
VOLUME NO. 6 (2015), ISSUE NO. 06 (JUNE)   ISSN 0976-2183 

 A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

Indexed & Listed at:  
Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A., 

Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)],  
The American Economic Association's electronic bibliography, EconLit, U.S.A., 

Index Copernicus Publishers Panel, Poland with IC Value of 5.09 & number of libraries all around the world. 
Circulated all over the world & Google has verified that scholars of more than 4255 Cities in 176 countries/territories are visiting our journal on regular basis. 

Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI – 135 003, Yamunanagar, Haryana, INDIA 

http://ijrcm.org.in/ 

 



VOLUME NO. 6 (2015), ISSUE NO. 06 (JUNE)   ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

ii

CONTENTS 

Sr. 
No. 

 

TITLE & NAME OF THE AUTHOR (S) 
Page 
No. 

1. EXISTENCE OF JANUARY EFFECT: AN EMPIRICAL INVESTIGATION ON INDIAN STOCK MARKET 

PRAGYAN PARIMITA SARANGI, DR. N. C. KAR & DR. MUNMUN MOHANTY 
1 

2. THE POLICYHOLDERS’ KNOWLEDGE ON INSURANCE AND TAKAFUL: AN EXPLORATORY RESEARCH IN 

INDIA 

SYED AHMED SALMAN, HAFIZ MAJDI AB. RASHID & SHEILA NU NU HTAY 

10 

3. JOB SATISFACTION: A CASE STUDY WITH SPECIAL REFERENCE TO EMPLOYEES IN TIRUMALA MILK 

PRODUCTS PRIVATE LIMITED 

DR. PATCHA BHUJANGA RAO 

18 

4. A STUDY ON FINANCIAL INCLUSION IN INDIA WITH SPECIAL REFERENCE TO INDIAN BANK 

DR. S. SELVAKUMAR & R. MUTHAMIZHSELVI 
23 

5. LEGAL AND TAX IMPLICATIONS OF BUY BACK OF SHARES 

RUCHI & MAHESH KUMAR SAINI 
28 

6. A PROSPECT OF SUFI TOURISM CIRCUITS IN HARYANA 

PARDEEP KUMAR & PARDEEP SINGH 
32 

7. A STUDY ON FINANCIAL STATEMENT ANALYSIS OF APPOLLO TYRES LIMITED, KOCHI 

MOHAMMED ROSHIF U 
35 

8. MICROFINANCE: ISSUES AND CHALLENGES IN INDIA 

SEEMA 
38 

9. A STUDY ON CONSUMER ATTITUDE TOWARDS ORGANISED RETAIL OUTLETS IN KANCHIPURAM 

DISTRICT, TAMILNADU 

DR. RETHINA BAI.R 

43 

10. PERCEPTION OF THE RETAILERS TOWARDS MARKETING MIX STRATEGIES: A STUDY ON THE MINERAL 

WATER MARKET IN HYDERABAD, TELANGANA STATE (INDIA) 

MD. RAZI ANWAR & V. V. RAMANA MURTHY 

48 

11. THE ANALYSIS OF FINANCIAL LEVERAGE ON PROFITABILITY AND RISK OF RESTAURANT FIRMS 

B. KAYATHIRI BAI & DR. V. BUVANESVARAN 
56 

12. AGRICULTURAL INNOVATIONS AND FOOD SECURITY IN SRI LANKA 

DR. GUNAPALA MAHINDA. HENEGEDARA 
61 

13. TRAINING NEEDS ANALYSIS: A COMPARATIVE STUDY OF PRIVATE SECTOR VS. PUBLIC SECTOR HOTELS 

IN CHANDIGARH 

PRATIK GHOSH 

68 

14. THE ROLE OF COMMUNITY BASED DEVELOPMENT PROJECTS IN SOCIAL SERVICE DELIVERANCE IN 

MOSHI DISTRICT, KILIMANJARO REGION-TANZANIA 

CYRIL KALEMBANA KOMBA, ASTERIA GABRIEL. NGAIZA, GEORGE GERMINOUS SIZYA & NATHANIEL 

TOWO 

80 

15. A STUDY ON THE ENTREPRENEURIAL INTEREST AMONG AMRITA UNIVERSITY STUDENTS: A CASE 

STUDY IN AMRITA SCHOOL OF ARTS & SCIENCES MYSURU (MYSORE) 

ASWATHY.N.V. & VIDYA .D.AVADHANI. 

87 

16. FACTORS INFLUENCING TAX COMPLIANCE BEHAVIOUR OF SMALL AND MEDIUM ENTERPRISES (SMEs): 

A SURVEY OF MOMBASA COUNTY, KENYA 

MARTIN KIPYEGO MAYIEK & STELLAH CHEBET YEGO 

95 

17. CONSUMER PERSPECTIVES ON E-TAILING: AN EMPIRICAL STUDY AT HYDERABAD CITY 

CH. CHANDRA SHEKAR 
98 

18. PRADHAN MANTRI GRAM SADAK YOJANA: ANALYTICAL STUDY OF THE DEVELOPMENT OF THE 

BASTAR DISTRICT 

YOGENDRA SINGH 

104 

19. ROLE OF TALENT MANAGEMENT IN BUSINESS STRATEGY 

HARDEEP 
107 

20. MICRO-FINANCE AND WOMEN EMPOWERMENT 

SABREEN FAROOQ 
109 

 REQUEST FOR FEEDBACK & DISCLAIMER 115 



VOLUME NO. 6 (2015), ISSUE NO. 06 (JUNE)   ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iii

CHIEF PATRON 
PROF. K. K. AGGARWAL 

Chairman, Malaviya National Institute of Technology, Jaipur 
(An institute of National Importance & fully funded by Ministry of Human Resource Development, Government of India) 

Chancellor, K. R. Mangalam University, Gurgaon 

Chancellor, Lingaya’s University, Faridabad 

Founder Vice-Chancellor (1998-2008), Guru Gobind Singh Indraprastha University, Delhi 

Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar 

 

FOUNDER PATRON 
LATE SH. RAM BHAJAN AGGARWAL 

Former State Minister for Home & Tourism, Government of Haryana 

FormerVice-President, Dadri Education Society, Charkhi Dadri 

FormerPresident, Chinar Syntex Ltd. (Textile Mills), Bhiwani 

 

FORMER CO-ORDINATOR 
DR. S. GARG 

Faculty, Shree Ram Institute of Business & Management, Urjani 
 

ADVISORS 
PROF. M. S. SENAM RAJU 

Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi 

PROF. M. N. SHARMA 
Chairman, M.B.A., HaryanaCollege of Technology & Management, Kaithal 

PROF. S. L. MAHANDRU 
Principal (Retd.), MaharajaAgrasenCollege, Jagadhri 

 

EDITOR 
PROF. R. K. SHARMA 

Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi 
 

CO-EDITOR 
DR. BHAVET 

Faculty, Shree Ram Institute of Engineering & Technology, Urjani 
 

EDITORIAL ADVISORY BOARD 
DR. RAJESH MODI 

Faculty, YanbuIndustrialCollege, Kingdom of Saudi Arabia 

PROF. SANJIV MITTAL 
UniversitySchool of Management Studies, GuruGobindSinghI. P. University, Delhi 

PROF. ANIL K. SAINI 
Chairperson (CRC), GuruGobindSinghI. P. University, Delhi 

 



VOLUME NO. 6 (2015), ISSUE NO. 06 (JUNE)   ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

iv

 

DR. SAMBHAVNA 
Faculty, I.I.T.M., Delhi 

DR. MOHENDER KUMAR GUPTA 
Associate Professor, P.J.L.N.GovernmentCollege, Faridabad 

DR. SHIVAKUMAR DEENE 
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga 

 

ASSOCIATE EDITORS 
PROF. NAWAB ALI KHAN 

Department of Commerce, Aligarh Muslim University, Aligarh, U.P. 

PROF. ABHAY BANSAL 
Head, Department of Information Technology, Amity School of Engineering & Technology, Amity 

University, Noida 

PROF. V. SELVAM 
SSL, VIT University, Vellore 

PROF. N. SUNDARAM      
VITUniversity, Vellore 

DR. PARDEEP AHLAWAT 
Associate Professor, Institute of Management Studies & Research, MaharshiDayanandUniversity, Rohtak 

DR. S. TABASSUM SULTANA 
Associate Professor, Department of Business Management, Matrusri Institute of P.G. Studies, Hyderabad 

DR. JASVEEN KAUR 
Asst. Professor, University Business School, Guru Nanak Dev University, Amritsar 

 

FORMER TECHNICAL ADVISOR 
AMITA 

Faculty, Government M. S., Mohali 
 

FINANCIAL ADVISORS 
DICKIN GOYAL 

Advocate & Tax Adviser, Panchkula 

NEENA 
Investment Consultant, Chambaghat, Solan, Himachal Pradesh 

 

LEGAL ADVISORS 
JITENDER S. CHAHAL 

Advocate, Punjab & Haryana High Court, Chandigarh U.T. 

CHANDER BHUSHAN SHARMA 
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri 

 

SUPERINTENDENT 
SURENDER KUMAR POONIA 



VOLUME NO. 6 (2015), ISSUE NO. 06 (JUNE)   ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

v

CALL FOR MANUSCRIPTS 
We invite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the areas of 

Computer Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking; 

Economics; Tourism Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic Science; 

Corporate Governance; Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information Systems; Accounting 

Theory & Practice; Auditing; Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic 

Development; Economic History; Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial 

Organization; International Economics & Trade; International Finance; Macro Economics; Micro Economics; Rural Economics; Co-operation; 

Demography: Development Planning; Development Studies; Applied Economics; Development Economics; Business Economics; Monetary Policy; Public 

Policy Economics; Real Estate; Regional Economics; Political Science; Continuing Education; Labour Welfare; Philosophy; Psychology; Sociology; Tax 

Accounting; Advertising & Promotion Management; Management Information Systems (MIS); Business Law; Public Responsibility & Ethics; 

Communication; Direct Marketing; E-Commerce; Global Business; Health Care Administration; Labour Relations & Human Resource Management; 

Marketing Research; Marketing Theory & Applications; Non-Profit Organizations; Office Administration/Management; Operations Research/Statistics; 

Organizational Behavior & Theory; Organizational Development; Production/Operations; International Relations; Human Rights & Duties; Public 

Administration; Population Studies; Purchasing/Materials Management; Retailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic 

Management Policy; Technology/Innovation; Tourism & Hospitality; Transportation Distribution; Algorithms; Artificial Intelligence; Compilers & 

Translation; Computer Aided Design (CAD); Computer Aided Manufacturing; Computer Graphics; Computer Organization & Architecture; Database 

Structures & Systems; Discrete Structures; Internet; Management Information Systems; Modeling & Simulation; Neural Systems/Neural Networks; 

Numerical Analysis/Scientific Computing; Object Oriented Programming; Operating Systems; Programming Languages; Robotics; Symbolic & Formal 

Logic; Web Design and emerging paradigms in allied subjects. 

Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript anytime in M.S. Word format 

after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking the link online 

submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).  

GUIDELINES FOR SUBMISSION OF MANUSCRIPT 
 

1. COVERING LETTER FOR SUBMISSION: 

DATED: _____________ 

 

THE EDITOR 

IJRCM 

 

Subject: SUBMISSION OF MANUSCRIPT IN THE AREA OF                                                   . 

(e.g. Finance/Mkt./HRM/General Mgt./Engineering/Economics/Computer/IT/ Education/Psychology/Law/Math/other, please 

specify) 

 

DEAR SIR/MADAM 

Please find my submission of manuscript entitled ‘___________________________________________’ for possible publication in 

one of your journals. 

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any 

language fully or partly, nor is it under review for publication elsewhere. 

I affirm that all the co-authors of this manuscript have seen the submitted version of the manuscript and have agreed to their 

inclusion of names as co-authors. 

Also, if my/our manuscript is accepted, I agree to comply with the formalities as given on the website of the journal. The Journal has 

discretion to publish our contribution in any of its journals. 

 

NAME OF CORRESPONDING AUTHOR     : 

Designation       : 

Institution/College/University with full address & Pin Code   : 

Residential address with Pin Code     : 

Mobile Number (s) with country ISD code    : 

Is WhatsApp or Viber active on your above noted Mobile Number (Yes/No) : 

Landline Number (s) with country ISD code    : 

E-mail Address       : 

Alternate E-mail Address      : 

Nationality        : 



VOLUME NO. 6 (2015), ISSUE NO. 06 (JUNE)   ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

vi

NOTES: 

a) The whole manuscript has to be in ONE MS WORD FILE only, which will start from the covering letter, inside the manuscript. 

pdf. version is liable to be rejected without any consideration. 

b) The sender is required to mention the following in the SUBJECT COLUMN of the mail:  

New Manuscript for Review in the area of (e.g. Finance/Marketing/HRM/General Mgt./Engineering/Economics/Computer/IT/ 

Education/Psychology/Law/Math/other, please specify) 

c) There is no need to give any text in the body of mail, except the cases where the author wishes to give any specific message 

w.r.t. to the manuscript. 

d) The total size of the file containing the manuscript is expected to be below 1000 KB. 

e) Abstract alone will not be considered for review and the author is required to submit the complete manuscript in the first 

instance. 

f) The journal gives acknowledgement w.r.t. the receipt of every email within twenty four hours and in case of non-receipt of 

acknowledgment from the journal, w.r.t. the submission of manuscript, within two days of submission, the corresponding 

author is required to demand for the same by sending a separate mail to the journal. 

g) The author (s) name or details should not appear anywhere on the body of the manuscript, except the covering letter and the 

cover page of the manuscript, in the manner as mentioned in the guidelines. 

 

2. MANUSCRIPT TITLE: The title of the paper should be bold typed, centered and fully capitalised. 

3. AUTHOR NAME (S) & AFFILIATIONS: Author (s) name, designation, affiliation (s), address, mobile/landline number (s), and 

email/alternate email address should be given underneath the title. 

4. ACKNOWLEDGMENTS: Acknowledgements can be given to reviewers, guides, funding institutions, etc., if any. 

5. ABSTRACT: Abstract should be in fully italicized text, ranging between 150 to 300 words. The abstract must be informative and 

explain the background, aims, methods, results & conclusion in a SINGLE PARA. Abbreviations must be mentioned in full. 

6. KEYWORDS: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in 

alphabetic order separated by commas and full stop at the end. All words of the keywords, including the first one should be in small 

letters, except special words e.g. name of the Countries, abbreviations.  

7. JEL CODE: Provide the appropriate Journal of Economic Literature Classification System code (s). JEL codes are available at 

www.aeaweb.org/econlit/jelCodes.php, however, mentioning JEL Code is not mandatory. 

8. MANUSCRIPT: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It should be free 

from any errors i.e. grammatical, spelling or punctuation. It must be thoroughly edited at your end. 

9. HEADINGS: All the headings must be bold-faced, aligned left and fully capitalised. Leave a blank line before each heading. 

10. SUB-HEADINGS: All the sub-headings must be bold-faced, aligned left and fully capitalised.  

11. MAIN TEXT:  

THE MAIN TEXT SHOULD FOLLOW THE FOLLOWING SEQUENCE: 

 INTRODUCTION 

 REVIEW OF LITERATURE 

 NEED/IMPORTANCE OF THE STUDY 

 STATEMENT OF THE PROBLEM 

 OBJECTIVES 

 HYPOTHESIS (ES) 

 RESEARCH METHODOLOGY 

 RESULTS & DISCUSSION 

 FINDINGS 

 RECOMMENDATIONS/SUGGESTIONS   

 CONCLUSIONS 

 LIMITATIONS 

 SCOPE FOR FURTHER RESEARCH 

 REFERENCES 

 APPENDIX/ANNEXURE 

The manuscript should preferably range from 2000 to 5000 WORDS. 



VOLUME NO. 6 (2015), ISSUE NO. 06 (JUNE)   ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

vii

 

12. FIGURES & TABLES: These should be simple, crystal CLEAR, centered, separately numbered & self explained, and titles must be 

above the table/figure. Sources of data should be mentioned below the table/figure. It should be ensured that the tables/figures 

are referred to from the main text.  

13. EQUATIONS/FORMULAE: These should be consecutively numbered in parenthesis, horizontally centered with equation/formulae 

number placed at the right. The equation editor provided with standard versions of Microsoft Word should be utilised. If any other 

equation editor is utilised, author must confirm that these equations may be viewed and edited in versions of Microsoft Office that 

does not have the editor. 

14. ACRONYMS: These should not be used in the abstract. The use of acronyms is elsewhere is acceptable. Acronyms should be defined 

on its first use in each section: Reserve Bank of India (RBI). Acronyms should be redefined on first use in subsequent sections. 

15. REFERENCES: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised 

references in the preparation of manuscript and they are supposed to follow Harvard Style of Referencing. Also check to make sure 

that everything that you are including in the reference section is duly cited in the paper. The author (s) are supposed to follow the 

references as per the following: 

• All works cited in the text (including sources for tables and figures) should be listed alphabetically.  

• Use (ed.) for one editor, and (ed.s) for multiple editors.  

• When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically 

ascending order. 

• Indicate (opening and closing) page numbers for articles in journals and for chapters in books.  

• The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, 

dissertations, reports, working papers, unpublished material, etc. 

• For titles in a language other than English, provide an English translation in parenthesis. 

• Headers, footers, endnotes and footnotes should not be used in the document. However, you can mention short notes to elucidate 

some specific point, which may be placed in number orders after the references. 

 

PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES: 

BOOKS 

• Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.  

• Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.  

CONTRIBUTIONS TO BOOKS  

• Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, 

Edited by David Crowther & Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-

303. 

JOURNAL AND OTHER ARTICLES  

• Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," 

Journal of Urban Economics, Vol. 21, No. 1, pp. 83-104. 

CONFERENCE PAPERS  

• Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management 

Association, New Delhi, India, 19–23 

UNPUBLISHED DISSERTATIONS  

• Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, 

Kurukshetra. 

ONLINE RESOURCES  

• Always indicate the date that the source was accessed, as online resources are frequently updated or removed.  

WEBSITES 

• Garg, Bhavet (2011): Towards a New Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp 

 

 

 

 



VOLUME NO. 6 (2015), ISSUE NO. 06 (JUNE)   ISSN 0976-2183 

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 

http://ijrcm.org.in/ 

109

MICRO-FINANCE AND WOMEN EMPOWERMENT 
 

SABREEN FAROOQ 

STUDENT 

UNIVERSITY OF KASHMIR 

KASHMIR 

 

ABSTRACT 
The study revolves round micro-finance and empowerment of weak hearted gender with its help. The study aims to explain the impact of micro finance on 

empowerment of women in district Srinagar of Jammu & Kashmir.  The impact of the WDC’s is classified into economic impact, social impact, psychological 

impact and political impact. The study reveals micro-finance is a powerful instrument for poverty alleviation, employment generation and empowerment of 

women folk. In general, most of the members believe that the SHGs satisfactorily contribute to women’s development, thereby helping  women to survive and let 

them live a life with self esteem, dignity, self-reliance, respect and, humanity. 

 

KEYWORDS 

women’s development cooperation (WDC), self help group (SHG), micro finance. 

 

INTRODUCTION 
MICRO-FINANCE 

 large section of the Indian population is not covered by the formal financial system even after three-and-a-half decades of nationalization of banks.  The 

Government nationalized and expanded the banking system; enlarged its coverage to a large segment of the population of the country through the use of 

targeted, low-priced loans.   The poor were given subsidized credit so as to reduce their dependence on the informal sector, which charged high-interest 

rates in the range of 25-40 per cent.  The rural cooperative banks and the regional rural banks were set up to cater to the financial needs of the rural poor. Also, 

the commercial banks are required to ensure that 40 percent of the total credit is allocated to the priority sectors.  In order to achieve the quantitative targets, 

the bankers’ lost sight of the qualitative aspects of lending which resulted in increased loan defaults and strengthened the belief that poor are not really 

bankable.  The transaction cost required for servicing small loans to a large number of borrowers and the cost of risk are barriers to financial inclusion.  Thus for 

the banking institutions, lending to the poor was an obligation and not viable commercial activity.  This widened the gap between the demand and supply of 

credit to weaker sections in the rural areas.  Thus, a large section of the population,  particularly in rural areas remain excluded with no access to formal financial 

services.   

An alternative delivery mechanism, for meeting the requirements of the poor known as microfinance, came into existence. 

 

HISTORY OF MICRO-FINANCE 
In 1976, Dr Mohammad Yunus, a professor of Economics in Chittagong University, Bangladesh, came up with the concept of lending to groups of poor women.   

This group was loaned money without any collateral, but with higher rates of 20- 24 percent.  If any member defaulted, the group was denied access to further 

credit.  This joint liability put a social pressure which produced a very high repayment rate of 98 percent.  The success of this pilot project inspired him to set up 

a Grameen Bank for providing banking services. 

In the Grameen Bank model, members of the group are also the owners of the bank. The group normally consists of five members and the liability to repay the 

loan lies with the individual. The loan is given directly on the basis of trust and no agreement or document is required.  The success of Grameen Bank proved 

that the poor needed access to financial services rather than the cheap subsidized credit.  The pioneering experiment came to be later known as ‘microfinance’ 

for the poor.  The Grameen Bank lends US$30 a month to 1.8 million needy borrowers.  Dr Mohammad yunus and Grameen bank were awarded the Nobel 

Peace Prize in 2006 for their efforts to create economic and social development from below’. 

 

WOMEN EMPOWERMENT 
World Bank defines empowerment as “the process of increasing the capacity of individuals or groups to make choices, and to transform those choices into 

desired actions and outcomes.  Central to this process are actions that build organizational and institutional context which govern the use of these assets”. 

According to UNIFEM, women empowerment consists of “gaining the ability to generate choices and exercise bargaining power, developing a sense of self-

worth, a belief in one’s ability to secure desired changes, and the right to control one’s life”. 

Naila Kabeer (1999) stresses that women’s empowerment is the process to acquire the ability from  those who have been denied the ability to make strategic 

life choices.  Her emphasis that ability to exercise choice incorporates three interrelated dimensions: Resources, Agency, and Achievements. 

 

MICRO-FINANCE AND WOMEN EMPOWERMENT 
Women empowerment attracted concern of the people worldwide from all the walks of the society. Inspite of their efforts , they could not contribute 

significantly. One of the proven concept that had universal acceptance in empowering women is Micro Credit.  People, especially women, who were offered this 

facility grabbed the opportunity since they were looking for a medicine that could empower them and thereby satisfy their need. 

One of the primary reason for women being ignored and looked down upon is her economic dependence on the male members of the family.  They could hardly 

say anything or raise their voice. 

Professor Mohammad Yunus the noble laureate, who has created history by effectively using micro finance for poverty eradication stated that his mission is to 

eradicate poverty  from the world.  He believes that it could be achieved through entrepreneurship which is present in every human being .  MFI around the 

world have succeeded to a great extent in reaching the poorest of the poor by providing loans to people, especially women- the most venerable groups in 

society.   Micro credit has created opportunity for self employment and has significantly increased women’s security, autonomy, self-confidence and status 

within the household. Such credit is extended at full cost interest rates, within collateral, that are repayable in frequent installments.  Borrowers are organized in 

groups, which reduces the risk of default. 

Women Empowerment is important area of concern in many parts of the world especially in India where, still in some areas women are considered only as 

reproductive machines.  The contributions of great reforms like Raja Ram Mohan Roy, Mahatma Gandhi, Subramaniaya- Baharathiyar, Periyar  had improved the 

situation far better.  But one could easily understand the situation of women in India from the long unsuccessful struggle for 33% reservation in state 

Legislatures and Parliament. 

Marginalized women, when provided with an opportunity to organize themselves in small groups and carryout trading activities by utilizing the micro credit 

facility for making money, had proved that they are equally, if not more, capable of contributing to the economic development in many ways.  Thelma key states 

in his research paper that women who had generated increased income through self-help schemes have gained greater respect and decision making power with 

the household, able to command attention within the community and have self confidence due to exposure to women’s rights and social and political issues. 

 

 

A
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LITERATURE REVIEW 
Osmani(1998) analyzed the impact of credit on the well being of Grameen bank women clients.  He attributed improvement being only partial  to cultural 

conditioning. The project was found to have increased their autonomy in that they were able to spend family income more freely than non-clients. They had 

greater control over family planning but the project was not shown to have had an impact on clients control over other decision-making but they were found to 

have greater access to household resources than the non-clients. 

Mayoux (1999) argued that sustainable microfinance services alone might lead to women’s individual economic empowerment through stimulating women’s 

micro enterprise development, leading to increased income under women’s control.  This study assumes that microfinance services empower women by 

enabling them to earn cash income through various types of entrepreneurial activities.  These entrepreneurial activities increases their ability to contribute to 

their families’ support which increases women’s role in household decision making and control over allocation of resources within the household economic 

portfolio.   

Kabeer(2003) states that women need empowerment as they are constrained by the norms , beliefs, customs and values through which society differentiates 

between women and men. She states that it becomes apparent that while access to financial services can and does make vital contributions to the economic 

productivity and social well being of poor women and their household, it does not “automatically” empower women, just as with other interventions, such as 

education, political quotas etc that seeks to bring about a radical structural transformation that true empowerment entails. She also states that empowerment 

refer s to the” process by which those who have denied the ability to make strategic life choices acquire such ability”, where strategic choices are “critical for 

people to live the lives they want.  Therefore MFIs cannot empower women directly but can help them through training and awareness-raising to challenge the 

existing norms, cultures and values which place them at a disadvantage in relation to men and to help them have greater control over resources and their lives. 

Johnson (2004) states that having women as key participants in micro finance projects do not automatically lead to empowerment.  Sometimes negative impacts 

can be witnessed.  He refers to increased workload, increased domestic violence and abuse.  This led her to ask me certain question of whether targeting women 

is just an efficient way of getting credit into the household since women are more likely than men to be available in the home, attend meeting, be manageable 

by field staff and take repayment more seriously, even if they do not invent or control the loan themselves? Or on the other hand, if such targeting is fully 

justified on the grounds of enhancing of gender equity she claims the answer is probably somewhere between the two alternatives. She argues that MFIs must 

analyze both the positive and negative impacts their interventions are having on women and that MFIs need to work with men to pave the way for the change in 

attitude to women enhanced contribution to the household.    

Rehman and Khan (2007) presented that Micro Finance is the provision of collateral free loans to poor people especially in rural areas that are repayable in 

frequent and easy installments.  These are effective mechanisms for poverty reduction, to improve health, education, legal rights, sanitation and other living 

standards.  Micro Finance programs target women, most vulnerable part of society who lives within household with no assets.  By providing them opportunity of 

self employment, these programs have significantly improved women security, autonomy, self confidence and status within the household, special focus on 

Bangladesh.  The main goal is to find out not only the mechanism of microfinance in Bangladesh but also to find out that how microfinance helps to poor people 

to improve their living standard.  

Chaudary and Nosheen (2009) women empowerment is one of important issue of present day development policies multidimensional concept; it is determined 

by many socio economic factors and cultural norms.  The author attempts to explore the determinants of women empowerment using regression analysis.  The 

data were collected from district of southern Punjab, especially from rural urban and tribal areas.  The status of women is much more vulnerable in rural and 

tribal areas and they have very limited access to all basic facilities.  The sample selected for survey by using stratified random sampling and all respondents 

belonging to the age group of 14 to 65 years.  For women empowerment measurement four indices are developed in making a cumulative index.  The results 

show that age, married women and women having Islamic view have statistically positi8ve impact on women empowerment. 

 

OBJECTIVES 
The study aims at analyzing the performance on promoting women empowerment and gender equality of  Women’s  Development Cooperation with the 

following objectives: 

1. To examine the contribution of microfinance initiatives towards women empowerment in district Srinagar. 

2. To evaluate the performance of SHGs viz-a-viz income,  living standard and social status of SHG members; 

3. To evaluate the awareness of members regarding SHG scheme, and ; 

4. To discuss the important problems of microfinance experiments and offer solutions to resolve them. 

5. To assess the level of satisfaction of the respondents with regards to the microfinance services. 

6. To suggest measures on the basis of study results regarding improvement of SHG scheme designed and implemented in the district Srinagar.                      

 

METHODOLOGY 
DATABASE 

The date used for the study was drawn from both primary and secondary sources.  The data from primary source is based on the field survey through a well-

structured questionnaire, which was pre-tested before actually administering it.  The data was collected and observations made when there was a focused 

discussion with the SHG members.  Financial data was collected from the Programme Coordinators and the data thus collected was tabulated and analyzed.  To 

supplement the primary data, information was also drawn from secondary sources such as official reports/files of women’s development co-operation, NABARD 

statistical supplements and annual reports, Report of the Directorate of Economics and Statistics (j&K Government). 

UNIVERSE OF THE STUDY AND SELECTION OF SAMPLE 

The universe of the sample consists of the SHGs which have been promoted by the Women’s Development Corporation 

The SHGs working in SRINARGAR who have been granted credit through WOMENS DEVELOPMENT COOPERATION have been selected for the purpose of this 

study, the details of which are as: 

 

s.no Name  Trade Date Amount Members 

1 New diamond crewel works Crewel Works 11-08-2012 5,00,000 20 

2 Om Paper Machie Paper Machie 09-06-2010 5,00,000 20 

3 Gulfam Willow Works Willow Works 10-11-2013 4,50,000 18 

4 Fatim Self Help Group Shawl Emporium 19-04-2013 2,50,000 10 

5 Blue Dart centre Child Development 22-03-2012 2,25,000 9 

6 Kohinoor Aari Staple Emporium AAri Works 01-02-2012 2,00,000 8 

7 Alamdar Sozni  Works Sozni Work 26-09-2009 5,00,000 20 

8 Taj Self Help Group Crewel Works and Paper Machie 22-12-2012 1,50,000 6 

9 Green World Welfare Society Sozni Emporium 06-05-2011 2,25,000 9 

 Total    120 

Out of 120 above members, we have selected about 100 members for the purpose of this study, however, only 50 members have responded. 
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PROFILE OF SAMPLE SHG 

ACTIVITIES 

The main activities dealt by SHGs range from Crewel (26.7%) to Willow Works (6.5%) , Shawl Embroidery(4.1%), child Development (2.3%), Sozni Emporium 

(23%), Jute Activity (6.7%), Paper Machie (23%) and others  (7.7%) 

 

Activities 

Performed 

Crewel Willow 

Works  

Shawl 

Embroidery  

Child 

Development 

Sozni 

Emporium 

Jute 

Activity 

Paper 

Machie 

Others Total 

Percentage 26.7 6.5 4.1 2.3 23 6.7 23 7.7 100 

 

DEMOGRAPHIC PROFILE OF SAMPLE SHG MEMBERS 

 

CHARACTERISTICS NO. OF RESPONDENTS PERSENTAGE 

MARITAL STATUS   

Married 35 70 

Unmarried 10 20 

Divorced 2 4 

Widowed 3 6 

TOTAL 50 100 

AGE   

18-30 years 10 20 

30-40 years 24 48 

40-50 years 14 28 

Above 50 years 2 4 

TOTAL 50 100 

RELIGION   

Hindu 4 8 

Muslim 45 90 

Sikh 1 2 

Christian 0 0 

 50 100 

The family size of SHG members varied from 4 members to extended joint families.  46.6% had nuclear family below 5 members, 16.7% had joint family below 10 

members and 6.7% had joint families more than 10 members. 

43.3 % of SHG members were involved in trading, 36.7% engaged in cultivation, 16.7% were engaged in cultivation and trading both, and the rest of 3.3% 

worked as daily wagers. 

 

RESULTS AND DISCUSSIONS 
ATTENDANCE OF MEMBERS IN THE MEETING 

S.no Attendance Number Percentage 

1 less than 50% 10 20 

2 50-75% 15 30 

3 75-90% 20 40 

4 More than 90% 5 10 

 Total 50 100 

PARTICIPATORY DEMOCRACY IN DISCUSSIONS 

S.no Participatory democracy Number Percentage 

1 Allowed to participate 50 100 

2 Not allowed to participate 0 0 

 Total 50 100 

COMMON ISSUES DISCUSSED IN THE MFIS 

S.no Issues discussed Number Percentage 

1 Financial issues 45 90 

2 Issues concerning society 5 10 

3 Political & social issues 0 0 

 Total 50 100 

 

CREATION OF SELF CONFIDENCE THROUGH MOBILIZATION 

SHGs convene meeting regularly in equal intervals to review the progress made by the group, discuss the social and financial issues of the members, avenues for 

developing financial subsistence, collecting for loan installments and social capital etc.  This mobility helps them to acquire self confidence.    

The above data shows the response of the members in conducting the group meeting.  Meetings are held only once in a month and it is even conducted beyond 

an interval of one month also.  There seems to be slackness in the interval between meetings which is not good sign for a healthy organization.  It could also be 

observed that the sample respondents do no fulfill this criterion.  The only encouraging finding is that democracy is prevailing in the meetings.  Members are 

allowed to freely express their opinion and actively participate in discussion.   

A matter of equal importance is the topic or the agenda of the meeting, i.e, the type of issues discussed in the meeting.  The purpose of self association of 

women in groups is to empower themselves socially and financially.  This is the sign of healthy nature of the group which contributes to build self confidence 

among women.   

Also it is revealed that there exists good understanding between the members of the group and between members of other SHGs.  This is encouraging because 

this will go long way in social mobilization which is a prime factor for empowering women. 

SOURCES FROM WHICH MICRO FINANCE IS AVAILED 

 

S.no Sources of funds Number Percentage 

1 Commercial banks and MFI 30 60 

2 MFI 20 40 

 Total 50 100 
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PURPOSE FOR WHICH LOAN IS UTILIZED  

S.no Loan utilization Number Percentage 

1 Productive purpose 40 80 

2 Household purpose 10 20 

 Total 50 100 

REPAYMENT SCHEDULE OF MFI 

S.no Repayment schedule Number Percentage 

1 Easy 38 76 

2 Difficult 5 10 

3 No Idea 7 14 

 Total 50 100 

MAINTENANCE OF ACCOUNTS FOR THE LOAN 

S.no Account maintaining Number Percentage 

1 Yes 50 100 

2 No 0 0 

 Total 50 100 

WHETHER BENEFICIARIES HAVE BANK ACCOUNT 

S.no Account maintaining Number Percentage 

1 Yes 50 100 

2 No 0 0 

 Total  50 100 

 

FINANCIAL LITERACY AND THE SELF HELP MICRO CREDIT LOANS 

Women need to be aware of certain concepts such as credit facility, sources of such facility, rate of interest at which such facility is available, repayment period, 

non-financial support from the lending institution etc, to make themselves financially literate and differentiate between the alternative and choose a better one 

that would help their self development.  

The study on the members of the MFI-IMPACT finds that the beneficiaries are well versed with these concepts.  Members are aware of the micro credit facility 

extended by MFIs.  Even though banks provide micro credit at comparatively lesser rate of interest than MFI-IMPACT, respondents preferred to avail the facility 

from MFI because field staff come to the door steps of the beneficiaries, provide training, organize meeting, collect installments dues etc.  Above all they are 

relieved from the clutches of the pawn brokers and money lending sharks who swallow their livelihood. 

Respondents revealed that good percentage of the respondents used micro credit loan availed for household purposes instead of productive business purpose.  

There seems to be a clear deviation from the concept of micro finance.  All the respondents have expressed that they were earlier having practice of borrowing 

from pawn brokers and money lenders for their household needs and lost most of their assets. 

But as far as SHGs are concerned, there exists healthy banking practice among the self help groups.  All the members are having a bank account and all the SHGs 

also have a bank account. Also these accounts are properly maintained by paying dues on proper time. 

PROFIT MARGIN IN THE BUSINESS 

S.no Profit margin Number Percentage 

1 Not willing to respond 22 44 

2 Less than 20% 18 36 

3 20-40% 7 14 

4 More than 40% 3 6 

 Total 50 100 

SAVING OUT OF PROFIT 

S.no Saving Number Percentage 

1 Bank account saving 30 60 

2 Household saving 10 20 

3 Saving with SHG 7 14 

4 No saving 3 6 

 Total 50 100 

INVESTMENT IN ASSETS 

S.no Investment Number Percentage 

1 Household assets 45 90 

2 Real assets 3 6 

3 Others 2 4 

 Total 50 100 

CONTROL AND ACCESSIBILITY TO THE ASSETS 

S.no Control and accessibility Number Percentage 

1 Access to money  25 50 

2 Ownership of business 15 30 

3 Control over income 10 20 

 Total 50 100 

 

TRAINING RECEIVED FROM VARIOUS ORGANIZATIONS 

 

S.no Organizations Number Percentage 

1 Management 5 10 

2 Business Planning 15 30 

3 Accounting Procedures 17 34 

4 Banking Practices 13 26 

 Total 50 100 
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SOCIAL CAPITAL FOR FURTHER BUSINESS INVESTMENT 

 

S.no Social Capital Number Percentage 

1 Yes 30 60 

2 No 20 40 

 Total 50 100 

 

CONTRIBUTION OF MICRO FINANCE FOR THE FINANCIAL EMPOWERMENT AND WEALTH CREATION 

Empowerment can take place through asset creation, increased income, control over assets, control over business and freedom of spending the earning.  The 

study revealed positive response from the beneficiaries since micro credit has increased their household income.   

The study has revealed that women prefer to invest their saving in the form of jewels.  Some respondents stated that this will enable them to approach a pawn 

broker in their future need.  This shows that there is a misunderstanding among them that micro credit facility which is easily available to them now may not be 

available in future. 

The members earn for their family, they do not spend on their own.  Instead they spend with the consultation of their spouse.  This shows their intention to get 

along with their spouse.  This shows their intention to get along with the spouse albeit this adds value to their decision making power.  This shows that micro 

credit facility have helped the women to financial empowerment and control over their hard earned money.  Observing this, when they are questioned about 

whether they feel their hard earned money is hijacked by other family members.  Response made was that members spend the money and it is for them they 

earn. 

The majority of sample respondents opined that they would stay in the existing business.  Reasonable level of profit from the business is also one of the reasons 

for them to stick to that business. Only 17% of them opted to choose new business backed provided it is backed by adequate training.  

Availability of micro credit is easy now-a-days but proper utilization for productive purpose is under question.  SHGs need training support from Government and 

Non-Government agencies for smooth conduct of the business.  They need training in Business Planning, Business Development.  Respondents agreed that they 

had received training in simple accounting procedures and banking practices.  Areas such as planning, marketing and controlling need to be trained. 

These observations show that dramatic changes are taking place in the earning capacity of the women SHG.  Credit goes to the Banks and MFIs that had made 

micro credit loans available to those who have successfully demonstrated their entrepreneurial skills. 

 

INCREASE IN STANDARD OF LIVING AFTER JOINING SHG 

 

S.no Living Standard Number Percentage 

1 Good and improving 50 100 

2 No difference 0 0 

3 No idea 0 0 

 Total 50 100 

RESPECT FOR BEING SHG MEMBER 

S.no Respect owned Number Percentage 

1 Yes 50 100 

2 No  0 0 

 Total 50 100 

DECISION MAKING IN FAMILY MATTERS 

S.no Family decisions Number Percentage 

1 Self 10 20 

2 In inclusion with others 40 80 

3 No consultation 0 0 

 Total 50 100 

 

MEMBER OF SHG BEING MEMBER OF ANY OFFICIAL OR UNOFFICIAL BODY 

 

S.no Member Number Percentage 

1 Yes 0 0 

2 No 50 100 

 Total 50 100 

 

ACCEPTABILITY OF SHG MEMBERS AMONG VILLAGE/COMMUNITY PEOPLE 

 

S.no Acceptability  Number Percentage 

1 Yes 35 70 

2 No 15 30 

 Total 50 100 

 

CONTRIBUTION OF MICRO CREDIT TOWARDS CREATING ‘STATUS’ FOR WOMEN IN THE FAMILY AND SOCIETY 

So far, analysis is done on the external environment of the implications of the micro credit on the self help group members. But the objectives of this study will 

not get fulfilled if evaluation is not done on the contribution made by the scheme in reducing the vulnerability of the women and creating a ‘status’ for them in 

their house, community and the society.  The present study reveals that they are treated equally and respected in the community since they earn for the 

supporting of the family.  Though there seems to be a gender inequality there is no discrimination against the women because of their financial empowerment. 

The analysis of the response shows that the timely availability of micro credit has enhanced the standard of living to a great extent.  Though decision making is 

directly connected with the level of empowerment, 95% of the respondents have expressed that they take decisions only in consultation with other family 

members.  The response of the members revealed that there is substantial increase in their household income after joining as a member of the self help group 

and availing micro credit finance for business activity. 

For the question as to whether the members are respected by the family member, they expressed that they are highly respected by the family members in the 

capacity of SHG member.  Respondents expressed that they are happy to spend their earnings for the family and earning being spend by family members.  They 

don’t feel that their income is being hijacked by others rather they love to see it being spent by others. 
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MAJOR FINDINGS OF THE STUDY 
FROM THE FOREGOING ANALYSIS ON THE BASIS OF SURVEY THE FOLLOWING MAJOR FINDINGS EMANATE: 

1. Access to the microfinance facility through WDC at reasonable rate of interest without collateral security is made easy and approachable. 

2. SHGs while having a positive opinion on the availability of micro finance at a lesser rate of interest compared to banks, showed fascination towards WDC 

due to the service they receive from WDC relating to training, collection etc. 

3. A strong repayment culture has been established among the beneficiary women.  They understand the importance of prompt repayment which is 

understood from the fact that they expressed willingness to approach the same MFI in case of any need for micro loan.  This is evident from the fact that 

there are no defaulters as of now.  But there are some instances of delay in repayment of the installments due to certain unavoidable circumstances like 

political turmoil, or other unavoidable circumstances. 

4. Banking and saving culture has been created since disbursement of Rs.25000 is made through cheque facility only.  All the respondents had opened a bank 

account for transacting the saving and business activities.  

5. WDC continuous monitoring and training has helped members of SHF to get motivated to lead different way of life which have increased their standard of 

living not thought of so far. 

6. Positive transformation is taking place in the basic structure of the society in favour of women.  This shows that they are slowly getting empowered in the 

society. 

7. Though this WDC did not help the women starving in poverty, it has helped the women who have existing business and business skills, to restart their 

business activities at the right time. 

8. Micro finance and WDC help the respondents to attain ‘respectability’ in the family and society. 

9. Micro credit have helped them to gain knowledge in financial matters and empowerment. 

10. Micro credit is thriving since lending is done in cash based activity. 

11. Micro credit relieved the respondents from the clutches of private money lending sharks. 

WEAKNESS IDENTIFIED IN THE STUDY 

1. SHG meetings are not conducted regularly and in the intervals expected by the WDC. 

2. The attendance of the members in the meeting is not as per the expectations of WDC. 

3. Micro loans availed for productive purpose is also being spent for non productive purposes. 

4. Group savings with an intention to create ‘social capital’ is not conspicuous. 

5. Knowledge of training in business skills such as marketing, business planning etc is lacking. 

6. The training programs which could enrich the skill and potential of women entrepreneurs are essential to enrich new and young entrepreneurs who wish 

to set up a small or medium scale unit but are not available currently to the women entrepreneurs. 

 

CONCLUSION 
Empowering the weak hearted gender, which was exploited so far, is taking place slowly by steadily.  Women are getting stronger to face the challenges posed 

to them by the family, community and the society. 

The impact of the WDC’s is classified into economic impact, social impact, psychological impact and political impact.  In general, most of the members believe 

that the SHGs satisfactorily contribute to women’s development. Micro finance has bought psychological and social empowerment than economic 

empowerment.   Impact of micro finance is appreciable in bringing confidence, courage, skill development and empowerment.   

They have attained a remarkable level of self confidence since they have exposure to financial, social and political issues.  The study has proved that micro credit 

has helped to empower women and has helped the women folk to eradicate poverty and also to empower women or the beneficiaries.  The researcher could 

see the happiness and enthusiasm with the respondents while responding to various questions.  All they need is a way to develop their skills and talents by 

participating in various training programs. 

 

SUGGESTIONS 
1. There is great necessity to educate masses about the micro finance schemes. 

2. The rate of interest should be reduced further. 

3. The recovery schedule should be flexible and should duely consider the business conditions of the SHG. 

4. The necessity of a guarantor who is Govt. employee should not be there, because it becomes difficult for the beneficiary to arrange one and thus remain 

deprived from micro credit. 

5. The Development corporations should be made more responsible for providing micro credit facility to the people without crating unnecessary hurdles such 

as delay in sanction of loan, not providing full information about interest rates, repayment schedules etc. 

6. Government policy on the status of women plays an important role in empowering women in social as well as economic factors of employment. 

Government and other development partners should work together in addressing immediate need of women. 

7. Non-financial services with conditionalities to credit access, such as carefully designed adult literacy and business training programs, can facilitate women’s 

access to better jobs and income-generating opportunities and are perhaps the most effective means of promoting gender equality. 
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