sector generally have a range of perceptions about activities, with some regarded as pleasant and 
others as unpleasant.  

Jusuf Soehanovic´, Miroslav Zougaj, Danijela Krizoman, Benedikt Bojanic´-Glavica(2010), their research results on some characteristics of women managers in 
hotel enterprises in Istria, the best-developed Mediterranean tourist region in the Republic of Croatia. The results pertain to number of women in management, 
age and educational structure, permanent education, necessary knowledge, capabilities and skills, and delegation of authority and responsibility.  

Elbeyi Pelit, Yüksel Öztürk, Yalçin Arslantürk(2011), The main objective of this study is to determine the impact of employee empowerment on job satisfaction. 
To serve this purpose, empowerment is taken into consideration as two dimensions : behavioral and psychological – and the effect of employee empowerment 
on the level of job satisfaction was examined by taking these two dimensions into consideration as a whole and separately. The findings suggest that the most 

positive aspects related to job satisfaction are relations with the colleagues and physical conditions, while the most negative aspect is the wage issue, i.e. unfair 
payment.  

Joaquín Alegre, Magdalena Cladera (2012), the purpose of this paper is to analyze tourist and trip-related characteristics and tourist motivations in connection 
with the decision to participate in shopping and for those tourists who decide to participate, the main determinants of the amount of expenditure. The results 

T 
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indicate different motivations and tourist and trip-related characteristics are associated with the decision whether or not to participate in shopping and with the 
level of shopping expenditure. This facilitates the identification of the type of tourist may be of more interest to the destination in terms of shopping behavior. 

Jessica L. Hurst, Linda S Niehm (2012), this study focuses on the unique challenges of retail service delivery in rural tourism markets. This paper specifically 
address: 1) factors attracting individuals to a rural tourism community, 2) factors motivating resident and tourist customers to engage in tourism shopping, 3) 
satisfaction of resident and tourist customers with local retailers, and 4) strategies to assist retailers in successful service delivery.An important implication from 

this study is rural tourism retailers need to develop a comprehensive customer relationship management strategy to encourage repeat shopping and sustained 
patronage behavior.  
Ahmad Abu Raddaha, Jafar Alasad, Zainab Albikawi, Khulood Batarseh, Eman Realat, Asia Saleh, Erika S Froelicher (2012), The study aimed to identify factors 

that influenced job satisfaction and dissatisfaction, and the intention of staff nurses to quit nursing in three Jordanian healthcare delivery sectors.Practical 

implications - The results can be used as a basis for decision making and future planning. Results also highlight the need to emphasize positive factors to enhance 

employees’ satisfaction and to brainstorm solutions for improving job satisfaction and retaining nurses 
Finian O'Driscoll (2012), the study presents institutional research and aims to explore the underlying factors that contribute to hospitality management 
students’ satisfaction and perceptions of service quality at a higher education college in Ireland. Research focusing on hospitality and leisure management 

education argues for greater cognisance of the relevance of students’ experience with third level . Furthermore, the concept of student Therefore, the current 
paper seeks to address the issue of student feedback and satisfaction measurement in light of recent proposals.  
Jenny Cave, Keith G. Brown (2012), the paper identifies the contributions made to this field by the authors and the implications of their innovative research for 

island tourism and destination management.  
 

THE IMPORTANCE OF THE STUDY 
The subject of this study was selected for its theoretical and practical importance in the field of tourism in general and reluctance of Jordanian women   in 

working in the tourism sector in particular. From the practical point of view, this study attempts to draw the attention of the reluctance of Jordanian women   in 
working in the tourism sector. 
The study also contributes a bit in the structure of the Arabian Library in this vital field. 

 

RESEARCH METHODOLOGY 
DATA SOURCE 
The data were collected using the quantitative method. The data that had been collected for the research were both primary and secondary data. 

PRIMARY DATA 
The primary data collected for the research was questionnaire that was collected from number of 120 participants which fit the sampling frame. The primary 
data are the most reliable data that were used in order to achieve the objectives as well as gives answers to the purpose of this research. 

SECONDARY DATA 
The secondary data for the research were collected through books, journals, online articles and previous researches conducted by other people. 

Obtaining the secondary data had been much easier than the primary data. 
Yet, the availability of information and previous studies regarding the women working in the tourism sector in Jordan was limited.  
HYPOTHESES OF THE STUDY 
H1: there are statistical differences between factors affecting the reluctance of Jordanian women   in working in the tourism sector and the status of the women 
at α≤0.05 

H2: there are statistical differences between factors affecting the reluctance of Jordanian women   in working in the tourism sector and the qualification of the 
women at α≤0.05 
H3: there are statistical differences between factors affecting the reluctance of Jordanian women   in working in the tourism sector and the work location of the 

women at α≤0.05 
H4: there are statistical differences between factors affecting the reluctance of Jordanian women   in working in the tourism sector and the years of experience 
in tourism sector of the women at α≤0.05 

LIMITATIONS OF THE STUDY 
As it is expected to contribute to theoretical and practical areas, this study is limited to the following: 

(1) It is based only on a questionnaire that was especially developed to fulfill the objectives of the study.   
(2) It has been conducted within a short period of time which may not reflect an accurate and valid profile. 
(3) The number of researches and studies conducted based on the women in the tourism sector in Jordan  are very rare and limited 

POPULATION AND SAMPLE 
The population of the study is all women working in the tourism sector in Jordan.  
A stratified proportional-random sample is selected in order to answer the questions posed in the questionnaire. Total of (98) useable questionnaires were 

obtained. 
DATA COLLECTION 
The questionnaire consists of two parts: The first part included general data of personal variables: Status, Qualification, Work Location and Years of experience 
in tourism sector. 
The second part included (15) items representing causing factors affecting the reluctance of Jordanian women in working in the tourism sector  

DATA ANALYSIS METHODS 
Statistical Package for Social Sciences (SPSS) is used. 
statistical methods for analysis: Descriptive statistics, to describe the characteristics of the sample depending on frequencies, percentages, means, and standard 

deviation, “t-test” and “Tukey test” for prior comparisons, ANOVA to measure the effects of the independent variables on the dependent variable. 
VALIDITY AND RELIABILITY 
VALIDITY 
Academic staff from the Jordanian universities has evaluated the questionnaire. 
RELIABILITY 
Reliability with composite measures is evaluated for the internal consistency through the “Cronbach’s Alpha” measure. The Alpha’s for the items are not below 
(0.69). Therefore, it can be concluded that the reliability of the questionnaire is high. 

CHARACTERISTICS OF THE SAMPLE 
Table (1) shows the sample distribution according to the demographic variables. Figures show that the majority (75.5%) of the sample are married and only 
(24.5%) are single. Moreover, most observations (76.5%) are from Amman city . 

As far as the qualification, the table shows that (54) observations of the sample (55.1%) have Diploma or less. 
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TABLE (1) SAMPLE DISTRIBUTION 

Variable Frequency  % 

Status:   

Married 74 75.5 

Single 
 

24 24.5 

Qualification    

  Diploma or less 54 55.1 

  Batchelor 28 28.6 

 Graduate study 16 16.3 

Work Location:   

Amman  75 76.5 

Zarqa  4 4.1 

Aqaba 19 19.4 

Years of experience in tourism sector:   

 1 year - less than 3 years. 28 28.6 

 3 years – less than 5 years.  46 46.9 

 5 years & above. 24 24.5 

THE TOOL 
The three- point scale was used for each item in the questionnaire: “agree” given (3) points, “neutral” given (2) points, “disagree” given (1) points. 
STATISTICAL RESULTS 
What are the major factors affecting the reluctance of Jordanian women in working in the tourism sector? It was found that there are positive attitudes toward 
questions mentioned in table (2) because their means are above mean of the scale (2), also a quick review of the result in table 2 reveals clearly that variable (8) 
has the highest mean value (2.9184) and this means that the respondents feel very strongly that the women have no voice in the opinion that they should have 

in local participation in tourism planning Variable (13) has the least mean value (1.8265). 
 

TABLE (2) DESCRIPTIVE STATISTICS 

  N Minimum Maximum Mean Std. Deviation 

VAR00001 98 1.00 3.00 2.5612 .59320 

VAR00002 98 1.00 3.00 2.5612 .74704 

VAR00003 98 1.00 3.00 2.3878 .86909 

VAR00004 98 1.00 3.00 2.4898 .74950 

VAR00005 98 1.00 3.00 2.7449 .57993 

VAR00006 98 1.00 3.00 2.6224 .68135 

VAR00007 98 1.00 3.00 2.6735 .63855 

VAR00008 98 2.00 3.00 2.9184 .27521 

VAR00009 98 1.00 3.00 2.6531 .65962 

VAR00010 98 1.00 3.00 2.6531 .64380 

VAR00011 98 1.00 3.00 2.5102 .70703 

VAR00012 98 1.00 3.00 2.1939 .92679 

VAR00013 98 1.00 3.00 1.8265 .87373 

VAR00014 98 1.00 3.00 2.7857 .43672 

VAR00015 98 1.00 3.00 2.5408 .74845 

Valid N (listwise) 98         

Hypothesis (1):  

H1: there are statistical differences between factors affecting the reluctance of Jordanian women   in working in the tourism sector and the status of the women 
at α≤0.05 
The “independent sample t. test” analysis was applied to test the hypothesis (summarized in Table 3). The married feel more than the single in variables3,4 and 

12. The single feel more than the married in variables 2,5 and 15 variables. The other variables are the same. 
We accept the hypothesis.   

TABLE (3) t-TEST FOR THE STATUS VARIABLE 

 
HYPOTHESIS (2) 
H2: there are statistical differences between factors affecting the reluctance of Jordanian women   in working in the tourism sector and the qualification of the 
women at α≤0.05 
One Way Analysis Of Variance (ANOVA) were used to test the hypothesis, table (4) and the results show that variables 2, 3, 4, 5, and 12 are significant. 

Furthermore Tukey posttest, used to find which level of qualification is higher 
Result of the “Tukey Test” (Table 5) showed that the one who have graduate study feel more than the one who have diploma or less that the factors affecting 
the reluctance of Jordanian women in working in the tourism sector are the lack of language skills, the incentives that the tourism sector provides discourage 

women to work in tourism and religious beliefs. 
The test also  showed that who have diploma or less feel  more than the one who had graduate study of the factors affecting the reluctance of Jordanian women   

in working in the tourism sector is the time constraints and the risk involved , and the who have diploma or less feel  more than the one who have Bachelor that 
factors affecting the reluctance of Jordanian women  in working in the tourism sector is  that the women who have traditionally been involved in tourism sector 
by  handicraft making, already have many responsibilities in addition to their work. 

We accept the hypothesis.   

Report

2.5000 2.4459 2.5676 2.7162 2.5811 2.2973 2.9730

74 74 74 74 74 74 74

.79811 .84630 .72303 .63073 .72162 .90250 .23250

2.7500 2.2083 2.2500 2.8333 2.7500 1.8750 3.0000

24 24 24 24 24 24 24

.53161 .93153 .79400 .38069 .53161 .94696 .00000

2.5612 2.3878 2.4898 2.7449 2.6224 2.1939 2.9796

98 98 98 98 98 98 98

.74704 .86909 .74950 .57993 .68135 .92679 .20203

Mean

N

Std. Deviation

Mean

N

Std. Deviation

Mean

N

Std. Deviation

status
1.00

2.00

Total

VAR00002 VAR00003 VAR00004 VAR00005 VAR00006 VAR00012 VAR00015
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TABLE (4) ANOVA FOR THE "QUALIFICATION OF THE WOMEN" VARIABLE 

 
 

TABLE (5) TUKEY TEST FOR THE "QUALIFICATION OF THE WOMEN" VARIABLE 

 
HYPOTHESIS (3) 
H3: there are statistical differences between factors affecting the reluctance of Jordanian women   in working in the tourism sector and the work location of the 
women at α≤0.05 
One Way Analysis Of Variance (ANOVA) were used to test the hypothesis, table (6) and the results show that variables 1, 7, 12, 13, and 15 are significant. 

Furthermore Tukey posttest, used to find which level of work location has higher 
Result of the “Tukey Test” (Table 7) showed that those in Aqaba City feel that the women are restricted to the private sphere and the informal tourism sector is 

not as accessible for them, Introduction of tourism in local communities affects the traditions and social life of the women and the society looks at working 
women in tourism sector as a kind of shame more than  the one in Amman City . 
And those who are in Zaqa City feel  more than the one in Amman City  and in Aqaba City that the factors affecting the reluctance of Jordanian women   in 

working in the tourism sector is low management support  
And in the one in Amman City feel more than the one in Aqaba City that the factors affecting the reluctance of Jordanian women   in working in the tourism 

sector is the negative influence of the society. 
We accept the hypothesis.   
 

 
 
 
 
 

ANOVA

4.540 2 2.270 4.348 .016

49.593 95 .522

54.133 97

4.812 2 2.406 3.339 .040

68.454 95 .721

73.265 97

4.985 2 2.492 4.783 .010

49.505 95 .521

54.490 97

2.791 2 1.395 4.444 .014

29.832 95 .314

32.622 97

6.517 2 3.259 4.031 .021

76.799 95 .808

83.316 97

Between Groups

Within Groups

Total

Between Groups

Within Groups

Total

Between Groups

Within Groups

Total

Between Groups

Within Groups

Total

Between Groups

Within Groups

Total

VAR00002

VAR00003

VAR00004

VAR00005

VAR00012

Sum of
Squares df Mean Square F Sig.

Multiple Comparisons

Tukey HSD

-.37963 .16826 .067 -.7803 .0210

-.50463* .20565 .042 -.9943 -.0150

.37963 .16826 .067 -.0210 .7803

-.12500 .22643 .846 -.6641 .4141

.50463* .20565 .042 .0150 .9943

.12500 .22643 .846 -.4141 .6641

.32407 .19768 .234 -.1466 .7948

.57407 .24162 .051 -.0012 1.1494

-.32407 .19768 .234 -.7948 .1466

.25000 .26603 .617 -.3834 .8834

-.57407 .24162 .051 -1.1494 .0012

-.25000 .26603 .617 -.8834 .3834

.36376 .16811 .083 -.0365 .7640

.56019* .20547 .021 .0710 1.0494

-.36376 .16811 .083 -.7640 .0365

.19643 .22623 .662 -.3422 .7351

-.56019* .20547 .021 -1.0494 -.0710

-.19643 .22623 .662 -.7351 .3422

-.33598* .13050 .031 -.6467 -.0253

-.34491 .15950 .083 -.7247 .0349

.33598* .13050 .031 .0253 .6467

-.00893 .17562 .999 -.4271 .4092

.34491 .15950 .083 -.0349 .7247

.00893 .17562 .999 -.4092 .4271

-.13360 .20939 .800 -.6321 .3649

.63426* .25592 .039 .0249 1.2436

.13360 .20939 .800 -.3649 .6321

.76786* .28178 .021 .0969 1.4388

-.63426* .25592 .039 -1.2436 -.0249

-.76786* .28178 .021 -1.4388 -.0969

(J) qualification
2.00

3.00

1.00

3.00

1.00

2.00

2.00

3.00

1.00

3.00

1.00

2.00

2.00

3.00

1.00

3.00

1.00

2.00

2.00

3.00

1.00

3.00

1.00

2.00

2.00

3.00

1.00

3.00

1.00

2.00

(I) qualification
1.00

2.00

3.00

1.00

2.00

3.00

1.00

2.00

3.00

1.00

2.00

3.00

1.00

2.00

3.00

Dependent Variable
VAR00002

VAR00003

VAR00004

VAR00005

VAR00012

Mean
Difference

(I-J) Std. Error Sig. Lower Bound Upper Bound

95% Confidence Interval

The mean difference is significant at the .05 level.*. 
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TABLE (6) ANOVA FOR THE "LOCATION" VARIABLE 

 
 

TABLE (7) TUKEY TEST FOR THE "LOCATION" VARIABLE 

 
HYPOTHESIS (4) 
H4: there are statistical differences between factors affecting the reluctance of Jordanian women   in working in the tourism sector and the years of experience 

in tourism sector of the women at α≤0.05 
One Way Analysis Of Variance (ANOVA) were used to test the hypothesis, table (8) and the results show that variables 5, 8, 12, and 14 are significant. 
Furthermore Tukey posttest, used to find which level of years of experience in tourism sector of the women is higher. 

Result of the “Tukey Test” (Table 9) showed that those who have 5 years & above years of experience  feel more than the one who have 3 – less than 5 years of 
experience  that the factors affecting the reluctance of Jordanian women   in working in the tourism sector are the tourists themselves may be become a social 

burden in the sense of introducing new kinds of behavior, and thereby challenging traditional codes of behavior and the traditions’ effect on the female’s work 
in the tourism sector.  
And those who have 1 - less than 3 years of experience feel more than the one who have 3 – less than 5 years that the factors affecting the reluctance of 

Jordanian women   in working in the tourism sector are Women who have traditionally been involved in tourism sector by handicraft making, already have many 
responsibilities in addition to their work and the society looks at working women in tourism sector as a kind of shame. 
We accept the hypothesis.   

TABLE (8) ANOVA FOR THE "EXPERIENCE" VARIABLE 

 

ANOVA

2.662 2 1.331 4.018 .021

31.471 95 .331

34.133 97

2.463 2 1.232 3.155 .047

37.088 95 .390

39.551 97

5.085 2 2.543 3.088 .050

78.231 95 .823
83.316 97

4.820 2 2.410 3.307 .041

69.231 95 .729

74.051 97

10.053 2 5.027 10.783 .000

44.284 95 .466

54.337 97

Between Groups

Within Groups

Total

Between Groups

Within Groups

Total
Between Groups

Within Groups

Total

Between Groups

Within Groups

Total

Between Groups

Within Groups

Total

VAR00001

VAR00007

VAR00012

VAR00013

VAR00015

Sum of
Squares df Mean Square F Sig.

Multiple Comparisons

Tukey HSD

-.38667 .29536 .394 -1.0899 .3166

.35018 .14783 .051 -.0018 .7021

.38667 .29536 .394 -.3166 1.0899

.73684 .31663 .057 -.0170 1.4907

-.35018 .14783 .051 -.7021 .0018

-.73684 .31663 .057 -1.4907 .0170

-.26667 .32063 .684 -1.0301 .4968

.36491 .16048 .064 -.0172 .7470

.26667 .32063 .684 -.4968 1.0301

.63158 .34372 .163 -.1868 1.4500

-.36491 .16048 .064 -.7470 .0172

-.63158 .34372 .163 -1.4500 .1868

-.20667 .46567 .897 -1.3154 .9021

.55649* .23307 .049 .0016 1.1114

.20667 .46567 .897 -.9021 1.3154

.76316 .49921 .282 -.4255 1.9518

-.55649* .23307 .049 -1.1114 -.0016

-.76316 .49921 .282 -1.9518 .4255

-.29333 .43807 .782 -1.3364 .7497

-.55649* .21925 .034 -1.0785 -.0345

.29333 .43807 .782 -.7497 1.3364

-.26316 .46962 .841 -1.3813 .8550

.55649* .21925 .034 .0345 1.0785

.26316 .46962 .841 -.8550 1.3813

1.62667* .35036 .000 .7925 2.4609

.10035 .17535 .835 -.3172 .5179

-1.62667* .35036 .000 -2.4609 -.7925

-1.52632* .37559 .000 -2.4206 -.6320

-.10035 .17535 .835 -.5179 .3172

1.52632* .37559 .000 .6320 2.4206

(J) location
2.00

3.00

1.00

3.00

1.00

2.00

2.00

3.00

1.00

3.00

1.00

2.00

2.00

3.00

1.00

3.00

1.00

2.00

2.00

3.00

1.00

3.00

1.00

2.00

2.00

3.00

1.00

3.00

1.00

2.00

(I) location
1.00

2.00

3.00

1.00

2.00

3.00

1.00

2.00

3.00

1.00

2.00

3.00

1.00

2.00

3.00

Dependent Variable
VAR00001

VAR00007

VAR00012

VAR00013

VAR00015

Mean
Difference

(I-J) Std. Error Sig. Lower Bound Upper Bound

95% Confidence Interval

The mean difference is significant at the .05 level.*. 

ANOVA

3.012 2 1.506 4.832 .010

29.611 95 .312

32.622 97

.511 2 .256 3.553 .033

6.836 95 .072

7.347 97

10.755 2 5.377 7.040 .001

72.562 95 .764

83.316 97

1.303 2 .652 3.600 .031

17.197 95 .181

18.500 97

Between Groups

Within Groups

Total

Between Groups

Within Groups

Total

Between Groups

Within Groups

Total

Between Groups

Within Groups

Total

VAR00005

VAR00008

VAR00012

VAR00014

Sum of
Squares df Mean Square F Sig.
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TABLE (9) TUKEY TEST FOR THE "EXPERIENCE" VARIABLE 

 
 

CONCLUSIONS 

The main results and conclusions of this study are summarized as follows:  

There are significant statistical evidences that there is reluctance of Jordanian women in working in the tourism sector. These differences are according to the 
following factors: Status, Qualification, Work Location and Years of experience in tourism sector 
 

RECOMMENDATIONS 
(1) Developing recruitment and employment methods to reduce the  reluctance of Jordanian women in working in the tourism sector  

(2) Conducting training courses based on identification of training needs, to provide women in working in the tourism sector with the required information, 
and to develop their abilities, skills, and attitudes  

 

FUTURE STUDIES 
Conclusions of the previous studies, as well as the conclusions of this study, are worth investigation and revision by researchers; hence the researchers 
recommend conducting the following studies:  
(1) Effects of tourism sector in women 

(2) lighten  the reluctance of Jordanian women in working in the tourism sector from marketing point of view 
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Multiple Comparisons

Tukey HSD

-.41304* .13382 .007 -.7317 -.0944

-.20833 .15530 .376 -.5781 .1614

.41304* .13382 .007 .0944 .7317

.20471 .14058 .317 -.1300 .5394

.20833 .15530 .376 -.1614 .5781

-.20471 .14058 .317 -.5394 .1300

.00776 .06430 .992 -.1453 .1609

.17262 .07462 .059 -.0050 .3503

-.00776 .06430 .992 -.1609 .1453

.16486* .06754 .043 .0040 .3257

-.17262 .07462 .059 -.3503 .0050

-.16486* .06754 .043 -.3257 -.0040

-.77174* .20948 .001 -1.2705 -.2730

-.33333 .24311 .360 -.9122 .2455

.77174* .20948 .001 .2730 1.2705

.43841 .22007 .120 -.0856 .9624

.33333 .24311 .360 -.2455 .9122

-.43841 .22007 .120 -.9624 .0856

.00932 .10198 .995 -.2335 .2521

.27381 .11835 .059 -.0080 .5556

-.00932 .10198 .995 -.2521 .2335

.26449* .10713 .040 .0094 .5196

-.27381 .11835 .059 -.5556 .0080

-.26449* .10713 .040 -.5196 -.0094

(J) experience
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2.00
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Dependent Variable
VAR00005

VAR00008
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Mean
Difference

(I-J) Std. Error Sig. Lower Bound Upper Bound

95% Confidence Interval

The mean difference is significant at the .05 level.*. 
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ANNEXURE 
 

QUESTIONNAIRE: THE RELUCTANCE OF JORDANIAN WOMEN IN WORKING IN THE TOURISM SECTOR: CASE OF JORDANIAN FEMALE 
 
FIRST SECTION 
Mark the appropriate answer with (X): 
1. Status  

□Married 
□Single 

2. Qualification  
□ Diploma or less 
□ Batchelor 

□ Graduate study 
3. Work Location: 
□ Amman City  

□ Zaqa City  
□ Aqaba City  

4. Years of experience in tourism sector: 
□ 1 - less than 3 years. 
□ 3 – less than 5 years.  

□ 5 years & above. 
 
SECOND SECTION 

No. The reluctance of Jordanian women in  working  in the tourism sector Agree Neutral Disagree 

Women are restricted to the private sphere and the informal tourism sector is not as accessible for them    

Time constraints and the risk involved are one of the reluctance of Jordanian women working in the tourism sector    

The lack of language skills is one of the reluctance of Jordanian women working in the tourism sector    

The incentives that the tourism sector provides discourage women to work in tourism.     

Women who have traditionally been involved in tourism sector by  handicraft making, already have many responsibilities 
in addition to their work  

   

The low salaries that the tourism sector offers are  one of the reluctance of Jordanian women working in the tourism 
sector 

   

Introduction of tourism in local communities affects the traditions and social life of the women.    

The tourists themselves may be become a social burden in the sense of introducing new kinds of behavior, and thereby 

challenging traditional codes of behavior. 

   

Women have no  voice in  the opinion that they should have in local participation in tourism planning    

religious beliefs is one of the reluctance of Jordanian women working in the tourism sector    

The refusal of society to women joining the tourism sector is one of the reluctance of Jordanian women working in the 

tourism sector 

   

The society looks at working women in tourism sector as a kind of shame.     

The negative influence of the society on the females’ acceptance to work in the tourism sector.     

 The traditions’ effect on the female’s work in the tourism sector.    

low management support     
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