VOLUME No. 5 (2014), | ssue No. 12 (DECEMBER) I SSN 0976-2183

INTERNATIONAL JOURNAL OF RESEARCH IN
COMMERCE & MANAGEMENT

£ 3

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories
Indexed & Listed at:
Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)],
The American Economic Association's electronic bibliography, EconLit, U.S.A.,
Index Copernicus Publishers Panel, Poland [FililICIVAINEIGHSION &. number of libraries all around the world.
Circulated all over the world & Google has verified that scholars of more than 3770 Cities in 175 countries/territories are visiting our journal on regular basis.
Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI — 135 003, Yamunanagar, Haryana, INDIA

http://ijrcm.org.in/




VoLUME No. 5(2014), I ssue No. 12 (DECEMBER) I SSN 0976-2183

CONTENTS

Sr. Page
No. TITLE & NAME OF THE AUTHOR (S) No.
1. CHALLENGES OF NON-TAX COMPLIANCE AMONGST THE SMALL AND MEDIUM ENTERPRISES 1

(SMEs) IN ZIMBABWE
DR. B. NGWENYA, LIONET SIBANDA & DR. T. CHITATE

2. STUDY ON ATTRITION AND RETENTION FOR BUSINESS DEVELOPMENT EXECUTIVE AT PRIVATE 5
SECTOR BANK, PUNE
SHIKHA SINDHU & ASHU SINDHU

3. STRATEGIC ISSUES AND DIMENSIONS OF BRAND MANAGEMENT IN FINANCIAL SERVICES 15
DR. M.G.KRISHNAMURTHY, G.V.MRUTHYUNJAYA SHARMA & DR. MAHESHA KEMPEGOWDA
4. A STUDY ON THE IMPACT OF MICRO FINANCE IN EMPOWERMENT OF SELF HELP GROUPS’ 20

WOMEN IN NAMAKKAL DISTRICT
G. BHOOPATHY & DR. R. MATHIVANAN

5. A STUDY ON THE LEARNING STYLES OF THE EMPLOYEES OF AN IT COMPANY IN COIMBATORE 24
DR. G. SIVARAMAKRISHNAN & ISWARYA.M

6. BUILDING AND MANAGING A HIGH PERFORMING SALES FORCE 31
RAHUL SETH & NIKHIL JAIN

7. A STUDY ON FINANCIAL MANAGEMENT PRACTICES OF POOR HOUSEHOLDS IN CHENNAI AREA 34
M.VALLIAMMAL & DR. A. CHANDRA MOHAN

8. A STUDY ON THE BUYING BEHAVIOUR OF GREEN PRODUCTS 39
RESHMI.R & DR. B. JOHNSON

9. MORALE OF WOMEN WORKERS IN UNORGANISED SECTOR: A STUDY WITH SPECIAL REFERENCE 46

TO MADURAI CITY
DR. I. NAGARAJAN & DR. S. MEENAKUMARI

10. SAVING BEHAVIOUR AMONG UNORGANIZED SECTOR WORKERS IN COIMBATORE DISTRICT 52
J.THIRAVIA MARY GLORIA & DR. P. SANTHI

11. FACTORS INFLUENCING CUSTOMERS’ ADOPTION OF MOBILE BANKING SERVICES: AN 60
EXPLORATORY STUDY
K. PADMANABAN & DR. T. JOSEPH

12. A STUDY ON IMPACT OF MERGER AND ACQUISITION ON GROWTH PERFORMANCE OF SELECTED 65
ACQUIRER BANKS IN INDIA
DR. G. MANOKARAN & R.RADHARUKKUMANI

13. GREEN MARKETING IN INDIA AND ITS IMPACT ON CONSUMER BEHAVIOUR 71
DR. SANJAY KESHAORAO KATAIT

14. CHALLENGES BEFORE INDIAN FINANCIAL SECTOR IN INFORMATION AGE 75
POOJA BHUTANI

15. UNIVERSAL BANKING: FINANCIAL MALL BY BANKS 80
NIKETAN SHET

16. THE ATTITUDE OF INVESTORS TOWARDS MUTUAL FUNDS IN INDIA 86
J.KANNAN & R.JAYA

17. ASSESSMENT OF SATISFACTION LEVEL AMONG GUESTS OF WOLAITA SODO CITY 90
TEMESGEN TESHOME & YITBAREK SEYOUM

18. EFFECTIVENESS OF GREEN BANKING TECHNOLOGY OF THE COMMERCIAL BANKS IN INDIA 98

DR. AR.ANNADURAI

19. BRICS EQUITY MARKETS LINKAGES: EVIDENCE FROM PRE- AND POST- GLOBAL FINANCIAL CRISIS 101

PAYAL JAIN

20. STAGES IN CONSUMPTION AND ACCEPTANCE OF DIETARY SUPPLEMENTS IN PUNE 107
DR. SUPRIYA PATIL & RACHITA BHATTACHARYA
REQUEST FOR FEEDBACK & DISCLAIMER 1

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME No. 5 (2014), | ssue No. 12 (DECEMBER) I SSN 0976-2183

CHIEF PATRON

PROF. K. K. AGGARWAL
Chairman, Malaviya National Institute of Technology, Jaipur
(An institute of National Importance & fully funded by Ministry of Human Resource Development, Government of India)
Chancellor, K. R. Mangalam University, Gurgaon
Chancellor, Lingaya’s University, Faridabad
Founder Vice-Chancellor (1998-2008), Guru Gobind Singh Indraprastha University, Delhi
Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar

FOUNDER PATRON

LATE SH. RAM BHAJAN AGGARWAL
Former State Minister for Home & Tourism, Government of Haryana
FormerVice-President, Dadri Education Society, Charkhi Dadri
FormerPresident, Chinar Syntex Ltd. (Textile Mills), Bhiwani

CO-ORDINAITOR,
DR. SAMBHAV GARG
Faculty, Shree Ram Institute of Business & Management, Urjani

ADVISORS

DR. PRIYA RANJAN TRIVEDI
Chancellor, The Global Open University, Nagaland
PROF. M. S. SENAM RAJU
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi
PROF. M. N. SHARMA
Chairman, M.B.A., HaryanaCollege of Technology & Management, Kaithal
PROF. S. L. MAHANDRU
Principal (Retd.), MaharajaAgrasenCollege, Jagadhri

EDITOR,

PROF. R. K. SHARMA
Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi

CO-EDITOR.

DR. BHAVET
Faculty, Shree Ram Institute of Business & Management, Urjani

EDITORIAL ADVISORY BOARD

DR. RAJESH MODI
Faculty, YanbulndustrialCollege, Kingdom of Saudi Arabia
PROF. SANJIV MITTAL
UniversitySchool of Management Studies, GuruGobindSinghl. P. University, Delhi

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME No. 5 (2014), | ssue No. 12 (DECEMBER) I SSN 0976-2183

PROF. ANIL K. SAINI

Chairperson (CRC), GuruGobindSinghl. P. University, Delhi
DR. SAMBHAVNA
Faculty, I.I.T.M., Delhi
DR. MOHENDER KUMAR GUPTA
Associate Professor, P.J.L.N.GovernmentCollege, Faridabad
DR. SHIVAKUMAR DEENE
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga

ASSOCIATE EDITORS

PROF. NAWAB ALI KHAN
Department of Commerce, Aligarh Muslim University, Aligarh, U.P.
PROF. ABHAY BANSAL

Head, Department of Information Technology, Amity School of Engineering & Technology, Amity
University, Noida
PROF. V. SELVAM
SSL, VIT University, Vellore
PROF. N. SUNDARAM
VITUniversity, Vellore
DR. PARDEEP AHLAWAT
Associate Professor, Institute of Management Studies & Research, MaharshiDayanandUniversity, Rohtak
DR. S. TABASSUM SULTANA
Associate Professor, Department of Business Management, Matrusri Institute of P.G. Studies, Hyderabad

DR. JASVEEN KAUR
Asst. Professor, University Business School, Guru Nanak Dev University, Amritsar

TECHNICAL ADVISOR.

AMITA
Faculty, Government M. S., Mohali

FINANCIAL ADVISORS

DICKIN GOYAL
Advocate & Tax Adviser, Panchkula
NEENA
Investment Consultant, Chambaghat, Solan, Himachal Pradesh

LEGAL ADVISORS

JITENDER S. CHAHAL
Advocate, Punjab & Haryana High Court, Chandigarh U.T.
CHANDER BHUSHAN SHARMA
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri

SUPERINTENDENT

SURENDER KUMAR POONIA

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 5(2014), I ssue No. 12 (DECEMBER) I SSN 0976-2183

CALL FOR MANUSCRIPTS

We invite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the areas of
Computer Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking;
Economics; Tourism Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic
Science; Corporate Governance; Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information
Systems; Accounting Theory & Practice; Auditing; Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting;
Econometrics; Economic Development; Economic History; Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non
Profit Accounting; Industrial Organization; International Economics & Trade; International Finance; Macro Economics; Micro Economics; Rural
Economics; Co-operation; Demography: Development Planning; Development Studies; Applied Economics; Development Economics; Business
Economics; Monetary Policy; Public Policy Economics; Real Estate; Regional Economics; Political Science; Continuing Education; Labour
Welfare; Philosophy; Psychology; Sociology; Tax Accounting; Advertising & Promotion Management; Management Information Systems (MIS);
Business Law; Public Responsibility & Ethics; Communication; Direct Marketing; E-Commerce; Global Business; Health Care Administration;
Labour Relations & Human Resource Management; Marketing Research; Marketing Theory & Applications; Non-Profit Organizations; Office
Administration/Management; Operations Research/Statistics; Organizational Behavior & Theory; Organizational Development;
Production/Operations; International Relations; Human Rights & Duties; Public Administration; Population Studies; Purchasing/Materials
Management; Retailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic Management Policy; Technology/Innovation;
Tourism & Hospitality; Transportation Distribution; Algorithms; Artificial Intelligence; Compilers & Translation; Computer Aided Design (CAD);
Computer Aided Manufacturing; Computer Graphics; Computer Organization & Architecture; Database Structures & Systems; Discrete
Structures; Internet; Management Information Systems; Modeling & Simulation; Neural Systems/Neural Networks; Numerical
Analysis/Scientific Computing; Object Oriented Programming; Operating Systems; Programming Languages; Robotics; Symbolic & Formal Logic;
Web Design and emerging paradigms in allied subjects.

Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript anytime in M.S. Word
format after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking
the link online submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).

GUIDELINES ¥FOR SUBMISSION OF MANUSCRIPT

1 COVERING LETTER FOR SUBMISSION:

DATED:
THE EDITOR
IJRCM

Subject: ~ SUBMISSION OF MANUSCRIPT IN THE AREA OF

(e.g. Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/Engineering/Mathematics/other, please specify)
DEAR SIR/MADAM

Please find my submission of manuscript entitled * ' for possible publication in your journals.

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any language fully or partly, nor is it
under review for publication elsewhere.

| affirm that all the author (s) have seen and agreed to the submitted version of the manuscript and their inclusion of name (s) as co-author (s).

Also, if my/our manuscript is accepted, I/We agree to comply with the formalities as given on the website of the journal & you are free to publish our
contribution in any of your journals.

NAME OF CORRESPONDING AUTHOR:

Designation:

Affiliation with full address, contact numbers & Pin Code:
Residential address with Pin Code:

Mobile Number (s):

Landline Number (s):

E-mail Address:

Alternate E-mail Address:

NOTES:

a)  The whole manuscript is required to be in ONE MS WORD FILE only (pdf. version is liable to be rejected without any consideration), which will start from
the covering letter, inside the manuscript.

b)  The sender is required to mentionthe following in the SUBJECT COLUMN of the mail:
New Manuscript for Review in the area of (Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/
Engineering/Mathematics/other, please specify)

c)  Thereis no need to give any text in the body of mail, except the cases where the author wishes to give any specific message w.r.t. to the manuscript.

d)  The total size of the file containing the manuscript is required to be below 500 KB.

e)  Abstract alone will not be considered for review, and the author is required to submit the complete manuscript in the first instance.

f) The journal gives acknowledgement w.r.t. the receipt of every email and in case of non-receipt of acknowledgment from the journal, w.r.t. the submission
of manuscript, within two days of submission, the corresponding author is required to demand for the same by sending separate mail to the journal.

2. MANUSCRIPT TITLE: The title of the paper should be in a 12 point Calibri Font. It should be bold typed, centered and fully capitalised.

3. AUTHOR NAME (S) & AFFILIATIONS: The author (s) full name, designation, affiliation (s), address, mobile/landline numbers, and email/alternate email
address should be in italic & 11-point Calibri Font. It must be centered underneath the title.

4, ABSTRACT: Abstract should be in fully italicized text, not exceeding 250 words. The abstract must be informative and explain the background, aims, methods,
results & conclusion in a single para. Abbreviations must be mentioned in full.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VoLUME No. 5(2014), I ssue No. 12 (DECEMBER) I SSN 0976-2183

5. _: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic order separated by
commas and full stops at the end.

6. _: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It must be prepared on a single space and
single column with 1” margin set for top, bottom, left and right. It should be typed in 8 point Calibri Font with page numbers at the bottom and centre of every
page. It should be free from grammatical, spelling and punctuation errors and must be thoroughly edited.

7. _: All the headings should be in a 10 point Calibri Font. These must be bold-faced, aligned left and fully capitalised. Leave a blank line before each
heading.

8. _: All the sub-headings should be in a 8 point Calibri Font. These must be bold-faced, aligned left and fully capitalised.

9. _: The main text should follow the following sequence:
INTRODUCTION

REVIEW OF LITERATURE
NEED/IMPORTANCE OF THE STUDY
STATEMENT OF THE PROBLEM
OBJECTIVES

HYPOTHESES

RESEARCH METHODOLOGY
RESULTS & DISCUSSION

FINDINGS
RECOMMENDATIONS/SUGGESTIONS
CONCLUSIONS

SCOPE FOR FURTHER RESEARCH
ACKNOWLEDGMENTS

REFERENCES
APPENDIX/ANNEXURE

It should be in a 8 point Calibri Font, single spaced and justified. The manuscript should preferably not exceed 5000 WORDS.

10. _: These should be simple, crystal clear, centered, separately numbered &self explained, and titles must be above the table/figure. Sources of
data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred to from the main text.

11. _:These should be consecutively numbered in parentheses, horizontally centered with equation number placed at the right.

12. _: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised references in the preparation

of manuscript and they are supposed to follow Harvard Style of Referencing. The author (s) are supposed to follow the references as per the following:

4 All works cited in the text (including sources for tables and figures) should be listed alphabetically.
4 Use (ed.) for one editor, and (ed.s) for multiple editors.
4 When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending order.
4 Indicate (opening and closing) page numbers for articles in journals and for chapters in books.
4 The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, dissertations, reports, working
papers, unpublished material, etc.
o For titles in a language other than English, provide an English translation in parentheses.
4 The location of endnotes within the text should be indicated by superscript numbers.
PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES:
BOOKS
4 Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.
i Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.
CONTRIBUTIONS TO BOOKS
4 Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited by David Crowther &

Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303.
JOURNAL AND OTHER ARTICLES

4 Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Journal of Urban Economics,
Vol. 21, No. 1, pp. 83-104.

CONFERENCE PAPERS

. Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Association, New Delhi, India,
19-22 June.

UNPUBLISHED DISSERTATIONS AND THESES

i Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra.

ONLINE RESOURCES

i Always indicate the date that the source was accessed, as online resources are frequently updated or removed.

WEBSITES

4 Garg, Bhavet (2011): Towards a New Natural Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/

Vi




VoLUME No. 5(2014), I ssue No. 12 (DECEMBER) I SSN 0976-2183
SAVING BEHAVIOUR AMONG UNORGANIZED SECTOR WORKERS IN COIMBATORE DISTRICT

J.THIRAVIA MARY GLORIA
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DEPARTMENT OF CORPORATE SECRETARYSHIP
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COIMBATORE

DR. P. SANTHI
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AVINASHILINGAM INSTITUTE FOR HOMESCIENCE & HIGHER EDUCATION FOR WOMEN
COIMBATORE

ABSTRACT

Saving is an important macroeconomic variable to be studied under the purview of the economic arena on an individual as well as household basis. In a country
like India, the income standard is almost uncertain and leads to more consumption rather than saving which has now been a central problem. If the saving is low,
then the investment will also be low leading to low capital formation. The present study analyzes the determinants and patterns of saving behavior in rural and
urban unorganized workers of Coimbatore district, Tamil Nadu. The determinants and patterns of saving differ from rural to urban region. The study is conducted
through primary survey with 600 households drawing a sample from both rural and urban unorganized worker in Coimbatore district. The respondents were
selected by judgment sampling technique. The relevant data on the factors influencing amount socio-economic status, money management, saving behavior,
significance between mode of saving and socioeconomic status and money management. Average propensity to save in rural areas is more rather than urban.
Inflation is main obstacle of saving both rural and urban. Rural workers more aware of formal saving than urban workers. In urban situation, modes of savings
were significantly associated with those variables, such as educational attainment, income of the respondents and presence of dependents were highly
significant. With regard to rural sample respondents, monthly income contributed by family members, family system, household size, number of earning
members, family status, role in financial decision making and types of house were highly significant.

KEYWORDS

saving behaviour, worker savings.

INTRODUCTION
ndia is a developing country where, there has been a consistent increase in the national saving rate after the independence period, though with
considerable fluctuations from year to year. In international standpoint of view, India has had a high saving rate compared to other developing countries,
except those in East Asia (Subashree Nayak,2013). The contribution of households sector saving to GDP was decreased from 22.8 percent in 2011-12 to
21.9 percent in 2012-13. Household saving is important for several reasons (Shyamal Banerjee, 2014). At the national level, household savings provide the main
source of investment financing both for Government and the corporate sector. The individual household saving is done in order to achieve specific short term
and long term goals, notably financial security (Geetha and Vimal, 2014). To achieve higher rate of growth with relative price stability, the propensity to save
should be raised by appropriate incentives and policies (Montek Singh Ahluwalia, 2008).

WORKERS IN UNORGANIZED SECTOR

The unorganised sector is a critical part of the Indian economy. The unorganised sector consists of all unincorporated private enterprises owned by individuals or
households engaged in the sale and production of goods and services operated on a proprietary or partnership basis and with less than ten total workers.
Unorganised workers consist of those working in the unorganised enterprises or households, excluding regular workers with social security benefits, and the
workers in the formal sector without any employment and social security benefits provided by the employers.[ Arjun K. senguptha, 2008)]It is characterised by
lack of social sector benefits. The total employment in the unorganised sector is expected to be about 420 million (92%) out of a total workforce of 450 million in
2008. The extent of informal employment is estimated to be at about 92%-93% between 2008 and 2012. In the year 2013, informal sector employment is
estimated to be 422.6 million(92.37%) out of total work force. As is obvious, this not only indicates the importance of informal sectors but also indicates the
importance of informal employment, and the need for skill building therein. The National Commission for Enterprises in the Unorganised Sector (NCEUS) has
extensively profiled the unorganised sector and unorganised employment in its report, ‘The Challenge of Employment in India — An Informal Economy
Perspective’ (Sairam, 2009).

REVIEW OF LITERATURE

Jame Ang (2009)”the determinants of household saving in China and India” over the last few decades using the life cycle model, higher income growth
promotes more household saving, and higher age dependency does the opposite. An increase in the inflation rate appears to encourage household saving.
Rehman et al. (2010) investigated the determinants of households saving in Multan district of Pakistan. Age has positive relationship and square of age is
negatively related to household savings. Education of household head, children's educational expenditures, family size, liabilities, marital status and value of
house are significantly and inversely affecting household savings. Surya Prabakaran(2012) “Determinants of saving behavior among rural and tribals households
in Visakhapatnam” tribals maintained less saving propensity than rural. Subashree Nayak(2013) “Determinants and pattern of saving behavior in rural
households in Western Odisha” The study finds that most of the rural households have low educational status which is resulting in less awareness of the people
towards the benefits of saving. Unny C.J. (2002) examined the “Determinants of Saving of Rural Households in Kerala.” This study identified the negative and
positive influences on saving behaviour of rural households.

IMPORTANCE OF THE STUDY

Apart from being a major source of employment, the informal economy also contributes significantly to the output of developing countries. According to the
World Bank estimates, the informal economy accounts for 40 percent of Gross National Product (GNP) of low-income countries. To illustrate, the ‘unorganised
sector’ in India accounts for 62 percent of Gross Domestic Product (GDP), 50 percent of gross national savings and 40 percent of national exports. In addition,
the informal workforce is estimated to make up about 93 percent of total workforce and 83 percent of non-agricultural employment in India(Neru Yadav, 2009).
The saving among organished worker is increasing but unorganished workers are left behind without knowing awareness of saving due to fluctuation of income
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and illiterate. So that the study focus the savings potential of urban and rural unorganished workers in coimbatore District and in the process determine the
possible savings and consumption functions separately for urban and rural unorganished workers.

STATEMENT OF PROBLEM

Saving is an important determinant of economic growth”. Saving components can be based on an individual or on household basis which proves to be the well
being. As for an individual saving becomes the cushion for the future’s intercourse of the unforeseen and upcoming as well as the uncertain circumstances of
life. Saving is the part of the income earned by the individuals. The GDP growth rate dropped to 6.2 per cent in 2011-12 and is estimated to be at just 5.0 per
cent in 2012-13. For the higher economic growth for the country, marginal propensity to save should be higher but it helps to the multiplier process. The
determinants and patterns of saving differ from rural to urban region. In rural areas, the marginal propensity to consume is more rather than the marginal
propensity to save which seems to be vice-versa in urban areas where the marginal propensity to save is more than that of the marginal propensity to Consume.
The saving among organized worker is increasing but the unorganized worker are left behind without knowing awareness of mode of saving. Hence this research
is under taken to bring out the need for importing saving behavior and propensity to save among rural and urban unorganized workers.

HYPOTHESIS

Ho: There is no significant association between the socio-economic and demographic profile of the respondents and their mode of savings.
H;: There is significant association between the socio-economic and demographic profile of the respondents and their mode of savings.

OBIJECTIVES OF THE STUDY

The following are the objectives of the study

. To understand the socioeconomic status of the unorganized workers.

. To understand the money management practices of the sample respondents

. To assess the saving practices of unorganised sector workers.

. To analyse the socioeconomic status and mode of saving among unorganised workers.
. To study on average propensity to save among unorganised workers.

RESEARCH METHODOLOGY

SOURCES OF DATA

The primary data for purpose of the study has been collected through a well structured interview schedule. Secondary datahas been collected from journals,
Government reports and publication.

LOCALE OF THE STUDY

Coimbatore district was selected as the locale of the study owing to the reason that it is one among the industrially developed and commercially vibrant districts
of Tamil Nadu. The district administration consists of eight taluks, being urban areas namely, Avinashi, Coimbatore South, Mettupalayam, Pollachi, Udumalpet
and Valparai and consists of eight taluks, being rural area namely Annur, Coimbatore North, Coimbatore South, Kinathukadavu, Mettupalayam, Pollachi, Sulur
and Valparai. The urban agglomeration namely Coimbatore Corporation was selected in the study area. Annur having 30 revenue villages, out of which only five
villages were selected.

SAMPLING

The method of sampling considered in this study was judgment sampling. 318 from urban area and 282 from rural area(Annur block) in Coimbatore District,
Tamil Nadu. The data has collected well structured interview schedule from unorganized worker like Constructed worker, Milkwala, Vegetable vendor and Petty
shop owners.

TOOLS FOR ANALYSIS

The tools were applied to analyses the data collected were descriptive statistics and Chi-square test.

RESULTS AND DISCUSSION

The result of the data analysis are presented as below

DISTRIBUTION OF RESPONDENTS BASED ON SOCIO ECONOMIC AND DEMOGRAPHIC PROFILE

An attempt is made to understand the socio-economic profile of the sample respondents drawn from urban and rural low income households in Coimbatore
district with view to analyze the influences and impact of various socio economic factors such as age, gender, marital status, family system and status, role of
financial decision, education qualification, occupation, housing tenure, house type, number of earning members and family size (Ramakrishna Reddy, 2007) on
saving behavior.

Table 1 indicates the distribution of respondents based on social-economic variables, age of the head of the household is one of the crucial factors in
determining the rate of savings. The age wise classification of the respondent show that, Majority of the urban respondents (58.80percent) belong to the age
group of 30 to 40 years, 25.20 percent were below 29 years and rest 16 percent were above 50 years. Majority of the rural respondents (74.50 percent) were in
the age group of 30 to 50 years, 17.70 percent were in the age of 18 to 29 years and rest 7.80 percent were above 50 years.

The gender-wise classification shows that, in both the urban (66.70 percent) and rural (75.20 percent) respondents male were the head of the household. The
female headed households constituted only 33.30 percent in urban and 24.80 percent in rural samples. Married respondents constitute majority among urban
(87.20 percent) and rural (86.90 percent) sample.

Educational status of the respondents determines their financial literacy to a great extent. The educational qualification shows that, of the respondents from
urban agglomeration, majority of the respondents had school education, 10.40 percent were graduates, 5.70 percent were post graduates, 2.20 percent were
vocational trained and rest 1.30 percent have no formal education. Among the rural respondents, 67.40 percent studied up to school level, 9.60 percent were
post graduates, 8.90 percent were graduates, meager percent were vocational trained and rest 13.80 percent have no formal education.

Among both the urban (74.20 percent) and rural (91.10 percent) respondents, male were employed in unorganized sector. The respondents employed in
unorganized sector were 25.80 percent among urban respondents and 8.90 percent among rural respondents. Both in urban (76.40 percent) and in rural (74.80
percent) samples, nuclear families were predominant

The family size gives an indication of how many people made up a typical family. In India, a relationship between income, poverty and household size does exist
(Ray, 2000). Of the respondents from urban area, majority of respondents (31.40 percent) have three members in the family, 30.20 percent have four members
in the family,19.80 percent have above four members in the family and rest 18.90 percent have two members in the family. Of the respondents from rural area,
majority of respondents (34.80 percent) have three members in their family, 31.60 percent have four members, 19.50 percent have two members in the family
and rest 14.20 percent have above four members in the family.

Of the respondents from urban area, 36.50 percent have only one dependent, 35.80 percent have two dependents, 14.20 percent have three dependents, and
remaining 13.50 percent have four or more dependents. Of the respondents from rural area, 34 percent have two and above four dependents respectively,
20.20 percent have only one dependent and rest 11.30 percent have three dependents in the households.

The earnings of the respondents are complemented by the members of the household. The family members contribution to the total income help to
respondents to save. Among the respondents in urban area, majority of the respondents (46.90 percent) have two earning members and 40.30 percent have
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only one earning member in the family, In rural sample, majority of the respondents (57.80 percent) have two earning members in the households and 35.10
percent have only one earning members.

The status of the respondents in their family shows, the head of the family forms the majority of the respondents both in urban (73 percent) and in rural (74.80
percent).

Of the urban respondents, financial decision were taken in consultation with family members (46.20 percent) and 43.10 per cent of the respondents had take
their own decision. Among rural respondents majority (51.40 per cent) of them took financial decision in consultation with family members, 35.80 per cent of
the respondents had taken decision by own and elders in the family were involved in financial decision making among 7.40 percent of the respondents.

Housing tenure are important because they deal with housing security and affect the decision a family makes about spending on their income. If tenure’s
insecure and facilities could be forces out unexpectedly, one is unlikely to spend money to make an acceptable living place (Benjamin Staniwix, 2009). Among
respondents from urban samples, 56.30 percent live in their own house and 27.70 percent live in either rental or leased house, In rural samples, 54.60 percent of
respondents live in their own house and 35.10 percent live in either rental or leased house, five percent were live with their own house with mortgage and live
with their parents.

The type of the house respondents live in shows that, of the respondents from urban area, majority of the respondents (64.20 percent) live in semi-pucca house,
27.40 percent live in pucca house and rest nine percent live in kuchha house. In rural area, majority of the respondents (53.50 percent) live in semi-pucca house,
37.60 percent live in pucca house and rest 8.90 percent live in kuccha house. The type of housing used by slum dweller is an initial indicator of the living
conditions of the residents. The house is possibly the most important asset for the poor and can be used to access other funds and opportunities (SEWA
Academy 2002 and Chen, 2000).

Preparation of household monthly budget control the financial future and reduce unnecessary borrowing (Dalbay, 2008). 13.20 percent of urban respondents,
only seven percent of rural respondents have financial budget. Receipt of welfare benefit show that, received both rural (86.17 percent) received from the
Government, and rest 13.83 percent of the respondents received from private institutions.

It is inferred that, majority of the male respondents were the head of households, belong to the age between 30 to 50 years, studied up to school level and the
employment unorganized sector was predominant among rural sample respondents and one third of urban sample respondents were employed in organized
sector. Majority of them were married, live in nuclear families with average family size of three members with at least two earning members, live in own house
which is a semi-pucca house. Financial decisions were taken by the head of the households and also all in consultation with their spouses. There is no habit of
preparing monthly financial budget and majority of them were the recipient of welfare benefits from the Government.

MONEY MANAGEMENT

Money management is otherwise a cash flow statement that summarizes receipts and payment for a given period (personal income and expenditure statement)
and also day-today financial activities to manage current personal economic resources while working towards long term financial security (Jack et al., 2008).
Efficient money management can be achieved through financial planning. Money is managed efficiently by financial planning. As a first step of financial planning,
one should maintain a Financial Diary to keep accounts of his or her income and expenses for a given period, say a week or a month (Chakrabarty, 2007). Money
management practices of the sample households were presented in table 2.

Cash inflow means take home salary or net pay. This amount plus returns from savings and investments, is the income that is available for use during current
month (Hughes et al., 2008). Household cash inflow for the study consists of the income earned by the respondents and contribution by the family members.
Among urban respondents, 50 percent up to had income '5,000 per month and 43.10 per cent of the respondents earned between '5,001 and 7,500 per month.
The monthly income of the rural sample households shows that, majority of the respondents (44.30 percent) of the respondents earned between "5,001 and
*7,500 per month, 32.60 per cent of the respondents earned up to ‘5,000 per month and rest 23 per cent of the respondents earned above 7,500 per month.
The sample respondents were supported financially through income contributed by their family members. In case of urban sample respondents, 68.90 percent
did not make any contribution of their income towards household income. Among rural respondents, 40.10 percent did not make any contribution towards total
household income.

Total monthly income of the urban respondents reveal that 66.35 per cent had household income between "5,000 and *7,500 per month, 24.21 per cent of the
respondents had income between “7,501 and 10,000 per month. Among rural respondents, 47.87 of the respondents had household income between *7,501
and 10,000 per month, 35.82 percent of the respondents had income between “7,500 and "10,000 per month and rest 16.31 percent of the respondents had
income above "10,000 per month.

Total monthly expenditure of the urban respondents shows that 48.74 percent spent expenditure between 5,000 and 7,500 per month,28.62 percent of the
respondents spent upto’5,000 per month and rest 22.64 percent of the respondents spent '7,500 and above per month. Among rural Respondents 51.77
percent of the respondents spent between "5,000 and 7,500 per month, 42.20 percent of the respondents spent “7,501 and above per month and very megre
percent spent Upto *5,000

Amount of saving is cash inflow minus cash outflow (Robert, 2008). Among urban respondents,66.04 percent saved upto "1,000 and 31.13 percent of the
respondents saved Above “1,000. Among rural respondents 44.68 percent saved upto 1,000 and 35.32percent of the respondents saved Above "1,000.

SAVING PRACTICE OF THE SAMPLE RESPONDENTS

Saving is income minus consumption expenditure. Saving can be used either to reduce debt or increase assets (Zvibodie, 2009). According to Keynesian
economics, the amount left over is when the cost of a person’s consumer’s expenditure is subtracted from the amount of disposal income that he or she earns in
a given period of time (Investment Dictionary, 2012). In this section, saving practice of the respondents covers the channels of saving, regularity of saving,
frequency of saving, motivation to save, attitude to save and obstacles to save.

The formal financial channels include the central bank, banking and non-banking financial intermediaries. It provides safety and security and also getting loan at
low rate of interest than informal source of saving. The informal saving includes moneylenders, groups of mutually organized individuals, and partnership firms.
It provides an extremely easy and accessible way of saving and giving immediate access to the money as and when it was needed (Whyley and Kempson, 2000).
The saving practices of the respondents were analyzed and presented in table 3.

Among urban sample respondents, majority of them saved through informal channels, only seven percent of the respondents saved through formal channel and
very few of them could not save at all for it was difficult to maintain surplus money due to inflation.

In rural sample households, 50.40 percent of the respondents saved through formal channels, 30.10 percent of the respondents saved through informal
channels and rest 19.50 percent of the respondents could not save at all.

Regularity of saving is contributing at several levels. Of course, it's good to have an emergency fund available for any of the countless situations or save for
planned major expenses for which one would need extra cash (Robin Bal, 2007). Regularity in saving indicated that, 64.50 percent of urban and 77 percent of
rural households saved occasionally and rest of them saved regularly.

Frequency of saving among urban households’ shows that, majority of them saved monthly and 26.40 percent saved weekly. Among rural households, 35.50
percent saved daily, 33.30 percent of the respondents saved quarterly and 13.10 percent of the respondents saved monthly.

The respondents had varied motivation to save their hard earned money. Among urban respondents, 31.45 percent of the respondents saved to meet their
future requirements, 16.67 percent of the respondents saved for getting loan at lower rate of interest and 14.47 percent of the respondents saved for raising
their standard of living. Among rural respondents, 29.79 percent saved to meet their future requirements, 19.50 percent of the respondents saved to spend,
17.38 percent of the respondents were saved for getting loan at lower rate of interest and 15.25 percent of the respondents were saved for raising their
standard of living.
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Ease of saving indicates ability to set aside money for saving after meeting all the expenses out of their earnings (Jack, 2008). The respondents answered how
easy it was to save. Among urban respondents, 46.20 percent of the sample respondents could not say anything about saving and 29.20 percent of the
respondents experienced the difficulty to save. Among rural respondents, 39 percent of the respondents experienced the difficulty to save and 24.80 percent of
the respondents found it sometimes difficult to save and 19.50 percent of the respondents found it was usually easy.

The respondents faced various obstacles to save their money. Inflation was felt as the main obstacles to save for majority of the respondents. In India, Food
Inflation rates for rural and urban in January 2014 were 9.35 percent and 8.09 percent respectively (Ministry of Statistics and Program, Government of India,
2014). The other reason were low interest rate, social barrier, for place of living from the bank or post office, lack of knowledge, procedure related to saving, no
surplus money, heavy spending of discretionary, health problem and income fluctuation were felt as the obstacles of savings.

It was inferred that, among respondents, main source of attending saving was through informal channel. Contrarily, the rural respondents mainly saved through
formal channel and also most of them were occasional savers, saved money to meet their future commitment and felt difficult to save. Majority of the
respondents felt inflation as the main obstacles to save. According to Tshuma (2013) the respondents of the households engaged in un-organized sector saved
informally. The rural households saved informally (Subhashree Nayak, 2013).

ASSOCIATION BETWEEN THE SOCIO-ECONOMIC PROFILE OF THE RESPONDENTS AND MODE SAVING

Following are the result for chi-square test to find out the association between socio-economic and demographic profile of the respondents and their mode of
savings among the respondents belonging to low income households. The following hypotheses were framed and tested. The results were presented in table 4
Mode of saving of the respondents with respect to age of the respondents brought out difference in association. The respondents were found to have no
statistically significant association between their age and their mode of saving as indicated by insignificant value for urban (0.114) at five percent level. In
contrary to this result, the chi-square value computed for rural respondents (11.472) was found to be statistically significant at five percent level, it was found to
be significant at one percent level and null hypotheses were rejected.

As the null hypotheses were accepted, there is no significant association found with the gender of the respondents and their mode of saving. Association
between marital status of the respondents and mode of saving was established through acceptance of the null hypotheses for urban respondents (0.609),
whereas for rural respondents (0.028) at five percent level. The hypotheses were rejected implying that there is significant association with respect to marital
status of the respondents and their mode of saving. Similarly result found among rural households there is significant difference between mode of saving and
marital status of the rural households (Subhashree Nayak, 2013).

The education attainment of head of the household is thus considered to be an important social variable as it would influence his or her ability to make right
financial decision. Association between education attainment of the respondents and their mode of saving was established through accepted the null
hypotheses for rural respondents (0.073) whereas for urban respondents (0.000), the hypotheses was rejected implying that there is association with respect to
educational qualification of the respondents and their mode of saving. According to Subhashree Nayak (2013), the educational qualification and saving
behaviour were significant at five percent level at rural households

The education attainment of head of the household is thus considered to be an important social variable as it would influence his or her ability to make right
financial decision. Association between education attainment of the respondents and their mode of saving was established through accepted the null
hypotheses for rural respondents (0.073) whereas for urban respondents (0.000), the hypotheses was rejected implying that there is association with respect to
educational qualification of the respondents and their mode of saving. According to Subhashree Nayak (2013), the educational qualification and saving
behaviour were significant at five percent level at rural households.

Existence association between occupation of the total respondents and their mode of saving were proved. Income constitutes the most important factor
influencing the mode of saving. Mode of saving with respect to monthly income earned by the respondents brought out difference in association. The null
hypotheses were accepted for rural respondents (0.137). In case for urban respondents (0.000), hypotheses was rejected implying that there is significant
association with respect to income earned by the respondents and their mode of saving. The income contributed by the family members resulted with the type
of saving preferred significant association.

Household income is the main factor affecting the knowledge of mode of saving. Association between total monthly income of the household and mode of
saving for urban respondents and for total respondents were prevailing.

The association between family system and the mode of saving was tested the urban respondents were found to have no statistically significant association as
indicated by insignificant chi square value (p-0.723) at five percent level of significance. In contrary to this result, the chi-square value computed for rural
respondents (27.691) was found to be significant at one percent level and null hypotheses were rejected. Thus, there is statically significant association between
the family system of rural respondents and also for total respondents which have no association with their mode of saving (Subhashree Nayak, 2013).

With regard to association between household size and their mode of saving. The urban respondents were found to have no statistically significant association.
But, the rural respondents and the total respondents have highly significant association between household size with their mode of saving. Household size and
saving were highly significant among both rural and urban respondents (Saleem Abid and Ghulam Sadiq Afridi, 2010).

Association between number of earning member of the households and their mode of saving were tested. The urban respondents were found to have no
statistically significant association. Statistically highly significant association resulted for rural respondents (39.725). Number of earning members and saving
behavior among rural respondents were highly significant (Subhashree Nayak, 2013).

In case of rural respondents (0.000) there is significant association found with the respondents status as head of the family with their mode of saving and it was
found to be significant at one percent level and null hypotheses were rejected.

With regard to association between respondents’ role in financial decision making in their household and mode of saving, the rural respondents and total
respondents were found to have statistically significant association.

For association between tenure of housing and their mode of saving for urban respondents, the null hypotheses were accepted hence there is no significant
association found with tenure of housing and their mode of saving where as for rural respondents it was found to be five percent level it was found highly
significant, the hypotheses were rejected implying that there is association with respect to tenure housing and their mode of saving.

Types of house they live were another factor affecting mode of saving. For rural respondents it was significant at one percent level was significant at five percent
level, but not for urban respondents.

It is understood that, in urban situation, modes of savings were significantly associated with those variables, such as educational attainment, income of the
respondents and presence of dependents were highly significant. Income contributed by the family members and monthly total income were significant towards
mode of saving by respondents.

With regard to rural sample respondents, monthly income contributed by family members, family system, household size, number of earning members, family
status, role in financial decision making and types of house were highly significant. Age of the head of the household, marital status of the respondents,
presence of dependent, and tenure of housing were significant. In order to mobilize the savings of the respondents, their socio-economic status condition need
to be improved unless all the effort made to provide financial education shall go in vain (Doyo Philip Ade, 2013).

AVERAGE PROPENSITY TO SAVE (APS)

The average propensity to save is the ratio of the saving on income has been analysed on the basis of region where the households were situated i.e. the urban
and rural areas and It was indicates table 4.9. Mathematically, the term average propensity to save can be expressed as follows:
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Savings
Aps= Income

TABLE 5: AVERAGE PROPENSITY TO SAVE BY THE SAMPLE HOUSEHOLDS
Region | Total income(%) | Saving(X) | Average propensity to Save
Urban | 2263500 265480 0.1172874
Rural 2389700 660200 0.276269

Source: Primary data

As indicated in table 5, among low income households, the average propensity to save was that for every Rupeel earned, the urban sample households were

able to save "0.12, the rural sample households were able to save "0.27. A study on tribal households revealed that average propensity to save was "0.56 among

tribal households; *0.98 in rural households and "0.85 in total sample households (Surya Prakasa Rao Gerdela, 2012).

The very lower average propensity to save existing among low income households were not due to lower income. Majority of the households have considerable

income of minimum °5,000 to "10,000 per month. Still, these households were not able to save atleast 25 percent of their income due to heavy expenditure on

discretionary purpose.

FINDINGS

SAVING PRACTICE

- The average propensity to save for urban sample household was 0.16 and the rural household was 0.01.

- With regard to Channels of saving, 89.90 percent of the urban respondents saved money through informal sources of savings and saved regularly. The
purpose of saving was to spend later and to get small loans with low rate of interest. Whereas among rural respondents, 50.40 percent saved money
through informal mode and rest 30.10 percent of the respondents saved in formal channel and were also occasional savers who saved for purpose of
spending later.Regarding main obstacles for saving, 83 percent of urban respondents,58.90 percent of rural respondents and 71.70 percent of total
respondents felt that inflation is main obstacle of save.

MODE OF SAVING AND SOCIO-ECONOMIC AND DEMOGRAPHIC PROFILE OF THE RESPONDENTS.

Majority of the urban respondents saved through informal channel across all level of socio-economic status because formal institutions are still neglected for the

affordability challenges that formal accounts present (fees, minimum balances and costs of transport) (Johannesburg, 2014). Whereas the rural sample

respondents saved through formal channel because of providing saving opportunity through direct correspondents who disseminate information about saving
schemes.

ASSOCIATION BETWEEN MODE OF SAVING AND SOCIO-ECONOMIC AND DEMOGRAPHIC PROFILE OF THE RESPONDENTS

. With regard to urban sample respondents, modes of savings were significantly associated with those variables, such as educational attainment, income of
the respondents and presences of dependents were highly significant. Income contributed by the family members and monthly total income were
significant.

. With regard to rural sample respondents, monthly income contributed by family members, family system, household size, number of earning members,
family status, respondents role of financial decision making and types of house were highly significant. Age of the head of the household, marital status of
the respondents, presence of dependent, and tenure of housing were significant.

. In case of the urban respondents and the rural respondents, the modes of saving were associated with number of dependents, resulted as the highly
significant variables.

SUGGESTION AND RECOMMENDATION

. Awareness campaigns would be useful in promoting savings. Banks should be promote the poor with highlight on formal banking but not as institution for
borrowing only.

. To increase usage, products must designed with add-on features such as reminders, and basic literacy about the products features.

. Know Your Customer (KYC) guidelines might accommodate larger section of the population who do not have the required documents.

. The savings device to be flexible enough to accommodate the unsteady and varied savings preferences.

. Providing flexible formal savings products with use of technology can help increase take-up and usage of these products.

. Since all the respondents own mobile phones linking the recent banking transactions with the mobile phone, they own would expand the usage of banking
system by Unorganised workers

. Need for educating low income households about the importance of precautionary saving and retirement saving through formal channels.

. The incentives under section 80c of the Income tax Act on saving and deduction applicable on repayment of housing loan are unfortunately not utilized by
an un-orgasnised workers. The Government machinery shall incorporate such issues advice appropriate incentives applicable to un-organised workers.

CONCLUSION

Unorganized worker saving is an important factor for the economic growth of the country. In India, the urban and rural population is very high and the
contribution of these particular population is very much need for economic development. The estimated two models of saving behavior in the urban and rural
unorganized workers in Coimbatore district in the state of Tamil Nadu. Both urban and rural unorganized workers need to be educated for numeracy, compound
interest, effect on inflation and time value of money and money illusion, as these knowledge would be of more help to improve their standard of living and
saving habit, reduce informal way of lending and to promote long term bank deposit. For effective financial inclusion, the Government, NGOs and other financial
institution need to pay special attention in imparting and improving basic financial literacy knowledge as it is stepping stone for improving advance literacy
knowledge. The idea of promoting short term saving into long term saving among low income households for effective financial inclusion and sustainable
development is possible. The two sphere of policy interest existing today are the main stream finance for upper income population and personal finance for low
income population shall be brought together by improving financial capabilities of low income households through steady inflow of income, financial education
and financial discipline.

LIMITATION OF THE STUDY

o The results of the study are location specific and the conclusions drawn may not be applicable to a different district having different Socio-economic
conditions.

. Lack of adequate knowledge among the under-banked population in the study area may prevent from supply of adequate data

SCOPE FOR FUTURE RESEARCH

. Financial Capability and adequacy among unorganised workers.

. Access to financial instrument among unorganised workers

. Technology adoption by unorganised workers in utilization of financial services.
. Mobile Technology for financial service to unorganised workers
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. Evaluating scope for incorporate mandatory financial education courses into public programs.
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APPENDIXES

TABLE 1: DISTRIBUTION OF RESPONDENTS BASED ON SOCIO- ECONOMIC AND DEMOGRAPHIC PROFILE

Variables Classification Urban Rural
N (n=318) | % N (n=282) | %
Age (in years) 18 to 29 51 16.00 | 50 17.70
30 to 50 187 58.80 | 210 74.50
Above 50 80 25.20 | 22 7.80
Gender Male 212 66.70 | 212 75.20
Female 106 33.30 | 70 24.80
Marital Status Married 277 87.20 | 245 86.90
Unmarried 31 9.70 32 11.30
Separated / Widowed 10 3.10 5 1.80
Educational attainment No formal education 4 1.30 39 13.80
Up to School 256 80.50 | 190 67.40
Graduate 33 10.40 | 25 8.90
Post graduate 18 5.70 27 9.60
Vocational Trainees 7 2.20 1 0.40
Occupation Unorganized sector 236 74.20 | 257 91.10
Organized sector 82 25.80 | 25 8.90
Family system Nuclear 243 76.40 | 211 74.80
Joint families 75 23.60 | 71 25.20
Household Size (number of members) | Two 59 18.90 | 55 19.50
Three 100 31.40 | 98 34.80
Four 96 30.20 | 89 31.60
Above four 63 19.80 | 40 14.20
Number of Dependents One 116 36.50 | 57 20.20
Two 114 35.80 | 97 34.40
Three 45 14.20 | 32 11.30
Four 43 13.50 | 96 34.00
Number of Earning Members One 128 40.30 | 99 35.10
Two 149 46.90 | 163 57.80
Three 31 9.70 19 6.70
All 10 3.10 1 0.40
Status in the family Head 232 73.00 | 211 74.80
Member 86 27.00 | 71 25.20
Role in Financial Decisions’ making Oown 137 43,10 | 101 35.80
Spouse 27 8.50 15 5.40
Both 147 46.20 | 145 51.40
Others (Friends & Relatives) | 7 2.20 21 7.40
Tenure of Housing Own outright 179 56.30 | 154 54.60
Own with mortgage 28 8.80 14 5.00
Rental / Leased 88 27.70 | 99 35.10
Live with parent 23 7.23 15 5.32
Types of House Pucca 87 27.40 | 106 37.60
Semi-pucca 207 64.20 | 151 53.50
Kuccha 27 8.50 25 8.90
Preparation of financial budget Yes 42 13.20 | 20 7.09
No 276 86.79 | 262 92.91
Welfare benefits received from Government 274 86.16 | 243 86.17
Private 44 13.84 | 39 13.83
Source: Primary data ; N = Number of respondents; % = Percentage
TABLE 2: MONEY MANAGEMENT
Variables Classification Urban Rural
N (n=318) | % N (n=282) | %
Monthly Income of the respondents (in °) Up to5000 159 50.00 | 92 32.60
5001 to 7,500 137 43.10 | 125 44.30
Above 7,500 22 6.90 65 23.00
Monthly income contributed by family Members (in ) | No contribution | 219 68.90 | 113 40.10
Up to 2,000 66 20.80 | 48 17.00
Above 2,000 33 10.40 | 121 42.90
5,000 to 7,500 211 66.35 | 101 35.82
Total monthly Income (in °) 7501 to 10,000 | 77 24.21 | 135 47.87
Above 10,000 30 9.43 46 16.31
Total expenditure (in * per month) Up to 5,000 91 28.62 | 17 6.03
5,000 to7,500 155 48.74 | 146 51.77
Above 7,500 72 22.64 | 119 42.20
Amount of Saving (in * per month) Up to 1,000 210 66.04 | 126 44.68
Above 1,000 99 31.13 | 101 35.82
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TABLE 3: SAVING PRACTICE OF THE SAMPLE RESPONDENTS

Variables Classification Urban Respondents (n=318) Rural Respondents (n=282)
N % N %
Channels of Saving Formal 23 7.20 142 50.40
Informal 286 89.90 85 30.10
Not at all 9 2.80 55 19.50
Regularity of saving Regular 29 9.10 45 16.00
Occasional 280 88.10 182 64.50
Not at all saving 9 2.80 55 19.50
Frequency of saving Daily 38 11.90 100 35.50
Weekly 16 5.00 26 9.20
Monthly 84 26.40 37 13.10
Quarterly 162 50.90 94 33.30
Half yearly 4 1.30 15 5.30
Annually 14 4.40 10 3.50
Motivation of saving Save to spend 9 2.83 55 19.50
Future need 100 31.45 84 29.79
Raise the standard of living 46 14.47 43 15.25
Loan at low rate of interest 53 16.67 49 17.38
Generate further income 3 0.94 10 3.55
Advise to Save 30 9.43 14 4.96
Personal needs 27 8.49 8 2.84
Children education 26 8.18 9 3.19
Son/Daughter’s marriage 24 7.55 10 3.55
How easy to save Usually easy 9 2.80 55 19.50
Sometime easy 31 9.70 15 5.30
Sometime difficult 38 11.90 70 24.80
Usually difficult 93 29.20 110 39.00
Can’t say 147 46.20 32 11.30
Obstacles to save Low rate of interest 6 1.90 11 3.90
Social barrier 6 1.90 40 14.20
Inflation 264 83.00 166 58.90
Lack of knowledge 11 3.50 12 4.30
Bank procedure 4 1.30 13 4.60
No surplus income 6 1.90 12 4.30
Discretionary Spending 1 0.30 3 1.10
Health problem 14 4.40 13 4.60
Income fluctuation 6 1.90 12 4.30

Source: Primary data; N = Number of respondents; % = Percentage

TABLE 4: ASSOCIATION BETWEEN SOCIO-ECONOMIC AND DEMOGRAPHIC PROFILE OF THE RESPONDENTS AND MODE OF SAVING

Variable Urban respondents (n-318) Rural Respondents (n-282)

Chi Square | Significance | Null Hypothesis | ChiSquare | Significance | Null Hypothesis

Value Value
Age (in years) 7.459 0.114"™ Accepted 11.472 0.022* Rejected
Gender 0.550 0.760™ Accepted 0.628 0.731™ Accepted
Marital Status 2.701 0.609"™ Accepted 10.855 0.028* Rejected
Educational qualification 36.680 0.000** Rejected 14.337 0.073" Accepted
Occupation 4.304 0.116"™ Accepted 2.347 0.309" Accepted
Monthly Income of the respondent (in °) 23.012 0.000** Rejected 6.979 0.137" Accepted
Monthly Income contributed by family members (in *) | 10.904 0.028* Rejected 15.674 0.003** Rejected
Monthly total Income (in *) 13.156 0.011* Rejected 5.769 0.217" Accepted
Family System 0.649 0.723% Accepted 27.691 0.000** Rejected
Household size (number of members) 4.568 0.600™ Accepted 37.161 0.000** Rejected
Number of Dependents 17.669 0.007** Rejected 15.991 0.014* Rejected
Number of earning members 7.911 0.245" Accepted 39.725 0.000** Rejected
Status in the family 1.613 0.446" Accepted 39.725 0.000** Rejected
Role on Financial decision 10.371 0.110™ Accepted 54.457 0.000** Rejected
Tenure of housing 5.838 0.665" Accepted 18.235 0.020* Rejected
Types of house 6.932 0.140™ Accepted 37.161 0.000** Rejected

NS-Not significant; * Significant at 5 percent level; ** Significant at 1 percent level
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