
VOLUME NO. 4 (2013), ISSUE NO. 07 (JULY)   ISSN 0976-2183 

 A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

Indexed & Listed at:  
Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A., 

Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)], 
Index Copernicus Publishers Panel, Polandwith IC Value of 5.09 &number of libraries all around the world. 

Circulated all over the world & Google has verified that scholars of more than 2592 Cities in 161 countries/territories are visiting our journal on regular basis. 

Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI – 135 003, Yamunanagar, Haryana, INDIA 

http://ijrcm.org.in/ 



VOLUME NO. 4 (2013), ISSUE NO. 07 (JULY)   ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

ii

CONTENTSCONTENTSCONTENTSCONTENTS    
    

Sr. 
No. TITLE & NAME OF THE AUTHOR (S) Page 

No. 

1. A STUDY OF CUSTOMER SATISFACTION FOR IDEA CELLULAR IN EASTERN RAJASTHAN 

DR. KAVALDEEP DIXIT & NEHA JAIN 

1 

2. AN EMPIRICAL STUDY ON EMOTIONAL INTELLIGENCE OF GENERATION X MANAGERS 

DR. S. GANESAN & DR. R. KRISHNAMURTHI 

10 

3. STUDY ON SOURCES OF FUND OF PRIMARY CO-OPERATIVE AGRICULTURE AND RURAL DEVLOPMENT BANKS IN COMPOSITE TO 

THANJAVUR DISTRICT 

DR. K. RAMAKRISHNAN & S.SOUNDARANAYAHI 

13 

4. ETHICAL, LEGAL AND SOCIAL RESPONSIBILITY IN TOURISM BUSINESS 

SUBODH KUMAR MISHRA 

16 

5. A STUDY OF FDI AND INDIAN BANKING 

DR. G. S. GAUD & DR. GIRISH KUMAR PAINOLI 

20 

6. RELATIONSHIP BETWEEN TRADE AND FDI: EVIDENCE FROM FOOD PROCESSING SECTOR IN INDIA 

DR. ASHISH MANOHAR URKUDE & PRAVIN JADHAV 

24 

7. EMPLOYEE PERFORMANCE APPRAISAL IN CEMENT INDUSTRY: A CASE STUDY OF ACC LIMITED, WADI, GULBARGA DISTRICT 

DR. A. P. HOSMANI & SHAIKH TABASSUM HAMEED 

30 

8. SCIENTIFIC INPUT FOR THE TRAINERS OF HRD PRACTITIONERS IN SOFTWARE INDUSTRY 

P. SURJITH KUMAR & DR. N. PANCHANATHAM 

34 

9. TO STUDY MARKETING STRATEGIES FOR CAR LOANS CUSTOMERS: A COMPARATIVE STUDY OF PUBLIC SECTOR BANKS AND PRIVATE 

SECTOR BANKS WITH SPECIAL REFERENCE TO MEERUT, U. P. 

ADITI SHARMA & DR. SUDHINDER SINGH CHOWHAN 

39 

10. FINANCIAL ANALYSIS OF INDIAN OIL CORPORATION LIMITED 

PAWAN KUMAR, DR. V. K. GUPTA & DR. ANIL KUMAR GOYAL 

46 

11. PERCEIVED PERFORMANCE APPRAISAL EFFECTIVENESS AND ITS IMPACT ON ACADEMIC STAFF ORGANISATIONAL COMMITMENT 

TURNOVER INTENTION: A CONCEPTUAL MODEL 

DR. A KUMUDHA & J. BAMINI 

53 

12. A STUDY ON EMPLOYEE WELFARE ACTIVITIES IN RASHTRIYA ISPAT NIGAM LIMITED VISAKHAPATNAM STEEL PLANT 

RAKHEE MAIRAL RENAPURKAR 

57 

13. A STUDY ON AWARENESS OF MOBILE MARKETING IN VELLORE DISTRICT 

DR. M. RAGURAMAN, R. VEERAPPAN & ANGELO JOSEPH 

63 

14. ROLE OF SELF-HELP GROUPS IN MOVEMENT OF SOCIO-ECONOMIC AND POLITICAL TRANSFORMATION: A CASE STUDY IN PURBA 

MEDINIPUR DISTRICT 

SIDDHARTHA CHATTERJEE 

67 

15. WOMEN EMPOWERMENT THROUGH SELF HELP GROUP: A STUDY 

PREETI SONI 

76 

16. IMPACT OF OUT OF BOX ADVERTISING IN INTERNET ON ATTENTION, RETENTION AND PURCHASE INTENTIONS 

S N KUMAR & ANUPAMA SUNDAR 

79 

17. THE EFFECT OF DISCLOSURE QUALITY ON STOCK TURNOVERS OF ACCEPTED COMPANIES IN TEHRAN STOCK EXCHANGE 

AKRAM DAVOODI FAROKHAD & SAYED NAJIB ALLAH SHANAEI 

82 

18. EFFICIENT COMMUNICATION FOR EFFECTIVE SUPERVISORS 

DR. VIDHU GAUR 

87 

19. THE IMPACT OF CAPITAL STRUCTURE ON MICRO FINANCE INSTITUTION PERFORMANCE: EVIDENCE FROM ETHIOPIA 

GEMECHU FEYISSA GUDU 

91 

20. A STUDY ON PUBLIC BUDGET MANAGEMENT OF HIV/AIDS INTERVENTION 

NURUL DWI PURWANTI 

96 

21. A STUDY OF POVERTY ERADICATION IN INDIA: NATIONAL POLICIES, PLANS AND PROGRAMS 

DR. SANJAY KUMAR CHOURASIYA 

101 

22. A STUDY ON UNDERSTANDING OF RURAL CONSUMER BEHAVIOUR IN INDIA 

SUCHI K. PATEL & ZARNA M. PATEL 

106 

23. ENVIRONMENT FOR WOMEN ENTREPRENEURS IN INDIA 

JAINENDRA KUMAR VERMA 

108 

24. WATER RESOURCES AND TOURISM PROMOTION: A CASE STUDY OF HYDERABAD 

JAYAPRAKASH NARAYANA G 

110 

25. A STUDY ON EMPLOYEES’ ATTRITION IN BPO SECTOR WITH SPECIAL REFERENCE TO CHENNAI CITY 

B.LATHA 

113 

26. ANALYSIS OF GROWTH & CHALLENGES FACED BY MANAGEMENT EDUCATION IN INDIA: A CRITICAL REVIEW OF LITERATURE 

HIMANI RAVAL 

118 

27. LEARNING AND DEVELOPMENT IN INFORMATION TECHNOLOGY (IT) COMPANIES 

SIRISHA DAMARAJU 

121 

28. WOMEN ENTREPRENEURS’ DEVELOPMENT THROUGH TRAINING AND EDUCATION IN INDIA 

JAINENDRA KUMAR VERMA 

123 

29. INTEREST RATE FLUCTUATIONS AND FINANCIAL OUTCOMES OF BANKNG SECTOR: A CASE STUDY OF PAKISTAN 

ASAD ZAMAN, AMMAR ALI GULL, REHAN NASIR, MUHAMMAD BILAL, YASIR PERVAIZ, MUHAMMAD ASIM RIAZ & MUBASHER ASHRAF 

125 

30. PEOPLE MANAGEMENT PRACTICES: A POTENTIAL TOOL FOR ORGANIZATIONAL PERFORMANCE 

SANTOSH V BILGUNDI, KIRAN KUMAR M & AKSHAY PAI R 

130 

 REQUEST FOR FEEDBACK 134 



VOLUME NO. 4 (2013), ISSUE NO. 07 (JULY)   ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iii

CHIEF PATRONCHIEF PATRONCHIEF PATRONCHIEF PATRON 
PROF. K. K. AGGARWAL 

Chairman, Malaviya National Institute of Technology, Jaipur 
(An institute of National Importance & fully funded by Ministry of Human Resource Development, Government of India) 

Chancellor, K. R. Mangalam University, Gurgaon 

Chancellor, Lingaya’s University, Faridabad 

Founder Vice-Chancellor (1998-2008), Guru Gobind Singh Indraprastha University, Delhi 

Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar 

    

FOUNDER FOUNDER FOUNDER FOUNDER PATRONPATRONPATRONPATRON    
LATE SH. RAM BHAJAN AGGARWAL 

Former State Minister for Home & Tourism, Government of Haryana 

FormerVice-President, Dadri Education Society, Charkhi Dadri 

FormerPresident, Chinar Syntex Ltd. (Textile Mills), Bhiwani 

    

COCOCOCO----ORDINATORORDINATORORDINATORORDINATOR 
DR. SAMBHAV GARG 

Faculty, Shree Ram Institute of Business & Management, Urjani 
    

ADVISORSADVISORSADVISORSADVISORS 
DR. PRIYA RANJAN TRIVEDI 

Chancellor, The Global Open University, Nagaland 

PROF. M. S. SENAM RAJU 
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi 

PROF. M. N. SHARMA 
Chairman, M.B.A., HaryanaCollege of Technology & Management, Kaithal 

PROF. S. L. MAHANDRU 
Principal (Retd.), MaharajaAgrasenCollege, Jagadhri 

    

EDITOREDITOREDITOREDITOR 
PROF. R. K. SHARMA 

Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi 

    

COCOCOCO----EDITOREDITOREDITOREDITOR 
DR. BHAVET 

Faculty, Shree Ram Institute of Business & Management, Urjani 

    

EDITORIAL ADVISORY BOARDEDITORIAL ADVISORY BOARDEDITORIAL ADVISORY BOARDEDITORIAL ADVISORY BOARD    
DR. RAJESH MODI 

Faculty, YanbuIndustrialCollege, Kingdom of Saudi Arabia 

PROF. SANJIV MITTAL 
UniversitySchool of Management Studies, GuruGobindSinghI. P. University, Delhi 

 



VOLUME NO. 4 (2013), ISSUE NO. 07 (JULY)   ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iv

PROF. ANIL K. SAINI 
Chairperson (CRC), GuruGobindSinghI. P. University, Delhi 

DR. SAMBHAVNA 
Faculty, I.I.T.M., Delhi 

DR. MOHENDER KUMAR GUPTA 
Associate Professor, P.J.L.N.GovernmentCollege, Faridabad 

DR. SHIVAKUMAR DEENE 
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga 

    

ASSOCIATE EDITORSASSOCIATE EDITORSASSOCIATE EDITORSASSOCIATE EDITORS 
PROF. NAWAB ALI KHAN 

Department of Commerce, Aligarh Muslim University, Aligarh, U.P. 

PROF. ABHAY BANSAL 
Head, Department of Information Technology, Amity School of Engineering & Technology, Amity 

University, Noida 

PROF. V. SELVAM 
SSL, VIT University, Vellore 

PROF. N. SUNDARAM      
VITUniversity, Vellore 

DR. PARDEEP AHLAWAT 
Associate Professor, Institute of Management Studies & Research, MaharshiDayanandUniversity, Rohtak 

DR. S. TABASSUM SULTANA 
Associate Professor, Department of Business Management, Matrusri Institute of P.G. Studies, Hyderabad 

    

TECHNICAL ADVISORTECHNICAL ADVISORTECHNICAL ADVISORTECHNICAL ADVISOR    
AMITA 

Faculty, Government M. S., Mohali 

    

FINANCIAL ADVISORSFINANCIAL ADVISORSFINANCIAL ADVISORSFINANCIAL ADVISORS    
DICKIN GOYAL 

Advocate & Tax Adviser, Panchkula 

NEENA 
Investment Consultant, Chambaghat, Solan, Himachal Pradesh 

    

LEGAL ADVISORSLEGAL ADVISORSLEGAL ADVISORSLEGAL ADVISORS    
JITENDER S. CHAHAL 

Advocate, Punjab & Haryana High Court, Chandigarh U.T. 

CHANDER BHUSHAN SHARMA 
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri 

    

SUPERINTENDENTSUPERINTENDENTSUPERINTENDENTSUPERINTENDENT    
SURENDER KUMAR POONIA 

 



VOLUME NO. 4 (2013), ISSUE NO. 07 (JULY)   ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

v

CALL FOR MANUSCRIPTSCALL FOR MANUSCRIPTSCALL FOR MANUSCRIPTSCALL FOR MANUSCRIPTS    
We invite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the areas of 

Computer Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking; 

Economics; Tourism Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic 

Science; Corporate Governance; Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information 

Systems; Accounting Theory & Practice; Auditing; Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; 

Econometrics; Economic Development; Economic History; Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non 

Profit Accounting; Industrial Organization; International Economics & Trade; International Finance; Macro Economics; Micro Economics; Rural 

Economics; Co-operation; Demography: Development Planning; Development Studies; Applied Economics; Development Economics; Business 

Economics; Monetary Policy; Public Policy Economics; Real Estate; Regional Economics; Political Science; Continuing Education; Labour 

Welfare; Philosophy; Psychology; Sociology; Tax Accounting; Advertising & Promotion Management; Management Information Systems (MIS); 

Business Law; Public Responsibility & Ethics; Communication; Direct Marketing; E-Commerce; Global Business; Health Care Administration; 

Labour Relations & Human Resource Management; Marketing Research; Marketing Theory & Applications; Non-Profit Organizations; Office 

Administration/Management; Operations Research/Statistics; Organizational Behavior & Theory; Organizational Development; 

Production/Operations; International Relations; Human Rights & Duties; Public Administration; Population Studies; Purchasing/Materials 

Management; Retailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic Management Policy; Technology/Innovation; 

Tourism & Hospitality; Transportation Distribution; Algorithms; Artificial Intelligence; Compilers & Translation; Computer Aided Design (CAD); 

Computer Aided Manufacturing; Computer Graphics; Computer Organization & Architecture; Database Structures & Systems; Discrete 

Structures; Internet; Management Information Systems; Modeling & Simulation; Neural Systems/Neural Networks; Numerical 

Analysis/Scientific Computing; Object Oriented Programming; Operating Systems; Programming Languages; Robotics; Symbolic & Formal Logic; 

Web Design and emerging paradigms in allied subjects. 

Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript anytime in M.S. Word 

format after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking 

the link online submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).  

GUIDELINES FOR SUBMISSION OF MANUSCRIPTGUIDELINES FOR SUBMISSION OF MANUSCRIPTGUIDELINES FOR SUBMISSION OF MANUSCRIPTGUIDELINES FOR SUBMISSION OF MANUSCRIPT    

1. COVERING LETTER FOR SUBMISSION: 

DATED: _____________ 

THE EDITOR 

IJRCM 

Subject: SUBMISSION OF MANUSCRIPT IN THE AREA OF                                                                                                                . 

 (e.g. Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/Engineering/Mathematics/other, please specify) 

DEAR SIR/MADAM 

Please find my submission of manuscript entitled ‘___________________________________________’ for possible publication in your journals. 

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any language fully or partly, nor is it 

under review for publication elsewhere. 

I affirm that all the author (s) have seen and agreed to the submitted version of the manuscript and their inclusion of name (s) as co-author (s). 

Also, if my/our manuscript is accepted, I/We agree to comply with the formalities as given on the website of the journal & you are free to publish our 

contribution in any of your journals. 

NAME OF CORRESPONDING AUTHOR: 

Designation: 

Affiliation with full address, contact numbers & Pin Code: 

Residential address with Pin Code: 

Mobile Number (s): 

Landline Number (s):  

E-mail Address: 

Alternate E-mail Address: 

NOTES: 

a) The whole manuscript is required to be in ONE MS WORD FILE only (pdf. version is liable to be rejected without any consideration), which will start from 

the covering letter, inside the manuscript. 

b) The sender is required to mentionthe following in the SUBJECT COLUMN of the mail:  

New Manuscript for Review in the area of (Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/ 

Engineering/Mathematics/other, please specify) 

c) There is no need to give any text in the body of mail, except the cases where the author wishes to give any specific message w.r.t. to the manuscript. 

d) The total size of the file containing the manuscript is required to be below 500 KB. 

e) Abstract alone will not be considered for review, and the author is required to submit the complete manuscript in the first instance. 

f) The journal gives acknowledgement w.r.t. the receipt of every email and in case of non-receipt of acknowledgment from the journal, w.r.t. the submission 

of manuscript, within two days of submission, the corresponding author is required to demand for the same by sending separate mail to the journal. 

2. MANUSCRIPT TITLE: The title of the paper should be in a 12 point Calibri Font. It should be bold typed, centered and fully capitalised. 

3. AUTHOR NAME (S) & AFFILIATIONS: The author (s) full name, designation, affiliation (s), address, mobile/landline numbers, and email/alternate email 

address should be in italic & 11-point Calibri Font. It must be centered underneath the title. 

4. ABSTRACT: Abstract should be in fully italicized text, not exceeding 250 words. The abstract must be informative and explain the background, aims, methods, 

results & conclusion in a single para. Abbreviations must be mentioned in full. 



VOLUME NO. 4 (2013), ISSUE NO. 07 (JULY)   ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

vi

 

5. KEYWORDS: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic order separated by 

commas and full stops at the end. 

6. MANUSCRIPT: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It must be prepared on a single space and 

single column with 1” margin set for top, bottom, left and right. It should be typed in 8 point Calibri Font with page numbers at the bottom and centre of every 

page. It should be free from grammatical, spelling and punctuation errors and must be thoroughly edited. 

7. HEADINGS: All the headings should be in a 10 point Calibri Font. These must be bold-faced, aligned left and fully capitalised. Leave a blank line before each 

heading. 

8. SUB-HEADINGS: All the sub-headings should be in a 8 point Calibri Font. These must be bold-faced, aligned left and fully capitalised.  

9. MAIN TEXT: The main text should follow the following sequence: 

 INTRODUCTION 

 REVIEW OF LITERATURE 

 NEED/IMPORTANCE OF THE STUDY 

 STATEMENT OF THE PROBLEM 

 OBJECTIVES 

 HYPOTHESES 

 RESEARCH METHODOLOGY 

 RESULTS & DISCUSSION 

 FINDINGS 

 RECOMMENDATIONS/SUGGESTIONS 

 CONCLUSIONS 

 SCOPE FOR FURTHER RESEARCH 

 ACKNOWLEDGMENTS 

 REFERENCES 

 APPENDIX/ANNEXURE 

 It should be in a 8 point Calibri Font, single spaced and justified. The manuscript should preferably not exceed 5000 WORDS. 

10. FIGURES &TABLES: These should be simple, crystal clear, centered, separately numbered &self explained, and titles must be above the table/figure. Sources of 

data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred to from the main text. 

11. EQUATIONS:These should be consecutively numbered in parentheses, horizontally centered with equation number placed at the right. 

12. REFERENCES: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised references in the preparation 

of manuscript and they are supposed to follow Harvard Style of Referencing. The author (s) are supposed to follow the references as per the following: 

• All works cited in the text (including sources for tables and figures) should be listed alphabetically.  

• Use (ed.) for one editor, and (ed.s) for multiple editors.  

• When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending order. 

• Indicate (opening and closing) page numbers for articles in journals and for chapters in books.  

• The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, dissertations, reports, working 

papers, unpublished material, etc. 

• For titles in a language other than English, provide an English translation in parentheses.  

• The location of endnotes within the text should be indicated by superscript numbers. 

 

PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES: 

BOOKS 

• Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.  

• Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.  

CONTRIBUTIONS TO BOOKS 

• Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited by David Crowther & 

Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303. 

JOURNAL AND OTHER ARTICLES 

• Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Journal of Urban Economics, 

Vol. 21, No. 1, pp. 83-104. 

CONFERENCE PAPERS 

• Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Association, New Delhi, India, 

19–22 June. 

UNPUBLISHED DISSERTATIONS AND THESES 

• Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra. 

ONLINE RESOURCES 

• Always indicate the date that the source was accessed, as online resources are frequently updated or removed. 

WEBSITES 

• Garg, Bhavet (2011): Towards a New Natural Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp 



VOLUME NO. 4 (2013), ISSUE NO. 07 (JULY)   ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

76

WOMEN EMPOWERMENT THROUGH SELF HELP GROUP: A STUDY 
 

PREETI SONI 

ASST. PROFESSOR 

SWAMI VIVEKANAND NIGHT COLLEGE OF ARTS & COMMERCE 

DOMBIVLI (EAST) 

 

ABSTRACT 
Women are generally worse off economically than men and the consequences of their poverty are more serious for future generations. Women experience 

greater poverty and transmit their disadvantages more readily to their children, thus carry on the cycle of poverty. In India after Independence the policy makers 

focused on rural development in five year plans and growing inequality between the rich and poor in rural area has brought urgency to development. To achieve 

the objectives of rural development, to curb inequality among rich and poor and women empowerment various schemes have been formulated time to time by 

the policy makers. It is the mater of concern that most of the poverty alleviation programmes could not reduce the incidence of poverty. There are various reasons 

found for the failure of these programmes. The key reason for failure are wrong selection of beneficiaries, leakages, corruption and malpractices, absence of 

backward and forward linkage in the project and inadequacy in delivery and monitoring of credit (agricultural credit review committee 1988) Hence the scheme 

like Integrated Rural Development Program (IRDP), Ganga Kalyan Yogana (GKY) were amalgamated by the Govt. of India and merged into single new scheme 

called “Swarnajayanti Gram Swarozgar Yojana” (SGSY) in April 1999. It has been considered as a holistic programme of self employment of rural poor by 

organization of poor into SHGs and their capacity building, training, selection of key activity, infrastructure build up, technology and marketing support. The 

present study attempts to focus on performance of SHGs in Ambernath Taluka under SGSY scheme.  

 

KEYWORDS 
Empowerment, Self Help Group, Swarnajayanti Gram Swarozgar Yojana. 

 

INTRODUCTION 
n most of the developing countries greater emphasis is being given on empowering rural women and their active involvement in the development process. 

In India, the central and state governments are taking efforts to improve status of rural women, especially those below poverty line through different 

schemes. In India major obstacle to growth are high rate of illiteracy and corruption. There is dire need to implement the schemes to achieve inclusive 

growth. Women are not physically fit to undertake all the jobs. They have no occupation, property, education or skill. Therefore to bring women in mainstream 

of development process government of India has declared the year 2001 as “the year of women’s empowerment”. The empowerment of women can be 

measure through a) taking part in decision making b) freedom of movement and c) access to money. Women as an individual is weaker then men, but if they 

function collectively rather than individual manner they can overcome the weakness through support and assistance of each other. Therefore SHG movement is 

considered as an effective strategy for the empowerment of women. The concept of SHGs gained significance especially after 1976 when Prof. Mohammed 

Yunus of Bangladesh began experimenting with micro-credit and women SHGs. The strategy was quite successful in poverty eradication by empowering poor 

women.  

 

CONCEPT OF SHG 
A SHG is a group of 10 to 20 members having homogenous social and economical background who voluntarily coming together to save small amounts regularly, 

to contribute to common fund and to meet their emergency needs on mutual help basis. The members of group use peer pressure to ensure proper end use of 

credit and timely repayment of credit.  

 

SWARNJAYANTI GRAM SWARAJ YOJNA (SGSY) 
Government of India also recognized that SHGs can be used as tool to eradicate poverty in rural India. All the development programs were merged in to one 

program i.e. “Swarn Gayanti Gram Swaraj Yojna” in April 1999. It has been considered as a holistic programme of self employment of rural poor by organization 

of poor into SHGs and their capacity building, training, selection of key activity, infrastructure build up, technology and marketing support.  This is a credit –cum 

subsidy scheme in which bankers have a significant role to play.  DRDA, NGOs , Banks play a very important role in the formation of SHGs under SGSY.      

 

REVIEW OF LITERATURE  
Several researches have been conducted to evaluate the performance of SHGs. A brief review of few significant works is done in this section. 

According to Jaysheela (2009) there is positive correlation between credit availability and the level of women’s empowerment. Indian Banking sector has been 

handicapped by high incidence of overdue. Microfinance institutions provide credit to poor who have no access to institutional credit. MFIs use innovative and 

unconventional methods to reduce lending costs. She suggested that the SHGs have to take up economically viable projects. There is need to include more 

NGO’s for proper working of SHGs 

Anita P. (2008) conducted research in Madurai District found that SGSY scheme have helped in assisting the families of women beneficiaries below poverty line. 

The scheme has enhanced income, Confidence level, employment generation of the respondent. Coverage of scheme of SGSY needed to be enhanced.  

A.V.V.S Subbalakshmi (2005) Conducted research in Kancheepurem reveals that there is need to appoint block level monitors with exclusive responsibility to 

monitor the progress of the group formed earlier. The help of NGOs and College students along with the govt. agencies to study backward areas, so that the 

benefits of microfinance can be made available to such areas. 

E.A. Parmeshwara et. al. (2006) opined that there is need for combined efforts of both Commercial banks and specialized MFIs. Both can supplement in 

increasing the outreach. NABARD should show interest to motivate the bank people to co-operate and supply microfinance to the SHGs. According to him there 

is need to check subsidy oriented SHGs particularly in SGSY. 

Satpal, Sunil Phougat and Silender Hooda (2005) conducted study on Swarnjayanti Gram Swarojgar Yojana (SGSY) in Haryana found that there is lack of 

diversities in the SHG activities in the state. Highest amount is spent on primary activities and less attention has been given in other areas. Non –cooperation by 

bank officers was found which resulted in delay of sectioning credit. 

According to D’silva (2001) though women are organized into SHGs possessing huge corpus contributing to socio-economic development of the district is very 

low hence unable to take up production activities on large scale. 

According to B. Suguna (2006) there is necessity to impart skill among women by providing regular training and education. The self help group should prepare 

their annual plans which will help to plan their activities. Minimum support price should be fixed for the product of SHGs so that they can compete effectively in 

the open market.    

 

 

 

I 
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SCENARIO OF SELF HELP GROUPS IN INDIA  
  

TABLE NO. 1: GROWTH OF SHGs & LOAN DISBURSED 

Year No of SHGs Loan Disbursed (Rs. Crore) 

1992-93 255 0.29 

1993-94 365 0.36 

1994-95 1502 1.79 

1995-96 2635 3.62 

1996-97 3841 5.78 

1997-1998 5719 11.92 

1998-1999 18678 33.31 

1999-2000 81780 135.91 

2000-2001 149050 287.89 

2001-2002 197653 545.47 

2002-2003 255882 1022.33 

2003-2004 361731 1855.53 

2004-2005 539365 2994.26 

2005-2006 620109 4499.09 

Source -NABARD Annual report 

NEED OF THE STUDY 
The present scenario of SHGs in the Ambernath Taluka clearly shows the increasing financial support for women. It is however essential to study and analyze the 

functioning and effectiveness of SHGs in the study area. It can also provide us an insight towards better understanding of the role of SHGs in the socio – 

economic development of women. The present study focuses on the problems and prospects of SHGs in the study area which further may useful for the 

planners and financial institutions for framing their policies to get maximum output. The present study will guide to the SHGs and affiliated organizations to 

minimize their constraints and to reach to the ultimate goal of self reliance. 

 

OBJECTIVES OF THE STUDY  
The present study focuses on the following objectives: -  

1. To study the impact of SHGs on individual income generation capacity. 

2. To examine the problems faced by SHGs while functioning. 

3. To recommend suggestion for improvement of SHGs. 
 

METHODOLOGY 
The present study was under taken in Ambernath Taluka of Thane District, Maharashtra State. There are 72 villages come under taluka with 36 Gram 

panchayats. The present study under taken in the month of  April 2010. There are 251 SHGs registered under SGSY for the year 2009 -10.  From entire taluka 10 

villages were selected randomly and from each village two SHGs were selected and from each SHG four members were selected as respondent. Thus 80 

respondents were selected for present study. The primary data was collected through personal interview and observation method. A well structured 

questionnaire was prepared to collect information. The secondary data was collected from Panchyat Samiti, Ambernath. Their published report for the year 

2009-2010 was used for the study. Various journals and books were also studied to get acquainted with related concepts and methodologies used for analysis.  
 

OBSERVATIONS AND DISCUSSION 
As mentioned earlier NGOs play vital role in formation of the SHGs, the name of NGOs operating in study area are Karunya, Akar and Maharshtra Mahila Pragati 

Mandal. NGOs appoint animators who work in the village for formation of groups, providing basic training and skill, Banking function like opening of Saving bank 

a/c of SHGs and get the loan sanction from bank manager for the group to undertake economic activity 

1. After formation of group each group member has to pay premium monthly Rs 50 to 100 to build corpus fund initially. 

2. Group has to save for six month, after that it is eligible for revolving fund Rs. 5000 to 10000 under SGSY. If they repay the loan in time then they are eligible 

to get higher amount of loan with 50 % subsidy of the cost of the project or Rs. 1.25 lakh which ever is lower. 

3. Once the group get the loan then next stage is to choose the income generating activities which is suitable for them. The business activities undertaken by 

SHG can seen from following table : 

TABLE NO. 2: BUSINESS ACTIVITIES UNDERTAKEN BY SHGs 

Business Activity Number of SHGs Percentage 

1. Goat Rearing 14 17.50 

2. Dairy 4 5.00 

3. Growing Vegetables 15 18.75 

4. Ready made garment  8 10.00 

5. Petty trade 21 26.25 

6. Others 18 22.50 

total 80 100.00 

Source: Primary Data 

4. The business activities taken up by members on their own interest and they prefer traditional activities in which they are well –versed than new activities. 

5. The improvement in standard of living of poor people through generation of women employment is an ultimate goal of SGSY. It therefore becomes 

necessary to assess the share of income earned by women through SHG activities. Following table shows monthly income of women working in different 

SHGs that supports their family.  
 

TABLE NO 3: IMPACT OF SGSY ON AVERAGE INCOME OF BORROWERS PER ANNUM 

Income Rs./Month Before joining the group After joining the group 

Frequency Percentage Frequency Percentage 

Nil 58 72.5 8 10 

0-1000 12 15 15 18.75 

1000-2000 8 10 54 67.5 

2000-3000 2 2.5 2 2.5 

Above 3000 Nil Nil 1 1.25 

Total 80 100 80 100 

Source: Primary Data 
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Around 72.5% of the women respondent contributes nothing before joining the group as against 10% after joining SHG. Moreover, it has been observed that 

more than 72% of the women are earning more than Rs.1000 per month after joining the group. This clearly depicts that SGSY is improving income level of the 

family.  Few women might use financial support from SHGs to clear their debts, as a result of which they could not use fund for any productive purpose.  

6. The SHG movement under SGSY focuses attention on empowerment of rural women and making them financially, socially and politically capable. Following 

table analyses the empowerment of women in study area during survey period. 

 

TABLE NO. 4: EMPOWERMENT THROUGH SHGs 

Indicator of Empowerment Opinion 

Agree No Opinion Disagree Total 

Contribution to family income 71 (88.75) 9 (11.25) - 80 (100) 

Development of Saving habit 68 (85) 12 (15) - 80 (100) 

Skill up gradation 33 (41.25) 15 (18.75) 32 (40) 80 (100) 

Ability to undertake banking 57 (71.25) 10(12.5) 13 (16.25) 80 (100) 

Leadership skill & communication 43(53.75) 13(16.25) 24(30) 80 (100) 

Awareness of health education 51(63.75) 5(6.25) 24(30) 80(100) 

Decision making at household, community, village 42(52.50) 19(23.75) 19(23.75) 80(100) 

Source: Primary Data 

The above table reveals that (89%) of respondent feels that their main achievement through SHGs is contribution to family income; 85% of the respondents are 

of the opinion that they have developed  saving habit; 71% respondent expressed their happiness on ability to understand banking operations; 71% agree that 

SHG enable them to become health conscious; 41%  says that skill up gradation  being possible only because of SHG membership; 53% respondent agree that 

their decision making power has improved due to joining of SHG. Analysis infers that majority of women joined SHGs to support in their family income. 

 

SUGGESTIONS  
• Credit should not be made available before group matures as an entity. It is wiser to hasten slowly and increase the supply of credit to the poor at the rate 

that they can handle. 

• Constant encouragement by government officials followed by regular monitoring of the functions of SHGs can help in improving the present situation. 

• Continuing education programme can be conducted for illiterate members along with the basic training of banking. The bank officials can do much in this 

context. 

• The members may be given training on managerial and leadership skills and may be motivated to present themselves in Panchayat Elections. 

• Simplification in the loaning procedure and documentation. 

• Federation can play vital role in group maintenance and empowerment. Federation is best suited to provide services such as accounting, auditing, capacity-

building, literacy, business development. 

• More NGOs need to be involved to give training to the members to SHGs. NGOs can impart skill of leadership and give suggestions to take up new 

economic activity which will improve the earning. NGOs may help them by identifying marketing sources. 

• Delay in sanctioning loans and also redtapism in the banks must be curbed by proper supervision by the sincere and honest officers. 

 

CONCLUSION 
Provision of financial support through easy access to bank loans and subsidy is vital for development of poor women. It is evident from the study conducted in 

Ambernath taluka that SHGs have been playing a key role in the empowerment of women. Many SHG women use the financial resources to avail income 

generating asset. SHGs help poor women to improve standard of living. Many women inclined towards SHG which implies that these women want equality and 

self respect. NGOs role is appreciable as they work in rural area to train poor women to undertake different income generating activities like candle making, 

tailoring, agarbati manking which make them economically independent and develop self confidence. Thus SHG is one of the tools to empower women in rural 

area. 
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