VOLUME No. 4 (2013), | ssue No. 08 (AuGUST) | SSN 0976-2183

INTERNATIONAL JOURNAL OF RESEARCH IN
COMMERCE & MANAGEMENT

S

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories
Indexed & Listed at:
Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)],
Index Copernicus Publishers Panel, Poland il lICIVAINEIGHSION &.number of libraries all around the world.
Circulated all over the world & Google has verified that scholars of more than 2718 Cities in 161 countries/territories are visiting our journal on regular basis.
Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI — 135 003, Yamunanagar, Haryana, INDIA

http://ijrcm.org.in/




VoLUME No. 4 (2013), I ssue No. 08 (AuGuUST)

| SSN 0976-2183

CONTENTS

No. TITLE & NAME OF THE AUTHOR (S) e

1. | COMPETENCIES, WORK ATTITUDES AND TRAITS OF LIBRARIANS IN THE 21st CENTURY OF SELECTED PRIVATE AND PUBLIC COLLEGES IN REGION | 1
4A, PHILIPPINES
DR. LEONOR N. TIU, DR. MA. LINDIE D. MASALINTO, DR. PEDRITO JOSE V. BERMUDO, DR. NONET AMA CUY & DR. ANTONIO D. YANGO

2. | HOW NIGERIAN ENTREPRENEURS PERCEIVE THEIR EXTERNAL ENVIRONMENTAL CHARACTERISTICS 10
IHEANYI C. ACHUMBA & CHIBUIKE UGO A.

3. | ASTUDY ON OCCUPATIONAL STRESS EXPERIENCED BY TILE INDUSTRY EMPLOYEES IN KANNUR AND CALICUT DISTRICT OF KERALA STATE 17
JINS JOY. P & DR. R. RADHAKRISHNAN

4. | REVISIONING GANDHI’S SWARAJ AS AN ALTERNATIVE MODEL OF ‘GLOBALISATION’ 20
DR. PAWAN KUMAR SHARMA

5. | MORPHOLOGICAL BACKGROUND DETECTION AND ENHANCEMENT OF IMAGES WITH POOR LIGHTING USING CUMULATIVE HISTOGRAM | 22
ANALYSIS
ASHWINI P. & DR. KHALID NAZIM S.A.

6. | THE PLACE OF SMALL AND MEDIUM ENTERPRISES IN ECONOMIC DEVELOPMENT: A KENYAN PERSPECTIVE 28
JAMES WAFULA WANYAMA

7. | ASSESSING PRODUCT SUSTAINABILITY, CUSTOMER LOYALTY AND SATISFACTION WITH XYZ TELECOMMUNICATION AMONG UNDERGRADUATE | 32
STUDENTS IN GHANA: THE CASE STUDY OF UNIVERSITY FOR DEVELOPMENT STUDIES, WA CAMPUS
DR. GORDON TERKPEH SABUTEY, DR. JOE ADU-AGYEM & DR. C. K. OSE|

8. | STATE OF HEALTH IN ODISHA: A MAJOR HURDLES FOR INCLUSIVE GROWTH 42
PARTHA SARATHI DAS & SONAM SUBHADARSHINI

9. | GREEN MARKETING AND ITS IMPORTANCE FOR COMPANIES 46
VIJAY PRAKASH ANAND

10. | IMPACT OF BRAND CELEBRITY ON CONSUMER PURCHASE INTENTIONS: A STUDY WITH REFERENCE TO SELECTED MOBILE SERVICE PROVIDES IN | 49
HYDERABAD CITY
NAGUNURI SRINIVAS

11. | ASTUDY ON THE SHOPPING PATTERN OF TOURISTS’ TO THE DUBAI SHOPPING FESTIVAL 55
SANGEETA PETER & DR. VICTOR ANANDKUMAR

12. | ANALYSIS OF SIZE, GROWTH AND PROFITABILITY IN INDIAN TWO AND THREE WHEELER SECTOR COMPANIES 58
DR. A. VIIJAYAKUMAR & S.5RI DEVI

13. | FARMERS’ AWARENESS ABOUT CROP INSURANCE SCHEMES: AN ANALYTICAL STUDY 66
T.T. KARTHIK & DR. L. P. RAMALINGAM

14. | A CASE STUDY ON VIRAL MARKETING CAMPAIGNS ‘HAR EK FRIEND ZARURI HOTA HAI’ VS. ‘HONEY BUNNY’ 73
SHIPRA BHUTANI & DIPTI JAIN

15. | ASTUDY ON FACULTIES PERCEPTION OF STRESS AND COPING STRATEGIES 78
ANITHA.A & DR. R. SRITHARAN

16. | CONSUMER PERCEPTION ON ORGANIZED AND UN-ORGANIZED RETAIL OUTLETS: A STUDY IN COIMBATORE 83
DR. K. SINGARAVELU & J. SAMUELCAESER PICKENS

17. | ASTUDY ON PERCEPTION OF QUALITY OF WORK LIFE AMONG TEXTILE INDUSTRY WORKERS IN GUJARAT 88
DR. MEETA MANDAVIYA

18. | CLUSTER ENTREPRENEURSHIP: A CASE STUDY OF HARYANA 93
MEETU CHAWLA

19. | A STUDY ON THE AWARENESS ABOUT CORPORATE SOCIAL RESPONSIBILITY AND ENVIRONMENT AMONG MBA STUDENTS IN ARTS AND SCIENCE | 97
COLLEGES IN TRICHY
DR. A. KANMANI JOAN OF ARCH

20. | IMPACT OF GLOBALISATION IN INDIA: SOME ISSUES 100
PADALA SANDYA RANI

21. | GLOBALISATION AND NUTRITIONAL CHANGE IN INDIA 107
DR. MANOJ KUMAR SHARMA

22. | TEA INDUSTRY IN TAMILNADU: DISTRICT WISE ANALYSIS 109
DR. R. SIVANESAN

23. | ADVERTISING: A SUBVERSION OF MEANINGFUL LIVING 117
DR. PAWAN KUMAR SHARMA

24. | ANALYZING CUSTOMERS’ PREFERENCES IN SELECTING HOTEL SEGMENT: AN EMPIRICAL CASE STUDY 120
DR. BIKRANT KESARI & PRYAS JAIN

25. [ ASTUDY OF RE-INVESTMENT STRATEGY OF FIVE MUTUAL FUNDS WITH SPECIAL REFERENCE TO GROWTH FUNDS 125
VIMMY ARORA & NISHA PANNU

26. | ASSESSMENT OF LOAN OPERATION AND FINANCIAL PERFORMANCE OF DEVELOPMENT BANK OF ETHIOPIA 129
DEGU KEFALE CHANIE

27. | THE QUALITY OF CUSTOMER SERVICE IN NIGERIA’S INTERNATIONAL AIRLINE INDUSTRY AND IT’s RELATIONSHIP WITH THE LEVEL OF PATRONAGE: | 136
A CASE OF AIR FRANCE AND LUFTHANSA
IKEOGU CHRISTOPHER

28. [ JOINT VENTURE AND ITS ISSUES 144
RIDHI GUPTA

29. | PROMOTING GOOD GOVERNANCE IN THE MANAGEMENT OF NGOS IN INDIA FOR RURAL DEVELOPMENT 148
DR. SUNIL KUMAR

30. | ENVIRONMENTAL ACCOUNTING AND CORPORATE SOCIAL RESPONSIBILITY: AWARENESS & BENEFITS OF SELECTED COMPANIES IN BANGALORE 151
RAVIKUMAR K

155

REQUEST FOR FEEDBACK

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME No. 4 (2013), | ssue No. 08 (AuGUST) | SSN 0976-2183

CHIEF PATRON

PROF. K. K. AGGARWAL
Chairman, Malaviya National Institute of Technology, Jaipur
(An institute of National Importance & fully funded by Ministry of Human Resource Development, Government of India)
Chancellor, K. R. Mangalam University, Gurgaon
Chancellor, Lingaya’s University, Faridabad
Founder Vice-Chancellor (1998-2008), Guru Gobind Singh Indraprastha University, Delhi
Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar

FOUNDER PATRON

LATE SH. RAM BHAJAN AGGARWAL
Former State Minister for Home & Tourism, Government of Haryana
FormerVice-President, Dadri Education Society, Charkhi Dadri
FormerPresident, Chinar Syntex Ltd. (Textile Mills), Bhiwani

CO-ORDINATOR,

DR. SAMBHAV GARG
Faculty, Shree Ram Institute of Business & Management, Urjani

ADVISORS

DR. PRIYA RANJAN TRIVEDI
Chancellor, The Global Open University, Nagaland
PROF. M. S. SENAM RAJU
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi
PROF. M. N. SHARMA
Chairman, M.B.A., HaryanaCollege of Technology & Management, Kaithal
PROF. S. L. MAHANDRU
Principal (Retd.), MaharajaAgrasenCollege, Jagadhri

EDITOR.

PROF. R. K. SHARMA
Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi

CO-EDITOR.
DR. BHAVET
Faculty, Shree Ram Institute of Business & Management, Urjani

EDITORIAL ADVISORY BOARD

DR. RAJESH MODI
Faculty, YanbulndustrialCollege, Kingdom of Saudi Arabia
PROF. SANJIV MITTAL
UniversitySchool of Management Studies, GuruGobindSinghl. P. University, Delhi

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME No. 4 (2013), | ssue No. 08 (AuGUST) | SSN 0976-2183

PROF. ANIL K. SAINI

Chairperson (CRC), GuruGobindSinghl. P. University, Delhi
DR. SAMBHAVNA
Faculty, I.I.T.M., Delhi
DR. MOHENDER KUMAR GUPTA
Associate Professor, P.J.L.N.GovernmentCollege, Faridabad
DR. SHIVAKUMAR DEENE
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga

ASSOCIATE EDITORS

PROF. NAWAB ALI KHAN
Department of Commerce, Aligarh Muslim University, Aligarh, U.P.
PROF. ABHAY BANSAL

Head, Department of Information Technology, Amity School of Engineering & Technology, Amity
University, Noida

PROF. V. SELVAM
SSL, VIT University, Vellore
PROF. N. SUNDARAM
VITUniversity, Vellore
DR. PARDEEP AHLAWAT
Associate Professor, Institute of Management Studies & Research, MaharshiDayanandUniversity, Rohtak
DR. S. TABASSUM SULTANA

Associate Professor, Department of Business Management, Matrusri Institute of P.G. Studies, Hyderabad

TECHNICAL ADVISOR.

AMITA
Faculty, Government M. S., Mohali

FINANCIAL ADVISORS

DICKIN GOYAL
Advocate & Tax Adviser, Panchkula
NEENA
Investment Consultant, Chambaghat, Solan, Himachal Pradesh

LEGAL ADVISORS

JITENDER S. CHAHAL
Advocate, Punjab & Haryana High Court, Chandigarh U.T.
CHANDER BHUSHAN SHARMA

Advocate & Consultant, District Courts, Yamunanagar at Jagadhri

SUPERINTENDENT

SURENDER KUMAR POONIA

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 4 (2013), I ssue No. 08 (AuGuUST) | SSN 0976-2183

CALL FOR MANUSCRIPTS

We invite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the areas of
Computer Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking;
Economics; Tourism Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic
Science; Corporate Governance; Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information
Systems; Accounting Theory & Practice; Auditing; Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting;
Econometrics; Economic Development; Economic History; Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non
Profit Accounting; Industrial Organization; International Economics & Trade; International Finance; Macro Economics; Micro Economics; Rural
Economics; Co-operation; Demography: Development Planning; Development Studies; Applied Economics; Development Economics; Business
Economics; Monetary Policy; Public Policy Economics; Real Estate; Regional Economics; Political Science; Continuing Education; Labour
Welfare; Philosophy; Psychology; Sociology; Tax Accounting; Advertising & Promotion Management; Management Information Systems (MIS);
Business Law; Public Responsibility & Ethics; Communication; Direct Marketing; E-Commerce; Global Business; Health Care Administration;
Labour Relations & Human Resource Management; Marketing Research; Marketing Theory & Applications; Non-Profit Organizations; Office
Administration/Management; Operations Research/Statistics; Organizational Behavior & Theory; Organizational Development;
Production/Operations; International Relations; Human Rights & Duties; Public Administration; Population Studies; Purchasing/Materials
Management; Retailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic Management Policy; Technology/Innovation;
Tourism & Hospitality; Transportation Distribution; Algorithms; Artificial Intelligence; Compilers & Translation; Computer Aided Design (CAD);
Computer Aided Manufacturing; Computer Graphics; Computer Organization & Architecture; Database Structures & Systems; Discrete
Structures; Internet; Management Information Systems; Modeling & Simulation; Neural Systems/Neural Networks; Numerical
Analysis/Scientific Computing; Object Oriented Programming; Operating Systems; Programming Languages; Robotics; Symbolic & Formal Logic;
Web Design and emerging paradigms in allied subjects.

Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript anytime in M.S. Word
format after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking
the link online submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).

GUIDELINES FOR SUBMISSION OF MANUSCRIPT

1 COVERING LETTER FOR SUBMISSION:

DATED:
THE EDITOR
IJRCM

Subject: ~ SUBMISSION OF MANUSCRIPT IN THE AREA OF

(e.g. Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/Engineering/Mathematics/other, please specify)
DEAR SIR/MADAM

Please find my submission of manuscript entitled ‘ ' for possible publication in your journals.

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any language fully or partly, nor is it
under review for publication elsewhere.

| affirm that all the author (s) have seen and agreed to the submitted version of the manuscript and their inclusion of name (s) as co-author (s).

Also, if my/our manuscript is accepted, I/We agree to comply with the formalities as given on the website of the journal & you are free to publish our
contribution in any of your journals.

NAME OF CORRESPONDING AUTHOR:

Designation:

Affiliation with full address, contact numbers & Pin Code:
Residential address with Pin Code:

Mobile Number (s):

Landline Number (s):

E-mail Address:

Alternate E-mail Address:

NOTES:

a)  The whole manuscript is required to be in ONE MS WORD FILE only (pdf. version is liable to be rejected without any consideration), which will start from
the covering letter, inside the manuscript.

b)  The sender is required to mentionthe following in the SUBJECT COLUMN of the mail:
New Manuscript for Review in the area of (Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/
Engineering/Mathematics/other, please specify)

c)  Thereis no need to give any text in the body of mail, except the cases where the author wishes to give any specific message w.r.t. to the manuscript.

d)  The total size of the file containing the manuscript is required to be below 500 KB.

e)  Abstract alone will not be considered for review, and the author is required to submit the complete manuscript in the first instance.

f) The journal gives acknowledgement w.r.t. the receipt of every email and in case of non-receipt of acknowledgment from the journal, w.r.t. the submission
of manuscript, within two days of submission, the corresponding author is required to demand for the same by sending separate mail to the journal.

2. MANUSCRIPT TITLE: The title of the paper should be in a 12 point Calibri Font. It should be bold typed, centered and fully capitalised.

3. AUTHOR NAME (S) & AFFILIATIONS: The author (s) full name, designation, affiliation (s), address, mobile/landline numbers, and email/alternate email
address should be in italic & 11-point Calibri Font. It must be centered underneath the title.

4, ABSTRACT: Abstract should be in fully italicized text, not exceeding 250 words. The abstract must be informative and explain the background, aims, methods,
results & conclusion in a single para. Abbreviations must be mentioned in full.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 4 (2013), I ssue No. 08 (AuGuUST) | SSN 0976-2183

5. _: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic order separated by
commas and full stops at the end.

6. _: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It must be prepared on a single space and
single column with 1” margin set for top, bottom, left and right. It should be typed in 8 point Calibri Font with page numbers at the bottom and centre of every
page. It should be free from grammatical, spelling and punctuation errors and must be thoroughly edited.

7. _: All the headings should be in a 10 point Calibri Font. These must be bold-faced, aligned left and fully capitalised. Leave a blank line before each
heading.

8. _: All the sub-headings should be in a 8 point Calibri Font. These must be bold-faced, aligned left and fully capitalised.

9. _: The main text should follow the following sequence:
INTRODUCTION

REVIEW OF LITERATURE
NEED/IMPORTANCE OF THE STUDY
STATEMENT OF THE PROBLEM
OBJECTIVES

HYPOTHESES

RESEARCH METHODOLOGY
RESULTS & DISCUSSION

FINDINGS
RECOMMENDATIONS/SUGGESTIONS
CONCLUSIONS

SCOPE FOR FURTHER RESEARCH
ACKNOWLEDGMENTS

REFERENCES
APPENDIX/ANNEXURE

It should be in a 8 point Calibri Font, single spaced and justified. The manuscript should preferably not exceed 5000 WORDS.

10. _: These should be simple, crystal clear, centered, separately numbered &self explained, and titles must be above the table/figure. Sources of
data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred to from the main text.

11. _:These should be consecutively numbered in parentheses, horizontally centered with equation number placed at the right.

12. _: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised references in the preparation

of manuscript and they are supposed to follow Harvard Style of Referencing. The author (s) are supposed to follow the references as per the following:

4 All works cited in the text (including sources for tables and figures) should be listed alphabetically.
4 Use (ed.) for one editor, and (ed.s) for multiple editors.
4 When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending order.
4 Indicate (opening and closing) page numbers for articles in journals and for chapters in books.
4 The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, dissertations, reports, working
papers, unpublished material, etc.
o For titles in a language other than English, provide an English translation in parentheses.
4 The location of endnotes within the text should be indicated by superscript numbers.
PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES:
BOOKS
4 Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.
i Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.
CONTRIBUTIONS TO BOOKS
4 Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited by David Crowther &

Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303.
JOURNAL AND OTHER ARTICLES

4 Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Journal of Urban Economics,
Vol. 21, No. 1, pp. 83-104.

CONFERENCE PAPERS

. Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Association, New Delhi, India,
19-22 June.

UNPUBLISHED DISSERTATIONS AND THESES

i Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra.

ONLINE RESOURCES

i Always indicate the date that the source was accessed, as online resources are frequently updated or removed.

WEBSITES

4 Garg, Bhavet (2011): Towards a New Natural Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

Vi




VoLUME No. 4 (2013), I ssue No. 08 (AuGuUST) | SSN 0976-2183
ENVIRONMENTAL ACCOUNTING AND CORPORATE SOCIAL RESPONSIBILITY: AWARENESS & BENEFITS OF
SELECTED COMPANIES IN BANGALORE

RAVIKUMAR K
RESEARCH SCHOLAR
DEPARTMENT OF COMMERCE
BANGALORE UNIVERSITY
BANGALORE

ABSTRACT

The social and environmental issues and the impact of them on the decision making process have been increasingly given attention to the financial reporting.
Over time there are many studies about Social and Environmental accounting that have different views and arguments on the importance to the corporate
report. In developed countries, the social and environmental accounting has joined the financial report and annual report; however it is still a new concept to
Indian companies. The objective of this study is to assess the understanding of selected people on the social and environmental concept, their implementation on
companies in Bangalore. In order to collect data for the research, questionnaire survey will be used as a helpful method. The finding uncovers that although most
people understand the importance of social and environmental activities and having corporate social responsibility reports, few of companies is able to quantify
the cost and benefits of social and environmental activities as in the financial report.

KEYWARDS

environmental accounting, corporate social responsibility, social protection.

INTRODUCTION

he evolution of corporate social responsibility in India refers to changes over time in India of the cultural norms of corporations' engagement of

corporate social responsibility (CSR), with CSR referring to way that businesses are managed to bring about an overall positive impact on the

communities, cultures, societies and environments in which they operate. The fundamentals of CSR rest on the fact that not only public policy but even
corporate should be responsible enough to address social issues. Thus companies should deal with the challenges and issues looked after to a certain extent by
the states. Among other countries India has one of the richest traditions of CSR. Much has been done in recent years to make Indian Entrepreneurs aware of
social responsibility as an important segment of their business activity but CSR in India has yet to receive widespread recognition. If this goal has to be realized
then the CSR approach of corporate has to be in line with their attitudes towards mainstream business- companies setting clear objectives, undertaking
potential investments, measuring and reporting performance publicly.
Environmental and social protection is the urgent task of each enterprise, each level, each sector, and each country. For any economic sector, the development
is always linked to the sustainability of environment and society. In the long term, the responsibilities of the enterprises to the environmental and social issues
shall be an important factor to increase the profit of these enterprises. Thus, the enterprises are required to balance between the economic benefits and social
and environmental contributions, implementing the responsibilities of the enterprises to the environment through particular actions such as: environmental
impact assessment, paying environmental tax, classifying and treating solid waste, minimizing the costs on materials, fuel and reducing the costs for waste.
Especially in the background of international economic integration and globalization, the competition is fierce and fiercer, many enterprises only concern on
their short-term benefits and have decisions and actions with negative impacts on the environment; as a result, they have to pay the penalty for their actions
when the consumers and the society boycott.

REVIEW OF LITERATURE

Judy L. Holcomb, UCF Rosen College of Hospitality Management, Orlando, Florida, USA(2007) their study examines that ascertain the level of socially
responsible behavior of the top ten hotel companies. The findings reveal that 80 percent of the hotel companies analyzed reported socially responsible activities
relating to some form of charitable donations. A diversity policy was reported by 60 percent of the hotel companies, while 40 percent provided some mention of
SR in their vision or mission statements. Some companies were highly focused on providing a balanced approach to SR while other hotel companies were less
focused in their efforts.

Yu-Chin (Jerrie) Hsieh USA(2012) In his paper is to analyze the environmental management policies and practices of the top 50 hotel companies as disclosed on
their corporate web sites. Only 46 per cent of the selected hotel companies used web pages to post information related to environmental issues on their public
web sites. The web pages of Wyndham, IHG, Accor, Whitbread, Hyatt, Rezidor, Sol Melia, TUI,-and Scandic featured more revealing environmental information
than that posted by other companies, which indicated their environmental commitment and engagement

Prof. Sidharta Utama in his Research paper stated that the role of regulator in promoting Corporate Social Responsibility (CSR) and b. identify and evaluate the
infrastructures necessary for accountant able CSR reporting using the case of Indonesia. The essay suggests that regulator can promote CSR by creating
conducive infrastructures for CSR. For CSR reporting these include a. the existence of globally accepted reporting standard/guidance on CSR reporting, b. the
existence of globally assurance standard for CSR reports.

Osemene, O .F (2012) his study on impact of corporate social responsibility (CSR) practices in the Nigerian telecommunication industry (2006 — 2011) by
evaluating the factors influencing CSR adoption. Primary data were obtained from pretested questionnaire administered to 400 respondents (stakeholders and
telecommunication staff) across the six geopolitical zones of Nigeria using a purposive sampling technique. Secondary data on the annual reports of the
company (2007-2011) were examined. Data were analyzed using appropriate descriptive and inferential statistics at P<0.05 significant level.

STATEMENT OF THE PROBLEM

Recently the public is watching closely to pressing cases of violating business ethics and destroying the environment and health at serious level such as waste
chemicals are discharging untreated wastewater directly to Hele mariyappa lake by Cipla Company in Bangalore. The wrong-or right of the above cases are
clear. However, for the society and thousands of operating enterprises, the issue of Cooperate Social Responsibility (CSR) is set up and requires to be discussed
seriously in terms of policy argument and practice. What should a company do to be evaluated by the society as a good company with sustainable
development? What are the responsibilities of the state management agencies? Which level should the law regulate about the corporate social responsibility?
The issue is that how we can rely on the voluntary investment of the enterprises when there is lack of legal framework, regulations and necessary monitoring of
the society and the community. Lessons show that the power of profit can make the enterprises blind and irresponsible by hiding their legal actions and the
voluntary investment of the enterprises is very limited.

OBIJECTIVES OF RESEARCH
1) Toinvestigate the Perception of Employees about CSR and Environmental and Social Accounting in selected companies;
2) To understand the current implementation of CSR and Environmental and Social Accounting in sample companies.
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HYPOTHESIS

1. Thereis a correlation between Environmental Accounting and Business Policy of the firm to achieve competitive advantage.
2. Conscious reduction in environmental costs, benefits and contingencies will enhance environmental performance of the organization

RESEARCH METHODOLOGY

Both Primary data Secondary data are used for the study. Primary data is new information collected by the researcher for a specific purpose. There are several
ways to collect data such as through interview, questionnaire, case study, or observation. In this research, the questionnaire survey will be conducted to gather
primary information define a questionnaire.

Secondary data may be taken from many sources such as company information (internal and external), government agencies, and internet-based resources.
These data can be qualitative, quantitative, raw data, or complied data. In this research, the secondary data sources are collected through public materials such
as books and journals in the library, internet, official company’s website and government investigation reports. In this research, a sample is taken from
respondents in Infosys, L&T, ABB, and Kennametal (widia) Inc, Four big companies specializing in Software and Manufacturing. They are leading companies in
their sector, therefore, this sample can be considered as a representative for the study.

Introduction of Sample Companies

Name of the Company | Infosys Limited

Nature of Industry IT services and IT Consultancy

Year of Establishment | 1981

Operate in? Worldwide

Registered Office Bangalore, Karnataka, India

Founders N.Narayanamurthy

Vision “We will be a globally respected corporation."

Mission "Strategic Partnerships for Building Tomorrow’s Enterprise."

Values We believe that the softest pillow is a clear conscience. The values that drive us underscore our commitment to

Name of the Company L&T Inc.

Nature of Industry Conglomerate

Year of Establishment 1938

Operate in? Worldwide

Registered Office Mumbai, Maharashtra, India

Founders Henning Holck-LarsenSgren Kristian Toubro

Chairman & MD A. M. Naik

Vision To develop a premier world class education centre, for creating global project management professionals, thereby making Larsen &
Toubro (L&T) a centre of excellence in project management.

Mission To develop and deliver high quality education and research in project management in consonance with the vision of L&T by
providing state-of-the-art infrastructure and learner friendly atmosphere with innovative pedagogy thereby creating a pool of world
class and socially responsible project professionals

Values Agility, Dependability, Innovation, Integrity, Meritocracy & Fairplay, Passion Teamwork

Name of the Company | ABB Limited
Nature of Industry Electrical Equipment
Year of Establishment | 1988
Operate in? Worldwide
Registered Office Zrich, Switzerland
CEO Joe Hogan
Vision Power and Productivity for a Better World
Mission . Continued focus on power and automation
. Market outlook and ABB’s leading positions allow for continued value generation — we are in the right business!
. Increasing customer emphasis on environmental issues and energy efficiency opens new opportunities
Values . With Clients: Independence, Integrity & Customer Insight
. With Colleagues: Respect, Cooperation & Developing Career
. With Company: We together contribute and share benefits

Name of the Company Kennametal

Nature of Industry Metals

Year of Establishment 1938

Operate in? Worldwide

Registered Office Latrobe, Pennsylvania

Founder Philip M. McKenna

Vision To achieve profitable growth of more than 10% per year and to maintain market leadership”

Mission . Be responsive to customer needs and develop, manufacture and supply high tech. quality products and services to enhance

their productivity and reduce costs

. Train, motivate and provide a growth oriented environment to employees and encourage team work, mutual co-operation and
support team members to achieve peak performance

. Encourage innovation and creativity to stay ahead of the competition

. Give necessary support to suppliers, sub-contractors and business associates, to enable them to meet the companies
requirements on a continual basis

Values o At Kennametal, we take seriously our global commitment to our values.

. We're committed to programs that ensure the health and safety of our employees and the environment.

o We believe to be truly successful in business we not only must meet, but should strive to exceed, our environmental and social
responsibilities.
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RESULT AND DISCUSSION

The questionnaire is given to 200 respondents; however, there are only 108 people respond to the questionnaire, 92 other people refuse to answer. The filled-in
questionnaire is going to be classified into categories of age, gender, and question’s number bases. As the research’s intention, this research will study about
many selected companies in Bangalore. But in fact, as for the limitation in time and capacity, the research only studies two companies. This section is merely the
description and analysis of the results collected and calculated. That is for the overall picture of the results which will help to explain the findings of this research
in the next section.

1. DESCRIPTION OF RESPONDENTS’ INFORMATION

When answering the questionnaire, respondents are asked to provide some personal basic information, which are Name, Age, and Gender. With 8 questions
sent to 200 people such as managers, employees, customers, receiving 108 results. This information is gathered as follows:

1. Description of respondents’ age

Based on collected data, respondents from 18 to 25 years old are 9 people, equal to 8.00 %; respondents who are from 25 to 35 years old are 39 people, hold
36.00 %. Other respondents are people from 35 to 45 years old, 27 people, as 25.00 %; from 45 to 55 years old, 18 people, equal to 17.00 %; and from 55 to 65
years old, 15 people, as 14.00 %.

2. Description of respondents’ gender

lit is easily to see that among 108 respondents, 63 people are male, equals 58.00 %, and the rest, 45 people are female, equal 42.00 %.

2. DESCRIPTION AND ANALYSIS OF RESPONDENTS ABOUT THE AWARENESS OF SOCIAL AND ENVIRONMENTAL ACCOUNTING

The awareness of respondents about SEA is reflected in first three questions as follows:

2.1: The first question of SEA asking the respondents is: “I understand the meaning of “Social and Environmental accounting.” This question is asked for
making sure that the understanding of SEA concept in the real life situation.

Understanding the meaning of “Social and Environmental Accounting”

Most of the respondents have chosen: “Neutral”. Among 108 respondents, only 5 people or 4.6 %, chose the answer of “Strongly Agree”, 16 people chose the
answer of “Agree” or 14.8 %, 54 people respondents “Neutral” equal 50.0 %, 22 people chose “Disagree” corresponding 20.4% and 10.2% or 11 people with the
most answer is strongly disagree. It means that people in society have little awareness of SEA, which is the first stage to implement SEA to wider range of
business. In developed countries, the social and environmental accounting has joined businesses" activities for a long time. In developing countries as Vietnam,
the concept of SEA has not been introduced adequately; therefore it is quite new and not popular.

2.2 1 am aware of the link between social and environmental accounting and Sustainable Development.

This question is asked for making sure that the understanding of SEA concept in the real enterprise situation. Even though the percentage of respondents
choosing “Agree” and “Neutral” is higher than the ones choosing “strongly agree” and “disagree”; there is obvious that the number of respondents who have
chosen “disagree” decreases compared to the previous question is 10% and no answer with “strongly disagree”.

Question 3: “The cost and benefit of social and environmental issues should be quantified in the Social and Environmental report?”

The analysis stated that the respondents chosen among 108 respondents, 22 people or 20.4 % chose the answer of “Strongly Agree”, 32 people chose the
answer of “Agree” and 32 people respondents “Neutral” or 29.6 %, 11 people chose “Disagree” and 11 people with the most answer is strongly disagree or
10.2%. It is visible that a large number of respondents agree with this statement. The social and environmental activities are a part of their company's operation;
however, there is lack of quantitative detail such as cost and benefit analysis for SEA.

3. DESCRIPTION AND ANALYSIS OF RESPONDENTS ABOUT THE IMPLEMENTATION OF SOCIAL AND ENVIRONMENTAL ACCOUNTING

3.1"Implementing social and environmental accounting is important to the sustainable development of company."

Description of Result - Among 108 respondents, 32 people or 29.6 %, chose the answer of “Strongly Agree” and “Neutral”, 22 people chose the answer of
“Agree” or 20.4%, 16 people respondents “Disagree” equal 14.8 %, 6 people with the most answer is strongly disagree or 5.6%. Most respondents have the
judgment of the importance of implementing SEA at their companies. However, a number of 29.6% respondents that has a neutral opinion mean that the
implementation of SEA is not adequately taken into account in their company.

3.2: Company voluntarily involves in developing or supporting environmental and social programs

Description of Result — Question3.2

The result for this question of is that 22 people or 20.4 %, chose the answer of “Providing charitable funds” and “Participating into gratitude events”, 32 people
chose the answer of “Supporting people in flood areas” or 29.6 %, 11 people respondents “Educating the awareness of environmental protection” equal 10.2 %,
5 people chose “Preventing air pollution/ water pollution” or 4.6 % and 16 people with the most answer is “Collecting, recycling, reuse, and proper disposal of
products” or 14.8%.

Question 3.3: Company has an accounting system to quantify the cost and benefit of social and environmental programs.

Description of Result- There are 16 people or 14.8 %, chose the answer of “Neutral”, 86 people chose the answer of “Disagree” or 79.6 %, 6 people respondents
“Strongly disagree” equal 5.6 % and none of them chose “Strongly agree” or “Agree”. The reason for this change is due to the changing customers" perceptions
of eco-friendly products and major changes in societal conditions. In India, the enterprise does not have cost/benefit calculation that considers the contributions
to social and environmental solutions for reducing social and environmental impacts and improving social equity and environmental conservation developments.
The administration benefits take into account of the economic benefits from enhancing the customers* understandings of the company’s effort to reduce social
and environmental impacts that has not been applied.

Question 3.4: It is necessary to include the Social and Environmental report in the annual report or sustainability report

In this question, respondents were asked “It is necessary to include the Social and Environmental report in the annual report or sustainability report”. The result
for this question is that 32 people or 29.6 %, chose the answer of “Strongly Agree”, 43 people chose the answer of “Agree” or 39.8 %, 22 people respondents
“Neutral” equal 20.4 %, 11 people with the most answer is “Disagree” or 10.2% and none of people chose “Strongly disagree”.

Description of Result -The results showed that most of selected managers questioned are aware quite clearly of the importance of CSR issues in the enterprise,
as well as "Environmental and social accounting" that should be included in financial statements or annual report in the enterprise itself. It is also the rules of
business ethics, and they perceive their roles beside the profit in business, they are responsible for the environment and society where the enterprise is
operating. It is also found that they had become aware of long-term benefits and firm development of the enterprise in the future; there will be big contribution
of SEA to accompany the products and services that the society recognizes that enterprise.

FINDINGS

»  Based on collected data, respondents from 18 to 25 years old are 9 people, equal to 8.00 %; respondents who are from 25 to 35 years old are 39 people,
hold 36.00 %. Other respondents are people from 35 to 45 years old, 27 people, as 25.00 %; from 45 to 55 years old, 18 people, and equal to 17.00 %; and
from 55 to 65 years old, 15 people, as 14.00 %.

»  Most of the respondents have chosen: “Neutral”. Among 108 respondents, only 5 people or 4.6 %, chose the answer of “Strongly Agree”, 16 people chose
the answer of “Agree” or 14.8 %, 54 people respondents “Neutral” equal 50.0 %, 22 people chose “Disagree” corresponding 20.4% and 10.2% or 11 people
with the most answer is strongly disagree. It means that people in society have little awareness of SEA, which is the first stage to implement SEA to wider
range of business

»  Respondents chosen among 108 respondents, 22 people or 20.4 % chose the answer of “Strongly Agree”, 32 people chose the answer of “Agree” and 32
people respondents “Neutral” or 29.6 %, 11 people chose “Disagree” and 11 people with the most answer is strongly disagree or 10.2%. It is visible that a
large number of respondents agree with this statement.
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»  Among 108 respondents, 32 people or 29.6 %, chose the answer of “Strongly Agree” and “Neutral”, 22 people chose the answer of “Agree” or 20.4%, 16
people respondents “Disagree” equal 14.8 %, 6 people with the most answer is strongly disagree or 5.6%. Most respondents have the judgment of the
importance of implementing SEA at their companies. However, a number of 29.6% respondents that has a neutral opinion mean that the implementation
of SEA is not adequately taken into account in their company.

»  20.4 %, chose the answer of “Providing charitable funds” and “Participating into gratitude events”, 32 people chose the answer of “Supporting people in
flood areas” or 29.6 %, 11 people respondents “Educating the awareness of environmental protection” equal 10.2 %, 5 people chose “Preventing air
pollution/ water pollution” or 4.6 % and 16 people with the most answer is “Collecting, recycling, reuse, and proper disposal of products” or 14.8%.

»  There are 16 people or 14.8 %, chose the answer of “Neutral”, 86 people chose the answer of “Disagree” or 79.6 %, 6 people respondents “Strongly
disagree” equal 5.6 % and none of them chose “Strongly agree” or “Agree”. The reason for this change is due to the changing customers" perceptions of
eco-friendly products and major changes in societal conditions.

»  CSR issues in the enterprise, as well as "Environmental and social accounting” that should be included in financial statements or annual report in the
enterprise itself. It is also the rules of business ethics, and they perceive their roles beside the profit in business, they are responsible for the environment
and society where the enterprise is operating.

SUGGESTIONS

Environmental information to help make management decision on pricing, controlling overhead and capital budgeting, and external use, disclosing
environmental information of interest to the public and to the financial community. Hence, it is suggested that environmental accounting concepts must be
clysters cleared for the public, financial communities and others gain knowledge on environmental accounting and to know far it is useful to the stakeholders.

CONCLUSION

Within the macro view, the environmental protection, business growth and social efficiency, is always in conflict. Also for enterprise, growth pressure or
business effect can transgress the environment protection, unless the authorities or consumers interfere. Each product selected by consumers can be
considered as a vote for the enterprise. The more votes there are, the better it is for the growth of the enterprise. The problem is whether the consumers are
aware of and use selecting right effectively or not.

LIMITATIONS OF THE STUDY

In this Article, some limits can affect the accurate and enough result for a Research Paper. Firstly, it can be mentioned that selecting business enterprise of
executives are not ready to give information because of Company policy. Secondly, answers were only selected precipitately other than practical natural world.
Or answers are to help, other than taking time for each situation. All above matters affect the survey result, small or big. Therefore, with those basic limitation
and difficulties during researching, the research can give the best result in aspect of small research.

SCOPE FOR FURTHERS RESEARCH

Environment Accounting new to our India context, the above research topic, if it is carried out better in the future, there will be some more specific experiences
as well as plans to improve and give more satisfactory 54 Result. Firstly, this research shall be widen more to enterprises, there will be more time to collect
survey data, and there will be more approaching methods such as direct interview. In addition, questionnaire will be given more suitably for each subject, and it
can be divided each question for each different knowledge level to related problems.
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