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INNOVATION CAPABILITY AND KNOWLEDGE FLOW OF INFORMATION
COMMUNICATION TECHNOLOGIES: EMPIRICAL STUDY OF COMPARISON
BETWEEN INDIA AND CHINA

CHUN-YAO TSENG
PROFESSOR
DEPARTMENT OF BUSINESS ADMINISTRATION
TUNGHAI UNIVERSITY
TAIWAN

ABSTRACT

Although it can be expected that India and China will increasingly influence global economic dynamics and technological
development, especially in information and communication technologies (ICT). However, studies related to ICT between India and
China are scare. Innovation capability is very important for emerging countries to promote economical growth. Owing to the fact
that a country can advance innovational capability through absorbing external knowledge, it is necessary to explore knowledge
flow. Thus, this study aims to compare innovation capability and knowledge flow of ICT between China and India. Based on
patent and citation data from USPTO (U.S. Patents and Trademark Office) during 1976- 2011, empirical findings are as follows.
First, both India and China have a growing tendency of innovation capability in ICT. China is stronger than India both in
innovation quantity and quality. Invented patents of both India and China are more than their owned patents. Second, India
holds relative innovation strengths in telecommunications technological field. Electrical engineering is the main technological
field of relative innovation strength in China. Third, fully developed countries are the most abundant knowledge sources of
innovation in ICT for India and China, but China is found to have a high level of knowledge spillovers with Asia newly
industrialized countries (Taiwan, South Korea). Finally, India and China play a role as knowledge accepter rather than knowledge
creator in ICT.
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FDI IN INDIAN MULTI-BRAND RETAIL-CONSUMER PERSPECTIVE

NEERAJATS
GUEST LECTURER
DEPARTMENT OF COMMERCE
ST TERESA’S COLLEGE
ERNAKULAM

ROSMIN JOHN
AUDIT ASST.
DELOITTE
HYDERABAD

SHANA XAVvY
OFFICER
ROYAL BANK OF SCOTLAND
CHENNAI

SHERIN ALICE PHILIP
OFFICER
ROYAL BANK OF SCOTLAND
CHENNAI

ABSTRACT

Foreign Direct Investment has been one of the most discussed topics in the Indian economy. Foreign direct investment is the talk
of the day. Consumer’s perception towards the impact of Foreign Direct Investment in India is unknown. This article gives an
insight into Foreign Direct Investment in multi-brand retail. It analyses the advantages of foreign direct investment in multi-brand
retail from consumer’s perspective. It also analyses the disadvantage of Foreign Direct Investment in multi-brand retail from
consumer’s perspective. The impact of Foreign Direct Investment in overall development of the nation is also studied from
consumer’s perspective. Questionnaire was distributed to 100 respondents from various professions(Professionals, Government
employees, Private employees, Women executives and Homemakers). Consumers perception on the basis of their profession is
analysed.
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A STUDY OF INVESTOR'S BEHAVIOR IN NEPALESE STOCK MARKET

DR. SAROJ PANT
LECTURER
LAL BAHADUR SHASHTARI DEGREE COLLEGE
HALDUCHAUR

AMIT DUMKA
DY. MANAGER (E&T)
GOVERNMENT MEDICAL COLLEGE
HALDWANI

ABSTRACT

In the context of Nepal, security market are not very efficient and investors have not any uniformity in their investment decision.
This paper attempts to explore various factors in explaining the behavior of investment decisions in Nepal and for prediction of
the future prospects of Nepalese stock market in terms of investors' expectation. A survey was conducted on the sample of 98
respondents from different sectors of economy viz. service, manufacturing, hotels, education, health, food and beverages. The
purposive sampling method was applied to select the respondents. The survey instruments were designed including a list of 48
questions with the use of different measurement scale including the Likert scale. The survey result shows that, it is quite evident
that investors' not making informed investment decisions through the careful evaluation of available information. Most of the
investors of the country have no access toward the secondary market opportunities. Almost all of the investors are purchasing
shares in primary market only and there are not considering the risk involved in the initial public offering. The demand is not
equitable both for securities and issuing sectors. They prefer common stock of banking sector followed by finance company and
insurance company. Investors have not shown trust and faith in common stock and other securities issued by hotel and
manufacturing sector. Traditionally, the purchase of land, construction of building and saving in the bank had been the major
area of investment for the people but their attitude is changing toward shares, debentures and other new securities. However,
there is a lack of sufficient, information therefore, most of the investors are forced just to run behind the market rumours and
behave accordingly.
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AN ANALYSIS ON INDO-CHINA TRADE AND ECONOMIC RELATIONS IN THE
POST-LIBERALISATION ERA

SHAILZA DUTT
RESEARCH SCHOLAR
MEWAR UNIVERSITY

CHITTORGARH

DR. RAJENDER DEV PANWAR
EX-PRINCIPAL
DYAL SINGH COLLEGE & COLLEGE OF VOCATIONAL STUDIES
DELHI

ABSTRACT

India and China are the two largest countries in the world in terms of population; they are also the fastest growing economies in
the world. India and China jointly are home to the world’s largest pools of skilful human resources, and there is a general accord
that these two countries will continue to be the devices of global economic growth in the 21 century. Increasing bilateral trade
has come to be the strongest pillar of China-India rapprochement. In the past 61 years since the establishment of diplomatic
relations, China-India relations have summoned all challenges and made impressive growth. Although there were some border
and some other economic issues between India and China in 1960s but both the Countries reignite its bilateral and economic ties
during 1980s till date. Booming trade relations between India and China are of more recent origin, more or less coinciding with
the onset of contented levels of economic development in both the countries. The trade relations between India and China are
analysed by some of the economic indicators i.e. (GDP, Imports and Exports). The GDP of India and China is analysed from 1991
to 2013. The data clearly signifies that the growth of GDP of China is much higher than that of India. The second economic
indicator i.e imports and exports is also analysed in this paper. Different statistical tools like Mean, coefficient of variation and
kearl pearson’s coefficient of correlation have been used for analysing the growth and consistency of imports and exports.
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FERTILIZER MARKETING IN CHHATTISGARH: UNDERLYING PROBLEMS AND
SOLUTIONS

ABHISHEK KUMAR PATHAK
ASST. PROFESSOR
DR. C.V. RAMAN UNIVERSITY
BILASPUR

DR. PUSHKAR DUBEY
SR. LECTURER IN MANAGEMENT
PADMASHREE KRUTARTHA ACHARYA COLLEGE OF ENGINEERING (PKACE)
BARGARH

DR. SANJAY PANDEY
PROFESSOR & HEAD
DEPARTMENT OF MANAGEMENT
CHOUKSEY ENGINEERING COLLEGE
BILASPUR

ABSTRACT

Agriculture for an honourable and high-minded man is the best of all occupations by which men procure the means of living.
Advances in medicine and agriculture have saved vastly more lives than have been lost in all the wars in history. Agriculture in
Indian states has direct and indirect effect on the lives of Indian people and in order to live up to the expectations, the sector has
vastly grown and increased the output to several times. Improved means of cultivation, technological advancements, modern
equipments and high quality fertilizers have made it possible. Rapid growth and lack of crop rotation measures have made to
lose the soil fertility, thereby increasing the demand for fertilizers in India. The present paper highlights various issues in fertilizer
marketing in the state of Chhattisgarh. Firstly, it explores an idea on problems related to the sector in the state and secondly,
attempts have been made to study the marketing mix of fertilizer in the state.
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GREEN MARKETING AND ITS IMPACT

A. K. NEERAJA RANI
HEAD
DEPARTMENT OF MBA
SANTHIRAM ENGINEERING COLLEGE
NANDYAL

J. ARAVIND
STUDENT
DEPARTMENT OF MBA
SANTHIRAM ENGINEERING COLLEGE
NANDYAL

T. PRASAD
STUDENT
DEPARTMENT OF MBA
SANTHIRAM ENGINEERING COLLEGE
NANDYAL

ABSTRACT
Green marketing, also known as Environmental marketing or Ecological marketing, includes all the marketing activities of the
firm, starting from conceiving the product idea to the actual sale of the product, which are designed with the objective to either
create a positive impact or reduce the negative impact of its products on the environment. This is done in order to cash in on
growing customers’ concern about environmental degradation. Simply stated, green marketing sells the idea of relatively
superior environmental characteristics of a company’s product and service offerings.
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GROWTH OF INDIAN MUTUAL FUND INDUSTRY: AN OVERVIEW

DR. B. VIJAYA
PROFESSOR
DEPARTMENT OF COMMERCE
GULBARGA UNIVERSITY
GULBARGA

PRAKASH. T. TALWAR
RESEARCH SCHOLAR
DEPARTMENT OF COMMERCE
GULBARGA UNIVERSITY
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ABSTRACT

Mutual funds play a vital role in resource mobilization and its efficient allocation to the productive sources of the economic
system. In this process of development, mutual funds have emerged as strong financial intermediaries and are playing an
important role in bringing stability to the financial system and efficiency to the resource allocation process. Mutual Funds are
essentially financial intermediaries. They have become a critical link among various financial segments in the economy. Today,
they play a crucial role in the mobilization of resources, especially from small savers. On account of the huge resources at their
disposal, they have also emerged as the dominant players in the capital market. With such enormous funds at their disposal is
hardly surprising that they have become critical players in the market. In the present study an attempt has been made 1638
mutual funds scheme are issued by mutual funds companies, number of mutual fund intermediaries are 50 and Assets under
management Rs.825240 crores.
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CONSUMER PREFERENCE TOWARDS THE PACKAGING ELEMENTS OF FMCG
PRODUCTS IN TIRUVARUR TOWN
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ASSOCIATE PROFESSOR
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NAGAPATTINAM

ABSTRACT

In the present fast moving world consumer prefer only packed goods which are sold through super markets. Packaging plays a
role of silent salesman. Its various elements influence the purchase decision of consumer. Hence an attempt has been made to
study about how the elements of packaging influence the individual characteristic of consumer preference towards the FMCG
products in Tiruvarur town. In order to analyze the view of the respondents based on the level of education and age, a chi-square
test was used. The result shows that the there is significant difference between age of the respondents and elements of the
product packaging of FMCG products and also there is no significant difference between the educational qualification and
printed matters in the product packaging.
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A STUDY ON THE ROLE OF SELF HELP GROUP IN WOMEN EMPOWERMENT
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PRIYANKA CHAWLA
RESEARCH SCHOLAR
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ABSTRACT

The country India is still in developing process. Most of the people belong to under privilege section. India tries to put efforts on
eradicating the negative issues and adopting the sound culture amongst which social awareness, literacy, gender based equality
and women empowerment are significant. Due to industrialization and modernization there seems a change in attitude and
perception of individuals. The people become more aware and are more concern about saving patterns and improvement in their
economic condition. But these people do not have enough capital to invest in. Therefore, the scheme of microfinance through Self
Help Group has been introduced. The present paper is an attempt to study the role of SHG in women empowerment. The study is
exploratory in nature which has been carried out in Indore city on the basis of primary and secondary data. This paper also put
emphasis on analysing the economic condition of women members after joining SHG.
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CUSTOMER SATISFACTION WITH BANKING SECTOR SERVICES
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ABSTRACT
Customer satisfaction with service quality can be defined by comparing perceptions of service received with expectations of
service desired. When expectations exceeded, service is perceived to be of exceptional quality and also to be a pleasant surprise.
Service quality has been recognized as the ‘single most researched area in services marketing to date’, and it is maintained that
for service — based companies, ‘quality is the lifeblood that brings increased patronage, competitive advantage and long term
profitability’. A customer always wants something and expects that the bank should come up to the level to fulfill those needs.
The banks like other business organizations are deploying innovative sales techniques and advanced marketing tools to gain

supremacy.
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PROFITABILITY OF TRADERS ENGAGED IN BANDHEJ CRAFT
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RESEARCH SCHOLAR
DEPARTMENT OF HOME SCIENCE
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ABSTRACT
Bandhej is a big handicraft sector involving lakhs of artisans and thousands of traders especially in the Rajasthan and Gujrat
states. The craft involves a long and complex supply chain having designer, tiers and dyer working under the umbrella of
manufacturer at production level and raw material supplier (greymen), manufacturer, wholesaler and retailer working as traders
at the distribution level. The paper attempts to study the industry structure and also the profitability ratio of the various trading
stakeholders of the Bandhej craft and tries to probe the forces of profitability determining the profit at the production level and
reasons of difference of income that afflicts some of the stakeholders.
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FOREIGN DIRECT INVESTMENT IN RETAIL: HOW IS IT IMPORTANT FOR THE
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ABSTRACT

FDI is an important tool in the economic development of a country. FDI increases overall productivity of different sectors of an
economy through new technology, skilled labor and financial resources. The remarkable increase in FDI in the developing
countries over the last decade focuses attention that whether this source of investment increases overall economic growth. Retail
sector is one of the most important pillars of Indian economy. Growing Indian market has attracted various foreign investors as
well as domestic corporates to invest in retail sector. Government of India has opened up retail business to FDI by allowing 100%
FDI in single brand retailing and 51% FDI in multi-brand retailing. FDI in retail sector plays an important role in economic growth.
FDI in multi-brand retail can be seen an important step towards revival of economy and to ease supply side pressures especially
in unorganized sector. The study will be beneficial for the different stakeholders, policy makers and also be a valuable
contribution to the existing literature and academia.
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RURAL MARKETING IN INDIA: ISSUES AND CHALLENGES
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ABSTRACT
The rural market has been growing steadily over the past few years and is now even bigger than the urban market. About 70 per
cent of India’s population lives in villages. More than 800 million people live in villages of India. ‘Go rural’ is the marketer’s new
slogan. Indian marketers as well as multinationals, such as Colgate-Palmolive, Godrej and Hindustan Lever have focused on rural
markets.Thus, looking at the opportunities, which rural markets offer to the marketers, it can be said that the future is very
promising for those who can understand the dynamics of rural markets and exploit them to their best advantage.
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EXPLORING CORPORATE SUSTAINABILITY: A STUDY WITH SPECIAL REFERENCE
TO TATA CONSULTANCY SERVICES
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ABSTRACT
This paper examines the necessity of corporate sustainability for managing various changes in the organization. It highlights
various strategies and practices that meet the needs of the people today by not sacrificing the ability of future generations to
meet their needs. Corporations can no longer operate if they become isolated from the social and environmental matters.
Stakeholders now expect corporations to take interest in matters relating to employees health and safety, employee benefits,
corporate involvement, corporate ethics, environmental issues etc. The study indicated the responsibility of the organizations to
pay and assess the present and future needs accruing to the stakeholders and society at large through sustainable excellence.
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IMPACT OF CONSUMER PROTECTION LAWS ON WOMEN CONSUMERS IN
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ABSTRACT
For Millions of our people who live in the urban areas, the man in the ration shop represents their contact with the government.
When he promises the citizens are the neighborhood area and later casually tells them day after day that stocks have not arrived,
then two things happen. First, the credibility of the government suffers because for our purpose, the shopkeeper is the
mouthpiece of the government. Secondly, the consumers get the impression that the government is profoundly unconcerned
about the wasted time of its citizens. The Indian consumer is fighting a desperate battle on two fronts such as costs and quality.
Barring a few essentials for which there exists a fairly effective system of price control and a public distribution system, prices rise
relentlessly and hit may, especially those who belong to the fixed income groups. In the United States of the Federal Government
as well as the state and local Governments have worked diligently in promoting the consumer of agencies whose function is to
aid the buyer is becoming endless. The typical objectives of such agencies are to educate and inform the public in order to make
more sophisticated consumers, to process and resolve complaints and enquiries regarding consumer transactions and to do in —
depth analysis of specific industries which may need more regulation. Legislative enactments aimed at protecting the consumer
are increasing each year and cover wide and varied areas. In India the position is that neither the manufacturers nor the retailers
are under any legal obligation to supply goods which attain defined standards of quality, composition, durability or performance
except a few items such as matches, methylated spirit and some drugs.
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ABSTRACT
Role stress is the stress experienced by the persons because of their role (job) in the organization. They assume a role based on
the expectation of the self and others at work place. Organizations are an important source of stress, and employees’ workloads
and professional deadlines have increased manifold. The employees in public sector and private sector banks are experiencing
role stress at the work place. Main objective of the study is to compare the factors causing stress among employees in public and
private sector banks.
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ABSTRACT

Women empowerment is a process in which women challenge the existing norms and culture, to effectively promote their well
being. The participation of women in Self Help Groups (SHGs) made a significant impact on their empowerment both in social and
economical aspects. This study addresses women empowerment through self help groups in Bagalkot Area. The information
required for the study has been collected from both the primary and secondary sources. Women participation in Self Help Groups
have obviously created wonderful impact upon the life pattern and style of poor women and have empowered them at various
levels not only as individuals but also as members of the family members of the community and the society as whole. They come
together for the purpose of solving their common problems through self-help and mutual help. The more attractive scheme with
less effort is “Self Help Group” (SHGs). It is a tool to remove poverty and improve the women entrepreneurship and financial
support in India.
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ABSTRACT
The Investors’ decisions are not driven by consideration. The decisions are taken by them are most inconsistent. The rationale
behind the behavior of investors is examined from their attitude and risk bearing capacity. The research paper is based on the
behavioral pattern of Investors, based on their various dependent variables viz. Gender, age, marital status, educational level,
income level, awareness, preference and risk bearing capacity.
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ABSTRACT

This study examined communication systems as determinants of effective management for organization goal achievement in
Olabisi Onabanjo University, Nigeria. The study employed the ex-post-facto research design. In carrying out the research, five
hypotheses were generated and tested using an instrument titled “communication system for organizational goals achievement
scale” (CSOGAS) which comprised of 25 items. The instrument was administered to a purposely selected population of 100 senior
academic and non-academic staff of Olabisi Onabanjo University. The Pearson Product Moment Correlation Co-efficient was used
to test hypotheses I-IV while the T-Test was used to test hypothesis V. From the result of the analysis, it was discovered that the
university employed the use of all the communication systems tested in this research but with high level of usage of both formal
and two-way communication systems. The study recommended that the university should endeavor to invest on modern
communication gadgets and programmes such as computers, telephones, internet, e-mail and generally imbibe the ICT culture
which will enhance the achievement of organizational goals. Moreover, feedback should be given priority in the communication
process to allow for evaluation of the effectiveness of communication system employed.
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ABSTRACT

The past decade has seen an explosion of interest among college faculty in the teaching methods variously grouped under the
terms 'active learning' and ‘cooperative learning'. However, even with this interest, there remains much misunderstanding and
mistrust of the pedagogical "movement" behind the words. The majority of all college faculties still teach their classes in the
traditional lecture mode. Some of the criticism and hesitation seems to originate from the idea that techniques of active and
cooperative learning are genuine alternatives to, rather than enhancements of professors' lectures. This paper explains how
‘active learning’ and ‘cooperative learning’ techniques can be used to supplement rather than replace lectures. This paper does
not advocate complete abandonment of lecturing as researcher herself is a lecturer. The lecture method is a very efficient way to
present information, but use of the lecture as the only mode of instruction presents problems to both the instructor and the
students. There is a large amount of research attesting to the benefits of active learning and cooperative learning .The researcher
used a questionnaire method. The questionnaire was distributed to 200 final year students of the undergraduate degree courses
of Commerce and Management.
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