
VOLUME NO. 4 (2013), ISSUE NO. 08 (AUGUST)   ISSN 0976-2183 

 A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

Indexed & Listed at:  
Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A., 

Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)], 
Index Copernicus Publishers Panel, Polandwith IC Value of 5.09 &number of libraries all around the world. 

Circulated all over the world & Google has verified that scholars of more than 2718 Cities in 161 countries/territories are visiting our journal on regular basis. 

Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI – 135 003, Yamunanagar, Haryana, INDIA 

http://ijrcm.org.in/ 



VOLUME NO. 4 (2013), ISSUE NO. 08 (AUGUST)   ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

ii

CONTENTSCONTENTSCONTENTSCONTENTS    
    

Sr. 
No. TITLE & NAME OF THE AUTHOR (S) Page 

No. 

1. COMPETENCIES, WORK ATTITUDES AND TRAITS OF LIBRARIANS IN THE 21st CENTURY OF SELECTED PRIVATE AND PUBLIC COLLEGES IN REGION 

4A, PHILIPPINES 

DR. LEONOR N. TIU, DR. MA. LINDIE D. MASALINTO, DR. PEDRITO JOSE V. BERMUDO, DR.  NONET AMA CUY & DR. ANTONIO D. YANGO 

1 

2. HOW NIGERIAN ENTREPRENEURS PERCEIVE THEIR EXTERNAL ENVIRONMENTAL CHARACTERISTICS 

IHEANYI C. ACHUMBA & CHIBUIKE UGO A. 
10 

3. A STUDY ON OCCUPATIONAL STRESS EXPERIENCED BY TILE INDUSTRY EMPLOYEES IN KANNUR AND CALICUT DISTRICT OF KERALA STATE 

JINS JOY. P & DR. R. RADHAKRISHNAN 
17 

4. REVISIONING GANDHI’S SWARAJ AS AN ALTERNATIVE MODEL OF ‘GLOBALISATION’ 

DR. PAWAN KUMAR SHARMA 
20 

5. MORPHOLOGICAL BACKGROUND DETECTION AND ENHANCEMENT OF IMAGES WITH POOR LIGHTING USING CUMULATIVE HISTOGRAM 

ANALYSIS 

ASHWINI P. & DR. KHALID NAZIM S.A. 

22 

6. THE PLACE OF SMALL AND MEDIUM ENTERPRISES IN ECONOMIC DEVELOPMENT: A KENYAN PERSPECTIVE 

JAMES WAFULA WANYAMA 
28 

7. ASSESSING PRODUCT SUSTAINABILITY, CUSTOMER LOYALTY AND SATISFACTION WITH XYZ TELECOMMUNICATION AMONG UNDERGRADUATE 

STUDENTS IN GHANA: THE CASE STUDY OF UNIVERSITY FOR DEVELOPMENT STUDIES, WA CAMPUS 

DR. GORDON TERKPEH SABUTEY, DR. JOE ADU-AGYEM & DR. C. K. OSEI 

32 

8. STATE OF HEALTH IN ODISHA: A MAJOR HURDLES FOR INCLUSIVE GROWTH 

PARTHA SARATHI DAS & SONAM SUBHADARSHINI 
42 

9. GREEN MARKETING AND ITS IMPORTANCE FOR COMPANIES 

VIJAY PRAKASH ANAND 
46 

10. IMPACT OF BRAND CELEBRITY ON CONSUMER PURCHASE INTENTIONS: A STUDY WITH REFERENCE TO SELECTED MOBILE SERVICE PROVIDES IN 

HYDERABAD CITY 

NAGUNURI SRINIVAS 

49 

11. A STUDY ON THE SHOPPING PATTERN OF TOURISTS’ TO THE DUBAI SHOPPING FESTIVAL 

SANGEETA PETER & DR. VICTOR ANANDKUMAR 
55 

12. ANALYSIS OF SIZE, GROWTH AND PROFITABILITY IN INDIAN TWO AND THREE WHEELER SECTOR COMPANIES 

DR. A. VIJAYAKUMAR & S.SRI DEVI 
58 

13. FARMERS’ AWARENESS ABOUT CROP INSURANCE SCHEMES: AN ANALYTICAL STUDY 

T.T. KARTHIK & DR. L. P. RAMALINGAM 
66 

14. A CASE STUDY ON VIRAL MARKETING CAMPAIGNS ‘HAR EK FRIEND ZARURI HOTA HAI’ VS. ‘HONEY BUNNY’ 

SHIPRA BHUTANI & DIPTI JAIN 
73 

15. A STUDY ON FACULTIES PERCEPTION OF STRESS AND COPING STRATEGIES 

ANITHA.A & DR. R. SRITHARAN 
78 

16. CONSUMER PERCEPTION ON ORGANIZED AND UN-ORGANIZED RETAIL OUTLETS: A STUDY IN COIMBATORE 

DR. K. SINGARAVELU & J. SAMUELCAESER PICKENS 
83 

17. A STUDY ON PERCEPTION OF QUALITY OF WORK LIFE AMONG TEXTILE INDUSTRY WORKERS IN GUJARAT 

DR. MEETA MANDAVIYA 
88 

18. CLUSTER ENTREPRENEURSHIP: A CASE STUDY OF HARYANA 

MEETU CHAWLA 
93 

19. A STUDY ON THE AWARENESS ABOUT CORPORATE SOCIAL RESPONSIBILITY AND ENVIRONMENT AMONG MBA STUDENTS IN ARTS AND SCIENCE 

COLLEGES IN TRICHY 

DR. A. KANMANI JOAN OF ARCH 

97 

20. IMPACT OF GLOBALISATION IN INDIA: SOME ISSUES 

PADALA SANDYA RANI 
100 

21. GLOBALISATION AND NUTRITIONAL CHANGE IN INDIA 

DR. MANOJ KUMAR SHARMA 
107 

22. TEA INDUSTRY IN TAMILNADU: DISTRICT WISE ANALYSIS 

DR. R. SIVANESAN 
109 

23. ADVERTISING: A SUBVERSION OF MEANINGFUL LIVING 

DR. PAWAN KUMAR SHARMA 
117 

24. ANALYZING CUSTOMERS’ PREFERENCES IN SELECTING HOTEL SEGMENT: AN EMPIRICAL CASE STUDY 

DR. BIKRANT KESARI & PRYAS JAIN 
120 

25. A STUDY OF RE-INVESTMENT STRATEGY OF FIVE MUTUAL FUNDS WITH SPECIAL REFERENCE TO GROWTH FUNDS 

VIMMY ARORA & NISHA PANNU 
125 

26. ASSESSMENT OF LOAN OPERATION AND FINANCIAL PERFORMANCE OF DEVELOPMENT BANK OF ETHIOPIA 

DEGU KEFALE CHANIE 
129 

27. THE QUALITY OF CUSTOMER SERVICE IN NIGERIA’S INTERNATIONAL AIRLINE INDUSTRY AND IT’s RELATIONSHIP WITH THE LEVEL OF PATRONAGE: 

A CASE OF AIR FRANCE AND LUFTHANSA 

IKEOGU CHRISTOPHER 

136 

28. JOINT VENTURE AND ITS ISSUES 

RIDHI GUPTA 
144 

29. PROMOTING GOOD GOVERNANCE IN THE MANAGEMENT OF NGOS IN INDIA FOR RURAL DEVELOPMENT 

DR. SUNIL KUMAR 
148 

30. ENVIRONMENTAL ACCOUNTING AND CORPORATE SOCIAL RESPONSIBILITY: AWARENESS & BENEFITS OF SELECTED COMPANIES IN BANGALORE 

RAVIKUMAR K 
151 

 REQUEST FOR FEEDBACK 
155 



VOLUME NO. 4 (2013), ISSUE NO. 08 (AUGUST)   ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iii

CHIEF PATRONCHIEF PATRONCHIEF PATRONCHIEF PATRON 
PROF. K. K. AGGARWAL 

Chairman, Malaviya National Institute of Technology, Jaipur 
(An institute of National Importance & fully funded by Ministry of Human Resource Development, Government of India) 

Chancellor, K. R. Mangalam University, Gurgaon 

Chancellor, Lingaya’s University, Faridabad 

Founder Vice-Chancellor (1998-2008), Guru Gobind Singh Indraprastha University, Delhi 

Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar 

    

FOUNDER FOUNDER FOUNDER FOUNDER PATRONPATRONPATRONPATRON    
LATE SH. RAM BHAJAN AGGARWAL 

Former State Minister for Home & Tourism, Government of Haryana 

FormerVice-President, Dadri Education Society, Charkhi Dadri 

FormerPresident, Chinar Syntex Ltd. (Textile Mills), Bhiwani 

    

COCOCOCO----ORDINATORORDINATORORDINATORORDINATOR 
DR. SAMBHAV GARG 

Faculty, Shree Ram Institute of Business & Management, Urjani 
    

ADVISORSADVISORSADVISORSADVISORS 
DR. PRIYA RANJAN TRIVEDI 

Chancellor, The Global Open University, Nagaland 

PROF. M. S. SENAM RAJU 
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi 

PROF. M. N. SHARMA 
Chairman, M.B.A., HaryanaCollege of Technology & Management, Kaithal 

PROF. S. L. MAHANDRU 
Principal (Retd.), MaharajaAgrasenCollege, Jagadhri 

    

EDITOREDITOREDITOREDITOR 
PROF. R. K. SHARMA 

Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi 

    

COCOCOCO----EDITOREDITOREDITOREDITOR 
DR. BHAVET 

Faculty, Shree Ram Institute of Business & Management, Urjani 

    

EDITORIAL ADVISORY BOARDEDITORIAL ADVISORY BOARDEDITORIAL ADVISORY BOARDEDITORIAL ADVISORY BOARD    
DR. RAJESH MODI 

Faculty, YanbuIndustrialCollege, Kingdom of Saudi Arabia 

PROF. SANJIV MITTAL 
UniversitySchool of Management Studies, GuruGobindSinghI. P. University, Delhi 

 



VOLUME NO. 4 (2013), ISSUE NO. 08 (AUGUST)   ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iv

PROF. ANIL K. SAINI 
Chairperson (CRC), GuruGobindSinghI. P. University, Delhi 

DR. SAMBHAVNA 
Faculty, I.I.T.M., Delhi 

DR. MOHENDER KUMAR GUPTA 
Associate Professor, P.J.L.N.GovernmentCollege, Faridabad 

DR. SHIVAKUMAR DEENE 
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga 

    

ASSOCIATE EDITORSASSOCIATE EDITORSASSOCIATE EDITORSASSOCIATE EDITORS 
PROF. NAWAB ALI KHAN 

Department of Commerce, Aligarh Muslim University, Aligarh, U.P. 

PROF. ABHAY BANSAL 
Head, Department of Information Technology, Amity School of Engineering & Technology, Amity 

University, Noida 

PROF. V. SELVAM 
SSL, VIT University, Vellore 

PROF. N. SUNDARAM      
VITUniversity, Vellore 

DR. PARDEEP AHLAWAT 
Associate Professor, Institute of Management Studies & Research, MaharshiDayanandUniversity, Rohtak 

DR. S. TABASSUM SULTANA 
Associate Professor, Department of Business Management, Matrusri Institute of P.G. Studies, Hyderabad 

    

TECHNICAL ADVISORTECHNICAL ADVISORTECHNICAL ADVISORTECHNICAL ADVISOR    
AMITA 

Faculty, Government M. S., Mohali 

    

FINANCIAL ADVISORSFINANCIAL ADVISORSFINANCIAL ADVISORSFINANCIAL ADVISORS    
DICKIN GOYAL 

Advocate & Tax Adviser, Panchkula 

NEENA 
Investment Consultant, Chambaghat, Solan, Himachal Pradesh 

    

LEGAL ADVISORSLEGAL ADVISORSLEGAL ADVISORSLEGAL ADVISORS    
JITENDER S. CHAHAL 

Advocate, Punjab & Haryana High Court, Chandigarh U.T. 

CHANDER BHUSHAN SHARMA 
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri 

    

SUPERINTENDENTSUPERINTENDENTSUPERINTENDENTSUPERINTENDENT    
SURENDER KUMAR POONIA 

 



VOLUME NO. 4 (2013), ISSUE NO. 08 (AUGUST)   ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

v

CALL FOR MANUSCRIPTSCALL FOR MANUSCRIPTSCALL FOR MANUSCRIPTSCALL FOR MANUSCRIPTS    
We invite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the areas of 

Computer Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking; 

Economics; Tourism Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic 

Science; Corporate Governance; Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information 

Systems; Accounting Theory & Practice; Auditing; Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; 

Econometrics; Economic Development; Economic History; Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non 

Profit Accounting; Industrial Organization; International Economics & Trade; International Finance; Macro Economics; Micro Economics; Rural 

Economics; Co-operation; Demography: Development Planning; Development Studies; Applied Economics; Development Economics; Business 

Economics; Monetary Policy; Public Policy Economics; Real Estate; Regional Economics; Political Science; Continuing Education; Labour 

Welfare; Philosophy; Psychology; Sociology; Tax Accounting; Advertising & Promotion Management; Management Information Systems (MIS); 

Business Law; Public Responsibility & Ethics; Communication; Direct Marketing; E-Commerce; Global Business; Health Care Administration; 

Labour Relations & Human Resource Management; Marketing Research; Marketing Theory & Applications; Non-Profit Organizations; Office 

Administration/Management; Operations Research/Statistics; Organizational Behavior & Theory; Organizational Development; 

Production/Operations; International Relations; Human Rights & Duties; Public Administration; Population Studies; Purchasing/Materials 

Management; Retailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic Management Policy; Technology/Innovation; 

Tourism & Hospitality; Transportation Distribution; Algorithms; Artificial Intelligence; Compilers & Translation; Computer Aided Design (CAD); 

Computer Aided Manufacturing; Computer Graphics; Computer Organization & Architecture; Database Structures & Systems; Discrete 

Structures; Internet; Management Information Systems; Modeling & Simulation; Neural Systems/Neural Networks; Numerical 

Analysis/Scientific Computing; Object Oriented Programming; Operating Systems; Programming Languages; Robotics; Symbolic & Formal Logic; 

Web Design and emerging paradigms in allied subjects. 

Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript anytime in M.S. Word 

format after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking 

the link online submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).  

GUIDELINES FOR SUBMISSION OF MANUSCRIPTGUIDELINES FOR SUBMISSION OF MANUSCRIPTGUIDELINES FOR SUBMISSION OF MANUSCRIPTGUIDELINES FOR SUBMISSION OF MANUSCRIPT    

1. COVERING LETTER FOR SUBMISSION: 

DATED: _____________ 

THE EDITOR 

IJRCM 

Subject: SUBMISSION OF MANUSCRIPT IN THE AREA OF                                                                                                                . 

 (e.g. Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/Engineering/Mathematics/other, please specify) 

DEAR SIR/MADAM 

Please find my submission of manuscript entitled ‘___________________________________________’ for possible publication in your journals. 

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any language fully or partly, nor is it 

under review for publication elsewhere. 

I affirm that all the author (s) have seen and agreed to the submitted version of the manuscript and their inclusion of name (s) as co-author (s). 

Also, if my/our manuscript is accepted, I/We agree to comply with the formalities as given on the website of the journal & you are free to publish our 

contribution in any of your journals. 

NAME OF CORRESPONDING AUTHOR: 

Designation: 

Affiliation with full address, contact numbers & Pin Code: 

Residential address with Pin Code: 

Mobile Number (s): 

Landline Number (s):  

E-mail Address: 

Alternate E-mail Address: 

NOTES: 

a) The whole manuscript is required to be in ONE MS WORD FILE only (pdf. version is liable to be rejected without any consideration), which will start from 

the covering letter, inside the manuscript. 

b) The sender is required to mentionthe following in the SUBJECT COLUMN of the mail:  

New Manuscript for Review in the area of (Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/ 

Engineering/Mathematics/other, please specify) 

c) There is no need to give any text in the body of mail, except the cases where the author wishes to give any specific message w.r.t. to the manuscript. 

d) The total size of the file containing the manuscript is required to be below 500 KB. 

e) Abstract alone will not be considered for review, and the author is required to submit the complete manuscript in the first instance. 

f) The journal gives acknowledgement w.r.t. the receipt of every email and in case of non-receipt of acknowledgment from the journal, w.r.t. the submission 

of manuscript, within two days of submission, the corresponding author is required to demand for the same by sending separate mail to the journal. 

2. MANUSCRIPT TITLE: The title of the paper should be in a 12 point Calibri Font. It should be bold typed, centered and fully capitalised. 

3. AUTHOR NAME (S) & AFFILIATIONS: The author (s) full name, designation, affiliation (s), address, mobile/landline numbers, and email/alternate email 

address should be in italic & 11-point Calibri Font. It must be centered underneath the title. 

4. ABSTRACT: Abstract should be in fully italicized text, not exceeding 250 words. The abstract must be informative and explain the background, aims, methods, 

results & conclusion in a single para. Abbreviations must be mentioned in full. 



VOLUME NO. 4 (2013), ISSUE NO. 08 (AUGUST)   ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

vi

 

5. KEYWORDS: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic order separated by 

commas and full stops at the end. 

6. MANUSCRIPT: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It must be prepared on a single space and 

single column with 1” margin set for top, bottom, left and right. It should be typed in 8 point Calibri Font with page numbers at the bottom and centre of every 

page. It should be free from grammatical, spelling and punctuation errors and must be thoroughly edited. 

7. HEADINGS: All the headings should be in a 10 point Calibri Font. These must be bold-faced, aligned left and fully capitalised. Leave a blank line before each 

heading. 

8. SUB-HEADINGS: All the sub-headings should be in a 8 point Calibri Font. These must be bold-faced, aligned left and fully capitalised.  

9. MAIN TEXT: The main text should follow the following sequence: 

 INTRODUCTION 

 REVIEW OF LITERATURE 

 NEED/IMPORTANCE OF THE STUDY 

 STATEMENT OF THE PROBLEM 

 OBJECTIVES 

 HYPOTHESES 

 RESEARCH METHODOLOGY 

 RESULTS & DISCUSSION 

 FINDINGS 

 RECOMMENDATIONS/SUGGESTIONS 

 CONCLUSIONS 

 SCOPE FOR FURTHER RESEARCH 

 ACKNOWLEDGMENTS 

 REFERENCES 

 APPENDIX/ANNEXURE 

 It should be in a 8 point Calibri Font, single spaced and justified. The manuscript should preferably not exceed 5000 WORDS. 

10. FIGURES &TABLES: These should be simple, crystal clear, centered, separately numbered &self explained, and titles must be above the table/figure. Sources of 

data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred to from the main text. 

11. EQUATIONS:These should be consecutively numbered in parentheses, horizontally centered with equation number placed at the right. 

12. REFERENCES: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised references in the preparation 

of manuscript and they are supposed to follow Harvard Style of Referencing. The author (s) are supposed to follow the references as per the following: 

• All works cited in the text (including sources for tables and figures) should be listed alphabetically.  

• Use (ed.) for one editor, and (ed.s) for multiple editors.  

• When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending order. 

• Indicate (opening and closing) page numbers for articles in journals and for chapters in books.  

• The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, dissertations, reports, working 

papers, unpublished material, etc. 

• For titles in a language other than English, provide an English translation in parentheses.  

• The location of endnotes within the text should be indicated by superscript numbers. 

 

PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES: 

BOOKS 

• Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.  

• Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.  

CONTRIBUTIONS TO BOOKS 

• Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited by David Crowther & 

Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303. 

JOURNAL AND OTHER ARTICLES 

• Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Journal of Urban Economics, 

Vol. 21, No. 1, pp. 83-104. 

CONFERENCE PAPERS 

• Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Association, New Delhi, India, 

19–22 June. 

UNPUBLISHED DISSERTATIONS AND THESES 

• Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra. 

ONLINE RESOURCES 

• Always indicate the date that the source was accessed, as online resources are frequently updated or removed. 

WEBSITES 

• Garg, Bhavet (2011): Towards a New Natural Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp 



VOLUME NO. 4 (2013), ISSUE NO. 08 (AUGUST)   ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

148

PROMOTING GOOD GOVERNANCE IN THE MANAGEMENT OF NGOS IN INDIA FOR RURAL DEVELOPMENT 
 

DR. SUNIL KUMAR 
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ABSTRACT 
India is one of the fastest growing economics of the world. Yet the 2010 Human Development Index ranks India as a middle level country in the bottom third at 

119 of 169 countries on the human development index. The Voluntary sector or non-governmental Organizations have emerged as anew force contributing to 

social upliftment and economic development. India is estimated to have 3.3 million registered NGOs. NGOs are engaged in development work in the remotest of 

areas in a variety of area like health, education, water, environment, human rights SCs/STs, women empowerment, child rights, disability, etc ensuring that 

people got their entitlement. But in our county people rightly remarks that, “Bekar baithane se achha hain NGOs chalao aur paisa banao” what its really means, 

without work, make money by just doing paper formalities with doing fraud and cheat to poor people in rural areas. So for that promoting good governance in 

the management of NGOs ( Non-governmental organisations ) is required.       

 

KEYWORDS 
Good governance, accountility, management & evaluating.                                                                                           

 

INTRODUCTION 
ood governance means the effective management of an NGOs resources in a manner that is open, transparent, accountable, equitable and responsive to 

people's needs. The rule of law, transparency, accountability and effectiveness of NGO management are all essential components of good governance. 

This issue of governance is now widely regarded as one of the key ingredients for poverty alleviation and sustainable development which NGOs must not 

loose sight. There are vital leakage between good governance and sustainable developments. Since most NGOs are aimed at becoming sustainable then good 

governance becomes a vital aspect of NGOs existence. Participatory approach or management is essential to the achievement of sustainable development 

because it helps to ensure good accountability and effectiveness. NGOs in developing countries often lack institutional capacities and resources. Funds from 

donors are poorly managed. To ensure effective and proper management of resources, good governance becomes an important aspect of every NGO. NGOs 

need to be accountable for their actions and performance. Without such accountability, NGOs face no pressure to meet reasonable standards of governance and 

to ensure that an acceptable standard of human, financial and material management is maintained.  

The achievement of accountability, participation and effective institutions is not easy. They require a considerable range of technical expertise, skill and 

commitment of resources. We can now look at how good governance can be promoted in NGOs. 
 

ACCOUNTABILITY OF NGOs 
Ensuring the accountability of NGOs involves first of all creating the conditions which will allow for open expression of views, free dissemination of information 

and the rule of law which is essential to the effective functioning of every NGO. NGOs in India are being challenged and address issues concerning their 

accountability and representatives. The key question being asked are: 

• To whom are NGOs accountable? 

• Who or what do they represent? 

The debate around these questions has grown as NGOs have come to extend the scope, breadth and depth of their work, and as their structures have come to 

include both private and participatory forms of control and various forms of incorporated or unincorporated entities. 

The questions appear at first sight to have answer. An incorporated private NGO is controlled by and thus accountable to a Board of Management or trustees. 

These people derive no financial gain from the Organisation, and thus are independent in the sense that they do not have the vested interests even staff or 

those served by the NGO may have. In the participatory and thus also accountable to be its members. More broadly, NGOs are accountable to the wider public 

through processes of registration and regulation. They will also be accountable to funders through agreed reporting arrangements. 

NGOs working with marginalised and disadvantaged people see themselves as representing the interests of such people. Those NGOs which are more involved in 

a particular aspect of disadvantage or with an issue of affecting the well-being of society as a whole see themselves as representing a cause of some kind rather 

than a specified group of people. In both cases the representation will be stronger where the NGO has a participatory rather than a private structure. But issues 

of the accountability and representatives of NGOs are more complex than the above might suggest. 

The fact that it is not that simple is implicit in particular aspects of the above discussion. The private NGOs, can thus in reality be accountable to nobody but 

themselves. Private NGOs can also be used by individuals to pursue their egotistical or political ambitions under the guise of representing people or causes. 

Organizations which claim to be participatory organisations can, when closely scrutinized, turn out to have a narrow, disenfranchised or "token" base of 

membership, and thus in reality be privately controlled or even used for fraudulent purposes. 

Just as the existence of a small number of fraudulent NGOs can bring the financial integrity and honesty of the great majority of NGOs into needless doubt, so 

too do the small number of NGOs that are unaccountable and unrepresentative attract unwarranted doubt and criticism to the majority. Most NGOs are 

controlled by people acting out of genuine personal concern and commitment and operating with standards of honesty and integrity. 

There are a number of ways in which NGOs can improve the quality of their governance and operations and these are outlined in the following sections. Many 

NGOs already recognise the need for such improvements. Signs of them being made are abundant as are debates about issues raised by the changes and the 

following sections try to reflect them.  
 

IMPROVING NGO GOVERNANCE AND OPERATIONS 
NGOs are improving both their governance and operations in the following ways: 

• Stating their mission, values and objectives clearly and ensuring that their strategies and  operations are at all times within them; 

• Better management processes as well as financial management, accounting and budgeting, systems;  

• Better human resource development and training within the organisation-of managers, administrators, project staff, board members, beneficiaries, 

members and volunteers; 

• Better procedures to ensure that men and women have equal opportunities to participate effectively at all levels of the organisation, from members to 

leaders; 

• Better means by which both the organisation, and its projects, services and activities are monitored, evaluated, and reviewed. 

• Better information provision by and about NGOs. 

• Better networking and alliance-building among NGOs. 

 

G
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MANAGEMENT  
Work in NGOs has always been demanding. It has traditionally attracted people having high ideals, boundless energy, creativity, commitment and resilience. It is 

a sector which has a high level of female participation among volunteers and staff as well as at a leadership level. Indeed, in some countries, such as Jamaica. 

The majority of NGO leaders are women. The explosion of NGO activities over the recent past has not only been quantitative, but qualitative, too. As has been 

noted, NGOs can now be very large and complex entities, financing and running their own programmes as well as being contracted by government and others to 

be providers and deliverers of public services. They may simultaneously operate a number of activities, from service delivery to advocacy and campaigning . At 

the same time they will be seeking funds for their work from a wide range of sources, and applying these funds to their work in the most effective and efficient 

manner. They will also constantly review, monitor and plan their work. They have to be able to mobilise the creative energies of a team including paid staff, 

Board members, volunteers, members and beneficiaries. They need to inspire as well as manage. In participatory NGOs, managers also need to know how to 

work with people rather than administer unto them. Many NGOs work in insecure circumstances, by virtue of having to rely on funding from external sources.  

All this means that NGO managers have to be a unique breed of men and women. It is however recognized that: - the personal qualities of the unique breed 

need to be supplemented and complemented by the possession of knowledge and skills relevant to the NGO s activities, provisions and target groups, and to the 

tasks involved in the management of the organisation as a whole. The personal qualities and dispositions of NGO managers are not enough in themselves to 

sustain and enhance the work and development of the organisations, in other words: efficient and effective management and financial systems are essential in 

NGOs. 

 

HUMAN RESOURCE DEVELOPMENT (HRD) AND TRAINING 
NGO work is much more difficult and demanding than many realise, as managers do and staff moving from the private sector and public sector to work in them 

have found. NGOs often undertake projects of a very demanding scale and complexity with limited resources. Yet the myth that NGO work is undemanding lives 

on. 

More and more, NGO management training is regarded as a distinctive task in a number of countries, agencies have been established to provide it, and such 

agencies are often constituted as NGOs themselves. The distinctive HRD and training needs of Boards, members, volunteers and programme beneficiaries are 

also being increasingly identified and responded to. This is based on the recognition that it is as important to have a well trained and effective Board, for 

example, as it is to have qualified and competent staff, properly trained volunteers and aware, able beneficiaries. Well trained and informed Boards are less 

dependent on staff and more able to ensure that they are properly accountable. 

Some of these new NGO HRD/training initiatives have an international orientation. Others offer research and consultancy services to NGOs as well as training 

programmes. At the same time more and more NGOs are recognising the need to allow time and resources for training, both in-house and outside. 

Funders are doing the same: indeed some training initiatives have been set up at their instigation or with their active support and involvement. All that said, 

there is an oft--repeated view that too little investment is still being made by NGOs and their funders in this aspect of their work. 

In NGOs, as in other sectors, HRD begins with being able to attract and retain staff of the right calibre. In part this means being able to offer salaries and 

conditions of service that are as adequate and secure as possible. Many people involved in NGOs agree that the insecurity of work in them is a major problem. 

Job insecurity in the NGO sector affects both men and women but not always in the same ways. Labour force studies in many countries shiny that women tend 

to be concentrated in the low-waged service sector, which includes many NGOs. This may be one of the factors explaining the large number of women employed 

in NGOs which have generally emerged from the welfare sector. 

Even where NGOs are contracted to deliver public services, as they increasingly are. This is not bringing an end to job insecurity in NGOs. This is because the 

trend towards contracting out such services is often being accompanied by trends towards applying market place economics to the delivery of public 

programmes. This means NGOs compete with each other and even with private providers to secure contracts. Trends in this direction are well advanced in a 

number of countries. They are stimulating a great deal of debate, not just about security. Many NGOs question whether human needs, issues and problems 

should be seen as "markets" within which competition takes place. 

Funders and contracting agencies have key roles to play in this aspect of HRD in NGOs. From the subject of adequately remunerating NGO staff there has grown 

another debate, one that is about the general "professionalism" of NGOs and their staff. One view holds that NGO staff should be paid comparable rates with 

staff in other sectors, based on a recognition of the demanding nature of their work and to ensure the respect of their peers in other sectors. Another view sees 

NGO staff as people who should be selfless, poorly paid workers and dedicated amateurs rather than slick professionals. There are undoubtedly NGOs which 

have gone to extremes here: 

"(NGOs are) now an industry in which lots of money can be made. For example some have budgets of about 1 billion per year. The salary of some is kept in line 

with top government officials. (This) welfare elite (has developed) while (such) leaders are publicly condemning poverty..." 

The debate is complex. Other issues come into it, including those of control, accountability and representation discussed earlier: 

"Many voluntary agencies have become generally centralised in power. Their directors have turned autocratic, and are not guided by any democratic 

process...There is very little identity with the people with whom they work... the very antithesis of that prevailing in genuine people's organisations... To the 

people (NGOs) are become middlemen... they are new breed of top elites, replacing landlords and moneylenders... often seen by people as exploiters and lies 

tellers..." 

NGOs, therefore, walk a thin line between being on the one hand professional, and achieving it by paying adequate salaries and investing in staff development, 

and on the other hand, retaining their traditional values and ability to be effective and efficient. It is not an easy line to walk. The NGO sector is inevitably 

affected by trends in other sectors in society, by labour market forces, and by prevailing social attitudes, which increasingly lean towards individualism. To an 

extent, NGOs have to live with these trends and are inevitably affected by them. NGOs, however, have to keep in mind the values and non-self-serving aims 

which drive them, and express them in all aspects of their work. These values are a needed counter-force, especially in societies where self-serving individualism 

becomes extreme. NGOs are recognising this. 

 

REVIEWING, MONITORING AND EVALUATING 
Almost by definition, NGOs are organisations that are constantly changing and evolving. Thus monitoring and evaluation activities are of critical importance to 

them because they are the means by which change and evolutions can be guided, rather than be serendipitous or opportunistic. Monitoring and evaluation are 

also valuable ways of capturing accumulated experience and expertise that is all too easily lost when rapid changes occur either within organisations or in the 

environments in which they operate. 

In addition, many NGOs recognise that carrying out their own evaluation and monitoring, as a matter of course, is preferable to having external evaluations, and 

all the disruption and uncertainty they can cause, imposed on them by others. NGOs are thus increasingly recognising the need to enhance their work by having 

their own procedures in place for constant monitoring and regular evaluation. More and more NGOs, mount such exercises in respect of particular programmes 

and projects. Less common are wholesale reviews or evaluations of entire organisations, but these do occur. There is a growing body of literature and training 

related to monitoring and evaluation. A number of organisations have been established to assist NGOs with evaluation and/or with reviewing or generally 

reflecting upon their work, some national and some international in their scope.  
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