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A STUDY OF CUSTOMER SATISFACTION FOR IDEA CELLULAR IN EASTERN 

RAJASTHAN 
 

DR. KAVALDEEP DIXIT 

DEAN 

FACULTY OF MANAGEMENT STUDIES 

THE IIS UNIVERSITY 

JAIPUR 

 

NEHA JAIN 

RESEARCH SCHOLAR, THE IIS UNIVERSITY, JAIPUR 

SR. ASST. PROFESSOR 

INTERNATIONAL SCHOOL OF INFORMATICS AND MANAGEMENT 

JAIPUR 
 

ABSTRACT 
Colossal budge in both technology and consumer behavior during the past two decades have taken a contemporary visage. The 

sustainable profitable growth has lead companies into head-to-head competition. The companies are fighting for customer 

satisfaction through differentiation. The imperative factors that may be accounted towards customer satisfaction be marketing 

communication, perceived quality, and customer loyalty. This study investigates the effect of marketing strategies espoused by 

Idea Cellular and its upshot on the consumers. It also attempts to study the expectations of the customers and the marketing 

strategies that have been taken by the organization to discharge them. A study of perception of employees has also been made 

to understand insights and identify factors of customer satisfaction that the organization is focusing on.  The study highlights the 

factors that contribute to the hedonistic escalation in this dynamic competitive world.  
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AN EMPIRICAL STUDY ON EMOTIONAL INTELLIGENCE OF GENERATION X 

MANAGERS 
 

DR. S. GANESAN 

DIRECTOR GENERAL 

SUGUNA SPARK BUSINESS SCHOOL 

COIMBATORE 

 

DR. R. KRISHNAMURTHI 

CORPORATE TRAINER 

IMPACT 

COIMBATORE 
 

ABSTRACT 
‘Generation X’ is a phrase that has gained entry into modern management literature. Generation X managers are expected to 

shoulder leadership responsibilities to steer future organizations towards excellence. However, not much research work has been 

carried out in Indian context to study the characteristics and preferences of Generation X and the levels of their emotional 

intelligence. Hence a study was conducted to measure the levels of emotional intelligence of Generation X managers. Data for 

the study were collected from 243 Generation X managers from the population of 353 Generation X managers. The respondents 

were from nine companies that belonged to seven manufacturing industries. This paper presents the profile of Generation X 

managers, establishes the need of the study, the methodology adapted to collect the data required for the study and discusses 

the findings of the study. 
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STUDY ON SOURCES OF FUND OF PRIMARY CO-OPERATIVE AGRICULTURE AND 

RURAL DEVLOPMENT BANKS IN COMPOSITE TO THANJAVUR DISTRICT 
 

DR. K. RAMAKRISHNAN 

PRINCIPAL 

VIVEKANANDA COLLEGE OF ARTS & SCIENCE FOR WOMEN 

SIRKALI 

 

S.SOUNDARANAYAHI 

RESEARCH SCHOLAR & LECTURER  

A.V.C. COLLEGE (AUTONOMOUS) 

MANNAMPANDAL 
 

ABSTRACT 
Agriculture and rural development banks are one of the oldest institution for rural credit .ARDBs had their beginning in early 

1920s as land mortgage banks” The objectives of land mortgage banks was to to give long term loans farmers to redeem prior 

debts . In eighties, the LDBs further diversified their activities to cover non-farm sector financing and then came to known as 

primary co-operative agricultural rural development bank (PCARDB) in most of the states. Tamilnadu state is the pioneer in 

establishing of central land mortgage bank. The state occupies the forth place in the country, which continues to maintain in the 

same rank. In this study, an attempt is made to study the sources of fund of primary co-operative agriculture rural development 

Banks. It can be classified into two viz. Owned and borrowed funds. Borrowed funds consist of deposits and amount borrowed 

from SCARDB, NABARD and other financing agencies. In short, the capital structure of PCARDBs consists of share capital, 

reserves, deposits and borrowings.The composite Thanjavur District is chosen as the area of study which covers 3 Revenue 

districts viz, Nagapattinam, Thanjavur and Thiruvarur. The study covers the period of eleven years from 2001-2002 to 2011-2012. 

The PCARDBs in composite Thanjavur district has generated more funds from reserve rather than  share capital and sample 

PCARDBs have largely depending on external borrowings. Therefore it is highly imperative to augment their resources through 

deposits, share capital and reserve and thereby the cost of capital can be minimised to a considerable extent.  
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ETHICAL, LEGAL AND SOCIAL RESPONSIBILITY IN TOURISM BUSINESS 
 

SUBODH KUMAR MISHRA 

HEAD - BUSINESS DEVELOPMENT 

MILESTONE DMC 

BHUBANESWAR 
 

ABSTRACT 
Benefits and importance of tourism is loud and clear. However, despite its positive socio-economic benefits, it is not free from 

negative impacts. Cut-throat competition, high seasonality and volatility of the global tourism environment makes tourist 

companies not always capable to conduct their business operations in ethical and socially responsible manner. Because of its 

potential to cause negative environmental and social impacts, of late the tourism industry has experienced increased external 

pressures and has been challenged to respond to the rising problems promptly, ethically and responsibly. Ethical practices and 

corporate social responsibility standards have been originally established by the private business organizations to act in response 

to escalated societal pressure. In the tourism industry the use of codes of conduct and other ‘attributes’ of ethical and socially 

responsible practices has not been prevalent since the issues of ethics and corporate social responsibility have initially had a ‘low 

priority’ status and have been limited to the discussion form. Some of the explanations for this low priority status can be 

attributed to the lack of generally accepted global principles and criteria, controversy on ethical and social responsible 

conceptual and operating framework, multifaceted character of tourism industry, and deficiency of assessment methods of the 

ethical and social responsible performance of tourist organizations. 
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ABSTRACT 
The global banking industry worn unstable times in 2007 and 2008, the impact of the economic slowdown on the banking and 

insurance services sector in India has so far been moderate. The Indian financial system has very little exposure to foreign assets 

and their derivative products and it is this feature that is likely to prove a solution to the financial sector troubles that have 

overwhelmed many other emerging economies. Owing to at least a decade of reforms, the banking sector in India has seen 

outstanding development in financial health and in providing jobs. Even in the wake of a severe economic downturn, the banking 

sector continues to be a very dominant sector of the financial system. Now a day, foreign commercial and investment banks have 

gently begun picking up public sector bank's bond issues. Bankers said that the funds were coming into these bonds; some of the 

foreign banks were also using the banks' bonds as an arbitrage opportunity in view of the increasing liquidity. As due to the 

globalization local banks are competing in the global market, where innovative financial products of multinational banks is the 

key limiting factor in the development of local bank. More efficient allocation of credit in the financial sector, better 

capitalization and wider diversification of foreign banks along with the access of local operations to parent funding, may reduce 

the sensitivity of the host country banking system and lead towards financial stability. 
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ABSTRACT 
Whether trade and FDI flows are complements or substitutes? Research is on and it has become a huge concern in FDI and Trade 

literature. The theoretical literature with respect to MNCs often assume that firms decide between supplying a foreign market 

through exports or tries to establish production facilities in a host country through FDI. The empirical evidence gives mix results, 

while some studies states that relationship between FDI and Trade are Substitute, on the other hand, some studies states that 

relationship between FDI and Trade are complementary. A vast amount of empirical literature has been developed with 

complement to the relationship between FDI and Trade as whole but the results on empirical linkages are inconsistent and 

ambiguous. This paper analyzes whether trade and FDI are substitute or complements with special reference to Food Processing 

Industry in India for the period 1991-2010.  
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ABSTRACT 
Every organisation is having an objective towards optimum performance and the employees are the key in achieving that.  It is 

necessary that the employee’s performance should reach optimality for the success of the organisation.  Performance appraisal is 

one of the most complex and controversial human resource techniques.  As far as appraisal is concerned, both organisation and 

employees have their own viewpoint.  From the employee viewpoint, he comes to know the organisation’s expectations, his past 

performance, ways to improve the current performance and even gets reward or recognition of his good work.  Looking from the 

organisation’s side one of the most important reasons for having a system of performance appraisal is to establish and uphold 

the principle of accountability.  The present paper focuses on importance of employee performance appraisal.  An attempt has 

been made to study the methods of performance appraisal used in sample unit.  Last part of the paper reveals the suggestions. 
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ABSTRACT 
Software Organization is one of the competing Organizations in the global arena that influence the economy worldwide. There 

are several resources involved in this software Organization, but the vital resource is the Human Resource. Supervising the 

Human Resource and Developing is the major challenge for this Organization. HRD Practices followed in this organization have 

direct influence on their growth, so it is necessary to understand and analyze the HRD Practices involved in it. To study HRD 

Practices a brand new set of questionnaire designed, for that several levels of discussions were carried out among the HR 

Managers and Executives, then statements for HRD Practices designed based on the discussions. Then pilot study conducted 

among the hundred IT employees through survey methodology.  Collected data was uploaded in Statistical tool (SPSS) and Factor 

Analysis done for the data. Then questionnaire statements were categorized into fifteen different groups, and each group have 

three to five statements which was identified as components of the main variable (HRD Practices). Then reliability and validity 

study conducted for the questionnaire. The questionnaire statements were parked in survey website and url link was sent to 

employees to participate the survey. Then a tested questionnaire Occupational Stress is used to study the influence of the 

variable on HRD Practices. Then for the collected data simple linear regression and multi-regression test performed to study the 

influence of Demographical Variables on HRD Practices. The result and findings narrated with suitable discussions. 
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ABSTRACT 
The present article is a study relating to the marketing strategies adopted by Public and private sector banks such as State Bank 

of India, Punjab National Bank, Bank of Baroda, Syndicate Bank, Canara Bank, ICICI Bank, HDFC Bank, Axis Bank, IDBI Bank, 

Nainital Bank operating in Meerut, in order to find out the needs of loan customers and the services provided by the Banks to 

fulfill their expectations. It is a comparative as well as an exploratory study. The data is primarily collected through questionnaire 

and interview method for best and authentic results. Statistical tools have been used to find out the best marketing strategy and 

the least preferred one used by each participating banks. The information was collected from 1000 customers, several car dealers 

and at least 25 banks and private lenders/NBFCs etc. as well as the RTO Meerut. The study revealed that in Meerut, a very large 

number of customers prefer to purchase cars on cash down basis. Private lenders also enjoy a big share in this segment leaving a 

huge car loan market open for the banks. The study also established that there is apathy on the part of bank officers for car loans 

as they feel that this is one of the most in-secured segments. However, the study proves otherwise as NPAs on this front are not 

very large. 
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ABSTRACT 
Oil & Gas is one of the most important sources of energy and is considered the lifeline of any economy. Oil and gas sector 

constitutes about 40% of primary energy source in India. The oil and gas is one of the six core industries in India and has very 

significant forward linkage with the entire economy. India is the fifth largest consumer of petroleum in the world and ninth 

largest crude oil importer. As per the record of Ministry of Petroleum, over the years Indian petroleum industry has played an 

influential part in triggering the speedy expansion of the country's economy by contributing 15% in the total GDP. So Indian oil 

and gas sector is of strategic importance and plays a predominantly pivotal role in influencing decisions in all other spheres of the 

economy. Keeping in the view the above facts and figures, the usefulness of study becomes crucial for providing better 

understanding to the various stakeholders for their fruitful investments.  The present study will contribute to the enhancement of 

knowledge and ability of various stakeholders such as shareholders, investors, suppliers, creditors; government bodies, etc. 

analyze and understand the financial statements easily. Financial analysis is the selection, evaluation and interpretation of 

financial data, along with other pertinent information, to assist in investment and financial decision making. Financial analysis 

may be used internally to evaluate issues such as profitability, liquidity, solvency, overall performance, operational efficiency and 

effectiveness, credit policies and externally the potential investment as well as credit worthiness of borrowers etc. Financial 

analysis is essential for every firm/company to evaluate its performance in all financial aspects. It is the process of identifying the 

financial strength and weakness of the firm/company and a tool to compare with industry’s financial health. One of the most 

important and powerful tool of financial analysis is ratio analysis. It indicates the effectiveness of long term as well as short-term 

financial policies of the firm/company. Financial analysis of Indian Oil Corporation Limited and its financial position can be well 

judged by profitability ratios (Gross profit ratio, Net profit ratio and Return on investment ratio), liquidity ratio (Current ratio and 

Quick ratio), Solvency ratio (Debt-Equity ratio, Debt to Total Assets Ratio and proprietary ratio) and Investment ratio( Earning per 

share and Dividend payout ratio). The study is based on secondary data collected from the Annual Reports of Indian Oil 

Corporation Limited, Annual Reports of the Ministry of Petroleum and other secondary sources. 
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ABSTRACT 
Performance appraisal is one of the major factors that often influence academic staff intention to stay. However, in the Higher 

Education Institutions (HEIs), there is a tendency to overlook this aspect. An employee’s intention to stay or leave his employment 

may be dependent on the organization’s commitment towards its performance appraisal obligations. Managers of academic 

institutions must appraise performance of their academic staff in such ways so that a positive perception is created which 

motivates them to stay. This paper seeks to examine the impact of perceived performance appraisal effectiveness on academic 

staff turnover intention. It examines whether organisational commitment plays an influential part in determining the intention to 

stay. This model could be used as a platform for HEIs management to focus on their efforts in retaining their academic staff 

through enhancing or enriching its performance appraisal practices.  
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ABSTRACT 
The present paper focuses on the most important element of an organization, i.e., Employee and their welfare in an organization. 

As we know that organization can nowhere work without Human beings, it becomes an important aspect for an organization to 

give due importance to the welfare of their people. Welfare activities of an organization can always increase the productivity as 

well as the satisfaction of an individual. Employees always try and compare the benefits provided in their organization with that 

of their competitors. In such situation the better the organizational welfare practices the more it can retain its employees. The 

study focuses on all the facilities and benefits provided by the organization to their employees and its effect on their satisfaction, 

absenteeism, Labour turnover etc., for studying the same a sample of 300 employees were selected. Majority of the employees 

are happy with the facility provided by the organization but feel there should be modification in the facilities over a period of time 

and should be maintained timely. Some of the facilities which are to be changed or given importance on priority basis are First-

aid kits, Canteen facilities and Pension plans for the employees. 
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ABSTRACT 
Mobile marketing is defined as the use of the mobile medium as a means of marketing communications. It has gained 

momentum over the last several years. Its special features made it lucrative to various business concerns. Technological growth 

and increasing awareness amongst the consumers persuaded the Indian companies to evolve new strategies to reach the target 

audiences. Under these circumstances, a study has been conducted to identify the various segments of markets where the mobile 

marketing is in vogue and its acceptance by the consumers. Data was collected from consumers in Vellore District and later 

factor analysis and cluster analysis were conducted to segment Vellore District consumers. Demographic and technological 

variables were taken as criteria to segment the market. The revealed that certain variables distinguish market segments from 

each other. For the purpose of this study Vellore District consumers were classified into three different segments, namely 

knowingly nonuser, the real accepter and the uninterested.  
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ABSTRACT 
A self-help group (SHG) is a village-based financial intermediary usually composed of 10–20 local women. Self help groups (SHGs) 

have appeared as popular method of working in the company of people in recent years. This movement comes from the people’s 

desires to meet their needs and determine their own destines through the principle “by the people, for the people and of the 

people”. This article is a descriptive study of the SHGs promoted by Primary Agricultural Credit Societies (PACS) under Mugberia 

Central Co-Operative Bank Ltd., working for promotion of SHGs in block- Bhagwanpur-II block,Purba (East) Medinipur, West 

Bengal, India. A sample of 10 SHGs consisting of 100 members have been taken to study the various aspects of the SHGs viz. 

educational profile, economic status and occupational pattern etc. pre and post SHG formation. It is found that most of the 

members of SHGs are economically weak. The overall findings of the study suggest that SHG – Bank Linkage through PACS has 

significantly improved the access to financial services for the rural poor and has considerable positive impact on the 

socioeconomic conditions and the reduction of poverty of SHG members and their households. It has also empowered women 

members substantially and contributed to increased self confidence and positive behavioral changes in the post-SHG period as 

compared to the pre-SHG period. 
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ABSTRACT 
Women are generally worse off economically than men and the consequences of their poverty are more serious for future 

generations. Women experience greater poverty and transmit their disadvantages more readily to their children, thus carry on 

the cycle of poverty. In India after Independence the policy makers focused on rural development in five year plans and growing 

inequality between the rich and poor in rural area has brought urgency to development. To achieve the objectives of rural 

development, to curb inequality among rich and poor and women empowerment various schemes have been formulated time to 

time by the policy makers. It is the mater of concern that most of the poverty alleviation programmes could not reduce the 

incidence of poverty. There are various reasons found for the failure of these programmes. The key reason for failure are wrong 

selection of beneficiaries, leakages, corruption and malpractices, absence of backward and forward linkage in the project and 

inadequacy in delivery and monitoring of credit (agricultural credit review committee 1988) Hence the scheme like Integrated 

Rural Development Program (IRDP), Ganga Kalyan Yogana (GKY) were amalgamated by the Govt. of India and merged into single 

new scheme called “Swarnajayanti Gram Swarozgar Yojana” (SGSY) in April 1999. It has been considered as a holistic programme 

of self employment of rural poor by organization of poor into SHGs and their capacity building, training, selection of key activity, 

infrastructure build up, technology and marketing support. The present study attempts to focus on performance of SHGs in 

Ambernath Taluka under SGSY scheme.  
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ABSTRACT 
Marketing Communications is one of the effective tools in establishing Brand, Product Awareness and Equity among companies. 

This research aims to investigate the Effect of out of Box Advertisement in Attention, Retention and Purchase Intention. The 

statistical population consists of students of JSSCMS in Mysore. The research sample involves 130 students between the age of 20 

to 25 years were selected by Convenience Sampling Method of JSSCMS in Mysore among the research population. The data were 

collected by the author made structured questionnaire. According to the research conceptual model, the relationship between 

Out of Box Advertisement as independent and others as dependent variables was investigated by using Correlation Analysis and 

Relative Tests. The results show that positive and significant relationship between Attention and Retention. There is a negative 

relationship with Purchase Intention. 
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ABSTRACT 
In present research, the effect of financial information disclosure on turnovers of listed companies in Tehran stock exchange is 

studied. The components of disclosure quality rank and announced informing of Tehran stock exchange organization and 

timeliness of financial statements are chosen as quality criterions of financial information disclosure, and stock circulation rate is 

also selected as a criterion to evaluate firms’ stock turnovers. The statistical population under study consists of 130 corporations 

among the companies registered in Iran-Tehran Stock Exchange during the period 2005-2011, other than investment and 

financial intermediation companies. To test the research hypothesis, multi-variable regression methods were applied. Research 

results indicate a direct linear significant relation between disclosure quality rank and stock turnovers, as well as a significant 

inverse relation between financial information disclosure timeliness variable and stock turnovers. 
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ABSTRACT 
This paper emphasizes to the practice of good management at the first-line level. Too often such jobs have been given to those 

who are technically or professionally competent but who lack interest in people or skills in dealing with them. Are leaders born or 

made? There is no doubt that – given a certain basic potential – leadership can be developed. Communication is inseparable from 

leadership. The paper looks at the relevant systems of communication, especially team briefing. This is a system that ensures that 

each supervisor will get his team together on a regular basis to brief them on progress and policy as well as matters which affect 

their welfare or development as employees. As the effective supervisor has a stake in good organizational communication, the 

paper briefly surveys other methods or forms of communication which ought to be of use in an organization.  
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ABSTRACT 
This paper examined the impact of capital structure on MFIs performance, using ROA and ROE as a proxy to measure financial 

performance. The study used a penal data of 16 sampled MFIs for the period 2003 to 2009 and a random effect GLS regression is 

employed as a method of data analysis.  The study finds that a negative and significant relation between total debt and both 

ROA and ROE. The result also shows that a negative and significant relationship between capital adequacy, portfolio quality and 

ROA in similar manner, a negative and significant relationship between asset tangibility, liquidity and ROE are observed. 

However, firm age, ownership and both ROA and ROE are identified to have a significant positive impact on performance. 

Whereas, firm size measured by log of total asset has inconclusive result because of the complex objectives of the firm’s. The 

study contributes to the relationship between capital structure and performance of MFIs, which has been, less explored in prior 

studies.  
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ABSTRACT 
Prevention and intervention of Human Immunodeficiency Virus / Acquired Immunodeficiency Syndrome (HIV/AIDS) become one 

of world concerns and Indonesia government as well. In Indonesia, a few decades ago, HIV/AIDS is still taboo for public talk. Even 

for today, people still had negative stigma for ODHA (people who infected by HIV/AIDS).  HIV/AIDS intervention, as national 

government program, was inversely proportional to negative stigma for ODHA. Government Data (including data from the 

Ministry of Health) describe that total numbers of Non Government Organization (NGO) that are concerned with HIV/AIDS show 

significant increases over the years. As an iceberg phenomenon, the HIV/AIDS growth rate is due to the increased. This research 

use qualitative methods with in-depth interview, observation and documentation studies for collecting data. Locus research is 

Province of Yogyakarta Special Region (Provinsi DIY) as a miniature of Indonesia. As an “education city”, with a large of 

educational institutions Provinsi DIY attracted many students from various regions in Indonesia. Further this paper will discuss on 

the urgency of HIV/AIDS, the role of Yogyakarta Provincial Aids Committee (KPAP DIY), budget allocation management, budget 

conditions and problems, existence of Non Government organization (NGO foreigners) as HIV/AIDS program funding and political 

will of local government. 
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ABSTRACT 
Poverty is defined in terms of income, expenditure and nutritional value (calorie intake). Social dimension of poverty is a 

neglected area of study. Poverty is more of social marginalization of an individual, household or group in the community/society 

rather than inadequacy of income to fulfill the basic needs. Indeed, inadequate income is therefore one of the factors of 

marginalization but not the sole factor. The goal of poverty alleviation programme should aim merely increasing the income level 

of individual, household or group but mainstreaming marginalized in the development process of the country. The country cannot 

claim economic growth when sections of the people are marginalized to the periphery of the society. The rapid economic growth 

process should accelerate the access to services like education and health services for all, especially the marginalized citizens. 
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ABSTRACT 
The paper describes the buying behaviour of rural consumer in India. The Indian rural market with its vast size offers a huge 

opportunity with 128 million households and the rural population is nearly three times the urban.  India today has about 6.4 lakh 

villages. All except about 15,000, have a population below 5000. Looking at marketer defined classification, most companies in 

the FMCG sector would define any area with primarily agriculture based occupation and with a population of less than 20,000 as 

rural. Rural areas exhibit several distinctive characteristics that are different from the urban areas. Literacy levels, family 

structure, occupational patterns, social customs and norms, and several other features are unique to rural India. A complex set of 

factors influence rural consumer's behavior. Social norms, traditions, castes, and social customs have greater influence on the 

consumer behavior in rural areas than in urban areas. The seasonality of agricultural production influences the seasonality of 

rural consumers' demand. Although rural areas offer attractive opportunities to marketers at an aggregate level, about 68 

percent of these markets remain untapped mainly due to inaccessibility. Thus, the absolute size of rural India is expected to be 

double that of urban India. 
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ABSTRACT 
The educated Indian women have to go a long way to achieve equal rights and position because traditions are deep rooted in 

Indian society where the sociological set up has been a male dominated one. Despite of all the social hurdles, Indian women 

stand tall from the rest of the crowd and are applauded for their achievements in their respective field. The transformation of 

social fabric of the Indian society, in terms of increased educational status of women and varied aspirations for better living, 

necessitated a change in the life style of Indian women. She has competed with man and successfully stood up with him in every 

walk of life and business is no exception for this. These women leaders are assertive, persuasive and willing to take risks. The 

present paper is study the concept of women entrepreneur–Reasons women become entrepreneurs -Reasons for slow progress of 

women entrepreneurs in India - suggestions for the growth of women entrepreneurs in Uttar Pradesh 
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ABSTRACT 
Tourism is one of the fastest growing industries in the world. The dynamic growth of this industry is evident from the fact that 

globally tourism accounts for more than 11% of the global GDP and 8% of the world trade employment.  Water resources have a 

great role in promotion of tourism.  Tourism is linked with the availability of water resources and in the modern world many 

manmade water based tourism destinations are coming up in order to attract the tourists from all over world.  Not only private 

players in the tourism industry are looking for the better usage of these water resources for their income generation, but also the 

public sector players like local bodies are now concentrating on these water resources to make money out of it by creating 

facilities and converting these water resources spots as tourism destinations. 
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ABSTRACT 
Businesses in India are now suffering high attrition which is reflecting a company’s strength, weaknesses and company’s ability. 

BPO sector is one among the indication of attrition. This study is conducted to find out the reasons behind the increase in attrition 

rate in BPO sector and to find out the ways of retention strategies. Research design is in descriptive nature. This study was 

carried out in BPO sector in Chennai. In this study opinion of 130 employees was taken for the analysis. Primary data & secondary 

data are used for the study. From the analysis and discussions, suggestions were given. 
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ABSTRACT 
Globalization has placed management education into an increasingly central role. The increasing number of MBA institutes, 

increase in the number of vacant seats, the entry pattern of students for enrolling the course, the skills gap at the end of two 

years programme, government’s role for reviving policies and steps taken by such other governing bodies, embarks an alarming 

situation. The basic aim of this paper is to bring out ways for quality improvements in the present management education system 

by analyzing the views of different management professionals and industrialists who deal with management graduates on day-

to-day basis. A system for monitoring all the management institutes is perhaps long overdue. Therefore, an effort has been made 

here to analyze the current education system with special reference to business management education so that the business 

schools may respond to the current paradigms. 
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ABSTRACT 
Learning and development are an integral part of employee satisfaction, meeting the standards of client specifications about 

human resources and overall success of implementation and delivery of the project.  It is an attempt to improve and update 

capabilities and skills of employees so that they can perform well in their current and future projects.  Imparting training, internal 

and external assessment of skills and performance after training is an efficient process to meet the project goals and Industry 

standards. Learning is an effort made by the employee to acquire skills and knowledge through experience, instruction, study and 

training. Whereas training is an organized effort by the employer designed at imparting information and instructions to improve 

the employee’s performance by attaining a required level of knowledge or skill. Development is a framework for both 

organizations and individuals to achieve performance improvement and measurable effectiveness. Development is not just 

imparting skills and information, but also providing attitudes to approach challenging situations positively. This research paper is 

an effort made to understand the existing training, learning and development programs in IT companies and their impact on 

efficiency of the employee skills and motivation levels. 
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ABSTRACT 
The training and education plays vital role in building entrepreneurs especially women due to low women literacy rate in the 

country. This paper tries to explore the status of women elf-employed / entrepreneurs, role of polytechnics in building women 

entrepreneurs, women entrepreneurship and government policies, two specific points need to be stressed in the interest of 

women entrepreneurs and internal and external aspects of women entrepreneurs. 
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ABSTRACT 
The main idea behind this study was to evaluate the impact of interest rate variations on profitability of Pakistani banks. 

Financial performance is measured by return on assets, return on equity, earnings per share and independent variables include 

Interest rate, loans or advances, investment and deposits with other banks. A sample of top 20 banks operating in country from 

2007 to 2011 was selected for analysis and data were collected from primary sources. Descriptive, correlation and regression 

analysis were used as statistical techniques. Outcomes of analysis suggested that interest rate have a great impact on financial 

results of commercial banks working in Pakistan. 
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ABSTRACT 
The People Management Practices acts as the main tool in establishing the performance of an organization for any firm. This 

research work aims to investigate the impact of the People Management Practices on the Organizational Performance at 

TOYOTA Motor Corporations Factory. The statistical population consists of the shop floor workers at the Toyota Motor 

Corporation Factory, Bidadi, Bangalore. This research sample involves the 120 shop floor workers between the age group from 21 

years to 50 years and above, these 120 shop floor workers are selected based on Convenience Sampling Method at the Toyota 

Motor Corporations Factory, Bidadi, Bangalore. The data was collected by the author made structured questionnaire method. 

According to the research conceptual model the relationship between the People Management Practices practiced by the 

organizations and the Organizational Performance was investigated by using the Correlation Analysis and relative tests, this 

results show the positive and a significant relationship between the People Management Practices on the Organizational 

Performance.  
 

 

 

 

 

 

 

 

 

 



VOLUME NO. 4 (2013), ISSUE NO. 07 (JULY)   ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

31

REQUEST FOR FEEDBACK 
 

Dear Readers 

 

At the very outset, International Journal of Research in Commerce and Management (IJRCM) acknowledges 

& appreciates your efforts in showing interest in our present issue under your kind perusal. 

 

I would like to request you tosupply your critical comments and suggestions about the material published 

in this issue as well as on the journal as a whole, on our E-mail i.e. infoijrcm@gmail.com for further 

improvements in the interest of research. 

 

If youhave any queries please feel free to contact us on our E-mail infoijrcm@gmail.com. 

 

I am sure that your feedback and deliberations would make future issues better – a result of our joint 

effort. 

 

Looking forward an appropriate consideration. 

 

With sincere regards 

 

Thanking you profoundly 

 

Academically yours 

 

Sd/- 

Co-ordinator 

 

 

 

 



VOLUME NO. 4 (2013), ISSUE NO. 07 (JULY)   ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

I
 


