VOLUME No. 4 (2013), I ssue No. 05 (MAY) | SSN 0976-2183

INTERNATIONAL JOURNAL OF RESEARCH IN
COMMERCE & MANAGEMENT

S

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories
Indexed & Listed at:
Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)],
Index Copernicus Publishers Panel, Poland il lICIVAINEIGHSION &.number of libraries all around the world.
Circulated all over the world & Google has verified that scholars of more than 2477 Cities in 159 countries/territories are visiting our journal on regular basis.
Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI — 135 003, Yamunanagar, Haryana, INDIA

http://ijrcm.org.in/




VoLUME No. 4 (2013), | ssue No. 05 (M AY)

| SSN 0976-2183

CONTENTS

No, TITLE & NAME OF THE AUTHOR (S) e

1. | ASTUDY ON THE IMPACT OF UNETHICAL CORPORATE PRACTICES ON CORPORATE BRAND EQUITY 1
DR. R. SATISH KUMAR & ATULSEN SINGH

2. | FACTORS AFFECTING MANAGERIAL CREATIVITY 7
DR. RISHU ROY & SUPRIYA GUPTA

3. | THE IMPACT OF CELEBRITY ADVERTISEMENT ON INDIAN CUSTOMERS 15
CHAITRA BOCHEER .K.S & DR. H. NANJEGOWDA

4. | INNOVATIVE BANKING SERVICES IN RURAL AREAS WITH SPECIAL REFERENCE TO SALEM 20
DR. A. JAYAKUMAR & G. ANBALAGAN

5. | THE EFFECT OF CHANGING ORGANIZATIONAL CULTURE ON TQM PRACTICES IN ISO CERTIFIED COMPANIES 24
BHAKTA BHUSHAN BISWAS

6. | THE RELUCTANCE OF JORDANIAN WOMEN IN WORKING IN THE TOURISM SECTOR: CASE OF JORDANIAN FEMALE 30
AMEEN AHMED MAHBOB AL MOMANI

7. | ASTUDY ON CONSUMER BRAND PREFERENCE TOWARDS HEALTH DRINK PRODUCTS IN TIRUVARUR DISTRICT (TN) 37
DR. N. UDHAYAKUMARI & G. T. VIJAYALAKSHMI

8. | AN EMPIRICAL ANALYSIS OF FRIDAY EFFECT IN NSE NIFTY COMPANIES 41
DR. S. POORNIMA & V. CHITRA

9. | ANALYSIS OF WAGE BURDEN AND EMPLOYEE PRODUCTIVITY OF STATE BANK OF INDIA AND ICICI BANK 45
DR. ASHOK JHAWAR & ROBIN THOMAS

10. | OUTSOURCING AND COMPETITIVE ADVANTAGE 49
V. K. RANJITH & BIJUNA C MOHAN

11. | FINANCIAL IMPACT OF HRM ON PRODUCTIVITY AND PROFITABILITY IN PUBLIC AND PRIVATE SECTOR ORGANISATIONS: A STUDY 52
MOIRANTHEM MOMOCHA SINGH & DR. D. GOPALAKRISHNA

12. | ROLE OF SMALL AND MEDIUM ENTERPRISES IN INDIA’S MANUFACTURING SECTOR 55
DR. NASIR ZAMEER QURESHI, ADIL AMIN BHATT, ZUHAIB AHMAD BAZAZ & NASREEN KHAN

13. | CELEBRITY ENDORSEMENT INFLUENCING CONSUMER BEHAVIOR 61
DR. M. L. GUPTA & SHAILESH VERMA

14. | COMPETENCY MAPPING: AN EFFECTIVE TOOL FOR HRM 64
MANISHA CHOUDHARY, DR. DIPTI SHARMA & DEEPENDRA MAHALAWAT

15. | INNOVATION IN FINANCIAL SERVICES: A STUDY OF FINANCIAL INSTITUTIONS 67
AMANDEEP KAUR SHAHI & KRITI AVASTHI

16. | SERVICE QUALITY OF BAJAJ ALLIANZ LIFE INSURANCE IN SOUTH INDIA USING SERVQUAL INSTRUMENT 72
SUBHAN BANDE

17. | CAPITAL STRUCTURE DETERMINANTS FOR SUSTAINED PERFORMANCE IN THE ENERGY SECTOR OF INDIA 77
DR. SUNITA PANICKER

18. | FINANCIAL INCLUSION IN INDIA - A ROAD AHEAD 82
K. THHRUMAMAGAL & DR. Tl. M. SWAAMINATHAN

19. | LOANS AND ADVANCES OF COMMERCIAL BANKS: A CASE STUDY ON JANATA BANK LIMITED 88
FARJANA SALAM, FAHIMA SALAM, ASHUTOSH ROY & MD. HALIMUZZAMAN

20. | THE EFFECTS OF CREDIT FINANCE ON THE NIGERIAN AGRICULTURAL SECTOR’S PERFORMANCE 94
AKINSEYE OLOWU & DR. ONIMOLE SOLOMON

21. | INFLUENCE OF CREDIT ADMINISTRATION ON FARMERS OPERATIONS IN OSUN STATES OF NIGERIA: A REVIEW OF THE NIGERIA MICROFINANCE | 102
POLICY
OLADEJO MORUF & SOYEMI KENNY

22. | APPRAISAL OF FACTORS INFLUENCING TAX AVOIDANCE AND EVASION IN NIGERIA 107
AKINYOMI OLADELE JOHN & OKPALA KENNETH

23. | LEVEL OF WORKERS™ JOB SATISFACTION AT JUTE MILLS: A CASE STUDY ON NARSINGDI DISTRICT 112
MD. GHULAM RABBANY, ABU ZAFAR AHMED MUKUL, SHARMIN AFRIN & AIRIN RAHMAN

24. | MEASURING SERVICE QUALITY AND CUSTOMER SATISFACTION USING SERVQUAL: AN EMPIRICAL STUDY IN HOSPITALITY INDUSTRY OF | 116
BANGLADESH
MD. SHARIFUL ALAM

25. | WORKER CHARACTERISTICS AND COMPLIANCE TO OCCUPATIONAL HEALTH AND SAFETY OF WOOD WORKERS IN NAJA DAVID WOOD INDUSTRY | 121
LIMITED IN KUMASI, GHANA
DR. KOFI OSEI AKUOKO, DR. MARTIN KWAKU YEBOAH, VINCENT DE PAUL KANWETUU & ELIZABETH ADWOA KWANKYE

26. | PERCEPTIONS OF RETAILERS ON FDIS INTO INDIAN MULTI BRAND RETAILING 128
N. SURESH

27. | LOAN ASSETS CLASSIFICATION OF SCHEDULED COMMERCIAL BANKS IN INDIA 131
M. ANBALAGAN

28. | EXAMINING FACTORS AFFECTING DIVERSITY IN THE WORKPLACE 136
ARSLAN AYUB, MUHAMMAD SALMAN ASLAM & ADEEL RAZZAQ

29. | ASTUDY ON CONSUMER AWARENESS ABOUT BANKING SERVICES IN MADURAI CITY 139
S. RENUGADEVI

30. | EVA AND MVA: WHICH METRIC IS EXTREMELY EFFECTIVE IN EXPLAINING REPORTED EARNINGS? — AN EMPIRICAL STUDY ON SELECTED INDIAN | 143
FIRMS
MAHESH KUMAR KURMI
REQUEST FOR FEEDBACK 147

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME No. 4 (2013), I ssue No. 05 (MAY) | SSN 0976-2183

CHIEF PATRON

PROF. K. K. AGGARWAL
Chancellor, Lingaya’s University, Delhi
Founder Vice-Chancellor, GuruGobindSinghindraprasthaUniversity, Delhi
Ex. Pro Vice-Chancellor, GurulambheshwarUniversity, Hisar

FOUNDER PATRON

LATE SH. RAM BHAJAN AGGARWAL
Former State Minister for Home & Tourism, Government of Haryana
FormerVice-President, Dadri Education Society, Charkhi Dadri
FormerPresident, Chinar Syntex Ltd. (Textile Mills), Bhiwani

CO-ORDINATOR,
DR. SAMBHAV GARG

Faculty, Shree Ram Institute of Business & Management, Urjani

ADVISORS

DR. PRIYA RANJAN TRIVEDI
Chancellor, The Global Open University, Nagaland

PROF. M. S. SENAM RAJU
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi
PROF. M. N. SHARMA
Chairman, M.B.A., HaryanaCollege of Technology & Management, Kaithal
PROF. S. L. MAHANDRU
Principal (Retd.), MaharajaAgrasenCollege, Jagadhri

EDITOR,

PROF. R. K. SHARMA
Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi

CO-EDITOR.
DR. BHAVET
Faculty, Shree Ram Institute of Business & Management, Urjani

EDITORIAL ADVISORY BOARD

DR. RAJESH MODI
Faculty, YanbulndustrialCollege, Kingdom of Saudi Arabia
PROF. SANJIV MITTAL
UniversitySchool of Management Studies, GuruGobindSinghl. P. University, Delhi
PROF. ANIL K. SAINI
Chairperson (CRC), GuruGobindSinghl. P. University, Delhi

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME No. 4 (2013), I ssue No. 05 (MAY) | SSN 0976-2183

DR. SAMBHAVNA
Faculty, I.L.T.M., Delhi
DR. MOHENDER KUMAR GUPTA
Associate Professor, P.J.L.N.GovernmentCollege, Faridabad
DR. SHIVAKUMAR DEENE
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga

ASSOCIATE EDITORS

PROF. NAWAB ALI KHAN
Department of Commerce, Aligarh Muslim University, Aligarh, U.P.
PROF. ABHAY BANSAL

Head, Department of Information Technology, Amity School of Engineering & Technology, Amity
University, Noida

PROF. V. SELVAM

SSL, VIT University, Vellore

PROF. N. SUNDARAM
VITUniversity, Vellore

DR. PARDEEP AHLAWAT
Associate Professor, Institute of Management Studies & Research, MaharshiDayanandUniversity, Rohtak
DR. S. TABASSUM SULTANA

Associate Professor, Department of Business Management, Matrusri Institute of P.G. Studies, Hyderabad

TECHNICAL ADVISOR,

AMITA
Faculty, Government M. S., Mohali

FINANCIAL ADVISORS

DICKIN GOYAL
Advocate & Tax Adviser, Panchkula

NEENA

Investment Consultant, Chambaghat, Solan, Himachal Pradesh

LEGAL ADVISORS

JITENDER S. CHAHAL
Advocate, Punjab & Haryana High Court, Chandigarh U.T.
CHANDER BHUSHAN SHARMA
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri

SUPERINTENDENT

SURENDER KUMAR POONIA

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

iv




VoLUME No. 4 (2013), | ssue No. 05 (M AY) I SSN 0976-2183

CALL FOR MANUSCRIPTS

Weinvite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the area of
Computer, Business, Finance, Marketing, Human Resource Management, General Management, Banking, Education, Insurance, Corporate
Governance and emerging paradigms in allied subjects like Accounting Education; Accounting Information Systems; Accounting Theory &
Practice; Auditing; Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic Development;
Economic History; Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial
Organization; International Economics & Trade; International Finance; Macro Economics; Micro Economics; Monetary Policy; Portfolio &
Security Analysis; Public Policy Economics; Real Estate; Regional Economics; Tax Accounting; Advertising & Promotion Management; Business
Education; Management Information Systems (MIS); Business Law, Public Responsibility & Ethics; Communication; Direct Marketing; E-
Commerce; Global Business; Health Care Administration; Labor Relations & Human Resource Management; Marketing Research; Marketing
Theory & Applications; Non-Profit Organizations; Office Administration/Management; Operations Research/Statistics; Organizational Behavior
& Theory; Organizational Development; Production/Operations; Public Administration; Purchasing/Materials Management; Retailing;
Sales/Selling; Services; Small Business Entrepreneurship; Strategic Management Policy; Technology/Innovation; Tourism, Hospitality & Leisure;
Transportation/Physical Distribution; Algorithms; Artificial Intelligence; Compilers & Translation; Computer Aided Design (CAD); Computer
Aided Manufacturing; Computer Graphics; Computer Organization & Architecture; Database Structures & Systems; Digital Logic; Discrete
Structures; Internet; Management Information Systems; Modeling & Simulation; Multimedia; Neural Systems/Neural Networks; Numerical
Analysis/Scientific Computing; Object Oriented Programming; Operating Systems; Programming Languages; Robotics; Symbolic & Formal Logic
and Web Design. The above mentioned tracks are only indicative, and not exhaustive.

Anybody can submit the soft copy of his/her manuscript anytime in M.S. Word format after preparing the same as per our submission
guidelines duly available on our website under the heading guidelines for submission, at the email address: infoijrcm@gmail.com.

GUIDELINES FOR SUBMISSION OF MANUSCRIPT

1 COVERING LETTER FOR SUBMISSION:

DATED:
THE EDITOR
IJRCM

Subject:  SUBMISSION OF MANUSCRIPT IN THE AREA OF

(e.g. Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/Engineering/Mathematics/other, please specify)
DEAR SIR/MADAM

Please find my submission of manuscript entitled ‘ ' for possible publication in your journals.

| hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any language fully or partly, nor is it
under review for publication elsewhere.

| affirm that all the author (s) have seen and agreed to the submitted version of the manuscript and their inclusion of name (s) as co-author (s).

Also, if my/our manuscript is accepted, I/We agree to comply with the formalities as given on the website of the journal & you are free to publish our
contribution in any of your journals.

NAME OF CORRESPONDING AUTHOR:

Designation:

Affiliation with full address, contact numbers & Pin Code:
Residential address with Pin Code:

Mobile Number (s):

Landline Number (s):

E-mail Address:

Alternate E-mail Address:

NOTES:

a)  The whole manuscript is required to be in ONE MS WORD FILE only (pdf. version is liable to be rejected without any consideration), which will start from
the covering letter, inside the manuscript.

b)  The sender is required to mentionthe following in the SUBJECT COLUMN of the mail:
New Manuscript for Review in the area of (Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/
Engineering/Mathematics/other, please specify)

c)  Thereis no need to give any text in the body of mail, except the cases where the author wishes to give any specific message w.r.t. to the manuscript.

d)  The total size of the file containing the manuscript is required to be below 500 KB.

e)  Abstract alone will not be considered for review, and the author is required to submit the complete manuscript in the first instance.

f) The journal gives acknowledgement w.r.t. the receipt of every email and in case of non-receipt of acknowledgment from the journal, w.r.t. the submission
of manuscript, within two days of submission, the corresponding author is required to demand for the same by sending separate mail to the journal.

2. MANUSCRIPT TITLE: The title of the paper should be in a 12 point Calibri Font. It should be bold typed, centered and fully capitalised.

3. AUTHOR NAME (S) & AFFILIATIONS: The author (s) full name, designation, affiliation (s), address, mobile/landline numbers, and email/alternate email
address should be in italic & 11-point Calibri Font. It must be centered underneath the title.

4. ABSTRACT: Abstract should be in fully italicized text, not exceeding 250 words. The abstract must be informative and explain the background, aims, methods,
results & conclusion in a single para. Abbreviations must be mentioned in full.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 4 (2013), | ssue No. 05 (M AY) I SSN 0976-2183

5. _: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic order separated by
commas and full stops at the end.

6. _: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It must be prepared on a single space and
single column with 1” margin set for top, bottom, left and right. It should be typed in 8 point Calibri Font with page numbers at the bottom and centre of every
page. It should be free from grammatical, spelling and punctuation errors and must be thoroughly edited.

7. _: All the headings should be in a 10 point Calibri Font. These must be bold-faced, aligned left and fully capitalised. Leave a blank line before each
heading.

8. _: All the sub-headings should be in a 8 point Calibri Font. These must be bold-faced, aligned left and fully capitalised.

9. _: The main text should follow the following sequence:
INTRODUCTION

REVIEW OF LITERATURE
NEED/IMPORTANCE OF THE STUDY
STATEMENT OF THE PROBLEM
OBJECTIVES

HYPOTHESES

RESEARCH METHODOLOGY
RESULTS & DISCUSSION

FINDINGS
RECOMMENDATIONS/SUGGESTIONS
CONCLUSIONS

SCOPE FOR FURTHER RESEARCH
ACKNOWLEDGMENTS

REFERENCES
APPENDIX/ANNEXURE

It should be in a 8 point Calibri Font, single spaced and justified. The manuscript should preferably not exceed 5000 WORDS.

10. _: These should be simple, crystal clear, centered, separately numbered &self explained, and titles must be above the table/figure. Sources of
data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred to from the main text.

11. _:These should be consecutively numbered in parentheses, horizontally centered with equation number placed at the right.

12. _: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised references in the preparation

of manuscript and they are supposed to follow Harvard Style of Referencing. The author (s) are supposed to follow the references as per the following:

4 All works cited in the text (including sources for tables and figures) should be listed alphabetically.
4 Use (ed.) for one editor, and (ed.s) for multiple editors.
4 When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending order.
4 Indicate (opening and closing) page numbers for articles in journals and for chapters in books.
4 The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, dissertations, reports, working
papers, unpublished material, etc.
o For titles in a language other than English, provide an English translation in parentheses.
4 The location of endnotes within the text should be indicated by superscript numbers.
PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES:
BOOKS
4 Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.
i Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.
CONTRIBUTIONS TO BOOKS
4 Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited by David Crowther &

Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303.
JOURNAL AND OTHER ARTICLES

4 Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Journal of Urban Economics,
Vol. 21, No. 1, pp. 83-104.

CONFERENCE PAPERS

. Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Association, New Delhi, India,
19-22 June.

UNPUBLISHED DISSERTATIONS AND THESES

i Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra.

ONLINE RESOURCES

i Always indicate the date that the source was accessed, as online resources are frequently updated or removed.

WEBSITES

4 Garg, Bhavet (2011): Towards a New Natural Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

Vi




VoLUME No. 4 (2013), | ssue No. 05 (M AY) I SSN 0976-2183
LOANS AND ADVANCES OF COMMERCIAL BANKS: A CASE STUDY ON JANATA BANK LIMITED

FARJANA SALAM
LECTURER
DEPARTMENT OF BUSINESS ADMINISTRATION
BANGLADESH UNIVERSITY
MOHAMMADPUR

FAHIMA SALAM
SR. LECTURER & DESIGN COORDINATOR
DEPARTMENT OF ARCHITECTURE
BANGLADESH UNIVERSITY
MOHAMMADPUR

ASHUTOSH ROY
LECTURER
DEPARTMENT OF BUSINESS ADMINISTRATION
BANGLADESH UNIVERSITY
MOHAMMADPUR

MD. HALIMUZZAMAN
LECTURER
DEPARTMENT OF BUSINESS ADMINISTRATION
AMERICA BANGLADESH UNIVERSITY
DHAKA

ABSTRACT

Janata Bank Limited welcomes you to explore the world of progressive Banking in Bangladesh. It is a state owned commercial bank and is catering the need of
the mass business people. It was corporatized on 15" November 2007. The mission of the bank is to actively participate in the socio- economic development of
the nation by operating a commercially sound banking organization, providing credit to viable borrowers, efficiently delivered and competitively priced,
simultaneously protecting depositor’s funds and providing a satisfactory return on equity to the owners. The health and efficiency of the financial sector are
crucial to economic growth. It is the system by which a country’s most profitable and efficient projects are systematically and continuously founded, and thus it is
the mechanism which ensures that resources are directed to the most productive sources of future growth. The financial system not only transfers funds from
savers to investors: it must be able to select projects which will yield the highest returns, accumulate sufficient quantities of capital to fund the range of
investment projects across economic activities, account for price risks across assets, monitor performance, and enforce contracts. The exit question is particularly
difficult in the financial sector although in Bangladesh this is a pervasive problem in the economy.

KEYWORDS

Commercial banks, economic development, economic growth, national interest social-economic development.

1. PRELUDE

anks are the life-blood of modern economy. Banks are established to earn profit and help economic and financial activities to help economic

development of a country. In such a context, the main business of Banking is to take deposits from customers and sanction credit to the borrowers. Thus,

the Banks act as financial intermediaries. However, the present study in attempt to measure the customer service of Janata Bank Ltd., therefore to
determine the limit of how efficiently and how effectively the customers are served by the Janata Bank officials and staffs. It will also be aimed at to suggest
some recommendations in order to improve the existing customer service of Janata Bank. All kinds of Bank are generally supposed to be established to earn
profit and help economic. Banks are the most important functionary of financial system of a country and Janata Bank Limited is one of them. It plays a dynamic
role in the economic development of a nation through of savings and accumulation of credit to industrial sectors. It diverts and employs the funds in such
avenues which are aimed to develop a country’s economy and adds to national wealth.

2. STATEMENT OF THE PROBLEM

The main objective of Janata Bank Limited is to accelerate the set up of new projects and balancing, modernization, replacement, and expansion of existing units
and financing in profitable concern. There have however, been large dues over of loans & interest. With the increased need of time banks plays a vital role in
case of overall development of the civilization. This system includes account opening, cash receipt and payment, completing the clearing procedure, appraisal
and sanctioning of various types of loans, completing the foreign exchange relating activities and maintenance of banks accounts. In this regard, the effort of this
study to analyze the loans and advance of Janata Bank Ltd.

3. OBJECTIVES OF THE STUDY

The study is an attempt to fulfill the following objectives:

1.  Todevelop skill on the banking sector.

2. To know the money and credit policy of Janata Bank Ltd.
3.  To take ides about loan and advances of Janata Bank Ltd.
4.  Tofind the various rates of loans of Janata Bank Ltd.
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4. RATIONALE OF THE STUDY

Loans and Advances of Commercial Banks play an important role in any national economy or overall economy worldwide. Through these loans we can invest our
capital. But smooth source of capital mainly come from central and commercial bank that’s why study about loans and process of advances are very important.
Different departments of a Bank perform different activities. The main part covers the operation scenario of a branch of Janata Bank Ltd. In this study it covers
loan and advances facilities of Janata Bank Ltd.

5. LIMITATIONS OF THE STUDY

The major difficulties the researchers have faced are as follows

. Usually company is not willing to provide their actual data of financial statement.

. JBL as a commercial bank they are very busy and they could not able to give me enough time for discussion about various topics.

- Personal barriers like inability to understand some official terms, office decorum etc. creates a few problems to me.

- Finally, the lack of the depth of my knowledge and the analytical capacity for writing such report is also a shortcoming of this study.

6. REVIEW OF RELATED LITERATURE

In this study an attempted has been made to focus on different studies in the banking sector:

Cookson, F (1989) in his seminar paper “Productivity in The Banking Industries In Bangladesh” mentioned that “The output of a bank is to divided into three
components i.e. deposit service, loan service and other financial services for which a fee is charged.

Bahar, M. H. (1989) in his seminar paper named “An Evaluation of banks in Bangladesh: An Exploratory Approach” mentioned that productivity should be judged
from quantitative as well as qualitative aspects of performance of different banks.

Lewis (1989) stated that in the financial services industry, the marketing key is now “customer service”. In brief, good customer service is the key to a successful
organization and customer retention.

Ganesh, (1979) in his paper on the system of profit monitoring in banks emphasized that the effectiveness of monitoring system would depend upon profit plan,
identification of profit centers, setting of standards for comparison and a proper management information system.

Kulkarni, (1979), in his study on departmental responsibility and profitability of banks stated that while considering banks’ costs and profit, social benefits arising
out of bank’ operations cannot be ignored.

Shah, (1978), in his paper “Banks Profitability: The real Issues”, concluded that profitability cannot and will not improve merely by increasing the margin
between lending and borrowing rates.

Varde and Singh, (1983) of National Institute of Bank Management conducted a number of studies on the profitability of commercial banks and have recently
complied them in a short book titled ‘Profitability of Commercial Banks”.

Zahir, (1980) advocated transfer pricing as one of the important methods for evaluating branch level performance of commercial banks. The study
recommended the concept of opportunity cost for determining the transfer price for branches..

7. METHODOLOGY OF THE STUDY

In the present study, methodology is taken to indicate the underlying principles and methods or organizing and the systems or inquiry procedure leading to
completion of the study. This chapter deals with various methodological issues relating to the study like study of various books, web site of JBL, Credit Risk
Grading Policies of JBL, JBL General Banking Policy Book, JBL Foreign-Exchange Banking policy guideline and then made a qualitative and little quantitative
research applications.

For formulating the study the two main type’s data are collected:

8. SOURCES OF DATA

PRIMARY DATA

This type of data is collect from Interview, Observation, and Work with them.

SECONDARY DATA

This type of data are collect from Banks papers, Magazine, Booklets, Hand note , Annual Report, Prospectus, Other related researcher reports.

9. JBL'S LOANS & ADVANCES

The granting of loans and advances is one of the most important functions of a bank and the test of a bank's strength depends considerably on the quality of its
advances and the proportion they bear to the total deposit.

9.1 TYPES OF LOAN

THE LOANS AND ADVANCES ARE DIVIDED INTO THE FOLLOWING SEGMENTS:

Overdraft &g = Clean OD

9.2 SECURED ADVANCE
LOANS: Advance made in a lamp sum repayable either on fixed installment basis or in lump sum having no subsequent debit except by way of interest,
incidental charges, etc is called a loan. After creation of loan, there will be only repayment by borrower.
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OVERDRAFT: Advance in the form of overdraft is always allowed on a current account operated upon by cheques. The customer may be sanctioned a certain
limit within which, he can overdraw his current account within a stipulated period. Interest is calculated and charged only on the actual debit balances on daily
product basis.

CASH CREDIT: Cash credit is a form of advance is a separate account by itself and in maintained in separate ledger. It is operated upon like an overdraft account.
The borrower may operate the account within stipulated limit as & when required. Cash credit is an active & running account to which deposit and withdrawals
may be made frequently. Cash credit is generally given to traders, industrialists for meeting their working capital requirements.

BILL PURCHASE: Janata Bank Ltd. normally purchase demand bills of exchange which are called drafts accompanied by documents or title to goods such as bill of
lending, railway of truck receipt. The purchase of bills of exchange drawn at an issuance i.e. for a certain period maturing on a future date and not payable on
demand or sight is termed as discounting a bill and the charge recovered by bank for this is called "Discount". This is not very common in our country and is
normally limited with the discount of foreign bills; inland bills are rarely discounted of an organized bill market.

9.3 UNSECURED ADVANCE

. T.0.D.

. Clean OD

. Clean Loans

10. LIMIT APPLICATION AND SANCTION: OF LOAN

- Interview with proposed borrower.

- Preparation of sanction advices.

L] Statement of account, credit report of borrower, confidential opinion from others banks.
- Forwarding of proposal.

- Approval of limit.

u Post sanctions formatives.

. Documentation.

- Disbursement of advance.

11. ADVANCES ALLOWED AGAINST THE FOLLOWING SECURITIES
. Advance against fixed or term deposits.

. Advance against shares.

. Advance against pratirakhya sanchaya patra.

. Advance against life insurance policies.

. Advance against ICB unit certificate.

. Advance SOD against work order.

. Advance against guarantee.

. Advance against hypothecation of goods.

. Advance against pledge of goods.

. Advance against mortgage of immovable property.
. Inland bills purchased.

. Letter of credit.

. Advance against import bills.

. Export cash credit.

. Back to back letter of credit.

. Packing credit.

12. MAINTENANCE OF VARIOUS LEDGERS, REGISTERS AND PREPARATION OF RETURNS

- Maintenance of loan, SOD, cash ledgers, confidential limit stock register, safe in —safe out register, due date diary, LIM and IBP register, stock of D.P.
register, godown, inspection register stock card, stock report, debit balance confirmation etc.

. Calculation of drawing power, working capital, internal rate of return, pay back period, capital recovery factor.

- Calculation of product of interest on debit balance and passing of the necessary vouchers.

- Preparation and posting of various vouchers in the loan and cash credit ledger, LIM register.

. Balancing of different loan ledger.

13. PRINCIPLES OF SOUND LENDING

The principles of sound leading may, therefore be summarized on safety, liquidity ,purpose ,profitability ,security ,dispersal /spread and national interest.

A. SAFETY: Safety first is the guiding principle of a shrewd bank. Advances should be expected to come back in the normal course, i.e. the bank may not have to
resort to legal action or to sell the securities to liquidate the advances.

B. PURPOSE: The requirement of the borrower may be free from all risk but if the funds borrowed are employed for unproductive purpose like marriage
ceremony, pleasure trip etc or speculative activities, the repayment in the normal course will become uncertain.

C. PROFITABILITY: Banking is essential a business which aims at earning a good profit. The working funds of a bank are collected mainly by means of deposits
from the public and interest has to be paid on these deposits. The have also to meet their establishment charge and other expenses.

D.LIQUIDITY: By liquidity it means the availability of funds on short notice. The liquidity of an advance its ~ repayment on demand on due date or after a short
notice. The loan must stand fair chances of repayment according to the repayment schedule.

E. SECURITY: The security offered for an advance is insurance to all back upon in case of need. A banker would not normally like to recover the advance from
the sale of the security. They would prefer an advance to come back from the normal source.

F.DISPERSAL /SPREAD: The advances should be as broad-based as possible and must be in keeping with the deposit structure. The advance must not be in one
particular direction industry or to one particular industry; because any adversity faced by that particular industry will have serious repercussions on the bank.
G.NATIONAL INTEREST: Banking industry has significant role to play in the economic of a country. The banker would lend if the purpose of credit to priority
sector in the lager national interest.

H.BUSINESS ETHICS: Banker should consider the legal obligation of loan. Banker should not invest their lending fund in law less sectors. i.e. drag trade, to invest
sexual institution or smuggling business etc.

I.RECOVERY POSSIBILITY: Recovery possibility is a important factor for lending loan fund. When the bankers fully ensure that the lenders have enough capacity
to repay the loan only then the bankers should sanction the loan among its customer.
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14. SELECTION OF BORROWER

If the selection of borrower is correct, as borrower’s character, capital and capacity or of reliability, resourceful and, responsibility, the bank can easily get return
from the lending. Moreover, monitoring made easier for the banker. Janata Bank follows the given procedures:

A. STUDYING THE PAST TRACK RECORD: After getting an application for any loan, the credit officer studies the pas record of the applicant. The study includes
the following:

1. Account balances and past transactions

2. Credit report from other banks

3. Information of the industry by studying market feasibility

4. Financial statement of the concern

B. REPORT FROM CREDIT INFORMATION BUREAU OF BANGLADESH BANK (CIB): This report is provided by CIB of Bangladesh Bank, which contains all types of
information related to the borrower. This report is needed for only when the amount of loan is more than Tk.10 Lac.

C. BORROWER ANALYSIS: Borrower Analysis is done from the angle of 3C (Character, Capital, Capacity) or 3R (Reliability, Resourcefulness, Responsibility). The
human skill, conceptual skill and operational skill is qualitatively analyzed.

D. BUSINESS ANALYSIS: Business Analysis is done from two angles, which are terms and conditions and collateral securities.

E .LENDING AUTHORITY: All approval of credit facilities must be conveyed under dual signature. Ideally both the signatories must have the required lending
authority .Two lending officer of the required lending authority are not available, one of the signatory must have the lending authority.

15. SECURITY OF LOAN

A. PRIMARY SECURITY

Primary security means the security offered by the borrower himself as cover for the loan. It refers to the asset, which has been bought with the help of the
bank.

B. COLLATERAL SECURITY

Collateral security means all other additional security other than the primary securities such as land/ building, etc are considered as collateral securities which
may be offered/ deposited by the borrower or, by any other third party.

16. DOCUMENTS DEPENDING UPON ADVANCE

Types of

Loan Charge Documents Other Documents

cc DP Note, L/Declaration,
L/Disbursement, L/Authority to debit A/C,
L/Arrangement, L/Undertaking,
L/Guarantee, Memorandum of Deposit of Title Deed (If land),
Hypothecation of Goods, | Insurance copy,
Revival Letter,
L/Continuity
Pledge of Goods,

Loan General | DP Note, L/Declaration
L/Disbursement,
L/Arrangement,
L/Guarantee,

Rural Credit, Specialized Credit, Micro Credit and Industrial Credit in Janata Bank Limited.

16.1. RURAL CREDIT

Programs in the context, policy makers of the bank have desires a framework for the unskilled such as farmers, landless, laborers, woman, unemployed,
educated and vocational trained youths, weavers and others rural dwellers and artisans have been taken under the umbrella of the institution credit of janata
bank. Under the rural credit programmes the bank has been financing seasonal crop production like paddy, jute, potato, wheat, mustered, pulses, maize etc to
the farmers. Loans are also given for the installation of irrigation equipments, horticulture, nursery and forestation, flower culture, seed production and other
desired production.

16.2 MAJOR AGRICULTURAL/ RURAL CREDIT PROGRAMS

1. | Special Agricultural Credit program/ short term crop production loan

2. | Horticulture development (cultivation of banana, betel leaf, pineapple etc.)
3. | Fish/ Shrimp production:-

A: Fishery loan program.

B: Credit program for fish cultivator selected by Directorate of Fisheries.

C: Shrimp culture credit program.

4. | Irrigation and agricultural equipment

16.3. SPECIAL CREDIT PROGRAMMES

Janata Bank Limited offers credit to almost all sectors of commercial activities having productive_purpose. Credit facilities are offered to individuals,
businessmen, small and big business houses, traders, manufactures, corporate bodies, etc.
16.4. SOME SPECIAL CREDIT PROGRAMMES ARE GIVEN BELOW

L] Woman Entrepreneur Development credit programme.

- High yielding, variety development cow rearing.

. Flowri culture and marketing.

. Intensive maize cultivation programme.

- Physically disable people credit programme.

. Credits for forestry and horticulture nursery.

. Bangladesh-German seed development programme.

- Credit programmers’ for employee.

- Credit for goat farming.

. Credit programme for fish cultivator selected by fisheries directorate.

- Cyber café loan.
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16.5. MICRO CREDIT

Micro credits are given to the following sectors:

. Small Farmers and Landless Laborers Development (SFDP).
- Swanirvar credit scheme.

. Co-operative credit for rural poor.
u Storage-Cum —credit programme.
- Diversified credit programme.

. Ghoroa/ family based micro credit programme.

. Marginal and small farmer systems crop intensification programme.
- Lending through NGO.

17. CREDIT RISK MANAGEMENT OF JBL

Credit risk is the risk to a financial institution’s earning and capital when an obligor or a third party does not comply with the terms and conditions of the loan
and fail to meet its obligations to the bank. The risk assessment procedures include borrower risk analysis, financial analysis, industrial appraisal, historical
performance of the customer, security against credit facility etc. The assessment initiated from the branch level, counter checking & cross checking done by the
controlling office in accordance with business and sanctioning power.
17.1 CREDIT RATING REPORT OF JBL
Bangladesh Bank has made mandatory from January 2007 for all Banks to have themselves credit rated by a credit rating agency vide BRPD circular No. 6 of 5
July 2006. Janata Bank has appointed credit rating Agency of Bangladesh Ltd. (CRAB) to conduct credit Rating of the bank. They have already completed the
rating on the basis of activities ended on 31st December, 2009 with the rating status mentioned below:

Long Term  Short Term
Current Rating 2009 BBB1 ST-2
Previous Rating 2008  BBB1 ST-3

Source Annual Report2010.
BBB1= Indicates adequate capacity to meet their financial commitments.
ST-3= Indicates average capacity for timely repayment of obligation.

ST-1= Represents the highest capacity for timely repayment of obligation.
17.2 CHART OF CREDIT RISK

Credit Risk

Financial Risk

Leverage

Liquidity

Profitability

Coverage

18. FINDINGS OF THE STUDY
. Janata Bank Limited has already achieved a high growth rate accompanied by an impressive profit growth rate in 2010. The number of deposits and the
loans and advances are also increasing rapidly.

Business

Business
Outlook

Industry
Growth

\ET Gl
Competition

Barriers to

Business Risk

Business

Size of Experience
Business P
Age of Success

Management
Risk

Team Work B

Security
Coverage

Collateral
Coverage

Support

Security Risk

Relationship

Risk

Account
Conduct

Utilization of
Limit

Compliance o
Condition

Personal

Deposit

- . The bank has already shown a tremendous growth in the profits and deposits sector.

. Different types of retail lending products have great appeal to the people. So a wide variety of retail lending products has a very large and easily pregnable
market.

- In order to reduce the business risk, Janata Bank Limited has to expand their business portfolio. The management can consider options of starting

merchant banking or diversify into leasing and insurance sector.
. The recovery of capital in small business loan section is threatened.
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19. RECOMMENDATION

In the light of research some recommendations are presented for the developing proper loan management of Janata Bank Limited:

. More autonomy should be given to the branch level executives in sanctioning loan, and they should be held responsible for them and reword for good
performance.

. It is necessary to appoint sufficient manpower.

. Specific rules should be followed strictly for selecting client.

. Loan processing formalities should be simplified and unnecessary delay should avoid.

. Open the branch in rural area.

20. CONCLUSION

Banks always contribute towards the economic development of a country. Compared with other Banks Janata Bank Ltd is contributing more by investing most of
its funds in fruitful projects leading to increase in production of the country. It is obvious that right channel of Banking establish a successful network over the
country and increases resources; will be able to play a considerable role in the portfolio of development in developing country like ours. Janata Bank Ltd playing
its leading role in socio-economic development of the country. Since inception, Janata Bank Ltd has been rendering its Banking services with the needs of the
nation to cope with the demands of people in the country. By doing many other works for state & society, Janata Bank Ltd has emerged as the pioneer of playing
key role in the country.
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